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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983
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Fine fragrances are not just scents, they become associ
occasions and emotions. At Sachee, we value the emoti
personalized and meaningful scents and aromas.

Our luxurious creations are formulated with quality ingre

Perfumes | Deodorants
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ated with our identity, attach themselves to memories and link us to
ons unlocked by fragrances and practice mindful creation of

dients by trained professionals, who understand the art of perfumery.
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Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING

A Well-Reputed
& Trusted Brand

n INUENSE WORLD

8 racC. A&

Best Rate | Best Design | Fast Delivery

ALL TYPE OF PRINTING & PACKAGING SOLUTION
Premium Agarbatti Boxes | All Type Of Boxes | Labels | Stickers

Outer Box | Corrugated Box | Zipper Pouch | Poly Pouch | Paper Pouch
Premium Canister (Metal Tint/Plastic or Paper) | Rigid Boxes | Catalogue

Premium Stationery | Plastic Jar

SHRIPAL R. PATEL

(-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power, Dhudheshwar, Ahmedabad - 380004. (Gujarat) India

Email : design@oceansdeepprinters.com, info@oceansdeepprinters
+91 93270 08607 Customer Care : +91 75758 00978 @ © € @oceansdeepprinters
+91 92652 68451 VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 91327



1st Time In Uttar Pradesh

AT
THE HOLY CITY

VARANASI

DEENDAYAL HASTKALA SANKUL
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Deendayal Hastkala Sankul
Varanasi

For More details: Call Now-+91 7838312431

E-mail: sugandhindiam@gmail.com

www.sugandhindia.in
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Spreading Fragrances Since 1965
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JYOTI PRODUCTS

1 to 5, Shreeji Industrial Estate, Opp. D.K.Industrial Estate, Ambav Pura Road,
Nr. Capital Char Rasta, Phase 3, GIDC, Chhatral (N.Gujarat)-382729, INDIA.
E-mail : info@jyotiproducts.com | M. : 90540 33666, 98245 50361

www.jyotiproducts.com
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Editorial

World Aroma Ingredients congress & expo 2024:

The Fragrance industry will get a new direction

expo 2024” organized by the Essential Oil

Association of India in Chennai on 8th, 9th, and
10th February, the first week of a pleasant season ahead
of Basant Panchami, will be effective in taking the
fragrance industry in a new direction, new possibilities,
and a new global market. In this context, about 1500
representatives from India and abroad will participate
in the Congress and Expo and discuss various issues
related to the fragrance industry. The theme of the
three-day program has been kept as “India: A Global
Hub for Essential Oils, Fragrances and Flavours”.
It is clear from the name of the program itself that
manufacturers related to essential oil manufacturers,
flavour, fragrance, incense manufacturers, cosmetics,
pharma, and veterinary industries will be present in it.
Apart from this, producers of aromatic herbs, various
types of flowers, and agricultural raw materials related
to the agriculture sector will also be included. All these
parties related to the fragrance industry are striving to
give India’s essential oils, aroma chemicals, and other
aromatic and fragrance products their rightful place in
the global market. Essential Oil Association has already
been making efforts in this direction in collaboration

The “ World Aroma Ingredients congress &

with CSIR to increase the production of high-quality
products and raw material products in the fragrance and
aroma industry.

Scientists working in various institutes of CSIR
have also been invited to the World Aroma Industries
Congress and Expo 2024. There will be a two-day
technical session for discussion in the conference,
which will be chaired by Mr. Shakti Vinay Shukla,
Chairman of the Flavor and Fragrance Development
Centre. Besides, experts from various fields related to
the fragrance industry will also be present. In such a
situation, it is expected that this program will pave the
way for giving a new direction and a new identity to
the fragrance industry at the global level. Apart from
fragrance products, the demand for essential oils and
aroma chemicals is increasing rapidly across the
world. Our traditional knowledge and products have
always been world-renowned in the field of fragrances.
Today India is the fastest growing economy in the
world. Therefore, this is the right time to establish the
country’s traditional knowledge and products across the
world and this program organized by the Essential Oil
Association will help a lot in this. m
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FROM PATNA TO SOUTH TO PAN INDIA:
SAMBRANI SHREE YOGI SUGANDHI

BALAJI CROSSES ITS TURNOVER IN ASSAM
AND NORTHERN STATES: JITEN SOHNEJI

INCENSE MARKET IS DIVIDED ACROSS THE
GANGES IN BIHAR: NITESH KUMAR SINGH

MARKET REPORT-BIHAR: GROWING MARKET OF
AGARBATTI-DHOOP PRODUCTS IN BIHAR

BRAND NEWS

NUMEROUS PRODUCTS OF SAME-QUALITY IS A
PROBLEM FOR DISTRIBUTORS: RAKESH DROLIA

PATNA'S BHAGWATI LAKSHMI MARKET IS THE
CENTRE OF THE INCENSE MARKET: VIJAY JAISWAL

LOCAL AGARBATTI BRANDS HAVE HAVE A MAJOR SHARE
IN PATNA'S INCENSE MARKET: CHANDAN BURNWAL

INCENSE STICKS AND DHOOP ARE SOLD THE
MOST IN BIHAR: RAJESH KUMAR

INCENSE MARKET INCREASED BY 40% IN
BIHAR: VIRENDRA KUMAR JAISWAL

CUSTOMERS BUYING THEIR FAVOURITE BRANDS IN
BIG PACKS IN PUNE: TUSHAR JAIN
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“Janmabhoomi” A Fragrant Tribute by BIC
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"Lakshman, This Golden Lanka does not allure me, Mother & Motherland are dearer to me even than heaven'. In the words of Lord
Shree Ram to Lakshman from the 'Valmiki Ramayan.' Such is the profound significance Lord Shree Ram places on his
Janmabhoomi (birthplace) that it surpasses the splendor of golden Lanka and the allure of heaven.

To honor the sacred occasion of the inauguration of Shree Ram Mandir on January 22nd, Bindu Incense Craft LLP proudly presents the
‘lanmabhoomi' Zipper pack. This unique product bears a traditional fragrance that creates a divine atmosphere. Its attractive

packaging puts complete focus on the spiritual event and features the timeless verse that

underscores the paramount importance of

one's motherland or birthplace. The product encapsulates the sentiments associated with this auspicious event, which has served as
a unifying force for the nation after centuries of struggle. It symbolizes the gloriously significant moment that witnessed the
triumphant return of Lord Shree Ram to Ayodhya after his victorious conquest of Lanka!”

Brand Owned By ; Manufacture and Exporier :
BHARAT INDUSTRIAL CORPORATION 8 | BINDU INCENSE CRAFT LLP
P.O. BOX No. 2104. BANGALORE - 560 021 ; o 157/1, 5th Main Road, Prakash Magar,

Customer Care No. : 91 80 2312 8433 e Bangalore - 560 021 (INDIA)
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BALAJI AGA SRERAPES § Customer care: +91 85888 08914
Sy. No.160, Kumbalg du Village, Kengeri Hobli,

Chickellur Road, Off M ore Road,

Bangalore south talu >60074-Karnataka, INDIA

Email: sales@balajiincense.com
Visit us: www.balajiincense.com



Sambrani
shreeyogi
sugandhiis an -

innovative
creation of
Neelima Herbs,
Bihar

Neeraj Kumar

FROM PATNA TO
SOUTH TO PAN INDIA:

SAMBRANI SHREEYOGI SUGANDHI

The trend of Sambrani incense sticks and cups is increasing rapidly across the country. Many
companies are producing Sambrani from East to West and North to South India. Neelima Private
Limited of Patna manufactures Sambrani shreeyogi sugandhi brand dhoop sticks and cups. Mr.
Neeraj Kumar, head of Neelima Herbs Private Limited firm, in a special conversation with Sugandh
India, claimed that his company was the first in India to launch Sambrani Shreeyogi Sugandhi from
Patna and then the same Sambrani was spread from Tamil Nadu throughout South India and later
across the country. The company manufactures 4-5 ranges of products in Sambrani itself. He said
that we have been working on these products for the last 35 years. The company does not come up
with a new range of products every year as there is so much demand for the old products that it is
hard to maintain timely supply. Currently, Neelima Private Limited has 3 units producing its brands
completely in-house. The company’s Ahmedabad unit is being started in January 2024, from where
apart from supplying the shortage in the domestic market, there are also export plans.

ccording to Mr Neeraj Kumar, Neelima Private
Limited was established in 2014, but before that,
it was operating under the name of Neelima Kutir
Udyog in Patna. He mentioned that the demand for
Sambrani products is increasing rapidly, but alot of producers
use chemicals and harmful substances in their products.
People generally purchase raw batti and raw material from

14 SUGANDH INDIA FEBRUARY-2024

the market and dip it in perfume to make their product. In
contrast, Neelima’s Sambrani Shreeyogi Sugandhi products
are made from natural ingredients and no fragrance is added to
them. The aroma comes from the burning of the raw material.
Mr Neeraj Kumar also explained that everything from
charcoal to raw materials is processed in-house. They extract
carbon from charcoal and refine it. This helps their products



generate less or no carbon when burned

in Patna, Puri, Madurai, Mathli and then

compared to other company products.
He added that they source their raw
materials from Indonesia and Vietnam.
His company has a warehouse there
where the raw materials are processed.
Farmers bring agricultural products to
the warehouse, where they are processed
without using any chemicals or DEP, not
even joss powder.

In response to a question from
Sugandh India, Neeraj Kumar mentioned
that Sambrani Shreeyogi Sugandhi is
our own creation and research and it
went from Patna to Chennai. It is being
sold under a variety of brand names

it gained popularity in Guntur, Andhra
Pradesh. Later, Jaivardhan Seth, JK
Sugandhalaya in Pune made it number
one in the market.

Inresponse to a question, he said that
there are challenges in any business, but
we do not have the problem of credit
because there is so much demand that
we are not able to supply it. In such a
situation, most distributors buy in cash
only. We never had any sales team for
marketing. We work only with our
distributors because the quality of our
products is unique. Therefore, Sambrani
Shreeyogi Sugandhi of Patna is the

throughout the country. However, our
yellow packet of Shri Yogi range has
been popular in Bihar since 1980 and
people still ask for it. In other states, our
multicoloured packets are sold. Neeraj Kumar’s father Late
Ram Krishna Singh took his product to South India 35 years
ago. It has a history to it. However, as the demand for the
product continued to increase in Bihar and North India, the
company kept focusing on these markets to meet the demand.

e
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Therefore, we did not pay special attention to the southern
market. Seeing the product being duplicated, my father, the
proprietor of the company, first got the trademark for Shree
Yogi Sugandhi in the 1980s and later also got the copyright
of Shri Yogi Sugandhi done in the year 2001. The copyright
no. being A-58512/2001, which is valid till date.

Shri Neeraj Kumar said that there is a story of the
birth of Sambrani Shreeyogi Sugandhi. My father used to
regularly visit a civil engineer. He was a Bengali and lived
in Babu Bazaar in Patna. He used to add some substance to
dry cow dung and burn it every day in his house. It was an
eyesore, but it smelled very nice. My father liked it and started
developing it. The first challenge was to make the product
smoke free. After alot of research and hardwork, my father
achieved it. The smoke free product was then mixed with
sandalwood powder. Sandalwood powder was cheap back
then and this brand took off quickly. People liked it very
much. As sandalwood became expensive, an alternative to
natural fragrance was prepared. In response to a question, he
said that Sambrani Shreeyogi Sugandhi was initially popular

most popular in the market. He said
that apart from Sambrani, the company
also makes Loban Cup. People like it
too. In the Hindu system, prayer is not
complete without burning sambrani. THis is why we focus
on maintaining the quality of our products. He said that the
products of other brands give fragrance only superficially,
whereas our products give fragrance only after burning.

He said that Sambrani Sticks and Cups are our two main
product lines, which are sold the most in Bihar, Pune, Gujarat,
Telangana, Uttar Pradesh, West Bengal, and Delhi. Every now
and then we keep updating or bring new changes to these two
segments . We have created a jumbo size product in the stick,
which burns for 1 hour. Similarly, jumbo size was made in the
cup also. Apart from this, we also do job work for some special
clients whenever we get time. He said that his father started a

INSTANT INCENSE
PURE NATURAL FOR
AROMA & SMOKLE

[DHUNASTICK]

factory in a small room. Today it is spread over 70,000 square
feet and has in-house production being carried out through
three units. A new unit is going to start soon in Ahmedabad.
He said that machines cannot produce better Sambrani.
Therefore, our Sambrani Sugandhi is manufactured 70%
using machines and 30% handmade, both men and women
are employed. In response to a question, he said that today
there is a need for the industry to make products keeping in
mind the health of the consumer. With the rapid increase in
demand and production of Sambrani, the ingredients that are
to be used should not be harmful to health. Everyone should
think seriously on this. =
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INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products
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(V) Peace of Mind (V] 100% Satisfaction

v) Natural product | Trusted Company

Made from Matural Aromatic resin Mon = Synthetic

| For Trade Enquiry
Mfg. & Exported by :

: : ®) +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT.LTD.

il =3 nilima.20 il.com
Harni Chak, Anishabad, Patna - 800,002 (BikAR) || ofmeliuset sl nilima2013a@gmall.co



Address:

#24, Gangadhar nagar, 3rd main sarakki gate, E-mail: info@forestfragrance.com
Kanakapura main road, Banashankari, Customer care no: 08026712538, 6362-547943
Bangalore-560078. Website: www.Forestfragrance.com




1

1

BALAJI CROSSES
ITS TURNOVER IN
ASSAM AND
NORTHERN STATES:

JITEN SOHNE)I

Balaji’s premium products have changed the market trend for incense products in North India. Initially the
markets of Uttar Pradesh, Uttarakhand, Punjab, Haryana, Himachal Pradesh and Jammu were dominated by
agarbatti products worth MRP of Rs.5 and Rs.10. Same was the situation in North Eastern states also, but in
the last decade, a market for premium products has developed in these states. Mr. Jiten Sohneji, Chief
Agent of Balaji in North India since 2010 and then in Assam since 2018, told Sugandh India in an exclusive
conversation that as 2023 came to an end, Balaji crossed its last year’s turnover in North India and Assam.

alaji is the third largest company to
do so. Mr. Jiten said that the products
of Balaji Agarbatti Company are
becoming increasingly popular in
Punjab, Haryana, Uttarakhand, and Western
Uttar Pradesh. This is the reason why the
company’s turnover in the last 9 months has
been the highest compared to other companies
in these states. Giving the above information,
he said that on December 18, 2023, we
crossed last year’s turnover. Apart from all the
major festivals, recession and market turmoil

and other adverse
circumstances, the
turnover of  the
business has also

increased, he said.

Describing ~ the
position of Balaji in
the Assam market,
Mr. Jiten said that on
30th November 2023
we crossed last year’s
turnover here and
currently the Assam
market is in plus. He
said that our turnover
is very less compared
to the total turnover
of incense sticks in
the Assam market.
Recently, the first lot
of Vandan eco has been
received, but Kasturi
has not been given yet.
He said that we have
worked hard to establish
Balaji’s Zipper, Dhoop
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Sticks and Dhoop products in the market
in Assam. Although our prices are higher
than other brands and companies had
given a lot of retailers scheme, stockist
scheme and dealers scheme, but with hard
work and strategy we made our place in the
market and proved that if the company and
the dealer are at high If quality products
are produced in the market, success can be
achieved.

For this achievement in North India

Falag

OUDH

and Assam, MrlJiten thanked Balaji
head Mr. Ashish Shah and his team for
their support and special attention to the
market. He also gave credit to Naresh
Enterprises Ludhiana, Maggo Agency
Jalandhar, Vallabh Trading Jammu,

Aggarwal Traders Chandigarh, Sonia
Dhoop Patiala, V S Rakhi Ambala Cantt,
Amrit Enterprises Yamunanagar, Ramesh
& Company Karnal, Kheda Trading
Delhi,

Prem Kumar Rohit
Kumar Ghaziabad, Jai
Hanuman Agency Agra,
Prateek Enterprises
Bareilly for North India
and More Marketing
Guwahati, Ch.Jagannath
Madanlal Dimapur,
SK Traders Jorhat, SD
Agency Dibrugarh, Also
given to Shri Hanuman
Agency Tinsukia
Nabeen Stationers
Agartala for Assam and
north eastern states,
without their hard work
in the market, this would
not have been possible.

Jiten ji has experience
of working in all the states
of the country and in the
markets of Nepal and Burma, on
the basis of which he said that economy
products will continue, but the future of
the agarbatti industry lies in premium
products. He said that at present Balaji
has a monopoly on the premium market
in most of the states of the country. m
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Premium Incense Sticks | 'Req&ire-A_ria Wise Distributors
Dhoop, Cone
Power of Prayer™

Traditional Fragrance

of A"AR Available in Agarbatti

ARSI INDUSTRIES

Mfg. & Exporter of INCENSE STICKS Contact : +91 9737510555



Incense market is
divided across the " &
GangesinBihar; =k

Nitesh Kumar Singh

i

During a conversation with Sugandh India, Mr Nitish
Kumar Singh, Head of Bihar Marketing at Kuber

Company, a leading brand of incense products,
revealed that the market in Bihar is divided into two
areas, separated by the river Ganga. Although
incense sticks and wet and dry dhoop are used
throughout the state, the usage varies across
different regions. In North Bihar, which is on this
side of the river Ganga, 90% of incense sticks are
used, while only 10% of dhoop are used. On the other
hand, South Bihar, which is on the other side of the
river Ganga, receives 80% dhoop. Mr Singh also
mentioned that 50% of the market in Bihar is mainly
economy, with products having MRP of ¥10, ¥15, and
¥20. Value packs are popular in the border districts
of Nepal, which also offer one-kilogram packing in
zipper. However, box packs are less popular here,
with only 20% of the market share, while 80% is
occupied by pouches.

hile talking to Sugandh India, Mr Singh said

that in the market of Bihar, people prefer

the products of companies providing better

quality, lower prices and better service.
Branded companies are also offering packs of 400 to 500
grams. In response to a question related to the agarbatti
market of Bihar, he said that Cycle and ZED Black are
on the top. Only ZED Black’s 3 in 1 works. Apart from
this, Darshan Black Stone is also a leading brand. There
is also a market for Hari Darshan dhoop worth Z10. The
rest of the other products run based on marketing. This is
the reason why Nagpur’s Rocket brand also sells well. It is
in zipper, pouch and box packing. He said that on this side
of ganga (south) the trend of dhoop is more. The incense
sticks are slowly going down, and both wet and dry dhoop
are increasing. 80% of incense and 20% of incense sticks
pass through this.

20 SUGANDH INDIA FEBRUARY-2024

In response to a question from Sugandh India, he said
that the wet dhoop of Kuber has good sales here. The trend
of dry sticks is increasing. Right now many people do not
know about its qualities, but as they are learning about it,
its demand is increasing. He said that ZED Black sells in
the wet dhoop, but that’s pouch packing in the economy
range. He said that in premium there are products of other
companies, mainly Kuber. Kuber comes in the premium
range and is priced higher than ZED Black because the
company believes in providing quality products. Apart from
this, Kuber has a wide range of incense products. Even in
Agarbatti, we have brought out boxes with MRP of X 120, %
70 and X 50 in the economy range. The company is working
equally on both incense and incense stick products. It is a
different matter that people are liking our dhoop more. In
response to a question, he said that the coming time is for
bamboo less. m
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MARKET REPORT
Growing market of aarbattl dhoop products inBihar

ihar is a big state of North India.

There are 38 districts in the state

with a population of about 12 crores,

but the largest city is the state capital
Patna. Only about 11% of the total population of ¢
Bihar lives in cities. A large population lives in
rural areas. In ancient times, there were many big
empires in Bihar including Gupta and Maurya.
At that time, apart from being the most powerful
empire of India, it was also the centre of education
and trade. Today, socially and politically awake
Bihar is economically backward. This is a very
fertile area due to the Ganga and other rivers,
but due to the lack of industrial development
in these times, there are no means of education
and employment, due to which the purchasing
power of the people is limited. Patna was the
capital during the era of empires and even today,
it is the capital and only big city of Bihar. The
market for incense sticks and incense products
is growing rapidly here. That is why most of the
branded companies have opened their depots in
many districts, but the biggest market for these
products is Patna, from where supplies are made
to all the districts of the state.

The increasing scope of the premium market

Recently, the team of Sugandh India conducted
a comprehensive survey of the incense sticks,
and incense markets of many districts of Bihar
including Patna and Muzaffarpur, and after
talking to many manufacturers, distributors,
retailers, and heads of marketing companies
related to the trade; found that Patna is centre
of marketing of entire Bihar. Apart from this,
the market in the entire state is around 60%
economy, 30% medium price range, and around
10% premium products. The biggest trend of the
Bihar market is that the demand for medium and
premium-range products is gradually increasing
here. Five years ago, 35 products had the highest
sales here, but now it is not so. There are still local
products available for sale that are sold under
brand names. They are selling their products
even at I5, but mainly in the economy market,
the MRP is %10 to 20. Medium range products
are selling at Rs 20 to Rs 50 and premium quality
products at Rs 50, 60, 80, and % 100 above MRP.
Here seven out of ten customers ask for branded
dhoop and agarbatti. On average, a customer buys
incense sticks worth Rs 200 to 300 per month.

Ganga has divided the brands and range of incense sticks ysed, and 10% of dhoop. On the contrary, in  packs are also available ranging from 50 to
According to the market report of Sugandh India, the South Bihar, the trend is 80% dhoop and 20% 500 grams. Possibly the reason for this could
incense sticks and incense market of Bihar is divided incense sticks. Agarbatti and incense products  also be the cross border market. If the market
into two parts, the dividing line of which is the river are mostly sold in box packing throughout the  of the entire Bihar runs from Patna, then the
Ganga. In North Bihar, 90% of incense sticks are state. In the districts adjoining Nepal, zipper ~Bhagwati Lakshmi market of Patna controls
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the entire industry of the state from here. There
are shops of big distributors, wholesalers, and
retailers in this market, from where the entire
Bihar is supplied. By the way, there are markets
in Muzaffarpur, Darbhanga, Gaya, Samastipur,
and Motihari, but people from there also
come to Patna. Apart from Bengaluru, Indore,
Ahmedabad, Delhi, and Nagpur, branded
products from other states are also sold here.
Apart from this, Bihar also has popular brands
of its local producers, which include many
companies like Sugandhi Sambrani, Badshah,
Heera Moti and Pintu Perfumery. All these
brands make a range of products in incense
and agarbatti, but special emphasis is on
the economy and they are the real king of
this range.

Dry stick and dhoop market is increasing

Like other states of the country, the demand
for incense sticks is also decreasing in the
Bihar market. The demand for both wet dhoop
and dry sticks is increasing. The highest sales
occur during the month of Shravan to Dussehra,
Diwali, and Chhath Puja, and at this time the
demand for premium and medium range
increases. For the rest of the year, the economy
remains strong. Compared to incense sticks, the
market for dhoop here has increased to 50% with
wet dhoop dominating this segment. According
to the report, in the districts and rural areas far
away from Patna, people are still not aware of
dry sticks, but with growing publicity, people

are now switching. There is a high demand for
low-priced and good-quality incense sticks in
Bihar. In the Economy range, in fact, in the
MRP of Rs 10-15, apart from Zed Black, Cycle,
ITC, Shalimar, Moksh, Tiranga, Darshan local
brands like Badshah and Heera Moti, etc. are
the main brands. Badshan dominates the mass
market. ITC Anushri is present everywhere and
Darshan Blackstone is present across many
paan shops. In rural areas, products with MRP
of ¥ 5 to T 10 are sold, but during festivals,
the demand for medium and premium ranges
increases there too. In premium and medium
quality, brands like Balaji, BIC, MIsbah,
Riddhi-Siddhi, etc. are available with MRP
ranging from X 20 to X 50 or more. Other brands
include Dhanlakshmi, Parimal Mandir, Phosak,
Shreedhan, Rajalakshmi, Dev Darshan, Kavya,
Divyastra, Shah Fragrance, Shree Siddhi
Fragrance, vasant, Rocket, Amrutha, Munna
Agarbatti, Parivar, Nishan, Jayant, Dali (Satna),
Hem, Geeta. , Big Bell, Aagaaz, Feelings, etc.

Dominance of Sugandhi Sambrani stick

In bamboo less segment Sugandhi Sambrani
stick is very popular because it is prepared
from natural raw material and is free from
chemicals. In the survey, people mentioned
that the fragrance of Sugandhi sambrani has
spread from Bihar to South India and from
there across the country. Bihar is a big market
for wet dhoop, with Zed Black Manthan at
number one followed by other brands like

BIC, Shalimar, ITC, Cycle, Hari Darshan,
Kuber, Moksh, Sachhe Sai, Graha Shanti,
Denim, Misbah, etc. Zed Black’s Manthan
has a market share of 70 to 80%. Denim. The
sale of incense with MRP of % 20 is the highest
in Bihar. In dry sticks, there are 20 sticks
available for X10. Balaji, Shalimar, Misbah
and BIC have a good hold in premium. In dry
dhoop, 20 sticks zipper are priced at Rs 25 to
Rs 30 and its market is gradually increasing.

Cycle Naivedya dominates
sambrani cup segment

Cycle Naivedya is the most popular product in
the Sambrani Cup and has a market share of
more than 80%. The remaining brands include
Delta, Shalimar, Tejas and ITC’s newly
launched Mangaldeep Sambrani. Camphor has
not yet developed a market here. Its trend has
increased after Corona. Saraswati brand runs,
but most of the people do local packing and
sell it under their name. In such a situation,
there is a scope for camphor brands. Roll
ons from big brands are not available here.
Majmua here runs for X10. A market for the
best quality branded roll-on can be created
here. Similarly, Chandan Tika also does
not have a special market. Mostly the local
products are sold. There is also a good market
for mosquito incense sticks here, in which Run
Out gets the maximum sales and other brands
include N-counter, Comfort, Black Dragon,
Sleepwell etc. m

Agarbatti & Dhoop Heat Dryer

Drying Capacity: 32 Kgs to 9000 Kgs Per Batch

Drying Time: 2 - 4 Hours, Also Uniform Drying in Rain

Pioneer of Agarbatti & Dhoop Heat Dryer

Benefits:

« High Speed Fully Automatic Fast
Dryer

= Quick drying throughout the year

« Lowest drying cost technology

« All Agarbatti and Dhoop are dried

evenly
« Proper drying prevents fungal
development

« Large Production in Small Space '

« Problem of bending in Agarbatti
& Dhoop is solved

« Even in rainy season continue
your Production by drying in
Steamtech Heat Dryers.

= Even dipping ratio throughout
the year.

Mo Trial & Error, Guranteed Results

« 611, Aalap- B, Limda Chowk,
Rajkot, Gujarat 360001. India.

i steamtechengineer@gmail.com

i

Steamtech

EMGINEERS

+91 85111 46990

@& www.steamtechengineers.com
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High demand of Darshan

Black Stone in Bihar

»» The brand has placement
at several paan shops

Bengaluru is considered to be the main hub of agarbatti in-
dustry. Many incense sticks brands emerging from here are
spreading their fragrance in the country and globally. Ben-
galuru based company Darshan Incense is one of the old
companies whose products are popular not only in the coun-
try but all over the world. Even today, customers trust Ben-
galuru based products for best quality. Darshan Black Stone
is a renowned agarbatti brand from Darshan Incense and is
selling well across many markets of the country. Talking
about Bihar market, it is a major market for economy prod-
ucts. Due to which Darshan Blackstone’s pouch pack is in
good demand here. The demand can be gauged from the fact
that Darshan Black Stone is available not only in incense or
grocery shops but also in paan shops. Paan vendors mainly
keep only those brands which are sold instantly. Bharat Dar-
shan is also one of the most popular brands of this group.m

! a9e jg)
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Bengaluru-based Oriental Perfumers, a distinguished firm with a longstanding his-
tory in crafting high-quality attar roll-on products, has introduced a new series with
the name Al Noorain. Attar has been a prevailing trend in the Middle East and its
popularity is steadily growing among individuals in India. Noticing the demand for
premium attars, the company has proudly launched an initial selection of seven
variants under the Al Noorain series: Rida, White Oud, Zara, Status, Sandal Drops,
Cool Waves, and Rose Oud. These exquisite attars are available in 6 ml packaging.
Notably, Oriental Perfumers has paid meticulous attention to the packaging, ensur-
ing it is both alluring and contemporary. The company plans to distribute its prod-
ucts extensively across the country through incense and attar shops. Additionally,
the company has ambitious plans to introduce five new attar fragrances each
month. Beyond catering to the domestic market. The company’s product range
encompasses attars priced from Rs 560 to Rs 1600 per dozen. Carrying forward a
legacy that spans over 130 years, the Oriental Group, now under the stewardship
of the fifth generation of the family, maintains the traditional manufacturing meth-
ods and formulations passed down by its ancestors. The commitment to quality and
heritage ensures that each attar produced by Oriental Perfumers reflects the rich
history and expertise of the company in the agarbatti and fragrance industry. =

*Note:The prices and quantity/weight mentioned are as of December-2023-January-2024 or as mentioned by the respective companies
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Manufactured & Marketed By :

TAWAF AGARBATTI & PERFUMERS
ndhu Layout, Bhilgaon Road, Wanjra, Nagpur - 440 026

Mob.: +91-8999918808, +91- 8830087621 E-mail : tawafcompany@gmail.com




Run out got everyone out in Bihar

The trend of mosquito repellent incense sticks has increased a lot since quite some
time. While incense sticks are a non-essential product, mosquito repellent incense
sticks have become an essential product for consumers. Delhi’s brand Run Out is
currently the best seller among mosquito repellent incense sticks in Bihar. Its popu-
larity in Bihar can be gauged from the fact that it is present in grocery stores and
paan shops. According to the company, it is a 100 percent natural product. To differ-
entiate its brand from similar and counterfeit products, the company has also provid-
ed various symbols and holograms on its packaging so that customers can identify
the genuine Run Out product. In summer and especially in the rainy season, with the
surge of mosquitoes, mosquito repellent incense sticks prove to be very effective.
Apart from warding off mosquitoes, it also makes the house fragrant. m
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Balaji Dharma and Deluxe Sandal Launch

At the forefront of premium and luxury agarbatti products, Bengaluru-based Balaji Company’s products are spreading
their fragrance in every nook and corner of the country. A lot of states in the country had only cheap products running in
the market, but breaking this notion, Balaji established premium and luxury segments there as well. Along with provid-
ing the best products to its premium customers, the company has also entered the low-cost product segment in the recent
past. The company aims to cater to the economic segment and make the customers who cannot afford Balaji’s premium
and luxury products experience the same quality of Balaji at a lower price. Owing to this, the company launched two
special products in the month of December — Dharma and Deluxe Sandal. Keeping in view the market demand for good
quality masala incense sticks at lower rates , the company has launched Dharma Agarbatti. This incense stick comes in
very attractive packaging and the fragrance is a bouquet of floral notes. Balaji holds expertise in Sandal products. When-
ever the company brings out any Sandal product. That’s definitely a hit. Due to this, the company has launched “Deluxe
Sandal” to enable the economy segment customers to experience the specialty of its sandal at a lower rate. Despite being
a low priced dip agarbatti product, the company has paid special attention not only to its quality but also to its packaging.
The product comes in a craft paper box with a single color, giving it a premium and vintage look. The company has
launched both these products from Bihar market and soon these will be available pan India. Both the products are avail-
able in 14 gm pack at MRP of Rs 15 and retail pack of 12 at MRP Rs 180. m

*Note:The prices and quantity/weight mentioned are as of December-2023-January-2024 or as mentioned by the respective companies
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Our Fragrance Applications
* Dhoop & Agarbattis e Shower Gels & Bath Products * Spa Products
¢ Flora Battis e Pan Masala & Suparis e Hair Care & Styling Aids
* Masala Battis ® Potfpourri * Shower Gels & Bath Products
e Perfume Sprays ¢ Industrial Cleaners e Air Freshners
e After Shave Lotions e Pet Care Products e Attars
e Deodorants & Body Mists e Paper & Fabric e Candles
e Shampoos & Conditioners e Detergents & Fabric Softeners and many more...

e Soaps

www.brandaid.in

J.B. FRAGRANCES & FLAVOURS

159, Devraj Industrial Park, Piplej Pirana Road, Piplej, Near 200 ft. S.P. Ring Road, Ahmedabad - 382405, Gujarat, INDIA
Tel: +91-98700 00124, +91-98700 00734 E-mail: contact@jbff.co.in

www.jbff.co.in



Inspriring Divine Fragrance

NISHAN

Tnsfiring

Divine Fragrance

CAMPHOR

Premiom White Dhwoop Sticks

Nishan’'s growing market in Bihar

Ahmedabad’s leading brand Nishan is present in many markets of the country today. The specialty of the brand is to provide new
fragrances in quality incense sticks to the customers at reasonable prices. Keeping in view the market demand, the company along
with incense sticks also manufactures other products like wet dhoop, dry sticks, Sambrani cups, camphor etc. Talking about the
Bihar market, Nishan’s products are also available here. Bihar is mainly a market for incense sticks but now the market for bam-
boo-less products is also increasing here. Due to this, customers are now showing interest in Nishan’s dhoop products as well.
Among Nishan’s dhoop products, the premium white dhoop sticks in the fragrances of camphor and pineapple are in high de-
mand. The company also deals in raw materials, which helps in controlling the price of its products. Keeping in view the growing
market of premium products, the company has expanded its product range and has now released many attractive products in the

luxury masala agarbatti segment. =

Mangal Deep’s entry in
Sambrani Cup segment

ITC’s incense stick brand Mangaldeep, a big shot in the FMCG industry, is a
household name. Due to the company’s aggressive marketing and strong network

spread in every corner of the country, every product the company launches be- >
comes a hit. The company has also entered the Sambrani Cup category only 6 Sa m bra ni CUI)S

-
N 7
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months ago. Mangaldeep Sambrani Cup contains 12 cups in a pack and its MRP is | e Pare &
s Najural i

Rs 72. Also, Sambrani cup holder is also free in the pack. According to market |-
experts, this product is getting good results. Since it is an ITC product, customers 5

are eagerly adopting it. The market of Sambrani Cup product has been continuous- | @ Rich
ly growing for the last few years and that is why almost all the incense stick com- |
panies have launched products in this category. The market of Sambrani Cup is 1 5
now expanding not only in South India but across the country. The name of Man- o 'g D
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galdeep Agarbatti is included among the top 3 agarbatti companies of the country.

The company’s Wet Incense is also a best seller in many markets. =

Premium products in Bigbell's economy range

KEUATR CHANDAM
FLORA

Bengaluru’s leading brand Big Bell is known across the
country for its quality. The company is known for its spe-
cial Kacha Bela product. The product is so popular that
every other company launched products in this fragrance.
But even today there is no match to the quality of Big
Bell’s Kacha bela. In the month of January, especially for
the markets of Maharashtra, Madhya Pradesh and Odisha,
the company has launched 6 premium incense sticks prod-
ucts - Gulnaz, Kesar Chandan Flora, Ambuja Flora, Vidya
Flora, Rudra Flora, Mantram Flora. These products
come in flora agarbatti in attractive box packaging. The
company has launched these products to provide its special
quality to the economy segment customers at a lower price.
A special thing to note is that now the company keeps a
picture of Kacha Bela on the packaging of its products so
that the customer can know that this product is from the
makers of Kachha Bela. These products are available in
MRP of Rs 160 in box packing of 225 grams. m

*Note:The prices and quantity/weight mentioned are as of December-2023-January-2024 or as mentioned by the respective companies
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For More Details

Mohd. Shakir @ +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com



BRAND NEWS

“Janmabhoomi” a
fragrant tribute by BIC

(T equiardt el of i 16307 2iud |
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“Lakshman, This Golden Lanka does not allure me, Mother & Motherland
are dearer to me even than heaven”. In the words of Lord Shree Rama to
Lakshmana from the ‘Valmiki Ramayan. Such is the profound significance
Lord Shree Rama places on his Janmbhoomi (birthplace) that it surpasses the
splendor of golden Lanka and the allure of heaven.
To honor the sacred occasion of the inauguration of the Ram Temple on Jan-
uary 22nd, Bindu Incense Craft LLP proudly presents the ‘Janmbhoomi’
Zipper pack. This unique product bears a traditional fragrance that creates a
divine atmosphere. Its attractive packaging puts complete focus on the spir-
R R A e itual event and features the timeless verse that underscores the paramount
s e e i e importance of one’s motherland or birthplace. The product encapsulates the
b i e sentiments associated with this auspicious event, which has served as a uni-
fying force for the nation after centuries of struggle. It symbolizes an epoch
akin to the triumphant return of Lord Shree Ram to Ayodhya after his victo-

rious conquest of Lanka!” m
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Sugandhi’s
yellow pack
dominates
Bihar market

INATANT IXCENSE
PURE NATURAL ViR
AMOM A & SAOKE

o DHUNASTIC K

Sambrani stick is known as a South Indian product but it was invented in Patna, Bihar. The credit for
making this product goes to Neelima Herbs Pvt. Ltd. of Patna. Neelima Herb’s Shreeyogi Sugandhi
Sambrani Dhoop Stick is considered to be the leader in its segment. This completely natural product
is produced from Patna and sold in states across the country and due to its popularity, alot of similar
products from other companies are also present in the market. Due to its high quality and being com-
pletely natural, Sugandhi has won the trust of the customers. This can be gauged from the fact that in
its origin market, Bihar, Sugandhi’s product in yellow packaging is sold and customers do not buy
any other product other than this. Even when the company itself launched a product with a different
color packaging, customers still demanded the yellow packet. m

’ Badshah Industries is the biggest name in the agarbatti industry of Bihar. The
Ba d s h a h S company’s network is in every corner of the state. Bihar is an economy market
due to which the Badshah brand provides quality products to the customers at

do m i n ati 0 n the lowest prices. Today, the Badshah brand has more than 100s of products
with the company introducing 8 to 10 new products every year. Damru, Ghan-

N . ti and 50-50 are the major brands of the company and are very popular. The
In B I har company has products ranging from %5 to ¥100. Along with Bihar, Badshah
brand is also sold the most in Jharkhand. The company also manufactures

»» Bhaukaal camphor, sesame oil, dhoop, hawan samagri and many other puja products.
) Three years ago, the company had also launched mosquito repellent incense
Agal'hattl sticks named Bhaukaal, which has received a very good response from the

: market. Not just in mosquito season, Its sales remain high throughout the year.
_Sendmg waves In a special scheme, the company is also giving a free pack of fragrant incense
in the market sticks worth Rs 60 MRP along with a 1 dozen pack of Bhaukaal. m

*Note:The prices and quantity/weight mentioned are as of December-2023-January-2024 or as mentioned by the respective companies
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Our Range of Packaging Machinery :

Incense Sticks Packaging Machinery

(1) 2 Head Incense Sticks Counting Packing Machine
(2} 2 Head Incense Sticks Weighing Packing Machine
{3) 2 Head Incense Sticks Counting & Weighing Packing Machine
(4) 4 Head Incense Sticks Counting Packing Machine
{5) 4 Head Incense Sticks Waighing Packing Machine
{6) 4 Head Incense Sticks Counting & Walghing Packing Machine

Dhoop Sticks Packaging Machinery

(1) 2 Head Dhoop Sticks Counting Packing Machine

{2) 2 Head Dhoop Sticks Waighing Packing Machine

{3) 2 Head Dhoop Sticks Counting & Weighing Packing Maching
{4) 4 Head Dhoop Sticks Counling Packing Machine

{5) 4 Head Dhoop Sticks Weighing Packing Machine

(8) 4 Head Dhaop Sticks Counting & Waighing Packing Machine

Backflow Incense Cone /Dhoop Cone Packaging Machinery

{1) 2 Head Dhoop Cone Counting Packing Maching
{2) 2 Head Dhoop Cone Weighing Packing Machine
{3) 2 Head Dhoop Cone Counting & Weighing Packing Machine
{4) 4 Head Dhoop Cone Counting Packing Machine
{5) 4 Head Dhoop Cone Weighing Packing Machine
{6) 4 Head Dhoop Cone Counting & Weighing Packing Machine

2in 1 Incense Slicks & Dhoop Sticks Packaging Machinery

{1) 2 Head Incense Sticks & Dhoop Sticks Counting Packing Machine
{2) 4 Head Incense Sticks & Dhoop Sticks Counting Packing Machine
(3} 4 Head Incensa Sticks & Dhoop Sticks Welghing Facking Machine
{4) 4 Head Incanse Sticks & Dhoop Sticks Counting & Welghing Packing Maching

Visit www.kiosurat.co.in for more products details

Specifications :
® Machine Speed : 5 to 50 Pouch/Minute (Depends on Size & Qty.) ® 4 Head Design For Incense Sticks Counting
® Production Capacity : 2400 to 24000 Pouch/ 8 Hours. & PLC Based Programing with 7° HMI
# Required Power : 6 hp Single Phase. (3 hp Compressor) @ Automatic & Manual Both Operating System.
@ Length of Incense Sticks : B" to 12" ® Temperature indication Display for Cutting and Sealing Temperature
@ Diameter of Incense Sticks : 2.8 to 3.5mm. ® Heavy Rigid Structure
® Roll : B0mm to 250mm BOPP Heat Sealable (22 to 50 Micron) ® Easy Operating System for Machine
@ Center Sealing Or Side Sealing As Per Requirement. ® Machine Auto Stop While Incense Material Finished,
® 1 Suite Installed and 2 Suite Free with Machine As Per Requirement
KRISHNA INTERNATIONAL OVERSEAS
MACHINE WORKSHOP CORPORATE OFFICE s
Shed No.: 88, Road No. 6, Shed No.: 23-24, 2nd Floor, i
New Industrial Estate, Udhna Udhyog Nagar, Road No. 6, New Industrial Estate, —
Surat - 394 210 (Gujarat) India Udhna Udhyog Nagar, Surat - 384 210 (Gujarat) India
GSTIN: 24AARFK9364N1ZF | IEC/PAN NO.: AARFK9364N ‘?ﬂ? eglly B @ nite

Ankit Dhorajiya : +91 95125 53333 | KIO Marketing : +91 75748 56078 | KIO Sales : +91 72270 61616

kiosurat@gmail.com | www.kiosurat.co.in | www.kioindia.com | €@ & O B3 /kiosurat | ©2023 All Rights reserved



DevDarshan, a venerable name in the world of Dhoop and Agarbatti
since 1954, has been synonymous with quality and tradition, creating
fragrances that transport you to a realm of serenity and spirituality. In a
stride towards modernity, DevDarshan proudly unveils its latest series
of reed diffusers, adding a touch of elegance to the upcoming Valen-
tine’s week. These diffusers promise to be the perfect gift solution for
your loved ones, combining timeless scents with a contemporary twist.
The DevDarshan Reed Diffuser series features an exquisite collection
of fragrances that cater to diverse preferences. From the soothing notes
of Jasmine to the subtle allure of Nude Bouquet, the enticing aroma of
Vanilla, the refreshing essence of Pleasant Morning, the crystal-clear
fragrance of Bright Crystal, the delicate charm of Lily of the Valley, the
9@! v tangy burst of Cranberry, to the mysterious allure of Oudh Noir — each
l??? fragrance is crafted Wlth precision to elevate your sensory experience.
W DevDarshan’s commitment to excellence extends beyond its rich heri-
= _ | tage, embracing innovation and modernity. The reed diffusers not only
= : reflect the brand’s legacy but also embody the spirit of gifting, making
them an ideal choice for expressing love and affection on Valentine
Week. As DevDarshan continues its journey through time, the new reed
diffuser series stands as a testament to the brand’s unwavering dedica-
tion to providing aromatic experiences that resonate with both tradition
and contemporary taste. Embrace the essence of DevDarshan — where
timeless fragrances meet modern sophistication. You can browse the
exquisite collection on the website www.devdarshandhoop.com m
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Kalpana Kasturi
popular in many states

Ahmedabad, the hub of the agarbatti industry, is
known for providing good aromatic agarbattis to the
customers at affordable prices. Ahmedabad based
brands have an expertise in making incense prod-
ucts in new and trendy fra-

Customers are
liking God Gift
Dhoop Cone

The country’s leading agarbatti
company, Tirupati Industries, domi-
nates the wet dhoop segment. This
Delhi based company is famous for
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its brands Sachhe Sai, Kashi, Chance
and God Gift in many states across
the country. God Gift’s dhoop prod-
ucts in the economy range are top
sellers in many states. Along with
wet dhoop, the company also manu-
factures a range of products like in-
cense sticks, dry sticks, cones etc.
Godgift Dhoop Cones are available
in several traditional evergreen as
well as new and trendy fragrances of
Rose, Lavender, Guggulu, Oud, Lo-
ban, Chandan, Mogra etc. Its MRP is
Rs 360 for a wholesale pack which
contains 12 retail packs. A retail
pack is priced at Rs 30 MRP. Due to
the increasing trend of bamboo less,
the market of dhoop cones has also
developed well. In such a situation,
Godgift brand is providing high
quality dhoop cone products at low
prices to the economy segment cus-
tomer. m

grances. Kalpana is a name
that stands among the top
brands of Ahmedabad.
Kalpana, a brand with de-
cades-old history and being
at the forefront in sales, is
popular in Gujarat as well
as across numerous mar-
kets of the country. Since
its inception, the company
has launched many brands
from time to time like
Sandhya, Saheli, Sugandh
Vatika, etc. and they have
been highly appreciated by
the market. 15 years ago,
Kalpana launched a brand
named Kasturi, which be-
came a hit and still has not
seen the graph go down.
Kasturi is popular across
various Indian markets.
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The aim of the company is to provide the best prod-
ucts to the customers at the lowest price, in which it

is quite successful. m

*Note:The prices and quantity/weight mentioned are as of December-2023-January-2024 or as mentioned by the respective companies
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NUMEROUS PRODUCTS OF
SAME-QUALITY IS A PROBLEM FOR
DISTRIBUTORS: RAKESH DROLIA

he agarbatti and dhoop industry is facing a

major issue where products from big branded

companies are very similar to each other. This

similarity in quality and fragrance creates a
problem for distributors and retailers. When they stock
products of many brands but promote only one or two, the
market for other products starts decreasing. Mr.Rakesh
Drolia, also known as Bunty and the head of Patna’s
Saraswati Sales Corporation spoke to Sugandh India and
mentioned that most companies have similar products.
If one product gets more attention, the others naturally
lose out. This is why Saraswati Sales Corporation, which
was the distributor of Shalimar across Bihar for almost 43
years, now only distributes Balaji and BIC across Bihar.
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He explained that due to the similarity of products if you
promote one, the others automatically lose out. Saraswati
Sales has been in the agarbatti industry for more than 6
decades and no longer distributes products of multiple
companies due to this issue.

According to Mr. Rakesh Drolia, his father has been
into incense industry since they were in Lakhisarai in
1960. We all studied in Kolkata and then the family came
to Patna in 1988 due to which the business in Patna grew
a hundred times. Father used to work for Shalimar and for
company meetings he would come to Kolkata. We would
also accompany him to the meetings. Mr. Drolia has been
in this business for 45 years and has seen many changes.
The market has become very competitive and companies



are struggling to maintain
the value of their brands. In
today’s market, distributors and
retailers sell whatever they want.
Companies that do not adapt
to changing market trends are
sinking.

We worked for Shalimar
for 43 years but discontinued
during the pandemic. After the
pandemic, we started working
for Balaji and BIC in 2021. We
manage their distribution work in
Bihar. Balaji and BIC support us
in every way. We have a supply
network in 38 districts in Bihar
and have made 100 distributors.
In Bihar, the premium market is
only 5% due to low purchasing
power, while low-priced products
are more popular. BIC has high-
volume sales, while Balaji is
growing rapidly in the premium
and medium markets.

In response to a question,
he said that the Rs.10 product
gets the most sales here.
There are 10 sticks in a 14
to 18-gram box packing. The
zipper market is picking up
the pace. Like other states,
huge number of products
from all the states like
Karnataka, Gujarat, Madhya
Pradesh, and Delhi are also
sold here in Bihar. Local
manufacturing  companies
do not dominate the market
here, but they do have some
influence on local level. In
response to a question, he
said that there was a huge
market for incense sticks in
Patna, but now the trend of
wet dhoop has increased.
The market for dry stick has
also been growing rapidly for the past 5 years, but still,
incense sticks account for 80% and dhoop for 20%.
Further adding to the trend of Agarbatti in Bihar, he
said that products with MRP of % 10 are sold by ITC,
Cycle, ZED Black, BIC etc., but ITC is number one.
Parimal Mandir, Darshan, Shalimar etc. run in premium,
but Balaji is number one. In dry stick, Zipper is sold
for 25 to 30 rupees for 20 sticks and its volume is the
highest. In response to a question, he said that loose and
mutha packing does not work here at all, it is only in

Balaji*
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Mabharashtra and Gujarat.

Mr.Dolia, in response to a
question, said that 5 years ago
the market for MRP of ¥ 5 was
very good in Bihar, but now it
has declined. Products with MRP
of ¥ 20 are now sold more in dry
dhoop. 20 years ago, Rs.5 packets
had 50 grams quantity, but now it
is only 12-13 grams because dry
sticks are very light and there are
20 sticks in it. He said that ZED
Black’s Manthan, Denim, Hari
Darshan, Sachhe Sai and ITC are
best sellers in the wet dhoop. He
added that ITC is growing rapidly
and will become number one in the
coming years. It probably has the
highest turnover in incense sticks.
The demand for Balaji products
is like opium. All their products
are well in demand. He said that
the sale value of dry sticks is not
much, yet it is increasing slowly.

He said that the Cycle
Naivedya is sold the most in the
Sambrani Cup segment. It holds
about 90% of the market. Other
companies account for 10%. He
said that Chandan Tika does not
have much of a market here and
that is why I also do not stock it,
because I am a wholesaler, for me
there is profit in buying truck load
of goods for selling. He said that
there are more than 500 factories
making camphor, but there is
no market for branded products
here. Some companies however
are packing and selling it under
their name and there is a scope
for branded camphor. He said that
the market is roll on is limited. He
added that customers here have
started asking for products by
brand name and despite being a
low-price market, an average consumer here purchases
incense products worth Rs 200 to Rs 300 per month.
There is a high demand for good but cheap products
here. m

Mr. R.K. Drolia
M/s. Saraswati Sales Corporation
Bhagwati Laxmi Bazar, Chowk Patna City-800 008
Ph: 9334121033
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Patna’s Bhagwati Lakshmi market is the
centre of the incense market: Vijay Jaiswal

and dhoop markets of the entire Bihar. Apart from the brands

of more than half a dozen local manufacturers of Bihar, this
is also the main supply centre of pan India brands from places like
Bengaluru, Indore, Delhi, Rajasthan, Gujarat etc. Cities like Motihari,
Darbhanga, Muzaffarpur, Gaya, and Samastipur are also centres. Mr
Vijay Kumar Jaiswal, head of M/s Jaiswal General Stores, who has
been CNF of the country’s leading agarbatti and dhoop companies in
Patna for more than 50 years, said in a conversation with Sugandh
India that his father started the business with Mahatma Gandhi
Perfumery Works in Bangalore in 1972. He was also the CNF of
Charu Perfumery Works. Apart from this, his firm has also been
dealing in products of Balaji, Moksh, Shakuntala, and Devta on a
small scale. He said that Charu Perfumery House had established
the importance of the agarbatti industry in the country. They were
the first ones in the agarbatti industry in India to organize a meeting
of about two hundred fifty distributors at Madoda Beach in Goa in
1988. In this, Shantilal Shah, owner of Charu Perfumery, gave a new
direction to the business. Now his son Bharat Bhai is looking after
the company. At that time, this family had a strong influence on the

B hagwati Lakshmi Bazaar of Patna controls the incense sticks

industry and also influenced the association.

Mr Vijay Kumar Jaiswal told Sugandh India that he also worked
for Shashi Industries Bhavnagar. He was the CNF of Maja and Kemi
Agarbatti in Bihar. He worked for Shashi Industries for 8-10 years.
He added that earlier people used to think that Agarbatti was a product
of Bengaluru only, but we changed this perception in Bihar. He has
also worked with ZED Black. Presently he is CNF of Rajkamal
Perfumery Works, Indore, and Shree Dhan Bengaluru and soon he
is also going to take charge of Grah Shanti, Delhi. In response to a
question, he said that his family has been in the CNF business since
the beginning, but now big companies are building depots and it is his
principle to not work with depots. Jaiswal General Stores has had its
office and retail store in Bhagwati Lakshmi Bazaar since 1984, from
where the entire Bihar market is operated. They have 82 distributors
and direct supply at many places. He said that now the method of sale
has changed. Earlier a brand used to have a monopoly in the entire
state, but now they operate in only a few districts.

On the demand for incense sticks and incense products in Bihar,
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Mr Jaiswal said that the consumption here is very high, but the
production is less. Lower and middle-class population is on the higher
side here. In such a situation, premium products sell only 20%. There
is a demand for low prices and excellent quality, hence economy and
medium-range products are sold the most. Apart from Patna, there is
demand for premium products in only a few cities. About 20% of the
market is for premium products, but the economy and medium range
are in greater demand in small towns and rural areas. The reality is
that 100% of the market here has an MRP of Rs 10 to 15. Products
with 50 sticks in MRP up to % 20 are available in urban areas of Patna,
Darbhanga, Begusarai, Samastipur, and Muzaffarpur, which include
ITC, ZED Black, Shalimar, and Cycle. He said that Rajkamal’s Riddhi
Siddhi has a good market among premium products. 10 The highest
price for incense sticks is in the range of % 10 packets are sold the most
followed by %25-50 and 100 stick packs.

On dhoop products, he said that there is a notion about bamboo.
Due to that, the trend of wet dhoop has increased rapidly and now
the market of incense sticks and dhoop has become 50-50. In that
also the trend of dry stick has increased in wet dhoop. ZED Black’s
Manthan wet dhoop is at number one followed by other brands like

Shalimar, Cycle, Moksh, Sachhe Sai and Graha Shanti. ZED Black

B has an 80% hold on the market. Dhoop packs worth 220 are in the
“. % 14 highest demand here. In dry sticks, packs of 20 sticks at X 10 are
; very popular and ZED Black is number one in that too followed by

dry sticks of Balaji, Shalimar, and BIC. In response to a question,
he said that the brands of local manufacturers like Heera-Moti,
Badshah, Sugandhi also have a good presence in Bihar. He said
that local brands are number one in many districts or are successful
in selling more. The main reason for this is that their products are

“+ of good quality and their cost is also low because they do not have

~ to bear transportation costs.
Speaking to Sugandh India, Mr Jaiswal said that the market for

— the Sambrani is growing across the country and it is a big game. It

started in South India, but today the situation is that it is going south
from Bihar. Patna’s Sugandhi is number one among Sambrani sticks,
| which are supplied all over the country. He said that Naivedya is
number one in the cup. Delta’s Aradhana, Sampradayam and Kamli
| are also popular in the market. On the trend of camphor in Bihar,

he said that its sales have increased rapidly since Corona. Indore’s
Saraswati brand is popular, but people mostly buy loose camphor,
pack it, and sell it under their own brand. In this way, a big market for
repacked camphor has been created here. Roll on and perfume are also
sold well in Patna, but Mumbai’s Majmua has been the best seller here
for 50 years and dominates the market. It is sold for 210 and no other
company can offer a better roll-on at such a low MRP. In response to a
question, he said that earlier people used to buy products, now people
buy by brand name. Even in Patna, 7 out of 10 customers ask for
products bearing the company’s name. Retailers also say people want
brands. If someone wants the Badshah’s Damru for X 10, he will buy
the same. Even if you give him some other brand for 10, he will not
buy it. He said that on an average a consumer in Patna buys incense
sticks and incense products worth Rs 500 to Rs 1000. m

Mr. Vijay Jaiswal
M/s. Jaiswal General Store

Bhagwati Laxmi Bazar, Chowk Patna City-800 008
(Bihar), Ph: 9835455079
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Local agarbatti brands have have a major share
in Patna’s incense market: Ehandan Burnwal

n Bihar,
branded
range products from Bengaluru
initially dominated the market,
but in the last decade, incense sticks
companies from other regions like
Indore, Ahmedabad, Delhi, and Uttar
Pradesh have also captured the market

particularly in Patna,

economy and mid-

here. Local manufacturing companies
also have a major presence in the market.
Mysore Dhoop Agency has been selling
incense products in Patna for 40 years.
Chandan Burnwal, the head of Mysore
Dhoop Agency, shared in a conversation
with Sugandh India that his maternal
grandfather started this business, which
was carried forward by his father, and
now he is running the family business.
He has the distributorship and agency of
many companies and also does digital
marketing work. He has the agency of
Cycle Pure, ITC, Kuber, and Sachhe Sai.
Since most companies have established
depots, the entire supply is done from
the depot. He mentioned that he could
do business for the entire Bihar, but
due to the construction of depots, all
companies built many centres. However,
the wholesale market of Bihar operates
from Patna alone, and several small
centres have emerged in districts like
Muzaffarpur, Darbhanga, Bhagalpur, and
Gaya.

Sharing his views with Sugandh India,
Mr Chandan Burnwal said that Bihar has
a 50% market of economy incense sticks
and dhoop, in which the highest selling
is Mangaldeep for Rs 20. Products with
MRP of %10 also sell. The market above
this is considered to be the medium and
premium range. In response to a question,
he said that here Cycle Pure, ZED Black
and ITC are top 3 players. After this the
products of companies like Darshan,
Shalimar, Sachhe Sai, Moksh Tiranga etc
have market share. He informed that the
credit for establishing premium segment
goes to Balaji. Their volume may be less,
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but the premium market is increasing. In

response to a question, he said that apart
from Bengaluru, products from Indore,
Ahmedabad, and Delhi are also sold here,
but in terms of variety, Indore companies
have a lot of variety and range.

In response to a question, he answered
that the market for incense sticks is
gradually decreasing because of beliefs
regarding burning of bamboo sticks. Wet
dhoop and dry sticks are replacing the
market. The Agarbatti market accounts
for around 60% of sales, while dhoop
products make up the remaining 40%.
The top three brands for wet dhoop
are ZED Black, Sachche Sai, and Hari
Darshan. Hari Darshan’s box pack, which
has an MRP of Rs 12, still has a good
market. Mangaldeep has also entered
the market and is gaining market share.
Customers are also showing interest in
Tiranga. In the premium and medium
range, Balaji and Kuber are popular.
Kuber is a fast-growing brand. When it
comes to dry sticks, Cycle Pure and ZED
Black rank first and second. The demand
for dry sticks has grown by 10 to 15%
due to complaints about wet dhoop not
burning properly.

Inresponse to a question, Mr. Burnwal
said that in Patna and other districts of
Bihar too, there are big local incense
manufacturers like Badshah, Hira Moti,
etc, who have major control over the
market. The old brand Ramayan is now
down. He said that in Bihar market in the
economy segment, boxes are the trend.
The trend of pouches has started in the
districts bordering Nepal. These pouches
are by companies of Indore in the MRP of
%10, 20 and % 50. He said that Sugandhi
Sambrani stick has a very big market
and sells the most. Apart from this, the
Sambrani Cup segment is dominated by
Cycle Naivedya. People are also liking
Tejas sambrani cups of Bangalore based
Omega incense due to its low price. He
added that in the retail market here, about
25% of people are loyal to brands. The
remaining 75 percent of people take
whatever the shopkeepers give them in
the name of good incense sticks. m

Mr. Chandan Burnwal
M/s. Mysore Dhoop Agency

Bhagwati Laxmi Bazar Chowk,
Patna City, Patna-800 008 (Bihar)

Ph: 9835257300, 7004902860
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the most in Bihar: Rajesh Kumar

ihar has the highest sales of

dhoop and agarbatti in the

country and despite economy

products accounting for 50% of
the market, the demand for premium quality
products is increasing rapidly in urban and
rural areas. Rajesh Kumar, head of Pintu
Perfumery Works, said in a conversation
with Sugandh India that during the
meetings of big agarbatti companies, the
managers reveal that the highest volume of
the sales of agarbatti and incense products
is from Bihar. He further added that there
are about 8 out of 10 customers who buy
products by brand name and moreover on
an average a customer purchases incense
products worth Rs 200 to Rs 500 per month.
Bihar’s premium market is such that while
a customer buys economy products for
daily use, he also buys premium items for
festivals or special occasions.

Pintu Perfumery Works was founded
by Mr Rajesh Kumar’s father and now
they are wholesalers and retailers of many
branded products with having agencies
of brands including Misbah Fragrance,
Shalimar and ITC for Patna City or the
entire Bihar. Apart from this, he has his
own brands by the name Pintu and Tulsi,
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under which there are many ranges of
products including Jannat, Heera Panna,
Vijay Jyoti, Pineapple, Mogra Ruby, Rose,
Black Cobra, Man Mangal, and Flower
King. Apart from Patna, many products of
his brand have a good presence in districts
like Raxaul, Motihari, Gaya, Darbhanga
etc. While talking to Sugandh India, he said
that Bihar is the best market for the dhoop
and agarbatti industry and in the state with a
population of about 10 crores, 2.5 to 3 crore
people are incense consumers. He said that
about 50% of the market here is of economy
products, in which the products with MRP
of ¥ 5 and X 10 are more popular. Apart
from big companies, local brands also have
their hold in this segment.

Rajesh Kumar, in response to a question
from Sugandh India, said that 30% of the
market here is of medium-range products.
10-20% premium products are sold. He said
that when the festive season starts from the
month of Sawan, there is a huge increase in
premium sales till Dussehra, Durga pooja,
Diwali and Chhath Puja. Then throughout
the year, only economy and medium range
products are sold and the sales also reduce
significantly. He said that the trend of
boxes is more in Bihar. Pouch packing is

o are sold

being started, but it is sold mainly in the
districts bordering Nepal. 350 pouches
gain more sales. He said that Cycle brand
tops the sales of incense sticks in the
Bihar market. In second place are the
products of ITC and then ZED Black,
Shalimar and BIC. He said that he has
been selling wet dhoop for 25 years and
in the last 5 years the sale of dhoop has
increased rapidly and the products with
MRP of % 5, 10 and % 20 are selling more.
It has the main market of ZED Black,
Sachhe Sai, and Hari Darshan. Denim is
still keeping the market of T5 MRP alive.

In response to a question, he said that
Misbah sells more at his counter with
products costing Rs 20, 50, 80 and 90
MRP. Dry sticks are becoming a trend in
the dhoop segment, including Shalimar
and Misbah. Sugandhi Sambrani Sticks
dominates its segment in Bihar and has
no competition as they use only natural
raw materials. Apart from this, Cycle
Naivedya and Shalimar have a good
market in the Sambrani Cup segment.
ITC has also launched the Sambrani
Cup in the market under its brand
Mangaldeep. ®

Mr. Rajesh Kumar
M/s. Pintu Perfumary Works

Bhagwati Laxmi Market, Chowk,
Patna City, Patna-800 008 (Bihar)

Ph: 9065716512
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Incense market increased by 40%

in Bihar: Virendra Kumar Jaiswal

n recent years, the use of incense sticks, commonly

known as agarbatti, has increased in Bihar like in

many other states. The market for incense sticks

has risen to 60% while the demand for incense
and dry sticks has reached 40%. Jaiswal Stores in Patna
is a prominent name in the marketing of agarbatti and
other incense products. Mr Virendra Kumar Jaiswal,
who has been in the business for 5 years, is associated
with many branded products as a distributor, agent, and
retailer. He deals with a dozen companies, including
Shalimar, ZED Black, Jayant, Krishna Kala, Gajanan,
ITC, Aagaaz Perfumery, etc and supplies across Bihar.
While previously he had to deliver to the entire state, now
most big companies have depots, so the main focus is on
Patna only.

While talking to Sugandh India, Mr Virendra Kumar
Jaiswal said that Bihar is a very good market for incense
sticks and incense products. Now people prefer incense
more than incense sticks. He said that Cycle Pure, Z Black
and ITC are the top sellers are followed by the products
of other companies. There is a huge market for economic
products here. Therefore, products with an MRP of % 10
are sold the most. After this, the trend of MRP of T 50
has also increased here. In response to a question, he said
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that even dry sticks with MRP of Rs 10 to 12 are more
popular here. Being a big economy market, products of
local manufacturers are also sold here under brand names.
Earlier, Bengaluru used to dominate, but now brands
from Gujarat, Indore and Delhi have captured the market.
He said that people are very fond of the Tiranga of UP.

In his marketing method, he said that the Patna market
means the entire Bihar. Companies have built depots in
many places, but still, a large number of people from
other districts come to Patna for shopping. He said that in
the Sambrani Cup, Cycle Naivedya is the most popular.
Forest has a market in Kosi belt. He said that Mosquito
Agarbatti segment is dominated by products with MRP of
%50 to %70 and there are many companies in it. He said
that the camphor market is increasing in Patna, but only
local products are popular in it. However, Saraswati is
the main one. The branded era has not yet started in the
camphor market. ®

Mr. Virendra Kr. Jaiswal
M/s. Jaiswal Store

Bhagwati Laxmi Bazar, Shop No. 14, Chowk,
Patna City, Patna-8

Ph: 9334651530, 9431062324
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CUSTOMERS BUYING THEIR
FAVOURITE BRANDS IN BIG
PACKS IN PUNE: TUSHAR JAIN

uring a recent interview with

Sugandh India, Mr Tushar

Jain, the Head of Bhairav

Sales in Pune, mentioned
that the trend of selling incense sticks
and related products in packs of 250g
or more has increased in the lead-up to
the festivals. Bhairav Sales works with
various companies and manufacturers.
It also operates its retail counters for
its brand products. Jain stated that this
festive season has been profitable for
the industry, with overwhelming sales
of 250g packing products before Ganesh
Puja. Additionally, this season has been
the best in the last three years, with some
new brands entering the market and older
brands launching new product ranges that
are doing well. For instance, Pune-based
Sarvam introduced various varieties of
incense sticks. They are expanding the
reach in Maharashtra and Gujarat, besides
Pune. Jai Bhavani and Aalukik have also
launched new products. Vidhan is doing
exceptionally well. Their wet dhoop is
trending in the market. Bhairav Sales has
been active in the agarbatti industry since
2015. In addition, Jain has the agency of
Vidhan. He indicated that he started his
career with Oswal and worked for them
for four years before starting his own
brand under Bhairav Sales.

Inresponse to a question from Sugandh
India, Mr Tushar Jain said that although
Balaji is the top brand in Pune, branded
products from Ahmedabad and other areas
of Gujarat are sold equally here. Products
from Maharashtra and Bengaluru come
second. Mr Jain highlighted that customers
in Pune are now demanding incense
products in 250g/500g packaging: A trend
observed in the last six months or so. He
said that Oswal, Gangotri, Gayatri and
Masala Batti brands like Dhoom Dhadaka,
DBS are also on top among brands.
Oswal’s 150g pack and Topsi are doing
good in the economy range. Bangalore’s
AKP zipper packs are doing well in 100g.
Balaji’s 8-10 varieties of products are very
popular. Among them, his zipper packs
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and Bella flower with MRP of %70 are in
highest demand. Apart from this, Siddhi
Sugandhi, the masala incense sticks from
Bengaluru, are doing well.

Responding to a question regarding
the trend of established brands and
premium products, he said that ‘Big
Bell’, Balaji, BIC are doing their best.
The demand for Darshan International is
increasing. Here they have intensified the
supply of goods. Mumbai based Rajpal
and Satya are all in use. Gujarat’s Flourish,

Utsav and Bengaluru based Amrita are
going on. Nirali, Vijaya Products, Real,
Manohar, Vaishnavi are good in premium.
Manohar’s incense sticks also work well.
Alaukik had gained tremendous popularity
with Pineapple and now its other ranges
are also selling. Manthan in wet dhoop,
Vidhan, Satya and Sachhe Sai GodGift are
sold in regular varieties. In Premium wet
dhoop Balaji, Bansi and Shah sell the best.

Mr Jain said that the market here is
primarily for dry sticks. The wet dhoop
and dry stick market share is 60 and 40.
In economy, products with MRP of 340
to ¥80 are sold, whereas in premium,
people prefer products with MRP of 3100
to X150. He remarked that if the quality is
better, people do not hesitate to buy even
a 50g pack for 3300. At the same time, the
market for loose roll-packed incense sticks
is also 20%, which ranges from 250 to

500g. Wet Dhoop is available in pouches
with an MRP of 330. After this, the box
is trending at an MRP of %70. Balaji and
Shah’s Gili Dhoop runs in premium.
Oswal, Kalyani, Jai Bhavani and Aalukik
go in dry stick.

The premium dhoop market has
grown by ten per cent. The market share
of wet and dry incense is 60% and 40%.
Customers today want chemical-free
incense products made of bamboo. He said
that the market of Sambrani has increased

to about 30%. Local brands are also in
demand. Nikhil, Neev, Amrutha, Forest
and Bahubali sell in the cup segment.
In response to a question, he said that
usually, a customer here purchases incense
products worth ¥700 to X800 in a month.
Whereas the buyer buys a packet worth
%70 per week. On the Camphor market,
he said that 333,305 from Sangli and Mahi
are available. Apart from this, unbranded
is also in trend. He said that we have also
launched our Mauli brand. Manohar has
80% market share in Chandan Tika. After
this, products like Dev Darshan and Hari
Darshan etc. come in at 20%. ™

Mr. Tushar Jain
M/s. Bhairav Sales
535/B. Opp Mohol Complex,
Ganesh Peth, Pune - 411002
Ph: 9762374003
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Celobrate the sacred moments
Elovate the celebration with Wwiyf‘m
5 Mansukhlal and Company 194, Samuel Street, Masjid Bunder (W), Mumbai - 400 009

Ernail: smansukhlalcompany@gmail.com | Web : www.incensedhoop.com
Customer care: (O +91 8169804060 +91 9920185666 Follow us on; @€ @ smansukhlalco
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PREMIUM INCENSE STICKS

Premium

Dhoop Sticks
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Quality has

its own special

fragrance

As a pioneer in the field, we have bheen supporting

the fragrance and flavours industry since the early 1960's.
Generations have counted on us,

With our state-of-the-art-manufacturing facilities,
extensive warehouse network and international sourcing,
we provide a wide range of high quality Fine Chemicals,
including products customized to yvour requirements.

@ SVD .
PineChem

Running on Good Faith

AURACAM

GOLD STAMDARD
Bhumsen| Camphor & Tobi=ts

ESIENT

Camphor Powder Isoborneol Powder
= =
Bhimseni (_:_gmphpr Dipentene
=
Pine Oil Terpineol
|

Gum Rosin Paraffin Wax

sydpinechem.com
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SVD PineChem
208, 2™ Floor. Ma
Tel: +9122-2368 6
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Natural Essential Oils
Aromatherapy Oils & Carrier Oils

Serving The World Since 1972
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SENSE ENCHANTING INNOVATION
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RS FRAGRANCES INTERNATIONAL PRIVATE LIMITED

Corporate Office : 62, Chand Ganj Garden, Lucknow-226024, Uttar Pradesh, India
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Mr. Virendra Kr. Jaiswal
M/s. Jaiswal Store

Bhagwati Laxmi Bazar, Shop No. 14, Chowk,
Patna City, Patna-8
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M/s. Bhairav Sales
535/B. Opp Mohol Complex,
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ALL TYPE OF INCENSE & DHOOP MFG. MACHINES &

DRYING AND PACKING SOLUTION IN ONE PLACE

snce20¢  FIFSE TIme In India Hthid Solar Energy DI'YEI' Since 2003
g2, Live Demo Visit Our Company At Surat &=

Last Six Month 7 to 8 Hybrid Solar Energy Chamber Installed
with 100% Success Fully Working Low Cost Drying System.

FIRST TIME IN INDIA. Fully Automatic

FUETETREETINTNTELOERTEE BAMBOOLESS INCENSE STICKS MAKING MACHINE
Universal Design (Die Changeable System)

i . §i : 5800x1000x1400 (LxBxH)
Exports Quality Approved 25 : F:::H Fomspptan

= You can Make Different types of Products in Oniy One Machine, Country Exported last 5 years , Capacity : 600 to 800 kg per / 8 1o 10 Hrs
® You can easily Die Changing with make Sambrani Cups, Bakhoor Tablets, (Depends on Size and Material)
Bakhoor Chocalate, Charcoal Tablets & Kapoor Tablels and many more.

n Material Filling Aulo System & Ready Products Collecting Aut System. F i rSt Ti me i n I n d ia

UT Y T I T R T N L ED R (0 LB High Speed Dhoop Cone Making Machine 600 kg. Production
bamboo less stick counting and packing machine also

Weight optional (Two Head & Four head Design)

One time Material * 100% Empty Hopper Afier Complete Cycle

Hupper capacity 20 Hg. Mo Exira Material Waste in Hopper.
(Dry Material) = Production ; 600 to 700 kg. Size : 17, 1.5", 2

(8 to 10 hr Working Depends on Size)

Tecknologics Tunovation by Englncers

- /# :
s Krishna Fab Tech |

: : Rl — Mig. of any tvpes machines
TOTAL PACKING SOLUTION o sscroraaa
Muslivs Evfiaatiing by Esinnini £ . . Email Contact
& 9 S 1S L Indusm?l. I & krizhnasnginears2003&gmallcom | Do 98794 85819 oy .
| C'_ | BRC Compound, Udhna-Navsari Main Road, & krishnafabtech14@gmall.com #7129 76820 u NS E =
Surat - 394 210 [GI.FJBE'] INDIA wsbfi'g‘lm o B R : = 98795 57848
- £ £ WAWWLKT = i = -
[Knshna EHQIHEE!’S] € B & /krishnafabtech S ittt mmffl'mh & 0& 75748 56080 :mt =0 @ L

A 190 3001-2815 Cantifed Company ) @ B /krishnaengineers & Wi krishralaktach oo L& 99791 38270



ESTD, 19932

Manufactured & Marketed by :
RATHORE POOJA PRODUCTS (P.) LTD.

Factory : DEEDARGAN., KANNAL - 209725 ULP, INDIA

Customer Came No. | 9044E89606
E-mail : infod rathorebrothars.com

£ um

delpalis

For any complaints or feedback contact
pur customer care head at manufsciuring
Addresa Phone Mo,

& wwnaLrathorebrothers.com

Ei fb.comideepsagar.in

REGD. NO. 891969
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