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Fragrances for

Air Care

The function of air-based fragrances is to create a soothing
aroma or envelope the ambience and become part of the
environmental design

Our fragrances for candles, diffusers, incense sticks, automatic
machines and air pockets are loved by customers and industrial
clients both.

-12, Sector 2, Noida - 201301  Tel: (0120) 2536111 | 2536222 | 2546643
s@sacheefragrancescom  Web: www.sacheefragrances.com
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MRP Crisis

hen a product of one brand is found in
the market at different prices, the buyer
develops a doubt regarding the product
being fake or of substandard quality.
Today the incense sticks related industry
is grappling with MRP war. The crisis regarding MRP
starts with the shopkeeper, distributor and agency. Most
of the manufacturers associated with the industry reveal
that the dealers pressurize them to keep the MRP of a
product 50-100% more than the cost price to earn a
high margin. This profit sharing is further passed on
to the final distribution link, the retailers. Seeing how
e-commerce has risen recently, this situation will not
last long, as online marketing e-commerce companies
like Amazon are delivering products from door to
door across the world. In such a situation, e-commerce
companies will end the business of dealers and retailers
who are sitting between the manufacturer and the
customer. Some dealers and retailers also pass on the
local products with the same name as the established
brand as genuine and pass it to the customer.
The leaders of the Dhoop Agarbatti industry say that
ultimately the cost is to be paid by the customers and
due to fake products, the image of the brand is tarnished.
Customers have to buy a product worth Rs.5-6 for Rs.12-
15 or end up buying duplicate brands. If this continues,
the day is not far when e-commerce companies will
wipe out the dealers and the retail traders. In online
marketing, consumers have the opportunity to check
the brand and quality. There is also an option to return
the product if it is defective or not good. In such a
situation, the retail trade from the industry may end in
the coming time. Another issue is that the companies
marketing on large scale through advertisements on TV
and other media squeeze the margin of dealers and print
lower MRP as their products are high in demand due
to brand value. While the other established companies
in the industry who do not market as aggressively are
pressurized by dealers to print a higher MRP. ®

M. A. Farooqui
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DevDarshan From Samana (Punjab)
to A Global Brand

The Competition is
Unseen-Naganand

No compromise on
quality -Vinay S Rqj

From Agarbatti To
Cup of Tea

Cycle Product

Launch
28 wae
30 Rews

Increasing Demand of
Haridarshan in Karnataka

All brands run in Bengaluru, the hub of
agarbatti incense industry: Raghavendra

North Indian brands trending in
Bangalore: Shekhar
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Dhoop, Agarbattis, Dhoop Cones, Hawan Samagri, Dry Dhoop Sticks
Guggal Sambrani Cups & Allied Products

Devdarshan Overseas
314, Industrial Area, Phase-Il, Chandigarh-160002
For Dealers Inquiry ©172-2638665, 094639-98630
apply@devdarshan.info, Online shopping: www.devdarshan.info
An ISO 9001:2015 Company
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Mr. Pradeep Kumar Jain, Managing Director and Mr. B. L. Jain, Chairman

fter the country got independence,
there was lack employment and
business  opportunities. During

those days more than 80 percent
of the population was dependent
on agriculture along few jobs in
iti The, then Prime Minister Pandit

the cities.

From Samana (Punjab) to & i s Tmesi” meion

large industries in various sectors. This was

to increase and develop self-reliance and
production to further create new employment
o a ra n opportunities. PM Nehru’s appeal led to the
establishment of what we see today as big and

successful industries throughout the country.
Various companies like Hero Cycles, Liberty
Established in ’I 9 5 4 Shoes, MDH spices, Nirma washing powder
came into existence and all of them had one
thing in common, they were all from middle
class families. Similarly, in 1954, in Samana,
20 km from Patiala, Punjab, a company set
its foot in dhoop and agarbatti industry. It was

Counterfeit, local products and fulfilling

th en eed S Of an aware consumer are DevDarshan. All these entrepreneurs had a
: thing in common, their honesty, principles and

challen ges of the indu Stry hard work. Today their products and companies
are number one in the country as well as abroad.

- Ch a | rman BL J a | n The list also includes India’s No.1 DevDarshan,

dhoop, agarbatti and other products. Even today
none can match the quality of DevDarshan
Dhoop
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The founders aimed to establish DevDarshan in India
on the basis of its high quality. Today it has become a
global brand. Mr. B.L. Jain, the third generation of
DevDarshan, in an exclusive conversation with ‘Sugandh
India’ talks candidly about the history, challenges and
success of their family business. The highlights are as
follows-

Devdarshan is active in Dhoop and Agarbatti
industry since past 70 years. It was started together by
our grandfather and father in 1954 in Samana, a town in
Punjab. This was a time when people did not have much
understanding about business. Pandit Nehru had said
that people should set up new industries, this will lead to
development of the country and increase employment for
the people. Taking inspiration from him, our grandfather

tud

T

| JEVI JARSHAN

Pradesh, Gujarat, Maharashtra, Bihar, West Bengal,
Assam, Karnataka, Andhra Pradesh, Tamil Nadu, Orissa
Telangana and almost everywhere in the country. A strong
network of about 700 big and small distributors, more
than 300 sales executives, assistant general managers,
ZSM, RSM, ASM, TM., TI, TO. The whole team is
managed by vice president (sales) Mr. S. K. Ganju. in a
systematic manner.

DevDarshan is a pioneer brand today and no one
can match it, It is due to the principles laid down by our
forefathers and the hard work of the employees and the
love that DevDarshan gets from the people.

®

Mr. Jagrit Jain, Managing Director - Mr. B. L. Jain, Chairman - Mr. Pradeep Kumar Jain, Managing Director - Mr. Bhavi Jain, Managing Director

started manufacturing dhoop from home. Everyone
in the house used to make it together and sell it to the
shops either on foot or on bicyle. After that my father
got into business. He would also sell a dozen dhoop and
incense sticks throughout the country and local shops. At
that time the shops were few and the demand was also
low. So the profit was barely there, but my father had
an urge to establish DevDarshan as a global brand. He
continued to insist on better quality and worked hard to
set up the business in the small town. Today by the grace
of the God, the hard work of the elders and through his
blessings, Devdarshan is one of the top brands in the
industry countrywide as well as abroad.

In response to the question regarding DevDarshan’s
market and network across states?, Mr. B. L. Jain said
that DevDarshan is supplied across Punjab, Haryana,
Delhi, Himachal, Rajasthan, Jammu & Kashmir, Uttar

On the awards received for being a pioneer brand,
he said that there are many manufacturers of incense
sticks in the country, but no one could compete with
our products and because of our quality in 1983 we
received Gold Medal, ‘Udyog Patra’, award from the
then President of India, Shri R Venkataraman. Other
than this we have received countless awards till now.
Another achievement for us is that Film actor Pran loved
our products. The level of popularity is that there was
a Mr. Pai living in Bangalore. On his visit to Shimla,
he fell in love with the aroma of DevDarshan dhoop
that the the taxi driver was using. He liked its aroma
so much that he came straight from the airport to our
office and bought it from us. In 1984, as the terrorism
took over Punjab, we decided to shift to Chandigarh
from Samana.

SUGANDH INDIA JULY 2022 41



The production is carried out through different units
in Mohali and Chandigarh. From here we supply across
the country. We also have a depot in Andhra Pradesh from
where we supply to South Indian states.

When asked about how the company deals with the
competition in the market, he said that it the competition
is too much, but we are not afraid of it, rather it should be
healthy. As a pioneer company, we rely on our employees
to handle it. Even in the age of machines, we have a
employees comprising both male and female as per our
requirement. We respect our staff a lot and provide them
with good wage and various facilities like health care.
We also provided them with full food aid during the
Corona crisis, as we treat them as assets. Today dhoop
and agarbatti industry has manufacturers in every nook
and corner, but they do not provide quality. This is how
DevDarshan remains ahead of everyone.

Against a question regarding counterfeit products as a
major problem, Mr. Jain said that imitations never last, but
they definitely harm the brand. He says that when he went
to the court in a case of duplication, the judge shook off

the duplicator and said that if you had put the hard work
in the right direction instead of copying them, you could
have created your own brand. Now you are back to where
you started. Why do you chose to produce counterfeit
products?

To prevent counterfeit products, the laws which are
there should be strictly enforced by the government. As
per the law, you cannot touch anyone while walking on
the road. Similarly, no one should be able have a name
similar to an established product and its brand. People
keep on keeping all sort of similar names. The company
has to file cases and thus more than 100 litigation files have
been created, which are of similar name. The Registrar of
Trademarks should not allow products with similar names,
so that counterfeit products cannot enter the market.
Judgments have also been made in hundreds of such cases,
but the law is not strictly enforced. Another similar case
if of similar packaging. Even on this, the company has to

412 SUGANDH INDIA JULY 2022

Mr. Atul Jain,anaging Director

be careful, use holograms but still the local brands
copy. The shop keepers and retailers earn a higher
profit through these.

Responding to a question regarding product
portfolio, he said that the DevDarshan has around
450 products. They have recently produced
‘Chandan teeka’. Apart from this, Roli, Camphor,
Kalava, itr, Puja Jyoti, Ghee diya, packaged Ganga
water from Gangotri and ghee wicks made from
cow’s ghee have also been rolled out as pooja
items. He told that other than India, DevDarshan’s
products are exported to various countries like UK,
US, Germany, Arab countries, Canada, Australia
etc. Nowadays, foreigners have developed interest
towards yoga, so they use fragrant incense sticks
during Yoga and meditation. Oud is widely preferred
Arab countries and lavender and frloral aromas are
in great demand in other countries. Apart from the
traditional floral fragrances, a alot of new fruity
aromas are also being preferred.

On how he is doing business in this era of
inflation, he said that the company is following
the principles laid down by its ancestors that even
if there is no profit, the quality will not fall. Today
we are majorly working without profit. Keeping an
eye on the future. Against the question, whether
people are ready to pay more for quality? He said
that between the consumer and the manufacturers,
there are shopkeepers and distributors. Distributors
and shopkeepers dislike if their profit margins come
down. Therefore, we appeal to the shopkeepers
also that they should change their policy, otherwise
online stores like Amazon and online marketing
companies will eliminate the retailers. They should
adapt to do business at a slightly lesser profit
margin. ®



deernment should also
bring local brands under
GST: Pradeep Jain

radeep Kumar Jain, younger brother of Mr.B.

L. Jain, who plays a major role in DevDarshan

Dhoop-Agarbatti business, while joining

the conversation told ‘Sugandh India’ that
nowadays youth are demanding new trends in the field
of fragrance. The biggest challenge before the industry
is local products. Big brands have to incur raw material
costs for quality. Huge sales staff, dealers, whole sellers
have to be kept. Taxes have to be paid. Employees have to
be paid salaries, allowances, health care. This increases
the cost and expenses, while the local producers have no
such responsibility. Neither the salary of the employees
and taxes nor the quality raw materials. They just buy
whatever raw incense sticks that are available, put them
in whichever cheap readymade perfume and sell them
personally. The is a serious issue as how do big brands
compete with them?

In response to a question, he said that the big shops do not
keep local brands but various small shops do. If we give
any of our products for Rs 100, the shopkeeper makes a
profit of Rs 10-20, but local brands provide them products
for for Rs 60 or 70. The shopkeeper then sells it for Rs
100 and makes a greater profit of Rs 40. The consumer is
the one who ultimately gets affected by paying a higher
price for a substandard product. Nowadays production
is being carried out in every nook and corner of the city.
Raw material can be ordered online. Reputed brands
have to buy costly raw materials to maintain the quality.
They also have a responsibility to provide health wise
safe products. All of this increases the cost a lot.

In response to how this can be stopped, he said that it can be
stopped if the government registers all the manufacturers
in GST. There is currently no mechanism to check quality,
but after coming under GST, they will not be able to
provide substandard products. The government should
make a law to stop this. Also it also affects government
revenues as they do not pay any kind of tax. ®
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Liberty’s handmade
incense sticks
globally popular

Mechanization has
brought revolution,
new laws will
improve the situation

angalore based company Shree Vijayalakshmi

Agarbatti Company Works was established on

23 March 1947. Today the company’s Liberty

and Vijaya brands of incense sticks are famous

in the country as well as across the globe.
Today, after 75 years despite being mechanization of the
industry, Liberty brand incense sticks are still handmade
with locally sourced natural raw materials and fragrances.
Liberty supplies not only in the country but all over
the world. Naganand Karupakala , the third generation
of and the head of the company, said in an interaction
with Sugandha India that today everyone talks about the
challenges of the incense sticks industry, but it is unknown
as who or what is the real challenge?

He said that from whom the real challenge is to
the incense sticks industry is not known. Whether is it
the products of local companies or the multinational
companies, who are doing aggressive marketing even
in small districts with huge amount of money and
tremendous work force. Not only this, there are a large
number startups who have acquired huge amount of funds

14 SUGANDH INDIA JULY 2022

THE

COMPETITION
*UNSEEN

-NAGANAND

along with huge database, which they use indiscriminately.
It can also be understood in this way that “Your immediate
competitor is not your friend, your immediate competitor
is unknown and unseen’. Just as Nikon Camera company
once considered other camera companies like Canon as its
competitors, but the real challenge it faced in the end was
from smart phones! Today, in the form of a smart phone,
there is a camera in every hand and the market of digital/
casual cameras has ended. Talking about the history of the
company, Nagananda told that his grandfather had come
from Chintamani, a village 30 km from Bangalore. Initially
he used to work in a clothing store. Seeing his tact, a
gentleman associated with marketing field told him that you
should start your own business. Following his advice, my
grand father took up a sales job in an incense sticks company
and used to go on marketing tours throughout the month.
The owner of the company did not pay him the salary as
promised. Once, when he was going to Kolkata by train for
sales, a man associated with the fragrance industry asked
him about incense sticks and presented him with an offer to
do business. He came back home and then left the job. He
had no money for the business. So my grandmother gave
her jewelry and with that money grandfather started the
business and named the company after his younger sister
Shri Vijayalakshmi. After 7-8 years of hard work, he was
able to buy back the jewels for my grandmother.

Narrating the story of his grandfather’s struggles and
principles, Nagananda said that even today old suppliers
tell that he himself used to roll incense sticks and even did
so during the business meetings. His only basic mantra was
that there is no shortcut to earn money. Earn money with
respect and even today we all follow the same path. He first
launched incense sticks in fragrances like sandal, rose and
jasmine in the bunch packing. Later on, the Liberty Agar




product was launched. Gradually our market grew
in Kerala and West Bengal, as grandfather had
contacts there from initial times.

Responding to a question, he said that
at present, there are about 1,500 products 41/,
of Liberty being sold in the domestic 4
and foreign markets and most of them
are exported. He said that the export
products are made only as per the
demand and choice of the consumers.
The focus was on exports for the initial
20 years. Today Liberty brands are
exported to about 55 countries. Many of the
people who work with us overseas are from
Grandfather’s time and today their even their
third generation is in business with us. This

be gradual improvement and it will be better for both
the country and the industry. The results of the new
rules related to the cultivation and use of bamboo in
the country will be seen in the next two-three years,
because the bamboo which is being cultivated will
be ready in by that time. After that only its utilization
will be decided. Millions of women and men work
in this industry. Our own firm employs 85% women
and everyone’s future will depend on it. On Liberty’s
new products, he said that we started with Potpourri,
Aroma Oil, Diffuser, Fragrance sachet a few years
ago for home fragrance, but paused due to Covid but
now it has been resumed . He said that in the past
years, incense sticks are no longer a mere product of
worship. Its demand has increased as a lifestyle, spa,
meditation and mood and room freshener. In foreign
countries, the room freshener used come with gas
which harms the ozone layer and the environment. As
an alternative, people are now using incense sticks. A
customer from Iran shares how he uses incense sticks
when they invite people over dinner as the fragrance
makes the guests feel good and positive. This trend
has increased. On the issues and difficulties faced
in making handmade incense sticks, Naganand said
that a revolution has come in the agarbatti industry
during the last 10 years. Machines have made a
big difference and the whole nature of business
has changed. Multinational companies, who
have a lot of funds have also hopped in,
whereas earlier it was a very small domestic
industry. There was a certainty, but now it
is not. The big companies with machines
have started making incense sticks on a
large scale, which is a big turning point
but still the trend of handmade incense
sticks is very much presence in the country
as well as abroad.

He said that Flora incense sticks are
handmade and there is still a huge demand for

is also because company does not change
distributor unless there is a major dispute. It

Shri Karupakala Lakshmaiah Shetty
(1912-1983)

traditional handmade incense sticks all
over South India including Karnataka, as
their quality cannot be matched by machine

is also a matter of honesty, loyalty and trust.
We have many products in the domestic
market as the demand is different from place to place. The
company’s white stick brand, which includes incense sticks,
cones and dhoop, is sold in most of the markets in India. These
products are popular in various packaging such as zippers and
boxes. On the question related to the marketing and sales of
the company, he said that the company has a sales team that
delivers the products to the retailers in the market, we also
conduct sales meet annually with the distributor in every
state. On the question regarding new laws for the industry, he
said that the incense sticks of Rs 5 and Rs 10 are vanishing
from the market. The market of Rs 5 is already over. Now
the same is happening for Rs.10 as well. He said that ‘Make
in India’ is looking tough for the industry today, but after
2-4 years the situation will get much better. For the last 40-
50 years, the people of the industry were in a comfort zone.
Raw materials were available from abroad and there were
no rules and regulations, but now the government has made
rules. Raw material has to be sourced locally. Bamboo is also
a big challenge, but now the situation is changing. There will

made incense sticks. Handmade incense
sticks are made in our company and some
semi automatic machines are also used. Even today, in
our perfumes, the raw batti is dipped by hand, because
that fragrance cannot come from the machines and neither
can that kind of raw material be used on the machines.
This is the reason why handmade is still number one in aroma
and quality.

In response to a question, he said that it is not that only
machine made incense sticks will prevail. There are still
people who love handmade. So both will work. Similarly,
due to bamboo being considered inauspicious, the demand
for dhoop has increased in comparison to incense sticks. The
cone trend has also started. The dhoop market has grown by
20 percent in the last few years. But still it is lacking behind
incense sticks. The trend of dry stick has also started. He told
that Liberty’s incense sticks are in the range of Rs 5 to Rs
200. Now the production cost of Rs 5 higher than the MRP,
due to the increasing price of raw materials, but the demand
for cheap will always remain in the market. ®
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COMPROMISE
ON QUALITY

-VINAY S RAJ

inay S Raj, head of Karnataka Aroma, in an exclusive
conversation with ‘Sugandh India’ shares that it was
founded with a vision. Our ancestral solvent business in
Bangalore, Karnataka was doing well. Initially, we used
to provide the incense sticks industry with raw materials.
One day we received a proposal for distribution of Aroma Chemicals
which was in great demand in Bangalore, so we accepted. Then we
started supplying Aroma Chemicals outside Karnataka as well. We

18 SUGANDH INDIA JULY 2022

Karnataka Aroma is a leading
provider of a wide range of in-
gredientsincluding Solvent, Es-
sential Qils, Fragrances, Natural
QOils to the fragrance industry
companies in the country with
an aim to supply high quali-
ty products to all its custom-
ers. The company is currently
providing Aroma Chemical
products to India from multi-
national companies like BASF,
Takasago, Symrise and from
many countries including Indo-
nesia, Spain, France. Karnataka
Aromawas established 20 years
ago, with its parent company
Karnataka Chemical Industries,
being in the solvents business
for past 50 years.

started acquiring commodities from
many multinational companies especially
companies like BASF, Takasago, Symrise.
After this we started with Natural Oil and
as per the demand, the product portfolio was
diversified. Also, to strengthen the service
and distribution network, warehouses were
opened in Bangalore as well as in metros
like Chennai and Mumbai and then the
work increased, but we never compromised
on quality.

In response to a question, he told that
his father was active in this business for
50 years and his only principle was that
one should never compromise on the
quality and measurement. Today, adhering
to the the same principle, the company is
supplying on a large scale from South India
to the northern states as well. Our delivery
system is also a big reason for this success.
All the order booking that are received till
6 pm are dispatched on the same day. Our
customers themselves state that our service
is faster than the traders in Mumbai and
elsewhere. Apart from this, the company
emphasizes that cheap raw materials
should not be used to earn more profits. We



prefer to use expensive raw material
to maintain best quality, because
there is no shortcut to success.
The product portfolio is increasing
with time and demand. We also
emphasize on new and improved
ingredients. Earlier we used to
deal only in Fragrance and Flavor,
but now supplying Natural Aroma
Essential Oil as well. Together with
our manufacturers, we provide
good quality commodities as per
the demand in the Indian market.
For this we also order goods
from various countries including
Indonesia, Spain, France, etc. We
only procure goods from the best
manufacturers. Also, we always
maintain and keep our inventory
high so that our customers never
feel the impact of shortage of
commodities.

The main objective of the
company has always been
customer satisfaction and
we continuously work on
it. We have a very well
trended team backing us
up, who are like family
members and work with full
dedication. The company
does not give them any
target, but they work with
full capacity, ability and
strength for the betterment
of the company. He said
that BASF manufactures
very high quality products.
Apart from this, there is
also Symrise. We have
been getting a lot of support
from all of them. There is a demand for good fragrance in
the agarbatti industry, for that we have been continuously
getting the best fragrances from these companies. German
companies never compromise on quality. So through them
we give the best products.

On Sugandh India’s question on how the company is
dealing with the increase in raw material prices? Vinay said
that the times are difficult, but our customers also understand
it. For those who are our permanent customers, we provide
them with accurate market reports and cost information, so
that they do not suffer. They also know that the prices are
increasing continuously. There has been a problem in the
supply chain of ingredients. To tackle this, we have increased
our storage capacity from 30 days to 75 days. Keeping more
stock than necessary, so that there is no shortage in supply.
Although this is increasing the cost, but it has to be done so
that the supply chain of the products of the customers is not
interrupted.

On the question about the trend and demand for new
fragrances has increased in the new generation? He said
that the company continues to work on this. We discuss
with our customers. Information on market demands, trends
and requirements is obtained through various channels.

The information that we get from
our customers, we pass on to our
manufacturing companies. Along
with this, we also pass on the new
ingredients that our manufacturers
bring or the ingredients to improve the
existing products, as samples to our
customers. In this way, new products
and ingredients are brought according
to new trends and demands.

On the future plans related to
incense sticks industry, he said that
there are plans to improving the supply
chain, providing better ingredients,
better molecules and 100% natural
oil. The way the demand for quality
products is increasing in the agarbatti
industry is a good sign. There was a
slight interruption due to the Covid.
Festivals and celebrations were not
taking place, but now everything has
opened up and things have started
afresh. He said that the company has
set up a warehouse on 6 acres
as per the requirement of the
market. Storage facilities are
being increased further so that
the consumers do not face
shortage of raw materials.
Transport facilities are being
increased. Efforts are being
made to supply molecules in
ISO tanks instead of barrels.
Work is being done on how to
provide best quality molecules
without reducing the quality
and at cheap rates.

On the question related to
the challenges faced by the
incense sticks industry, he said
that there are challenges in
all types of business. The agarbatti industry is also facing
challenges for the last four-five years. Earlier there was
no excise tax on it, but now GST has been imposed. Due
to demonetization the industry suffered a lot. Then the
imposition of ban on bamboo has also created difficulties.
In this way the industry has been facing and fighting the
challenges continuously for 5 years.

In response to the question related to the policies of the
government, he said that for example, there are many such
raw materials which are used in both fragrance and flavour.
Now even though we are using it only for fragrance but still
it needs go under the checks of Food Safety and Standards
Authority of India (FSSAI). FSSAI has now intensified the
investigation. This is causing initial problems. But in a way
it is also good. There has to be a quality check somewhere.
The industry will also learn from this and prepare itself
according to the new circumstances.

In response to a question, he said that we initially we
supplied solvents through Karnataka Chemical Industries,
but now we also into Aroma Chemicals, Rubber Chemicals,
Plastic Granule Division of Indian Oil Corporation, and also
supplying Food and Pharmaceutical Ingredients. Along with
this, we have a diverse portfolio. ®
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Agarbatti | Personal Wash | Home Care | Toiletries (Hair, Skin, Deos)
Fabric Care | Gutkha Compounds | Sweety Supari Compounds etc

JJ KANTI BHAI COMPANY
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Mob.:+ 91 9889873227 ; +91 9044963187 (Tushar Jain)
+ 919415147028 ; +91 9369469005 (Kantilal Jain)
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Incenza diversifying from incense to
pooja items to beverages

BATTI
OF TEA

INCENZA is a Cong|0merate ith an aim to provide the best products to its

. . consumers, Incenza has come up with unique
of Ieadmg profess ionals and products keeping public health in mind. Started

management experts from during the COVID pandemic and the lockdown

i i i period, Incenza has carved a niche for itself by
various fields with the main creating a strong presence in the market with innovative and health-

objective to fill the almost friendly products. Following are the exclusive products under the
vacant space in the premium brand Incenza, _ _

. ick ket. Th Incense sticks: Scents of Earth, 100 percent natural incense sticks,
Incense sticks market. € with pleasant eco-friendly colors soaked in the best scented essential

prem ium incense sticks market oils from around the world like Nagpur Oranges, French Lavender,

has b lvi t df Madagascar Vanilla etc. These incense sticks are absolutely safe for
as been lying untapped Tor the lungs along with being a wonderful companion in aromatherapy.

almost ﬁfty years due to the Mere Prabhu Ram: Chaardhaam incense stick with eco-friendly
colors is made from the aroma of essential oil and water from the

presencg O(;If chea p,er grOd ucts. holy streams of Chaardhaam.

Incenza is determined to Ghee Diyas: Cow ghee diyas handmade from pure cow ghee and

cha nge the current trend in the do not contain any additives. The big size wicks burn for about 40

. . minutes.Packed in food grade plastic containers and are easy to use.
indu Stry throu g hun Ique an d Must and perfect, hassle free ghee diyas for worship sessions.

natural prOdUCtS like incense Nilofar: Al-Shukr is a premium collection of four Arabic/Oriental
StiCkS, bamboo-free incense fragrances that create a soothing atmosphere everywhere. It
. . is also frequently used by consumers in aromatherapy. While
5t|Ck5/ dhoo P, INCeNnse cones, ‘Azaan’ is a stick with a pleasing musky aroma, ‘Ibadat’ is
ghee diyas and many more a scented incense with spicy notes. Rose Oudh (Bakhoor)
. ‘Dua’ mesmerizes with its fragrance and ‘Rahmat’ containing

pI’OdUCtS under its brands the floral fragrance of ‘jasmine’ provides a feeling of divine bliss.

Mere Prabhu Ram, Nilofer and Packed in an attractive and beautiful box and made from pure
Incenza. essential oils, thee incense sticks are lung friendly and completely
safe for gverall health.

The organization is p0|sed :
to take innovative . . R
steps for sales R [ i, - I
and distribution " | ’ ‘
using e-commerce
platform and latest
IT software, a strong
digital presence
through strong market
presence and targeted
digital advertising by
electronic media.




©¢ Ready to stir the
market with healthy
and tasty beverages ¢
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After creating a buzz in the fragrance
market, Incenza is now all set to make
a bang with its range of beverages.
The new Incenza range of teas includes
Kadak, Premium and Gold. Various tea
premixes that require only hot water
along with coffee premix, turmeric
milk (with jaggery) and chocolate milk
premix etc. These Incenza products
are available in both packaged and
envelope pouches. It can be shipped
anywhere in India as per the selection

and requirement of the consumers.
Treat yourself to the best of Assam tea,
Darjeeling tea, best and purest spices,
chocolate, coffee and fruits are all natural
and best for health.

Chai On The Go: Chai On The Go from Incenza keeps
you refreshed with your favorite beverage wherever you
go. The easy-to-carry pack can be carried anywhere.
With five variants namely Masala Tea, Ginger Tea,
Masala Tea Sugar Free, Cardamom Tea, Kesar Tea you
can choose your taste according to your mood, season
or event. The tea leaves of Assam are blended with the
freshest ingredients sourced from renowned places and
come to you in a premixed form (with sugar, milk and
more) and ready in a minute.

Milk on the Go : Incenza Milk on the Go comes
with the goodness of milk for your entire family. It is
loaded with the goodness of protein, calcium, jaggery,
vitamin-D, minerals and electrolytes. You can choose
between Choco-Latte or Turmeric Milk as per your
choice. The pack is easy to carry anywhere, saving time
and money.

Chai Daily: Incenza Chai Daily aims to make the lives
of the consumers easier. Tear off the affordable premix
tea sachets and make cardamom tea, ginger tea, kadak
chai and masala chai in a jiffy by simply adding hot
water and get ready to conquer the world with new
energy.

Daily: Incenza Daily brings you power packed favorite
drink with all the goodness of milk, easy to carry and
pocket friendly pouch. Choose from hot choco-lattes
and filter coffee to your liking. Just add hot water and
your delicious drink is ready in 60 seconds.

Mr. Brew

CIEY 4™
oy qu._-u'.'h'-‘"_\j

Do T Rlfsar {1100
Ao, S

Incenza Drinkit: Incenza Drinkit is a range of
hydrating and nutritious beverages with goodness of
fruits, fiber, vitamins and more. Easy to carry. Simply
empty the sachet in a glass, add water and mix well.
Your super energy fruity and fresh drink is ready.

Flavours of India: A green tea range from Incenza,
which is enriched with best quality ingredients. It is
prepared by blending India’s finest young tea leaves and
buds for a herbal, even, smooth tea flavour. The range
consists of the finest teas of India, that are flavourful
and healthy, and further form interesting blends with
100% natural ingredients. Get an inviting and de-
stressing hot cup of beverage in seconds. Just dip the
green tea blend bag you like in a hot cup of water and
you are ready to step towards health and wellness.

Incenza Gold Chai: A super premium blend of long
aromatic green leaf tea and traditional tea leaves
of Upper Assam, that is refreshing, aromatic and
full of antioxidants. Incenza Gold tea is packed
with polyphenols, enzymes, amino acids, minerals,
pigments, carbohydrates, methylxanthines and volatile
flavors and aromatic compounds that make for a
pleasant appearance, a great flavor and aroma to make
your tea drinking sessions special every time, anytime.

Incenza Premium Chai: It is a wonderful blend of
CTC tea with long flavourful green leaf tea and green
cardamom full of fresh aroma and antioxidants. Picked
form gardens of Assam, this tea is sure to boost your
mood and carry you throughout the day.

Incenza Kadak Chai: Antioxidant-rich Assam CTC
with added 20 per cent longer green leaf tea.A unique
blend of CTC and green leaf tea for the colour and
flavour of both.

All the products in the Incenza Tea range such as Incenza
Ginger Tea, Incenza Cardamom Tea, Incenza Masala
Chai, Incenza Darjeeling Black Tea and Incenza Gold
Tea are also available in PET containers of 250 gm. ®
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CYCLE
PRODUCT
LAUNCH

Inspire the present and
future generations with
fragrance : Arjun Ranga

Products made from flowers
collected from temples

Indore: Heritage
and Flute range

_'.?fd":'(fcf
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(ycle Pure, the world’s largest incense
sticks company, launched products from
the Heritage, Flute and Pushkarni range of
incense sticks in Indore and Varanasi. Heritage
and Flute incense sticks were launched in
Indore on 26th May, followed by Pushkarni
in Varanasi on 7th June. The Heritage range
has been launched with an aim to revive and
patronize the ancient beautiful Indian art
styles.. On the other hand, Flute Agarbatti
has an attractive range of fruit and floral
fragrances. Arjun Ranga, Managing Director,
Cycle Pure Agarbatti Group was present at the
launch at both Indore and Varanasi.

On 26th May, Heritage and Flute Range
of incense sticks were launched in an event
organized in Indore. Arjun Ranga, Managing
Director, Group said, “As a brand, we strive
to provide hope and inspiration to the present
and future generations of India through
our fragrances, while also providing great
products to our millions of consumers across
the globe.

Cycle Pure Products Group has created a new
range of Heritage Agarbattis in a traditional
way using original Base Batti, aimed at
reviving and patronizing ancient beautiful
Indian art styles like Madhubani Folk Art,
Warli Folk Art, Santhal Tribal Art and Sanjhi
Folk Art. According to Mr. Ranga, buying
each packet of these new range of incense
sticks helps the artists of these heritage styles.
The company aims to help preserve the
opulent and traditional art styles through the
heritage range of incense sticks.

On the other hand, the Flute range is inspired
by the wealth of nature and its fruits and
flowers, whose fragrance will give new
energy to the hearts, minds and homes of
the customers. It includes 9 fragrances of
Aamrasiya, Gulabiya, Lavani, Pushpah
Phala, Nimboori, Coconeer and Shiuli. All
the ingredients used in all the products of
cycle incense sticks are procured properly
and keeping in mind the environment. All the
carbon produced during the manufacturing of

its products is compensated, as the company
has received the Zero Carbon Manufacturer’s
Certificate.®



Varanasi : Pushkarni
Agarbatti

The Pushkarni was launched by Shri Arjun
Ranga, Managing Director, Cycle Pure Agarbatti
in the presence of Shrikant Mishraji and Neeraj
Pandeyji, Chief Archak of Kashi Vishwanath
Temple in Varanasi on 7th June. The Pushkarni
Agarbatti is made using the sacred flowers of the
temple. The Cycle Agarbatti group is currently
collecting flowers from the Chamundeshwari
Temple, Lakshmi Venkataramanaswamy Temple,
Nandeshwar Temple in Mysore and using them
in incense sticks. In addition to Mysuru temples,
Cycle Pure has begun collecting sacred flowers
offered in Varanasi temples for Pushkarini
products. Handcrafted by women and infused
with divine fragrance, the Pushkarni range of
products includes incense sticks, sambrani, cones
and dhoop. Speaking on the occasion, Mr Ranga
said that As a brand, we believe what is divine
stays divine. We constantly work on innovation
based on sustainability to offer our customers
a value-creating prayer experience with every
Cycle product. Lakhs of devotees visit these
famous Mysuru temples every month and offer
tonnes of flowers to the deities. Identifying
potential in these temple-blessed flowers, we
created Pushkarini to enhance the life and
purpose of these sacred flowers. The divine
fragrance is long-lasting and ideal for daily puja,
rituals, meditation and yoga. Through our new
range of products we aspire to connect with
the younger generation which is our conscious
consumers who lean more towards brands that
are sustainable.

Shrikant Mishraji, the chief archak of the temple
said that it is a pleasure to be a part of the
inauguration of Pushkarni in this ancient holy
city. The efforts of Cycle Agarbatti Company to
give a new life to the flowers of the holy temple
are commendable. Tons of flowers are offered
every month in the temples here. Now they can
be used properly.

Archak Neeraj Pandeyji, Kashi Vishwanath
Temple, added that upcycling temple-blessed
flowers enhances their purpose and divinity.
It is heartening to note that these holy flowers
continue to spread their fragrance in the form of
Pushkarini divine agarbathi. ®

The Mysuru-based NR Group was founded by
Shri N. Ranga Rao in 1948. A true visionary
and philanthropist, Shri. Ranga Rao created the
ubiquitous Cycle Pure Agarbathi which has today
become the largest selling incense stick brand
in the world. From a home-grown enterprise,
NR Group has evolved into a successfully run
business conglomerate with established presence
in India and abroad.

Cycle Pure Agarbathi is the only agarbathi
company in India certified as the Carbon Neutral
Manufacturer by the UK-based The Carbon
Neutral Company—the leading provider of carbon
reduction solutions in the World. A champion of
environment-friendly practices, the company has
set up recycle corrugated boxes at relevant units
and ensures the usage of natural ingredients that
are IFRA certified aroma materials and are not
harmful to the environment or health.
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MARKETREPORT

BENGALURU

-Mixed Agarbatti and
dhoop market in
Bengaluru.

-Agarbattis from
X 5t050,000

engaluru produces and supplies high
quality premium incense sticks on a large
scale not only in India but across the globe.
Here incense sticks of 5 rupees a packet to even
50,000 rupees a stick are produced. Apart from
cheap and expensive, Agarbattis, dhoop, cones, dry stick
of other Indian states are sold here as well. Sugandh
India, during its survey of the Bengaluru market,
found that despite being a major metropolitan city,
it does not have a premium market like Mumbai
and Delhi, but a mixed one. IT professionals
who come here from all over the country prefer
their state brands. This is also because they are
more familier and prefer them. At the same time,
a large population here also tries local products.
Bengaluru has been a hub of fragrance industry
due to the large scale production of sandalwood in
Karnataka and availability of sufficient raw natural material
for incense sticks industry. There is such a widespread trend
of sandalwood that other fragrances do not find a place
with the consumer. Other than Sandal fragrances like Oud,
Lavender, Rose, Champa also work well. Newer fragrance
trends like fruity and perfume have a very negligible
market share.

The average price range of incense sticks ranges from
5 to 150- 200 rupees but there is no upper price limit
to premium incense sticks. A leading company, Orkay
Fragrances even manufactures a single incense stick
for Rs.50,000.

Thus the market in Bangalore is neither majorly high
premium nor only economical. The market here is mixed.
The businesses have been affected by the Covid and due
to the rising inflation, consumers are now reducing the
purchase of non-essential products. Its effect is visible in
the fragrance industry like other industries. In Bangalore
the top selling Agarbatti brands includes Cycle, Zed Black,
Mangaldeep, Darshan, Big Bell, Balaji, Moksh Swarna
Champa, Aashika, , Parimal Mandir, Liberty, Orkay ,

Haridarshan, Padmini, Ullas and other local brands.
Apart from this, the main market is of 10, 15 and
20 rupees brands. Talking about the dhoop, major
market is of 10 sticks for %10, with fragrances
of Lavender, Sandal, Rose and Champa. Dhoop
brands from Tamil Nadu have a good market here.
People are also prefer Zed Black, Lakshmi and Hari
Darshan. The market price of dhoop is majorly of
10, 20 and 50 rupees. Hari Darshan’s wet dhoop
has a good market share with mostly North Indians
being its consumers. The market share of Incense
sticks is 70% and comparatively that of dhoop and
other products of the industry is 30% in Bangalore.
Apart from this, Samrani Cups very popular in the
market. The brands like Lotus, Aradhana, Sugandhi,
Nandani, Tapasya and Camel dominate the market
and average price of the market is, around Z100.
Packaging wise all sort of packaging is accepted in
bangalore including zippers and boxes. Distributors
say that the market of incense sticks has come down
significantly.®

*Note:The prices and quanity/weight mentioned are as of June 2022 or as mentioned by the respective companies
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A single stick of Orkay
Premium Gold Chandan
Agarbatti costs X 50,000

It comes as a surprise to many how high can the price
of a mere incense stick can be. The Bengaluru based
Orkay Fragrances makes the most premium incense
sticks that one cannot even imagine. Recently

it revealed a single stick costing a whopping Certifieale of Privileae
Rs.50,000. The Orkay Gold Chandan Pure Mysore = - B
Incense stick comes in a specially crafted wooden st

box paired with a beautiful elephant shaped stand for g v et
the premium stick. The company along with it also AT e
gives a certificate of privilege on the purchase The

company also makes other lesser priced premium . -

incense products starting from Sandal Wood Extra g i
Premium Sticks at a price of 2105 for 10 which is o el L
among company’s highest demanded products and M e Bty o Y TS
the range includes 12 fragrances like Lavender, Rose, B s e

Natural, Musk, etc. The company manufactures [t b Lo
most of its premium products based on sandalwood
fragrance. The other high premium products from
company include Orkay Fine Chandan,a single stick
incense stick costing Rs 6250, Orkay Silver Chandan
at a price of ¥25000 for a single stick. The demand
of such products is among VIPs and ultra rich for
personal as well as luxury gifting purposes. Orkay
offers a range of Chandan and other fragrances for
Rs.550 for 10 srticks and Orkay Oud in pack of 10
sticks for X1000. All the products from Orakay are
very premium, natural and handmade. ®

| ORKAY

*Note:The prices and quanity/weight mentioned are as of June 2022 or as mentioned by the respective companies
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Shah Fragrance & Flavours
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All kinds of Agarbatti,
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For More Details
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BAZARIYA, SHEKHANA , KANNAUJ
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DevDarshan Pure Gangajal
gaining popularity

DevDarshan Dhoop and Agarbatti Company
,a pioneer in the trade launched its Shuddh
Gangajal, four months back. The product
comnes in 1 liter Gangajal at a cost of ¥ 150
while the 300 ml pack is available for X 50.
The specialty of the product is that it is packed
and supplied directly from Gangotri. Its
attractive packaging and the Gangajal kept in
it is absolutely clear and crystal. The product is
being well-liked. ®

BRAND NEWS

DevDarshan launches
‘Indume Lifestyle’ perfumes

Devdarshan, a pioneer in dhoop and agarbatti industry is now entering the
high quality perfume industry under the brand ‘Indume Lifestyle’. The
company is bringing out a vast range of body perfumes and deodorants.
With fragrance similar to that of European perfumes, but at a much
affordable range of Rs 700 to 1200. The perfumes are made in such a way
so that the customer and the people around him feel relaxed due to the
fragrance. The perfumes are getting good response from the market and
have also turned out to be a good option as a return gift during marriages
in place of sweets. ®

Liberty’s white incense,
cones, incense sticks
grow in popularity

Shree Vijaya Lakshmi Agarbatti Work’s
Liberty White sticks is a very popular
brand pan india. The brand comes with
Incense sticks, dhoop and cones which
are all liked by consumers . The product
is available pan india in difference
packagings of both, pouch and zipper.
the price of the liberty white stick
products range from Rs 12 to Rs 250.
220 gram pack for X 125 is very popular.
The family pack available in pouch, is
priced from Rs.12 to 250. Established in
1947 in Bangalore, Liberty Company’s
products are mostly handmade and are
mostly exported. ®

*Note:The prices and quanity/weight mentioned are as of June 2022 or as mentioned by the respective companies
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Uphill demand of Incenza Mere Prabhu Ram “Chaardhaam”

The demand for Mere Prabhu Ram Chaardhaam, a product of the leading incense sticks brand Incenza, is increasing
uniformly across the country. The formulation of Mere Prabhu Ram chaardhaam Agarbatti with amazing natural
fragrance has been done keeping in mind the Hindu religious traditions exactly as the brand name. Mere Prabhu Ram
chaardhaam is a pan India brand of Incenza, made with pure natural ingredients. The product, along with making
the surroundings fragrant, gives a spiritual divine relief to the mind that cannot be defined in words. The MRP of
its wholesale box is Rs 600. Each wholesale box contains 12 packets and each packet contains 40 incense sticks.
Righteousness starts flowing in the mind only after seeing the packet of Mere Prabhu Ram Chaardhaam decorated
with the pictures of Badrinath, Kedarnath, Yamunotri Dham and Gangotri Dham. Not only are the pictures of these
four major pilgrimage sites of Sanatan Dharma inscribed on the packets, but the holy water of these four major
pilgrimage centers has also been used in the manufacturing of these incense sticks. There is absolutely no use of
charcoal in these and the agarbatti is bamboo less. During the manufacturing, special emphasis has been given on
purity, completely following Hindu religious traditions and 100% natural colors and pure essential oils have been
used. The feeling of pilgrimage places, the wonderful aroma that fills the mind with righteousness and the adherence
to purity are the main reasons behind the steady growth of this incense sticks brand. As per Sugandh India’s market
survey the demand for Mere Prabhu Ram brand is increasing steadily across the country. ®

Haridarshan Temple
Range dhoop launched in
Karnataka

Haridarshan Seva Ashram Pvt Ltd Delhi has
launched Haridarshan Temple range of Dhoop
in Karnataka some time back. Haridarshan
Temple Range has both dhoop and incense
sticks. It is a premium range of products that
come in 3 fragrances namely Sandal, Rose
and Gold. It is available in both Zipper and
Box. Sandal fragrance is demanded higher in
Karnataka. As per the market reviews just like
other Hari Darshan products, this product is
becoming more popular among North Indians
in south but gradually gaining popularity in
South Indian customers as well. The retail
pack of dhoop of 100 grams costs X 80. The
Agarbatti pack of 12 sticks costs 260. The
wholesale pack of dhoop comes with 6 packets
of 100 grams at a priced at T480 whereas The
wholesale pack of agarbatti with 12 packs of
12 sticks each costs 3720. ®

*Note:The prices and quanity/weight mentioned are as of June 2022 or as mentioned by the respective companies
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Good demand for Darshan Black Stone in many states

Darshan International Bangalore’s Darshan Black Stone is widely demanded in most of
the states of the country. Its presence is strong in both dhoop and agarbatti. The agarbatti
is available in both Zipper and Box. The wholesale pack of Agarbatti contains 12 retail
packets. The zipper pack comes at ¥ 60 for 95 grams. The larger retail pack is priced at
%125 and comes with a scheme of 170g plus 12g and 4 free dhoop. The 35 grams pack
is priced at ¥25. The Wholesale Pack of Dhoop contains 12 packets of 18 grams each.
The company’s brand ambassador is film actress Vidya Balan and this has boosted its
marketing. ®

Bharat Vasi Agarbatti is
Parimal Mandir ’s crown jewel

Parimal Mandir, Bengaluru is one of the oldest and
reputed name in the agarbatti industry. All the brands of
of this company are unmatched in their quality. Parimal
Mandir Bharat Vasi agarbatti is the crown jewel of the
company. The brand is company’s highest demanded
product and available all over India. Bharat Vasi was
launched in 1994 in Kolkata. Due to its quality and
excellent aroma, Bharatwasi Agarbatti made its place
among the consumers across the country in a very short
time and is now the best selling incense stick product of
the company. Bharat Vasi is the perfect blend of flowers
and well balanced notes which makes it the fragrance
of India. It is available in all categories including
Agarbatti, Cone, Dhoop and Wet Dhoop and comes in
different packaging of Box, Zipper, Hanging Pouch. ®

100 year old brand Jamuna
agarbatti was honoured by S

Maharaja of Mysore :

The Mysore Agarbatti Perfumery Company is one
of the pioneer agarbatti companies in the country. Its
oldest and most popular product is Jamuna Agarbatti,
which is about 100 years old. Its popularity can be
gauged from the fact that in 1933, the Maharaja of
Mysore honored the product with a gold medal during
Dussehra ceremony held at the Mysore Palace. Mysore
Agarbatti Perfumery Company’s Jamuna Agarbatti
costs Rs 135 for 50 grams. It comes in the category of
premium products and is completely handmade. ®

|I‘ - 3 \
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*Note:The prices and quanity/weight mentioned are as of June 2022 or as mentioned by the respective companies
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Increasing Demand
of Haridarshan in
Karnataka

elachami Trading Company was started in

1930 in Bangalore. The current director of

the company, T Rajendran, has been the

super stockist for Hari Darshan Company

in Karnataka for 25-30 years. According to
him, Karnataka is a hub of dhoop and incense sticks, but
there is no market domination of any company or brand.
All the brands sell here. Hari Darshan is very popular here.
Company’s wet dhoop product have a great market in north
india which is why it also popular among North Indians
living in Karnataka.

In a conversation with Sugandh India, Rajendran
said that the 3 major brands in the market are Cycle,
Mangaldeep, Zed Black followed by many other
including Moksha Company’s Swarna Champa. He
told that there is also a huge sale of pooja items here.
When asked about Hari Darshan’s marketing support,
Rajendran said that the company has a sales team and
schemes. Very soon the company is going to send a team of
salesmen along many schemes to follow. He said that Hari
Darshan has many products running in the market here. The
company has around 300 to 400 products, out of which he
sells 50. Rajendran explains that while Hari Darshan Dhoop
is popular among North Indian people living here, the

Premivm Censlily

company’s Chandan Tika and Chandan Kumkum Tika are
more popular among South Indians.

Haridarshan’s 4 in 1, dhoop products like Gulab,
Chandan, Lavender, Mogra etc. are very popular among
North Indians living here, especially during festivals. He
supplies Haridarshan products all over Karnataka. For
this, 50 wholesalers have been appointed in Bangalore
and 50 more in the entire state. He told that many Samrani
stick brands from Tamil Nadu also run in Bangalore and
among them he sells of Nandi, Camel, and Lotus.
Hari Darshan’s new products premium dhoop and incense
sticks under Temple range launched just a few months
back. This dhoop and incense sticks range is available in
Sandal, Rose and Gold fragrances. Rajendran said that
the Sandal fragrance has the highest demand in south
Indian markets.®

Mr. T. RAJENDRAN
M/s. VELLACHAMY TRADING COMPANY
Shop: 348, Avenue Road, Bangalore-560 002

Ph.: +91-95351 79856, +91-93412 27393
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All brands run in Bengaluru, the hub of
agarbatti incense industry: Raghavendra

engaluru, the capital of Karnataka, is a hub of the
agarbatti and dhoop industry. Therefore, along
with local products, other major brands from
across the country also sell well here. All types of
premium and normal brands run in Metropolitan
City of Bengaluru. Premium quality incense sticks and
incense products are in trend due to the large number of
IT professionals and management people who come here
to work from outside, but this is not a market like Mumbai
and Delhi. Sai Guru K Raghavendra, one of the biggest
wholesalers of Bangalore, told Sugandh India that his
father started this business 30-40 years ago. Talking about
the market he told that products of
the brands Cycle, Zed Black, Hari
Darshan also sell here. Ullas incense
sticks are more popular in urban
areas than in villages. Similarly
Padmini, Aashika, Amrita are also in
demand. He told that his network is
all over Bangalore and mostly
he does over the
counter sales.

The trend of new
fragrances  like
fruity, perfume,
flavours etc.
have also
entered the
market, but
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the demand of traditional fragrances stays intact. He told
that apart from being used during prayer, incense sticks are
also now used more for lifestyle and room freshener. The
entry price for products in this market is at Rs.10. Talking
about the top ten products in Bangalore, he said that Cycle,
Darshan, Zed Black and Amrita are the main ones here.
After this Ashika, Mangaldeep, Parimal Mandir, Padmini
etc. are in demand. In Dhoop, Sugandhi, Nandini, Camel
and Tapasya are in demand. He said that the demand for
incense sticks has come down drastically here. Having
multiple brands has also brought stability in the market.
Due to the economic slowdown and inflation prevailing
in urban and rural areas, most of the manufacturers
have reduced the quantity but did not increase the
price. Bangalore is not a premium only market
so all segment products sell here. Many people
still want cheaper products. Talking about dhoop
in Karnataka, the top 5 are Sugandhi, Nandani,
MG, Camel, Tapasya and Cycle. North Indian
incense brands like Zed Black, Hari Darshan wet
Dhoop are more popular among North Indian
people here. ®

Mr. RAGHAVENDRA K.J

M/s. SAI GURU RAGHAVENDRA
CAMPHOR INDUSTRIES LLP

86/3, K.V.R. Market, O.T. Pet
Cross, Bengaluru-560 053

Ph.: 080 2287 0609/2225 6714
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North Indian brands

trending in Bangalore:
Shekhar

South India’s incense sticks ruled

over pan india markets

arnataka has been a leader in the manufacture of

incense sticks and dhoop in the country due to the large

availability of sandalwood and other raw materials

in sufficient quantity. Incense sticks and dhoop were

supplied from Bangalore across the country, but now
the situation is changing. Major brands from North India are
supplying their products to Karnataka and other South Indian
states. Speaking to Sugandha India, Mr. G. A. Shekhar of
Nagamani Agencies, Bangalore said that he has been in this
business since 1981. Earlier the products here used to go to the
northern states. Now North’s products are coming here and to a
large extent they are also becoming popular. These big brands are
in trend due to quality, nice aroma and packaging. He said that
during this period the business of incense sticks in Bangalore is
going through a very difficult phase.

Availability of raw material is a big problem due to
high demand and high price. Manufacturers, distributors,

and agencies are among the hardest hit
by increasing competition and pricing.
Retailers are not facing that much
problem because they only have to sell.
Nagmani Agency is a distributor of many
big brands and also manufactures camphor
tablets. Shekhar said that he has distribution
of Orkay Fragrances, Balaji Agarbatti
Company, Vijayalakshmi and Big Bell.
They have a major network in the Bangalore
market and also supply on demand from
buyers from other regions. He said Balaji,
Liberty and Big Bell are have great demand
in Bangalore.

In response to a question, he said that
consumers usually ask for fragrance. Only
3 out of 10 customers demand brand by
its name, the other 7 consumers just ask
for a good fragrance and it depends on the
shopkeeper or dealer, which product he will
offering. He told that the market segment of
T 10 has weakened here. There is a price
trend of 50 to X 75 more in Zipperswith 80 to
120 grams of quantity.

The packaging trend is there of both
zipper and box. Apart from this, dhoop
sticks are also sold here. Balaji’s dhoop
is number one in the market followed by
Amrita, Liberty and other local companies.
In the dhoop segment, 10 sticks do well
for T 10. Fragrances of Lavender, Sandal, Rose
and Champa are more in deamnd. Apart from this,
new fragrance run for only short time. Pineapple
is in good demand among new fragrances and
sandalwood is evergreen. Oud has become a trend
in recent years, but is a premium quality product.
Top agarbatti brands in Bangalore market are Cycle
, Mangaldeep, Drashan Black Stone, Zed Black and
Amrita. The market for incense sticks in Bangalore is
0of 2 10,3 15, and T 20. There is also a great demand
for bulk kilo packets in wholesale in Jain temples. The
market of dhoop is of % 10, X 20 and % 50 in the dhoop.
Aradhana, Sugandhi, Nandini, Camel are in demand
in the samarani cup segment. All these products are
available for around < 100.

Responding to a question, he said that incense
sticks have a market share of 70% while dhoop and
other products are limited to 30% in Bangalore. Local
brands are also present. Earlier the products used to
go across the country from here, but now big brands
from other states are coming here. Orkay makes
premium products. A pack of 10 sticks costs I¥550.
Orkay also has a product worth ¥50,000. He said that
on an average a consumer buys incense sticks worth
around Rs 100 per month. There are few people who
buy more than this. ®

Mr. G.A. Shekar
M/s. Nagamani Agencies

18, Viswagandhi Complex, Gundopanth Street,
Bangalore-560 002

Phone : 22870933, Mobile : 9741376800
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MARKETREPORT

CHANDIGARH

Devdarshan
Dominates Chandigarh
Dhoop Market

handigarh being a metropolitan city of the
enjoys maximum consumption of premium
quality products. DevDarshan dhoop and
incense sticks have had market domination
here for the last 30-40 years. Earlier
DevDarshan used to make only dhoop, but now it has
a wide portfolio of Pooja and fragrance items. Sandal,
guggal and other dhoop fragrances are quite popular.
Chandigarh being a demanding city for premium
quality products is a good market for Cycle brand and
Zed Black but the market for local incense sticks is
negligible here. People here prefer branded items more.
The biggest reason behind the popularity of
DevDarshan is that apart from being a quality
product, they provide ample amount of profit
margin to the distributors and shopkeepers along
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with their strong supply chain. According to market
experts, Chandigarh has a higher consumption
of dhoop in comparison to incense sticks. After
DevDarshan comes the sale of Zed Black and Cycle.
One thing is clear in the survey conducted by the
team of “Sugandh India” in Chandigarh market that
people demand only brands in all kinds of products
be it food, drink, clothes, etc. That is the reason why
even in incense sticks and dhoop, branded products
are much liked. People’s choice in premium can be
gauged from the fact that other than the products
costing X 10, products of incense sticks costing 300,
400 and X 500 are also sold here. Another thing to note
is that in Chandigarh the distributors of incense sticks
sell all kinds of product FMCG and provision store
products. ®
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Mr. Bharat Kohli
M/s. Hariram Ramchandra Kohli
Pansari Bazar, Ambala Cantt.

Mobile : 0171-4001107
98967-39324
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Mr. Rajkumar Gupta
M/s. Shree Vaishnoo Trading Co.
Ambala Haryana Bazar Radha Kishan,
Nr. SBI Bank Ambala City-134003

Mobile : 9813522333
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ADVERTISEMENT TARIFF

A first and one of its kind magazine dedicated to
Agarbatti industry which along with being informative
and useful for industry content wise, also acts as a
medium to connect the industry.

e (Circulation: Currently 12,000 per month hard copies with an aim
to increase to 50,000. Also has a digital version as well.

*  Readership : Manufacturers, Perfumers, Raw material suppliers,
Agarbatti Distributors and Sellers and Allied industry across
india. Average 50,000 monthly readership.

*  (ontent : Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not
just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production cost,
duplicacy, etc. all possible through our ground level reporting.
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-E3S Flipkart & | amazon

. FRONTCOVER | 60,000 :  185cmx235cm
.................................................... .......................... ............................................................... FULL PAGE
BACK COVER i 50,000 21 cmx30cm
LALF PAGE
INSIDE COVER FRONT : 35,000 21 cmx 30 cm
INSIDE COVER BACK . 21emx30em
. GATEFOLD . 42amx30m
DOUBLE SPREAD 42 cmx30cm
FULLPAGE | . 21cmx30cm RIS
. HALFPAGE . 185cmx135cm |
. QUARTER PAGE . . 9cmx13.5cm .
. VISITINGCARD : 9cmx5cm '
STRIP . 185cmx5am >THP
Note : 20% extra for Advt in first 20 pages. All rates are excluding 5% G.S.T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK
State Name : Delhi, Code : 07 A/c No. : 070463400000052 UDAIIER VisiTiNG
IFS Code : YESB0000704 PAGE
Branch : Noida Sector-62 CARD

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +-91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Manufactured & Marketed by : For any complainis or feedback contact

RATHORE POOJA PRODUCTS (P.) LTD. | ftis e ¢ o manuiaciung
Factory : DEEDARGAN, KANNALUY - 309725 UP. INDIA | & www.rathorebrothors.com
Customer Cara No. : 9044689606 K tb.comideepsagarin

E-mail : info & rathorebrothers.com REGD. NO. B918639




Mfg. By - Mfg.By. & (1) Branch Off.: Mfg.By. & (2) Branch Off.:

DEBDCPEODHCTSM DPB PRODUCTS DPB PRODUCTS
13, G.LO.C., Nr. Jupiter Chokadi, Makarpura, Vadodara I-5, Ispat Nagar Panki Sambalpur, Odisha.

% CONIRY o7 E-mail : feedback@dpb.co.i '

A | ‘4\% W@t?'Sit;awww. ph.l::n.?: & Kanpur- 208020

4ODUG

Call For Business Enquiry: +91 7228847474 | +91 72280 18667
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