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S
ociety and markets are full of excitement 
and joy during Diwali, celebrated across 
India and the World. With the arrival 
of pleasant winter weather following 

the monsoon, farmers begin to bring their 
Kharif crops to the markets. Additionally, 
government and non-government employees 
receive bonuses, and all sections of society 
gain access to cash. 

During the monsoons, production remains 
limited due to low demand from people and 
industries. However, once the festive season 
commences, consumer products see increased 
activity in buying and selling, creating a sense 
of joy in all social strata. Diwali is a festival 
that involves the worship of the goddess 
of wealth, Lakshmi, and Ganesh. Festivals 
like Holi, Diwali, Dussehra, Eid, Bakrid, 
Christmas, Guru Purnima, Navroz, Bihu, and 

all sections of society together to eliminate 
discrimination between the rich and poor and 
create an atmosphere of joy in homes, villages, 

infuse new energy into life and eliminate the 
monotony of daily life.

Sugandh India family extends its 
heartfelt greetings and good wishes to the 
manufacturers, raw material suppliers, 
perfumers, distributors, retailers, consumers 
and everyone else involved in the production 
and sale of agarbatti and incense, on the 
auspicious occasion of Diwali. 

As we celebrate this festival of lights, we 
acknowledge the vital role played by the 
agarbatti and incense industry in the cultural 
and commercial landscape of our country. 
May this Diwali bring prosperity, success, and 
happiness to all stakeholders of this thriving 
industry. 

M. A. Farooqui
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GT PRODUCTS
CRAFTING A FRAGRANT 
FUTURE WITH QUALITY  
AND INNOVATION

has expanded its footprint across 24 states in India 

out to become a global leader in the realm of incense and 
fragrance products.

the lives of people worldwide through its reach, speed, 

values that include trust through transparency, ambition 
supported by speed, togetherness through respect, care, 
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and commitment, and growth with happiness for all 

is to spread happiness by fostering well-being, wealth 
creation, and holistic growth for all its stakeholders.

to the visionary leadership that propels it forward. 
Founded under the guidance of Kantilal Doshi, Jitendra 
Doshi, and Sankar N Pillai, the company embarked on a 

mission to establish itself as the manufacturing arm of 

the lives of stakeholders led to the birth of the company, 

Starting with a 1500 sqft facility and a monthly 

grown into an industry giant with a production capacity 

supplier of raw materials to the incense industry and the 
leading manufacturer of SAMBRANI (LOBAN) Dhoop 
sticks and Cups in the Indian subcontinent.

features is its seamless integration across the entire 
production process, from sourcing and manufacturing 

to maintain superior quality and competitive pricing, 

synonymous with excellence.

to provide AROMA-locking technology-based packaging 
materials that preserve the fragrance of its products for 
extended shelf life.

participates in local festivities and supports educational 

child labour and is actively involved in a foundation 

through skill development and training.

that caters to a wide range of preferences and occasions. 

ensuring a fragrant experience for consumers.

“In the world of business, quality is the key ingredient for 

complete integration from sourcing to manufacturing and 

name carries the promise of a fragrant future. Our products 
smell a fragrant future with its noble vision of being 
sustainably sourced globally, underlining its commitment 
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Hardik Bhai informed Sugandh India that his grandfather 
established the company in 1965. Initially, they produced 
scented incense sticks and distributed them in their home 
state and other regions. Later, in 2009, the company expanded 

powder from Vietnam, rubber wood powder, machines and 
spare parts from China. Currently, they supply these materials 
to companies on a commission basis. Furthermore, Jyoti 
Products has been a distributor for Vietnam based machine 

Agarbatti machine.

INDUSTRY IS 
DEPENDENT ON  
RAW MATERIAL 

IMPORTS:
HARDIK 

BRAHMBHATT
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Bhai said that the government banned 
the import of raw incense sticks in 2018. 
Furthermore, the government might ban 
the import of bamboo sticks as well. 

import bans, he informed Sugandh India 
that they are mass-producing raw agarbatti, 
incense sticks and dry sticks. He said his 
company is manufacturing & supplying 
unbranded raw dhoop and agarbatti to 

are manufacturing white agarbatti and 12 
inch coloured agarbatti as well. Production 

plan to deploy 100 more such machines by 

Bhai. “We are ready to proliferate the 
perfume and essence market. Products are 

During the conversation, Hardik 
Bhai shared that the industry is facing 

raw material costs, high transportation 
and logistics expenses, and new customs 
duty regulations. Additionally, there is a 
possibility that the government may ban 
the import of bamboo, creating a rise in 
trend of bamboo-less products. However, 
this could decrease demand for agarbatti. 

He informed Sugandh India that despite 
an increase in bamboo production, 
the supply still falls short of current 
demands. Hardik Bhai also shared that 
the bamboo produced in the country 
is not suitable for agarbatti making 

machines to jam and leads to wastage. 

government enforces a ban, it could 
disrupt the agarbatti market. Hardik 
Bhai mentioned that KVIC invited them 
for a meeting before banning the export 

that in 2011, 1200 tonnes of incense 
sticks were consumed daily, and 90% 
of the production was in the country. 
However, before the ban in 2019, there 
was a daily consumption of 1400 tons 
of incense sticks out of which 90% 

bamboo production is only 5% of the 
requirement, so it will take a long time 
to become self-reliant in bamboo stick 
production.

Hardik Bhai said “, Overexploitation 
of Maida tree (Indian Laurel) for the 
extraction of joss powder in the incense-
making process led to the banning of the 
use. States like Odisha and Meghalaya 
used to give contracts for the extraction. 

In due course of time the forest started 

he said “, joss powder is made by 
grinding Litsi glutinosa extracted from 
Maida tree (Indian Laurel). Post-ban, 
Guar gum is used as an alternative. It is a 
galactomannan polysaccharide extracted 

retains its peculiar odour in the agarbatti-

Hardik Bhai remarked that the  
increased demand of dhoop and bam-
booless products can decrease the use 
of agarbatti and further reduce bamboo 
stick dependency.  Dry sticks manufac-

4, 5 and 6 mm with lengths ranging from 
3-6 inches. He said dry sticks of 3mm  
diameter also come in 8 and 9-inch 

Hardik Bhai remarked that locally 
manufactured agarbatti-making 

and nine-inch agarbatti are made using 

are almost maintenance-free. Demand 
for such machines has dropped because 
almost all manufacturers are using them. 
Hardik Bhai added that there might be 
more demand for these machines if they 
come up with new features.
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Soham Soham Industry Machinery Limited, 

automatic, and fully automatic machines for all types 

have advanced technology, are strong and durable, and 
are better than other machines being manufactured in 

installed bulk machines for production, product 
dipping, and packaging in many big manufacturers in 
the agarbatti industry.

production machine that can produce 50kg in 8 hours 
and 180kg in 8 hours. It can make 48 sticks in 1 minute. 

for agarbatti and have been acquired by major players 

pack agarbatti sticks, previously priced between Rs 25 

TOP INCENSE 
BRANDS PREFER
SOHAM 
MACHINERY
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From 
production to 

packaging, we 
have all machines 
under one roof - 
Kishore Kapadia



machine is patented and copyrighted, making it one 

can be used by small manufacturers.

Mr Kapadia shared valuable insights about the 

can expertly pack various carton sizes, ranging from 
75 mm to 250 mm, at a speed of 25 cartons per 

and blow cartoons.

Furthermore, the Soham Industry has gone above 
and beyond by developing the Soham-135 model. 

minute and 135 kg of dry production in one hour, 

longer piston lifespan, comes equipped with account 
meters, and has a gearbox that can last up to ten 

warranty on the machine, and DC cart change costs 

for those in the market for a superior alternative to 
machines made in Vietnam and India.

Soham has created a menu cone machine that 
produces 70-80 kg and two other machines that 

other companies. Soham produces incense stick 

ranging in price from Rs 75,000 to Rs 2.5 lakh. 

their higher production rates and lower costs. Soham 

machines are made with specially designed parts that 
result in better production at a lower cost, and they 
also supply parts to maintain quality.

Mr Kishore Kapadia, in an interview with 
Sugandh India, stated that the demand for incense 
products other than incense sticks has increased, 
leading to a rise in demand for machines that produce 
incense, dry sticks, cones and cups. 

lace machines. Mr Kapadia mentioned that he has 
machines for making dhoop sticks and cups ranging 
from 4 mm to 20 and 25 (mm) and for wet dhoop. 

lakh 15 thousand for the starting model to Rs 4 lakh for the 

of twenty engineers handling design, production, assembling 
and installation.

Mr. Kishore Kapadia highlighted the problem of low-
quality machines in the agarbatti industry. Many new 

rate, with up to 80% leaving the industry. Vietnamese and 
poor-quality machines are major issues, causing many to 

who want to remain in the industry. He advises newcomers 
to purchase his machines and run them for a month or two to 

Mr. Kapadia mentioned that their counting and packaging 
machine costs around four to four and a half lakh rupees, 

launched three years ago, and they have received a positive 
response from various sectors, where they have installed it. 

a low-budget machine for the agarbatti industry and are 
working towards more automation in the industry through 

machines to the industry regularly. 
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Apromotional items in 
India and abroad for the 

last 15 years. Due to its dedication 

has created its own identity among 
the big companies in the country. 

of High Quality and Reasonable 

Mojahid Raza told Sugandh India 

his brother Mohd. Raza in the small 
and narrow streets of Paharganj, but 
with increasing popularity among 

is selling on a large scale in Pan 

companies today because it has always been at the 
forefront of high quality, reasonable prices and timely 

choice of customers today because this company has 
always given priority to the privacy policy of customer 
companies. He said that in the current situation and with 

ATG KHIDMAT
IS A MARKET LEADER  
IN PROMOTIONAL  
ITEMS: MOJAHID RAZA

the increasing trend of bad goods at cheap 
prices, customers often face losses. However, 

by providing quality goods at fair prices with 
honesty. He said that I have created my own 
identity. In response to a question, he said that 

items is that on the occasions of festivals and 
special events, customers often have to face the 
problem of arbitrary prices and non-delivery on 

of customers on this problem.

of promotional items such as bags, wallets, diaries, pens, 
playing cards, danglers, banners, t-shirts, caps, stepney 

of experience have made them a national-level brand, and 
they have the potential to become an international-level 
brand soon. 
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research and development unit, where machines are tailored to 

Extensive research is dedicated to addressing the global shortage 
of suitable drying solutions, as currently available options do 

dhoop and agarbatti industry, Steamtech Engineers also exports 

its drying machines to Australia, Bhutan, and various African 
countries. Agarbatti and Dhoop dryer machines are entirely 
manufactured using indigenous technology, representing a prime 

In a conversation with Sugandh India, Steamtech Engineers 
highlighted the rapid growth of the agarbatti industry over the 
past four years. Previously, raw agarbatti was imported from 

STEAMTECH ENGINEERS 
OFFERS HIGH-SPEED FULLY 
AUTOMATIC FAST DRYER 
TECHNOLOGY
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Vietnam, and manufacturers would dip it 
in scented oil before drying it. However, 
the government banned these imports 
to support domestic industries, leading 
to a surge in agarbatti manufacturing. 
Companies of all sizes, from small-
scale producers to large corporations, 
entered the market to meet the increasing 

agarbatti drying solutions, especially 

during seasons of high demand.

During the rainy season and winter, 
when demand is high, companies 
engage in bulk production. However, the 
challenge of rapid drying becomes more 
pronounced, especially for small-scale 
industries with limited factory space. 
Steamtech Engineers recognized this 
challenge and developed Agarbatti and 
Dhoop Heat dryer machines tailored to 
address it. Steamtech Engineers machines 

capabilities, providing a solution to the 
traditional drying of agarbattis in sunlight 
on plastic surfaces or open space.

Speed Fully Automatic Fast Dryer 
technology that can dry Agarbatti and 

vary from one client to another, and they 
tailor their machines accordingly. An 
interesting example from 2004 was when 
they installed 10-15 machines designed 
to address moisture issues in cotton 
processing. Additionally, an Australian 
company approached them with a unique 
request—to develop a machine capable 
of removing moisture from basil leaves. 
Despite being a technologically advanced 
country, Australia lacked a suitable 
machine for this purpose. Steamtech 
Engineers rose to the challenge, 
customizing a machine according to the 

successful trials, the machine was ready 
for use. Steamtech Engineers also exports 
their machines to countries like Africa 
and Bhutan, showcasing their ability to 
provide solutions to various challenges as 
they arise. When describing the operation 
of these dryer machines, Steamtech 
Engineers pointed out that there are two 

Fan dryers, designed for summer use, are 

choice. Heat dryers, on the other hand, are 
used during the monsoon/rainy season or 
winter season when more heat is needed 

with Sugandh India, Steamtech Engineers 
mentioned their participation in the 

noted that visitors to their stall came with 
a diverse range of requirements. One 
visitor, for instance, sought a solution to 
remove moisture from plant roots without 
compromising their quality. Steamtech 

requirement. When asked about the 
industries they currently serve, Steamtech 
Engineers explained that they supply dryer 

include removing moisture from cotton, 

plants, herbs, spices, and matchsticks. 

needs of these diverse industries.

In response to an inquiry, Steamtech 
Engineers explained that their machines 

and versatile in terms of fuel sources. 

for use in various settings. Steamtech 
Engineers concluded the conversation 
by emphasizing their commitment to 
addressing customer challenges and 
ensuring customer satisfaction. 

Dhoop in just 2 to 4 hours even during 
the rainy season. What sets these 

design, allowing installation even in 

Agarbatti and Dhoop dryers are known 

the lowest drying costs. Heat Dryers 
provide uniform and gentle drying, 
preventing fungal growth, even during 
the rainy season when production could 

address issues like bending in Agarbatti 

throughout the process. With a proven 
track record and a commitment to 

avoiding trial and error, these dryers are 
built for top-notch durability. Investing 
in these dryers can potentially increase 
your production capacity by up to four 
times without requiring additional space.

major brands like Cycle Agarbatti, 

among others. Heat dryers, available in 
various sizes, occupy minimal space and 

machines suitable for both large-scale 
industries, including 9000 Kg agarbatti 
drying machines, and smaller industries, 
with options like 65 kg, 125 kg, and 
250 kg machines. Recognizing the 
need for even smaller-scale machinery, 
Steamtech Engineers recently introduced 
a 32 kg agarbatti drying machine to cater 
to cottage industry manufacturers in 

In response to a query, Steamtech 
Engineers explained that their company 
primarily manufactures machines based 
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nion Minister of State BL 
Verma announced that 
Chennai will host the 
Aroma Ingredients Con-
gress Expo-24 between  8 

to 10 of  Feb 2024, organized by the Es-
sential Oil Association of India (EOAI) 
during the curtain raiser program held 

farmers, scientists, and entrepreneurs 
associated with the fragrance industry 
and provide them with a world-class 

support from the Central Government, 
is taking the fragrance industry to new 
heights that shall aid in the realization of 

making India the third-largest economy 
in the world.

scientists, and entrepreneurs associated 

from upcoming events locally and 

of India (EOAI) was established in 1956 

in Kanpur. Post that, it was established 
in NCR in 1992 and in Noida in 2012. 
EOAI has become closely associated 
with farmers, scientists, and fragrance 

entrepreneurs from various countries, 

industry in new directions worldwide. 

Varshney, revealed that the event will 
feature silver programs with the theme 
“India - Global Center of Essential 

also mentioned that more than 1,200 

AROMA MISSION 
IS A SOURCE OF 
INSPIRATION FOR MANY 
ENTERPRISES: UNION 
MINISTER BL VERMA

Indians and 300 international delegates will 
participate in the program.

Speaking on the occasion, Mr. Varshney 
said that farmers are the core of the Indian 
economy. He said EOAI brings together 
entrepreneurs and farmers from industry 
and trade to create an overall success story 
of Make in India and empower them to 
start domestic businesses. It will inspire the 
production of new varieties of aromatic plants 
and crop products in the future. Apart from 
this, it also provides them to global buyers. 
By and large, the fragrance industry is a part 
of the Micro, Small and Medium Enterprises 

Research, Government of India. Sunil Goyal 
is the chairman of the Aroma Ingredients 
Congress 2024. EOAI Secretary Pradeep Jain 
said that this event focuses on making India a 
central repository for human and agricultural 
crop resources. He informed that Indian 
businesses export essential oils, fragrances 

to the world. 
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*Note:The prices and quantity/weight mentioned are as of September-October-2023 or as mentioned by the respective companies

Satya brand of Srinivas Sugandhalaya is a name that has given an identity to Indian 

countries, Nagchampa is synonymous to agarbatti. Apart from a huge market 

are selling well here. Especially the demand for roll packing i.e. Muttha packing is 

demand for 250 grams being higher. During the festive season, the sale of scented 

Delhi based Hari Darshan brand 
has been amongst the top Dhoop 
brands and dominates several 
markets across the country. With 
the growing trend of dry stick 
across the country, Hari Darshan 
presents a captivating blend 
of four best-selling fragrances 
in their Bamboo Less Incense 

high-quality natural ingredients 
and traditional methods, these 
sticks are closely linked to 
prayer rituals, symbolizing deity 
worship, and creating a tranquil 
atmosphere. Beyond tradition, 

purifying the environment and 

of Chandan, Oudh, Patchouli, and 

spiritual practices, cleanse the 
ambiance, provide sensory 
delight, and foster positive energy 
and well-being. 

has more than 100 products in its portfolio which include incense sticks, dhoop 
sticks and roll on perfumes. Manek has products in all segments, from economy to 

in zippers, pouch, box and roll packing. Incense sticks are also available in jar 

are quite popular in roll packing of 450 grams. Manek has a major demand for its 

having its own premium counter by the name Vishal Enterprises in Vadodara. 
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*Note:The prices and quantity/weight mentioned are as of September-October-2023 or as mentioned by the respective companies

Ahmedabad based brand Flourish Fragrances is known for its 
premium agarbatti products across the country. While majority of 
the Ahmedabad based brands belong to economy segment, Flourish 
is one brand which has focused only on the premium segment 
especially the masala agarbatti. Recently adding to the premium 
segment, Flourish has launched four more exciting agarbatti products 

attractive box packing of 100 gms at an MRP of Rs.110. According 
to market experts, these new products were instantly accepted by the 
premium segment customers after the launched. 

exclusive premium products to the customers at reasonable prices. Expanding its Sambrani Cup range, the company has 
launched Charcoal Free Cup products in two segments. In the Rs.96 for 12 cups segment, the company has released 2 

of its box packs comes with a see-through window which makes the customer see the products inside the box. In the 

which has 30 cups in a pack and is available at an MRP of Rs 200. Each cup comes in a pillow packing, which ensures 
maximum freshness before every single use. BIC focuses on providing better quality products in better packaging across 

having very eye catching packaging, these products are attracting good reviews. 

products. Instead of being in the race for cheapest 
products, Misbah brand focuses only on premium 

the best products to the customers, without 

portfolio comprises of  hand-made incense products, 
which are very much liked in the market. Apart 

special product called Candy Incense Sticks, which 
is also quite popular. It is thicker than traditional 

in this are more in demand. A pack of these candy 
agarbattis contain 10 sticks for an MRP of Rs 75. 

across various markets in the country. 
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*Note:The prices and quantity/weight mentioned are as of September-October-2023 or as mentioned by the respective companies

Aerochem (now Arome) company based in Ratlam, 
Madhya Pradesh has expertise in making roll on 

company is known for high-quality roll-on perfume 

contains hundreds of roll ons for every type of customer. 

Roll-On perfume series has 5 attractive fragrances – 

aroma of all these roll ons makes you feel refreshed and 
also gives a pleasant experience to others around you. 

Balaji Agabatti Company, Bengaluru tops the premium 
segment. Being one of the top 5 incense sticks brands in the 
country, Balaji is attracting customers not only in the country 

for establishing the premium segment in many markets of the 

popular products include Balaji Chandan, Rose, Oud and Khas. 

market in a unique attractive packing of 10 and 25 sticks only. 
Seeing the popularity of these products, the company has now 
launched these products in 250 grams packing, which is priced at 

by burning just a single incense stick, the fragrance stays 

lovers and the elite class. Due to the high-quality premium 
products, Balaji has held the number one position in the 
premium agarbatti segment for a long time. 

products in its portfolio ranging from agarbattis to dhoop sticks. 
From economy to premium in the Rs 10 to Rs 100 segment, 

has also launched a 19-inch long stick in this festival season. 
According to market experts, the entire credit for the success of 
the product goes to its quality, rates and attractive packaging. 

brand is also getting good results in other states - Maharashtra, 

West Bengal. 

Exotic Series Roll On Perfumes are available in 25 ml at 
MRP Rs 349. Along with roll on perfumes, the company also 
produces alcohol-free deos and room fresheners. Aerochem 
is a major player in the fragrance sector. 
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*Note:The prices and quantity/weight mentioned are as of September-October-2023 or as mentioned by the respective companies

the same as raw incense sticks. Fragrance can make your room cozy and your mood happy. 

Maharashtra. Available in a zipper packing of 200 grams for Rs. 70 MRP 

practice or looking for the perfect gift to share with loved ones, the DevDarshan Luxury Fragrance Gift Box is 
the ultimate choice, a meticulously curated ensemble designed to elevate spaces with an enchanting aroma of 

devdarshandhoop.com. For more details scan the QR Code. 

brands from Ahmedabad 
is incomplete without the 
mention of Kalpana brand. 
Kalpana has always been 
ahead in the market due to 

focus of the company has 
been to provide the best 
quality to the customer 

shopkeeper or customer, 
everyone blindly trusts 

Kalpana brand for its quality. Apart from Gujarat, 
the company supplies across the country with 
Maharashtra and West Bengal being the strong 

200 products with 70% agarbatti products and 
the remaining dhoop, sambrani cups etc. Among 

sales and is the national brand. Keeping in view 

the festivals, the company has launched a bunch 
of products like Omkar, Vakratund, Chiranjeevi, 
Madhav Darshan, etc. 
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FESTIVAL SEASON SPIKES PREMIUM SALES

Vadodra, with a population of around two million, is the third largest 

textile industries, machine factories, and furniture manufacturers. 
Baroda is the manufacturing hub of premium quality agarbatti with a 
pocket-friendly cost. Navratri and Diwali premium quality agarbatti 

agarbattis have gained immense popularity in Maharashtra. Seven out of 
ten customers in Baroda ask for incense sticks by brand name. Customers 

average monthly.

Local branded products have superior quality, packaging, and quantity 
compared to products from other states, which become expensive due to 

Loose products comprise 50% of the market, with producers supplying 
to Gujarat, Maharashtra, Rajasthan, Madhya Pradesh, Hyderabad, and 
Kerala.

As per the market report of Sugandh India— the market for incense 

products is currently around 30%, with dry sticks being the most 
popular and agarbatti has a market share of 70%. Other popular 

high demand for Masala agarbatti, especially of premium quality 
dominated by Bengaluru-based brands. Popular brands include 
Balaji, Forest, Misbah, etc. Nishan is the leading local brand. 

Cycle Pure, BIC, Kalpana, Jhinal, Dhanlaxmi, Allied, Padmini, 
Shalimar, Bharat Darshan, Bharatvasi, Oriental, Jalaram, Balaji, 
Banshi, Savitri, Platina, Jayant, Shah Fragrance, Misbah, Manik, 

and Manthan in Medium. Popular dry stick fragrances include 

in demand as well. Naivedya is the most popular Sambrani Cup 
fragrance, followed by Delta Sampradayam, Shah Fragrance, 

Ganga, Kashi, and Hari Darshan are most in demand. Kapoor 

Kala, and Mangalam.In roll on, Balaji dominates the premium 
while Aerochem is most popular in economy segment followed 
by local brands. 
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ujarat-based branded companies own 50% 
of the incense stick and related products 
business in Vadodara, due to their high 

Other branded products of similar quality 

costs. Vishal Agencies is the primary distributor in Vadodara 
and distributes products for other companies, including 

brand Manek brand. Vishal Agencies is the one of the leading 
distributors in Vadodara. 
Manek Company is about 50 
years old and was founded 

Agencies was established 
in 2008 and has been 
distributing Agarbatti Incense 
since then. In Vadodara, 9 
out of 10 customers prefer 
to buy from branded names, 
and on average, a customer 

worth of products per month.

Mr. Vishal spoke with 
Sugandh India and shared 
that the Manek brand 
has 125 products, sold at 

including incense sticks, 
wet dhoop, dry sticks, etc. 

focuses on manufacturing premium range products as 90% 
of the market prefers them. Mr Vishal has a retail counter 
in Vadodara and distributes incense products all over the 
city. Premium products sell more from his counter, while 
economic products have only 10% demand. Premium 
customers are loyal, while economic customers switch to 
cheaper products.

He told Sugandh India that the market has shifted 

Gujarat, with some production in Bengaluru, Indore, and 
Maharashtra. Balaji, Flourish, Forest, and Manek are the 
most popular premium brands at his shop, with 100-gram 

the agarbatti industry is bright, but only quality products will 
survive. His business is growing every year and the current 
festive season is going well.

He said that the for incense-related products has increased. 
70% of people demand agarbatti and the remaining demand 
incense products. Dry sticks are the most popular, and are 

Padmini, and Big Bell are best sellers in dry sticks. Balaji, 
Forest, Krishna Kala, and Pioneer top the wet dhoop segment. 

marketing strategy. He mentioned that the demand for the 
Sambrani Cup is increasing, and Delta is doing well in this 
category.  Manohar is the top seller in Chandan tika  category, 
and 333 and Mangalam sell the most in camphor. Balaji 
is making good progress, and apart from this, our Aman 

In response to a question, he said that local products are also 
quite popular in addition to foreign and local com.

HALF OF THE VADODARA’S  
AGARBATTI MARKET IS RUN BY 
LOCAL BRANDS: VISHAL AGENCIES

Mr. Vishal Palan
M/s. Vishal Agency

Shop No. 8 Gandhi Nagar Gruh,  
B/h. Jubilee Baug, Vadodara.

M. :  9825769065
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ayesh Bhai Doshi established Jain Sales 
Corporation during his visit to Ahmedabad in 
1994-95. He is now the top distributor in Gujarat 
for various brands, including Sandesh Agarbatti, 
New Oriental, Sai Flora, Lotus Brand, and 

Sharma Fragrances wet dhoop,. He is also the distributor 
for some areas of Ahmedabad of Cycle Pure and Kalpana 

mentioned the challenges of selling incense sticks in Gujarat 
due to it being a manufacturing hub. He emphasized the 
importance of quality products and relationships for success 
in the agarbatti industry. Delivering value to customers 

crucial for the brand to thrive.

Firm in West Bengal in 1948. He also sold incense sticks 

Green Champa. He moved to Ahmedabad and became 

with 40 years of experience. Gujarat is a major producer 
and consumer of agarbatti and incense sticks, making it 
challenging for outside companies to meet the local demand. 
Jayesh Bhai Doshi believes there is a room for all small and 
large companies, including local producers, as long as they 
prioritize quality and value for money to thrive in the market.

When asked about his responsibilities, he mentioned 
that he oversees the online marketing for various products 
including Cycle Pure and Kalpana. He believes that the 
future of the Agarbatti industry lies in online marketing, as 
the younger generation is increasingly reliant on e-commerce 
for their needs. Balaji is currently the top premium brand in 
the Ahmedabad market, followed by Flourish, Janak, Bimal, 
Kalpana, Nishan, Shah Fragrance, and Jaisal. Jayesh Bhai 
Doshi stated that there is a large market for premium brands 
in Ahmedabad, with approximately 40% of products sold 
being in this category. While incense sticks used to be the 
most popular product, the market for bamboo less products 
has increased. Nowadays, dry dhoop products such as sticks, 
cups, and dhoop cones have become more prevalent, with 

in the area. While Padmini used to be the most popular brand 

spot. Additionally, there is increasing demand for Sharma 
Fragrance and Bansi. 

SELLING OUTSIDE BRANDS IN 
GUJARAT IS LIKE SELLING SNOW IN 
KASHMIR: JAYESH BHAI DOSHI

Mr. Jayesh Bhai Doshi
M/s. Jain Sales Corporation

D-163, Gr. Floor, B.G. Tower, O/s. Delhi Gate, 
Ahmedabad-380 004

Mobile : 94261 50835
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he incense sticks and incense market in 

range products. Approximately half of the 

this is the increase in transportation expenses, 
which has led to a rise in prices for similar-quality products 
from other states. Consequently, the trend of external 
brands has considerably reduced. In a recent interview with 
Sugandh India, Shyam Babu Mal Nagdev, who has been 
in the retail and wholesale business of incense sticks and 

in Vadodara, expressed that Bengaluru products used to 
dominate the market in the past. Nowadays, many local 
companies are manufacturing medium-quality premium 
products, and their market share has rapidly expanded. 
According to Shyam Babu Mal Nagdev, 75% of medium-
range products are sold in the market, while a mere 25% of 
premium products are sold. Shyam Stores sells wholesale 
and retail products from several leading companies, 

Jayant of Mumbai, Shah Fragrance, Shalimar of Bengaluru, 
Jinal, Bharat Darshan, Bharat Vasi, Oriental, and Savitri 
Sugandhalaya.

Mr.Nagdev, a second-generation inheritor of an incense 
products business, indicated that the sale of dhoop is 

has recently superseded the popularity of wet dhoop sticks, 
which have been prevalent for the past 15 years. While 
products from Indore and Maharashtra have begun to trend 
in his market, Nagdev reported that premium products from 

in demand. Other popular brands include Oswal, Jayant, and 
Sadhna, but Ahmedabad products are still considered the best 
value for money. Nagdev emphasized that customers typically 
base their purchasing decisions on counter reliability. Premium 
products such as Shalimar, Bharat Darshan, and Shankar 

sticks of 100, 200, and 400 grams are likewise in great demand. 
Nagdev mentioned that half of the customers from his counter 
ask for brand-name products, while the other half buy based on 

In response to a question, Mr. Nagdev provided insights 
regarding the performance of various incense brands in the market. 

are prominent contenders in the traditional wet dhoop category. 

Manthan has garnered the highest demand. Dry stick incense 

in demand, and Raj of Bengaluru, Peshwa, and Misbah are popular 
in jar packing. Shah, Nishan, and Cycle Pure are preferred brands 
for Sambrani cups. Raj Kala of Kolhapur reported the highest 
sales of Camphor from their counter. Manohar, Ashtagandha, 

category. Generally, incense products with an MRP ranging from 

Manthan zipper pouches with an MRP of Rs 20 are the most 
popular products. 

VALUE FOR MONEY LOCAL 
BRANDS ARE IN DEMAND IN 
VADODARA: NAGDEV

Mr. Shyam B. Nagdev
M/s. Shyam Stores

Shop No. 11 Behind Jubilee Garden, Vadodara-1 (Guj.)
M. :  9408344662
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aduveer Krishnadatta Chamaraja 
Wadiyar, a member of the 
Mysore royal family, released 

honouring N Ranga Rao, head of the 
Cycle Pure Agarbatti Group, during 
the world-renowned Dussehra festival 

at the palace, where a limited edition 
of Darbari incense sticks was also 
introduced. 

Mr Wadiyar emphasized the global 
recognition of the Mysore Agarbatti 

of Mysore incense sticks has been 
enhancing the ambience of royal 
courts, temples, and homes, providing 
a spiritual and sensory connection 
with the divine. He further expressed 
his commitment to preserving their 
traditions and pledged to protect them.

life of N. Ranga Rao, who, after 

Cycle Pure family members were also 
present during the event.

R Guru, chairman of NR Group, 
wrote a book about his father N Ranga 
Rao. He describes his father as a skilled 

perfumer and alchemist with 
a talent for turning ordinary 
ingredients into exquisite 
fragrances. His sense of 
business acumen and family 

book tells the story of his 

inspire new entrepreneurs. 

Managing Director, Arjun 
Ranga, considers it a great 

tribute that the book is being released at 

perfume was launched and awarded a 
gold medal 70 years ago. Shri Yaduveer 
ji of the royal family is releasing the 

the exquisite aromas of Mysore with the 
world. 

BOOK RELEASE ON N RANGA RAO 
AT MYSORE ROYAL PALACE
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Manufacturing
Perfumes for Agarbatti, 

Gutkha Supari, Toilet & Detergent Soap
Natural Oils, Essential Oils & 

All Indian Attars.

Ankit Jain: 09415472591
Jawahar Complex, Bada Bazar, 

Kannauj (UP)-209725
E-mail : samrataroma@gmail.com

www.samrataroma.com
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POSITION
RATE PER 

ISSUE
Mechanical Data (w x h)

Note : Keep text 5 mm inside

FRONT COVER 60,000 18.5 cm x 23.5cm

BACK COVER 50,000 21 cm x 30 cm

INSIDE COVER FRONT 35,000 21 cm x 30 cm

INSIDE COVER BACK 30,000 21 cm x 30 cm

GATE FOLD 50,000 42 cm x 30 cm

DOUBLE SPREAD 30,000 42 cm x 30 cm

FULL PAGE 15,000 21 cm x 30 cm

HALF PAGE 10,000 18.5 cm x 13.5 cm

QUARTER PAGE 7,000 9 cm x 13.5 cm

VISITING CARD 3,000 9 cm x 5 cm

STRIP 4,000 18.5 cm x 5 cm
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