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Red Sea Crisis: Fear of
“Tsunami” in the Market!

he crisis in the Red Sea is alarming Indian

businessmen and exporters. Shipping rates have

skyrocketed by as much as 700%, resembling
a tsunami. While this has increased costs for exporters,
manufacturers are finding it increasingly difficult to stabilise
prices in domestic markets for their products. Particularly
affected are industries like incense sticks and fragrances, which
import raw materials such as patchouli, bamboo sticks, wood
powder, perfumes, and numerous chemicals—all of which have
seen prices surge up to tenfold in recent months. Commercial
vessels using the Red Sea route face constant attacks from
Houthi rebels, forcing companies to opt for longer routes to
reach Western countries. Alternatively, they are waiting at
nearby ports for safe passage through the Suez Canal. As a
result, shipping costs and container rents are soaring. The
Red Sea crisis is weighing heavily on exporters’ hearts. Trade
through the Suez Canal connects Europe to India for food
products, electronics, automobiles, crude oil, and various
raw materials. The entire business is teetering on the brink
of disaster. While major manufacturers in the incense and
fragrance industry manage to maintain stocks of raw materials
for a year or two, smaller producers who operate on shorter
stock cycles are finding it increasingly challenging to stabilise
their product prices.

Despite raw material prices increasing more than tenfold,
producers are not in a position to raise product prices
significantly, as sudden hikes are not feasible in the incense
and fragrance sectors. Consequently, they may soon need to
reduce quantity or quality, though that too has its limits. Global
trade has been severely disrupted due to maritime turmoil at
major ports worldwide. Companies are struggling with steep
container shipping rates. According to the Drewry World
Container Index (WCI), container rent per 40 feet increased by
2% to $4,801 in June, marking a 202% increase compared to the
same week last year. The average rate in 2019 (pre-COVID) was
$1,420, showing a recent spike of 238%. Companies are hopeful
that rates will rise further next week due to Chinese demand.
The congestion at Asian ports has significantly hiked freight
rates globally, with rates between China and Europe rising
annually by 358%. The shipping business between Shanghai
and India’s western coast has reached levels unseen since 2019,
largely due to COVID-19’s impact on maritime supply chains.
Previously, ships sailed via the Suez Canal to and from Europe
and the Middle East, but now they have to travel nearly 8,500
kilometres longer. It takes about 35 to 40% more time to reach
their destinations, leading to shortages of ships at Chinese
ports since May and increased rents. Container rates, which
were $850, have now risen to between $2,500 and $3,000. The
shortage of containers has also caused difficulties in importing
IT, hardware, TVs, washing machines, cars, motorcycles, and
various chemicals and raw materials to India, increasing costs.
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VINOD SETH ON THE PAST,
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MAHAKAAL: A RISING BRAND BY RAUNAK
ENTERPRISES

UTTARAKHAND UNVEILS NATION’S
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VINOD SETH

ON THE PAST, PRESENT & FUTURE OF
SCHIMMER FRAGRANCES

Established in 1949 by the late Mr. Raj Kishore Seth in Tilak
Bazaar, Delhi-6, Seth Brothers Perfumers Private Limited
has grown from strength to strength, diversifying its
offerings from perfumes to a wide array of products
including incense sticks, agarbatti, detergents, soaps,
fresheners, roll-ons, candles, cosmetics, and aromatherapy
essentials. In an exclusive interview with Sugandh India,
Mr. Vinod Seth, head of Schimmer Fragrances, the flagship
brand of Seth Brothers Perfumers, highlighted his views
on the enduring legacy of quality and innovation that has
defined their journey in the fragrance industry.

Early Days and Family Legacy

Mr Vinod Seth, recounting the early days of the company,
said, “It’s already been 75 years. When the company was
established, we were not even born. It was started by my
grandfather, Shri Raj Kishore Seth ji who started his career in
incense industry in Himmat Jhalawar. There he learned
everything from production to raw materials and perfume
work. In 1946, he took charge of Gupta & Company Mumbai
office. Seeing his ability, the owner of the company Lal Saheb

14 SUGANDH INDIAAUGUST-2024

advised him to start his own business and thus Shri Raj
Kishore ji came to Delhi and laid the foundation of Seth
Brothers in 1949. He had a friend in Bombay, Mr. Patel, B.C.
Patel & Co. who supported him. My grandfather had
responsibilities of his family, so my father, Mr Padam Kishore
Seth who earlier was into radio transistor manufacturing in
Mumbai, joined him”. Expressing his gratitude to everyone,
Vinod ji said, “With your blessings and love, we have reached
here.”



Blending Tradition with Innovation

Mr Vinod Seth emphasized his commitment to blending
tradition with innovation, a philosophy that has propelled the
Schimmer brand from its humble beginnings in Delhi-6 to
nationwide recognition. “The main mantra of the company
has always been innovation while maintaining tradition and
quality,” he stated.

Expansion Under Successive Generations

Over the decades, the business expanded under the leadership
of Mr. Raj Kishore Seth’s sons—Mr. Padam Kishore Seth,
Mr. Naval Kishore Seth, and Mr. Raghuvansh Kishore Seth—
each contributing to the company’s growth across different
regions of India. In 1970, Mr. Vinod Kumar Seth took the
reins and established the company’s manufacturing facility in
Naraina, marking a significant milestone in its evolution. The
1980s witnessed another leap forward with the establishment
ofthe Mumbai office and the Seth Brothers’ active involvement
in the Fragrance and Flavour Association of India (FAFAI).

Mr. Padam Kishore Seth’s presidency of FAFAI in 1985
was a testament to the family’s influence and commitment to
shaping industry standards.

Challenges and Strategies for Success

Vinod Seth also recounted the challenges and strategies that
have shaped the company’s success. “There were challenges
in running the business like in every business, but more
through Government policies. To tackle those issues, the best
way would be to participate in associations. My father actively
participated in FAFAI and became the President of the
Association in 1985. Many others, from renowned fragrance
firms, chaired the association. Then, I was the President in
2001-03 and as we moved further, my younger brother Rohit
Seth also became the president in 2013.”

SUGANDH INDIAAUGUST-2024 15
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Future Expansion and Vision

Looking ahead, Mr. Vinod Seth expressed confidence in the
future of Schimmer Fragrances as it celebrates its 75th year,
with plans to expand further into Northeast and South India.
He noted, “Today, as we commemorate our 75th year, we
look forward to our third generation completing its 100th
year. Quality management remains paramount, with all
products undergoing rigorous testing to ensure excellence.”

Commitment to Quality and Innovation

As Seth Brothers Perfumers continues to blend science and
artistry in its products, Mr. Vinod Seth envisions a future
where the legacy of Schimmer Fragrances continues to shine
brightly in the fragrance industry. “Speaking on quality
controls and increasing competition with the MNCs, we are

16 SUGANDH INDIAAUGUST-2024
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giving edge-to-edge competition. Due to advancing
communications and data available on the internet, we can
match them and compete with them on quality standards.”

Reflections on Change and Legacy

Reflecting on the past and future, Vinod Seth concluded, “The
biggest change is that in earlier times, businesses were based
on relationships, we used to have companionships and
understanding. Now, things have changed; it’s all about the
quality of the products.

We have to go through certifications like ISO, GMP. Those
certifications were unheard of by our earlier generations, but
I focused on it and implemented it on our business, and the
coming generations will benefit out of this. The main thing is
I realize that I did something for the fraternity and my
family.”H
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Mahalkaal: A rising brand by Raunak Enterprises

Delhi Agarbatti Co. a renowned and reputed name in the incense industry - Rajesh Pandit

\

Mr. Mukhlal Pandit

Mr Raju Pandit

Mr Rajesh Pandit

elhi Agarbatti Co. is a prominent player in the incense

manufacturing, trading, and job work. The company a

couple of years ago started Raunak Enterprises and stepped

into branded incense manufacturing under the brand name
Mahakaal. Mahakaal brand incense products hold a significant market
presence across states including Bihar, Jharkhand and West Bengal. In
addition to incense production, the company specialises in crafting
handmade agarbattis, with a substantial portion exported to countries
such as South Chile, West Indies, Dubai, Indonesia, and Mauritius.
Moreover, the company imports bamboo sticks and wood powder
from China and Vietnam. Mr. Rajesh Pandit and Mr. Raju Pandit are
the heads of the company. Mr. Rajesh Pandit credits the “Sugandh
India” expo held in June 2024 in
Varanasi for elevating their
industry recognition and
facilitating ~ valuable  market
connections. Delhi Agarbatti Co.
was founded in 1980 by Mr
Mukhlal Pandit. The company
since then has continuously surged
ahead in the competitive incense
industry.

In a special interview with
Sugandh India, Mr. Rajesh Pandit
revealed that they started raw
dhoop production under the banner
of Ronak Enterprises and further
started the production of branded
incense products under the brand
Mahakaal. He recounted the early challenges faced by his father in
establishing the business, initially focusing on handmade agarbattis.
Post-1990, the company diversified into producing incense sticks
and cones, alongside continuing handmade production and job work
services. The initiation of exports marked a significant milestone.
In 2021, Raunak Enterprises was started, and under it the Mahakaal
brand. The company started taking part in expos from 2023 and
participation in the 2024 Sugandh India Expo further boosted their
industry standing.

When asked about the challenges in the industry, Mr Pandit
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acknowledged their existence but expressed gratitude for the strong
network of friends in the market that has helped navigate any crises.
He elaborated on the inspiration behind the Mahakaal brand name,
citing their family’s devotion to Lord Shiva (Shankar ji), whose
worship is synonymous with the month of Savan. This spiritual
connection influenced the decision to name their brand Mahakaal
from the outset. Under the Mahakaal brand, the company offers 75
distinct ranges encompassing incense, fragrances, cones, sticks, and
sambrani products. Mr. Pandit highlighted the company’s focus on
two main segments: affordable products catering to the middle class
and premium, luxury items known for their superior quality.

In response to inquiries
about the company’s expansion
plans, Mr Pandit indicated
their upcoming venture into the
markets of Haryana, Punjab, and
Rajasthan. Addressing export
queries, he noted the preference
abroad for lighter perfumes
compared to the Indian market’s
preference for scents such
as champa, rose, mogra, and
sandalwood. Overseas demand
leans towards fruity, Kamasutra,
and erotic fragrances. Looking
ahead, Mr Pandit revealed plans
to introduce jar packaging by
2025 and commence production
of longer incense sticks.

Regarding the growing popularity of bamboo-less incense
products, he acknowledged its rapid rise, citing religious sentiments
against burning bamboo. He also discussed market competition,
emphasizing their commitment to continuous improvement in quality
and pricing to compete with larger firms. Their product range includes
all types of incense sticks, zipper incense, and cones. They recently
launched the “Anytime” series under Mahakaal Brand showcased at
the Sugandh India Expo in Varanasi. Mr Pandit stressed their ongoing
effort to tailor fragrances to meet regional consumer preferences
across states.H
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Uttarakhand Unveils Nation’s First Aroma Park

Major Companies Nationwide Invest in Aroma Park Project
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he inaugural aroma park in Uttarakhand signals a

significant development for the state, drawing in-

terest from major corporations across India eager

to invest in the burgeoning sector of perfumes, ar-
omatic herbs, and related products. Located in Kashipur,
Uttarakhand, the country’s first aroma park spans 40 acres
and boasts an estimated capital investment of approximate-
ly Rs 500 crore. Set to commence operations by 2025: the
park has already initiated land allocation processes for over
31 companies, with expectations to accommodate up to 70
entrepreneurs. These enterprises will focus on manufactur-
ing aromatic herbs, herbal agricultural products, horticul-
ture, food processing, and cosmetics within the park.

The initiative is part of a broader strategy by the Uttara-
khand government to boost the aroma sector’s economic
contribution. Chief Minister Pushkar Singh Dhami high-
lighted the significance of the project during its ground-
breaking ceremony last June. He highlighted the establish-
ment of the state-level Center for Aromatic Plants (CAP) in
Selaqui, Sugandh Vyapar Sangh in Delhi, Essential Oil
Association of India (EOAI) in Noida and State Industrial
Development Corporation of Uttarakhand Limited. (SID-
CUL) aimed at fostering aroma farming and enhancing
Uttarakhand’s economic growth through this specialized
agricultural focus.

The state has already made strides in aroma farming, en-
gaging over 24,000 farmers across 109 clusters and estab-
lishing 192 distillation plants. From a modest turnover of Rs
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2 crore in 2002, the sector now exceeds Rs 86 crore annu-
ally, underscoring its rapid growth and economic potential.

Prime Minister Narendra Modi laid the foundation stone
for the aroma park in 2021, which is expected to create di-
rect employment for more than 5,000 people. Uttarakhand
aims to double farmers’ incomes participating in the scheme
by leveraging barren agricultural land for aromatic crop cul-
tivation. The government plans to cultivate aromatic herbs
on 21,000 hectares by 2030, further enhancing production
and benefiting local farmers.

The state’s ambitious plans also include developing six
aroma valleys across various districts, ensuring a steady
supply of raw materials for industries within the aroma
park. Damask Rose Valley will be developed in Chamoli
and Almora Districts, Timur Valley in Pithoragarh, Cinna-
mon Valley in Champawat and Nainital, Lemongrass and
Mint Valley in Haridwar, Mint Valley in Udham Singh
Nagar, and Lemongrass Valley in Pauri, covering an area of
14,000 hectares. Apart from this, orchards of crops like Cin-
namon, Timur and Surai etc. are to be established. This ini-
tiative aligns with Uttarakhand’s broader economic strate-
gy, including the “One District Two Products” policy aimed
at enhancing regional specialization and industrial diversi-
fication.Dr Rohit Seth, President of Sugandh Vyapar Sangh,
anticipates that the aroma park will generate employment
opportunities for over 1,000 skilled and unskilled workers,
catalyzing industrial growth in Kashipur and beyond. ™
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BRAND NEWS

Balaji Agarbatti Company Expands Mata
Rani Fragrance Line with Four New Segments

Balaji Agarbatti Company gives a fresh lease of life to its already spec-
tacular fragrance offering Mata Rani which has been garnishing wide-
spread acclaim across all the markets with extension of the fragrance to
four more segments. Balaji Agarbatti Company Bengaluru has introduced
the widely acclaimed Mata Rani Fragrance across not one two but four
segments simultaneously. On sale across the globe, Mata Rani is now
available in the form of Premium Wet Dhoop 20 Sticks priced at an MRP
0f 230/- and 300GM Jumbo Zipper priced at an MRP of X70/-. Further the
Original fragrance has been made available in the form of Flora Stick
Bundles of 100GM as well as 250GM for respective markets. B

Hari Darshan 4-in-1 Wet Dhoop:
A Timeless Tradition of Aromatic Excellence

Hari Darshan Sevashram Pvt. Ltd. a pioneer in the incense industry and is one of
the largest manufacturers of incense sticks, dhoop, hawan samagri, aromatherapy
products, fragrances, spiritual accessories, Ayurvedic products, and other related
items. Among its extensive product range, the Hari Darshan 4-in-1 Wet Dhoop
stands out as a customer favorite, having captivated users for the past five decades.
! : This exceptional product combines four unique fragrances in one pack, offering

" = a diverse aromatic experience: Rose, with its sweet and fragrant floral notes; Mogra,
z_ Fﬂ ur=in= 0 ne known for its alluring essence; Sandalwood, which provides a soothing and calming
4 scent; and Lavender, which ensures relaxation with its serene aroma. Each dhoop
variant is crafted to deliver a powerful sensory experience and is trusted by over
10,000 customers. Hari Darshan’s traditional wet dhoop is packaged in sets of 12
dhoop sticks, with 16 sticks per pack, each offering approximately 45 minutes of
burning time. Known for its therapeutic properties, this dhoop acts as a natural air
purifier and is perfect for aromatherapy and home fragrance.®

DevDarshan Tika, Enhance Your Spiritual Journey

Since 1954, DevDarshan has been a No. 1 brand in the Dhoop and
Agarbatti Manufacturing industry, known for its commitment to quality
and tradition. DevDarshan Tika is a premium religious product designed
to enhance your spiritual practices and rituals. Ideal for marking
auspicious occasions, prayers, and festivals, this tika provides a vibrant
and long-lasting mark on the forehead. It is crafted with care to ensure
it meets the highest standards of purity and quality, making it a trusted
choice for devotees. Variety of tikas including Lal Chandan, Kumkum
Chandan, Kumkum Chandan Kesar, Kumkum Roli, and Safed Chandan
are available in the market. Each variant is carefully crafted to provide
a serene and uplifting experience, perfect for your spiritual needs. More
than just a spiritual product, DevDarshan’s Tika can seamlessly
integrate into your daily routine, bringing moments of tranquility and
mindfulness into your busy life. Whether you’re seeking solace in
times of stress or looking to deepen your spiritual journey, DevDarshan Tika is here to accompany you every step of the way. For
more information about DevDarshan’s range of products, including DevDarshan Tika, visit official website www.devdarshandhoop.
com. Embrace the essence of spirituality with DevDarshan - where tradition meets innovation..H

-
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Karnataka Fragrance, one of the top consumer
choices in Zipper pack segment

Bengaluru, the city synonymous with incense sticks has
given numerous incense brands to the world. The city has
always been the top producer for best quality incense products
so much so that consumers would always prefer and look for
brands that have the address of Bengaluru. Karnataka
Fragrance is one the brands from Bengaluru that has
established its name across several markets in India for high
quality products. The brand boasts a wide variety of incense
products from incense sticks to dhoops and sambrani sticks
and cups. In the growing incense market, zipper packs have
gained a lot of popularity since recent times. Karnataka
Fragrance zipper packs are also quite popular across various
markets. These come in 90g packs with an MRP of Rs.75 in
several attractive fragrance variants.

Karnataka Fragrance a, traditional hereditary Incense
Business has been in existence since 1970’s. The firm is a
pioneer in supplying the best quality incense raw material to
the whole incense industry for several decades. Karnataka
Fragrance is a manufacturer, exporter and supplier of a
comprehensive range of Natural Incense Sticks, Natural
Incense Cones, Dhoop Bathi, Natural agarbatti and much
more. W

MEHEK: The Journey of a Perfumer:

book provides a unique perspective on the dedication and creativity
required to excel in perfumery, offering insights into the process behind
crafting exceptional fragrances and their impact on individuals and

society.

This is a must-read for those fascinated by the world of perfumery and
the remarkable achievements of a visionary perfumer.®
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Book by DR ROHIT SETH

Dr Rohit Seth (Seth Brothers
Perfumers) has launched his book
with the title “MEHEK: The

The book details Dr Seth’s
evolution from a scent enthusiast
to a leading figure in the fragrance
industry, showcasing his ability to
create evocative and innovative
perfumes.

Readers will be captivated by
Dr Seth’s journey, including the
accolades and opportunities that
have marked their success. The

Journey of a Perfumer”. This book _

offers an intriguing look into the .
art and science of perfumery L | , -

through the life of Dr Rohit Seth. E ,E}[%rl}dﬁg RU'I_ A

DR. ROHIT SETH " g
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Fragrance of Shreeji Rich
Paan captivating Varanasi

experience that resonates with the essence of Varanasi.®

Shreeji Agarbatti Works has been enchanting the incense market
since 1994. Based in Vadodara, the company has spread its aromatic
reach across the country. In the Varanasi market, Shreeji Agarbatti has
established a strong presence with its diverse product range.
Renowned for its Paan (betel leaf), Varanasi has embraced the Shreeji
Rich Paan Incense Stick, which has quickly become a local favourite.
The fragrance of Shreeji Rich Paan is refreshingly sweet and soothing,
evoking a natural and serene ambiance. Packaged in a 100-gram
zipper pack with an MRP of Rs. 70, it offers a captivating olfactory

Faviren gy

Real Fragrances Pune has established itself as a leading
brand in the incense industry, expanding its presence across
several states with its high-quality products offered at affordable
prices. The company’s flagship product, “Real Total,”
consistently becomes a customer favourite in every market it

enters. Recently, Real Fragrances has significantly expanded
its range of dhoop products, capturing substantial market share
across North India, where dhoop and bamboo-less incense
products are becoming increasingly popular. The company’s
entry into the Delhi market a year ago was met with great
success, particularly due to its wet dhoop products, which have
quickly become customer favourites. Real Fragrances offers
around 15 different wet dhoop products, all of which enjoy
high popularity. Real Fragrances caters to almost all market
segments and offers a variety of packaging options, with each
product category performing well in sales. Notably, Real
Bakhoor has also seen strong market acceptance, available in
convenient 10-gram packaging. With its diverse product
portfolio and commitment to quality, Real Fragrances continues
to solidify its position as a top choice for incense enthusiasts
across India. B

Mahakaal Anytime Premium Dhoop Sticks:
Raunak Enterprises’ Latest Addition to the Premium Segment

PREMIUM
DHOOP
STICKS

...y Qudh 3 Musk 3 Rose

3 Chandan % Feelings % Meditation

Ghaziabad (U.P.) - Based Raunak Enterprises is an emerging

company dedicated to providing high-quality incense products.
Debuting in 2021 with the brand name “Mahakaal,” the company
has successfully established itself in the markets of Bihar,
Jharkhand, and West Bengal. Its diverse portfolio includes 75
products ranging from incense sticks and dry sticks to cones and
sambrani.

The Mahakaal brand caters primarily to the medium and

premium segments. Last month, the company expanded its
premium offerings with the launch of Mahakaal Anytime Premium
Dhoop Sticks. These new dhoop sticks are available in six
captivating fragrance variants: Sweet Rose, Oudh, Meditation,
Musk, Kesar Chandan, and Feelings. Each retail pack contains 12
sticks, and the company has reported an outstanding response

following the product’s introduction. M
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Topsi Expands Popular ‘Ujjain ke Raja’
with New 400-Gram Pack Amid Rising Demand

Bengaluru, renowned for its top-quality incense brands, has
made a significant impact globally with its exceptional incense
products. The city has long been a leader in producing high-
quality incense, to the extent that consumers actively seek out
brands with a Bengaluru address. Topsi is a standout brand that
has captured the hearts of incense enthusiasts both nationally and
internationally.

One of Topsi’s popular offerings, the “Ujjain ke Raja” incense
stick, has seen impressive sales in its 25-gram pouch. In response
to the growing demand for larger family packs and evolving
market trends, the company introduced a 400-gram zipper pack
of “Ujjain ke Raja” in July. The bigger pack since its launch is
attracting customers and gathering good sales similar to the
smaller pack. Topsi’s diverse product range, including incense
sticks, dry sticks, sambrani cups, and more, positions it as a
leading brand in the premium incense market across various
regions.®
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MARKET REPORT
Gorakhpur emerges as central hub for Purvanchal’s incense stick market

Situated near the Nepal border in eastern Uttar Pradesh, Gorakhpur district has become the
focal point of the incense stick industry in Purvanchal. This region, surrounded by districts like
Deoria, Kushinagar, and Azamgarh, holds significance as a religious centre and administrative hub.
Home to the renowned Gorakhnath temple and the world’s largest publishing centre, Gita Press,
Gorakhpur plays a pivotal role in the socio-economic landscape of the area.

80% market of bamboo-less
incense products

According to a comprehensive survey
conducted by Sugandh India, Gorakhpur
dominates the incense stick market across
Purvanchal, controlling approximately 80% of
the region’s sales. The city’s demographic mix
of rural and urban populations has spurred
demand, particularly for economic products in
rural areas and an emerging preference for
premium products among urban consumers.

The surge in demand is partly driven by
religious beliefs, with social media influencing
perceptions about bamboo usage in incense
sticks. This has shifted consumer preference
towards bamboo-less incense products, which
constitute 80% of the market, while traditional
agarbatti usage has decreased to 20%.

Major brands such as Balaji, Forest Pioneer,
Misbah, Dev Darshan, Hari Darshan, Grah
Shanti and Shah Fragrance lead the market with
their offerings of wet incense, dry sticks, and
cones. The demand for premium products is
limited in Gorakhpur, but still products of all
companies are sold. In terms of volume,
economical products are the most popular. In
premium, Balaji, Misbah, and Forest sell well.
There is a good market for 100 gram packs of
Balaji and Misbah. There is also a good demand
for Forest’s 2000 rupees a dozen dhoop. Apart
from this, there is a good market for Cycle,
Mangaldeep, and Z Black. There is also a good
market for Tiranga’s dry sticks and agarbatti.

Local challenge to branded companies
Local producers pose a significant challenge
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to established brands by offering competitive
pricing and greater number of sticks, appealing
particularly to rural markets. Brands like Zed
Black, Hari Darshan and Dev Darshan thrive in
the Sambrani Cup segment, while Cycle Pure’s
Naivedya remains a top seller. Despite local
competition, branded companies maintain a
strong market presence with
packaging and diverse product ranges. Hari
Darshan’s Zipper Dhoop and Dry Stick are very
popular. Apart from Zipper packs of agarbatti

innovative

and wet dhoop, the 400 gram family pack of
agarbatti is very popular. Dev Darshan’s cone
and wet dhoop from Real, Savitri, God Gift and
Chowrangi are also popular.

Market for premium along
with economy

According to Sugandh India Market Survey,
Divyaastra and Grah Shanti have a good demand
in the entire Purvanchal along with Gorakhpur.
Z Black, Darshan International, Rajkamal,
Tiranga, Sachche Sai, Kashi, Real, Shyam Dhoop
etc have agood marketaswell and their agarbatti
products are also popular. According to the
survey, premium quality products are still
popular here. The premium segment of
agarba