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Festive season brings hope to the incense and
dhoop industry despite global trade challenges

he market landscape for festivals in 2024 has
I shown notable improvement. Durga Puja,
Dussehra, and Diwali festivals push substantial
trade across various sectors. Industries Automobiles,
jewellery, fragrances, decorative items, textiles, and
luxury goods have experienced a surge in sales during
this festive period. Worship materials, particularly
incense sticks, dhoop, sandalwood tilak, havan samagri,
and perfumes, have seen a significant rise in demand,
with sales nearly doubling compared to previous years.
The local festivals beginning in Shravan, particularly
the Ganesh Chaturthi celebration, kicked off a series of
rituals, including Hartalika Teej, Krishna Janmashtami,
and other rituals, reflecting our diverse cultural heritage.
Market experts and media reports indicate that the
trade in dhoop, fragrances, and worship materials has
markedly improved this year, making it the first year since
the COVID-19 pandemic when market conditions have
surpassed those of 2019. During the festivals of Ganesh
Puja, Dussehra, and Diwali, major branded companies
launched new ranges of incense sticks, dhoop, dry sticks,
and sambrani cups, with dry sticks and sambrani products
seeing the highest number of launches.

The incense and dhoop industry is currently
experiencing rapid growth. Despite the severe impact
of the pandemic on many sectors, it is reassuring to note
that the incense market remained relatively stable. With
improving conditions in other industries, the dhoop sector
is also witnessing increased business, particularly in the
production and demand for premium products. Despite
a successful festival season, global trade faces significant
challenges due to the Israel-Palestine conflict and attacks
on maritime vessels by Houthi rebels. India, heavily reliant
on the Red Sea route for trade, is feeling the impact, as
approximately12% of global exports pass through thisroute.
The situation has led to a diversion in trade towards South
Africa— resulting in a threefold increase in transportation
costs. Estimates indicate that India’s shipments might
severely affect profits by an additional $30 billion. The
country conducts extensive trade in petroleum products,
grains, chemicals, and various raw materials via the Red
Sea. Government data reveals that India’s exports for the
current financial year have fallen by 6.5% compared to the
previous year. If these challenges persist, the outlook may
not be favourable for the incense and fragrance industry
along with other sectors. Stakeholders should be prepared
for the worst to navigate this evolving landscape..®
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FROM TRADITION TO INNOVATION
THE FRAGRANCE LEGACY OF MANOHAR SUGANDHI

THE LEGACY OF QUALITY SINCE FOUR GENERATIONS:
HIMALAYA DHOOP-AGARBATTI INDUSTRIES
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anohar Sugandhi, founded in 1930, is a
pioneer in the Pooja Samagri, including the

Agarbatti  (Incense) market, particularly

known for its “Chandan Tika.” The company
is renowned for offering natural, traditional, and high-
quality products. This company has preserved the process
of agarbatti by merging it with traditional Indian values.
They focus on premium formulations that use the best-
quality raw materials. With a plan to expand PAN India,
brand Chandan Tika’s existing product line stands out for its
innovative packaging while maintaining its traditional
essence. By incorporating the latest technology, process
automation, and family legacy into their operations, this
company has risen to the challenges of the market. Pranav
Shrikant Ganu, R&D and Marketing Head of Manohar
Sugandhi, revealed in an exclusive interview with Sugandh
India that his great grandfather Late Hari Aatmaram Ganu
started making dhoop in 1930. Intially, he had a small
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workforce of five. With time, the family expanded the
business, adding Flora agarbatti and, eventually, masala
batti to the product line. This company sold everything
through retail stores in those days before the Internet, digital
marketing and social media took over. As a small company,
they provided premium pooja products that reflected their
dedication to quality and excellence.

Speaking with Sugandh India, Pranav Ganu informed
that a major turning point came when my father Mr. Shrikant
Manohar Ganu introduced Ashtagandha (Chandan Tika) into
the incense market. That product changed everything—it
became our bestseller, and we’ve never looked back. We are
the pioneers of Chandan Tika, setting a new standard with
our high-quality offerings. While many manufacturers sell
orange coloured cheap powder as Ashtagandha, we ensure
our Chandan tika is authentic, using attars from Kannauj
and the finest quality traditional raw material from different
parts of India. With Chandan Tika, we offer a product with
endless possibilities.

Pranav joined the family business early, and over time,
he graduated in perfumery. Today, this brand offers eight
distinct varieties under the Chandan Tika range. They are
the only manufacturers in India producing this exclusive
products in this catagory. Each state across the country has
its preferences for the shades of Chandan Tika—whether it’s
yellow or bright orange. Due to their long legacy and trusted
clientele, they can cater to these diverse preferences with
care and precision.

“Being the fourth generation in this business, I’ve been
immersed in the knowledge of the incense market from
childhood. I have contributed to the marketing, packaging,
and process automation of Manohar Sugandhi. Our



operations are fully automated, with no human intervention
in the manufacturing process,” emphasises Pranav Ganu,

adding, “Every day, our technology-based systems
manufacture around 150,000 bottles of Chandan Tika.
Our Ashtagandha is made from authentic ingredients, so
maintaining consistent quality is crucial, especially for the
fragrance. I oversee the quality, ensuring that every batch
meets our standards.”

Pranav further informed that the manufacturing unit
in Pune employs around 50 people. It is widely admitted
that traditional methods and materials are everlasting.
They never fall out of favour in the market. Rather than
just focusing on finished product quality, they prioritise
sourcing high-quality raw materials. The team of Manohar
Sugandhi sticks to the same formulations and practices that
have been running for generations, staying true to the pooja
samagri roots.

“In this industry, labour and availability of genuine raw
materials remain two significant challenges. Fortunately, the
incense market in India is shifting toward premium products.
Nearly 20 years ago, consumers sought economical options
for pooja samagri, but today’s buyers are more conscious
and inclined toward sustainable, quality and higher-end
choices,” expounds Pranav Ganu.

Automation is the key to success. A committed workforce
combined with automation drives the growth of the company.
A long legacy since 1930 helped the company to create long-
term trusted relationships about sourcing raw materials.

Currently, Manohar Sugandhi covers 12-13 states across
India, including Maharashtra, Gujarat, Rajasthan, MP, West
Bengal, Telangana, Karnataka, Odisha, Uttarakhand, Andhra
Pradesh, and Delhi. Further, they have their footprints
internationally, exporting to Singapore and Australia. It
has a vast distributor network of approximately 230-240
distributors selling around 120-130 products. The product
portfolio includes Chandan Tika, scented Agarbatti, Masala
Agarbatti, Dhoop Cups, Dhoop sticks and Attars Roll-ons.
Recently, they have ventured into Aroma oils for home care
products.

“Our main goal is to cover PAN India with our bestselling
Chandan Tika and other pooja products. The potential in
this market is vast, and we see tremendous opportunities
ahead. We remain committed to delivering uniqueness
and authenticity—whether it’s in fragrance, packaging, or
product concepts. Rather than the common offerings, our
team focuses on the premium range, and our products speak
for themselves with their quality and packaging,” concludes
Pranav Ganu, sharing the business plans.®
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imalaya Dhoop-Agarbatti Industries has been
perfecting the art of crafting exquisite incense
products for several decades. From the scenic
landscapes of Punjab, Haryana, Himachal
Pradesh, and Jammu & Kashmir to the vibrant states of
Madhya Pradesh, Chhattisgarh, Gujarat, Maharashtra,
Uttar Pradesh, and Bihar, their incense offerings have
captivated the senses of people all over India. Renowned
for their long-lasting fragrances,
Himalaya’s products have earned the trust of top-of-the-

exceptional and
line companies in Bengaluru, the heart of high-quality
incense production. These companies consistently choose
Himalaya Industries for their unwavering commitment to
quality and durability. What sets them apart is their
dedication to using natural raw materials and fragrances,
ensuring that each product maintains its quality for a full
year after leaving the factory. This steadfast commitment

18 SUGANDH INDIA NOVEMBER-2024

to excellence has firmly established Himalaya Dhoop-
Agarbatti Industries as a trusted and well-recognized name
in the incense industry. Experience the beauty of our incense
products and explore the essence of Himalaya Dhoop-
Agarbatti Industries.

Himalaya Dhoop-Agarbatti Industries has firmly
established its presence in the incense industry today,with the
hard work of four generations and a steadfast commitment
to product quality. Operating as a family-run business under
collective leadership, one of its members, Mr. Munish Gupta,
shared insights into the company’s rich history during a
conversation with Sugandh India. The journey began with
Late Lala Telu Ram and Mr Jogendra Pal, Mr Munish
Gupta’s great-grandfather and grandfather, who hailed
from Dosanjh Kalan, a village near Phagwara. In 1960,
they relocated to Jalandhar, where they initially ventured

into the seed business. After five years, my grandfather



passed the seed business to his brother, choosing instead to
focus on his passion for incense production. Starting with
wet incense, my grandfather faced numerous challenges
in his daily routine. Each morning, he prepared the raw

material mixture by hand, as machinery was not available
at the time. This mixture was then cooked in a furnace.
Following this labour-intensive process, he crafted the
incense dough, rolled it into sticks, and packed it for

distribution. Every evening, he would supply his products
to the market, returning the next day to collect payments.
This relentless dedication marked the beginning of his
entrepreneurial journey. In 1970, he launched his first
brand, the Himalaya No. 1 Guggal Dhoop. Carrying goods
in bags, he travelled by bus from Jalandhar to various cities
including Ludhiana, Amritsar, Patiala, Rajpura, and Ropar.
As the business flourished, he upgraded from a scooter to
a van and eventually employed multiple agents to expand
his reach across all districts of Punjab. After establishing
a strong brand presence in Punjab over five years, the
company began supplying to Himachal Pradesh in 1980,
where there was significant demand for gola dhoop. During
this time, they launched products under the brand name
Lakshmi Varsha. Remarkably, Mr. Munish Gupta’s father
and uncle, at just 13-14 years old, started assisting their
father in this growing enterprise.

Under the guidance of Joginder Pal Ji, Himalaya
Dhoop-Agarbatti Industries has grown into a formidable
entity in the incense industry, with his sons, Mr Ravi
Gupta and Mr Vishal Gupta, acting as strong pillars of
support. Munish Gupta explained that in addition to his
father and uncle, his brother Piyush Gupta and his uncle’s
son Shreyas Gupta also play key roles in overseeing the

business. Even at 85 years old, Joginder Pal Ji makes it a
point to visit the factory every morning. He reviews the
previous day’s accomplishments and discusses the plans
for the day ahead. Each evening, the family gathers to share
updates on their respective tasks and provide suggestions,
fostering a collaborative environment. Munish highlighted

that his grandfather has clearly defined roles for everyone

involved in the business. Responsibilities for the factory,
shop, branding, job work, purchasing, finance, sales,
and operations in both North and South India are well
distributed among the team, which facilitates smoother
operations. Himalaya Dhoop-Agarbatti Industries operates

three factories, producing between 30 to 35 tons of incense

daily. Munish pointed out that the origins of incense can

be traced back to Punjab and Himachal Pradesh, where the

dry climate plays a significant role. In contrast, South India
sees a higher demand for agarbatti due to its humid weather.

SUGANDH INDIA NOVEMBER-2024 19
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Meanwhile, Punjab and Himachal Pradesh experience
constant weather for several months, either summers or
winters.

In a recent conversation with Sugandh India, Munish
Gupta shared insights into the evolution of Himalaya
Dhoop-Agarbatti Industries, particularly highlighting the
launch of the Dev Pooja brand during a period of rapid
growth. Packaged in Hexa boxes, this wet incense quickly
gained popularity, prompting others to attempt to replicate
it, leading to issues of duplication. Recognising the demand
for quality, many companies began approaching Himalaya
Dhoop-Agarbatti Industries for job work starting in 1985.
Munish emphasized that they agreed to take on this work
only under strict conditions: there would be no compromise
on quality, pricing, or the raw materials used. As demand
surged, the company expanded by establishing another
factory in the Sodal area, enabling it to supply products
to Punjab, Haryana, Jammu Kashmir, and Himachal
Pradesh. By 2016, the popularity of their products had
grown exponentially, particularly for gola dhoop. Our
expertise is however in gaththi dhoop. Munish revealed
that gaththi dhoop is derived from a herbs that grows
beneath the snow in the mountainous regions of Himachal
Pradesh. Gaththi dhoop is the original wet dhoop, but due
its limited availability and hugh price, alternatives were
explored. This led to the incorporation of almond powder,
Kasa powder, and specific types of tree barks known for
their good burning qualities. These ingredients were then
combined with oils, and perfumes to create a new fragrance
profile. Munish noted that traditional dhoop is primarily
available in black; however, the introduction of brown and
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coloured dhoop occurred about 20-25 years ago, marking a
significant innovation in the industry.

When asked why the best incense is produced in
Punjab, Munish Gupta explained that the region benefits
significantly from the natural resources of Himachal
Pradesh, which provides high-quality raw materials and a
conducive environment for incense production. Initially,
dhoop oil sourced from Barauni (Bihar) was integral to
the incense-making process. However, with the closure of
the Barauni (Bihar) refinery, these materials now need to
be imported from abroad. Munish also highlighted that the
company currently offers 21 different product ranges, all of
which have gained popularity in the market. At the Sugandh
India Expo in Varanasi, they launched a new premium
quality black incense named Mangal Karya, priced at Z50.
This product has quickly resonated with customers, known
for its ability to fill an area of 100 feet with fragrance when
burned, thanks to its all-natural raw materials. To ensure
product longevity, Munish stated that their incense remains
unspoiled for at least a year, as it often takes several months
for products to travel from the factory to the customer.
Therefore, most products have a one-year expiration date,
which helps maintain their burning capacity and fragrance
quality upon arrival. Additionally, to combat potential
spoilage from moisture, the company incorporates anti-
fungal agents into its incense products, further ensuring their
quality and durability in various environmental conditions.

In discussing the company’s future ambitions, Munish
Gupta outlined their goal of appointing a distributor in
every state and district across India. He noted that following
the Sugandh India Expo, there has been a notable increase
in demand for their products, particularly in Uttar Pradesh
and Bihar. Positive feedback has also been received from
regions in Maharashtra, including Nagpur and Ahmednagar,
as well as from cities in Bihar such as Patna, Darbhanga,
Samastipur, Gaya, and Muzaffarpur.

Additionally, the company is offering job work to
companies in Indore and Sagar in Madhya Pradesh, along
with Gujarat. Munish explained that when collaborating
with any company for job work, they ensure upfront
discussions cover essential details such as incense colour,
product expiration dates, fragrance, price range, and
more. Typically, they work with expiration dates ranging
from six months to one year. He further elaborated on the
comprehensive nature of their job work, which includes
creating incense, packaging, and transportation logistics.
The products they develop feature various price points,
with MRPs set at 210, 320, 350, 2100, and 3200. Munish
also highlighted that the company is currently exporting its
products to several countries, including Germany, the USA,
Australia, England, and various nations in Europe, where
they are popular among Sindhi, Gujarati, and other Hindu
communities.



In discussing the product range at Himalaya Dhoop-
Agarbatti Industries, Munish Gupta revealed that the
company currently offers an impressive selection of 72
different fragrances. These include popular scents such
as rose, sandalwood, mogra, guggal, loban, tuberose,
and belpatra. A standout offering is the JP Scent, named
in honour of his grandfather. Munish elaborated on their
sourcing practices, stating that they procure fragrance
compounds from reputable suppliers like S H Kelkar, JB
Fragrances, Sanjay Chemicals, and Schimmer. In addition
to these external sources, the company also produces ten
unique compounds in-house, ensuring that they add their
distinctive touch to every product. He highlighted that
their luxury compound is of premium quality, with careful
oversight during production. In terms of modernization,
Munish noted a significant evolution in their manufacturing
processes. Initially, incense was made by manually mixing
ingredients to create Kassi. This evolved to the use of
rolling machines, and now, the company boasts advanced
machinery capable of producing a one-ton mixture in just
one hour, a significant improvement from the previous
capacity of 100 kilograms.

In a recent discussion, Munish Gupta addressed the
rising trend of dry sticks in the market, highlighting a
significant segment of consumers who still prefer wet
incense. He explained that various environmental and
weather conditions in different states influence this
preference. Contrary to the belief that making incense by
hand is detrimental, he noted that the hand rolling process
enhances its fragrance and leaves a pleasant scent on the
hands. Munish pointed out that the smoke from wet incense
is effective over longer distances compared to agarbatti,
which offers a more limited fragrance range. He also
remarked that dry incense has taken the place of bamboo-
based options, dispelling the misconception that burning
bamboo is inappropriate in religious contexts. Exciting
developments are underway in the world of wet incense.
While gaththi and Kassi types were traditionally produced,
the company is now experimenting with powders used for
agarbatti, incorporating halmadi to enhance the fragrance.
This premium quality halmadi not only benefits mental and
physical health but is also environmentally friendly.

When discussing industry challenges, Munish
acknowledged the pressure from customers seeking
cheaper products that often compromise quality. In job
work scenarios, the demand for low-cost options remains
prevalent, but the company maintains its commitment to
quality, refusing to produce inferior products. He observed
a shift in consumer behaviour over the past three to four
years, with a notable increase in demand for premium
products. Items priced at *50-60 are now preferred over
those at 10 or %20, indicating that customers are willing
to invest in quality without hesitation. Munish emphasized

Gatthi Dhoop:
Traditional Incense Made
from Himalayan Herbs

The birth of incense is believed to be rooted in
Punjab and Himachal Pradesh. While the raw
materials traditionally came from Himachal,
production took place in Punjab due to the
presence of factories. Incense production began
with gaththi dhoop. This is the original form of
dhoop used by sages in ancient times. It is made
using herbs that grow beneath the snow. After the
snow melts, these herbs can be harvested, dried,
and finely ground. It is then mixed with desi ghee
to create the incense, which is notably hard in
texture. The quality of gaththi dhoop is assessed
by examining its fibres, and the production
process avoids any chemicals, wet perfumes, or
other additives. Today, this incense is quite
expensive primarily due to its low yield from the
icy regions where it grows. The original herbs are
rare and only available for a limited season; they
must be carefully excavated after the snow melts
and then thoroughly dried.

the importance of using good raw materials, explaining
that quality incense should leave behind white ash after
burning—a sign of its superior quality. Many customers
even use this ash as a tika, underscoring its cultural
significance.®
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BRAND NEWS

DevDarshan Introduces Ultimate Metal Cleaning Powder

DevDarshan, a trusted name in the Dhoop and
Agarbatti business since 1954, has launched
CHAMKILA SHINING POWDER, expanding into
the home care market. Known for high-quality
products for nearly seven decades, DevDarshan of-
fers this effective and easy-to-use metal cleaning
solution. Religious artefacts such as diya stands,
candle holders, puja thalis, kalash, lota as well as
household items thalis, katoris, spoons and more
can now be effortlessly cleaned using DevDarshan
CHAMKILA SHINING POWDER.

The newly launched CHAMKILA SHINING
POWDER is designed to restore the shine and bril-
liance of various metals, including brass, silver,

steel, iron, aluminium, and copper. These metals often lose their shine and develop a dull appearance over time due to expo-
sure to air, moisture, and regular use. DevDarshan CHAMKILA SHINING POWDER offers a perfect solution for this prob-
lem, bringing back the original lustre of your precious items with minimal effort. Available in three convenient pack sizes
100g, 150g, and 200g this formulation is specially designed to remove tarnish, stains, and dirt without damaging the surface
of the metal.

Regular use of the powder ensures that metal items stay clean and gleaming for longer periods, reducing the frequency of
cleaning required. This makes it a cost-effective and time-saving solution. It is easy to apply, delivers results quickly, and has
a pleasant fragrance, making it a must-have product. To learn more about DevDarshan CHAMKILA SHINING POWDER or
to explore other products from DevDarshan, visit the official website at www.devdarshandhoop.com.®

Balaji Agarbatti Company:
Expanding the Premium Wet Dhoop Segment

Balaji Agarbatti Company, a

w market leader in premium incense
— i

products based in Bengaluru, has

P
[t r——

unveiled two new signature fragrances,

Bindu and Kasturi, in its Premium Wet

prom—

"

LTI

Dhoop segment. Priced at an MRP of
%70 for 10 thick and long sticks, these
additions come alongside existing

popular offerings such as Red, Long
Champ, Marigold, and Holiday. With
these new products, Balaji has further

strengthened its position in the market,

offering its customers something fresh

e T
* 5EIF >

and premium in the segment that is
already creating waves.!H

(
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Address:

#24, Gangadhar nagar, 3rd main sarakki gate,
Kanakapura main road, Banashankari,
Bangalore-560078.

E-mail:
Customer care no:
Website:

info@forestfragrance.com
08026712538, 6362-547943
www.Forestfragrance.com



Hari Darshan (Hari Seva) Aaradhana and Shree Ganesh
Sambrani Cups: Eco-Friendly Rituals for the Modern Consumer

Hari Darshan has introduced an innovative,
eco-friendly solution for performing spiritual rituals
at home or in temples with their new Hari Darshan
(Hari Seva) Havan Cups. Made from 100% natural
ingredients, these cups provide a clean, smoke-free
experience, simplifying sacred practices. Two divine
fragrances are available:

- Aaradhana Sambrani Cups: A calming blend
of herbs and resins, perfect for meditation and
creating a peaceful environment for prayer.

- Shree Ganesh Sambrani Cups: — An
uplifting, energetic fragrance designed to
P . invoke Lord Ganesh’s blessings, ideal for
C Hari Seva:\ fostering positivity and marking auspicious
B Mehke Mann Mandir beginnings.

VIGHNAHARTA

SHREE - The c.ups are easy to. use:- just light them,
G A N E s " place in a .heat—safe dish, a.nd let the .sacred
fumes purify the surroundings, creating a
=~ Sambrani Cup_ 22 serene atmosphere. Each pack, containing 12
cups, is priced at X75. The key features include

AEBUE T Weiwie wH| . . .
S e e e natural ingredients, convenience, eco-

friendliness, and trusted quality.®

First Choice Kesar Chandan: | “2°
From Pune to pan India

While Bengaluru may be India’s most well-known

i

incense hub, Pune holds its own with a rich history of
incense-making that spans over 150 years. The Jahagirdar
family, the oldest incense makers in Pune, continues this
legacy with their **First Choice** brand. Offering a wide
portfolio that includes incense sticks, dhoop, sambrani, and
bakhoor, First Choice is known for its top-notch quality. One
of its standout products is the **Kesar Chandan incense
stick**, a blend of sandalwood and saffron that has become a
customer favorite. This heritage of quality and innovation
ensures that First Choice remains a prominent brand in the
incense industry. B
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Immerse Your Home in the Essence of Tradition with
our Authentic and Premium Incense Products.

(Pune) Put. Ld.
Shagun Chowk, Pimpri, Pune-411017
+91 9028050063 | info@realfragrances.co.in | www.realfragrances.co.in




Alaukik mesmerising con-
sumers with refreshing
guava incense sticks

Rajkot-based Alaukik is known for creating premium incense
sticks and is credited with starting the popular trend of pineapple-
scented incense sticks. This fruity fragrance gained so much

popularity that other companies, including market leaders, followed
suit with their own pineapple-scented products. In addition to
Pineapple, Alaukik offers top-selling scents like Musk Melon,
London Dreams, and Black Gold. Recently, the company launched
Guava incense sticks, which have also received a positive market
response. The attractive fragrances and the eye catchy packaging
makes Alaukik’s product stand out and customer favourite..®

ish
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Ahmedabad has emerged as a key hub for incense production, offering high-quality products at competitive rates. However,
**Flourish Fragrances** stands out by specializing in premium masala incense sticks and other high-end incense products.
Their portfolio includes a variety of top-selling items such as Indian Kasturi, Kesar Chandan, and Khus, which are particularly
popular among fragrance enthusiasts seeking premium experiences. Other noteworthy products include Ananta, Dhyanam,
Golden Wish, and Indian Beauty, all of which have gained significant demand. Flourish continues to lead the way in the
premium incense market, catering to those looking for the finest incense experience.®

Hem: A Global Incense
Powerhouse

CHANDAN H WHT E
-Precious range is in high demand in Hyderabad market — e ”
Hem, one of the leading brands in the incense industry, has achieved e L
tremendous success both domestically and globally in the past three de-
cades. With a presence in over 70 countries and multiple top exporter
awards, Hem has become a household name for quality incense. Their
**Precious Range**, including bestsellers like HEM Precious Chandan and
Musk, is particularly well-regarded in premium markets. Hem’s dedication

)

to producing top-quality incense has made them a leader not only in India
but also across the globe.®
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Orkay Fragrances Unveils Traditional Flower Series

Orkay Fragrance, a Bengaluru-based company, has been a leader in the incense industry for four decades. Its Snake

brand has recently launched the “Flower Series”, a collection of traditional fragrances in base bathies, priced at 123 for 100

grams. This series features eight captivating scents:
- Rose: a classic, romantic fragrance
- Lavender: known for its calming properties

- Champa: a sweet, floral scent

- Parijatha: a fragrant flower also known as night-
blooming jasmine

- Mogra: a sweet, floral scent

- Garden: a fresh, outdoor fragrance

- Sandal: a woody, earthy scent

- Kewda: a sweet, floral fragrance
The Flower Series has received an enthusiastic market
response, prompting Snake brand to consider expanding its
base bathi segment. Orkay Fragrance’s Snake brand is
renowned for its ultra-luxurious incense products, including
premium roll-ons (X550 for 8ml) and incense sticks (X15 to
%1 lakh per stick). Their ¥375 extra premium incense product
(25 sticks) has become a bestseller.
With growing popularity in India and internationally, Snake
Brand plans to enhance its portfolio with more high-quality
products soon.®

Saraswati Camphor: Leading in the Punjab market

Saraswati Camphor, produced by
Oriental Aromatics, Mumbai, is a
household name and pioneer in the
camphor industry. Saraswati
Camphor is the oldest and most
trusted brand in the camphor
segment. In the Punjab market, it is
the preferred choice among
consumers and stands as the market
leader. In addition to Saraswati,
Oriental Aromatics produces another
popular product, Three Pine
Camphor.

Camphor’s wide usage includes
medicinal applications for pain relief,
respiratory issues, and skin care, as
well as religious rituals and
aromatherapy for mental clarity.
Camphor also serves as a natural
insect repellent and deodorizer,
adding to its versatility in Indian
households. B

Saraswati
CAMPHOB
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Bambaoo-less products hold major
market share in Jalandhar: Neeraj Mageo
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he prevalence of incense products is notable in
Punjab, particularly in Jalandhar, where a
remarkable 70% of the consumption comprises
items such as dry sticks, cones, wet dhoop, and
sambrani cups. Only 30% of the local market is
dedicated to traditional agarbattis. Neeraj
Maggo, head of Maggo Agencies, recently discussed the
thriving incense market with Sugandh India. He highlighted
that the city’s substantial population of traders and merchant
communities significantly drives the demand for these
products. Notably, the Sikh community has shown an
increasing preference for dry sticks, contributing to a rapid
growth in their market presence over recent years. Maggo
Agencies was founded in 2007, but the Maggo family’s
connection to the incense business dates back three
generations. Neeraj’s grandfather started as a hawker, and
his father followed in the same footsteps. For five years,
Neeraj also worked as a hawker before officially registering
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Mr Neeraj Maggo
revealed that
| Maggo Agencies
- supplies goods
é to around 3,000
s,_, shops,
supermarkets, and
retailers throughout
Jalandhar.

the firm in 2007. Their journey
began as they met Mr Prakash of
ZED Black and they started its
distribution work, marking the
start of their successful venture
in the industry. As the demand
for incense products continues
to rise in Jalandhar, Maggo
Agencies stands at the forefront,
catering to the evolving
preferences of consumers.

Maggo Agencies has
established itself as a key distributor for the Balaji brand in
Jalandhar. In addition to this role, the agency serves as the
booking agent for BIC across Haryana, Punjab, and Jammu
& Kashmir. Maggo Agencies also supplies products of
Ahmedabad-based JB (brand) in Delhi and North India and
manages the distribution of Devdarshan in Jalandhar. Their
portfolio includes partnerships with prominent brands such
as ZED Black, Cycle Pure, Jaipur’s Geeta, and Parimal
Mandir. In Jalandhar, Maggo Agencies oversees local
operations for these brands and acts as booking agents
across four states, further solidifying its presence in the
region’s incense market. This strategic expansion
underscores Maggo Agencies commitment to meeting the
growing demand for quality incense products in northern
India.

Mr Neeraj Maggo revealed that Maggo Agencies
supplies goods to around 3,000 shops, supermarkets, and
retailers throughout Jalandhar. He highlighted the city’s
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expansive market for agarbattis, noting a significant shift
towards premium and medium-priced products. Before the
pandemic, products priced between X10 to 320 were the
norm, but this has changed dramatically, with items now
ranging from Y50 to ¥60 becoming increasingly popular.
The leading brands in Jalandhar include Balaji and BIC.
While the economy market features options like ZED Black,
ITC’s Mangaldeep, Maya from Jyoti Laboratories all
available for X10. Cycle Pure has emerged as a favourite in
the 320 to ¥50 range, with a strong presence at MRPs of 380
and %90. Additionally, Zipper pack holds a solid position in
the 350 market. Family and jumbo packs priced at X100,
containing weights of 100, 200, and 500 grams, are also
witnessing a rapid rise in demand, further demonstrating the
evolving preferences of consumers in Jalandhar’s incense
market.

Neeraj Maggo, shared insights with Sugandh India
regarding the robust market for premium incense products
in Jalandhar, where approximately 70% of sales are
attributed to this segment. Notably, even in rural areas,
products with an MRP of 50 are highly sought after. Maggo
highlighted a rising demand for dry sticks and sambrani
cups, alongside wet incense. However, the dry stick market
has shown the most significant growth over the past three to
four years. He identified BIC’s Panchvati as the top-selling
product in his inventory. When discussing the leading
brands, Maggo mentioned that Balaji, BIC, Zed Black, and
Misbah are among the top sellers. In the premium wet
incense category, BIC and Balaji lead the way. At 220, ZED
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Black’s Manthan is a popular choice and Devdarshan also
has a market presence. In the sambrani category, brands like
Delta, Cycle Pure’s Naivedya, Pushkarni, and Jaipur’s
Shubh are gaining traction. Overall, the sambrani market is
experiencing significant growth, further indicating shifting
consumer preferences in Jalandhar’s incense sector.

Mr Maggo provided insights into the evolving market
for camphor in Jalandhar. The Saraswati brand once held the
largest share. However, brands such as Labh Ganga and
Mangalam have begun to gain traction in recent times. The
market offers both branded and loose camphor, with Labh
Ganga’s fragrant camphor being particularly well-received
by consumers. In the sandalwood tika category, Hari
Darshan’s paste is the top choice. For perfumes, Balaji’s
premium products dominate, while Ratlam’s Arochem is a
popular option in the standard range. Maggo noted that
Jalandhar’s annual market size is estimated at 320 to 325
crore. While it may not be the central hub for the incense
and agarbatti industry in Punjab, the city serves as a
distribution point for nearby states.

He emphasized that the incense trade is thriving and
experiencing rapid growth. Despite the intense competition
in the market, Maggo believes it is not a significant concern,
as each product has its niche and a well-established network
of distributors. For any new brand to succeed in this
environment, he stressed the importance of focusing on
competitive pricing, quality, and transparent marketing
strategies, which are crucial for establishing a strong market
presence.®
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NAMOH INDIYA EXPERIENCES RAPID
GROWTH IN NORTHERN MARKETS:
SHIVA MAHARSHI
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The Namoh Indiya brand, known for its agarbattis, dhoop, cones, havan materials,
gola dhoop, and sambrani cups, is experiencing a surge in popularity across Punjab,
Himachal Pradesh, Haryana, and Jammu & Kashmir. Its Gau-Ansh herbal dhoop
product, in particular, has been well-received by consumers. Shiva Maharshi, head
of BKC Agencies and super stockist for Namoh Indiya in these regions, recently
shared insights during a conversation with Sugandh India.

e highlighted that a comprehensive distribution

setup has been established throughout Punjab

and Himachal Pradesh. Efforts are progressing

rapidly in Haryana, especially in Gurugram,
Faridabad, and central Haryana, with a successful entry
into Jammu & Kashmir as well. Maharshi noted that the
company is appointing 300 distributors across these states,
which will cover approximately 70,000 retail outlets. Plans
are also underway to open 600 additional outlets. Reflecting
on the journey, Maharshi mentioned that BKC Agencies
began operations for Namoh India six months ago and has
been working in the FMCG sector for the past 25 years.
This background has provided a solid foundation for their
current expansion efforts.
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In an interview with Sugandh India, Shiva Maharshi,
head of BKC Agencies, revealed that the decision to enter the
incense and dhoop market stemmed from consistent customer
requests during their FMCG operations. Recognising a
demand for high-quality products, they sought to partner
with a reputable brand, ultimately leading them to Namoh
Indiya. Maharshi and his team assessed Namoh Indiya’s
products, operations, production quality, and marketing
strategies. Their familiarity with the brand owner facilitated
a smooth partnership. He emphasised that Namoh Indiya’s
market strategy is robust, with product offerings ranging
from 10, 220 to *500. The company is focusing on mass-
market products, particularly havan materials and cones.
Trends indicate a decline in the use of traditional agarbattis.



Instead, consumers are increasingly opting for dhoop
and dry stick products. In response to this shift, Namoh
Indiya is ramping up production of havan samagri,
cones, dry sticks, sambrani, and gola dhoop. They also
provide a diverse range of incense products, with their
gola dhoop being noted for its high quality.

Continuing his discussions with Sugandh India,
Shiva Mabharshi revealed that Namoh Indiya’s products
are available in a wide array of distinctive fragrances.
The company has established its network and is actively
building a sales and marketing framework that has
already generated approximately I30-35 lakhs in
business within just a few months. With 25 years of
experience in the FMCG sector—supplying spices, oils,
beverages, sugar, rice, and various FMCG products—
BKC Agencies has developed a solid network.
However, Maharshi acknowledged that the market for
dhoop and agarbattis differs significantly, necessitating
a tailored marketing approach. Namoh Indiya is also
innovating with a variety of gift packs. In addition to
havan samagri and cones, the brand offers Gau-Ansh, a
herbal product, which is gaining popularity for its health
and environmental benefits. Maharshi noted that this
product has been well-received in the market, reflecting
the growing consumer interest in natural and beneficial
offerings.

Shiva Maharshi reported that Namoh Indiya’s
range of products—including dhoop, agarbattis, havan
materials, sambrani cups, and new design gift packs—
are performing exceptionally well in Punjab, Himachal
Pradesh, Haryana, and Jammu & Kashmir. Discussing
market trends, he highlighted that around 60% of the
population in Haryana and Himachal Pradesh lives
in rural areas, where there is a strong preference for
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Namoh Indiya is ramping up
production of havan samagri,
cones, dry sticks, sambrani,
and gola dhoop. They also
provide a diverse range of
incense products, with their
gola dhoop being noted for
its high quality.

affordable natural products available in larger quantities.
Conversely, Punjab, being a more affluent state with a
significant NRI population, shows a higher demand for
premium quality offerings. Maharshi noted that in Jammu,
dhoop products are particularly popular, while in Kashmir,
consumers tend to favour agarbattis. In Ambala, 320 dhoop
sticks dominate the market, and alongside Namoh Indiya,
brands such as Hari Darshan, Dev Darshan, and Zed Black
are also competing. He pointed out that there is limited
demand for camphor in the region, with havan samagri
being the top sellers, especially products from Namoh
Indiya, Dev Darshan, and Hari Darshan. Additionally, the
market for attar is virtually non-existent in Ambala, where
perfumes and deodorants are more sought after. Maharshi
concluded by estimating that the annual market for dhoop
and agarbattis across these four states is approximately 60
crores, indicating a robust and growing sector.H
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LUDHIANA IS THE HUB OF THE INCENSE
BUSINESS IN PUNJAB: VINAY KUMAR S00D

Vinay Kumar Sood, a prominent manufacturer and super stockist in the agarbatti
business, operates under the banner of “Shri Krishna Products.” His business spans
Punjab, Haryana, Himachal Pradesh, Delhi, and Jammu & Kashmir, where he also sells
products from various branded companies. In a recent interview with Sugandh India, Sood
revealed that Ludhiana is the largest hub for agarbattis and dhoop in Punjab. He
emphasised that the market for dhoop and agarbatti in Ludhiana is comparable in size to
the overall incense market in Punjab. He explained that the state has three distinct
regions: Doaba, Majha, and Malwa, with Ludhiana located in Malwa as the largest market.
Sood highlighted the flourishing business in dhoop sticks throughout these regions,
noting that cities such as Amritsar, Ludhiana, and Jalandhar have a strong presence for
premium products. He provided a breakdown of the districts in these areas: Doaba
includes Hoshiarpur, Ropar, and Jalandhar; Majha comprises Amritsar, Gurdaspur, while
Malwa features Moga, Faridkot, and Firozpur, Patiala, Sangrur, and Bathinda. Mr Sood has
been associated with the incense industry since 1981 and was initially in Amritsar. His
agency, Sai Ram Agencies, has been operational since 1999. Before this, he worked as a
super stockist and distributor for Bengaluru companies such as B. V. Aswathiah & Bros,
Ganga Products, and Orkay Fragrances, already engaging with markets across five
northern states at that time.
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In addition to promoting his brand,
“Shri Krishna Products,” Vinay Kumar
Sood serves as the super stockist for
several well-known brands, including
Shakuntala and Real Fragrance. His
incense products sell across Punjab,
Himachal Pradesh, Chandigarh, Delhi,
and Jammu & Kashmir. Sood shared
that his decision to settle in Hoshiarpur
was influenced by his father’s
emotional connection to the area, who
hoped that one of his sons would
establish a business there. He began
his journey with ZED Black, where he
had its agency for four years, supported
by a marketing team. Once ZED Black
established a depot, he launched his
brand. Shri Krishna Products focuses
exclusively on the manufacture of
agarbattis, offering a diverse range of
fragrances with an MRP ranging from
%5 to %100 per packet. His product line
consists of 70% black and 30% white
agarbattis. In addition to selling his
products, Sood operates as a super
stockist through a network of 125
distributors across the five northern
states.

In a recent discussion, Vinay
Kumar Sood highlighted that some
five years back most products were
sold at lower price points, with MRPs
0f%5,%10, and 20. However, over the
past 3-4 years, there has been a
noticeable
products, particularly those priced at
%50 and %100, which have seen rapid

shift towards premium

growth. Sood explained that the
economy segment constitutes
approximately 50% of the market,
encompassing products priced at %5,
%10, and %20. Products with an MRP
of ¥50 account for about 30-35% of
sales, while premium offerings
represent 15-20%. He
identified some of the leading agarbatti
brands in the region, including ZED
Black, Balaji, Shakuntala, and Real,
with a few other brands also making
an appearance. When discussing the
market for dhoop, Sood pointed out
that agarbattis

contribute 50% of sales in the area.

around

and dhoop each

Vinay Kumar Sood shed light on
the origins of dhoop (fragrant sticks)
in Himachal Pradesh and Punjab. He
explained that traditional dhoop was
crafted by grinding the bark of a
specific tree along with 4-5 herbs,
mixed with desi ghee, producing a
high-quality product. Today, the cost
of producing this authentic dhoop
ranges from X600 to X700 per kilo,
while it is available in the market for
just %50 to X100 per kilo. He indicated
that the most common products in the
dhoop market are priced at %5, %10,
and %20. Among the best-selling
brands are ITC’s Mangaldeep and
Devdarshan, alongside Manthan,
which also holds a place in the market.

He highlighted that the popularity of
dhoop brands can vary
significantly depending on the region.

various

In response to a question, Mr Vinay
Kumar Sood highlighted the rapid
expansion of the dhoop stick market,
particularly for dry sticks, cones, and
sambrani cups. He noted that brands
such as God Gift, Hari Darshan, and
BIC are becoming increasingly
popular in the dry stick segment. Dry
sticks are experiencing more sales
than traditional wet dhoop. Products in
this category are available at various
price points, including %10, %50, and
%100. Sood observed that the market
for sambrani cups is also growing
swiftly, with brands like Shakuntala’s
Divyam, Himalaya, Delta, and his
brand, Shri Krishna Sambrani, gaining
traction. Additionally, Cycle Naivedya
continues to maintain a presence in the
market. He further pointed out that the
demand for camphor is rising in
Punjab, with the Saraswati brand
leading in this segment. Ratlam-based
Aerochem brand ranks top in the
perfume and roll-on category, while
Balaji is popular among premium
products. Moreover, Hari Darshan is
the preferred brand for sandalwood
tika.H
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CHANDIGARH: A LARGE MARKET FOR

PREMIUM INCENSE STICKS - VINOD AGARWAL

Chandigarh boasts a significant market for pre-
mium incense and dhoop products. Products
from Bengaluru dominate Chandigarh. Trad-
ers and customers alike recognise Bengaluru
as the hub for high-quality dhoop and incense
production. Premium products from Ahmed-
abad are also gaining popularity. Vinod Agar-
wal, the owner of Agarwal Traders, informed
Sugandh India that he has been running this
business since the turn of this Century. He was
marketing Mysore sandal soap when he start-
ed. However, Mysore sandal incense sticks
struggled to sell then. After resigning from his
job, he ventured into trading incense sticks. To-
day, he collaborates with brands such as Bala-
ji, Arham, Sidhhi Vinayak, Vidhan Fragrances,
Omega, and Orkay, among others. He primarily
supplies supermarkets, departmental stores,
outlets, and retail shops in Chandigarh, Mohali
and Panchkula, with his supply chain reaching
approximately 250 counters.

n response to a question from

Sugandh  India, Mr Agarwal

highlighted that Chandigarh

possesses a substantial market for
premium range products, with an average
price range of X100 to X150. He noted a
specific demand for products priced at an
MRP of X70. Agarwal observed that sales
of premium incense and dhoop dry stick
products are nearly equal. The general
market for dhoop constitutes
approximately 60%, featuring products
such as wet dhoop, dry sticks, sambrani
cups, and cones, while the incense market
accounts for around 40%. He identified
popular products in the market, including
Balaji ZED Black, Cycle Pure,
Devdarshan, Hari Darshan, and various

branded offerings from Bengaluru.
Although ITC and other economy
products are available, Chandigarh

primarily serves as a significant market
for premium items. He added that normal-
range products typically come in zippers,
whereas premium products are commonly
packaged in boxes. High-quality dry
sticks from brands like ZED Black, Cycle
Pure, and Omega have a strong demand,

while Balaji’s premium wet dhoop is
especially popular. Devdarshan also
maintains a notable presence in the
normal market. In the economy range,
dhoop products priced at ¥50 are sold in
boxes. In response to a question, Vinod
Agarwal highlighted the rapid growth of
the sambrani cup market, with brands like
Cycle Pure, Balaji, ZED Black, and others
gaining significant popularity. He noted a
swift rise in the trend for bakhoor, which
was previously unfamiliar to many
consumers and not readily available.
Bakhoor is priced at an MRP of %250.
Agarwal emphasised that Chandigarh is a
market where customers prioritise quality
over price; if they appreciate a product,
they return specifically requesting it by
name. He also mentioned that Loban has
entered the market and is enjoying
considerable popularity among
consumers. Agarwal sells bakhoor of
Real Fragrances and explains that he tries
new products. When a new fragrance
arrives, he first tests it at home and only
supplies it in the market if he finds it
appealing. He observed that Orkay
products have established a strong market

presence, with packs of 10 sticks selling
for ¥1000, a price point that customers
appreciate. He noted a robust market for
camphor, where consumers show a clear
preference for products from branded
companies. This demand explains the
popularity of brands such as Saraswati,
Gangotri, Mangalam, Cycle Pure, and
ZED Black. Gangotri’s camphor, in
particular, features a fragrance, marking
the introduction of a scented camphor
trend. Among sandalwood tilak products,
Hari Darshan’s wet tilak stands out as the
most sought-after option. He also pointed
out a strong market for essential oils and
perfumes, with premium range products
currently in demand. Discussing the
challenges he faced in the incense
business, he explained that while
challenges do arise, the trade continuously
identifies solutions. With good supply,
effective marketing, and a strong network,
products gain enthusiastic acceptance in
the market. He indicated that, on average,
customers spend between 3500 to 1000
on incense each month, with 9 out of 10
customers opting for products by brand

name. W
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AMBALA'S INCENSE MARKET

ACCOUNTS FOR 60%, SAYS RAKESH

Mr Rakesh, head of the Punjab Provision Store, discussed the
thriving incense market in Ambala during an interview with
Sugandh India. He revealed that over 60% of the market is
dedicated to agarbattis, while dhoop accounts for the rest.
Established in 1958, Punjab Provision Store focused on
grocery items. However, the family business diversified into
agarbatti and dhoop some two decades ago. They
collaborated with brands such as Shiv Shakti, Raj Lakshmi
Poshaak, and Maratha. The store now supplies a wide range
of products across Ambala, Kalkaji, and Pinjore, and partners
with numerous companies from Indore, Gujarat, and Delhi.
Key brands include Balaji, Raj Lakshmi, B. V. Aswathiah &
Bros, GT Group, Aalok, BIC, and RKT. Rakesh highlighted that
the firm principally engages, in the distribution of agarbatti
and dhoop-based products, alongside retail sales directly
from their store. The business’s robust presence reflects its
significant role in the local market.

44 SUGANDH INDIA NOVEMBER-2024

Mr Rakesh from Punjab Provision Store
highlighted changing consumer preferences
in the local market. He observed that
products with a maximum retail price (MRP)
of %10 are becoming increasingly unpopular,
with consumers now favouring items priced
at 320 and Z50. Furthermore, there is a
growing demand for jumbo packs available
at ¥100. Rakesh pointed out that popular
brands of incense sticks include Dev
Darshan, Balaji, Cycle Pure, Z Black, GT,
RKT, BIC, Aalok, and Mysore SK brand.
For dhoop, products priced at <10 and 320
are the top sellers, particularly those from
Dev Darshan and Manthan. Additionally,
several Delhi-based brands, such as Bhavna
Sugandh, Grah Shanti, and God Gift, are
also gaining traction in the dhoop market.
He noted that Balaji products are available at
MRPs 0f 320 and 50, while the same brands
are also featured in dry stick formats. The
most sought-after varieties in Ambala are
sandalwood, rose, and guggal, reflecting
evolving consumer preferences.

Mr Rakesh shared valuable insights into the
local incense market, revealing that brands
such as Cycle Pure, GT, and Pioneer
dominate the sambrani cup segment.
Notably, the Saraswati brand leads the
camphor  category, commanding an
impressive 70% of the market share in
Ambala, with the remaining 30% occupied
by various other products. Rakesh noted that
brand loyalty plays a significant role in
purchasing decisions, with about 50% of
customers choosing products based solely
on brand recognition. On average, each
customer spends up to X100 per month on
dhoop and incense stick products, indicating
a steady demand in this sector. However, he
also acknowledged the challenges faced by
distributors in the highly competitive market.
Rakesh emphasised that sustained effort and
adaptability are essential for success in this
dynamic industry. ™
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ONLINE MARKET HAS BECOME A CHALLENGE
TO RETAIL MARKETS: LALIT SHARMA

D Traders, a prominent distribution and wholesale
firm in Chandigarh, has been a key player in the
incense and dhoop industry since its inception in
1995. In a recent discussion with Sugandh India,
Lalit Sharma, the firm’s head, shared insights into the challenges
and triumphs of operating in this dynamic market. Sharma

acknowledged that while the industry presents various hurdles,
companies and marketing professionals consistently devise
effective strategies to overcome them. One emerging challenge
has been the rise of online sales. “While this online issue certainly
exists, no product can succeed without quality,” Sharma
emphasized. He highlighted that the success of any product hinges
on its quality, customer trust, and personal connections. Despite
the growth of online sales, Sharma noted, “It hasn’t significantly
affected us. Our supply and sales operations are functioning well.
MD Traders is dedicated to providing incense and dhoop products
to supermarkets, stores, and retailers throughout Chandigarh and
Mohali.” The firm also offers a variety of other products, including
popular brands such as ZED Black and Rajkamal Dhoop. As MD
Traders continues to thrive, it remains committed to maintaining
the high standards that have defined its success for nearly three
decades.
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In a conversation with Sugandh India, Lalit Sharma, head
of MD Traders highlighted the robust demand for incense in
Chandigarh. He noted that many areas in the city show a strong
preference for premium products. Conversely, in smaller or lower-
middle-class colonies, economy-range products priced between
%10 and %20 are also performing well. However, the highest
demand overall is for medium-range products with a maximum
retail price (MRP) of 50 and 60. Sharma observed that premium
quality products tend to be the best sellers in supermarkets, while
products priced at 25 and 350 do well in the regular market. In
discussing sales figures, Sharma pointed out that ZED Black leads
the sales charts, followed closely by Cycle Pure and several other
branded companies. Additionally, products from small enterprises
and local producers are gaining traction in the market, reflecting
the diverse preferences of Chandigarh’s consumers. As MD
Traders continues to navigate this dynamic landscape, it remains
well-positioned to meet the varying demands of its customer base.

Lalit Sharma sharing valuable insights into the local incense
market highlighted the significant demand for local products like
Dev Darshan, which is thriving alongside Rajkamal offerings.
Sharma reported that ZED Black and Cycle Pure dominate the
market, collectively holding 80% of the share in Chandigarh.
While dhoop is somewhat less popular, there is a noticeable
increase in demand for dry sticks, cones, and sambrani products.
Currently, incense accounts for a substantial 60% of the market.
He noted that while wet dhoop once enjoyed popularity, the
trend is shifting towards dry sticks. For wet dhoop, zipper packs
priced at %30 are gaining traction. ZED Black Manthan leads in
demand, followed closely by Rajkamal. Sharma also observed a
rising preference for cups with guggul fragrance. In the sambrani
category, Cycle Pure and ZED Black remain the top choices for
consumers. In response to another inquiry, he revealed that Balaji
products are the most popular in supermarkets, thanks to their
extensive range of premium offerings. As the market continues to
evolve, MD Traders is committed to meeting the diverse needs of
consumers in Chandigarh.

In response to a question, Lalit Sharma provided insights
into the vibrant perfume and camphor markets in Chandigarh.
He highlighted the popularity of the Gujarat-based company
Ehsaan in the perfume segment, as well as the local preference
for Monet. Punjab-based products also have market. Additionally,
products from Aerochem Ratlam such as Magnet are popular.
Sharma noted that Mangalam and Saraswati are the most sought-
after brands in the camphor category. He also mentioned that
ZED Black entered the camphor market last year. Its products are
quickly gaining traction among consumers. Although customers
still opt for Chandan in powder form, the Hari Darshan brand
of Chandan paste is the preferred choice in the sandalwood tika
segment Approximately 60% of customers in Chandigarh request
products by brand name, with an average monthly spend of at least
%100 on incense and dhoop. Sharma explained that Chandigarh
lacks a significant hub for these products. The market is well-
organized with shops within buildings, eliminating the traditional
mandi concept found in cities like Ludhiana, Amritsar, and Delhi.
He emphasized the high consumption of dhoop products in
Chandigarh, encompassing both pan-India brands and unbranded
options, reflecting a diverse and evolving market landscape.
As MD Traders continues to navigate these trends, it remains
committed to fulfilling the demands of its customer base.®
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MARKET REPORT

Punjab’s incense market thrives as Ludhiana, Chandigarh,

and Jalandhar lead the way

Punjab, bordered by Haryana, Himachal Pradesh, and Jammu and Kashmir, boasts a rich history that spans
several millennia. Historically known as a route for global trade, particularly the Silk Route, the region has also
seen invasions from various groups, including the Aryans, Huns, Kushans, Greeks, and Muslims. Home to
approximately 30 million people, Punjab is situated in the fertile delta of five rivers. The state is not only an
agricultural powerhouse but also hosts a diverse set of industries, including agricultural tools, scientific
equipment, sports goods, electronic products, sewing machines, bicycles, and the farm food processing sector.
With over 600 medium and large enterprises, along with more than 200,000 MSME units, Punjab plays a crucial
role in the Indian economy. The state contributes significantly to agricultural output, accounting for 29% of the
country’s total rice production and 38% of wheat production.

Chandigarh serves as the joint capital of Punjab and Haryana, while major industrial cities include Amritsar,
Jalandhar, Ludhiana, Moga, Patiala, and Ambala. Comprising 23 districts, Punjab showcases the cultural
diversity of the Majha, Doaba, and Malwa regions, creating a vibrant marketplace for agriculture, industry, and
trade. Notably, Ludhiana stands out as the largest hub for industrial products and trade, including a wide range

of incense and agarbatti products.

Ludhiana: The Hub of agarbatti

production

The World Bank has acknowledged Ludhiana as the
top business environment in India. This city is the
largest hub for agarbatti (incense stick) and dhoop
(incense)productsinPunjab.Itservesasamanufacturing
powerhouse for industrial goods, including machine
parts, auto parts, household appliances, hosiery,
textiles, and garments. As Asia’s largest centre for
bicycle manufacturing, Ludhiana produces over 50% of
the bicycles in India. It also contributes 60% to the
production of tractors, automobile parts, and two-
wheeler vehicles. Additionally, Ludhiana is a significant
centre for branded textile companies and software
services. With a population of around two million,
Ludhiana supports millions of jobs, encompassing a
diverse demographic from workers to middle-class
families and affluent residents.

This economic vitality contributes to a certain
standard of living, leading to a strong demand for
incense and fragrance products. These incense products
are distributed throughout Punjab, Himachal Pradesh,
Haryana, and Jammu and Kashmir. Recent discussions
conducted by Sugandh India with manufacturers,
distributors, wholesalers, and retailers of agarbatti and
dhoop across Punjab have resulted in a market report.
This report indicates that the demand for incense
products is evenly divided, with 50% for economy
products, 30% for medium quality, and 20% for
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premium products. The survey highlights that Ludhiana
is the focal point of the incense market in the state.
Despite the large affluent population, there is also a
demand for products priced at 10 and 20. Medium-
range products are available in the 350 to X100 range,
while the premium segment features major national
brands. The leading brands in Ludhiana include Balaji,
Zed Black, BIC, Dev Darshan, Cycle Pure, and
Shakuntala, alongside agarbatti and dhoop sourced
from Bengaluru and Delhi.

Market for medium-premium
products

Chandigarh serves as the joint capital of Punjab and
Haryana, boasting a substantial population of
businessmen, corporate executives, bureaucrats, and
middle-class employees. This demographic drives a
strong demand for quality products, with customers
willing to pay premium prices. The city has a thriving
premium market, particularly in departmental stores,
supermarkets, and various retail outlets. Branded
agarbatti and dhoop products from companies based in
Bengaluru, Ahmedabad, Maharashtra, Delhi, and
Punjab are particularly popular.

The average market price for these products ranges
between 100 and 150, with the most sought-after
items priced around 70. The demand for dhoop and
agarbatti is nearly equal, with dry sticks enjoying
particular popularity. Notable brands available in



Chandigarh include Balaji, Vidhan Fragrances,
Omega, Orkay, Zed Black, Dev Darshan, Cycle Pure,
Hari Darshan, Rajkamal, Sai Flora, and ITC, offering a
diverse selection of incense sticks, dhoop, cones, and
sambrani cups.

In the perfumes and roll-ons category, products
from Aerocam, and Balaji are in high demand.
Saraswati leads the market in camphor, alongside
Gangotri, Mangalam, Cycle Pure, and Zed Black. Hari
Darshan is the most popular brand in sandalwood
tika. The scale is evident in the strong demand for
bakhoor for MRP Rs. 250 and sambrani in guggul
fragrance.

This segment features several companies, including
Real. A ten-stick pack of Orkay in Oudh fragrance
costing Rs. 1000 is also sold here. Remarkably, nine
out of ten customers in Chandigarh make purchases
based on brand names, with each customer spending
approximately 3500 to 1,000 monthly.

Jalandhar: Shifts to mid-range

agarbatti market

According to Sugandh India’s market report, the
demand for incense sticks priced at %10 and %20 in
Jalandhar has significantly declined over the past three
to four years. Most consumers now favour products
with a maximum retail price (MRP) of 350 and 60.
Consequently, brands such as Balaji, BIC, Orkay, and
Parimal Mandir have emerged as the most popular
options in the market.

The regular market also features established
brands like Zed Black, Cycle Pure, Mangaldeep, Maya,
with strong demand for products priced between 350
and 100. There has been a notable increase in the
trend for family packs or jumbo packs available
in 100g, 200g, and 500g. There is a growing interest
in premium products priced at 50 and above in the
rural areas surrounding Jalandhar. While agarbatti
remains the top-selling product, the demand for dry
sticks, and sambrani cups has increased
significantly.

BIC and Misbah are popular in dry dhoop sticks.
Balaji, Dev Darshan, and Zed Black are most in demand
in the traditional wet dhoop category. Delta and
Jaipur’s Shubh are preferred brands in sambrani cups
along with Cycle Pure’s Naivedya and Pushkarini. In
the camphor -category, popular brands include
Saraswati, Labh Ganga, Mangalam with loose camphor
also gaining traction. Hari Darshan’s paste is
commonly used for sandalwood tika, while Balaji’s
premium offerings and Aerochem’s standard products
dominate the perfume market.

cones,

Hoshiarpur: A diverse

incense market

Hoshiarpur, a city in Punjab, features a unique
market where products priced at 5, 10, and 320
coexist alongside those at 50 and %100. Notably, 10
agarbatti packs attract the highest volume of sales,
while economy products account for 50% of the
market, predominantly within the 5 to 320 range.
Products with an MRP over %50 constitute 30% of the
market, and those priced above %100 represent 20%.
Leading brands in Hoshiarpur for agarbatti, dhoop,
cones, dry sticks, and sambrani cups include Zed
Black, Balaji, Shakuntala, Real, Dev Darshan, Cycle
Pure, BIC, God Gift, Hari Darshan, Himalaya, Delta,
and Shri Krishna Company, along with Mangaldeep.
The camphor market is also expanding, with Saraswati
emerging as the top brand. Additionally, the market
for perfumesandroll-onsis on therise, with RATLAM’s
Aerochem leading in this category. In the premium
segment, Balaji stands out, while Hari Darshan is
widely recognised in the sandalwood tika market. ®
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Harri Hyperstore Supermariket:
A major seller of premium range

he Harri Hyperstore Supermarket
outlet in Chandigarh has operated

for 16 years, building on a family
legacy of 60 years in the incense
business through retail shops.
Manish Bansal, the head of Harri Hyperstore,
informed Sugandh India that the store exclusively
offers premium range dhoop and incense sticks
from a variety of branded companies. Balaji’s
premium quality products account for the highest
sales. Additionally, the store features products
from other premium brands, including Dev
Darshan, Omega, Cycle Pure, Tridev, and several

others.
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incense products

In response to a question, he explained that while
medium and economy range products are available in
Chandigarh, supermarkets primarily showcase premium
quality incense sticks and dhoop products from large
branded companies. Customers frequently t ransport
goods from Harri hyperstore to Shimla and other districts
in Himachal. He observed that the market for premium
incense and dhoop is rapidly expanding in Chandigarh.
Although incense sticks enjoy greater popularity,
consumers tend to use dhoop, dry sticks, cones, and
similar products less frequently. In answer to another
question, he remarked that just as the fragrance of
incense spreads widely, the incense business is also
experiencing swift growth. He believes that its future is
both bright and secure.®




A MAKE IN INDIR

sz Y’ Bag & Accessories
GOBLIN Company
we'ne about bugeage 4

Starting
Price From t

OFFICE BAG MESSENGER BAG

Discover affordable luxury: introducing our new & customisable bag collection.

GOBLIN INDIA LTD.
CONTACT US : +91 99099 61224 / +91 9879056471

1st Floor, Camex House, Stadium-Commerce Road, Navrangpura, Ahmedabad - 380009. India
E-mail : info@goblinindia.com

@ www.goblinindia.com @goblinluggage Goblin India

WE ARE AVAILABLE ON:  Flipkart ¢ ®Jiomart amazon



MAGAZINE DEDICATED TO INCENSE INDUS

e @Y Sf3TT

INTERNATIONAL
Incense & Fragrance

Where
Scents meet

the Market!

BEC, NESCO, GOREGAON (EAST)

Hurry! Spaces are filling fast!

For layout and booking details:
© +91 7838312431
sugandhindiam@gmail.com
© www.sugandhindia.in

Follow us on:
¢ Facebook: sugandhindiaM = YouTube: sugandhindia
® Instagram: sugandhindia w LinkedIn: sugandhindia




)

A i 9101 .

™

WET B‘-N 322
DHOOP  ‘Sae®

J

RS0 =
= o)
believe in pray.. Param
_ SADHANA
wh o " o . >
thd'ﬂ’ - o i Pgi;gm
| Pwmlmn A i '

i |[||Ji:

SADHANA

iy

} f Premiu o) > = ., 3 ! .)
Param ' s &) Param

SADHANA

oo
1lhnu]3 F Fu
| |'r'r.'miurrl
F T AT WA
o, T i aby

DHAMARA
OFFER ' ¥

T UHT ST Hi<h ST <.

SADHANA

- »

A Quality Product Manufactured By :
PARAM AGARBATTI WORKS

Rajkot - 360110, (Gujarat) - INDIA
& www.paramfragrance.com

¥ paramagarbattiworks@gmail.com Find us on : o

& +91 98751 50743
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ELEVATE YOUR

CREATION WITH
H.R.A. ESSENTIAL OIL FACTORY

WHY CHOOSE
HRA ESSENTIAL OILS?

Tailored Excelence: From fragrence to
cosmetics, aromatherapy & pharmaceutical
industries, ourdiverse range of oils caters to S
unique need of your industry. Partner with us *
to discover custom solutions that elevate
your formulations to extraordinary heights

TRANSFORM YOUR
PRODUCTS TODAY!

Join the ranks of discerning
manufacturers who trust

HRA Essential Oils to infuse their
creations with nature's finest
offerings. Elevate your brand,
captivate your audience, and
unlock the full potential of your
products with HRA Essential Oils.

Sandalwood Cypriol (Nagarmotha) Lavender Eucalyptus Peppermint
Essential Oil Essential Oil Essential Oil Essential Oil Essential Ol

Rose Vetiver Lemongrass Citronella
Essential Oil Essential Oil Essential Oil Essential Oil

Dive into a world where nature's essence intertwines with your creations, elevating
them to new heights of excellence. Welcome to HRA Essential Oil Factory, where
craftsmanship meets innovation, and every drop felis a story of purity and passion

For Inquiries CONTACTUSAT

Andloe info@hrcessen'rioloil.com hc:reem@hrc:essen‘rioloil.com
Address: o

Head Office & Factory; Hail Ganj, Kannauj 209 725(UP) India | & www.hraessentialoilcom &) +91 9935327008, 9807307779
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Serving Tndustny Scuce | 549

SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN 1S0 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110006 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47085228
BRAHCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053297 ® K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
® 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641
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SVD .
PineChem

Running on Good Fai

Six Decades .
of Pure ey

Bhimseni Camphor & Tablets

Pine Chemistry S

ARACH nakcws
Bhimseni Camphor
Camphor ! Tablets E

As a pioneer in the field, we have been support
fragrance and flavours industry since the earl)
nerations have counted on us. [
our state-of-the-art-manufacturing facil
buse network and international sourcing, we provide
igh quality Pine Chemicals, including
ized to your requirements.

Camphor Powder Isoborneol Powder

Bhimseni Camphor ] Dipentene

o | e
BTN T

svdpinechem.com

es, extensive

Private Limited (Formerly SVD Resins & Plastics Put. Ltd) f in
‘Maker Bhavan Ill, 21, New Marine Lines, Mumbai 400 020.
22-2368 6252, +91 86557 68338 | Email: info@svdpinechem.com
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MAGAZINE DEDICATED TO INCENSE INDUS

o BT SR

INTERNATIONAL
Incense & Fragrance

Where
Scents meet

the Market!

BEC, NESCO, GOREGAON (EAST)

Hurry! Spaces are filling fast!

For layout and booking details:
® +91 7838312431
sugandhindiam@gmail.com
O www.sugandhindia.in

Follow us on:
¢ Facebook: sugandhindiaM = YouTube: sugandhindia
® Instagram: sugandhindia » LinkedIn: sugandhindia
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SUGANDH INDIA
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INTERNATIONAL

Incense & Fragrance
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12TH 13TH APRIL 2025
BEC, NESCD, EI]REEADN I:EAST:I
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Where
Scents meet

the Market!

12TH - 13TH APRIL 2025

For layout and booking details:

HALL-3, BEC, NESCO, GOREGAON (EAST)
MUMBAI

© +91 7838312431 \\//
© sugandhindiam@gmail.com

© www.sugandhindia.in &

Follow us on:

# Facebook: sugandhindiaM
® Instagram: sugandhindia

& YouTube: sugandhindia
@ LinkedIn: sugandhindia
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"Your Industrial Drying Best Friend In Any Season."

| B8
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32 kg Dryer 250 kg dryer Dhoop stick dryer

AGARBATTI & &Y POIN g
DHOOP STICK DRYER !

High performance & low drying cost

2

Agarbatti: 3 - 4 Hours Drying Time Fast drying even in monsoon season

Dhoop : 5 - 6 Hours Drying Time 5
Minimize bending issues
Running successfully since 8 Years 4

Reduces breakages of the sticks

S
No fungal development
6
D;'?of E‘.':houp ch'loop gom ute:' Agarhattuk
tic one u ambrani  Incense Stic i i i i i
Dryer Dryer Drygr Dryer Dryer 2 Maintains an even dlpplng ratio
100 to 100 to 100 to 100 to 250 to 7
20,000 20,000 20,000 20,000 50,000
Kgs/Day Kgs/Day Kgs/Day Kgs/Day Kgs/Day

Ensures uniform drying

Steamtech Innovative Machinery Pvt. Ltd.

Steamtech
611, Aalap- B, Limda Chowk, CONTACT tnnovadve Machinery Pve Lad

Rajkot - 360001, +91 85111 46990 hello@simpldryers.com
Gujarat, India. www.simpldryers.com




Premium Aluminium Bottles & Drums by

M.S. CAN

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Mohd. amran

Y
o,

Choose M.S. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal

solution for preserving the integrity and quality of your products.

W h c h GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
y oose Trusted by clients in Ideal for a wide Robust and safe
M _s_ CAN? over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2™ Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P.)
Mob: +91 9999948609 | Email: Samran1012@gmail.com



ADVERTISEMENT TARIFF

Sugandh India : Monthly Bilingual (English and Hindi)

Afirst and one of its kind magazine dedicated to Agarbatti
industry which along with being informative and useful for
industry content wise, also acts as a medium to connect
the industry.

| SUGANDHINDIA

Circulation : Currently 15,000 per month hard copies with an
aim to increase to 50,000. Also has a digital version as well.

Readership : Manufacturers, Perfumers, Raw material
suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Content : Brand News, Monthly City/State wise Market
survey and reports, Industry News, Interviews and profiling of
not just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production cost,
duplicacy, etc. all possible through our ground level reporting.

wishes 0

(e}y}.n -
(ﬁf R

Mechanical Data (w x h)
POSITION Note : Keep text 5 mm
: H L (Gl FULL PAGE
FRONTCOVER | 60,000 18.5 cm x 23.5cm
............ . ACKCOVER5000021cmX3ocm {ALF PAGE
INSIDE COVER 35000 21 cm x 30 cm
INSIDECOVERBACK ................. : 1cmx300m
.............. GATEFOLD420mx3OCm
....... DOUBLESPREAD4zcmX300m oUBLe SoreRs
Ervesreso o : 1cmx300m
.............. HALFPAGE185cmX135cm
QUARTERPAGE ............... 9cmx135cm
VISITINGCARDQcmx5cm p—
STRIP185cmX50m
Note - 20% extra for Advt n first 20 pages. Al rates are oxcluding 5% G.ST.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK SIS
State Name : Delhi, Code : 07 Alc No. : 070463400000052 o3 oy
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Manufactured & Marketed by : For any complaints or feedback contact
our customer care head at manufacturing

- Factory : DEEDARGANJ, KANNAUJ - 209725 U.P.INDIA | <& www.rathorebrothers.com
ESTDA1902 Customer Care No. : 9044689606 Ki fb.com/deepsagar.in

E-mail : info @ rathorebrothers.com REGD. NO. 891969




Slgnatr® St
Anusthan Blossom

EXCLUSIVE QUALITY EXCLUSIVE QUALITY
PIREMIUN DO ST R TREMILM DHOOE STICK

DPB PRODUCTS

, Makarpura, Vadodara
847474

E-Mail : feedback@divyastra.store
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facebook.com/dpb.divyastra

Unit 2 :
A\ Pkt Indatiial Asea CALL FOR BUSINESS ENQUIRY :
A7 site -1 Panki Industrial Area,

+91 7228847474

Panki Kanpur Nagar, Uttar Pradesh - 208020

Website : www.divyastra.store




