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and Olfactory Experience since 1983
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SACHEE

D-11 & D-12, Sector-2, Noida T: (0120) 4320178 | 25361
@ \www.sacheefragrances.com (O +91-88519515



Transcend Ordinary
with Sensory Luxury

Exquisite fragrances crafted for personal
care products, turning everyday routines
INnto extraordinary experiences.

Our expert perfumers work closely with
clients to create delightful scents for
soaps, creams, body lotions and more.

1]2536222 E: sales@sacheefragrances.com
6 <] info@sacheefragrances.com



Hari Darshan

Mehke Mann, Hoke Prasann

¢ L,TOOP @)
PN

o
o,

Hari Darshan Sevashram Pvt. Ltd. Eli-‘%‘;,mE! Shop Now at

o
For Trade Enquiry: 9891089000 | admin@haridarshan.com f“';; 8 www.haridarshan.com
O : HariDarshanindia | ®: @haridarshanindia




"EXCELLENCE IN EVERY PRINT,
[ 7 PERFECTION IN EVERY PACKAGE."

BOXES, OUTER BOX, CORRUGATED BOX, RIGID BOXES,
POLY POUCH, ZIPPER POUCH, PAPER POUCH, CANISTER,
PET BOTTLES, STICKERS, LABELS, CATALOGUE,

HANG TAGS, STATIONERY.....

"Unveiling Your Brand's ¢ Bittiance
Where Tuagination Meets Precision.”

YET S

Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power,

Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.

Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978

SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451

VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 9137

® O € @oceansdeepprinters



» ECO - FRIENDLY / L
» RICH FRAGRANCE
» EFFECT START WITHIN 10 SEC

» SAFE FOR HUMAN BEING INDUSTRIES

Spreading fragrances since 1965
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Henbal Incense Sticks

ITRONELLA INCENSE STICKS
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JYOTI INDUSTRIES

8, Shreeji Industrial estate, Chhatral FOR TRADE INQUIRY

(N.Gujarat) - 382729, India. +91 6357 11 99 99

Email: info@jyotiproducts.com +91 98 24 55 03 61
Jr iz .

WE DO JOB WORKS ALSO
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INTERNATIONAL
Incense & Fragrance

Where
Scents meet
the Market! f - T APRIL 2025

BEC, NESCO, GOREGAON (EAST)

AGRANCE EXPO brands
INCENSE AND FR casing top '
join us at the p:ehl:;eo're the festive season znz& F;T:!AN CE INDUSTRY!
of the "e::r:;;ds and innovations In’ INCENSE

the lates

Hurry! Spaces are filling fast!

'

For layout and booking details:
O +91 7838312431
sugandhindiam@gmail.com

© www.sugandhindia.in

Follow us on:

¢ Facebook: sugandhindiaM = YouTube: sugandhindia
® Instagram: sugandhindia w LinkedIn: sugandhindia



cAitorial

Preparations for the “Sugandh India
Expo-25 Mumbai “ have begun!

24, themed “Mahkega UP, Mahkega Banaras,”

held in Varanasi last June, Sugandh India has
announced plans for its second expo on 12th and 13th April
2025 in BEC, NESCO, Goregaon, Mumbai. The previous
expo in Varanasi garnered significant acclaim within the
incense and fragrance industry. Building on this success,
the magazine has chosen to organise the upcoming
event in early 2025, just before the festival season. This
expo will showcase pan-India manufacturers, suppliers
of perfumes and chemicals, raw material providers, and
other key players in the incense and fragrance sector from
all over India including states of Maharashtra, Gujarat,
Karnataka, Tamil Nadu, Madhya Pradesh, Delhi, and
Rajasthan. Companies specialising in packaging, printing,
and machinery relevant to the industry will also take part.
The Varanasi expo drew top companies from the incense
and fragrance industry, not just from Uttar Pradesh, with
new business prospects and orders.

Following the success of Sugandh India Expo

Expos across various industries play a crucial role
in driving business growth. They draw manufacturers,
suppliers, distributors and retailers on the same platform,
allowing them to showcase new technologies, product
features, and marketing strategies at their stalls. It
encourages participants to gain insights into other
businesses and technologies while fostering valuable
business relationships. In this regard, the Sugandh India
Varanasi Expo received significant acclaim for its success
within the incense industry. Inspired by this achievement,
A. Farooqi, the editor of Sugandh India magazine,
announced at the Varanasi expo that the magazine would
organise an annual expo in different states. Following this
commitment, the magazine management has now revealed
the dates for the second Sugandh India Expo, set to take
place at BEC NESCO in Goregaon East, Mumbai. The
megapolis has emerged as a nerve centre of the incense and
fragrance industry. The expo will feature manufacturers,
raw material suppliers, distributors, exporters, and
producers of printing, packaging, and incense-making
machinery from Pune, Nagpur, Ahmedabad, Indore,
Bengaluru, Chennai, and Hindi-speaking states such as
Delhi, Uttar Pradesh, and Rajasthan. Compared to the
Varanasi event, the Sugandh India team is gearing up to
organise the Mumbai expo on a significantly larger scale.®
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FROM RAIPUR TO THE HEART OF INDIA:
AHUJA AGARBATTI

BRAND NEWS

TELANGANA INCENSE MARKET IS WORTH
400 CRORES : RAHUL BUSAN

TELANGANA INCENSE MARKET IS WORTH 400
CRORES: RAHUL BUSAN

oy

Sampradiyam

INCREASE IN BRANDS, QUALITY & CUSTOMERS:
PAWAN SANKLA

100 YEARS OF FRAGRANCE AND TRADITION:
KALLUMAL TARACHAND AGARWAL

MEDIUM SEGMENT HAS A 50% MARKET
DOMINANCE IN METROS: SRI RAM UPADHYAY

HYDERABAD IS A MAJOR MARKET FOR PREMIUM
INCENSE PRODUCTS: L SAILESH JAISWAL

MARKET REPORT: HYDERABAD

HYDERABAD IS A MAJOR MARKET FOR ECONOMY
& MEDIUM SEGMENT PRODUCTS: RAMU YADAV

WORSHIP MAA WITH DIFFERENT FRAGRANCES
ON EACH DAY OF NAVRATRI: DR CHAKRAVARTHY,
ENGINEER-MBA WITH A PHD IN ASTROLOGY
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balajiincense

LONG CHAMP

Balajr®

TMNO. : 3301405
W
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PURE & NATURAL FOR SURE

100% PURE NATURALI

BALAJI AGARBATTI COMPANY
No. 48/D - 156/2, 5th Main,
Prakashnagar, Bangalore 560010 Visit us: www.balajiincense.com

Customer Care: +91 85888 08914
Email: sales@balajiincense.com



From Raipur to the Heart of India: Ahuja Agarbatti

Chhattisgarh Market is Dominated
by ¥100/kg Agarbatti Products
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Ahuja Agarbatti Company, based in Raipur, has been a prominent player in the agarbatti industry
since 1978. The company offers products ranging from packs with an MRP of one rupee to most
premium price segments. Ahuja Agarbatti boasts over eight hundred products in the market, with
the 1-kilogram pack, priced at ¥100, being the most popular. Mr. Amit Ahuja, the company’s chief,
revealed in an interview with Sugandh India that in the extensive regions of Chhattisgarh and

Odisha, 90% of customers prefer products with greater quantity and weight.

remium products account for only 10% of the

market. He further stated that the company’s half-

kilogram and 1-kilogram products are in high

demand, and they will soon launch a 5-kilogram
agarbatti pack. Responding to a query, he explained that
80% of Chhattisgarh’s area is rural, where residents burn
10 to 20 agarbattis daily and require half-kilogram or
1-kilogram packs at lower prices. The lack of emphasis on
fragrance quality in this region results in the highest
agarbatti consumption in the country. In addition to
agarbatti, the company also produces detergent, which is
sold across several states.

Mr Ahuja informed Sugandh India that his grandfather,
Mr Moolchand Ahuja, founded the Ahuja Agarbatti

14 SUGANDH INDIA OCTOBER-2024

Company in 1978. Initially, the company operated as a
small-scale industry. Before this, his grandfather and father
had worked in an agarbatti company, where they acquired
the necessary skills and launched their first brand, Ahuja
Lakshmi Agarbatti, followed by Upasana. At that time, they
offered products priced at 5, 10, and 25 paise. Marketing
posed significant challenges due to limited transportation
routes and infrastructure. The family dedicated substantial
effort to establishing the industry, with contributions from
his grandfather, father, grandmother, mother, and all other
family members.

He highlighted that, in addition to their brand, the
company supplies raw materials. They supply all agarbatti-
related raw materials, while some materials are imported



from abroad. He detailed that they mix coal powder,
joss powder and jigat powder in their raw materials.
Furthermore, the company produces agarbatti, dhoop,
camphor, puja ghee, puja oil, and all other items
necessary for religious rituals. In response to a question,
he noted that their products are distributed not only in
Chhattisgarh and Odisha but also in Madhya Pradesh,
Bihar, and Maharashtra. Their products enjoy significant
popularity in Odisha, Chhattisgarh, Bihar, and Madhya
Pradesh, and they are also available in West Bengal.

In response to a question from Sugandh India, Mr
Amit explained that he assumed control of the business in
2000. Although the company faced numerous challenges
then, it gradually found solutions. He highlighted
that the company appointed Amisha Patel as its brand
ambassador. Upon taking over, they introduced a pack of
100 sticks for X5, known as Radha 100 agarbatti, which
quickly gained popularity. He noted that the market in
Chhattisgarh is straightforward and reliable—the people
say what they mean and do what they say. Consumers
in this region prefer agarbatti with the highest quantity
and weight at the lowest price, which likely led to the
introduction of half-kilogram and 1-kilogram packs
in the country. He added that external products do not
perform well in this market. Due to high transportation
costs and distances, these products become expensive.
In contrast, the local market demands more affordable,
heavier, and more basic-smelling agarbatti, which local
manufacturers can easily provide.

Mr Ahuja informed Sugandh India that, in the past,
families made agarbatti at home, but this practice has
ceased. Currently, three to four large local producers
supply not only within the state but also to neighbouring
states. He highlighted the rapid growth of the agarbatti
market in Chhattisgarh. The introduction of machinery
has reduced the number of small players and increased
production costs. Raipur and Bilaspur in Chhattisgarh
serve as major centres for agarbatti production, from
which supplies are dispatched to various states. The
company also exports products to Bangladesh, Nepal,
and Thailand. He observed that the market has evolved,
with consumers now favouring fragrances and seeking
novelty. This shift has led to a growing demand for fruity
and scented products. The packaging has progressed;
following the use of pouches, jar packs have been
introduced, with further changes anticipated, including
the introduction of a 5-kilogram pack in the future. He
noted that S5-rupee and 10-rupee boxes are used for
temple worship and rituals. The volume of cheaper
products is substantial. For instance, if products worth
5 lakh rupees are sold at 1 or 2 rupees each, the same
volume of goods would cost 50 lakh rupees if sold by
branded companies.

Mr Ahuja outlined the company’s strategy,
explaining that they introduce eight to ten new product
ranges every year to keep up with changing fragrance
trends, which is a common industry practice. He pointed
out that dry sticks and incense cones are not particularly
popular in this market. Instead, agarbatti remains the

most widely used product, with customers favouring packs
with more sticks or greater weight. Although the company
offers a 2 range, the 100 pack of 1 kilogram is the most
popular. The demand for larger packs is expected to increase
in the future. He also noted that there is no demand for
loose agarbatti; rather, affordable products under various
brands are in high demand. The company provides premium
products priced at 3500 to X1200 per dozen. These premium
products are typically sold during festivals and are mostly
used in showrooms, shops, and offices, while homes and
temples generally prefer cheaper products. In response to a
query, he mentioned that the company does not manufacture
sambrani cups, though this market segment is growing, with
the highest demand in Odisha.

In response to a question about the impact of Madhya
Pradesh and Maharashtra as major agarbatti hubs on the
Chhattisgarh market, Mr Amit explained that loose agarbatti
is supplied from Raipur to Madhya Pradesh and Maharashtra.
When raw materials shortages are faced, supplies are
shifted between these regions as needed. Consequently,
Chhattisgarh does not experience any detriment from its
larger neighbouring states; instead, it benefits from this
system. He noted that the company has set up a depot for raw
material supply, extending as far as West Bengal.

He also indicated a significant demand for agarbatti in
Chhattisgarh, Odisha, and Maharashtra. Major companies
have their products available in these regions, with
Mumbai-based products performing well. His company also
manufactures agarbatti, addressing the high local demand.®
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PREMIUM MASALA AGARBATTI

Inspiring Divine
Fragrance Inspiring Divine
Fragrance

NISHAN g
I NISHAN

Manufactured & Marketed By: For Trade Enquiry

BHAGAT Nishan Products Pvt. Ltd. Ahmedabad - 382 330, Gujarat, INDIA. +91 84019 33418
E-mail: info@nishanproducts.com | Web: www.nishanproducts.com +91-79-2282 3418



Address:

#24, Gangadhar nagar, 3rd main sarakki gate, E-mail: info@forestfragrance.com
Kanakapura main road, Banashankari, Customer care no: 08026712538, 6362-547943
Bangalore-560078. Website: www.Forestfragrance.com

WWwwrance.ce.e.e.
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Bharat Industrial Corporation (BIC)
Ushers in a New Era with Fresh
Leadership & Product Innovations

With the arrival of a new management team this fi-

Nice

DHOOP STICKS

nancial year, Bharat Industrial Corporation (BIC) is set
for an exciting transformation. The experienced leader-

ship, having achieved remarkable success in their previ-

ous organization, is steering the company toward a more
quality-driven approach. Shifting from a price-centric
focus, BIC is committed to delivering superior products
to meet the evolving demands of its customers.

As part of this shift, the company has introduced new
products in its established categories such as Zippers and
Wet Dhoop, along with new offerings like Dhoop/Cones
in Jar, Dry Dhoop etc.

Exports have long been a cornerstone of BIC’s busi-
ness, and while continuing to build on this strength, the
new management aims to enhance the brand’s presence
in the domestic market. With a renewed emphasis on
quality and customer satisfaction, the team is confident in
driving BIC toward greater success both at home and
abroad B

llluminate Your Ritualswith
Hari Darshan Pooja Ghee | -
-

Hari Darshan Pooja Ghee is meticulously crafted with a blend of vanaspati

ghee and premium vegetable oil, making it the perfect choice for lighting diyas

Hari Darshan S

and lamps. Prepared using traditional methods, this ghee undergoes a thorough
Mehke Mann, Hoke Prasann

purification process to ensure it meets the sanctity required by Vedic traditions.
Specifically designed for puja purposes, this non-edible ghee is ideal for hawan,

7 ANUPAM
purity and sacredness, made from high-quality ingredients that are perfect for (£ PU J A GHEE 2\
offerings during worship to invoke blessings. It serves as a traditional offering for . il
A \ A ’

sacred rituals, and lighting diyas.What sets Hari Darshan Pooja Ghee apart is its

0 0 U4

daily poojas, homams, and other religious ceremonies, honoring and appeasing @y .\
the divine. Crafted with care to maintain the integrity of ancient traditions, this % Rl
ghee enhances the spiritual ambiance of your home.Available for just 235.00 for

a 500ml jar, elevate your spiritual practices with the purity and tradition of Hari
Darshan Pooja Ghee!®
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TRADITIONAL MASALA
INCENSE

‘ Manufactured by & Consumer Care Address :
BINDU INCENSE CRAFT LLP +91 89043 11022
s%; g& 160, ““’"3';,!9”“ w% Kengeri Hobli, contact@panchavati.com
Chickellur Road,
INCENSE CRAFET Bangalore, South Taluk - 560 074 - Kamataka, INDIA- www.panchvati.com



Black Forest: A Best-Selling
Delight From Forest Fragrances

Forest Fragrances, based in Bengaluru, is a leading name in the incense
industry, renowned for its exceptional product quality and widespread popularity
both domestically and overseas. Among its top-selling offerings is the Black
Forest incense stick, which has become a favorite across major markets in India.
Available in both box and zipper pouch packaging, Black Forest incense
exemplifies the brand’s commitment to excellence.

In addition to Black Forest, Forest Fragrances is highly sought after in the
premium incense segment, with standout products such as Chandan, Amber
Oudh, and Mystic Oudh. The brand’s extensive portfolio includes a diverse
range of items, from incense sticks to dhoop sticks and sambrani cups, catering
to a variety of consumer preferences. With its focus on quality and innovation,

Forest Fragrances continues to solidify its position as a top choice for incense
enthusiasts across the country and beyond.®

Shalimar Agarbatti Co. Enlists Abir Chatterjee for Avida Campaign

Shalimar Agarbatti Co. has announced West Bengal superstar
Abir Chatterjee as the face of its Avida brand in a new ad campaign.
The campaign addresses the consumer behavior of being discerning
in most purchases but often overlooking quality when it comes to
incense sticks. It highlights the superior fragrance and quality of
Avida agarbatti while humorously educating consumers to insist on
this premium choice.Company Director Alkesh Shah emphasized
that Avida has been a trusted name in West Bengal for over a decade,
but substandard products have begun to infiltrate the market. The
campaign aims to engage consumers with the message “Onnu
Kichhu Cholbe Naa” (nothing else will do).With a comprehensive

SHALIMAR

v‘..

. d A% L (Y _ strategy that includes digital marketing, influencer partnerships,
_ﬂ._.\ﬂ.m sy g 3 and OOH advertising, the campaign is set to launch just before
B | ' ' Durga Puja, perfectly timed to capture the festive spirit of West

Bengal. B

Utsav White House incense sticks
mesmerising hyderabad customers

Based in Rajkot, Gujarat, Utsav Fragrances has emerged as one of the top incense brands
from Gujarat, gaining recognition and popularity in markets across the country. Renowned
for their exceptional quality, Utsav’s products have consistently met growing consumer
demand over the decades. In the Hyderabad market, Utsav’s White House incense stands out
as the most popular offering in their extensive product line. Available in both box and zipper
pouch packaging, White House incense is widely accessible at various incense shops,
underscoring its widespread appeal.

In addition to White House, Utsav Fragrances boasts a highly sought-after range of
products, including the innovative 6-in-1 range and the captivating Chinatown incense
sticks. The brand’s commitment to quality and variety ensures that Utsav remains a favorite
among incense enthusiasts, further solidifying its position as a leader in the industry. B
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Real Festive Series
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Real Fragrances (Pune) Port. Ltd.

+91 9028050063 | info@realfragrances.co.in | www.realfragrances.co.in




Balaji Agarbatti Co. Unveils Premium Kashmiri Lavender

Balaji Agarbatti Co. Bengaluru introduces
their latest Premium offering, Kashmiri
Lavender. A unique mesmerizing product
living up to every sense of uniqueness. Priced
at 160/- for a pack of 50GM, the packaging
carries an industry first 3D design bringing the
tag line “Kashmiri Sukoon with every breath”
to life with traditional Base Agarbatties
creating a serene experience every time.
Especially after rolling out immensely
appreciated products like Balaji Chandanam,
Rose, Khus, Oudh, Nadal Oodh, Red & Blue
to name a few, Kashmiri Lavender is surely

setting the bar even higher for the Premium
Sticks segment across.®

Swastik Camphor: The Leading Choice for Quality and Purity in Hyderabad

Swastik Camphor, the product of Hyderabad-based Vijaysree
Camphor Industries is the top-selling camphor product in Telangana
and Andhra Pradesh. Its widespread availability across major
retail outlets specializing in incense and pooja items has made
Swastik Camphor a household name. Recognized primarily for its
high-quality camphor tablets and related products, Swastik
Camphor plays a vital role in religious ceremonies. With a solid
reputation for delivering pure and high-quality camphor tablets,

g o

blocks, and essential oils, Swastik Camphor is the preferred choice ‘ ) 5870

o

for households and temples throughout India. Embrace the purity i URE CAMPH
and versatility of Swastik Camphor—where tradition meets '
excellence.®

Tulasi Vidwan: Premium
customer’s favourite in Raipur

Tulasi Vidwan, is a collection of very premium incense sticks by Sarathi Inter-
national based in Bengaluru. Vidwan exemplifies mastery in incense making, fea-
turing a harmonious blend of vanilla, patchouli, and other carefully selected
herbs. This exclusive incense creates a serene and natural atmosphere, perfect for
prayer and meditation. As per Sugandh India’s recent market survey in Raipur,
Tulasi Vidwan is among the most sought-after incense products among premium
customers, reflecting its widespread appeal and exceptional quality.

With a legacy spanning 75 years, Sarathi International offers a diverse range
of fragrances, including incense sticks, cones, backflow cones, oils, and garden
varietals.Renowned for its commitment to purity, premium quality, and artisanal

craftsmanship, Sarathi’s creations are cherished in 45 countries worldwide. B
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Celebrate the festive season with DevDarshan’s exclusive Fragrance Gift Set!

As the festive season approaches, DevDarshan is
delighted to highlight the timeless appeal of its
renowned Fragrance Gift Set. This celebrated
collection of premium incense sticks continues to be a
favorite choice for those seeking to enhance their
celebrations with exquisite scents. Since 1954,
DevDarshan has maintained its position as the leading
brand in the dhoop and agarbatti industry, known for
its unwavering commitment to quality and tradition.

The Fragrance Gift Set is a testament to this legacy,
offering a sophisticated array of incense sticks that
have been cherished for their exceptional quality and

features a curated selection of meticulously crafted l

enduring appeal. The DevDarshan Fragrance Gift Set

incense sticks, designed to create an enchanting
atmosphere for any festive occasion. Each stick is made with high-quality ingredients to ensure a long-lasting and rich fragrance
that enriches the ambiance with a warm and welcoming aroma. This set is perfect for personal use or as a thoughtful gift, making
it a versatile addition to the festive season. With its enduring popularity and consistent quality, the DevDarshan Fragrance Gift
Set remains a cherished choice for those looking to elevate their festive celebrations. DevDarshan’s reputation as the number one
brand in the dhoop and agarbatti business underscores the trust and satisfaction that customers have come to associate with its
products.

For further details about the DevDarshan Fragrance Gift Set and to explore the complete range of offerings, please visit

DevDarshan’s official website at www.devdarshandhoop.com. B

Drying Capacity: 32 Kgs to 9000 Kgs Per Batch

Pioneer of Agarbatti & Dhoop Heat Dryer

Benefits:

« High Speed Fully Automatic Fast « Large Production in Small Space
Dryer = Problem of bending in Agarbatti

* Quick drying throughout the year & Dhoop is solved

« Lowest drying costtechnology « Eveninrainy season continue

« All Agarbatti and Dhoop are dried  your Production by drying in

evenly Steamtech Heat Dryers.
« Proper drying prevents fungal « Even dipping ratio throughout
development the year.

4

Steamtech

ENGINEERS

No Trial & Error, Guranteed Results

. 611, Aalap- B, Limda Chowk, R4 steamtechengineer@gmail.com
alap- B, Limda Chow +91 85111 46990

Rajkot, Gujarat 360001. India. § www.steamtechengineers.com
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SHREE YOGI]
INDIA’S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991
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(V) Peace of Mind (V] 100% Satisfaction

(V) Natural product (V] Trusted Company

Made from Natural Aromatic resin Non - Synthetic

For Trade Enquiry
Mfg. & Exported by :

®) +9193 34 315252 | +9187 89 377137

or mail us at <) nilima.2014a@gmail.com

NILIMA HERBS PVT. LTD.

Harni Chak, Anishabad, Patna - 800 002 (BIHAR)
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fragrances

HAPPINESS ALL AROUND

Widest Range in Premium

Wet Dhoop Zippers
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PREMIUM WET DHOOP

Orangecult

Manufactured in INDIA by:

UTSAV FRAGRANCES S. No. 43, Plot No. 8, R.K. Industrial Zone 9,
(Formerly known as Bataviya Sales Agency) Part 2, Ranpur, Dist. Rajkot - 360003

& Toll Free No. 1800 212 5868 b2butsav@gmail.com & www.utsavfragrances.com
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For More Detalls

Mohd. Shakir © +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com
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P PELTA

India's No.1

:-"@-'oja Products Manufacturer
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DELTA’S TRADE LINK
\ 100% 4
4078, Thottanuthu Road, Reddiapatti

Natham Road, Dindigul - 624003

Distributor’s Wanted Email :deltastradelink@gmail.com
Contact : +91 95434 1331(



TELANGANA INCENSE MARKET IS WORTH 400 CRORES : RAHUL BUSAN

FROM TOP QUALITY JOB WORK TO CNF OF MA]JOR INCENSE BRANDS: DIYA AROMAS & FRAGRANCE

" . -ln\l*orl..n;lznx].i

Hyderabad based Diyva Aromas and Fragrance stand out as a prominent manufacturer of high-quality
incense sticks, cones, dry sticks, and sambrani, offering a diverse range of approximately 300 products.
The company also undertakes job work for several large firms and acts as a C&F agent and super
stockist for other notable brands such as Forest, Misbah, and Mangalam. Mr Rahul Busan,
the head of Diya Aromas and Fragrance, highlighted in an exclusive interview with Sugandh India
that launching and promoting a new product presents significant challenges today.

iya Aromas and Fragrance predominantly supply economic rate. He mentioned that in Hyderabad, there
markets across Hyderabad, Karimnagar, Nalgonda, used to be a major market for the Metro brand. Then, Cycle
Warangal, and throughout Telangana, as well as in the ~ Pure entered the market and quickly became a popular
border regions of Maharashtra, Karnataka, and Andhra  prand, followed by ZED Black. He said “, Initially, our
Pradesh, with a network of around 30 distributors. family traded in both Bharat and Z Black products. Later,
Diya Aromas and Fragrance is a seven-year-old company, —my brother Mithlesh Busan and I started our venture and
owned by Mr Rahul Busan. He brings 25 years of expertise in introduced several products. We also became C&F agents
the incense and fragrance industry. His family has a history of ~ and super stockists for Forest and Misbah.” He noted that
80 years in the fragrance industry. Mr. Busan told Sugandh India
that other members of his family are still into perfumery but
his current focus is exclusively on incense sticks. Diya Aromas
and Fragrance offer a comprehensive range of incense products,
including benzoins, loban, guggul, sambrani, dhoop, flora and
masala incense, cones, and dry dhoop. They also do job work for
various other companies. Their products are available in packs
starting from 100g. Their products are sold between X80 and
%8000 per kilogram— all made from natural ingredients. Mr
Busan also has a one of a kind incense shop in Secunderabad.

In response to a question from Sugandh India, he said
that back then, there was no distinct segmentation of incense
products into premium, medium, and economy ranges. incense
sticks were simply sold as incense sticks and were priced at an

28 SUGANDH INDIA OCTOBER-2024



apart from other products, he also
does job work for premium-quality
sambrani products. Additionally, Diya
brand’s loban is very popular, with a
high demand for Moti loban. We also
offer seven to eight varieties of Oud.
The company produces across all
segments and works on a company-to-
company basis for job work. We have
7-8 warehouses, and the work for our
products is managed separately.

“Incense sticks are more in
demand than dry dhoop sticks, dhoop,
sambrani, and cones,” mentioned Mr
Busan. Agarbattis holds 75% of the
market share. The remaining is for
Dhoop and other products. Mr Busan
informed Sugandh India, “Bakhoor,
which is considered premium in
the industry (sense) enjoys six to seven per cent of market
share,” In response to a question, he stated that the market
for premium products is growing at a rate of 30%, while the
market for economy products is around 50%. Brands like
ZED Black, ITC, and Cycle Pure are popular in the economy
segment. Cycle Pure also has loads of premium brands. He
endorsed that Cycle Pure has become such a well-established
brand that no other company can manage to compete with it.
Cycle Pure’s Woods is of exceptional quality. He also noted
that bamboo-less products have a market share of 5-10%. Wet
dhoop is down in the list with a market share of just three to
four per cent.

In response to a question, he said that challenges are many
in the trade. Production is good during the hot season though
market consumption is low during that season. The market is
riddled with too many players. Some new agarbatti product
pops up now and then. Buying behaviour doesn’t allow the
sale of newer incense products. Debutants (manufacturers)
often flood the market with cheaper products. This doesn’t
help them. The retailers dump them back to wholesalers/
distributors. When asked how he manages his premium
products alongside brands like Forest and Misbah, he
explained that customers demand quality, and they choose
products based on the quality offered. You can only advise a
customer once or twice, but if the product is not good, it will
not succeed.

He noted that Ajmal’s bakhoor is the most popular.
Mr Busan informed that they also have their own bakhoor
and Misbah’s also performs well. Hansraj from Nagpur
is notable for its expertise in loban, which has a strong
market in Telangana and Maharashtra. He added that the
future of incense sticks across the country looks promising,
particularly in Telangana, where it is growing rapidly. The
market in Telangana is around 3400 crore, with Hyderabad
alone having a market of over X80 crore.

In response to a question from Sugandh India, Rahul
Busan stated that the most popular brands in the market are
Cycle Pure, Z Black, Forest, Mangaldeep, and Darshan.
Additionally, other brands that offer quality products also
sell well. He mentioned that economy products are more
popular here, while zippers have a lower demand, with
only those priced at X75 MRP being sold. He noted that
in wet dhoop, the most popular brands are Hari Darshan
and Z Black. For sambrani cups, Tamil Nadu’s GT , Cycle
Pure’s Naivedya, Forest’s Baahubali, Misbah, and Diya
(their brand) are preferred for their quality and low prices.
Regarding camphor, he said that Swastik is the most popular.
Mangalam has a premium market. Similarly, for roll-on
and attar, brands like Al Nuaim, Arochem, and Nemat are
popular. In sandalwood tika, several varieties are available,
but products from companies like Bhawani Ashtagandha and

Pune’s Manohar are well-regarded. M
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ARST

Premium Incense Sticks Require Area Wise Distributors
Dhoop, Cone
Power of Prayer”

Traditional Fragrance

of ATTAR Available in Agarbatti

DUSTRIES Narol, Anmedabad 382 405 (India). | Email : info@arsiincensesticks.com
Mfg. & Exporter of INCENSE STICKS Contact : +91 9737510555 Web : www.arsiincensesticks.com



INCREASE IN

BRANDS,

QUALITY & CUSTOMERS:
PAWAN SANKLA

P Sankla Agencies stands out as
a prominent figure
incense business in Hyderabad.
The firm serves as a wholesaler
and distributor for over 20
companies, including Metro
Agarbatti, BIC, Balaji, Shri Trading, Shri Dhan,
First Choice, Shahani Industries of Jaipur, Parivar
Agarbatti, AJ Agarbatti, the Paranami Company
of Baroda, and Shah Fragrances. RP Sankla
Agencies also offers products under its own
Sankla brand name. In a conversation with
Sugandh India, Pawan Sankla, the agency chief,
highlighted that the market is currently rife with
beliefs and speculation about incense and bamboo-

in the
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free products which has led to a 25% market share
for bamboo-less products in Hyderabad. Despite
this, incense continues to dominate, accounting
for 75% of the market. Pawan Sankla also noted
that, following the COVID-19 pandemic, both the
incense industry and its market have expanded
rapidly. New companies have entered the sector,
and the number of customers and demand for
high-quality products are increasing. This suggests
a very promising future for the industry. Incense
and dhoop cater to followers of all religions in
India.

In a conversation with Sugandh India, Pawan
Sankla revealed that his family has been in the
business for 87 years. RP Sankla Agencies was




established in 1937.
agency focused on dry fruits, with only
a small counter for incense products.
Later, his father began supplying
incense and delivered the goods to the
market by bicycle. Unsatisfied with the
dry fruit business, his father received
financial  assistance  from  his
grandfather, which he doubled and
repaid within six months. Pawan Sankla
highlighted that in Hyderabad, Gaffar
Seth’s Metro brand of incense is well-
known. They took on the agency for
Metro and continue to operate as its
agents today. The Metro brand,
renowned for its Maratha Kewda, was
popular decades ago and remains
equally popular today. It is a high-
quality product known throughout
Andhra Pradesh and Telangana. He
noted that his father initially rented a
small shop for X800 per month and
began supplying incense. Today, their
business operates from a three-storey
building with five warehouses. Sankla
Agencies’ name and popularity are
closely linked to Metro Agarbatti.

Initially, the

In response to a question, Pawan
Sankla explained that the agency’s
network covers Telangana and Andhra
Pradesh. He noted that they have
launched seven products under the
Sankla brand, with MRP prices of X5,
%10, 20, %40, and X70. While Andhra
Pradesh and Telangana are the primary
markets for Sankla Agarbatti, they also
supply to Nanded and Latur in
Maharashtra, as well as Bhopal, Indore
in Madhya Pradesh and Raipur . When
discussing challenges in the business,
Pawan Sankla shared that the industry
is filled with many supportive and
helpful people. He
significant incident from twelve years
ago when their warehouse and shop
were destroyed by fire. At the time,
they had an outstanding bill with
Amrutha Agarbatti. The local news
covered the fire, and Subramanyam
Shetty, the owner of Amrutha Agarbatti,

recounted a

called within minutes and delivered
new stock within nine hours. His
support was crucial. Additionally, Mr
Bharat, Mr Bhaskar, and other industry
members also offered assistance. This
collective support was instrumental in

In response to a question, Pawan Sankla explained
that the agency’s network covers Telangana and
Andhra Pradesh. He noted that they have launched
seven products under the Sankla brand, with MRP
prices of 5,310, 320, 340, and %70. While Andhra
Pradesh and Telangana are the primary markets for
Sankla Agarbatti, they also supply to Nanded and
Latur in Maharashtra, as well as Bhopal, Indore in
Madhya Pradesh and Raipur . When discussing
challenges in the business, Pawan Sankla shared
that the industry is filled with many supportive and

helpful people.

overcoming the loss. Pawan Sankla
that
in the

while  some
industry might
withdraw in times of crisis, many others
are ready to help. In response to a
question from Sugandh India, Pawan
Sankla highlighted that their top-selling
products include those from the
Paranami, Amrutha, BIC, Shri Dhan,
Balaji, Allied, and Metro brands.
dry stick
particularly popular, while Balaji’s
rose, musk, and bela varieties, along
with Amrutha’s 3-in-1 and Firdous, are
among the bestsellers. Allied Agarbatti’s
Anubhav Incense, Hari Puja, Bakhoor,
and Royal Oudh are also in high
demand due to the shop’s reputation for
quality, prompting customers to request
these brands specifically. He noted that
in Hyderabad, dry stick products are
priced between X35 and X70. The Jain
community has a preference for wet
dhoop, with products priced at 50,
%70, and X100 being especially popular.
Pawan Sankla also observed a growing
trend towards zipper packaging, with
consumers favouring jumbo packs of
200 and 400 grams. He pointed out that
premium products enjoy greater
popularity in this market. While
branded economy products do sell,
local company products also achieve
significant sales.

acknowledged
individuals

Amrutha’s incense is

Pawan Sankla noted that popular
brands in the wet dhoop segment
include BIC, Black Musk, Shivam and

Kasturi , Bansi from Jaipur, Balaji’s
Red Dhoop. Additionally, Hari Darshan
and Dev Darshan also have a presence
in the market. Products with an MRP of
%35 achieve the highest sales in wet
dhoop, followed by premium products
priced at X100. Regarding the camphor
market in Hyderabad, he mentioned
that Swastik is the top seller and they
have its dealership . Other popular
brands include Ambika, Mangal, Jyoti,
and Ganesh. In the Sambrani Cup
segment, Anubhav Incense is in high
demand. Other notable brands in this
category are Singapore Royal, Panadi,
Naivedya from Cycle, BIC’s Chandan
and Google, GT, Amrutha and Delta.
Among dhoop  sticks,
products from Ashta Lakshmi Company
are highly sought after in Hyderabad.
Pawan Sankla also mentioned that they
have recently begun working with Sri
Ratnam Agarbatti from Bengaluru,
which has shown a promising start. In
the perfumes and roll-ons segment,
Shah Fragrance’s Choice, Firdous, and
Majmua are popular. Due to the large
Muslim population in Hyderabad,
traditional fragrances such as Sandal,
Oudh, Bakhoor, Rose, and Firdous are
in high demand. For mosquito repellent
agarbatti, products from Comfort,
Balaji’s Freedom, Aashika, and several
other brands are popular. He observed
that 7 out of 10 customers at their shop
either request products by brand name
or seek the highest quality items.H

sambrani
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for business query
Devdarshan Overseas @!]
314, Industrial Area, Phase-Il, Chandigarh - 160002
94177-63931, 0172-2638665, apply@devdarshan.info You
visit our website to explore wide range of products X

WWW.deVdarSha nd hoop.com /devdarshandhoop
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MASCHMEIJER AROMATICS
INDIA PVT LTD

A LEGACY. OF 60+ YEARS OF MUSK S
AND UNFORGETTABLE SCENTS

NDARD IN MUSKS
HED PERFORMANC
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Speciality Chemicals, Essential Oils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.




100 YEARS OF FRAGRANCE AND TRADITION: KTR BRAND TO GO NATIONWIDE:
KALLUMAL TARACHAND AGARWAL PRAMOD AGARWAL

Kallumal Tarachand Agarwal firm located in Begum Bazaar,
Hyderabad is an old and reputed shop of incense sticks and pooja
related items. The firm was established in 1923. In an exclusive
interview with Sugandh India, Mr. Pramod Agarwal, head of Kallumal
Tarachand Agarwal firm, informed that established a century ago...
this long-standing business then, focused on Ayurvedic
medicines and their raw materials.

¢ added that the company ventured into the Over time, as interest in other puja items increased, they
agarbatti business around the turn of the chose to segregate this aspect of their business. Under the
century. Initially, they sold camphor for puja KTR brand, the company manufactures incense products and
ceremonies as part of their Ayurvedic retails products from different manufacturers. Their retail
offerings. As demand for agarbattis grew, they began shop features products from well-known brands such as Cycle
stocking them. Pure, Zed Black, Padmini, Ambika, Balaji, Utsav, Real
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Fragrance, and ITC, alongside various
puja and ritual materials.

The KTR brand, a subset of the
forty
different types of incense products such

Aastha brand, manufactures

as agarbattis, dhoop, sambrani cups,
havan samagri, dhoop sticks, chandan
tika, kumkum etc. Pramod Agarwal
noted that KTR began production
approximately a decade ago. Over the
past two to three years, the company

has  significantly  increased its

supply,
distribution across Telangana, including

production and expanding
Karimnagar, Kurnool, and Guntur.
They also plan to extend the KTR brand
to a pan-India level soon. Their incense
products are known for their high
quality, whether in the economy or
premium range. The economy range
starts at Z150 for a 500 sicks pack,
while the premium range costs 350 for
70 sticks. KTR products are known for
their longer burning time. Mr Agarwal
emphasised that KTR’s superior quality
is driving rapid market growth. The
company will create large vacancies for
distributors and wholesalers to witness
growth in the expansion plan.

Cycle Pure is the top-selling brand
in Hyderabad, remarked Pramod
Agarwal, followed by; Zed Black,
Padmini, Ambika, Balaji, Utsav, and
Real Fragrance. He mentioned that the
most popular products are those priced
between %5 and 50, with the highest
demand for items costing 320 to 30. In
response to a question, he stated that
agarbattis are the most popular item.
Only a few people buy dhoop and
agarbattis together. He noted that, in
retail, agarbattis also sell the most. Hari
Darshan, Manthan (Zed Black) and
Aastha (KTR) are popular dhoop
products. Dhoop products priced at 25
to 330 MRP are in high demand.
Naivedya (Cycle Pure) is quite a
popular brand in the sambrani cup
followed by Ambika and
other brands.

segment,

In response to a query, Pramod

- = |
Wholesale Dealers in - Chaudapiedi, Saffron, Heeng, Pooga llems & Famous Brand Of A.gatb‘aus

USE ALWAYS SWASTIK CAMPHOR

Agarwal revealed that only high-quality
camphor is sold in their shop, with
Swastik being the leading brand,
followed by Ambika and Bansi.
Cheaper camphor predominantly sells
in interior areas. He highlighted that
KTR’s chandan tika is the most popular
item in their retail shop, with DS
products also performing well. Hari
Darshan and Manohar Sugandhi are
among the other favoured brands.
Agarwal noted that customers prefer a
light orange colour for chandan tika
locally, whereas bright colours are more
popular in North India but less so here.
Powder is the most commonly used
form of chandan tika. Perfume is an
essential item for puja and rituals. In the
mosquito repellent category, brands

like Dus Ka Dum, Godzilla, and Night
Dragon are in demand.

He also mentioned that the average
customer spends 3500 to 700 per
month on puja materials, with this
amount rising to 32,000 to 3,000
during festivals Ganesh
Chaturthi and Diwali. Of ten customers,
five purchase products based on brand

such as

names, while the remaining five buy
according to recommendations for the
best quality. He mentioned that 8 out of
10 customers purchase agarbatti and
dhoop products by brand name. On
average, a retail customer spends
between 3400 and X500, while those
buying premium quality products spend
between 35,000 and 10,000 per
month.®
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MEDIUM SEGMENT HAS A 509% MARKET

Mr Sri Ram Upadhyay,

the head of Laxmi Sales
Agency in Hyderabad,

has been in the incense
industry since 1984. He high-
lights that mid-priced quality
products capture almost half
of the market. In an exclusive
interview with Sugandh India,
he noted that incense prod-
ucts in box packaging priced
at ¥10 and %20 are particularly
popular. A growing trend of
zipper packs is there in the
dhoop-agarbatti business. The
premium market comprises
20-25% of sales, while
economy products account
for 30-35%. The remainder of
the market is predominantly of
medium-range products.

ounded in 1984, Laxmi Sales

Agency has collaborated with

notable Dbrands such as

Bharatwasi, Panini, Golden
Cobra, Real Fragrance, Bimal, Basant
and Balaji. Mr Upadhyay introduced
Varsha Incense. This brand gained
popularity in Telangana and Andhra
Pradesh. The agency boasts a robust
distribution network comprising 50-60
distributors.

In a conversation with Sugandh
India, Mr Upadhyay highlighted the
robust market for agarbatti and incense
across Hyderabad and the broader
Telangana region. He observed a shift
in market dynamics, with agarbatti
now holding 60-65% of the market
share. Bamboo less incense has grown
to 35-40%. Mr Upadhyay pointed out
that boxes of incense products priced
at 350 are in demand. Although the
demand for zipper packs of agarbatti is
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DOMINANCE IN METROS: SRI RAM UPADHYAY

WHOLESALE DEALERS IN: ALL KINDS OF AGARBATHIES & POQJA ITEMS

LAXMI SALES AGENCIEb

currently low, there is a notable rise in the demand for dry sticks. He elaborated that
they sell products Real Fragrances starting at 350. The market for incense priced at
320 MRP remains substantial due to its higher volume, whereas wet incense is less
favoured. Responding to inquiries, he noted that Sambhrani cups from brands such as
Allied, Basant, and Real are well-regarded, with the 12-cup pack priced at ¥40 being
the most prevalent. The company sells Swastik camphor, a leading Hyderabad-based
brand that dominates the market. They also sell roll on from Oriental, with Sandal,
Jasmine, and Rose fragrances showing strong demand. In the premium segment, Balaji
stands out. Customers typically spend approximately 500 per month on agarbatti and
incense products, as mentioned by Mr Upadhyay. He also noted that while 20-25% of
customers base their purchases on brand names, there is a universal demand for high-
quality products.®
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HYDERABAD IS A MAJOR MARKET FOR
PREMIUM INCENSE PRODUCTS: L SAILESH JAISWAL

yderabad, a vibrant cosmopolitan city,

boasts a substantial market for premium

incense products, marked by a strong

demand for high-quality brands. In an
exclusive interview with Sugandh India, Mr L. Sailesh
Jaiswal, a distinguished second-generation member of
Himalay Surya Enterprises, detailed their extensive
market presence since 1981. Mr Jaiswal noted that
consumers in Hyderabad place a premium on quality,
often disregarding price, with products priced between
%50 and %200. Founded in 1981 by Mr Jagannath Prasad
Jaiswal, L. Sailesh Jaiswal, his son runs Himalay Surya
Enterprises. The business was started with distribution of
a brand called Sugandh Gulab from Mysore, followed by
brands like Allied Incense and Anand Industries. Today,
Himalay Surya Enterprises represents five key companies:
Amrutha, Delta, Flourish, Alaukik, and Hem. The firm

also sells products of Utsav. Furthermore, Delta has
entrusted them with the SS Point distribution across
Hyderabad and Secunderabad.

In an insightful conversation, L. Sailesh Jaiswal
informed Sugandh India that their distribution network
spans the entire Hyderabad-Secunderabad market. The
firm currently operates with ten to twelve distributors
and plans to expand this network shortly. Mr Jaiswal was
quite happy with their thriving agarbatti business. Thanks
to increased demand for incense products, their market
presence in Hyderabad and surrounding areas has grown
considerably. He elaborated that Hyderabad is a market
for premium, medium, and economy segments. Urban
areas exhibit a robust demand for high-quality branded
items, while the outskirts and rural regions favour
more economical options. Products priced between
%50 and 200 are popular and a notable market for box
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and zipper packing priced at ¥50. He observed that ten
rupee products are less in demand. Leading brands in
Hyderabad, such as Zed Black and Cycle 3-in-1 agarbatti,
are selling exceptionally well, while ITC products are
sold predominantly through general stores.

In a discussion with Sugandh India, he observed that
while Bengaluru’s quality products initially dominated
the market, products from Ahmedabad have gained
significant traction. Particularly, premium offerings
from Flourish Fragrances have been highly regarded
and well-established over time. Mr Jaiswal noted that
premium brands such as Forest, Misbah, Dhoop Chhaon,
and Balaji are in high demand. He emphasised the rapid
rise in popularity of dry sticks in Hyderabad, noting that
while incense still represents about 80% of the market,
the increasing demand for dhoop suggests that a 50-50
market balance between incense and dhoop is on the
horizon. Additionally, there is a growing
consumer preference for bamboo-less
products. Amrutha and Flourish dhoop
sticks and dry cones are particularly
favoured. The demand for dry sticks far
exceeds that for wet dhoop, which makes
up approximately 5% of sales, with Hari
Darshan holding a substantial share in this
segment. There is also a strong demand
for 50g and 100g jars and boxes of dry
stick.

In response to a question from
Sugandh India, he highlighted the
substantial demand for Sambrani cups in
Hyderabad. He observed that customers
here favour a subtle fragrance with
smoke and strong, intense scents are
less popular. Over the past decade to
fifteen years, the trend for Sambrani cup
has significantly grown, with Delta’s
Sampradayam leading the market. Other
popular brands include Cycle Naivedya, GT, and Aashika
cups. Additionally, local products are also well-received.
He noted that in Hyderabad, particularly in Telangana,
there is a preference for incense products that generate
more smoke. Typically, only two or three out of ten
customers buy products by brand name, while seven to
eight rely on the suggestion of the retail owner and the
quality of product. Consumers spend between 3300 and
3500 per month (average) on incense products. Local
camphor brands such as Vijay Shree and Swastik are in
demand, with a strong preference for quality branded
options. In the attar and roll-on category, sought-after
brands include Atarful, Arochem, Oriental, and Big Bell.
Balaji is a preferred choice in the premium segment. For
Chandan Tika, Pune’s Manohar is the top seller, though
other companies also compete in the Chandan Tika
market.
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MARKET REPORT

3400 Crore Market for Incense Sticks in Telangana

Hyderabad’s market report indicates that Telangana boasts a significant
%400 crore market for incense sticks

Hyderabad, founded around 600 years ago by the Nizams, gained global recognition for its exquisite cuisine, diamonds, pearls,
gemstones, expansive lakes, and stunning architecture. Hyderabad is a bustling metropolitan city with a population of around ten
million: a hub for tourism and business. The city’s main attractions—Charminar, Hussain Sagar, Birla Mandir, Salar Jung
Museum, Ramoji Film City and Cyberabad City—draw visitors from far and wide. In addition to its dense population, Hyderabad
ranks as the fifth-largest contributor to India’s GDP. The city thrives not only in Cyber City but also in the pharmaceutical and
silk-cotton handloom industries. It is celebrated internationally for its gold and silver jewellery, utensils, sculptures, and paintings.
Hyderabad excels in the information technology sector, outperforming Bengaluru. It hosts over a dozen factories and laboratories
in the pharmaceutical industry, which employ millions of individ uals from India and abroad. This city, which harmoniously
blends antiquity and modernity, maintains a unique identity in culinary arts, contributing to the rapid growth of its incense stick
industry. In addition to incense sticks, Hyderabad boasts a significant market for products such as benzoins, loban, guggal,
sambrani, dhoop, dry sticks, flora, masala incense sticks, and cones. The Hyderabad dhoop and agarbatti market is worth
approximately ¥800 million. The Telangana region market exceeds %4 billion. Interestingly, five out of ten customers prefer to
purchase by brand name, while the others seek the best quality from retailers. On average, a customer spends between 3200 and
%300 per month, with this amount potentially rising to 32,000 to 3,000 during festivals

industrialists, entrepreneurs,
engineers, scientists, professors, and
professionals. Consequently, the city
cultivated a generous layer of an upper
middle class with high purchasing
power parity, whichis highest compared
to other metros. An extensive survey by
Sugandh India involved prominent
dhoop and agarbatti manufacturers,
super stockists, wholesalers,
distributors, and retailers. Their
findings reveal that agarbatti products
dominate the market, accounting for
approximately 75% of total sales. The
remaining 25% are products such as
dhoop, dry sticks, sambrani, and cones.
Hyderabad a vantage point for vyihin that 25%, around 7-8% of the

Agarbatti has a prominent
market share in Hyderabad
Vibrant Hyderabad boasts a
demography that speaks Telugu, Hindi,
and Urdu. For centuries, Hindus and
Muslims have coexisted peacefully.
Despite being a metro city, Hyderabad
showcases a unique blend of rich
cultural  heritage and modern
advancements in education, science,
information technology, and various
enterprises. Hyderabad is the nerve
centre of manufacturing, research
organisations, universities and
management institutes. This made
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market comprises bakhoor chips and Arabic fragrance
products, with bakhoor chips classified as premium items.
The demand for premium quality products remains
consistently high. The average market price for these products
ranges from 50 to 3200. Economy and medium-priced
products  costing
¥5toX50, represent
nearly half the
market share.
Products priced at
20 and 30 are
most popular.

Market for
medium-
premium
products
According to
Sugandh  India’s
market report, the
medium and

premium  quality
| product segments
each account for
half the market,
relative to  the
economy segment.
As a result,
products priced between 350 and 3200 enjoy wider popularity.
Specifically, the 50 price point experiences the highest
demand for boxes. Zipper packs generally sell in jumbo sizes
at a maximum retail price (MRP) of X75 or more. While both
boxes and Zipper packs come in premium quality, boxes tend
to sell more than Zipper packs at the %50 price point.
Hyderabad showcases a strong market for quality products,
with consumers actively seeking quality options across all
categories, from economy to premium. The report reveals that
around 20% of the premium market are reputable premium
brands, while the remaining 80% falls within the economy and
medium categories. Among the best-selling premium brands
are Balaji, Forest, Misbah, Cycle, Zed Black, Mangaldeep,
Dhoop Chhaon, Floris, Utsav, Real, Darshan, Denim, Oriental,
Shridhan, First Choice, Goodluck and Amruthaa. These
brands offer products across premium, medium, and economy
ranges. The Diya brand from Diya Aroma Fragrance, especially
its flora and masala incense sticks, enjoys significant
popularity. In the medium and economy segments, notable

brands such as Bharatwasi, Panini, Golden, Metro, Real
Fragrance, Bimal, Basant, Varsha Incense, Mangaldeep,
Flourish Fragrance, Rocket, Raj Fragrance, and KTR’s Aastha
maintain a strong market presence, with MRPs ranging from
10 t0 350. One of Hyderabad’s oldest brands, Metro’s Maratha
Kewda, continues to attract a loyal customer base.

Higher demand for Sambrani cups
compared to wet dhoop

Asasa The report highlights a low demand for dhoop and
bamboo less prosducts in Hyderabad, with wet dhoop
experiencing even less interest. The market for Sambrani cup
is higher as compared to wet dhoop. Major companies offer a
wide range of dry stick products, with bamboo-less products
capturing a 10% market share.

Dhoop typically retails at an MRP of 320, with brands like
Parivar, Pranami, Sunny, and Shah Fragrance gaining
popularity. The wet dhoop segment holds approximately 3-4%
of the market, with leading brands including Hari Darshan,
Zed Black, Dev Darshan, BIC, Balaji RED etc. Brands like KTR,
Diya, Mangaldeep, Amrutha, Sankla, Anubhav Incense (Allied
Agarbatti), Hari Pooja, Royal Wood, and Lakshmi products
are doing well. In the bakhoor category, Ajmal stands out,
alongside offerings from Misbah and KTR.

Consumers across Telangana prefer the loban from
Nagpur-based Hansraj. Amrutha and Flourish dhoop brands
are in huge demand. The
market for Sambrani cups
is more than that of wet
dhoop as here the
consumers prefer
Sambrani cups more.
Tamil Nadu-based GT
maintains a strong
presence in the sambrani
cup market. Naivedya
(Cycle Pure) and Bahubali
(Forest) dominate this
space, and brands such as
Misbah, Allied, Basant,
Delta, Sampradayam,
Ambika, Ashika, and Real
also have market presence.
The 40 price point for
packs of 12 is notably
popular. KTR and Diya’s
sambrani cup  enjoy
significant market shares,
complemented by local
producers with a strong foothold in sambrani cups. In the
camphor segment, the best-selling product is Swastik, while
Mangalam caters to the premium market alongside brands
like Vijay Shri, Ambika, and Vanshi. In the attar and roll-on
categories, products from Arokaim, Balaji, Oriental, and Big
Bell are in demand.

Popular fragrances include sandalwood, jasmine, and rose.
In chandan tika, Consumers prefer light orange-colour.
KTR and DS products have a major market in this, along with
other brands like Hari Darshan and Manohar Sugandhi. The
demand for tika is primarily in powder form. DC Comfort,
Balaji Freedom, Aashika, 10 Ka Dum, Godzilla, and Night
Dragon receive positive reception in the mosquito incense
segment.®
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HYDERABAD IS A MAJOR MARKET
FOR ECONOMY & MEDIUM SEGMENT
PRODUCTS: RAMU YADAV

“Hyderabad-based Lakshmi Narayan Agency, a well-known wholesale dealer of
agarbattis, was established during the days of his grandfather,” informed Mr
Ramu Yadav (Owner) to Sugandh India. His father started this business. Mr Yadav
highlighted that the demand for jumbo packs in zipper packing is rapidly
growing. Packaging sizes range from 100 grams to 400 grams.
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ox packing is the preferred choice among
consumers. Products priced at 70 and
above, particularly those in 200 or 400-
gram packs, perform well in Zipper
packaging. He further explained that
premium quality products priced
between 350 and 60 are the most
sought-after, while only a niche segment of customers
opt for more expensive premium offerings. Agarbattis
priced between 220 and 50 are the most frequently
sold. Economy and medium-priced segments
constitute approximately 80% of the market. Premium
products make up the remaining 20%.

In response to an inquiry, Mr Ramu Yadav
identified several leading brands in the market,
including Z Black, Mangaldeep, Cycle, Forest
Fragrance, Rocket, Denim, Oriental, and Raj
Fragrance. Among premium brands, Misbah, Forest,
and Cycle are particularly popular. Mr Yadav clarified
that he also sells his own brand.

Mangaldeep and Asht Lakshmi also sell well in
the dhoop segment. He observed that Rocket is the
leading brand for wet incense along with Hari Darshan
and Dev Darshan. Cycle, Naivedya, Aashika and GT
Sambrani cups from Tamil Nadu are favoured.
Swastik achieves the highest sales in camphor.
Varanasi based Chandan Tika Bhawani is the most
sought-after product in his shop. Mr Yadav also noted
that the agarbatti market is expanding rapidly, with
customers showing a strong preference for quality
products. Typically, four to five out of ten customers
base their purchases on brand names, though all
consumers prioritise quality.®
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Worship Maa with Different Fragrances
on Each Day of Navratri: Dr Chakravarthy,
Engineer-MBA With A Phd In Astrology

his year, the 9-day Navratri festival will run
from the Pratipada of the Shukla Paksha of
Ashwini to the Navami. According to the
Panchang, Sharadiya Navratri will commence
on Thursday, 3rd. October, and conclude with
Vijayadashami on the 12th October. The
Pratipada date will begin at 12:19 AM on the Third of
October and end at 2:58 AM on the Fourth of October.
Therefore, we recognise the Third of October as the
starting date for Navratri this year. The calculation uses
the Udaya Tithi. The auspicious time for Kalash Sthapana
occurs between 6:15 AM and 7:22 AM. Each year during
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Navratri, devotees witness Maa Durga travelling in
different vehicles, which helps them determine auspicious
and inauspicious times. This year, Maa will arrive in a
palanquin during Sharadiya Navratri.

The universal mother, Adishakti Maa Durga, receives
worship in her nine separate forms. Throughout these nine
days, devotees adorn Maa Durga with clothing and
flowers of various colours. Astrology emphasises the
importance of burning different fragrances and incense
sticks for each day of Navratri. It is customary to offer a
variety of fragrances to Maa Durga sandalwood, rose,
jasmine, and other fragrances.



To worship Maa Durga during
the nine days of Navratri,
devotees should utilise
sandalwood fragrance in form of
incense, perfumes, and agarbattis.
However other fragrances can
also be used on each day.

B On the first day, dedicated to
Maa Shailputri, use lavender
oil, agarbatti, lavender
incense, and scent.

B On the second day, for Maa
Brahmacharini, offer rose
perfume, agarbatti, and
incense sticks.

B During the third day’s
worship of Maa
Chandraghanta, employ
frankincense/loban perfume,
incense sticks.

B For the fourth day, dedicate
your offerings to Maa
Kushmanda with orange
perfume and the
corresponding agarbatti.

B On the fifth day, when
worshipping Maa
Skandamata, include rose
perfume, agarbatti, incense,
and Attarful in your rituals.

B The sixth day is for Maa
Katyayani. Peppermint oil,
rose perfume, and related
dhoop and agarbatti are
offered to the holy mother.

B On the seventh day, when
honouring Maa Kalratri,
utilise eucalyptus (Nilgiri
oil) and associated
fragrances.

B On the eighth day, for Maa
Mabhagauri, offer attarful or
ylang-ylang.

B Finally, on the ninth day,
during the worship of Maa
Siddhidatri, present
patchouli oil, incense,
scented agarbatti, lavender
oil, and more to ensure that
Maa Durga is pleased and
grants the blessings you
seek.

Dr. Rangaraj Chakravarthy is
an engineering and business
management graduate who
provided the information.
Although he is a lighting
consultant by profession,
astrology has always been his
passion. He has pursued a
doctorate concerning the friendly
houses of astrology (the 6th, 8th,
and 12th houses). Dr. Rangaraj
chakravarthy has studied Vedic
astrology for 20 years. He has
examined the scientific aspects of
astrology and has dispelled many
misconceptions prevalent in
society regarding it. Through
extensive research, he has
clarified various situations to
combat the myths and rumours
surrounding astrology. His
knowledge of astrology is
extensive. He has written
numerous blogs and articles for
students studying astrology. He
has authored a book on the
constellations and has written
many fascinating and informative
articles on astrology. ®
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ELEVATE YOUR

CREATION WITH
H.R.A. ESSENTIAL OIL FACTORY

WHY CHOOSE
HRA ESSENTIAL OILS?

Tailored Excelence: From fragrence to
cosmetics, aromatherapy & pharmaceutical
industries, ourdiverse range of oils caters to
unique need of your industry. Partner with us g

to discover custom solutions that elevate
your formulations to extraordinary heights

TRANSFORM YOUR

L PRODUCTS TODAY!

i3 (“‘—“\ ITE s Join the ranks of discerning
. |3 =) manufacturers who trust

HRA Essential Oils to infuse their
creations with nature's finest
offerings. Elevate your brand,
captivate your audience, and
unlock the full potential of your
products with HRA Essential Oils.

Sandalwood Cypriol (Nagarmotha) Lavender Eucalyptus Peppermint
Essential Oil Essential Oil Essential Oil Essential Oil Essential Oil

Rose Vetiver Lermongrass
Essential Oil Essential il Essential Oil Essential Oil

Dive into a world where nature's essence intertwines with your creations, elevating
them to new heights of excellence. Welcome to HRA Essential Oil Factory, where
craftsmanship meets innovation, and every drop felis a story of purity and passion

For Inquiries CONTACTUSAT
And Collaborations ®) info@hraessentialoilcom  (©hareem@hraessentialoil.com

Address: e
Head Office & Factory; Haiji Ganj, Kannauj 209 725 (UP), India @ www.hraessentialoil.com @ +91 9935327008, 9807307779
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' Ancient Essence,
Modern Elegance

S Mansukhlal and Company 194, Samuel Street, Masjid Bunder (W), Mumbai - 400 009
Email: smansukhlalcompany@gmail.com | Web : www.incensedhoop.com

Customer care: (&) +91 8169804060 +91 9920185666 Follow uson: @ €) @ smansukhlalco
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For blissful :

* Our Other Products —

Zipper Pouch | Small Pouch | Family Pack | 5in 1 Pouch | Fruit Collection
Medium Pouch | Dhoop Sticks | Small Box | Flower Collection

More than 300+ Items

A Quality Product Manufactured By :
PARAM AGARBATTI WORKS . . : -
Rajkot - 360110, (Gujarat) - INDIA Dealer/Distributor inquiry
&9 www.paramfragrance.com

4 paramagarbattiworks@gmail.com
& +91 98751 50743

Feel free to contact us for any
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Natural Essential Oils
Aromatherapy Oils & Carrier Oils
Serving The World Since 1972

OUR GROUPS

R KESH

&IﬁLK[;EU SST FE OUI; I:BCETR?SHIPS
. mm (fcc

STAR EXPORT HOUSE RECCOGNIZED BY GOVT. OF INDIA APED”\
25, Azad Nagar, Kanpur - 208002 (U.P.) India.
Mob: +91 73882 33330/31/34/39

Email: info@rakeshin.com

Web: www.rakeshin.com




' MAKE IN INDIR

N PR’ Bag & Accessories
Companey

[GOBLIN]

Starting
Price From :

§LING BAG EIMESSAN GER BAG
éago Arcade

DUFFLE BAG BACKPACK OFFICE BAG

Eatter reade Ventage . Bottega

N __comm

Discover affordable luxury: introducing our new & customisable bag collection

GOBLIN INDIA LTD.
CONTACT US : +91 99099 61224 / +91 9879056471

1st Floor, Camex House, Stadium-Commerce Road, Navrangpura, Ahmedabad - 380009. India
E-mail : info@goblinindia.com | Customer Care No : 079 26465080

]
‘3 (© @goblinluggage Goblin India




RSF

SENSE ENCHANTING INNOVATION

Creatz’ng ﬁgmnc&s jé; the sou[

RS FRAGRANCES INTERNATIONAL PRIVATE LIMITED

Corporate Office : 62, Chand Ganj Garden, Lucknow-226024, Uttar Pradesh, India
Factory: G-17, 1-A, UPSIDC Chinhat Industrial Area, Deva Road, Lucknow-226019
Email: info@rsfragrances.com, rishi@rsfragrances.com, sagar@rsfragrances.com
Mobile: +91-9838003800, +91-9628811112 « Fax: +91-522-2230032 1 Web: www.rsfragrances.co.in
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Premium Aluminium Bottles & Drums by

M.S. CAN

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Mohd. Samran

W

T )

Choose M.S. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

hv Ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
UU Y oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN? over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.
Contact us today to learn more!

Corporate Office: A-19, 2" Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P.)
Mob: +91 9999948609 | Email: Samran1012@gmail.com
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MFG. R.P. FRAGRANCES

For Distributor Queries: 9628078000



ADVERTISEMENT TARIFF

/SUGANDH INDIA

«geia g
Sugandh India : Monthly Bilingual (English and Hindi)

SUGANDH mnm"

Afirst and one of its kind magazine dedicated to Agarbatti
industry which along with being informative and useful for
industry content wise, also acts as a medium to connect
the industry.

Circulation : Currently 12,000 per month hard copies with an
aim to increase to 50,000. Also has a digital version as well.

Readership : Manufacturers, Perfumers, Raw material
suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Content : Brand News, Monthly City/State wise Market
survey and reports, Industry News, Interviews and profiling of
not just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production cost,
duplicacy, etc. all possible through our ground level reporting.

Experience the Power of Pure Fragrance. Anytime. Anywhere

Mechanical Data (w x h)
POSITION Note : Keep text 5 mm
InSIde FULL PAGE
FRONT COVER 60,000 18.5 cm x 23.5cm
.................................................................................... LF PAGE
BACK COVER 50,000 21 cm x 30 cm
INSIPESGVER 1 35000 21 cm x 30 cm
INSIDE COVER BACK | 30,000 21 cm x 30 cm
GATE FOLD 50,000 42 om x 30 cm
DOUBLE SPREAD | 30,000 : 42 cm x 30 cm DOUBLE SPREAD
. FULLPAGE | 15,000 | 21 cm x 30 cm '
. HALFPAGE  : 10,000 : 18 5 om x 13 5 om
QUARTERPAGE | 7,000 9 cm x 13 5 cm
: : 9 cm x 5 cm STRIP
18 5 cm x5 cm :
Note : 20% extra for Advt in first 20 pages. All rates are excludmg 5% G S T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK LI ViSiTiNG
State Name : Delhi, Code : 07 Alc No. : 070463400000052 PAGE CARD
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Manufactured & Marketed by : For any complaints or feedback contact
our customer care head at manufacturing

Factory : DEEDARGANJ, KANNAUJ - 209725 U.P. INDIA | & www.rathorebrothers.com
ESTDA1902 Customer Care No. : 9044689506 Ki fb.com/deepsagar.in

E-mail : info @ rathorebrothers.com REGD. NO. 891969




LR

COMING

5‘9 = D= /SW
Anusthan I NN White

(
EXCLUSIVE QUALITY EXCLUSIVE QUALITY N ll ISI{

PEEEMIUM DEIOF ST EXCLUSIVE QUALITY

Omkara

S

BAMBOO
LESS
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Unit 1 ; Unit 2

. ENQUIRY :
C, Nr. Jupiter Chokadi, Makarpura, Vadodara | A/7 site -1 Panki Industrial Area, CALL FOR BUSINESS ENQ

+91 7228847474

Customer Care No. +91 7228847474 \ / Panki Kanpur Nagar, Uttar Pradesh - 208020

E-Mail : feedback@divyastra.store ' 4> Website: www.divyastra.store




