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Schemes Uplifting The Market

arkets and industries are in an upbeat mood for the first

time in two years. Needless to say; what COVID-19 and

its variants did to the world. The pandemic changed our

lifestyles permanently— Not to mention unaccountable

deaths besides recorded data. The world around us ran
amok. We are halfway through 2022 without a single Lockdown!
Moreover, putting on a face mask is not a compulsion. An air of hope
and positivity started blowing in the lives of people. Post monsoon
and floods, markets are expected to open up for the festive season.
Talking about; the incense industry, festivities have begun already
with the announcement of Shravan month. The month-long worship
of Lord Shiva at homes and temples also witness Kanwar Yatra
and Jalabhishek. Additionally, festivities like ‘Nag Panchami’, and
Raksha Bandhan too shall be celebrated. ‘Krishna Janmashtami’
celebration will mark the end of Shravan month.The Hindu month of
Bhadra shall witness Ganesh Chaturthi. Ten days of grand festivity
celebrated predominantly across Maharashtra and among Marathi
people wherever they are. However, this celebration goes much
beyond the traditional Maratha culture. Pitra Paksha, also known as
‘Shradh’ begins on the second week of September for a fortnight.
Hindus remember their forefathers and offer Tarpan. Onam! A major
festival in South India draws millions of people; witness the grand
Boat Race and Kaikottikali Dance celebrating the harvest. Onam
is celebrated all over India and the World. October and November
hold the climax of the festivity entourage beginning with Mahalaya.
This period is most auspicious for traders and businessmen. Marking
the beginning of a ten-day long ‘Durga Puja’ celebration: one of the
grandest festivals celebrated. Bengalis celebrate ‘Durga Puja’ with
a lot of zest and fanfare in India and all over the world. Dussehra is
celebrated on the tenth day with enthusiasm and fanfare.And finally,
Diwali. The festival of Light and prosperity. Festivities are fruit-
bearing events for businesses: the incense industry is no exception.
The excitement is on both sides. With demands increasing in every
festival, Leading players in the industry have started offering new
schemes. Big agarbatti brands are planning for distributors, dealers
and retailers to ensure the availability of their products. Similarly,
distributors have also stocked their warehouses to gain an advantage
from schemes offered by manufacturers. Destabilized markets as a
result of the pandemic shot prices of raw materials up and far. Local
agarbatti manufacturers got the wrong end of the stick, giving way
to top brands. Bangalore-based Darshan International has started the
‘Darshan Puja Dhamaka 2022’ scheme from July 1 to October 31.
They are offering; kitchen utensils, cooker, mixer grinder and gas
stove with 3 burners on sale for 1000 to 10,000%. Other top brands are
offering; similar schemes for a minimum purchase of one thousand.
The range of free goods gets fancier with more sales. Sales that roll
over a lakh of rupees a transaction. Businesses keep on modifying
their schemes to attract more customers. No lockdowns and a
reverberating positivity should bring the market back to its glory.
Godspeed! ®

M. A. Farooqui
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DI ETHYL PHTHALATE
(DEP)

CAS: 84-66-2

TRI ETHYL CITRATE
(TEC)

CAS: 77-93-0
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Contact: 0172-2638665, 2658011 Since 1954

Dhoop, Agarbatti, Sambrani Cup, Hawan Samagri, Camphor, Tika, Pure Ghee Diya
Dhoop Cones & Sticks, Sanitizers, Aroma Qils, Diffusers, Gift Sets, Body Perfumes, Puja & Edible Qils



GAU v E DA M Ahmedabad’s well known Shree Siddhi
Fragrance Company is a leading manufac-
LAU N c H E D turer and exporter of incense sticks and
dhoop. Within 10 years, the company has
IN PUNE AND RAIPUR successfully expanded the business across
CONFERENCES india with a range of over 250 products.

Shri Siddhi Fragrance launches The Pune conference was attended by the
Gauvedam brand made from cow dung company’s Pune RSM Mr. Ashok Pawar,
ASM Mr. Naresh Upadhyay and Pune’s
super stockist Mr. Nitesh Bhai along with
4 other sales team staff and 50 dealers.

_amm "l

The company carried out 2
conferences within 10 days

hree Siddhi Fragrance Company

organized 2 conferences in 10 days

for the launch of new products

and grow the business further.

The company successfully carried
out the conferences on 30 June 2022 at
Hotel Shentai, Pune and on 7 July 2022 at
Hotel Mayura in Raipur. During both the
conferences, the company’s new product
range ‘Gauvedam’ (Organic) incense sticks
and cup sambarani made from cow dung was
launched in the presence of the company’s
director Mr. Jignesh Shah. Along with this,
the company also shared plans to focus on
producing products from cow dung and
further improve the sales of the company’s
hot selling product ‘Golden Wood Agarbatti’.
Apart from this, preparations and plans for
the publicity of the company’s products were
also discussed.

On both the occasions Mr. Jignesh Shah
shared his views to increase the sales of
the products. He also interacted with all
the dealers, understanding their issues and
encouraged them.
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In Raipur, the company Raipur ASM
Shri Lokesh Nandeshwar, Raipur
Super Stockist Shri Bhavin Bhai and
10 other sales team staff along with
more than 50 dealers were present.
Also, the head of the Swadeshi
Mela and the producer of the
Chhattisgarh film Love Letter were
also present.
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During the two conferences held within 10
days, the company has carried out the launch
of Gauvedam Agarbatti, and Sambharani Cup
made from cow dung and booked 2000 cartons
per day.With a huge demand for these products
across the country, the popularity of the brand
‘Gauvedam’ will touch the sky.

SUGANDH INDIA AUGUST 2022
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Launch of Gauvedam

Ahmedabad’s leading Shree Siddhi Fragrance Company launched the Gauvedam
incense sticks and Sambhrani Cup in the month of July. The company launched all
these products within 10 days during the conferences organized in Pune and Raipur.
The company also booked 2000 cartons per day during these 10 days. Gauvedam
brand products are 100% organic and made from cow’s ghee, natural herbs, cow
urine, havan material and cow dung. Gauvedam Agarbatti come with fragrances of
Tulsi, Kesar Chandan, Firdaus and Orchid. All these incense sticks are in a pack of
100 grams for Rs.90. Also Gauvedam Sambhrani Cup is available in a pack of 12
cups for Rs.90. The company now plans to shift its focus towards products made
from cow dung. Shree Siddhi Fragrance Company is one of the well known incense
sticks companies. The products of the company are popular in several markets
across the country. In the last 10 years, the company has expanded the range of
its brands to over 250 across the country. The company’s products are available at

2,00,000 retail outlets pan India. ®

Devdarshan special incense is number one in many states

Chandigarh’s Dev Darshan Agarbatti & Dhoop brand is one of the oldest and
leading companies. Dev Darshan’s dhoop products are sold at number one position
in many states of the country. Also, Dev Darshan has a good presence in all the
markets across the country. Devdarshan Special dhoop made from pure desi ghee
is one of the company’s best selling dhoop products. This product is available in 10
gm, 25 gm and 50 gm packaging. The company does not compromise on quality
in any of its products and for this reason there is a great demand for Dev Darshan
not only in the country but also abroad. Apart from incense sticks and dhoop,
the company also makes other products such as cow’s ghee, diya batti, camphor,
sandalwood tikka, perfume and pooja products. Along with this, the company
recently has also launched its Gangajal and also a range of perfumes with brand

name Indume Lifestyle, which is becoming quite popular. B

BRAND NEWS

Demand for God Gift
Kashi 4 in 1 growing

Delhi ‘s Tirupati Industries of is one
of the leading agarbatti companies
in the country. The company’s God
Gift brand, Sachche Sai incense
sticks and dhoop, Kashi dhoop and
Chance brand incense sticks have
a good demand in the market. The
company’s Kashi 4 in 1 Dhoop
is the best selling brand in many
markets across India. Its popularity
can be gauged from the fact that
hawkers are seen selling it outside
many major temples of the country.
The company has recently roped in
cricketer Rishabh Pant as its brand
ambassador, which has increased
the value of the brand further. The
company’s products are available
in a wide range of fragrances. Gods
Gift Red Apple, Green Apple and
Blue Apple have a good demand
among the company’s brand of
premium incense sticks. Tirupati
Industries believes in providing
only quality products to the

customers. B

*Note:The prices and quanity/weight mentioned are as of June and July 2022 or as mentioned by the respective companies
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Maryada, Shakti and Prem, a divine
offering from Incenza

Incenza Sales and Manufacturing Pvt. Ltd. under the brand Mere
Prabhu Ram has come out with a new variety of incense. The
brand has already created a wave in the market and made a place
in the heart of the consumers with a wide variety of natural, health
friendly products. The new range of incense sticks takes us back to
where we came from. The series makes us understand the journey of
incense from the time of our forefathers and how even today it’s all
so relevant. The range of products come in three variants, namely
Maryada, Shakti and Prem, in reverence of Prabhu Ram, Maa Shakti
and Shree Krishna. These incense sticks are 100%natural, and made
using the purest of ingredients, and crafted using the traditional
incense making methods and process. The ingredients include joss
powder, pure essential oils of flowers, sandalwood, musk, saffron,
and other natural things.The incense sticks have been created with
immense love and care and are hand rolled by women. The incense
sticks are of 16 inches in length, broader and have a burning time
of 4 hours. These emit no harmful smoke and are completely lung

friendly. m

BRAND NEWS

Maryada: An offering to Lord
Ram, this incense comes with a
strong but pleasant fragrance
of spices and musk, that up-
lifts and spreads warmth. They
come packed in a beautiful box
with the painting of Maryada
Purushottam Ram by our in-
house artist.

Shakti: The incense is to revere
Goddess Shakti, and the pack
shows a painting of the God-
dess by our in-house artist. The
fragrance combination of saf-
fron and sandalwood essential
oils soothes and mesmerizes.

Prem: Dedicated to the immor-

tal love that Lord Krishna rep-
resents, the fragrance of bright
genda or marigold flowers is
sure to brighten up your day.
The box comes with a beautiful
painting of Krishna, done by our
in-house artist.

*Note:The prices and quanity/weight mentioned are as of June and July 2022 or as mentioned by the respective companies
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TIRUPATI INDUSTRIES

D-139, 1st Floor, Above ICICI Bank, Shankar Road Market, New Rajinder Nagar, New Delhi -110 060

Feel free to contact us at
g1 firupati.in =« info@godgift.com
© +919312626013 ¢ www.godgift.com




-.S-ilky Sandal launched in Varanasi
by Thakral Group

Shri Sadguru Agarbatti Industries Nagpur (Thakral Group) has
launched Silky Sandal Dry Stick in Varanasi in the month of July.
A premium quality bamboo less dry stick that company is offering
in an attractive wooden box along with a ceramic stand. The retail
price of one box is Rs.200, for 50 grams. This premium fragrance
of sandalwood gives a feeling of freshness and peace of mind. The
fragrance of the product and its packaging clearly denotes how
much the company understands and knows the premium customer
segment. Thakral Group, a well-known name in the agarbatti
industry, known for its excellent quality products has several
brands selling across the country. In addition, the company also
produces products for gifting purposes. The demand for Thakral
Group’s products is not only in the country but also abroad.

=y i, i il (=]

Cycle Naivedya Sambhrani Popular
across country

The products of the mysore based Cycle Group, are hot selling
not only in the country but globally. Cycle Naivedya Sambhrani,
is one such product that is in great demand across many states of
India and is the top selling brand in many markets. Its retail pack
sells for Rs.72 and contains 12 Sambhrani Cups. The company
also provides Sambhrani holder in every pack. Similar to other
Cycle products, this too is of high quality and is quite popular
amongst the customers. The company has recently launched many
of its products in different states across the country. Along with
this, the company is now also collecting flowers from various
major temples across the country and using them in its products.
Cycle is a certified carbon neutral company, all of its products are
environment friendly and safe for health. m

BRAND NEWS

Chandan

[Tika
@ s

Hari Darshan Sandalwood
tikka popularin Karnataka

Delhi’s leading dhoop maker Hari Darshan
Sevashram is known for its high quality dhoop
products. The company’s incense sticks, dhoop
and other pooja products are quite popular
across the country. Talking about Hari Darshan’s
premium Chandan Tika collection, it is loved
by people across the country. The collection
includes Pure Kumkum, Chandan Tika,
White Chandan Tika, Ashtagandha Chandan
Tilak, Chandan Kesar Tika and Kumkum
Roli Tika. Hari Darshan’s dhoop and agarbatti
products are popular in South India, especially
Karnataka, among North Indians living there,
while Hari Darshan’s Pure Kumkum Chandan
Tika and White Sandalwood Tika are liked by
South Indians. This product is available in a
pack of 40 grams for Rs.30. The company’s
brand ambassador is film actress Juhi Chawla,
who is benefiting the company’s brand value.
The company also recently launched its
Temple range in Karnataka, which is getting
good response from the premium segment
consumers. ®

*Note:The prices and quanity/weight mentioned are as of June and July 2022 or as mentioned by the respective companies
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Bharat Darshan Pan India Brand of
Darshan International

Bangalore-based Darshan International’s firm Ashoka Trading Company’s
Agarbatti brand Bharat Darshan is in good demand in most of the states in
India. Bharat Darshan is available in both Zipper and Box packaging. The
wholesale pack contains 12 retail packets, Zipper packet is priced at Rs.70
for 90 grams and the retail box of 30 grams is priced at Rs. 25. Whereas
the bigger retail pack is priced at Rs 150 containing 25 packets of 5 sticks
each. The company manufactures 3-4000 incense sticks products for India
and global market. Most of its products are exported. The company sells
only 20 brands in the Indian market, with Bharat Darshan and Black Stone
being the company’s best selling pan India brands. The company has film
actress Vidya Balan as its brand ambassador at the Pan India level. This
has benefited the company in marketing its brands. Along with this, the
company has also different brand ambassadors at the state level.

7 g ﬁl
SUH WENHAN

Tamil Nadu's Lotus Benzoin Sambharani
a leading brand

Tamil Nadu based company Lotus Benzoin is one of the leading brands
in South India. The company is very well known for its elite products. Its
products are among the best selling products in many markets of South
India. Lotus Pal Sambhrani, Special Google Sambhrani and Sudarshan
Herbal Cup Sambhrani have the biggest market share. Each of these
products contain 12 Cups in a box. While the price of Guggal Sambhrani
is Rs 92, Lotus Pal Sambhrani and Sudarshan Herbal Cup Sambhrani are

priced at Rs 125 per retail box. m

BRAND NEWS

ITC's Mangaldeep Dhoop
Best Selling dhoop brand

India’s leading FMCG company ITC
Limited are has one of the best selling
products in its portfolio. The company
is a popular brand across the country
and Mangaldeep Dhoop and Agarbatti
are one of its top selling brands. The
availability of Mangaldeep incense
sticks and dhoop is in every nook and
corner of the country. Talking about the
Mangaldeep dhoop, it is the best selling
dhoop product across several markets
across the country. It comes in fragrances
of sandalwood, mogra, rose, deluxe etc.
Its retail pack is priced at Rs 15, which
contains 20 incense sticks in 40 grams.
As per some dealers and shopkeepers,
Mangaldeep dhoop is a very fast selling
product and the stock doesn’t last for
long as compared to other dhoop brands
whose stocks last for several months. B

*Note:The prices and quanity/weight mentioned are as of June and July 2022 or as mentioned by the respective companies
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Manufacturer of Industrial Perfumes

OUR FRAGRANCES FOR
Agarbatti | Personal Wash | Home Care | Toiletries (Hair, Skin, Deos)
Fabric Care | Gutkha Compounds | Sweety Supari Compounds etc

JJ KANTI BHAI COMPANY

Jain Street, Kannau)-209725, India
Mob.:+ 91 9889873227 ; +91 9044963187 (Tushar Jain)
+ 919415147028 ; +91 9369469005 (Kantilal Jain)
Email: jjkantibhaico@gmail.com| jjkantibhai_company@rediffmail.com



RADIOBRAND

PREMIUM INCENSE STICKS
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MFG. R.P. FRAGRANCES

For Distributor Queries: 9628078000



ALLURING
FRAGRANCES

0 I H E R TRUST: Having been in this field for a very long time, we

realise the importance of building trust by adding value
tothe lives of our customers and clients.

QUALITY: Having worked closely with the market, we
understand the importance of quality over everything
else, Winning trust only comes when quality is delivered.
And therefore, they both go hand-in-hand, leading to the
company’s goodwill and success,

INNOVATIVE: Constantly creating something new is
what we always do! Innovation is at the core of ou
company in order to constantly give the market
something new and exciting!

COMMITMENT TO CUSTOMERS: For us, our customers
come first. And therefore, we are willing to go out of the

way to provide only what's best for our customers.
Fulfilling their demands is our topmost priority and we |
shall-always strive to give back something that's beyond
their expectations.

SINCE -1975

MANUFACTURING

f‘:;:::hﬂgrf&z?ﬂ:ﬂ": Candle SANJAY CHEMICAIJS

Handkerchief « Aerosols « Attar ‘ﬂ? B
Toilet soap « Hand Wash = Detergent Cake ORKS [UNIT"' )
Hair care « Shampoo Cosmetics

Face Wash « Phenyl-Floor Cleaner BIRJU SHAH : +91 98240 44914

Water soluble « Aroma Diffuser
« Reed Diffuser » Air/Room Freshener www.sanjaychemicalsworks.com



DELHI

GREATER TREND
OF DHOOP IN
DELHI MARKET

Delhi majorly a 10 rupees market
Premium products prevail as well

hoop battis have a greater market in

delhi as compared to agarbattis. A survey

conducted by Sugandh India in Delhi

found that around 70 per cent market

share is of dhoop and dry sticks. Only 30
percent people use agarbatti. According to the market
survey report, despite being the capital and a major
metropolitan city of the country, it is a major market for
economical products. Dhoop and agarbatti products of
Rs 10 MRP sell more here. Yet, there is also a demand
for high quality expensive incense sticks from Bangalore
but among the affluent of the upper strata who are more
than two lakhs out of the total population.

The population of Delhi is around 2.5 crore and more
than 50 percent population is lower middle class. 40
percent of the population belongs to the middle class, 8
percent of the population is from the upper middle class
and 2 percent of the population is from the upper strata
i.e. economically capable people in every way. In this
way, there is about 10 percent i.e. more than 20 lakh
population who can afford premium products. There
are also more than 2 lakh people who can afford luxury
products. Being the capital of the country, people from
all walks of life come to Delhi
to work and have settled here. ‘_
A large employed and working
class has settled in Delhi, but
from time to time these people
go back to their state. Due to
this the demand for the products
which run in their states also
increases in Delhi. It also had !
a negative effect on the Delhi
market that during the Corona
pandemic, many such employed
and laborers went back to their
state and many have not returned
yet. Due to this the sales in
Delhi market have come down.
According to the market report,
90% of the market is for dhoop
and agarbatti worth Rs.10,
while 10% of the population
also takes premium products.
In Delhi, a customer usually
spends Rs.200-250 per month on
dhoop and agarbatti.As per the
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shopkeepers, the packets of incense sticks costing Rs 50 are
less, but expensive incense sticks are sold in malls and super
markets in posh areas. If we look at the consumption of 10
major brands in Delhi, ITC Mangaldeep and Zed Black of are
at the number one and two positions. Both have almost equal
market. This is followed by Cycle, products from Sachche
Sai, Bharatwasi and other companies. Products under Rs 5 are
negligible in Delhi as most of the companies have moved on
to higher price products. Due to the increasing inflation, most
of the companies have reduced the number of sticks in the
packing. In this market the dhoop and agarbatti products are
sold more in the box packaging, the trend of zipper pouches
is less, as zippers are priced at Rs. 60 to 70 and consumers do
not want to spend that much.

A distributor said that consumers in Delhi are loyal to
brands, whoever wants ITC will only buy ITC or if he wants
Zed Black, he will only buy same. This also the reason for
Delhi being a difficult market for new brands as mostly
products of famous or known companies are sold here.
Unless a brand becomes popular, consumers don’t try it.
There is a lot of credit involved market
to run new brands, hence distributors
and shopkeepers do not take the risk.
Talking about Dhoop market, ITC
Mangaldeep is the most trending
among in Delhi. Delhi based brand Hari
Darshan also has a good market here.
Kashi 4 in 1 dhoop of God Gift Sachche
Sai, which is selling well in many
markets across the country especially
in UP, is also a good selling product in
Delhi. According to a distributor, ITC’s
goods get sold faster than other brands.
Chandigarh based dhoop brand Dev
Darshan also has a presence here. In
the dhoop market, the products of ITC,
Sachhe Sai, Zed Black, Dev Darshan,
and Hari Darshan are top selling.

Talking about Bangalore brands,
due to premium handmade quality,
they have their own limited and upper
class customers. Among them, Liberty,
Bharatwasi and Darshan International
are more prevalent.m
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AGARBATTI

INDUSTRY NEEDS
UPDATION AS PER
THE NEW GENERATION

ASHOK
THAMBI

The incense sticks and dhoop
industry may be facing prob-
lems like shortage of raw ma-
terial, inflation, recession, du-
plication, but in the coming
decades, it will have to change
its perception, because the new
generation has started giving
up on traditions and adopting
new trends. Mr. Ashok Thambi,
Partner, Darshan International
on the challenges being faced
by the agarbatti industry said
in an exclusive conversation
with Sugandha India that it is
important to understand the

demand, choice and tradition
DA RS HA N of the people in the coming
times. With the change of time,
the trend is changing rapidly in
I N TE R N AT I 0 N A L the new generation. Traditions
are changing and new trends

Drawing the World towards are being created in every field.

A lot has changed today com-

INDIAN FRAGRANCE e
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eople burn incense sticks and dhoop during
worship, while the younger generation

only does the formalities . A change is

being seen in the new generation regarding

worship in metro cities. Also, as the income
of people in small cities and towns has increased, so
they are using more incense sticks. In this context, the
practice of incense sticks for worship has decreased in
big cities but the consumption from small towns and
cities is making up for it. So the industry is growing
in terms of volume, but remains the same in terms of
numbers.

Darshan International was established in 1987
in Karnataka. Ashok Thambi told that it was started
by his father Mr. T Srinivas ji. Earlier in 1943, my
grandfather had started a firm called Ashoka Trading
Company. My father was of the view that instead of
keeping the whole family engaged in one company,
separate companies should be opened. When
I took over the business of the company in

DAREHAN

BLALE S

year 2000, Ashoka Trading Company along with
my brother Harsha was incorporated under Darshan
International along with another company, Aparanji
Industries, a year ago. In this way all the products and
brands of these 3 companies are now manufactured
under the name of Darshan International. The
company manufactures around 3000-4000 products.
We have around 20 brands running in the domestic
market which includes our pan India flagship brands,
Bharat Darshan and Black Stone. For exports we have
around 3000 products for 30-35 countries.

He said that like all industries, there are challenges
in the agarbatti industry, but the main thing is that
with the changing world the demand for fragrances
is also changing and the needs and hobbies of the
new generation are also different. He said that there
will always be a need for fragrance in the world, but
fragrance is being used in many different ways now
and probably in the coming
decades, the way incense sticks
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and dhoop are used can also change and I think all
the major companies are working in this direction.
On the question of changing trends in fragrances,
Ashok said that due to lifestyle there has been a
change in the trends. Currently, 90 percent of the
people use agarbatti for worship and about 10 percent
of the population use it for fragrance. Apart from
incense sticks, fragrances are now also being used in
many ways like aromatic oils, perfumes, and room
fresheners for homes and offices, though this trend is
limited in India. In this way, the use of incense sticks
is decreasing. In such a situation, companies that keep
on making incense sticks only for worship, after a few
years will not be able to give anything new to the next
generation, because they will need new fragrances
and new trends. People usually associate a fragrance
with a tradition. Some people associate fragrance
with different religions and cultures, but I believe that
incense sticks are only for spreading fragrance.

He said that body deodorant is the trend in India
right now. Room fresheners or expensive methods
of fragrance are used daily in only a few affluent
households of the country. In India, it is not yet
a trend to use room fresheners in the house like in
foreign countries. Various fragrances are used to
keep homes and offices smelling good and pleasant.
Diffusers and perfume dispensers are installed, which
spread aroma. Darshan International is bringing all
such products, but we will export it only due to lack
of consumption in the country’s market.
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On the question related to the consumption of
Darshan International products in the Indian market,
Ashok said that our supply is more in South and West
India. One or two depots have been set up in all the
states. There are about 400 people in the marketing
team, who look after the markets of all the states. He
informed that their products range from Rs 10 to Rs
100, with flagship brands, Bharat Darshan and Black
Stone. The company has appointed Vidya Balan as its
brand ambassador at the national level, while there
are different brand ambassadors at the state level. He
said that having a brand ambassador increases the
value of the brand. Responding to a question, he said
that the prices of raw materials have increased a lot.
There are always two types of recession. One, if there
is a difference in demand and supply, things become
expensive, but this time the recession has come due to
war and Covid. Everything has gotten expensive. The
packing material has increased by 100%. Apart from
this, if we look at the entire fragrance industry, there is
a 50-70 percent increase in prices. In such a situation,
everyone in the industry has reduced the weight
and content of products. Some have also increased
the rates while some have reduced their profits and
not burdened the consumer. Our company too has
reduced its profits and not burdened the consumers.

On the question of the difference between hand-
made and machine-made incense sticks, he said
that his company produces both handmade and
machine made masala batti. Karnataka is the first
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state in the country to start making incense sticks and
initially incense sticks were only handmade, but now
98 percent incense sticks are being made by machine.
The major reason for this is increase in demand and
shortage of laborers. The industry however, employs
98 percent women and our company has around a
thousand to twelve hundred women working for us.
On the question related to the production facility and
manufacturing process of Darshan International, he
said that earlier incense stick companies used to do
all the work in house, which included rolling incense
sticks, applying perfume, packaging etc., but as the
demand in the country grew, the companies have started
outsourcing all these services. Darshan International
does all the work in house on its own to control the
quality and to differentiate itself from the competition.
We have our own Perfume Lab, R&D Center, blending
Section. We have a total of 1,30,000 sq. ft production
unit across multiple locations in Karnataka, Assam,
Tamil Nadu and Sri Lanka with an additional 80,000
sq. ft. for backward integration at Tirupattur. We also
have a 12,000 sq. ft. printing unit with 6 colour high-
end offset machines and state of art German machines
at Bangalore.. We get the raw battis made in rural
areas. this generates employment and there is easy
availability of raw materials. The company has given
employment to about 2000 people in rural areas.
We have different verticals relating to production of
incense sticks. Producing raw battis, applying perfume,
packaging, transporting them to the depot, taking it to
the distributor and retailer, all these things are done by
the company itself.

Ashok does not consider the mass production of
incense sticks at every nook and corner in the country
as a challenge. He said that its all about providing
better service, and those who dont are pushed out of the
market. That is why Darshan International has set up
its depots in every state so that there is a good supply
chain till the retailer. This business has been built on a
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complete professional model. For every state we have
a database of how many cities, towns are there and how
many shops are there in those cities and what are the
routes we can follow. A software called Sales force has
been put in, in which the address and location of the
retailer’s shop, phone number, name, photo are kept in
the database and every day the sales team is notified
go on a different route. Apart from this, the company
uses all means of publicity. In this sense, competition
is always good for the industry. Good quality and
hard work build a brand and make it stand apart from
thousands of other products. On the question regarding
the demand of Indian incense sticks abroad, he said
that there is a good demand for our products abroad.
This is the reason why there is an increase of 30 to 40
percent in agarbatti exports. It was already a trend in
China, but now the demand has increased in Middle
East, European and American markets as well, but the
ones who can afford, use Indian fragrances there. The
main reason for this is that the aroma here is pungent,
sharp and expensive whereas people in Europe prefer
mild fragrances. There is a market of 3 to 4 percent in
Europe for Indian traditional fragrance. Also, the use of
dhoop and incense sticks is also limited because of the
smoke detectors installed in the houses or workplaces.

On the issue of counterfeit and fake products in
the agarbatti industry, Ashok said that it is a matter
of law and no company can deal with it at its level.
Still, we get raids done four-five times a year and
that puts pressure on the distributor and the retailer,
but we can’t do much about that. He said that the
problem of counterfeit and fake products is not there
in South Indian states, Maharashtra and Delhi etc. It
mostly occurs in backward areas. Especially in Bihar,
Uttar Pradesh and West Bengal, counterfeit and fake
products is a big problem. There is no fear of law and
the person carrying out such operations knows that if
he is caught, he will be released after a few days. This
is how their business continues.®
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7 DAYS

7 FRAGRANCES
POSHAK

AGARBATTI

ajalakshmi Perfumery works, Bangaluru has been known

across the country for its brand Poshak. The brand, has

been popular among the customers for almost 40 years and

follows the principle of prayer and pleasure. The company

as launched the concept of 7 scented incense stricks for 7

days of the week. The brand apart from worship is popular for creating

a pleasant mood and atmosphere. The company’s head R Ravi Shankar

told Sugandh India that Rajalakshmi Perfumery Works was started by

his grandfather in 1935 and the third generation of his family is now

running the business. He told that the fragrance used in Poshak has a

floral fruity fragrance, having a strong aroma. For the past 5-6 years, the

company has been offering 7 different fragrances for 7 days of the week

giving customers a different fragrance for each day. It is available in
MRP ranging from Rs.30 to Rs.150.
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In response to a question, he said that it is not
necessary that if a fragrance is sold in one state,
then it will be sold in another state also. If people
are liking any fragrance in Tamil Nadu, it is not
necessary that it should work in Gujarat also.
Our products range from regular fragrances like
Jasmine, Rose, Sandal etc. to fancy perfume
fragrances. The total portfolio of the company
consists of around 17 products.Talking about
new trends, he said that they are not established
overnight but are slowly with time.On the domestic
market of Poshak, he told that our products are
sold almost everywhere in India. Apart from this,
they also export abroad to many eastern countries
including the Middle East, South Africa. When
asked about the company’s introduction of new
products, he said that the company’s policy is not
too expansive and we believe in sustainability.
There is a lot of competition in the market, but
our products have their own unique identity. As
fragrances like Jasmine and Champa are quite
common and all companies sell them, so do we.
We believe in quality and only then can you
survive in the market.

The customer initially gets attracted to the product
through its packaging and after that the quality
of the products comes into play. Your product
should be ‘Value for Money’ for the customer. The
price should be neither too low nor too high. In
response to a question, he told that we make our
own perfume and incense sticks and if someone
wants to get the job work of making incense sticks
products done, then we can do it but the quantity
should be high.

On the question of increase in raw material prices
and increase in packing cost, he said that incense
sticks were sold for Rs 2, Rs 5 also but today this
low price segment is coming to an end. Once
there used to be 20 incense sticks for Rs 10 but
now they have been reduced to around 8. The 10
rupees segment is also getting wiped out but most
of the customers are ready to pay even Rs 50 for
good quality.

The cost has gone up but the company cannot drop
the quality. He said that India’s population has
increased. Accordingly, the demand in the market
has also increased. Local products have caused
more problems, but if you give a good product, it
will last and be in the market for a long time.

He told that his company manufactures both
machine made and handmade incense sticks.
We have also increased the use of machines.
Its biggest advantage is that if there are 50
sticks in 1 kg, then only 50 will come out in its
count, whereas the correct count is not possible
in handmade. Similarly, pouch packing is also
possible by machine, so the company produces
both by machine and handmade. The trend of
hand made is still there and will continue to be
so, because there is a huge market for those who
like it. m
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CHEAP LOCAL
INCENSE STICKS

A THREAT TO BRANDS

SHOBAN BABU

arnataka is a hub of major dhoop and incense stick

manufacturing companies. Owing to that, Sandesh

Agarbatti Company was established in 1970. The

third generation Shoban Babu is handling the

business and believes that cheap incense sticks
are being manufactured on every nook and corner of the
country, which harm the brands. In a special conversation
with Sugandha India, he said that people consider ITC as the
main competitor, but the truth is that it is like an elephant
in appearance, but small local manufacturers will eat the
brands like termites. Today the biggest concern of all the
major brands in the industry is how to protect their brand?
Similarly, Amazon and other e-commerce companies are
replacing distributors and retailers buy products from the
company for Rs 5-6 and sell them for Rs 10 to 15, keeping
their margin high.
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E-commerce would
swipe away retailers and
distributors if they dont
reduce their margins

Industry in need for
standards

Sandesh handmade
agarbatti popular all over
country and abroad.

Shoban Babu told that 44 years ago my grandfather used
to sell incense sticks from village to village and door
to door. Then my father took over the business and he
increased production and established Sandesh products
in the domestic market. After this, today we have the third
generation, which has taken the brand to the international
level. Even in this era of mechanization Sandesh’s
products are hand made and export to many countries.
Responding to a question, he said that Sandesh is a hot
selling brand, but fake or counterfeit products are a
big challenge. We are also in association and want the
government to do standardization and set standards for
incense sticks and incense products, which has not started
in India yet. He said that we are in export and no product
can be launched in the market without the standards there.
The government has also taken a step in this direction and it



remains to be seen how it is regulated.
On the question of standardization,
he said that there are small scale
producers in the villages. Certainly
they will not implement the standards
set by the government. Initially it will
be applicable to big companies only.
The biggest problem is that if there are
1000 producers, out of that 900 are the
small ones. How the government will
bring them under the scanner is a big
challenge. After fixing the standard,
the quality, thickness, length and
packing of incense sticks and other
products should be decided.

People in the industry today think
of ITC as a challenge, but the reality
is that the real challenge is the door-
to-door producers. He said that 15-
20 years of hard work has brought
the brand to its place,
but today the battle for
MRP has intensified.
Fixing MRP has become
difficult. A  consumer
sees the same product =100
at different rates in the .
market. Big companies
give advertisements and
its expenditure also adds
to the cost, but a company
like ours which does not
spend on advertising has
to give their product to
the distributor for Rs 5-6,
while the MRP on it is Rs
15. Some sell it for Rs.10
and some for Rs.15. while
brands like Cycle sell for
the MRP mentioned. In
this situation, online sales
will only save the quality
brand. He said that there
should be best price for
best quality.

Counterfeit products
is a big problem. While on
one hand there are brands
with similar names and
packaging, there are many
who are copying the
branded products. Therearestrictrules
against counterfeit products, there is
trademark, there is brand registration
but still counterfeit products are
runnning in market indiscriminately.
Its a loss to the big brands as well as
the customers and the government.
There are also many people who do
not manufacture, but have registered
many brand names, action should
be taken against this too. To control
the counterfeit products, both the
big brands and the government will

have to take stronger steps. Even
if we gradually put just 10 percent
efforts to control, there will be a lot
improvement in the coming 10 years.

Shoban Babu said in response to a
question that there are around 60-70
products of Sandesh in the domestic
market, which are sold in MRP of
Rs 5, 10, 15, 50 and 100. These are
supplied to the domestic markets
mainly in Karnataka, Tamil Nadu,
UP and Bihar. The cost of transport is
very high in supplying to the states of
North India. On the contrary, there is
a good market in the states of South
India and the cost of transport is also
low.
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In response to a question, he said
that the products which are exported
are all different and of high quality.
Exportquality productsare completely
different. It depends on what people
like as a fragrance. Different types
of fragrances are preferred in every
country. Just as oudh is preferred in
Arab countries has a different aroma,
similarly different fragrance is liked
in Europe. He said that about 100s of
products of his company are exported
through Mumbai. Soon the company
is going to launch some new products

namely Fashion Sandal, Fashion
Rose,etc.
On the question related to

handmade dhoop and incense sticks,
he said that the main production of
incense sticks in the company is from
villages. They roll and produce raw
batti at their homes.

We have contractors who take raw
materials from us and provide it to
villagers to prepare raw batti. There
are three such units, which deliver raw
materials from village to village and
then collect the finished raw batti from
there. We have also kept machines, but
the quality of machine cannot match
with handmade. The kind of raw
material used in handmade incense
sticks do not work on machines.
Owing to this, today we are able to
produce export quality. It is
true that its price is high, but
there are people who like hand
made incense sticks in the
country and abroad as well.

He said that all our
products have hand-made
written on them. Apart from
this, through handmade, we
are also able to keep the secret
formula of our product safe. It
is not possible to produce the
same with machines. Burning
handmade incense  sticks
has a different quality and
aroma, which cannot be done
through machines. He told
that thousands of people from
village to village are involved
in manufacturing handmade
incense sticks. At the Panchayat
level, every day of the week is
fixed for one village. A person
collecting and supplying raw
materials goes to a village on a
certain day in a week to collect
and deliver the raw materials
for the next week. A whole
chain has been created.

It is true that the machine
can produce 10 times, but the
specialty of our brand is hand made.
Through Sugandh India, I want to tell
people that when you buy a product
for the sake of God and for the fragrant
atmosphere of your home, it should be
of the best quality. People use incense
sticks and many chemicals to drive
away mosquitoes, but put camphor in
a vessel with water in the room, then
mosquitoes will not come at all. m
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MORE VALUABLE
THAN GOLD

AGARWOOD

Several governments including
Uttarakhand are setting up
nursery of agar wood trees

SANJEEV CHATURVEDI
Director of Forest
Research Branch and Chief
Conservator of Forests

andalwood and especially its oil is the prime

ingredient in incense sticks, but the aroma

of agar wood is superior and therefore it has

earned the title of ‘Wood of the God’ It was
once used for a special fragrance, but now due to being
rare and valuable, its use is restricted to only special
products. Its value is more than that of gold. Today the
approx price of 10 grams of gold is about 50 thousand
rupees, but the price of genuine agar wood is around
one lakh dollars ie. around 73 lakh 50 thousand
rupees.The Agar wood oil made from the wood chips
costs around 80 thousand dollars per liter.No wonder
fragrance experts call it liquid gold’. Its popularity has
grown rapidly in Western countries and top brands
use it to make valuable scents and perfumes.

In India, agar wood is a protected tree in the
state of Tripura. Its plantation has now been started
in Nagaland, Assam, Manipur and Kerala. Sanjeev
Chaturvedi, Director of Forest Research Branch and
Chief Conservator of Forests said that a nursery in
Uttarakhand for agarwood is being prepared and if
this experiment is successful, states other than Tripura
will also be able to produce agar wood.

At present, agar wood business globally stands
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around $ 32 billion. Due to increase in demand, the
governments have been motivated to increase not only
the prices but also its production. This has also led to the
start of plantation of the trees in several states including
Uttarakhand.

An interesting thing to note is that agar wood is not a tree
itself. Agarwood comes into existence after a long process in
a particular kind of tree. According to botanists, the average
length of this tree is from 18 to 30 meters and its stem is
one and a half to two and a half meters in diameter. It is an
evergreen tree that makes the whole forest fragrant.

Due to a very low number of agar wood trees present,
the tree has been put in the category of critically endangered
tree. According to the experts, its numbers have decreased
by 80 percent in the last 150 years, the rate of natural fungus
infection has also decreased significantly in the trees that are
left. Even in the remaining trees, only 2 percent of the trees
are naturally infected and finding them in dense forests is
also difficult and dangerous task.

In the Middle East, agar wood is burned to welcome
special guests. People also use it as a perfume and it is claimed
that no perfume in the world can match the fragrance of
agar wood incense. Fragrance industry experts say that after
burning it, its aroma becomes thick and sweet. Its slight
smoke keeps the room fragrant for several hours. Agar
wood oil is also extracted from wood chips, and it is very
expensive. Being a rare tree, its oil is being made artificially,
which is much more affordable than the genuine agar wood

oil, but does not match it in quality. m
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HEM SMUDGING INDULGENCE
GIFT SET LAUNCHED

SMUDGING
INDULGENCE

global market leader in incense industry, HEM has always provided its consum-

ers with unique and innovative products. In this spirit, HEM has launched its

Smudge Indulgence in a gift set with soul-soothing fragrances for the summer.

The gift set contains incense blends that emit various scents that are sure to
boost the mood. The gift pack also comes with Chakras Energy Balancing Bracelet. These
fragrances will evoke various states of mind and changes of feelings throughout the day.
The tranquilizing aroma of flowers will spread in the air, cleansing your surroundings of
negative energy while leaving you refreshed and energised. This fantastic blend of soul
comforting fragrances is a must this summer. This exclusive gift set kit contains Palo San-
to premium Incense blends & Chakras Energy Balancing Bracelet. Each package in this
gift set includes five packs of blends and 1 Bracelet. This exotic collection consists of Palo
Santo Sandal, Palo Santo Aruda, Palo Santo Cinnamon, Palo Santo Myrrh, and Palo Santo
Rose. These mystical fragrances will take you to the world of woods, herbs, essential oils,
and aroma.

Meanwhile, the chakra bracelet will help one with improved intellect and creativity. It en-
hances emotional and physical balance and removes fear and anxiety.

HEM Corporation is one of the global leaders in the manufacturing and export of incense
sticks. For more than three decades, HEM has supplied high-quality incense items to cus-
tomers in over 70 countries. The brand is well-known for its diverse product offering and
high quality. With export portfolio of over 400 different fragrances around the world since
2008, including in Europe, the Middle East, Africa, Australia, North and South America,
and other Asian countries, all while maintaining high-quality standards and winning nu-
merous accolades. W
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ADVERTISEMENT TARIFF

A first and one of its kind magazine dedicated to

Agarbatti industry which along with being informative i‘_aa.l
and useful for industry content wise, also acts as a 3 SUGHNDH INDIA

medium to connect the industry.
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e (Circulation: Currently 12,000 per month hard copies with an aim
to increase to 50,000. Also has a digital version as well.

*  Readership : Manufacturers, Perfumers, Raw material suppliers,
Agarbatti Distributors and Sellers and Allied industry across
india. Average 50,000 monthly readership.

*  (ontent : Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not
just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production cost,
duplicacy, etc. all possible through our ground level reporting.

RATE PER Mechanical Data (wx h)

POSITION
ISSUE | Note : Keep text 5 mm inside
FRONTCOVER | 60,000 18.5 cm x 23.5cm
i FULL PAGE
HALF PAGE
DOUBLE SPREAD
STRIP
Note : 20% extra for Advt in ﬁrst 20 pages. AII rates are excluding 5% G.S.T.

GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK LERTER
State Name : Delhi, Code : 07 A/c No.: 070463400000052 Q TG

IFS Code : YESB0000704 HACE ArD

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +-91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Manufactured & Marketed by : For any complainis or feedback contact

RATHORE POOJA PRODUCTS (P.) LTD. | ftis e ¢ o manuiaciung
Factory : DEEDARGAN, KANNALUY - 309725 UP. INDIA | & www.rathorebrothors.com
Customer Cara No. : 9044689606 K tb.comideepsagarin

E-mail : info & rathorebrothers.com REGD. NO. B918639




Mfg. By - Mfg.By. & (1) Branch Off.: Mfg.By. & (2) Branch Off.:

DEBDCPEODHCTSM DPB PRODUCTS DPB PRODUCTS
13, G.LO.C., Nr. Jupiter Chokadi, Makarpura, Vadodara I-5, Ispat Nagar Panki Sambalpur, Odisha.

% CONIRY o7 E-mail : feedback@dpb.co.i '

A | ‘4\% W@t?'Sit;awww. ph.l::n.?: & Kanpur- 208020

4ODUG

Call For Business Enquiry: +91 7228847474 | +91 72280 18667
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