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Reviving India’s
Sandalwood Industry

The regulation gap concerning the production,

harvesting, trade, and transportation of sandalwood

impacts industries related to pharmaceuticals,
chemicals, perfumery, cosmetics and incense sticks. The global
demand for Indian sandalwood remains strong, particularly in
markets such as China, Japan, Taiwan, and the United States.
However, stringent restrictions have rendered its legal trade
nearly impossible, leading to a significant market opportunity
for Australian sandalwood, which has now firmly established
itself globally. Current sandalwood production meets only a
quarter of the global demand, which has skyrocketed the price
of sandalwood and its oil by more than tenfold over the past
twenty years. India, once responsible for nearly 80% of the
world’s sandalwood and oil production, now produces only
300 tons annually. The market shows a higher demand for
white sandalwood than red due to its extensive use in industrial
applications. In response, Central Road Transport and
Highways Minister Nitin Gadkari has advocated for developing
a central sandalwood policy in a letter to Central Forest Minister
Bhupender Yadav. This recommendation has sparked significant
optimism within the industrial sector.

Historically, sandalwood forests thrived in Karnataka and
Tamil Nadu. For decades, these forests and their valuable timber
were under the control of the infamous smuggler Veerappan,
who was notorious for his extensive sandalwood and ivory
trafficking. Only when the police force took stock of the situation
and eliminated Veerappan, the government reclaimed control
over the forest in Karnataka. It was too late by then. Following
this, government initiatives have led to the establishment
of sandalwood cultivation in other states. Sandalwood
predominantly exists in two varieties: red sandalwood, which
is unique to the soil and climate of South India, and white
sandalwood, which grows into trees approximately 18 to 20
meters in height. White sandalwood requires fertile clayey soil
in a gradient landscape, moisture-retentive with annual rainfall
between 500 and 600 mm for optimal growth. Although the
sandalwood tree matures in 8 to 12 years, for a superior-quality
oil, the ideal period for growth is 15 to 20 years. Around 3,000
tons of sandalwood timber is processed to extract oil annually.
Around 47 to 50 kilograms of oil obtainable from each ton of
timber. Sandalwood cultivation is feasible across most states
in India. Cultivation is underway in Uttar Pradesh, Himachal
Pradesh, Uttarakhand, Madhya Pradesh, and the North East.
However, policies governing sandalwood export, storage,
buying, selling, and transportation differ significantly among
states. The absence of a central policy has led to considerable
bureaucratic and police interference. India is currently absent
from the global sandalwood market. Experts suggest that despite
the resurgence of cultivation, it will be challenging for India
to attain a leading position in the overseas sandalwood trade.
Difficulties in meeting domestic demand shall not include all the
required turnover. The successful implementation of initiatives
spearheaded by central ministers Nitin Gadkari and Bhupender
Yadav could lead to the actualisation of a national sandalwood
policy. This policy has the potential to yield significant benefits
for farmers, industries, and exporters. B
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NATIONAL POLICY TO BE DRAFTED
FOR SANDALWOOD CULTIVATION AND TRADE

Nitin Gadkari sends a letter to the
Union Forest Minister

S

/

he ban on cutting, trading, buying, selling, or
exporting sandalwood has severely impacted
industries such as perfumery, cosmetics, medicine,
and incense sticks. The existing blanket ban on the
purchase, sale, transportation, and storage of
sandalwood stems from the lack of a central sandalwood policy.
The absence of a unified approach has severely impacted various
sectors despite strong global demand for sandalwood and its oil.
The central government initiated a process of developing a central
sandalwood policy two years ago, but progress has been slow. In
response, Union Minister for Road Transport and Highways,
Nitin Gadkari, has urged Union Minister for Forests, Bhupender
Yadav, to expedite the creation of central regulations. Indian
sandalwood is renowned globally for its superior quality and
high-grade oil, distinguishing it from more common varieties
available elsewhere. Despite the ongoing illegal trade of
sandalwood, which operates with the complicity of bureaucracy
and police, law-abiding businesses continue to face substantial
obstacles. The perfumery industry remains optimistic about
government efforts to establish a sandalwood policy. Gadkari’s
letter has been met with enthusiasm by its key stakeholders.

On 28 July 2024, Union Minister Nitin Gadkari addressed a
letter to Forest Minister Bhupender Yadav, seeking cooperation
on the sandalwood policy issue. He highlighted Dr. H. S. Anant
Padmanabh, a renowned expert in sandalwood production, who is
well-acquainted with him. According to a memorandum from Dr
Anant and several companies in his parliamentary constituency,
there is a pressing need to review and amend the sandalwood
policy in response to the high production levels in the interests of
the farmers. The memorandum reveals that most farmers are
eager to cultivate sandalwood on their land. However, the
government is already supporting this shift. There is an urgent
need to enhance the benefits for these farmers further. The Centre,
as of now, permits the export of sandalwood oil but not the wood
itself. This restriction, despite the substantial global demand for
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Perfume and related industry cheers as Indian
sandalwood eyes global comeback: Atul Tandon
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Indian sandalwood in the perfume, pharmaceutical, and cosmetics
industries, creates significant barriers to export. The letter also
notes that farmers and industry representatives advocate
simplifying regulations related to harvesting, transportation,
storage, and sandalwood processing and, to mitigate illegal trade

3
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NITIN GADKARI ARG S
Minister

Road Transport and Highways
Govenment of India
1)
-
P MATEH 2024

Shri. Bhupender Yadav

Hope this finds you in the best of health and spirit.

I am writing 10 you with a request to cooperate in the matter of
sandalwood policy.

Dr. H.S.Ananth Padmanabha is a specialist in Sandalwood production and
known to me. As submitted in the self explanatory memorandum by him and a
couple of c ies from my parliamentary constituency, in view of the high
production of sandalwood, there is a need to review and amend suitably the
Sandalwood Policy in the interest of farmers and cultivators.

It has been stated that, more and more farmers are coming forward to
grow sandalwood in their farmland. Government of India is already giving
for the benefit to the farmers,
Indian Government is now allowing the export of Sandalwood oil. However, it is
not allowing the export of logs. Indian sandalwood is in great demand in
perfumes and pharmaceutical industry throughout the world.
export is bstacle.

incentives to them which need to be incre

alwood, the poaching of
le activities may also be cur

ndalwood may
1. Summary of
nits related
nt in export

In view of the abow
cooperate to the best possi
With regards.

you are requested to have the matter considered and
2 extent as per rules with due verification.

Yours

| o4
( Nifin Gadkari )
Shri. Bhupender Yadav

Hon'ble Minister of Forest

Govt. of India, New Delhi




and curb unauthorized sales activities. The memorandum outlines
suggestions, including reducing bureaucratic obstacles, offering
incentives, and revising export policies. Consequently, Gadkari
requests that the matter be reviewed thoroughly and that optimal
cooperation be provided, adhering to regulations and proper
verification.

Nitin Gadkari has sent detailed information to the Forest
Minister from representatives of farmers and industry-based
organisations alongside his letter. The memorandum highlights
that homegrown sandalwood is acknowledged worldwide for its
unique fragrance and multiple benefits. Its powder is used
extensively in cosmetics, healthcare, and traditional medicines.
The oil plays a crucial role in the perfume industry, as well as in
home remedies and cancer therapies. However, illegal harvesting
and trade have tarnished this valuable product. All South Indian
states have implemented strict security measures to address these
issues.

Consumers face a nearly year-long wait to obtain sandalwood
powder due to its sensitive nature. Buyers must transport the wood
to their warehouse, which requires a transit permit. If the wood
comes from another state, this permit must be exchanged at a
checkpoint, necessitating the transfer of documentation from the
checkpoint to the relevant office in the state capital. This process
can take at least one month, and transporting the wood across
multiple states may extend the delay to several months. In South
Indian states, one needs an import license to buy sandalwood.
Some states also require separate licenses for storage, allowing
only 2-3 kilograms to be stored. In certain states, the government
has a monopoly on the buying, selling, and use of sandalwood.

The memorandum asserts that the proof of authenticity is
proper documentation for procuring sandalwood. However, the
process involves repetitive and time-consuming procedures at
various stages. After the wood is processed, its residue can be used
for ritual offerings or as incense powder. Unfortunately, it is
classified as sandalwood powder waste. This waste is still subject
to forest regulations and cannot be bought or sold. The
memorandum underscores that participating in this trade will
remain economically unfeasible without streamlining these
bureaucratic hurdles.

Homegrown Sandalwood enjoys substantial international
demand, presenting significant export opportunities. The
techniques for extracting oil and processing sandalwood into
various forms are uniquely Indian. Despite this, numerous
obstacles hinder the export of sandalwood oil, pieces, powder, and
waste powder. Sandalwood is often sourced from the grey market
or imported from countries such as Australia, Vietnam, and
Indonesia. Simplifying regulations and implementing a central
policy could revitalise the Indian sandalwood industry, potentially
generating significant foreign exchange for the country. The
country imports sandalwood despite its high-quality production
capabilities. The memorandum also highlights that farmers are
adversely affected by this situation. Sandalwood is an appealing
crop, and its cultivation has started in several states. However,
farmers face challenges not only from illegal harvesting and theft
but also from stringent state regulations. Thus, a central regulation
is essential in effectively addressing these issues.

Atul Tandon, head of Malayagiri Sandalwood Oil Distillery,
has expressed great enthusiasm regarding the development of
a central policy for the sandalwood industry and Nitin
Gadkari’s recent correspondence on this matter. His company,
a key player in the production and trade of sandalwood wood,
oil, essential oil, and vetiver for over 50 years, is eagerly

anticipating the policy change. In an exclusive interview with
Sugandh India, Tandon noted that two years ago, the central
government consulted state governments on sandalwood
cultivation and trade to create a central policy, but progress
has been notably slow. With Union Minister Nitin Gadkari’s
recent intervention, there is renewed hope for faster
advancement in this area. Tandon highlighted that the absence
of a central policy has forced operations into the shadows,
necessitating imports and consequently draining foreign
exchange from the country.

He noted that a committee has been established in
Bengaluru and is expected to submit its report soon. Once this
report is received, it will pave the way for the formulation of a
central regulation or law. Currently, varying rules and
regulations govern the transportation of sandalwood and its
related products across different states. In South India, the
storage of sandalwood is restricted to just two to three
kilograms. For quantities exceeding this limit, government
permission is required to store sandalwood in factories, homes,
or warehouses. Consequently, individuals are neither storing
nor trading in sandalwood. The Supreme Court had previously
mandated the creation of a national law for the sandalwood
industry, but this has yet to be implemented.

In response to a question from Sugandh India, Atul Tandon
highlighted that, due to restrictions in India, Australia has
emerged as a major global hub for sandalwood, despite its
quality being significantly inferior to that of Indian sandalwood.
Presently, India is falling behind in the global market. The
government’s ban on the export of sandalwood oil has benefited
Australia and other countries that engage in extensive
cultivation and export activities. Before the ban, India earned
substantial revenue from the export of 45 tons of sandalwood
oil. Tandon expressed optimism that forthcoming regulations
may grant ownership rights to sandalwood wood and oil,
potentially boosting business opportunities with permissions
for storage and export. He noted that although the once-
abundant sandalwood forests in parts of Karnataka and Tamil
Nadu have dwindled, sandalwood trees can still be cultivated
across all states of India. Currently, sandalwood cultivation is
underway in Uttarakhand, Himachal Pradesh, Madhya
Pradesh, Assam, and various South Indian states. Tandon
added that while a sandalwood tree requires 20 to 25 years to
mature, farmers are facing difficulties due to the absence of
comprehensive regulations.®
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TwoHands Partners with Madhavan

to Accelerate Growth

Chennai, India — TwoHands, a premium incense brand un-
der the GT Group, has announced a strategic partnership with
renowned actor R Madhavan as its brand ambassador. This col-
laboration aims to strengthen TwoHands position in the incense
market and accelerate its growth trajectory.

GT Group, a trusted name across industries for over 56
years, with GT Products being a pioneer in the manufacturing
of agarbatti, dhoops, and cups and the largest supplier of raw
materials to the incense industry. TwoHands, a relatively new
addition to the group, has witnessed remarkable growth in re-
cent years, with CAGR increasing by more than 40% in the past
year alone. This success is a testament to the brand’s unwaver-
ing commitment to product quality and consumer satisfaction.

To further capitalize on this momentum, TwoHands has in-
vested significantly in expanding its manufacturing capabili-
ties, sales force, and marketing efforts. The partnership with
Madhavan is a natural extension of these strategic initiatives.

Madhavan, known for his discerning choice of projects, has
always been associated with brands that embody values of in-
tegrity, quality, and authenticity. His alignment with Two-
Hands’ ethos makes him the perfect fit for the brand. “Two-
Hands is a brand that resonates with my values,” said Madhavan.
“I am excited to be part of their journey as they continue to re-
define the incense category.”

With a vision to become one of the top 5 incense brands in
the next three years, TwoHands is committed to sustainable
growth and building upon the strong foundation established by
the GT Group. “We are focused on expanding our reach and

strengthening our market position,” said Ankit Doshi, CEO of
TwoHands. “By partnering with Madhavan and investing in in-
novation, we are confident in our ability to achieve our ambi-
tious goals.”TwoHands’ dedication to product innovation is
evident in its diverse range of incense offerings. The brand con-
tinuously listens to consumer feedback and adapts its product
portfolio to meet evolving preferences. With its robust manu-
facturing capabilities, TwoHands is well-equipped to introduce
new and exciting incense formats and fragrances

Moreover, TwoHands is proud to have a workforce that is
over 70% female. This commitment to women’s empowerment
is integral to the brand’s culture and contributes significantly to
its success. By providing opportunities for women to thrive,
TwoHands is not only fostering a diverse and inclusive work-
place but also empowering individuals and strengthening the
local community. This dedication to women’s empowerment is
a key factor in maintaining the high quality standards that Two-
Hands is known for. B

Celebrate the Festive Season with Cow Ghee Diya

As the festive season approaches, DevDarshan, a trusted name in the

Dhoop and Agarbatti business since 1954, introduces its Cow Ghee Diya.
This product is designed to add a touch of tradition and spirituality to every

5 household. DevDarshan’s Cow Ghee Diya is the perfect addition to your
Nessang festive rituals, ensuring that the essence of purity and devotion is present in
W‘f_"‘z every prayer.
&Fgﬁa o The Cow Ghee Diya by DevDarshan is crafted with pure cow ghee, which
..... = is known for its sacred and purifying properties. This diya is ideal for daily

use as well as for special occasions like Diwali, Navratri, and other religious
ceremonies. The Cow Ghee Diya is not only beneficial for spiritual practices
but also for the overall well-being of the household. The natural ingredients
used in DevDarshan’s diya ensure that there are no harmful chemicals or
synthetic fragrances, making it safe for everyone, including children and the
elderly. The Diya’s convenient packaging in a set of 10 pieces makes it easy for daily use throughout the festive season.

As the No. | brand in the Dhoop and Agarbatti industry, DevDarshan continues to uphold its legacy of offering products that
enhance spiritual experiences. The Cow Ghee Diya is a testament to this commitment, combining tradition with convenience for
today’s modern households. This festive season, bring home the divine blessings of DevDarshan’s Cow Ghee Diya and let your
prayers shine bright. For more information about DevDarshan’s Cow Ghee Diya and other products, visit www.devdarshandhoop.
com. B
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Over 12.6 Lakh
Daily Users

Delta’s New Panchagavva Hawan Diya: A Hit Across India

Dindigul, Tamil Nadu, India - Delta Brand, a leading
manufacturer of Sambrani Cups and incense products, has
recently introduced a groundbreaking new product: the
Panchagavya Hawan Diya. Launched in June, this

pa"C h ag avy a : revolutionary product has quickly gained immense popularity

across the country.

Crafted from 100% pure hawan material and cow dung,
the Panchagavya Hawan Diya offers a unique and traditional
experience for religious ceremonies. Since its debut, the
product has witnessed strong demand from cities nationwide,
from the northern plains to the southern tip of India.

Priced at a competitive Rs. 130 MRP, each retail box
contains four diyas. Delta, renowned globally for its high-
quality Sambrani Cups and diverse incense offerings, has
once again demonstrated its commitment to providing
innovative and authentic products for spiritual practices..H

Ahuja agarbatti is captivating markets across chhattisgarh and beyond

Ahuja Agarbatti, a prominent name in the incense industry, operates
under the umbrella of M.K. Ahuja, a firm with deep roots in Chhattisgarh.
Established in 1978, the Ahuja Group has expanded its market presence
beyond Chhattisgarh, reaching into Odisha,

Maharashtra, and West Bengal.

In addition to its incense products, the firm also deals in incense raw
materials and has a detergent business across several states, showcasing its
diverse business portfolio. Ahuja agarbatti in its diverse incense portfolio has
incense sticks, dhoop, camphor, puja ghee, puja oil, and all other items
necessary for religious rituals. Among its most popular offerings, the Green
Apple incense sticks stand out as a top choice, available in Rs. 70 and Rs. 150
MRP segments in zipper packs, catering to varying market demands. The
brand also offers a range of other fragrance variants in the same segment,
including Marigold, Chancellor, Pineapple, Lotus, and London Bridge.
Another best-seller from the Ahuja Group is the Shri Hari premium incense
stick, which enjoys strong popularity among customers. B

Madhya Pradesh, Bihar,

ORIENTAL'S ATTAR SANDAL ROLL-ON: A RAIPUR FAVOURITE

TR
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With roots dating back to the 1800s, New Oriental Agarbatti Company,
Bengaluru, stands as a pioneer in the incense industry. The company has
built a reputation for crafting premium-quality incense products that are
cherished by consumers both in India and around the world. In addition to
incense, New Oriental Agarbatti Company is also known for its attar roll-
ons, which have gained significant popularity across domestic and
international markets.

In Raipur, New Oriental Agarbatti Company enjoys a strong market
presence, offering a range of incense and roll-on products. Among these,
the Oriental Attar Sandal roll-on is a standout, highly sought after for its
light and soothing sandalwood fragrance that resonates with customers in
the region. The company boasts a diverse portfolio of over 20 roll-on
products, catering to various preferences, with prices ranging from Rs. 50
to Rs. 200.m
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Delhi-based TRUST ME is a rapidly rising brand in the
incense industry, under the umbrella of HDT STAR PRIVATE
LIMITED. Established in 2021, the company is quickly
expanding its presence across several markets. Specializing in
the manufacturing of Havan Samagri, Incense Sticks, Dhoop
Sticks, and more, the brand is gaining recognition for its quality
products.

Among its offerings, the TRUST ME GOLD DHOOP
stands out, with a growing presence at various retail counters in
cities nationwide. The brand’s aggressive marketing efforts are
positioning it as a preferred choice for customers. True to its
name, TRUST ME is well on its way to winning the trust of
consumers across the country.®

Delhi-Based TRUST ME Brand is gaining customer trust

Ehhattlsgarh Consumers Emhrace Satva s Mallila Dhoop Powder for Its Premium Quality

AAMPA SATYA NA AMPA BATYA NAGCHAMPA SATYA NAGCHAMPA SATYA MA

Satya, the leading brand from Shrinivas Sugandhalaya
LLP, Mumbai, is a global powerhouse in the incense
industry, renowned for its iconic Nag Champa incense
sticks. This signature product has not only set the
“Nagchampa” trend but has also inspired the incense
industry. As one of the most recognized exporters of
incense sticks worldwide, Satya boasts a strong presence
in international markets while remaining a dominant
player in the domestic arena.

Focusing on the Chhattisgarh market, Satya Mallika
Dhoop—a premium dhoop powder—has emerged as a
standout product. Highly favored by consumers who prefer
powder dhoop, it is distinguished by its captivating
fragrance, offering an unparalleled sense of peace and
tranquility B

Experience Freshness with the new Alaukik Shivaay
Premium Incense sticks in 400¢ pack

The Alaukik brand, under Alaukik Incense &
Aromas LLP, has established itself as one of the
leading incense brands in India. Renowned for its top-
quality fruit-fragrance incense sticks, Alaukik is a
pioneer in the market, especially for its highly popular
pineapple-scented incense sticks. Their musk melon
incense sticks are equally favored by customers,
known for their modern appeal, fresh aroma, and
mood-lifting properties.

In response to the growing demand for jumbo
family pack incense products, the company launched
the Alaukik Shivaay premium incense stick in a 400-
gram zipper pack in July 2024. Alaukik products have
become customer favorites due to their exceptional
quality and innovative fragrances, and the Shivaay
incense stick is expected to secure a special place in
the hearts of incense enthusiasts.
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Ullas Max5in1:
One of the top sellers in
Chhattisgarh market.

Ullas, the brand under Patil Parimala Works, is one of the
top incense brands in the country hailing from Bengaluru.
Just like in other markets across India, Ullas has a strong
presence in Chhattisgarh as well. With over three decades in
the market, the brand saw a surge in demand around 7-8 years
ago, even exceeding supply at its peak. Today, Ullas remains
one of the top sellers, with the company successfully meeting
market demand.

One of Ullas’ most popular products is the Ullas Max 5 in
1 incense sticks, available in various price ranges from Rs. 10
to Rs. 50 and higher. While the blue pack of Ullas is the most
popular and widely available, the company also offers other
popular series like Vividha. In addition to incense sticks, the
company produces sambrani cups.

According to market sources, Ullas is planning to launch
a dhoop stick product in the Rs. 10 segment, promising
unmatched quality.®

Drying Capacity: 32 Kgs to 9000 Kgs Per Batch

Pioneer of Agarbatti & Dhoop Heat Dryer

Benefits:

—

= High Speed Fully Automatic Fast = Large Production in Small Space 5;
Dryer + Problem of bending in Agarbatti

= Quick drying throughout the year & Dhoop is solved

« Lowest drying costtechnology « Eveninrainy season continue

» All Agarbatti and Dhoop are dried  your Production by drying in

evenly Steamtech Heat Dryers.
« Proper drying prevents fungal « Even dipping ratio throughout
development the year.

No Trial & Error, Guranteed Results

« 611, Aalap- B,LimdaChowk, N steamtechengineer@gmail.com
Rajkot, Gujarat 360001. India. & www.steamtechengineers.com

i
Steamtech

+91 85111 46990
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ARST’

Premium Incense Sticks Require Area Wise Distributors
Dhoop, Cone
Power of Prayer”

Traditional Fragrance

of ATTAR Available in Agarbatti

ARSI INDUSTRIES Narol, Ahmedabad 382 405 (India).| Email : info@arsiincensesticks.com
Mfg. & Exporter of INCENSE STICKS Contact : +91 9737510555 Web : www.arsiincensesticks.com



MARKET REPORT

Dominance of Kilogram-Priced Incense Sticks

Nestled in nature, Chhattisgarh was established 25 years ago and continues to captivate with its natural beauty. With
a population of 30 million distributed across rivers, mountains, forests, and waterfalls, 70% of its inhabitants reside in
rural areas and forests. This region boasts significant mineral wealth, including iron ore, zinc, copper, and diamonds,
while its forests are abundant with herbs, tendu leaves, and various forest products. Beyond Raipur (the capital of
Chhattisgarh), only Bilaspur, Korba, and Ambikapur exhibit substantial development. As a result, Raipur has emerged
as the epicentre for wholesale consumer goods, extending its supply network to neighbouring Odisha. In the agarbatti
industry, over 50% of the market revolves around kilogram-priced agarbatti, with approximately 40% falling into the
medium-quality category and less than 10% comprising high-quality premium incense products. Raipur and its
surroundings account for over 90% of the kilogram-priced agarbatti production, with these sticks retailing at 3100 per
kilogram. Medium-range products, with an MRP of %70, are available at 350, while those priced at X140 have a selling
price of 2100in zipper packs, typically weighing 100 grams. Notably, in Chhattisgarh, incense products are predominantly
used for religious purposes rather than as mood enhancers or environmental fragrances. Economic growth has pushed
amere 5% of the middle class to buy premium products

Consumption of inexpensive incense middle class for medium-range products. The expansion
products in rural areas of mining activities in Chhattisgarh has led to a rise in

Sugandh India has conducted a thorough study onthe ~ corporate offices, malls, large stores, showrooms, and

incense industry, encompassing business, production, affluent populations. This economic growth has spurred

and marketing in Chhattisgarh. This report, compiled 30 increasing demand for premium products. As a result,

after detailed consultations with manufacturers, products priced between %1 and 22,500 are available from

distributors, and retailers, highlights that a significant ~ Raipur across Chhattisgarh and into some neighbouring

portion of the state population resides in rural areas. districts of Odisha.

Over 70% of the rural population burns between ten and . . .
twenty incense sticks daily, with minimal concern for Dominance of premium and medium

fragrance or quality. This practice arises because the pI'OdllCtS from Bangalore, Indore, and

deities worshipped by the tribals and villagers are in open Ahmedabad

spaces, trees, and mountains. Consequently, incense is Premium-quality incense from Bangalore dominates
burned in open spaces primarily to produce smoke for the market, with medium-range products from Indore in
worship. These consumers typically seek products in ~ Madhya Pradesh and Ahmedabad also in high demand.
packs of half a kilogram or one kilogram, priced at z100. ~ While Delhi brands hold a smaller share, local

Urban areas, in contrast, exhibit a preference among the manufacturers enjoy the monopoly of kilogram-priced
agarbatti. Companies from Bangalore, Ahmedabad, and
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Indore have established depots and super stockists in
Raipur. Key premium brands include Balaji, BIC, Parimal
Mandir, Bharat Vasi, Ullas, Oriental, Sarathi, Bansi, Big
Bell, Pareen, Vijay, and Mansi also offer medium-range
products. Balaji brand 100g zipper pack, priced at 50, is

premium wet dhoop priced at %125 MRP, is also
noteworthy. Brands like BIC, Big Bell, Charbhuja, and
Bansi have a strong market presence. In the economy
segment,Balaji, Bansi, and Charbhuja are key players,
with Jahnvi, a Delhi-based company, also showing robust

notably in demand. Market reports indicate a growing
trend in rural areas towards zipper packs priced at 50
and 100, as opposed to those priced at 10 and 20.
Consumers show a clear preference for products with
more weight or quantity. Zed Black leads in the medium
range, attributed to its strong marketing and supply
chain, with its 3-in-1and Panchdeep products performing
exceptionally well. Other brands with varied market
presence include Cycle, Bharat Darshan, Big Bell, Sarathi,
Siddhi Fragrance, Satya, Kuber, Param, Oswal, Aagaaz,
Alaukik, Savitri, Topsi, Karnataka Fragrance, Tez, Real
Fragrance, Vasant, DC, Shah Fragrance, Flourish
Fragrance, Jesal, Nishan, RC, Family, Celebration,
Kalpana Ullaas, Parimal Mandir, Dali, Sandesh, Sujata
Sugandhalaya, Shagun Incense, Zebra, Forest, Charbhuja,
Omega, Raunak, Jayant,. Local brands in the 100 per
kilogram segment, such as Ahuja Lakshmi Incense,
Upasana, Kashi Mathura, and Shivalik, also feature
prominently. Market reports forecast the imminent
production of 5-kilogram packs of incense. Products
from Nagpur or Maharashtra, however, exhibit negligible
demand in this market.

Agarbatti accounts for around 90% of the
incense market

Market reports reveal that agarbatti dominates
approximately 90% of the incense market here, while
bamboo-less products make up just over 10%. Agarbatti
remains the primary choice in rural areas. Among dhoop
(incense), wet dhoop is more popular, though dry dhoop
and dry sticks are gaining traction. In the premium
segment, Balaji is performing well and Zed Black’s
Manthan leads in the economy segment. A Ravi Rag, a

performance. Hari Darshan and Dev Darshan maintain
their market share. Dali Fragrance, Parin are prominent
in the premium dhoop stick category. Balaji incense sticks
remains highly sought after despite the higher price. Its
250g packs of Chandan, Rose, and Khus are selling for
%2000. A new 12-stick pack from Balaji, priced at 600,
has alsorecentlylaunched. There is an increasing demand
for agarbatti packs of 25-30 sticks priced at X100, and
during festival periods, the demand for premium
products experiences a notable surge.

The low trend of Sambrani but the
dominance of Naivedya

Naivedya by Cycle commands a 50% share of the
Sambrani cup market. The lower popularity of Sambrani
is due to its *50 retail price. Although Naivedya is sold for
%60- its superior quality makes it the preferred choice
among consumers. The trend for Sambrani cups has
emerged only in the past two to three years, with various
brands competing for market presence. Oriental and
Balaji’s Chandan are performing well in perfume and
roll-ons despite their premium pricing, alongside Asma
and Arochem.

Hari Darshan dominates the Chandan Tika market.
Swaminarayan leads in camphor sales, with Mangalam,
Saraswati, and Shivalik also holding market share.
However, local demand for camphor primarily comes
from Gondia in Maharashtra, which exhibits the highest
consumption. Market reports indicate that Raipur
customers typically spend between 3200 and X500 per
month on incense, with premium brands purchased for
1,000 to %2,000. Approximately 60% of customers
specifically request premium brand names.H
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ZED Black dominates Rajnandgaon; local products
command 70% of the market: Ravi Kumar Gupta
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ndore-based brand ZED Black commands a substantial

presence in Rajnandgaon (Chhattisgarh). Mr. Ravi

Kumar Gupta, the owner of Gupta Agencies, has been

involved in the agarbatti business for the last 15 years.
In an interview with Sugandh India, he revealed that Indore-
based branded companies dominate 60% of the local
market. Bengaluru accounts for 30%, while products from
Ahmedabad and Maharashtra make up the remaining 10.
Mr. Gupta attributed his entry into the agarbatti industry to
his uncle. He operates a similar business in Durg
(Chhattisgarh). Gupta Agencies manages brands such as
ZED Black, Cycle, Balaji, Satya, Siddhi Fragrances, and
others in Rajnandgaon, serving urban and rural areas. Mr.
Gupta highlighted that 70% of the agarbatti market in Durg
is for bulk-size products with extra-long sticks, favouring
local production. The remaining 30% of demand is for
quality and better-scented agarbattis. Packs of 100 to 150
grams and 300 grams, priced at 50, are especially favoured.
He noted that depots for ZED Black, Cycle Pure, and other
brands are in Raipur, from where he sources his supplies.
All products from these companies are in high demand.

In response to a question from Sugandh India, Ravi
Kumar Gupta noted that over the past five years, there has
been an increase in the popularity of dhoop (agarbattis)
and dry sticks. Premium products from brands such as
ZED Black, Cycle, Moksh, Darshan, and Balaji are also
popular in the area. He pointed out that both dhoop and
agarbattis from ZED Black are well-received, with local
preferences leaning towards pungent-fragrance agarbattis.
The trend for dhoop and dry sticks is around 20% compared
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to agarbattis, taking up 80% of the market share. Since
people in Rajnandgaon mainly use agarbattis and dhoop for
religious purposes, they find premium products somewhat
less appealing. Among dry sticks, the 320 pack of ZED
Black is the most sought-after.

Following this, brands such as Balaji, BIC, and
Bharatwasi also have a presence in the market. Wet dhoop
is sold at %20 per pack, with an MRP of *30. Products from
ZED Black, Balaji, and Satya are in demand, with Balaji
and Satya’s white sticks being particularly favoured, while
ZED Black’s black sticks also remain popular.

Inresponse to a question, he explained that incense cones
are preferred because they do not require a stand like dhoop
sticks. Sambrani cups are less popular due to their high cost,
ranging from %4 to IS5 per piece. He observed that 70% of
the products sold are from local producers, who focus on
quantity over quality, with prices around X100 per kilogram,
making them very popular. Although camphor products
from Nagpur and Gondia are everyone’s choice, branded
camphor has yet to establish a market here. Mosquito
repellents such as Relax and other brands from Ahmedabad
are favoured. Premium mosquito repellent agarbattis sell
between 260 and X70, but cheaper alternatives are preferred
in this category. He also noted that, on average, individuals
spend approximately X100 per month on incense products,
with some customers now requesting specific products
by name. He added that the shift from handmade to
machine-made production has significantly increased both
competition and sales, which bodes well for the future of
the industry.®
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Ten rupee incense products are disappearing
from the Rajnandgaon market: Jatin Bhojani

EEERCRETLY P P T

The market for ten rupees incense products in Chhattisgarh is vanishing just like other states.
On the contrary, the demand is growing for 100 to 200 grams branded products priced at
¥50 and ¥100. Mr Jatin Bhojani, head of firm Radhika Sugandh Bhandar is a prominent distributor in
Rajnandgaon (Chhattisgarh) who is also the C&F for Real Fragrances Pune has been
active in the incense stick business for thirty years. In an exclusive interview with Sugandh India,
he revealed that products with an MRP of ¥50 and %100, ranging from ¥70 to ¥120,
are the most popular. The market for 10 products is shrinking because consumers now prefer higher
quality items with more sticks and greater weight. His daughter, Mr Diya Bhojani, added that the
decrease in 10 packs is due to a growing demand for scented fragrances with more sticks.

In a conversation with Sugandh India, Mr Bhojani
explained that their business began with a grocery store.
His brother-in-law in Bilaspur was already involved in the
incense stick industry, which inspired them to start their
venture. They initially took on the agency for the Allied
brand. They also have their own manufacturing but in
limited amounts. Radhika Sugandh Bhandar, owned by
Jatin Bhojani, are the C&F for Real Fragrances Pune. They
also sell products of Karnataka Fragrances, Forest,
Charbhuja, Omega, Raunak, Jayant Mumbai, Big Bell,
Moksh, and Gujarat-based Bimal brand. They primarily
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deal with Bangalore-based companies. Additionally, they
manage Real Fragrances and cover the entire state of
Chhattisgarh as their C&F. For other companies, they
of Chhattisgarh, the
Rajnandgaon district. He noted that while the incense stick

oversee nearly all including
market remains dominant, the trend for bamboo-less is
gradually increasing. Currently, bamboo-less has a 30%
market share, while incense sticks dominates with a 70%
share.

In response to questions about the premium market, he
noted that sales rise significantly during festivals. Even



though products priced at 50 and X100 are generally the
most popular, the demand for Real Fragrances 3250 packs
is growing. Real Fragrances products are top sellers in this
market. Other brands like Zed Black, Cycle, Moksh, Forest,
Bharat Darshan, and Bharatvasi also feature prominently in
sales. There is more demand for dry sticks. Bamboo-less
are mostly long dry sticks and are less popular. He
highlighted that Real’s products with MRPs of %50, X100,
and 200 are the best sellers. Additionally, brands like
Basant, Big Bell, and Balaji have a presence in the market.
For wet dhoop, 350 packs from Big Bell, Balaji, and Moksh
are distinctly popular.

In response to a question, Mr Bhojani noted that
agarbatti and dhoop are seldom used as mood enhancers,
with most purchases being for religious purposes. He
observed that locally produced, inexpensive products have
lower sales in Chhattisgarh, particularly 1 kg packs priced
at 100, which are quite rare. In Rajnandgaon, products
from Bangalore and Pune are more popular, while items
from Indore are also available due to their proximity. The
market for cones and cups is quite limited. Although
Sambrani cups and cones are uncommon in Rajnandgaon,
they are somewhat present in Raipur. For camphor, only
products from Gondia are in demand. The big camphor
companies have less presence in the market and they are
not even actively targeting this market.

Mr Bhojani noted that sales of attar are not significant
here. Only Mumbai’s Alnuaim and Ratlam’s Arochem
brands are popular. In the premium segment, Balaji also
holds a small market share. Typically, products with an
MRP 0f X300 are sold.

He mentioned that 8 out of 10 customers purchase
agarbatti and dhoop products by brand name. On average,
a retail customer spends between 3400 and X500, while
those buying premium quality products spend between
35,000 and 210,000 per month.®
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Kundaliya Agencies is a leading firm in
Raipur incense market

Chhattisgarh has an incense market worth

3500 crore: Prakash Chand Kundaliya

hhattisgarh is emerging as a rapidly expanding

market for the incense industry, serving as a

supply hub for the entire state, as well as

neighbouring regions such as Odisha and
Vidarbha in Maharashtra, with Raipur as the capital. This
growing market has propelled the incense industry in
Chhattisgarh to a valuation of approximately 500 crore
rupees. Mr Prakash Chand Kundaliya of Kundaliya
Agencies, a leading figure in Raipur’s incense distribution
sector, noted in a conversation with Sugandh India that
the incense industry faces increasing challenges. The
agarbatti business relies heavily on marketing networks,
necessitating constant communication with distributors
and retailers. The primary challenge is the shortage of
skilled salespeople, despite the doubling of salaries. Even
with high unemployment rates, finding competent
salesmen remains a significant issue. Additionally,
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Incense market struggling with a
shortage of skilled salesmen

Kundaliya highlighted that a major factor contributing to

this challenge is the shift towards online marketing for

various products.

The Kundaliya Agency, established in Raipur in 1989,
is led by Mr Prakash Chand Kundaliya, who has been
active in the business for 35 years. Kundaliya’s father
previously operated a grocery store in Chirmiri, which
had a modest share of five and ten per cent in incense
sticks. After completing his studies, Mr Kundaliya began
working at the newly opened Onam Agarbatti Company
depot. He gained valuable insights into the industry. He
subsequently launched his firm and initially focused on
the Onam brand, which was highly successful then. Over
the years, he expanded his portfolio to include brands
such as Parimal Mandir’s Bharatvasi, Patil Parimala
Works Bangalore’s Ullaas, Jagat Dali, and Ahmedabad’s
Nishan. Today, Kundaliya Agencies manages a variety of



brands: Sandesh, A Ravi Rag, Sujata Sugandhalaya,
Shagun Incense, JS Khedawala, Zebra, and Nishan. The
agency serves as a super stockist in Chhattisgarh,
providing supplies statewide and beyond to select areas
in Madhya Pradesh and Odisha. Hitherto, they distributed
Dali products in Vidarbha and Maharashtra. In response
to a question, Mr Kundaliya noted that their network
comprises approximately 120 distributors. In addition,
company salesmen manage retailing independently. He
detailed that the company supports sampling and
periodically offers schemes. Distributors receive a gift
with each carton.

In a conversation with Sugandh India, Mr Kundaliya
emphasised the substantial potential of the incense
industry in Chhattisgarh. Once considered a weak
market, it now supplies half of Odisha, parts of Madhya
Pradesh, and extends into Vidarbha. Besides being a
central hub for incense products, Raipur is a thriving
consumer market. Shoppers from neighbouring states
regularly travel to Raipur for their purchases, which
explains why most companies have their C&Fs (Carrying
and Forwarding Agents) based here.

Mr Kundaliya highlighted that the market is robust
for both economy and premium products. Zipper packs
priced at ¥50 and X100 are especially popular with X100
packs containing 300 to 500 grams are also in high
demand. Local products, such as one-kilo packs priced at
%100, hold almost half of the market share. Both local
and branded products thrive equally. However, while
local products are more affordable, they often
compromise in quality and fragrance compared to
branded alternatives and usually lack prominent brand
names. Despite their lower prices, many local products

suffer from poor branding.

In response to a question, Mr Prakash Chand
Kundaliya noted that the market for bamboo-less
products is steadily growing. Both wet and dry dhoop
sticks are in demand. While agarbattis are mainly used
for worship and prayers. Their consumption as mood
fresheners or fragrances is limited compared to their
applications in foreign countries or large metropolitan
areas. Mr Kundaliya highlighted the popularity of
reputable brands such as ZED Black’s 3-in-1. Moksh’s
Aakash Phool and Champa, along with Cycle Pure and
Ullaas, also hold a strong market presence. Demand for
premium products has increased recently, particularly
for packs of 25 to 30 sticks priced at 100. This uptick is
linked to rising income levels due to coal and mineral

mining in the area. He also informed Sugandh India that
premium product demand peaks during festivals. He also
mentioned that Sujata Sugandhalaya’s Omkar Sai has
consistently performed well over the past 25 years. Other
popular products include Dhoop-Chaon Mumbai,
Kashmiri Musk, Golden Flora, and Balaji’s Chandan
Dhoop. He highlighted that the market share for bamboo-
less products is growing. The premium segment qualifies
approximately 10% of the market, with the remaining
90% filled by economy and local products.

In response to a question from Sugandh India, he
clarified that the Chhattisgarh market is unaffected by
the influence of the neighbouring state of Maharashtra.
For example, while bundle packing is popular in Nagpur
and Vidarbha, which border Chhattisgarh, it is not in
demand within the Chhattisgarh region. He observed
that brands from Ahmedabad differ from those in
Bangalore. Ahmedabad’s White incense sticks maintain
a strong market presence, whereas Bangalore’s incense
sticks are predominantly Black. Brands such as Nishan,
Zebra, and Siddhi from Ahmedabad hold a substantial
share of the local market. Mr Kundaliya noted a growing
trend for dry sticks. Major companies now offer a diverse
range of products, including agarbattis, dhoop, dry
sticks, cones, and hawan materials. Previously, dhoop
products from Delhi and Chandigarh were more popular
in the region, but now all companies produce these
products. Brands like Hari Darshan, Dev Darshan, and
God Gift are available, with ZED Black’s Manthan
leading the market. He attributed ZED Black’s success
to its robust marketing network and its origins in Indore.

In response to a question, Prakash Chandra Kundaliya
noted that the use of Sambrani cups has emerged as a
trend over the past two to three years and is experiencing
gradual growth. Among these, Cycle Pure’s Naivedya is
the most popular, with A Ravi Rag and several other
companies also establishing a presence in the market.
Kundaliya observed that the average consumer purchases
incense products worth 3300 to ¥400 each month.
Additionally,
products spend 1,000 or more. He noted a shift in

consumers seeking premium quality
consumer behaviour, with 5 to 6 out of 10 individuals
now selecting products based on brand name. Looking
ahead, Kundaliya expressed optimism about the future
of the incense industry, asserting that its prospects are
very promising. He emphasized honesty and quality will
drive the brand, while those who are negligent will
ultimately be pushed out of the market. B
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Kriplani Industries has been selling premium
incense products for decades in Raipur
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In Chhattisgarh, Kriplani Industries has been involved
in the distribution and marketing of agarbatti for over
four generations. Today, they handle more than three
dozen pan-India brands of incense and dhoop
products, including Balaji, BIC, Oriental, Sarathi, Bansi,
Big Bell, Pareen, Vijay, Mansi, Divya Incense Janhvi,
KK, Rajdhani and Siddhi Fragrances. The company sells
Balaji the most. Devesh Kriplani, the head of Kriplani
Industries, mentioned in an interview with Sugandh
India that they cover the entire Raipur city and all
districts of Chhattisgarh, with a substantial network of
around 100 distributors. Besides Raipur, his company
supplies premium incense products in Odisha as well.
He shared that his grandfather, Mr Govindram Kriplani,
and his father, Mr Deepak Kriplani, started this
business. Fifty years ago, his grandfather began the
incense stick business. Initially, they sourced products
from local manufacturers and distributors in Raipur.
Later, his father started procuring goods directly from
companies. When | took over the firm 10 years ago, |
started dealing with companies directly. Now, with
our fourth generation involved in the business, we’ve
established an extensive marketing network
throughout Chhattisgarh.
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In the state, Kriplani Industries is a well-known name for selling
premium-quality products, which is why several senior Congress
leaders, including former Chief Minister Bhupesh Baghel, Former
Mayor Pramod Dubey as well as corporators, legislators, and VIPs,
frequently purchase incense from them. In an interview with
Sugandh India, he mentioned that agarbatti and dhoop markets in
Chhattisgarh and Raipur have a lot of potential. Although, it’s a
market for economical incense products: the scope for premium
products is also growing. He emphasized that his company is
pushing on the premium segment. While inexpensive products sell
more, they often lack fragrance and quality. As a result, customers
are not very loyal to them. In contrast, once a premium brand is
established with effort, it tends to have long-term success. In this
region, premium products like Balaji’s 50 for 100 grams in zipper
have the largest market share.

In response to a question, he stated that it is not right to say that
only inexpensive products are in demand in Chhattisgarh. There is a
10% market for high-quality premium products. Medium-range
premium products hold a 40% market share. However, premium
products with an MRP of R70 have a 60% market presence here. He
noted that while there are indeed many rural areas, even there,
demand for premium products is increasing. People are moving
from %10 and 320 MRP products to I50 and X100 products. He
explained that the price at which they sell premium products is such
that local products would cost three times as much. Nonetheless, it
is true that 50% of the market still prefers inexpensive products.
People often seek more sticks and larger quantities. However,
branded products are doing well in almost half the market segment.



Products with an MRP of 270 sell for %50, and those with an
MRP of 140 sell for X100. He mentioned that even among
branded products, there is a preference for larger quantities,
which is why larger zipper packs are popular.

In response to a question, Devesh Kriplani said that among
the top 5 best-selling products in the current market, Balaji and
Zed Black are the most popular. Both of these are medium-range
products in jars. He mentioned that while the Cycle brand is in
the market, its Naivedya Sambrani Cup sells the most. In addition
to Bharatwasi, Bharat Darshan, Big Bell, BIC, and Sarathi,
Ahmedabad’s Mansi Fragrances also sell very well. He added
that incense products from Ahmedabad are more prominent vis-
a-vis Nagpur and Maharashtra. Reason: Maharashtrian
companies supply products directly, which affects their market
presence. He noted that Bangalore products are top-notch in
quality, even though their prices might be slightly higher. After

The remaining half is shared among other brands. While the
retail price for Sambrani Cups from other companies is 50,
Naivedya is priced at 60 due to its superior quality. Kriplani
also mentioned that New Oriental Agarbatti Company’s range
of attars and roll-ons are popular. Although Balaji’s Chandan
and Fantasia are expensive, they are well-liked by many. Big
Bell’s low-priced Black Musk and Rose attars, priced at 3400,
are also in demand, followed by Oriental’s products. He
observed that attars priced at X5 and %10 are commonly used for
worship rituals. Ratlam’s Arochem is also popular. In the
Chandan Tika segment, Hari Darshan has the largest market
share and is the most sold.

He explained that the market for bamboo-less products is
expanding quickly. When asked if the demand for premium
products is only during festivals, he clarified that it is not the
case. Premium products are sold all year round. When a

Ahmedabad’s Mansi, Siddhi Fragrances also performs well.
Moreover, there is a decent market for Nishan, Arsi, Jesal,
Parivar, Utsav, and Kalpana brands.

Devesh Kriplani hinted at Sugandh India on rumour mills
about the use of bamboo sticks incense. A negative image based
on social and religious values leading to customers shifting to
bamboo-less products. These are generating 30% of sales.
Despite this, agarbatti remains the most in-demand product,
especially in rural areas where such rumours are not prevalent,
making agarbatti particularly popular there.

He noted that wet dhoop is in higher demand compared to
dry dhoop, and all incense companies are producing both dry
dhoop and bamboo-less products. In the premium segment,
Balaji leads in wet dhoop while Zed Black’s Manthan is the top-
selling product in the economy. Among premium wet dhoop,
Krishna Kala’s A Ravirag, priced at ¥125 MRP, is also quite
popular. BIC, Big Bell, Charbhuja, and Bansi are well-selling
brands, while Balaji, Bansi and Charbhuja also perform well in
the economy segment.

Devesh Kriplani mentioned that Janhvi’s dhoop is performing
well in the economy segment. Hari Darshan is also available
here. Zed Black’s black dhoop is quite popular, whereas other
companies’ black dhoop is less preferred. Dev Darshan has a
significant market presence. Products from Dali Fragrance,
Pareen Fragrance, Mansi, BIC, and Balaji are all performing
equally well in the dhoop-stick market. He noted that in the
Sambrani Cup market, 50% is dominated by Cycle Naivedya.

customer comes in, they are given premium items, which
encourages repeat business. When customers visit, they are
offered premium items, which fosters repeat business. Regular
customers for premium products include those who buy 250
grams for 2000. Chandan, Rose, Oudh and Khus are premium
options available at this price made by Balaji, which is greatly
appreciated by customers. He also noted that Balaji has recently
launched a product with 12 sticks priced at 600 attracting lots
of customers. Additionally, Balaji’s soap has entered the market,
available in Chandan and Rose fragrances, with an MRP of %70
for 100 grams. There was also a 1000 soap launch from Balaji,
which is successful in Punjab and other states.

In response to the question about who the main customers
for premium products are, Devesh Kriplani said that his father
was a corporator, which is why many senior Congress leaders
come to their place for meetings. After these meetings, most
people also make purchases. Premium customers include those
from large showrooms for clothing and jewellery, hardware
stores, paan shops, grocery stores, and homes where premium
agarbatti and dhoop are used. Additionally, sales increase during
festivals. He mentioned that typically, a middle-class customer
spends between 3400 and X500 per month, while higher spenders
spend even more. In response to another question, he noted that
Swaminarayan is the most popular brand for Camphor, followed
by products from Mangalam and Saraswati. He also mentioned
that local products from Gondia are available and sold directly
in the market. Generally, about 60% of customers request
incense and dhoop products by their specific brand names.®

SUGANDH INDIA SEPTEMBER-2024 41



THIS GANAPATI FESTIVAL,
PURIFY YOUR SPACE
WITH FRAGRANCE

DHOOP &
AGARBATHI

EEmrl CAMPIIOR (o

S Mansukhlal and Company 194, Samuel Street, Masjid Bunder (W), Mumbai - 400 009
Email: smansukhlalcompany@gmail.com | Web : www.incensedhoop.com

Customer care: O +91 8169804060 +91 9920185666 Follow us on: @ €) @ smansukhlalco



TAR 3G SAE—GIA, BYR, el T—<A, Urell T=<, a1 A,
oo TIUE TSI, B4 dlell 3T & dThs] Ud 29N IUT SIS

JaAdhdl & fades Azd 2hi d fov fsEilegeR

anme vd Zelftbee @l gTgd Afad JeID B2 -
Mob. 9651001942, 7897207771, 9682854942

SHB ADVERTISING & MEDIA  N-15/189-C-1-R-1, Bari Gaibi, Varanasi gm:;ﬂ ....... i om. Wy 5253154

(OPC)Pt. Ltd. Uttar Pradesh - 221009, INDIA




Demand for incense sticks from
Indore and Gujarat on the rise: Kailash Gupta
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Bengaluru was once the leader in the incense stick market in Raipur (Chhattisgarh).

Over the past few years, however, none of the states maintained such dominance. Gujarati incense
brands have seen an increase in demand in Raipur. This insight comes from Mr. Kailash Gupta, the head of
Rajshree Marketing, who has been involved in the incense stick business for 50 years, in a discussion with
Sugandh India. Mr. Gupta noted that no brand has achieved notable success in recent years. While Sugandh
Shringar enjoyed prolonged popularity, there is no longer a pan-India brand of similar prominence. Today,

no company has a monopoly. If a brand offers its product at ¥80 MRP, other companies, including newer
ones, provide products of comparable quality at lower prices. As a result, competition has intensified, and
the concept of a monopoly no longer applies. Kailash Gupta manages several firms and trades various
products through these entities. However, the incense stick and dhoop business is run by Rajshree
Marketing(Raipur) and Rajlakshmi Sales Corp (Taatiband). His Shivalik brand, featuring products such as
Kashi and Mathura, remains quite popular in Chhattisgarh and 0disha.

n response to a question from Sugandh India, Mr
Gupta explained that he has been working in the
incense stick business in Raipur for 24 years.
Previously, he was in Durg (Chhattisgarh), where his
ancestors operated a grocery store. A 125-year-old shop
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named Hanuman Lala is still in business. Mr Gupta explained
that he ventured into the incense stick business due to his
father’s strong interest in fragrances. Rajshree Marketing
represents brands such as Savitri, Topsi, Pioneer, Alaukik,
Diamond, and Jai Bhawani in the districts around



Chhattisgarh and Odisha. Mr Gupta highlighted that the
incense stick market in this region is thriving. There is
significant demand for both local brands and jumbo
packs, which offer larger quantities at lower prices. This
has intensified market competition. He observed that
what was once a standard 50-gram pack has now been
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reduced to 18 to 20 grams, and the zipper pack,
previously 200 grams, is now only 100 grams. Despite
this, local producers continue to offer half-kilo packs at
the same price and weight.

Mr Gupta informed Sugandh India that zipper
packs with an MRP of %50 and 100 are experiencing
the highest growth in sales. Rajshree Marketing
collaborates with 45 distributors who supply products
to districts in Chhattisgarh and Odisha. Gupta noted a
significant increase in dhoop sales, whereas the incense
stick market is declining due to issues with bamboo
sticks. Consumers prefer dry dhoop sticks over wet ones
because the latter produces more smoke. In response to
a question, he stated that incense sticks remain popular
in villages. Highest sales occurring for products priced
at 350 MRP. There is also a rising demand for items with
an MRP of %100. He observed that families typically
prefer to purchase a 400-500 gram pack each month.
Reason: if they burn four sticks twice daily, they require
a large pack to last the entire month.

In response to a question from Sugandh India, Mr
Gupta stated that only branded products are popular at his
establishment, although the market for local and quality

products is growing. Local products often lack fragrance
and have sticks that break easily, which leads consumers to
favour branded items. He highlighted that the leading brands
in this market are from Gujarat. Previously, Bengaluru had
a strong presence. While some brands from Maharashtra are
also present, ZED Black dominates. Gupta also noted a rapid
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increase in dry dhoop. Street vendors buy wet dhoop to repel
mosquitoes and fly in food and beverage establishments.
Consumers prefer premium dry dhoop for homes and offices
priced between 320 and 3100 MRP. He added that there is no
significant demand for loban or any specific fragrance here.
People tend to favour strong scents, while light fragrances are
less popular. However, Topsi’s loban is performing well. ZED
Black’s Shri Phal dhoop sticks and Maa Kali’s red dhoop also
sell well. Mr Gupta mentioned that Sambrani cups are less
preferred due to their high cost, high smoke production, and
quick burn time. Nevertheless, Pioneer, Alaukik, Savitri, and
Topsi sambrani cups still have good sales. R

egarding camphor, Mr Gupta indicated that it is not very
popular, and the available camphor lacks brand recognition.
They produce camphor under their own Shivalik brand, and
other popular camphor brands include Mangalam, Saraswati,
and Oriental. Asma is performing well in the attar roll-on
market. When discussing retail purchases,Mr Gupta noted
that customers typically spend between 3200 and X500 per
month. However, as a wholesaler, his invoices usually start
from %10,000. In Raipur, there is a demand for premium
brands by name, including Balaji, Alaukik, Topsi, and
Savitri.®
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Delhi-NCR witnesses surge in premium incense stick demand,
says Shri Sukh Enterprises chief Mohit Wadhwani
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Shri Sukh Enterprises, a prominent wholesaler and retailer of Agarbatti and Dhoop products in
Delhi-NCR, has witnessed a significant rise in demand for premium incense sticks. Collaborating
with about 20 major dhoop batti companies namely; Real Fragrances, A Ravirag, Parimal Mandir, and
Shankar Perfumery Works, the enterprise has expanded its operations beyond its original base in
Khari Baoli, Delhi, to accommodate increased business activities.

In an exclusive interview with Sugandh India, Mr Mohit
Wadhwani, CEO of ‘Shree Sukh Enterprises” highlighted the
evolving market dynamics. He noted that while Delhi’s
market for incense products was once modest, it has now
broadened considerably. Initially dominated by economy
products, the market has shifted towards higher-value
purchases, with customers now readily buying packets worth
thousands of rupees.

Responding to queries, Mohit pointed out a preference
among consumers in Delhi for dry sticks, cones, and
sambrani cups over traditional agarbatti. He attributed this
trend to religious considerations and the younger generation’s
aversion to handling wet dhoop due to its manual preparation
process. Regarding market challenges, Mohit discussed the
transformation of distributors into retailers, intensifying
competition and driving down prices. Despite these
challenges, he observed a balanced market of 50-50 between
incense sticks and bamboo less products and in bambooless
the dry products have 70% share while wet incense has a
30% market share in Delhi-NCR, with both premium and
economy segments thriving.

Mohit highlighted the popularity of specific products,
such as Parimal Mandir’s Chandan and Rose, A Ravirag’s
Royal Amber and Royal Sandal, and Pune’s Laxmi
Sugandhalaya’s Gayatri in the premium segment. He also
noted the strong performance of Pareen in the dry sticks
category and praised Ravirag’s Royal Essence for its long-
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lasting fragrance. Discussing consumer preferences, Mohit
emphasised the demand for affordable yet quality products,
with zipper and pouch packs priced between 340 to 50
proving particularly popular. Apart from this, there is a lot of
variety in cups too, which range from 3400 per dozen to
%1200.

Mohit shared that there is a demand for products made of
sandalwood, oud, frankincense and cow dung in Sambrani
Cup. Panchjanya is very popular here and A Ravirag’s
sandalwood and Woodies’ Cup are being liked a lot. On the
question of Sambrani Stick, he said that Patna’s Sugandhi is
unmatched and it is more popular. On sandalwood tilak, he
said that he himself sells Madurai’s Sudarshan. Apart from
this, there are products from many other companies.

The specialty of Sudarshan is that if applied in the
morning, it remains the same throughout the day. On
camphor products, he said that brands like Saraswati and
Mahalakshmi are popular. One problem in the camphor
market is that there is a lot of adulteration. Camphor is
available in Khari Baoli wholesale market for 12-1300
rupees per kg, but it is also available for *400. He said that
we sell Ambavat’s camphor through Shree Sukh Enterprises.
On perfume and roll on market, he said that he keeps South’s
India’s Javadu powder, which is natural. People in south
India add it to water and take bath. People of South India
emphasize on natural and quality, whereas perfumes and roll
ons depend a lot on chemicals.®
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Incense business is good but profit
margin is shrinking: Ashok Desarda

shok Babulal Desarda, who has been
engaged in the incense and dhoop business
in Pune for 14 years, informed Sugandh
India that he ventured into this sector due to
its straightforward nature. However, he noted that competition
has led to a decline in profit margins. Initially, he operated a
grocery store, but it was unsuccessful, prompting him to
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acquire the Shalimar brand agency, which proved fruitful.
Currently, he manages the distribution of Siddhi Fragrances,
Ahmedabad and Nikhil Bengaluru throughout Pune. Desarda
primarily focuses on retail, while his son oversees wholesale
operations, supplying not only within the district but also to
Baramati, Daund, and Khed among other areas. The firm
collaborates with 15 distributors, ensuring supplies to both
urban and rural locations.

In response to queries, he acknowledged that, despite the
business being generally favourable, competition has squeezed
profit margins to merely five per cent. He elaborated that
Pune’s market accommodates a variety of brands, with a split
of 60% economy and 40% premium products. Customers’
individual preferences dictate product supply. The 50
incense, with an MRP of 270, is the most popular item. Dhoop
and dry sticks range from 10 to R100 in MRP. He further
noted that incense sticks constitute 70% of sales, while dhoop
accounts for 30%. Wet dhoop is particularly favoured due to
the frequent rainfall. Desarda confirmed that his keeps all
Siddhi products. Additionally, Mira, priced at 320 and sourced
from Ulhasnagar, also performs well. Dry sticks are available
with MRPs of %10, 25, 50, and X100. The Sambrani cup
market is primarily served by Siddhi and Nikhil, with both
brands performing robustly. Nikhil’s perfumes are also in
demand. Camphor products have a limited market presence,
leading to a lack of prominent brands, though Number One,
111, 909, 753, and 733 are available. Tika is less popular in
this market. He concluded that due to heightened competition,
profit margins have diminished significantly. ®
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et w3t fAfad et 7 o waft i a1 @ 28
TS 2024 1 U1 feRaen? el & fos H 31TUep! <iee Hifd &
HIHA A [T 6 ob 3TR1el b A1 Ut foig e gl 3vgin
el ¢ fob Side Ua U 31Hd UsIHH Tgd 3cied & [
& 31k I8 gaI STHd 81 3197 36 37817 3R PR Tt ar bt
P8 Bl 7 e fAfEd o # 31RYer fosan & b g
& 3o 3G DI g gU 3IR febATAl o fad # < Hifd
&t Arten 3R 3fAd HeMerm & maeTdwd gl gt fAat
9 H T 7T & fob 31feies J 31feiep foprm 319 Wa A
TG ot Well B & ol 3P TR &1 HRA IRBR Ul I
& 3 WcdTed ¢ &t &, 5y foeamt &1 o sgr o
3TTEIRITAT &1 HRA TRBR 319 Te & el b (i 3rgufd
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el g, ifthd oiepg! & fafd ot rgAfd el ¢ et 81 g R |
251, a1 3R BRAfED 32T H WRAK Tied 6t Hid AT 8, @ifde
&0 WR ufaser F fFafd ® 9t aen 81 3781 usl H ®el & b g
faamAl 31R 32T & @PTi 3 Bet & fob dan &t ders, ulkagd,
HERUT 3R UHER0T H fATAT &l 379 o9 F dad & 31del
PBRITR B BH T 37T AbdT g1 ST 31ael fareht &bt fafafey

fad sl

NITIN GADKARI

LE|
wes TRaeT w et
I HTEN
Minister
Road Transport and Highways
Government of India

ey

7 :+-

Do Norgy—r

METEH/2004
Data : QUL __'A‘
Shri. Bhupender Yadav

Hope this finds you in the best of health and spirit.

I am writing to you with a request to cooperate in the matter of
sandalwood policy.

Dr. H.S.Ananth Padmanabha is a specialist in Sandalwood production and
known to me. As submitted in the self explanatory memorandum by him and a
couple of companies from my parliamentary constituency, in view of the high
production of sandalwood, there is a need to review and amend suitably the
Sandalwood Policy in the interest of farmers and cul 5

It has been stated that, more and more farmers are coming forward to
grow sandalwood in their farmland. Government of India is already giving
incentives to them which need to be increased for the benefit to the farmers.
Indian Government is now allowing the export of Sandalwood oil. However, it is
not allowing the export of logs. Indian sandalwood is in great demand in
perfumes and pharmaceutical industry throughout the world. Restriction on the
export is an obstacle.

It has been also added that, by easing of regulations in cuting,
transportation and processing of sandalwood, the poaching of Sandalwood may
also be reduced and illegal sale activities may also be curtailed. Summary of
their ions is also enlisted in the memorandum that includes points related
to Ea out burcaucratic hassles, Increase in incentives, amendment in export
policy etc.

In view of the above, you are requested to have the matter considered and
cooperate to the best possible extent as per rules with due verification.

With regards.

Yours

N ae

( Nifin Gadkari )

Shri. Bhupender Yadav
Hon'ble Minister of Forest
Govt. of India, New Delhi




WR PN TP T Fbal gl FAUF H JaIai & TARIL Bl
dteng fopa e &, 5 Atarenel deeh wrenfAat & or
A, UIcATed o AR fAafa i # deler 3nfe 3 Fefda g
QMR &1 31 TR 3R & 135 57 WIS IR 3fAd faaR &
AR 3T TRITA & A1eT AR & AR FardH Jvg AT
A TgdPT B

fAfam T8t 7 ad Halt T Wal Ul o 1ol 39 e dl Hi
Hory fopar §, 51 fobae 33 3T WoTeA1 & ufafafea =, 3
[laT 2| FAT9H & 3IAR HRd1 ded 370t faferse Jpofer 3R
WM 6 PRUT G H UG &1 SHSb UI3ER Bl 3UaPT Algd
TRATEN, TR ST, URUTRes gar3it # oo siar 21 g8k
T BT 3TGT JPTET 320 o ATaT URURD gar3ii iR BIR B
3UIR Afed fafig Tared Aan3ii H fbar a1 8, oifd g ot
37de] BeTs 3R BRIR B el &b BRUT T 3d1g
3L &9 77T & gﬂaﬂ‘l—cﬁannaiﬁvmﬂiamﬂmﬁa
541 A &I &b BE P B I gl

IAATE Rfd H 3UHIBI3TT Bl ST T UT38R Ut & & foiw
ITHIT 1 Y e Uctall et Usdl 21 S¥ehT BRUTIE & fob T8
U Hagnfe aig 81 safeiv @det Wi diot afth @
sl Bl 3T CIRIUTC2I b STRU 370+ TNETH deb ™ AT gsdl
2, 510 foTu Uep ¢ifsic WRffie & 5iexd uadt g1 afe ag fapaft

AT A g, d1 39 clul BT Ib URe TR UeRARIST AT 81T,
{51 feiU WBISd &l dob Ulge U I bl AT I Jaferd
BT dch WS 8PTT| STH A A B 1 HEt &1 JHI ohTaT
21 afe saw &g Tt A CaIe @1 8, A B8 AEl o Webal
21 ofgor MRt =37 # 28 o & faw 3mard wed &t
AT &l &1 BB A H 53 A & fae Wt airedig &t
39Tl gl 2-3 fbel &t AR F 31f8id BIg i ded ddbat
et 3@ ThaTl P A1 H AT & U had TRIgA S 3R
3UHIT &3 BT UbTIBR 2

19 H el 7T & o 576l Ueh &R 3eT <1y aairelsT ob Hre
TRIeT ST &, 1 3906 uafed Jad e anfeul fafig arof #
Tfcear Qg™ AT &ITAT &1 Tihs! & 3TN & dIG
3% 3T BT gav aTFft T SRaR W fa 51T AT &,
511 €]U UT3ER €, tifchd ddbrileh! 30 I g TG UI38R 370fere
3R 21 g u3er vt o At & 3refld @ 3R e S an
Wit Al 51 TebaTl FTIH H BT I & b 57aT A AtepRRMmet
&l aren3ii o AR et T ST 21 7 deb SHN HieT AT
3MTfelch 32T A AMGIID el &l

facell # sHeht ggd APT & 3R 33 AT fobam 11 e &l
Ted dpsl A dd fAdbla T 37 TRaU S &l ddbHld b
HRd! & URT g1 e o o, gobal, UT38R 3iR 37aferee ussy
& fAafd H aga ART aes §1 g W g a1 a1 31 Arde a1
o, fordaTH, Semferan 3nfg goif A I sirar g1 afg
oAt oY TRt fooaT STTdT & 37R Ues chetar Aifd st 8, aY s
WRATT T 320 el Gl FebdT & 3R I8 I8 TR TR fageft
HeTHY 21 o folU ST HabdT &, STalfas 3t T ol 31T fasam
STTAT &1 3770 B gl 72T 2 fob 537 Tebe A febame it 3rgat et
g1 I8 Wl B P AU 3MTBYd 3T g G2T & &g AT A
SHb! Wil YRAES &, ifche AT HI eI BeTs AR TRT P
ATl b ITATAT 35T IBR b AT T &3 &1 Safeiv 29 W
U el A §AT &Y sRevd &l

TG BRIGR & e Bl #ifd aam 3R 39 i ®
fAfde et & sl A AT Haelgs AT faearl &
U 3 €81 agd 3cdlfed &1 50 a9 A 3ifeid ana A g

W1 3cTEH 31R BRIER HB I 81 38in Pier gfgan
A e G SITcit H b feb &1 a1 el chg TRBR A <G Vel
3R BRITR B dih AT BRI A FodTg AP 2| aifcs v

it +fife &1 W, ifch 30 R aiga vt 1fa & B B zaT
oIl 379 et Hait fAfde a3 vl far 8, Y 3nig & b
STog &t g faom & asit 3mestt 381 sraren fos defta Aifa =
219 % BRUT AR U B 8 T 81 APl I 3TITd BT US
@1 8, R ger oY faeeft ge = et ugelt 21

3R ST foh ShTe)s H Ueh e T8 18 81 I8 STeg &t
faié it fO5r P18 et fAam a1 BIgH o7 JHIM 320
aar fos 3ndt Tiga &t ddpst a1 39A Heferd faedt it disae
o AU b AU 31e1T-3761T A2 H 3TeT-37ePT fAam g
HIA 81 &feror WRa § Y A i foelt a6 & wret Taw &
31gAfd 81 38 SATGT A HIA &, Y 3TUh! TRBR b AgAfd
ot Uit et 3 3 31 thaed, TR a1 e § R Febd
21 SAfIT 31 @1 T ot oTebs! A R & AT &t 3TebT BIH
WA &1 0 Ha W Puiid B¢ ot vt wfein 3ng oft fs dew
PBRISR & foit Uep AT B a1 51, 511 31 dep A&t
TAABI2I

31l dsH A JPiel Sf3UT &b Ueb HaTel b STelTdl H el feb
HRd H ufdeel & BRUT 315 3igferan T §8T TgH
&9 81 7T &, STalfcb 3%eh! alfeie] HRA 3 &g &l PHsIR 8l
31151 o8 ATche B gH Igd UTD Ig ITU &1 TARBR A TG dol &bl
TERTUIE HI 87 &3 T & 3R SHeT BrIaT 3Rl 3R g
3211 Y 8 38T 21 I8 I3 YA R Wt B UeRauIé 6 72 2l
IBR DI SHA Uged sIgd ¥ fAetdT 21, «ilfes ufdsier &
Ugd 45 oA deA ad &I fAatd fasar sirar el 378 @t fob
g Pt Tpet 31R A WR @Il BT AIfeihTHT 86 e ST 8,
Afted AT (7w 979 & o1g 3w 8 fb oibst T e R
HIfeIehTAT §%b fAaPTT| HERUT 3iR TarUIé &t 3rgAfd e
R BRIER TN 3@ o fib Tigd & QR 5Ted 3
Hfce 3R & B gl H I Igi BTl BHI TS
2, s foh= Vil TigH T U WRd & Wt 15301 ® &) Abar 2l
29 Ih ITRiAd, [EATEIe Ueol, 7l Ucel, 3/H 3iR gfgior
HRd P B3 A521 1 T Ug o6t Wl 81 7@ 81 37819 admn b
U U5 20 A 25 a8 H dUR 81 STd1 8, afese fosam Wit faam
A8 & BRUTYHIfAd a1 21
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I, TRA - el I 3 i srReh sfie T ded = ufig
ST 3R IS Y TIAT 51 TaFeX s o fory Wi
rSIERT Y SO Y ¢ | SH TgdITT 1 S SRS SR 8
Feg &t fRufd I AT ST o7k 3ueh foshre <t ifa =l At
AT ¢ | SISt U, 56 N F 1ferer T F el o ek s
T &, ST Mieaed SR, 99 37K %y 3 fafor § swoft § i)
SRS ST 3 foTT et Hiet oAl Word ST STYfeiehd ! § | T9g &
AU SIS T ESE A glel & o Seowg gig, 3 €, fwet ad &
CAGR # 40% ¥ 31fas &t 3fg g5 ¢ | I8 Tohetdl ITE
TOTEAT 3R ST WY o U e <Rl 37ee Afeiga ol SHToT
2 1 39 TR 1 ofR S e @ forg, @ Eew ¥ e ffmior
eraaTan, forsht et 3R fardur st o forar # weayut faw
foran 2 | ATeIEE 3 91 WISIGRY 39 WHIfdes Ugal ol @rHTfereh
R ® | 98 W o shreare fheR o 31ae ferseRyut == o forg
ST ST &7l ATea gHe U Siie 9 1S T8 € i SHTHERY, Tora
3T THTIOTeRAT 3 Heal ol Hd €9 od & | T o3 o fagidl & a1y
ITHT ST 3% TS o oTU UeheH ST ST ¢ | HTeTa A 3l
“Z ¢TT Uk YT SIS ¢ ST AR ot & Aot Wl ¢ | “3TReiet o fhT
Yy e ohl Seht AT ol T se & Ictfed g 17
3T A ot o I 5 3FReRA siiel § A Ueh o= & @18 o 919,
T ¥ 9ad foem ok St & aqg gr1 =i Aetea e W
fomtor SR o fore ufterg, @ | < g5 o Sigen siferd Sreft 3 e,
“EH 3TT UgT Sg 3R U aTeiR fRufa Y ASted e W

fraer ek, BH 31U HAgTeRial TI&Al Sl Tl i ohl 37T
&THAT H ST § 7 I TR % U T 8 1 qHI0T 39eh!
fafaer srReh JRaen § Wy g | i IR Susierd wfafskar
AT ¢ 3R aerdt urfieRdreil sl W A & o 31w S
NEEIerar ot STIeRlerd YT § | STu=t Fote fafmior ermamai
& 1, T g9 Y 3R IHi=h SWREI W&t 3R et skl oy
T o foTT 3T i © ARSI ¢ | ST 3TTaT, T 689 hi 310+
Hrdeet | 70% A 31fereh Afgensii W e ¢ | Afgen geifeaentor &
afer a1 wfergar stie <t Geehfer ohT S 317 § 3R STeh! AhetdT
o HEequl ARTET Sl § | WieeSi bl A Sg & IEE e
HH, T 62T 7 hael Ueh Afarer 3iR qmaeft shriere o seran 3
T §, Sifceh Saferaal sl TeTerd ST (8T § SR AT TUer i
ST o TET & | AT SeTferden<or o Ui ag ST 3o Jure
HIeh! ol IATT T\ § Ueh Hgeaqul ek ¢ fores forg T ded

T Higd HIR S 1”7 “HITS b T WISERY ohleh 3R TR §

SETSTAre | g .

cdcelot gt <iar &1 o1ar U cliod

gty kgt sty

E:PP'E' W GHEE DITA

8 A v ) o o o o8 e

aeEH, S 1954 ¥ YU IR R e § U fasga-ia 7 g,
TERI o Y TTER o foIT eiert 317 ¢ T o g+t g frfefa it iy
Ig o T & R H TR SR STeATfErRar dht e oA & forg s
T ¢ | JEEHA Y AT ST IST-uTe 3R enfen srqgl # uferar 3R
ferd o1 TR SIS o o] TahaH SUerT ¢ |

v T 3 ot @ g e <, ufes iR gfgerton it 3 forg S St
= W 1 78 o S S SuEn % wra-ary Rared, TRty o e il

j . STRIST o forg oft 3TTeet & | 71 haeT SMeATicieh FTET o forg afesh oY =)
& AT ATATERT % forg oft ag Sar e € | Jaee ot fean e o
IUANT foRU MY WThfcreh AT o FHROT SEH hls gl-hReh THRA a1

e g ei €, FSrad 7 st oik oyt afg @it 3 ferg qefara € 1

TG 10 < <Rl GleremstTen Ufeh 58 e U= 3 forg S s |

T 3T SRS ST & FoR 1 5778 % T H, JaaRi= 379 ¥ Urgent & SMenfcies STgal sl s aTe SedTa) ht frafor i o

fore uftrerg € | I =t e 39 HeigT T THTOT €, St O 3R 3megfeh w-i 3 forg Giere oY Ueh A1 AT ¢ | Saee o o < 3R
31T ISl o IR | 37fereh SAHehit o feTt www.devdarshandhoop.com W ST | B
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Seel B o1l UePTe] &dol G1aT: J¢ 3fTed & f&e

Hawan Diya

f&die, afferg, WRA - Yot U 3R PR STl
3oft foretar Seet s = gTet 8t § Ueh =141 IcdTe, U9 fopan ¢ U
h T T | S H et o U 5 ST ST A O 39 H gl ot

Y AR ST gTaer il ¢ |

panc ag avya _ 100% g, g TR 37R 7T 3 TMeR | qaR {3 7, genter
= T T TfEfer THRIEH o forT Ueh 31oT 3R Uufier S1ge ueH
AT S | AT o ST A & 59 IeTE hY A7 IR o U A, ST A oA
WRA % eferoft faR deh, TRER AT M@ 2 |

130 T3 ! ufereae Fiad w, e e sl H IR A 7|
3T I OIS AT G Y SR ffere st Saral & forg
oy TR R uflrg Seet sife A U aR fR smeanfares wareti & forw

Over 12.6 Lakh f¥Tar TR A0 T TaT e ahl 1At Tfrergalt ot Uaei=

Daily Users

g m

SRS ST H TH. o, TEST hu=11 o STESIT SREI Ueh T 17
&, Foraent afiee # 9=t g 11978 # wifud, smget T8g 3 S<iae &
Tre Ty SN, wea uawT, feR, HenTy iR ufd STe qeh STue STeTR
IufRrfer ot o foram € | 3199 SRIRA SRl o STeTell, TH 3TTRe &
e AT o ot HRITR AT ¢ 3T S Toai | fEeste i ot ol #edt §
, STl 39k fafere SATIR GIEwRITeRT ot TefRTd SidT § | STgSTT SHReR &
fafare sRexd TIEwIferdl # STReR, g9, IR, ST 61 ©Y, TSI &l dad
3R «Tfifer STETI o fory sTereash 317 Feft a&qq wfee ¢ | SHeh! 9o
AR b AereRell H, T T SReR Teh Y Id@E ¢ | g siie 3at
e H S 37T TRIe aTet Aue oft Ut e 7, forad Sdiies, =igen,
TSI, Tled 3R oie f5re Snfie € | STgsT J4 1 Uk 3R qad
e forepe atert Icarg oft gt iy snrRerht @, Sit urgeh! o s shreht
A |

ATt T 3{cfafd e 3T 400 e U & o1t e e foramy WifdRTaT 3peeeit & el

ITcllfoheh STEE TS TIHTE TelUerdl ohl STcilfehen SIS, AR o

3roft STRE SISt § AR ¢ | 3TI-T Sgasi= Ura arefl el ot
IS aTelt SRl & forg flrg, srefifehes sToTR & Tt femis
T ¢, WIEeR ST Sgg clehiig Ug-que GUTed SWRei & forg |
i St 7EH Aol STRE ot UTgehl gRT THH 9 F T Y STt
&, S aToett sk aTditer, aTen Ty ok ge-ferfteT 1ot & forg
S ST €

STalY ThfFelt Yo STRERIT SCATG) ht aIget HiTT ohl S gol, hait
J e 2024 H 400 TH F R Uk & aretifcher Rrama whiftem
SRS 1= At § | STeilfcheh o SCATE ST STHTEIRUT UTaT 37R
e ATl 3k HROT TTeehi o ULl oI 1T &, 37K fRram srrerdt
oft e 3 PRI o el & Sieg STTg o1 T ¢ 1MW

SUGANDH INDIA SEPTEMBER-2024 §5



L]
ARG ARR SAT VA HAGEHANIA BAL YA MAGDHAMPA BATTA NAGCHAMPEA SAT VA NAGEHAMPA BATYA MAGCHANPA SATYA NAGEHAMP:

&t ot shait HDT STAR PRIVATE LIMITED &1 siiS

T HYY, U 9 SRS AT H Aol ¥ IR @1 7 1 2021 H mﬁ@a@mqﬁm%sﬁmqﬁ@amwm
T, ST o SITSTRT H 7Ot IuTef o1 dofl | R ot | & forg g & | o iR 3aarg 3 1 Sharet “Am Sur” ¥ Qe v

T8 & | o WA, SRS, S0 TR 3721 2 frrmfor  fererersren 2, sifeer STTReRER ST AR off ke e 1 g o) § srRere
T STl A ST 3q OreRTgof ST o AR UG o1 | 3 gerd Hrw=ran ot faierent & @ U 3 &9 8, G, 239 & U
TR | 7€ o Ierel # W, g% W Ties S0 Ford M R, Ot | syvgeer sife o1 T 35w iR st # oft worea ek #
@ 9 % Al H fofore et Fsedl WIuleid B 150 & | 3| o oht G weiienTg & STSTR ot Sen wieeen i gu
SATShTH HIeHTET SETE S UTEeh! o folq THEIE] foehed % 89 | qraey - Uk Agad IcdTs % &9 & 397 § | UTSey 47 Ueg e
# U X 38 € | 3T A % SIgET ‘TR Y, TR F | arer SuwieRaIel g STt UE Shar ST aTe, 98 Siae
IUATRAT3T T fIogTe ST R Tg R E 1W qﬁww%ﬁquiaﬁmﬁaﬁwwﬁ@

Frfgcita ATeT e AT | |
JooiTel A 5 301 1;
BuilePTg & §131TE & Hael TUIeT fddol dTed 3Gl A & T

urfee afHTel aori o e IeaTTd, ATTee & feher aTet <% o i SRl sifel # 9
T & | TR R 3 31 SR bt a¥E, SootTd ohl Sxitae | off wofed Sufedfd ¢ | e #
1 erent @ 31T THT T HISTE 39 Siig <l AR & A1 7-8 WTel Ugel SoTel 3wt Tt o,
St 31O TR W AT § oft 3tfSek oft | 31T, Seene oY famkarsti # U 7, Hu
THATIA STTR <l HITT ! G 3 T ¢ | SecTTH o Tod Alh g Scdtal & o Ueh Ieelrd
e 5 37 1 3R ¢, ST 10 393 d eert 50 393 37 39 219 o fafer shimal o saerss
2 | SeeTTE T et Ueh Terdl SIS 3 SAT9eh €9 9 ST g, STeiieh sha+1 farferem Siet
31T TSR TORT ettt Ut el @ | SWREIRAT 3 STelTaT, shu-t Gt o6 off 7t € |

TSR 3 Gl o TR, IETH 10 T 2Rl HITd H SIS YA § G St TG Al A
CARISEICEIRI AL ]

PRI Ol TG & Hifeueet 3RTe Eeel elel-3iial

1800 o TRTSh I Tt 1T T, IS ohi = 3NUee SFRERdT U, SRRt ST &
3oyoft it § | et S EEm-ToTeT a1t SWRERl STl ! daR A o forg ufafid €,
St TR 37R g o H SusieRTai gRT S fohT ST € | STReT o 37era, = sfifkdes
SRR U 37U 3T AeA-211 o forg oft STt STTeft 7, S o] 3R Sfeiga et
TR AR § | TR H, =7 3NifTeet SWReRd shust SFReR 37K Ae-317 IcTe) hl Teh
R TR S U HSTaId SITSTR Sufefel & § | 37 9, SliRied 3R et Ad1-3114 U
WEIHST R, S 31U+ gooh 3R JERIH IS hl T o foly ST o A ¢ | ag 39
&1 o UTQeh! o W1 Mfceaf=ie BIaT ¢ | Shu=t 3 UTd 20 ¥ 219 Aet-31T STl o1 Teh
faferer didwiferar 8, St fafer rerfaehdreil &t qu sed ¥, SRt fimd 50 T73 | Ao
200300 A | W
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ELEVATE YOUR

CREATIONWITH
H.R.A. ESSENTIAL OIL FACTORY

WHY CHOOSE
HRA ESSENTIAL OILS?

Tailored Excelence: From fragrence to
cosmetics, aromatherapy & pharmaceutical
industries, ourdiverse range of oils caters to _
unigue need of your industry. Partner with us "
to discover custom solutions that elevate
your formulations to extraordinary heights

TRANSFORM YOUR

H PRODUCTS TODAY!

T (“‘—“\ ITE i Join the ranks of discerning
. |3 =) manufacturers who trust

HRA Essential Oils to infuse their
creations with nature's finest
offerings. Elevate your brand,
captivate your audience, and
unlock the full potential of your
products with HRA Essential Oils.

Sandalwood Cypriol (Nagarmotha) Lavender Eucalyptus Peppermint
Essential Oil Essential Oil Essential Oil Essential Oil Essential Oil

Rose Vetiver Lermongrass Citronella
Essential Oil Essential il Essential Oil Essential Oil

Dive into a world where nature's essence intertwines with your creations, elevating
them to new heights of excellence. Welcome to HRA Essential Oil Factory, where
craftsmanship meets innovation, and every drop felis a story of purity and passion

For Inquiries CONTACTUSAT
And Collaborations ®) info@hraessentialoilcom  (©@hareem@hraessentialoil.com

Address: =
Head Office & Factory; Haij Ganj, Kannauj 209 725 (UP), India @ www.hraessentialoil.com @ +91 9935327008, 9807307779




mehe e
v o vt seefe i g anive

TR % M B T8 DTG ht T 25 99 Ugel g3 T | 7Y, TeTS, SHTel 3R SRAT o St <l hilg ohl TTaTet

T T H 70% ST} Tt 3T STl H @it § | S UgTeSi 3R SHTell § 37eha Wi+t Hual W g5 ¢ | aigT 31, ST,
e, e 3R ER o1 oft Tgi TR YeR ¢ | SHh TeTeT STl B STet afed, dg U 37K qHTT 9 Ui dht WRAR ¢ |
T T TSI TR o AT FSeATIGR, IR 3R 3iferenrqR & oS forerfea e € | saforg g € asf avg i
IUTFAT T3 ht 2k ATehe €, STal I TSt s iifeen & off & el aek ATet ht Twlts gial § | SReH- g
I o fergT @ SxiaTe | 50% A 37fereh ol Hrehe fohetl o el ferehe aTelt STREE1 bl § | 40% HifeaH 3R 10%
QFHA & gTS FaTferet i srRaftEl 3R 4 ot agi @ud gt @ | fra e areft svRaftiat 61 90% H 31ferew
TS TR 3R T U BT ¢ | T8 SRS 100 U et 3 fgamer § foeheht € | ot tifeaw ¥ & 270
THIRUT 1ol Hieare 350 H 37K 140 BT hl THITRYY ATt Migere 3100 H SR ek H forehd g | oo § 37 ga- ag Uk
100 UTH % I & | Fo W 91d Ig @ foh oxiiae & a7eff oft sReit 3R 99 o1 ST Yol T % fory & s&mme
FA & | TS TFEFIR AT STTeR0T Rl GAferd shee o forgrar @ =16l | g1t o g3 enféfer Iafa & wror fafee s #15%

T & dorehT 2, ST NifATH M A @ 2 |

YTHIOT SeATehl A T&T SWRSRIT bl WUd-
Y gfean 7 oxee H SRR 99U % HRER,
TS 3R AT ol e forga ereaa forarm | saoh
forg Aegtherrd, feediered oiR feerd & samues s
% 915 I RUIc R &I, e R T &l a8t
TS UTHIOT SeATen! | Tgal @ | Tgi 70% A 31fdes
TTHIOT 3TETEr | 10 ¥ 20 Rt ufafes Sterms &
fiamst ® | 3= Y 3R Farfort ¥ gaers el ¢ | S9eh!
It oTg 9% ¢ foh Snfeardt sger 3iR urHior TS &
T e T Gl W, TS, Terel # g ¢ | G o
Helt ST | SRERI STl ol Haers IS o foq [
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gy & fich gu & Srerrst 3R ST & Ste i i
HoH Tl 0 Fod SATeT Tt § 1 T IfERET ot
e el 9u 125 YT THITRE | ST T6g i ST @
& | ShHTH § sfteTgeR, forT S, TRy, sTerst 7R St
ot o= forepd € |

SOR FUAT F Faran for fSeedt S Srget @t g9
hIHTH H 35T Terdt ¢ | g <2 ot g Suferd § | i
Ak ST U ST Soleh ok I § IF HIhT = T@T &, STk
T Ul <kl I8 Shaet STge YU & Tt ¢ | 3 <31 Y
3Tt WY ATehe ¢ | YU ek # sreft iRy, ule T,
AET, SeEEt, srerst T o dieae T S T @ ¢ |
I T o i &9 Y 50% Hiehe H A1eforel 3 A9
ST oSl ¢ | A9 50% H 31T hul=di ¢ | Iei- s o

3= HUEL o FSHT T Reet WS 50 @, AfepT Ao
60 T ferehdT ¢, Fifeh ITeh! FarTfercl I g | S5i7 aaman
o 31 3TR et o1 B =7 3MTee shut 3 Toft TR & 3o
TeTd € | STCATSH T T 1 W STER ¢, ek STl i
I TUE A ¢ | TS SieT o1 o X2 STl seteh H&eh 3TR ST
T AT & 1 3400 oh1 ShIHd 1 ¢ | Ia1 T o SRR
5 TR 310 T 39 ST o foiq SIgd ST il § | 39k
JTCTTE TACATH Rl VRehTH HY <etd ¢ | TIe Sient | g4t a2
T STTsTeTl @ | Tl STy gl forehan @ |

Hiftaw I ot foch fd dgrl # g9 et game
% STeTe H 3l el fob UET el ¢ 1 gUR el 12 HeH
Mifaaw dieae 2 foehd ¢ | gAR g1 his hicHT 31T g,
0 34 WNigaw arsen € 34 8 | axfi g ERT dieas 39
T ¢ | AT & R e iR WeR € 1 32000 | 250 719
% TeR TTgeh 3o g1 3T & | T STeATSit b1 WS ¢, i
Had 7RI ¢ | B8 |1 UH 32000 H =, ST, He 3R &
T g | AN 3Y HTh! TUE A ¢ | S=gi S foh srerrsit 3
319ft 3600 # 12 f&w o1 Higae @< foram ¢ 3R gd
UTgeh Aol QTS TG ¢ | Svoi- IaTdT fob STeATSI ol |9 Alhe
3T B, ST e 3R ST Td H g | SHeh! shidd 370 ht
THRY H 100 UTH ¢ | STk ST &SR $9U H i srerrsit
T HIY AT~ G AT S Yol 7R 377 T | =7t @I § |

AT Meded & FEH T&I: HF § ? 39 991 W
e e 3 vt o AR TS e 1 E | S
% 3ok TS AT TG dSeh il oh forq 3T g | ST share
ferenier e ERER! off wed ¢ | S5 @)g Hiftaw & ueew

,  TUSl, SAedl IS HIeaed & dg EH, gIEoaR, I i
L T, R W iR a ot s stReh 3R g

ST SEAHTA BIdT € | 3Tk ST ARl W A S o
Mt ¢ | SIS foh agi AR W 400 & 3500 i
T ek fAfee sl UTgeh UfaTe o o § | oI @l
H g 3R ST ¢ | Ueh Fallel o Siard # Igi+ oamn fob
FR H WHARE Tl ST Il ¢ | $Hb I1G el
T AT A1 o WISee § | Ioi- ST foh eAlehel ScdTe) #
TGl e a1 Y AIeT ST ¢ 3R og HiY Hrehe | 379
forehY o € | 8T 3THAR T 10 § ¥ 6 UTgeh 3THemi 31
7 IATS] BT 3Tk ATH YA E | W

SUGANDH INDIA SEPTEMBER-2024 67



eIAYE & 39 Sale 3¢ I37erd & 3pTedl &l &
1T AT thearel T[T

’\
L/

o
1_

"Jrf e

omu\

BritePTg t eRIYE & T el &t 3PTeatit 3¢ YU t BIEIETe & §7Te]® B f&dwl Tetdl 21T, ciftho] did are-Uid aul &
3 foveft v ece 1 caeaT ofel & Ifc B & dl I[FeTd BT &1 A€ Sloicret 50 a8l & 30Teatt &l BINETe e ee

r578it aTchfeT o aged Sit theter 77T of el Sf3an & v aadia o €1 3oelal del o it & auf of favedt vep s BT his 3msea
faeich oTel &1 2el & | epiY SITE &1 f57e qeE oid &foTd G oI deTl| 31 381 a8 &I dla ol afod §is ofel &1 331 fovedt aft Bt

1 Filoiulcil ofel &, Teifd e OIS §is T80 TR & 3Ta MSTe & el &, dl 3t aarfcict & Meee Gl dierd &

o7 (Uil a1 geel huferdi 8ff ¢ eel &1 5 dee huctelel dgd §6 71T & e doiuleit 3t §B ofel eel
TRl THT & UTel B ot & 301 98 360 il & ITeTel & g@e eule) ol ¢f31 dhed &, eifehot 3PTeaet 3Me (U B dreldre
Trsit FThIE (erge) 3e ersiciestt dee drufeerd (erdide ) & FfCT $ed & Joi ede &l felaifcid §is & offel &
it 3te T[T MSee &, 3l BrlerTe 3ite ISten & Bt clloiyd &l

T ST o Tk FaITel o STaTel H ohelT=T [T = S
o5 o8 TR B SR FRIER § 24 a9 A ¢ | U I gl
H ST YA HRITR AT | Sgi- STar fof o 37k qarsil
T HRIER R 1 § 3R A el & 919 F 125 I9
TR gaR aneft oft gl @ | STReh SRR § 31 Y
TSTg AATA gU Iwgi-1 gl o IeToh TUaTSHt ol I § ST
T o7 | T Igi- 36 HRIER ! TE foraT | Tosh
AT o U R BTG 3R ST 3 ST o forel
o e, efedt, grafer, arciferen, STaws, ST WaT-t &t
TSI ¢ | Toh TaTel o STaTel B 3514 ohgl foh Jgi 3TRer
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& HIhe JTgd 3T=HT ¢ | TN €1 cAlhel ITSeh & TS 37X
STl Ueh hT SIgd SATQT WM ¢, SRifeh A0 adifect S
BIeit § 3TR ITRT Y€ A ¢ | STfeTY ATehe | e sgd
STET ¢ | 3=g1 aaraT foh Ugel 50 UTH o1 ST Ueh <eTd o1 98
18 ¥ 20 UTH o1 31 T ¢ | SR Y 200 UTH &S 1 gidl
T | 376 &g 9IS Y 100 UTH I TRIT g, AAfeheT eAlehel ScdTaeh
3T fohel ohT T ST YE SR Ao H W@ e |

Y S oY chetrer Sft 3 amn o Fgi SR 96 & 50
3R 3100 St THIRD o1et IATS) ht foreht Gord SaTeT olg
W %1 ol Aehfe % Wiy 45 s o) €, S




TG & 1Y ST & F foredl § off s o € |
IR AT {36 ¢ Y forsht TR g W ] | SREA
HTehe S T IS Al aoTg 9 ¥ W ¢ | g0 | ot g8 few
TN SATET IS R Tg §, ifen Telt 90 & 31 gar § | Uh
ATl & Stare | Igi- sardn fos e # sRert aref) oft
TS o @l ¢ | Tl ST fohl 350 hl THITRUY aret
IATE] ehl @ | SHeh STEATET X100 hi THSTRY! &t HiSere bl

oft 7T ¢ W ¢ | Sgiv IaqrET foh MHAR W Tk qiar
T H 400-500 TTH el Ueh T@RIGAT TGS T ¢, FHifeh
e fom O S IR TR IR FIS! STaTe, d 39 HgiH 9 o forg
o Ueh =T |

Y ST o Ueh FaTel o ol § 35 gl foh 31k

WA Y ITeh! Heg fAerd! @ | W)Y 3R Swe’) § SW@He &
fore e shfirae & et o uig 3 €, S 220 3R TSRt
YABL100 U TR A G |

Teh AT o ST | I-gi ohgl foh Ale a7 fordt @
TR h! AT JgT -Tel @ | TgT T Iof e T4E i ¢ |
Fooh! WIS ht HITT A ¢ | S S} ST SIS hIdhT 3751
I T ¢ | St YT | Sig &tk ht ofithet 9u feeeh werdt
& | T1 ShTcAt <Rl Tt 90 off TerT § |

IgI AT foh Fis=1 T AN HH T8 LA @ | Teh al
g TG ¢ | TORT STH 37T AT gl § 3R g STedl el
ST ¢ | fR oft Fistit oo ® qrfR, retferen, arfest
3R STt TR FeTdl § | SR ShY Tehe. et Tarer o Starel

gl fh sige Mg § =ed ¢, Afehd Aehe § wilehed
TISHeH o | g FaTfere! el ScdTal sl i JTohe 9 et
, ifeh wiiohel Hisde | QY &t Al Bl § 3R Ikt
1St oft Zedt Tedlt § | Suferg e side A S ¢ | Uk et
&F SaTe H IR Far 3 agt 9o e st TR &
T ¢ | forelt ST § SRTTE T qeee o | HERTg % ot
FS TS 3 ¢, AfchT A YW H aR 3R IgH ot I
Ak 1 SIS ¢ | Uoh el o STaTel | 351 gl foh it
7 Y ATehe ATt F 9 WEH ¢ | el YU AR R |
el A €, FIfh TH-0 B gl B Te5T IR TeRdt

H I el foh FYX 1 o Tgi Y §, ST HUR Forar oft
8, SUH oife gl ¢ | 39 &H g Rranfers siie & 9 d w9
T € | SHh STEATST HITTH, TR 3R 3Nt T FgX
AT ¢ | S5 AT el AT | 37HT ol 37T AT ¢ |

ek TaTeT o STaTd | Igi4 sara1 fo agi et o uTgeh
200 ¥ 500 FUY i uferATg TSR 3 o § | 98 98 T
2fien fershlT @ | SEfT oA § &H 310000 W & o foret Tl
el | gl aar foh TIR F hiffew sie &l a9\ 9
A §, e serrsit, stetifonen, it 3R wifesht 99 siie
L
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qo § 14 IS ¥ SRR 3R YU 1 HRER & 7
3TN AT SRITGT A Qe Ffean A Sraia # ogl for g9
HRITR | g ST 3T 3 for STH Tesl 3R T &1 9
HRITAR BT ¢, ATk HUST 3 0T TR 9 @1 | 14

Y g9 ag R R IaTd 9, Afch SEH e gt
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I Sara o a8 qreaa: Referm &1 o & €, afr
IhT AT et HT T FAT 8, S R et & areran
TR, agaﬁ'{lagalﬁlwc4|w«w's‘qom|%lwﬁa€
a9 15 feedierer €, RS Sitw wedt o7k amefior germent &
TS Bt |

Teh FaTeT o STaTd H 351 hgl Ig T 37T ¢, eifehe
FHUSYH & FHROT U Ui <ok U 19 2rar @ | S=ei saran
o5 gor & weft ave % s Tord § | STt SR shiffam gt
& HThE ¢ | 60% SHIATHT 3TR 40% HHTH IAE Ted ¢ |
I HTeT &A1 U1 ¢ | Sgi+ oI foh 350 o1 SR gl qord
ST AT §, S 370 ht THARD & g | 47 3R g1¥ ek
10 ¥ o 100 TUT T ohl THITRUT H ¢ | Teh FaTel o
Sterel B Igi+ ST foh STRei gt 70% 3R 30% U9
T ¢ | e SATE el 4 ferket €, wRiifen aREra sara
Ticil @ 37K U9 H I &N SUTST T9E ohid ¢ | Sl s fom
3ok U fafg & gt 317sed gid ¢ | SeeraaR ¥ e
FTEAT 320 hY THITRUT H HRT off Teran ¢ 1 g1 fem 10, 25,
50 3R 3100 T THITRU & Hisae Teid ¢ | Il sar fo
s &Y o1 HTehe fAfg 3R ffee @1 g 1| 371 a8l a8
SER T g |

ek 3eTe fRaer st 9o it Treran ¢ | Sgiv s foh
X hT HTehe g1 TR HH § | SHITY IS T TS LI ¢ |
foRe oft 1R =1, 111, 909, 753 3R 733 577 T ¢ | EhT BT
Tl SATET Fei 21 @ | S-gi- I o Hue agd ST
B % HIROT THTHT TR HH GIAT TGS | -
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Pine Chemistry
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Bhimseni : Camphor
Camphor E Tablets
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As a pion in the field, have been su in

‘55-“9 Sanr-iT _tth d e 2 ppor Camphor Powder | Isoborneol Powder
rance and flavours industry since the early 0's. | 5
ons have counted on us.

 our state-of-the-art-manufacturing facilities, extensive

ouse rork and international sourcing, we provide m Terpineol

gh quality Pine Chemicals, including

svdpinechem.com

Bhimseni Camphor Dipentene

Private Limited (Formerly SVD Resins & Plastics Pvt. Ltd.) f © in
er Bhavan I, 21, New Marine Lines, Mumbai 400 020.
6252, +91 86557 68338 | Email: info@svdpinechem.com



Premium Aluminium Bottles & Drums by

M.S. CAN

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Mohd. amran

LT

!"

F

Choose M.S. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal

solution for preserving the integrity and quality of your products.

Wh c h GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
y oose Trusted by clients in Ideal for a wide Robust and safe
M S CAN"’ over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.
Contact us today to learn more!

Corporate Office: A-19, 2™ Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P.)
Mob: +91 9999948609 | Email: Samran1012@gmail.com



RSF

SENSE ENCHANTING INNOVATION

Creatz'}zg ﬁ(grancas ﬁ” the sou[

RS FRAGRANCES INTERNATIONAL PRIVATE LIMITED

Corporate Office : 62, Chand Ganj Garden, Lucknow-226024, Uttar Pradesh, India
Factory: G-17, 1-A, UPSIDC Chinhat Industrial Area, Deva Road, Lucknow-226019
Email: info@rsfragrances.com, rishi@rsfragrances.com, sagar@rsfragrances.com
Mobile: +91-9838003800, +91-9628811112  Fax: +91-522-2230032 I Web: www.rsfragrances.co.in
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& yq@ i Hifed areaHr 9 iy A I ve @™
STdd & g1 fob Ugal 39P1 BRIAR feewd! & TR draet!
 ofT, AfB 319 B TG &b F1G 73 SPTE T BIH B Pl
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&Y 1791 S41eT I8! 2R, AR 3151 AeP &TR 3R A &R
BV FI B aret Gobe 31 feae & W aa g1 39h!
I3TE IE & fob DIl &1 3met 981 & 3R a8 318l J2rg
3R e Wisae & forv sameT 91 @ &vA1 9red &l

Ipier $31 % U HaTel & STare J Hifed Sf A I fob et
A 3PReRI § SAGT &Y 3c1al &bl 7T 96 3718 &l d # off T8 e,
BI 3R TS BT B APT IS B I &1 SHD! Ueh 931 9518 I8
& 13 1 &1 e1fi{es Y5 & BRUT @RI ST I&aR A&l A St
e feht e oY oft T TR FH WIS Bl 8, s I gy
ST 98T 81

fedieger & B Y g Jdeht JaTet W 32 Pl P
37131 3fAPIET BREIRIeR REAR &7 10 €1 &R BRIGRT 3107 JAH
U I dog TRl 81 ReeR 59 % I8 gl & off ITEeh s A
T SATAT &1 590 forv fsdY off i IR 3197 A1 &bt oA &6 fole
T 3¢ BT HH TR A &1 3P PRUT HULIH BT IR 3R GIRY
& A1he PR 1T &1 3817 aarn f Reeh TR & 3PRex
3R gU &1 ATdhe 50-50 & AT H &1 78 81 31K &7 3cmey & off
70% 318 fRd, B 9 B Bl HIdhe 5 I & 31 30% B >ficf e
&1 33 e U JaTdl & S1a1d | 361+ 9 fos Igt difis 31
SHHH 1 P AThe §1 SHHTH 3R Hfeem & yred 31 & 5gd
W 3R el &, STafes shiftam i Arde oft Bt asht A 961 &, 3
feeh-TRIBR & 10% & 78 &1 30t oft 90% & sopramdt 3R
Hif$AH 351 & Wisae Iald &1 321 I {3 vavst § e el
SPT 9139 U i1 dT8d & | T8 40-50 BUT H 80 37X 100 H1aT
3PRET TR &1 39 dRe J&d 1eT Igi SN g 9139 I 38T &,
31 70 Pl TR & & 31v 40 I 50 FU H 9B 81

ool UTRITIR # 271 10 R i arel Misae W 3514 Pal s
FEd IR FHufAat & 3R T & 3Ts e &1 gTetifs sgd an
3G FafeIdt Bl IoTe & 3R & Hiehfe, fAgu 3R JHIA &
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74 SUGANDH INDIA SEPTEMBER-2024

S[CAT, U fARTT BT I 37eR J et Faed DIl quig foba 31 3gT
&1 Em J qo1 &1 oiererd &1 e Afed P8 s 3R Raa
&1 felt gd 3R BS 351 b 301G IeTd &1 T Bl grs Reep oft
A &1 el &g F € U IARDT & 30 v ifdEm I H ]
R &d T FaTferc] Sa-t 9eR & b I8 ST & al-di- 8¢ a1g
T FTATGRYT I IS It &1 S 3TcTal 3T, &R g
3R &g g9 &1 ot Arche &+ g8 &1 31 I fob 318 e |
WA, A, TRA HieR BT TS g JeTd 3R gt e &
TISae Ted &1 S 37Tl B F +ff 9gd IR R &, 313400
S A AR 1200 FIT BT & &1

St AIfgd 3 FAr fos Aist Y H <, He, e AR M B
IMeR dTet IcdTal el HivT &1 SHH i< Iai agd detdl & 3R ¢
RfARPT 1 < 3R FENST BT 9 BT TR f3T 511 veT &1 st
RSP S AaTd W 3% Pel b ge BT JPieht 33718 § 3R T8
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I &1 3P 71T B 3R HufAT B s

geof Y el I% & 3 Yo P W 98 R R A R I
Tl g1 PR Usaed R 321 Bal [ IRl 3R Hgresd!
3, 78 TeTd &1 PR P SR H Uep A1 & 3 etrae agd
Bl 81 WY a1gelt & 12-1300 UV el SR fAetan &, safs
7400 7 off 98 Ut &1 31 T fob o @ Sevmrgsist
& 379Tad B YR IGd &1 S 3R et 37 HIdhe W 341 el fb
T W13 BT 541G UI3SR 3d &, 1l TdRel ol Tgi @il & It &
TN TETd &1 GfA0T URA & @Rl BT TRet 3R Farfardt W
SR I&T &, 3191 & 3R e 37 H 9gd PO BHbd R R
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ADVERTISEMENT TARIFF

[SUGANDH INDIA

= iyaia $AT
Sugandh India : Monthly Bilingual (English and Hindi)

Afirst and one of its kind magazine dedicated to Agarbatti
industry which along with being informative and useful for
industry content wise, also acts as a medium to connect
the industry.

"'HSIIGANDH mnm

® Circulation : Currently 12,000 per month hard copies with an
aim to increase to 50,000. Also has a digital version as well.

Readership : Manufacturers, Perfumers, Raw material
suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Content : Brand News, Monthly City/State wise Market
survey and reports, Industry News, Interviews and profiling of
not just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production cost,
duplicacy, etc. all possible through our ground level reporting.

HAR SHUBH SHURUAAT, TWOHANDS KE SAATH

]

Mechanical Data (w x h)
POSITION Note : Keep text 5 mm
inside FULL PAGE
FRONT COVER 60,000 18.5 cm x 23.5cm
.................................................................................... AL PAGE
BACK COVER 50,000 21 cm x 30 cm
INSIE&OCN(%_VER 21 cm x 30 cm
INSIDE COVER BACK 21 cm x 30 cm
GATE FOLD 42 cm x 30 cm
DOUBLE SPREAD 42 cm x 30 cm DOUBLE SPREAD
. FULLPAGE | ' 21 cm x 30 cm '
. HALFPAGE |  185cmx135cm
QUARTER PAGE 9 cm X 13 5 cm
. VISITING CARD | : 9 cm x 5 cm STRIP
STRIP 185cmx5cm :
Note : 20% extra for Advt in first 20 pages. All rates are excludlng 5% G S T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK QUARTER ViSiTiNG
State Name : Delhi, Code : 07 Alc No. : 070463400000052 PAGE CARD
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Manufactured & Marketed by : For any complaints or feedback contact
our customer care head at manufacturing

Factory : DEEDARGANJ, KANNAUJ - 209725 U.P.INDIA | <& www.rathorebrothers.com
Customer Care No. : 9044689606 i} D:conlidespangarin

E-mail : info @ rathorebrothers.com REGD. NO. 891969
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AU Blossom White
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abira

facebook.com/dpb.divyastra

DPB PRODUCTS _ f o X

Unit 1 ; Unit 2
\ CALL FOR BUSINESS ENQUIRY :

+91 7228847474

13, G.LD.C, Nr. Jupiter Che Makarpura, Vadodara | A7 site -1 Panki Tndusteial Area,

Customer Care No. +91 7228847474 \ | Panki Kanpur Nagar, Uttar Pradesh - 208020

. . 4 o] ¥ .

E-Mail : feedback@divyastra.store "¢ i s Website : www.divyastra.store
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