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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

ACHEFE
— Fragrenas

Luxury Grooming for

Modern
Gentleman

A true gentleman leaves a lasting
impression—not just in presence,
but in scent. Sachee’'s exquisite
fragrances are tailored to
enhance your grooming routine, &
offering a touch of refinement and °
a burst of freshness with every
application, ensuring you step out
with confidence and class.
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Beard Oil | Beard Serumt* &
After Shave | Shaving Creg

Shaving Gel

SACHEE FRAGRANCES & CHEMICALS LTD.

D-11 & D-12, Sector 2, Noida - 201301 T: (0120) 2536111 | 2536222
E: sales@sacheefragrances.com W: www.sacheefragrance



Our Director &
Perfumer

Mr. Bharat Arora

| 2546643 @ +9]_885]95]5]6 INTERNATIONAL FRAGRANCE

ASSOCIATION

>S.com info@sacheefragrances.com IFRA CERTIFIED
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Hari Darshan Sevashram Pvt. Ltd.

For Trade Enquiry: 9891089000 | admin@haridarshan.com
O : HariDarshanlIndia | ® : @haridarshanindia
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Ocean’s Deep Printers”®

FOR FAST & ACCURATE PRINTING

"EXCELLENCE IN EVERY PRINT,
PERFECTION IN EVERY PACKAGE.”

FOLDING CARTONS | CORRUGATED CARTONS
LUXURY BOXES | CANISTER TUBE PACKAGING
PAPER BAGS | FLEXIBLE PACKAGING | PET BOTTLES
STICKERS | LABELS | CATALOGUE | BROCHURE
HANG TAGS | STATIONARY PRINTING w I

PERFUME GLASS BOTTLES

——

Transforming /deas into
Breaudifuf Prints”

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power,
Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.
Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978
SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451
VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 91327

@ @ € @oceansdeepprinters
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3 ™ JYOTI PRODUCTS FOR TRADE INQUIRY

% 1TO 5, SHREEJI INDUSTRIAL ESTATE, +91 63 57 11 99 99
GIDC, CHHATRAL (N.GUJARAT) - 382729, INDIA

EMAIL: inft::'n-\Lﬁ_}j:l,nr:ttill'ur;n::rl'.iuf.‘ts.«f:t:ar'r'iI +91 98 24 55 03 61

WWW. JYOTIPRODUCTS.COM
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FREMIUM INCEHMSE STICKS

FOR TRADE INQUIRY
+91 6557711 99 99
+91 98 24 55 03 61

{ |™MJYOTI PRODUCTS

[ 1TO 5, SHREEJI INDUSTRIAL ESTATE,
iy, - GIDC, CHHATRAL (N.GUJARAT) - 382729. INDIA
| [3vor EMAIL: info@jyotiproducts.com

WWW. JYOTIPRODUCTS.COM




SUGANDH INDIA

INTERNATIONAL
Incense & Fragrance

_ , KOLKATA

AND 8TH
FEBRUARY 2026

FOR BOOKING
CALL: +917838312431

STALLS BOOKED!

» Sugandhindia

B8 sugandhindiamegmail.com o © sugandhindia
& www.sugandhindia.in . SugandhindiaM
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GROW WITH CHARU

Premium Series Roll Packaging
Net Contents : 250 g :
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Charu Gold

White Ocean

7 CHARU PERFUMERY HOUSE

{— #6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,

Customer Care : Email : info@charuincense.com
91 80 41222660 Web : www.charuincense.com
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BHAGAT

1
PRODUCTS

D&B Certified Company

I . NISHAN

I \ ;3 Premium White Dry Dhoop Sticks
i

CAMPHOR
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Manufactured & Marketed By :
BHAGAT NISHAN PRODUCTS PVT LTD. FOR TRADE INQUIRY

Naroda - 382330, Ahmedabad, Gujarat. +91 91042 15004
Web : www.nishanproducts.com www.nishanproducts.in +91 84019 33418




“3" Sugandh India Expo 2026”
Next Stop Kolkata!

The “Mumbai Sugandh India Expo 2025,

I organised by Sugandh India Magazine, will be
hosted on 12th and 13th April 2025. In response

to the high demand from the agarbatti (incense stick)
industry, Sugandh India has announced the third edition
of the “Sugandh India Expo” to be held in Kolkata in 2026.
This event is specifically themed to cater to the market
needs of the agarbatti and fragrance industries in West
Bengal, India’s North East, Odisha, Bihar, and Jharkhand.
Scheduled for 4, 5, and 6 February 2026, the three-day
mega event has already secured three sponsors along with
30% confirmed stall bookings just after the layout release.
This platform ushers to play a vital role in expanding
the reach of brands across the country. It is well known
that this region has a huge market for incense sticks and
fragrance products, especially for all companies from
Bengaluru. Kolkata has always been a very special market.

Sugandh India Magazine is a leading monthly magazine

dedicated to the agarbatti (incense stick) and fragrance

industry. In response to growing demand from this sector,
the magazine’s management launched the “Sugandh India
Expo” intending to provide a common platform for all
stakeholders in the industry. This platform allows them to
launch and showcase new products, helping them expand
their market reach. With this vision, the Expo envisioned
to create an environment that supports businesses in
achieving their goals. The first Sugandh India Expo
was held in Varanasi and marked the beginning of this
initiative. The second edition took place in Mumbai on 12
and 13 April. It proved to be a great success. Participants
[Manufacturers] Pan-India from Maharashtra, Gujarat,
Madhya Pradesh, Karnataka, Telangana, Andhra
Pradesh, and Tamil Nadu made their presence felt. The
event also attracted raw material suppliers, machinery
manufacturers and suppliers. Fragrance and Aromatic
ingredient manufacturers and—prominent distributors
in large numbers, donned the Mumbai Expo.®
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For More Details

Mohd. Shakir (€) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com




Balajr’

ince 1957
!

e DELUXE DHQOP

Balaji®

SINCE 1957

Red:

PREMIUM WET DHOOF

Balaji Agarbatti Company
No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care: +91 85888 08914 Email: sales@balajiincense.com Visit us: www.balajiincense.com
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BIC BRAND : A NEW CHAPTER OF GROWTH UNDER
ASHISH, DIXIT, AND NAINESH SHAH

“KUCHH ALAG CHAHIYE? HUMARE PAAS AAIYE!”
NEEV INTERNATIONAL IS RENOWNED FOR INNOVATION
IN THE INCENSE INDUSTRY

DESHMUKH AGARBATTI BRAND A RESULT OF HARD
STRUGGLE: NEEV INTERNATIONAL IS RENOWNED FOR
INNOVATION IN THE INCENSE INDUSTRY

BRAND NEWS

MARKET REPORT: SOLAPUR MARKET REPORT

FROM GROCERY STORE TO INCENSE AGENCY
POWERHOUSE: TRILOK CHAND CHUDIWALS
FOUR-DECADE JOURNEY

FROM SELLING INCENSE TO RUNNING
A LEADING AGENCY IN SOLAPUR:
GANESH NALWAR, SHREE DUTT ENTERPRISES

SUPER STOCKIST ASIF HAS A STRONG
PRESENCE IN SOLAPUR’S AGARBATTI MARKET

JOINED AGARBATTI DISTRIBUTION BUSINESS AT A
VERY EARLY AGE: SHANMUKH BASAPPA KAPPAD,
SHRI SWAMI SAMARTH TRADING COMPANY,
SOLAPUR
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CONCORDE CHEMICAL CORPORATION /

JANE’'S APOTHECARY

Office # 602, B Wing, Naman Midtown, Senapati Bapat Marg, Elphinstone (West), Mumbai-400013

(INDIA) Tel.:- 91-22-4972 6544 / 4974 8346
Email:- concorde@concordechemical.com

SOLE INDENTING AGENTS &

SOLE IMPORTERS & DISTRIBUTORS IN INDIA OF:-

Soda Aromatic Co. Ltd. Japan For :

*MACROCYCLIC MUSKS  * GAMMA LACTONES * DELTA LACTONES

Pentalide Pure (CPD) Gamma Lactone C-5 to C-12 Delta Lactone C-6, C-8, C-9, C-10,
MC-4 Methyl Gamma Decalactone C-11 C-11, C-12, C-13, C-14, C-16

* OTHER LACTONES * OTHER CHEMICALS

Sugar Lactone Neat Milk Lactone

Sugar Lactone 3% in PG Milk Lactone Fema Grade

Cis-6-Dodecen-4-Olide Sulfurol (4-Methyl-5-Hydroxyethylthiazole)

* AROMATIC ALDEHYDES

Cuminic Aldehyde

*COMPOUNDED FLAVOUR * ALSO AVAILABLE EX-5TOCK:-
BASES

Sugaroma Series Heliotropin (China)
Lactas Art Series Maple Lactone -MCP Anhydrous
(China)

Diacetyl Natural (S. Africa)
Diacetyl Natural (China)
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‘ Manufactured by & Consumer Care Address : +91 89043 11022
BIND“ BINDU INCENSE CRAFT LLP N
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INCENSE CRAFT Bangalore - 560 021(INDIA) www.panchvati.com



BIC BRAND : A NEW CHAPTER OF GROWTH
UNDER ASHISH, DIXIT, AND NAINESH SHAH

“EXPANSION,
INNOVATION é& Sugandh i, Asish S,

partner at Bindu Incense Craft
MA RKET s TRA TEG’ES ” LLP, shared insights into the

growth, strategies, and future

vision of the BIC Brand.

Bindu Incense Craft joined

hands with BIC Brand in late

2020 to produce and market
BIC brand products, and in April 2024, the
company underwent a partnership
restructuring. Since then, Ashish Shah,
Nainesh Shah, and Dixit have been leading
the brand’s journey.

With deep-rooted experience in the
incense industry, Shah discusses the
challenges and opportunities in expanding
BIC, emphasizing domestic growth,
product innovation, and strategic market
positioning.

ADAPTING BUSINESS STRATEGIES

Shah explained that while BIC had always
maintained a strong market presence,
successfully managing the brand required
a different approach compared to his
previous experience leading a reputed
incense brand. Initially, the same strategies
were applied, but it soon became clear that

\ { past successes did not necessarily translate
\ to BIC’s unique market dynamics. This
realization prompted a shift toward a more
' customer-centric and market-driven
\ strategy.

INNOVATION AND PRODUCT
DEVELOPMENT

Shah emphasized the importance of
ovation, with BIC actively exploring
new products and concepts. While market
acceptance for these offerings remains
uncertain, the company continues to test
and refine its lineup. Over the past year,

BLUGANDH INDIA APRIL-2025



BIC has undertaken a significant revamp of its product
catalog, focusing on both high-quality fragrances that appeal
to the masses and thoughtful product presentation. Shah
highlighted the challenges of selecting the right product titles
along with developing a conceptual design that aligns with
each name.

Focus on Domestic Growth

While BIC has long been a successful export-driven brand,
earning two prestigious export awards from the Government
of India in the 1990s, Shah believes there is no market quite
like India. Recognizing the vast potential and growing demand
for quality incense products, he is now focused on
strengthening BIC’s presence in the Indian market. While
maintaining the brand’s legacy in exports, his vision is to build
a strong domestic footprint and connect with Indian consumers
through high-quality fragrances and thoughtfully crafted
products.

Stepping Out of the Comfort Zone

Reflecting on his past experiences, Shah acknowledged that
while his previous organization was a market leader in many
segments, maintaining that position required relentless effort.
Expansion was never easy, as every new product had to meet
the brand’s high standards and withstand intense market
scrutiny. With competitors closely watching every move,
product development demanded precision, ensuring that each
launch reinforced the brand’s legacy.

At BIC, the expectations remain high, and the brand is
continuously evolving to meet market demands. With a strong
foundation and a willingness to innovate, BIC is strategically
exploring new avenues while strengthening its core offerings.
This approach allows the company to introduce well-crafted
products with a focus on quality and consumer appeal,
ensuring steady growth in a competitive market.

Building Brand Recognition

One of Ashish’s key focus areas is strengthening BIC’s brand
recognition and expanding its reach. While the brand already
enjoys a loyal customer base, he aims to further enhance
consumer engagement and market presence. By continuously
delivering high-quality products and exploring new segments,
BIC is steadily building stronger connections with its
customers and solidifying its position in the industry.

Key Markets and Expansion Plan

BIC’s strongest markets in India currently include Uttar
Pradesh, Bihar, and Maharashtra. Shah aims to expand
strategically, leveraging his extensive connections while also
exploring new opportunities beyond his existing reach.

Strategies and Market Positioning

He explained that strategies are being tested daily, as what

works for one brand does not necessarily work for

another. BIC has identified key strengths in its product line-
up and is focusing on reinforcing them while also expanding
into new categories. While BIC is widely recognized for
names like Panchavati and Shivam, Shahs are actively
working to enhance consumer awareness of its broader range
of offerings.

New Product Developments

Ashish mentioned that in the past few quarters, Sikander,
Imperial Oudh & Pure Bela has gained some recognition, and
several other products are showing potential. However,
extensive market testing is still underway. His role in the
company remains similar to before—developing products,
setting pricing, marketing, and managing the catalogue. His
two brothers handle blending, sourcing raw materials,
production, managing labour and other factory operations.

Challenges in the Incense Industry

Addressing industry challenges, Shah noted that the incense
market remains highly unorganized, with new brands
emerging frequently. City-specific competition makes it
difficult for national brands to compete with local
manufacturers who have lower operational costs.
Additionally, consumers in metro cities prefer established
brands, whereas smaller towns often rely on locally available
products. The cost of entry into the industry is low, leading to
a saturation of smaller companies that may struggle to expand
beyond their cities.

Strengthening Key Segments

Shah shared that BIC has established a strong foothold in the
10-rupee segment and is now focused on expanding its
presence in the 50-100 rupee range. Additionally, the
company is developing products for niche markets,
recognizing that while volumes may be lower, there is
significant demand for high-quality, well-crafted, and
premium packaged offerings.

Exploring Additional Product Segments

He also discussed other product segments, including sambrani
cups and roll-ons. While BIC has developed roll-on products,
they have not yet been launched, as the market remains highly
unorganized. Shah noted that competition is intensifying with
larger perfume brands, backed by investor funding, entering
this space. However, he sees potential in the segment and is
carefully evaluating the right approach for BIC’s entry.

Future Outlook

Looking ahead, Shah remains optimistic about the industry’s
future and BIC’s potential growth, stating that strategic
innovation and adaptability will be key to long-term
success.H
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@ SHREE SIDDHI
fragrance

FRAGRANCE

Prémium Dhoop Stick Box 12mm Thick Dhoop Stick Box

(90 Gram| Rs. 90/-) (10 Stick| Rs. 80/-)

; hesar
Sulffon

Thihk Quality Thihk Siddhi..

Mfg. & Pkd. by : SHREE SIDDHI FRAGRANCE
Regd. Off.: Block No.375/7, Plot No.23/B, Panchratna Industrial Estate, Opp. Satyam Mall,

Before Changodar over bridge, Sarkhej- Bavla Highway, Changodar, Ahmedabad - 382213
™ shreesiddhifragrance@gmail.com @ www.shreesiddhifragrance.in & +91 70161 34229




Your Brand Deserves a
Bollywood Blockbuster Photographs!

Unlock the Power of Bollywood Stars Today! Contact us for more than +5000 licensed
exclusive stock photographs of 52 Celebrities and transform your brand’s story.

Strawberry House
Your Brand Booster Partner

© anand@strawberryhouse.in © @strawberryhouse

Celebrity Endorsement | Celebrity License Stock Photographs | 3D Animation | Product Packaging Design | Language Translation
Brochure Design | Digital Marketing | Exhibition Stall Design | Press Release (National & International) | Award Participation | TVC AD Film

www.strawberryhouse.in www.imagesbazaar.com (& +91 - 98250 77535



“"KUCHH ALAG CHAHIYE?
HUMARE PAAS AAIYE!”

NEEV INTERNATIONAL IS RENOWNED FOR INNOVATION IN THE INCENSE INDUSTRY

STARTED WITH A UNIQUE PRODUCT - KAPOOR DANI, NOW AMONG AHMEDABAD'’S

LEADING PUJA PRODUCT BRANDS - CHIRAG SHAH

Chirag Shah, the driving force behind Neev International, is reshaping the incense and fragrance
industry with innovative, camphor-based products that challenge market norms. Neev
International offers a diverse range of products, including Dual Fragrance Incense Sticks, 9"
Long Bambooless Dhoop, 100% Pure Camphor, Havan Samagri Made from Bhimseni Camphor,
Fragrance Camphor in Chandan, Mogra, and Gulab fragrances, Kapoor Gold Puja Oil with the
strength of camphor, a Wide Range of Unique Cow Dung Products, Kapoor Gold Ready Ghee
Puja Deepak, Premium Havan Tikki, Camphor Fly Cone, All-in-One Puja Stand. The company
also holds the credit for being the first in the trade to launch Wet Dhoop in a jar.

t offers the highest number of cup sambrani
products in the agarbatti trade, with over 12
variants in box packaging and more than 12
different variants in jar packaging. With a
wide range of innovative products, Neev
International has carved a distinct identity
due to its unique fragrance and packaging
concepts, setting it apart from other brands.
The company’s products prominently feature a
base of pure camphor and Bhimseni camphor in
significant proportions. Their flagship product,
Neev Kapoor Dani (Camphor burning machine)
has gained widespread
consumer trust. The &=
demand for its premium

offerings, including
Bheemseni campbhor,
remains  high in

Gujarat, Maharashtra,

Rajasthan, Madhya

Pradesh, Chhattisgarh,
Kolkata, Bihar, Punjab,
Andhra and Telangana
with expanding supply chains in Delhi,

Uttarakhand, Haryana and Uttar Pradesh. Neev
International has also begun establishing a presence
in Bengaluru market. With a strategy focused on
market differentiation, the company has adopted
the tagline: “Kuch alag chahiye? Humare paas aaiye”
(“Looking for something different? Come to us”).
In an exclusive interaction with Sugandh India,
Chirag Shah highlighted the intensifying market
competition and emphasised that only brands
introducing innovative products will thrive. Dealers,
distributors, and consumers are actively seeking out
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unique, high-quality offerings, decisively moving
away from brands that merely chase existing trends.

Chirag Shah, the visionary behind Neev
International, transitioned from trading to
manufacturing after recognising the challenges and
limitations of the incense trade. Speaking to Sugandh
India, he shared insights into his family’s deep-




rooted involvement in the incense
industry. His father had been in
the incense trading business since
1972, managing dealership rights
for major national level brands
across Gujarat and Rajasthan.
After his father’s passing in 1976...
Shah took charge of the business.
Reflecting on the industry’s
dynamics, he noted that dealers
play a pivotal role in elevating
a product, yet manufacturing
companies frequently change
policies and establish their depots,
often sidelining distributors.
This shift, he observed, could
wipe out businesses worth crores
overnight. Determined to take
control of production, Shah
realised that while he generated
ideas for manufacturing, fragrance
innovations, and  marketing
strategies, the ultimate profits
benefited the manufacturers.
This realisation prompted him to
manufacture. He could not only
create unique products but also
directly manage market supply.
Shah emphasised that selling and
payment collection pose more
challenges than production itself.
The transition from trading to
manufacturing was instrumental
in the necessity for innovation
and the ability to maintain control
over product quality, pricing, and
distribution.

Neev International, founded
in 2018, has rapidly grown into a
leading name in the incense and
camphor-based products segment.
The journey began in 2013 when
Chirag Shah launched his brand,
achieving significant success. As
demand surged, the company
shifted its focus from trading

to manufacturing,
gradually reducing
its trading

activities. In 2018,

Neev Kapoor Dani
(Camphor  burning
machine) debuted
as their first flagship
product, gaining immense
popularity within months.

L

Chirag Shah highlighted the

intensifying

market competition and emphasised that only
brands introducing innovative products will
thrive. Dealers, distributors, and consumers
are actively seeking out unique, high-quality
offerings, decisively moving away from brands
that merely chase existing trends.

It remains the Dbest-selling
product to this day. As demand for
Kapoor Dani soared, consumers
demanded camphor for it. In
response, Chirag Shah expanded
into camphor production, offering
a premium-quality variant that
quickly captured the market.
Post-pandemic in 2020—they
introduced Camphor car and room
fresheners which was an instant
success, followed by the launch
of Camphor Puja Oil, Bheemseni
Camphor and Bheemseni Kapoor
Gold Hawan Samagri, all of which
received a strong market response.

Launched six months ago, the
‘Fragrance Kingdom Collection’
hasnowbecome Neev’sbest-selling
agarbatti brand. Two months
ago, the company introduced the
‘Vintage Vibe Collection’, designed
to recreate the nostalgic fragrances
of the 80s and 90s with fresh,
modern packaging. This collection
has quickly become a hot topic
in the industry. Today, under
Neev International, the company
offers a diverse range of over
400 products, including Masala,
Scented, Colored, and Metallic
Incense Sticks, Metallic Masala

e
e i
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and Scented Dhoop, Dhoop
Cones, Cow Dung Sambrani
Cups in Regular and XXL Sizes,
Bhimseni Camphor, Ghee Diyas,
Pure Camphor, Kapoor Fly Cones,
Agarbatti Stands, Dhuni Powder,
Gugal, Loban, Bakhoor, and Pooja
Oils. The brand continues to drive
innovation and expansion in the
incense and fragrance industry.

Chirag Shah highlighted the
company’s growing influence in
the incense and camphor industry.
He stated that distributors and
dealers trust that any product
launched by the company will be
unique and of the highest quality.
Shah, who has established a strong
presence in the agarbatti segment,
is now preparing to introduce a
highly specialised range of incense
products featuring innovative
fragrances. Addressing concerns
about market challenges, he
emphasised that the trust
placed in his brand has enabled
seamless product acceptance,
eliminating significant hurdles.
While loose camphor and local
brands dominate the market, he
pointed out that Neev Bheemseni
and other camphor products
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stand apart due to their distinct

fragrance. The company
maintains a stronghold in quality
and pricing, ensuring distributors,
dealers, and consumers remain
highly satisfied. Additionally,
Neev International provides
a product guarantee, further
reinforcing consumer confidence.
Shah innovated hawan samagri—
the infusion of camphor into the
composition, a concept previously
unexplored in the market. This
move has positioned Neev
International as a trendsetter in
the segment. The company has
expanded its fragrance portfolio by
introducing Fragrance Camphor,
now available in tablet form in
three varieties: Kapoor Mogra,
Kapoor Chandan, and Kapoor
Gulab. Camphor Fly Cone comes
in six fragrance variants—Rose,
Gardenia, Lavender, Jasmine,
Lime Fresh, and Sandalwood.
By pioneering the infusion of
fragrances into camphor, Neev
International continues to shape
new market trends in the incense
and fragrance industry.

Under the leadership of Chirag
Shah—Neev  International is

set to introduce a new wave of
innovation in the incense market.
Speaking to Sugandh India, Shah
shared that the company ventured
into the agarbatti segment four
to five years ago. While demand
has surged in the past six months,
Neev International is now gearing
up to launch a brand-new trend
featuring unique fragrances.
He stated that their company
produces the widest variety of
Sambrani cups. Their specialty
lies in cow dung-based products,
offering multiple variants in
this  segment.  Additionally,
their Fusion Collection features
dual-fragrance incense sticks,
where a single stick releases two
different scents. Unlike other
companies that simply place
havan ingredients inside a cup,
they have introduced a unique
dual-fragrance concept, creating
a distinct aroma when burned
together. They have also designed
special attractive jar packaging,
which is currently trending in the
market.

When asked about exports, he
mentioned that their products
are shipped to Mauritius, Dubai,
African countries, New Zealand,

Canada, and the USA. They
export camphor, twin-in-one
incense sticks, zipper packs,

ghee diyas, cow dung products,
and metallic incense sticks. He
also highlighted that 19-inch
incense sticks are exported, and
camphor air fresheners are in high
demand in the USA. Regarding
future plans, he revealed that six
months ago, they shifted to a new
30,000 sq. ft. facility, where 40%
of their production takes place,
while operations continue in two
additional units. They are gearing
up to start large-scale incense stick
production, focusing on unique
and innovative products rather
than following market trends. He
emphasized, “I have no interest in
existing market trends. I always
strive for something special, and
both my dealers and consumers
know this.”®



ugandh India extends its

heartfelt congratulations to

Mr. Ambica Ramanjaneyulu

Garu, Director of Ambica

Agarbathies, on being
appointed as the of the All India
Agarbathi Manufacturing Association
(AIAMA).

Sugandh India is confident that his
visionary leadership will foster indus-
try growth, promote innovation,
strengthen global market presence,
and advocate for policies that benefit
manufacturers and traders alike. His
dedication to uniting the industry and
driving progressive reforms will pave
the way for a stronger and more
sustainable future for the Agarbathi
sector. We are confident that under

1 his guidance, the industry will reach
new heights. Wishing him great
success in this prestigious role! m

MR. AMBICA RAMANJANEYULU GARU
BECOMES 39TH AIAMA PRESIDENT
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DESHMUKH AGARBATTI BRAND
A RESULT OF HARD STRUGGLE

Brand is Gaining Popularity in Maharashtra, Madhya Pradesh,
and Chhattisgarh - Jitendra Deshmukh

Mukendra Deshmukh and his
younger brother Jitendra
Deshmukh, the founders of
Deshmukh Agarbatti Company in
Nagpur, have successfully
established their incense brand in
Maharashtra and neighbouring
states after years of struggle. In
an exclusive conversation with
Sugandh India, Jitendra Deshmukh
shared, “Both my brother and |
used to manufacture incense
sticks and sell them by riding
around on a scooter. Back then,
most shopkeepers refused to take
our products, which was very
disheartening. We had no
knowledge of distribution
networks. Eventually, a few
shopkeepers started accepting
our products, and since our
quality was excellent, we began
receiving repeat orders. Within a
few years, our products reached
10-11 districts of Vidarbha. Today,
our supply extends across

Maharashtra, Madhya Pradesh,
and Chhattisgarh.”
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TheL urney from Manufacturing to
Esta I|sh|ng a Brand

When asked about the company’s origins, Jitendra
Deshmukh said, “Our business dates back to 1999. My
father initially worked in photo frame manufacturing, but
he was skilled with machines and developed a wood
powder grinding machine. He also produced raw materials
for loban and other incense components. Since wood
powder was a key ingredient in loban, many industry
people were in contact with my father and encouraged him
to start something new. Eventually, he set up an incense
manufacturing unit. After completing my studies, I took
over the factory operations. At that time, our small
production units were located in remote areas of Nagpur,
where women would take raw materials, make incense
sticks, and return them. Later, as machine-based
manufacturing became common, my father built four



machines for incense production, marking the
beginning of our large-scale manufacturing.”

He further shared, “In 2016, an expo was held in
Nagpur. [ am a founding member of the Nagpur
Agarbatti Welfare Association. Initially, we started
with raw black incense sticks, which were sold
loose. However, as machine-based manufacturing
grew, most producers installed their own machines,
leading to a decline in raw incense buyers. We then
decided to create our own branded incense sticks.
We introduced masala incense, packaged them, and
started selling them door-to-door on our scooter.
Initially, shopkeepers rejected our products, and we
felt discouraged. But my elder brother motivated
me, saying, ‘Don’t give up. Any retailer who buys
from us once will reorder.” We persevered, and
soon our brand gained traction. Our biggest
challenge was that we didn’t know any distributors.
Despite that, our hard work paid off, and today, we
have around 50 successful running brands. Our
products are supplied not just in Nagpur but across
Vidarbha, Mumbai, Madhya Pradesh, and
Chhattisgarh.”

Expansion Plans and Market
Growth

Discussing current operations, Jitendra Deshmukh
said, “We are currently manufacturing white
incense sticks, black incense sticks, loban, and
masala incense. We are also working on producing
dhoop, dry sticks, and other incense products,
which will be launched soon. Our main production
is based in seven to eight rural locations, 30-35
kilometers outside Nagpur, employing several
families. Additionally, we are setting up a larger
factory outside Nagpur.”

When asked about the industry, he commented,
“Nagpur Agarbatti Welfare Association is doing
great work for the industry. The expos organized by
the association provide manufacturers with
valuable insights and knowledge. Earlier, most
producers made only black incense sticks, but now
many new products have entered the market.”

\Nagpur’s Growing Fame for
Loban Incense

Explaining why Nagpur is becoming famous for
loban incense, he said, “This city has expertise in
loban. During my father’s time, only two brands—
Pakeeza Agarbatti by Munna Bhai and Taj Loban

Highlighting the role of
Sugandh India magazine, he
added, “This magazine provides
us with valuable insights into
industry trends, new products,
and what major companies are
doing in the market. It is a
commendable initiative that
benefits manufacturers like us.”

Agarbatti—were producing loban incense in Nagpur.
At that time, my father’s machines were used for
grinding raw materials for loban and wood powder.
Later, traders from Gujarat entered the market and
appreciated our products, making loban incense
highly popular.”

Regarding Deshmukh Company’s products, he said,
“Our first major product was Shuddh Navratna,
which became the driving force behind our success. It
is priced at X10, with an MRP of X15. Another
popular product, Namaskar, is available in 10 and
%20 variants, with five fragrance options in each.”

Future Plans and Industry
Challenges

On future plans, he shared, “We are soon launching
pencil dhoop and sambrani cups. One of the major
challenges in this industry is competing with large
companies. Small and new businesses struggle to
sustain themselves against established brands. We
began manufacturing in 2017 and now have over 80
different perfumes. We are continuously working on
introducing even better products. Last year, we
launched Cosmo and White On in zipper packaging,
which have gained a strong market presence.”

Speaking about the future of the incense industry, he
confidently stated, “As long as the world exists, the
incense business will continue to thrive.”

Highlighting the role of Sugandh India magazine, he
added, “This magazine provides us with valuable
insights into industry trends, new products, and what
major companies are doing in the market. It is a
commendable initiative that benefits manufacturers
like us.” m
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BIC Om Tat Sat - Elevating Prayers with a Premium Touch

Bindu Incense Craft LLP, manufacturer for BIC Brand (Bharat Industrial
Corporation) has firmly established itself as a leading name in the Indian incense
industry. With a diverse portfolio of best-selling products like Shivam, Panchavati,
Black Musk, and Himalayan Incense, the brand continues to captivate consumers
with its premium offerings. Bindu Incense Craft for BIC has been consistently
launching high-quality incense products across various segments, further
strengthening its foothold in the market. The brand’s commitment to excellence
ensures that every new product not only looks premium but also delivers an
exceptional aromatic experience—instantly becoming a customer favorite. One such
standout offering is Om Tat Sat Masala Incense Sticks—a testament to the brand’s
pursuit of perfection. Crafted with a rich blend of floral essences, resins, and the rare
ingredient halmadi, these incense sticks are designed to elevate prayer rituals and
create a serene ambiance. Adding to their appeal, the sticks come in luxurious kraft
paper packaging, offering an elegant, eco-friendly touch that enhances their premium
feel. Priced at *135 MRP for a 50g box, this exquisite product reflects BIC’s

dedication to quality and innovation. With a steady stream of launches and an aggressive marketing strategy, Bindu Incense Craft is poised to

cement its position among India’s top incense brands. B

DevDarshan Expands Home Fragrance Range with
Premium Diffuser Aroma 0ils

DevDarshan, India’s No. 1 brand in the dhoop and
agarbatti industry since 1954, continues its legacy of
excellence with the launch of an exclusive 100ml Diffuser
Aroma Oils range. This new collection features 15
premium fragrances—Rose, Mogra, Fresh, Ocean,
Sandal, Jasmine, Mandarin, Eucalyptus, Lavender,
Lemongrass, Camphor, Bella, Garden, Tube Rose, and
Apple Cinnamon. Each bottle is priced at MRP X700 and
is available in color-coded packaging that reflects the
essence of the fragrance.

This latest offering is part of DevDarshan’s
commitment to expanding its home fragrance segment,
providing customers with more options to create a
refreshing and pleasant atmosphere. With over seven
decades of expertise, DevDarshan has been a trusted
name in fragrance products, consistently delivering

superior quality and authenticity. Now, the brand takes a step further by introducing premium aroma oils designed to enhance indoor spaces

with long-lasting and soothing scents. DevDarshan’s 10ml and 1000ml diffuser aroma oils are already widely popular among customers,

offering convenience for both personal use and large-scale requirements. The new 100ml pack bridges the gap, providing an ideal mid-size

option for home and professional use.Aromas have a profound impact on emotions and well-being, making them an essential part of daily life.

DevDarshan’s Diffuser Aroma Oils are crafted with high-quality ingredients, ensuring a rich and immersive fragrance experience. These oils

are ideal for use in homes, offices, meditation spaces, wellness centers, hotels, and hospitals, offering a sense of relaxation and tranquility. For

more details, visit www.devdarshandhoop.com. B
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RKT INTRODUCES KASHMIRI KESAR
A Perfect Blend of Elegance and Convenience

RKT has unveiled its latest offering, Kashmiri Kesar, a premium incense product crafted to

cater to young consumers who value both style and ease of use. Designed with a youthful appeal
in mind, this new launch perfectly balances aesthetics and practicality, making it a must-have
for those who appreciate sophistication in their everyday rituals. Housed in a sleek, compact jar
with a luxurious golden cap, this product not only preserves the rich fragrance but also adds a
touch of elegance to its presentation. Its portable size makes it easy to carry in handbags or
purses, ensuring a seamless aromatic experience anytime, anywhere.

Infused with the divine essence of Kashmiri saffron, the incense delivers a rich and authentic
fragrance—bringing the charm of Kashmir right into your space. The 6-inch white battis are
designed to offer more sticks per jar, making it an ideal choice for regular, long-term use. With
its premium appeal, travel-friendly design, and captivating aroma, RKT’s Kashmiri Kesar is
quickly making waves in the market, appealing to consumers who seek both luxury and MRP: 780 | Weight: 100g
convenience in their incense choices. B

SHREE)I MAGIC CONES Sensory Experience in a A Unique packaging

Vadodara-based Shreeji Agarbatti Works is renowned for its premium and
innovative products across multiple incense categories, including Agarbatti,
Masala Agarbatti, Bambooless Dhoop, Wet Dhoop, Sambrani Cups, Camphor,
and Attars. The brand has now taken innovation to the next level with its
latest launch — Shreeji Magic Incense Cones. What sets this product apart is
not just its superior fragrance and quality but its one-of-a-kind packaging. In
a first for the incense industry, these incense cones come in a plastic ice cream
container-like pack, making them visually striking, irresistible, and highly
convenient. Available in six captivating fragrances—Kasturi, Gulab, Peach,
Chandan, Mogra, and Alexa, these premium cones are priced at 150 MRP
for a 200g pack. Since its launch, Shreeji Magic Incense Cones have received
an overwhelming market response, further cementing the brand’s reputation
for out-of-the-box innovations.®

Real Divine Bakhoor — For the bakhoor lovers

Pune-based Real Fragrances has rapidly emerged as one
of the fastest-growing incense brands, gaining popularity
for its high-quality yet affordable products. With a diverse
portfolio spanning Agarbatti, Dhoop, and Bakhoor, the
company continues to expand its reach with innovative
offerings. The latest addition to its portfolio, Real Divine
Bakhoor, caters specifically to Bakhoor enthusiasts by
bringing the brand’s much-loved agarbatti and dhoop

fragrances into bakhoor form. Part of Real’s popular Divine

Series, this bakhoor range is designed to create a tranquil

and aromatic ambiance. Available in a variety of enchanting fragrances, each 10g box of Real Divine Bakhoor is priced at an
MRP of X70. This new launch further strengthens Real Fragrances’ commitment to offering high-quality products that cater to
diverse customer preferences.®
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Manohar Samarth Hina

A Timeless Fragrance in a
Premium Incense

Pune has long been a hub for high-quality masala agarbattis, with
numerous brands offering premium products. Among them, Manohar
Sugandhi stands out as a household name, renowned across India for its
Ashtagandha Tika, one of the most sought-after products in its category.
Expanding beyond Ashtagandha, Manohar Sugandhi continues to
delight incense lovers with its range of premium products, including the
latest Manohar Samarth Hina Agarbatti.

Crafted with the evergreen and luxurious fragrance of Hina, this
premium agarbatti is designed to enhance spiritual rituals and create an
inviting atmosphere. Adding to its appeal, the attractive box packaging
makes it an instant eye-catcher. The 100g box is available at an MRP of
%120, offering a blend of tradition and elegance in every stick. B

Misbah Maharshi Triangle
Incense A Unique Form for
Premium Fragrance

Bengaluru-based Misbah is a name synonymous with high-quality, handcrafted incense
that appeals to both domestic and global markets. Known for its premium agarbattis,
masala agarbattis, wet dhoop, cup sambrani, and more, Misbah continues to cater to
incense enthusiasts who seek authentic, natural, and premium-grade fragrances.

One of its most unique offerings, Misbah Maharshi Triangle Incense Sticks, breaks
away from traditional agarbatti shapes by introducing a distinct triangular form. This
visually striking design not only enhances its aesthetic appeal but also ensures a more
even and long-lasting burn. Infused with a rich spiritual aroma, these incense sticks are
designed to elevate prayer experiences and create a serene environment. Packaged in an
elegant jar format, Misbah Maharshi Triangle Incense is priced at 3250 MRP for a 250g
pack, making it a premium choice for incense connoisseurs. o
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Parimal Sacred Scents:
A Legacy of Premium
Incense

Parimal Mandir, a Bengaluru-based brand renowned
for its top-quality incense products, has been a
pioneer in the industry for decades, with a strong
global presence. One of its most demanded
collections is Sacred Scents, featuring fragrances
such as Chandan, Rose, Amber Oudh, and Pure
Black Oudh. While Chandan and Rose are among the
bestsellers, Amber Oudh and Pure Black Oudh,
presented in luxurious velvet packaging, add a true
sense of premium elegance. These high-end incense
products are available at an MRP of Rs. 150 for a 20-

gram retail box. B
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India’s No.1 agarbatti brand “Cycle” with a strong
global presence, continues to lead the industry with
innovation. Known for its iconic 3 in 1 Agarbatti, which
has become a household name for prayers and air
freshening, the brand now ventures into the fast-growing
bambooless agarbatti segment with the launch of
Prerana Three-in-One Bambooless Solid Dhoop. Crafted
without a bamboo stick, these solid dhoop sticks retain
the brand’s signature 3 in 1 fragrances, each
symbolizing universal prayers for health, wealth, and
happiness. Designed to offer a seamless transition for
loyal Cycle customers, the packaging mirrors the classic
3 in 1 Agarbatti, ensuring familiarity with a modern
twist. Each box contains 42 sticks, accompanied by a
matchbox and a holder, priced at an MRP of 110. With
this strategic launch, Cycle strengthens its market
leadership while embracing innovation in the incense
industry. B
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MARKET REPORT I LRGN0

Solapur agarbatti and dhoop market sees strong demand across price segments

Solapur, situated on the Mumbai-Hyderabad corridor stands as the second-largest hub for the cotton textile industry after

Mumbai. With a population of 1.2 to 1.3 million, the city maintains a robust industrial, commercial, and tourism-driven

economy. A sizable middle-class population fuels steady demand in the agarbatti and dhoop segments. Sugandh India’s latest
market report highlights high demand for economy and medium-range agarbatti and dhoop products, alongside consistent

interest in premium offerings. Solapur’s semi-metropolitan nature enables widespread product penetration. Agarbatti and

dhoop items are available in malls, cosmetic shops, supermarkets, general stores, kirana outlets and even paan shops.

Street vendors also contribute significantly to retail distribution across urban and rural areas. Brand preference plays a key role,

with eight out of ten customers choosing products based on brand recognition. Average monthly consumer spending ranges

between 3200 and %300, while premium buyers spend 32,000 to ¥3,000—Demand spikes notably during Ganpati Puja and other

festive periods.

The Solapur incense market thrives on regional
supply, brand mix, and festive demand

Sugandh India’s market report reveals that Solapur
commands a strong presence in the agarbatti and dhoop
Bagalkot,
Pandharpur, Sangela, Akkalkot, and surrounding urban and

sector, with distribution reaching Bijapur,
rural markets. Agarbatti dominates the category with a 70—
75% market share, while dhoop products account for 25-
30%. Within Dhoop, wet variants lead with 80% of sales,
whereas dry sticks, sambrani cups, and cones contribute
20%. Branded products from Bengaluru, Ahmedabad, Delhi,
Punjab, Indore, Mumbai, Pune, and Nagpur maintain a
Maharashtra-based
manufacturers also hold a sizeable share. Products with

stronghold in the market. local
MRPs of 10, %15, and %20 perform consistently year-round.
Festive seasons drive demand for higher-priced items in the
¥50-%60 to %100 range, particularly in the premium segment.
Zipper packaging is quickly gaining traction, with
supermarkets and street vendors driving this trend.

The market also shows robust demand for chandan tika,
camphor, attar, and roll-ons. Local camphor manufacturers,
operating at scale, offer affordable yet quality products,

resulting in strong regional sales.

National and regional brands dominate the
Solapur agarbatti market

Solapur’s agarbatti market offers, a wide array of brands
catering to diverse consumer preferences. Key names include
Safari Big, Rocket, Jalaram Fragrance, Oswal, Arihant,
Amrita, Shah Fragrance, Cycle Pure, Forest, Jain Essence,
Satya, Gayatri, Roshan Fragrance, ZED Black, Anubhav
Incense, Tej Products, Utsav, Dhanlaxmi, Karnataka
Fragrance, BIC, Neev International, PawanRaj, Good Luck,
First Choice, AKP Products, Misbah, Orkay, Shridhan,
Parimal Mandir, Mahalaxmi, Dev Darshan, Vidhan, Live
Touch, Jai Bhawani, Siddhi, New Oriental, Shri Trading
Company, Saba Fragrance, Alaukik, Gangotri, S Chandhak
Nagpur, Gajanand, TPRG Fragrance, and Krishna Kala.

Among these, Safari Big, Rocket, Dhanlaxmi, Jalaram, Cycle
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Pure, ZED Black, Balaji, Real, Amrutha, Utsav, and Forest
rank as the top-selling brands, driven by strong consumer
loyalty and year-round demand.

The dhoop market in Solapur sees strong traction
for wet variants and budget-friendly products
Rocket, Dev Darshan, ZED Black’s Manthan, Misbah,
Shridhan, Aromatika, Vidhan, and Hari Darshan dominate
Solapur’s dhoop segment. Wet dhoop products, particularly
Dev Darshan and Manthan, command the highest demand.
Mahalaxmi, Misbah, Amrutha, Safari Big, Gayatri All Time
Dhoop, Tej and Satya cones are hot-sellers in the dry dhoop
category. Wet dhoop sells across a wide range, from 10 up to
%120. However, the most active price segments remain 10,
15, and %20. Festive seasons drive sales of higher-priced
items in the I50-%60 range, where Misbah and Rocket see
peak demand. In the Sambrani Cup segment, Mahalaxmi
and Good Luck’s Chintan and First Choice Chirantan remain
popular choices. Cycle Pure’s Nivedya maintains a decent
presence. However, their products cost more than competing
products—while consumers in this market typically favour
more affordable, value-for-money options. Bengaluru’s
Singapuri Cup is also witnessing growing demand.

Branded camphor, chandan tika, and attar
products drive demand in the Solapur market
Solapur is the home to several camphor manufacturing
units that supply affordable, good-quality products.
However, branded offerings continue to dominate demand.
Leading names such as Mangalam, Jalaram, Ok, Samarth
from Pune, 3 Pine, Labh Ganga, Raj Kala, and Mahi from
Pune remain in high circulation across retail outlets.
In the chandan tika segment, Manohar’s Ashtagandha, Kashi
from Banaras, and Hari Darshan’s wet chandan lead the
market. Orange, kumkum, and red variants see the highest
sales. The attar and roll-on segment is dominated by brands
such as Balaji, Almass, Aero Chem, Oriental, Al nuaim, and
Kelkar, which continues to perform strongly across local

markets.l



1} sfi =are awef | ®

Manohar Sugandhi

9IISIITh Ysll & f¢18 d9IR, dcel, B3¢

Manohar Special Keshar Gandharaj Manohar Chandan Pooja Manohar Special
Ashtagandha Powder Kasturi Gandha

Ready Paste

s

Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) (Yellow tika) (Roli)

Manohar Sugandhi & co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh’ Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

Manufactures of:
Sp. Keshar Ashtagandha | Manohar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



AGARBATTI & DHOOP

FRAGRANCES
CREATING SOMETHING MAGICAL

/'

" The creator of AROMA Jewels

r
Aﬁuf‘

SOM VARSHNEY GROUP

Ph: 011-42141579, 42141574
Email:info@iktaaromatics.in | rnd@iktaaromatics.in
www.iktaaromatics.com



SUGANDH INDIA
INTERNATIOMAL

Incense & Fragrance

GTH' T""I - " — 5 KOLKATA

AND 8TH
FEBRUARY 2026
FOR BOOKING
40% CALL: +917838312431

STALLS BOOKED!

» Sugandhindia

B sugandhindiamegmail.com @ sugandhindia
& www.sugandhindia.in @'Sugandh[ndiqm




FROM GROCERY STORE TO INCENSE
AGENCY POWERHOUSE:

TRILOK CHAND CHUDIWAL'S FOUR-DECADE JOURNEY

Aurangabad is a key city in the Marathwada region in Maharashtra. It has emerged as a distinct hub for

the agarbatti market, driven by its strong religious tourism sector. The UNESCO-listed monuments and

historic temples attract tourists from across the country and abroad, boosting demand for agarbattis in

urban and rural areas. According to Trilok Chand Chudiwal, head of Pooja Agency, agarbattis account for

90% of the local market. The demand for dhoop products is also rising, with growing consumer interest
in bamboo-less variants. Aurangabad’s agarbatti market is well-established, with ¥10 MRP packs and
¥50 zipper packs being the top-selling products. The economy segment holds a dominant 60% share,

while branded companies capture the remaining 40% with premium offerings.

r Trilok Chand has been in the agarbatti business since 1988, transforming a small retail operation into a large

distribution network. He started with a grocery store in Kannad village, where he also sold agarbattis. A visit to

Jalgaon exposed him to the success of specialised agarbatti retail shops, prompting him to rent a store in

Aurangabad’s Mondha (Market area). The business quickly gained momentum, leading him to establish a big
shop with a built-in warehouse. Initially sourcing products from Jalgaon, he secured agency of Allied industries and
Pradhan from Bengaluru. In 1990, he added Big Safari from Nagpur to his portfolio which he still majorly deals in.
Currently, he distributes nearly 50 agarbatti and dhoop brands, including Parimal Mandir, Real Fragrance, Manohar, Oswal
(Pune), Big Bell, S Oswal, Good Luck, Satya, Misbah, and Anand Agarbatti, alongside various other brands.
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Mr Trilok Chand in a
conversation with Sugandh India,
highlighted that Big Safari, Utsav,
Real, Oswal, and Manohar are the
top-selling brands in his portfolio.
To strengthen retail visibility—He
has set up a super shop
showcasing premium branded
products. Managing both
wholesale and retail operations, he
distributes agarbattis from nearly
50 companies, catering to a vast
network of street vendors. His
supply chain extends across a
100-kilometre radius in
Aurangabad district, reaching
approximately 3,000 retail
counters. To streamline operations,
he has employed three salesmen,
while Parimal Mandir has
provided an additional
salesperson. Two salesmen
manage local markets, while one
oversees distribution in remote
areas. The agarbatti market in
Aurangabad is thriving, with the
economy segment driving sales.
Apart from ¥10 MRP packs,
zipper packs are in high demand.
Economy-range 200g, 300g, and
400g packs priced at 100 MRP
are witnessing strong sales, with
the 10 product category leading
in volume.

Aurangabad’s incense market
is overwhelmingly led by
agarbattis, which account for 90%

: B
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of total sales. Mr Trilok Chand
identified Big Safari, Real, Utsav,
Rocket, Zed Black, Cycle, and
Padmini as the top-performing
brands in the region. The dhoop
segment holds a modest 10%
market share, with wet dhoop, dry
stick, and sambrani cups
contributing around 3-4%. There
is an observable trend among
consumers, who are increasingly
adopting bamboo-less incense
products. This shift in preference
contributes to a gradual yet
consistent rise in the demand for
dhoop. Among wet dhoop, brands
Dev Darshan, Utsav, Real, Sacche
Sai, Hari Darshan, and Zed Black
Manthan lead the market. The 330
MRP zipper packs are in high
demand, often accompanied by
promotional offers like four free
units per dozen. Pandyas from
Chennai, Real, Utsav, Shree Yogi,
Oswal, Good Luck’s Chintan, and
Shreejai from Nagpur are leading
brands in the dry dhoop category.

Aurangabad agarbatti market
thrives on strong demand from
street vendors. They operate with
significant profit margins.
According to Mr Trilok Chand,
Real products are particularly
popular among such vendors, who
purchase at *60 and sell for X150.
In the Sambrani Cup segment,
brands like Allied industries,

Chintan (Goodluck), Real
Fragrance, Siddhi Fragrance,

Satya, Good Luck, Sampradayam
[Delta brand], Naivedya [Cycle
Pure], and Rocket dominate. The
camphor market is well-
established, with brands such as
Lotus camphor Bhimseni,
Shreejay, SS, JJ Industry,
Mangalam, OK, Mahalakshmi and
Saraswati leading sales. Branded
products drive consumer
preference, with seven out of ten
customers purchasing based on
brand names. On average—
customers spend X100 per month,
with sales surging during festivals,
particularly for premium products.
With Aurangabad’s large
population, the economy and
premium segments perform well.
Mr Trilok Chand sees strong
growth potential in the industry as
the consumer base expands and
companies continue to introduce
new products. The agarbatti
market remains a high-growth
sector with significant business

opportunities.H
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From Selling Incense
to Running a Leading Agency in Solapur:

Ganesh Nalwar, Shree Dutt Enterprises
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The owner of Shree Dutt Enterprises in Solapur, Shri Ganesh Nalwar, has been in the
incense husiness for several decades. He initially started his career selling agarbatti and
dhoop products. In 2007, he established his firm, and through relentless effort, strategic
acumen, and strong market presence, he now holds agency rights for over 21 branded
companies from Bengaluru, Ahmedabad, Delhi, Rajkot, Chennai, Mumbai, and Pune—
regions that have become hubs for the incense and fragrance industry. He supplies
products to over 350 counters in Solapur and owns a retail counter. During a discussion
with Sugandh India, Mr Nalwar articulated that the market for agarbattis, dhoop, and
fragrance products in Solapur presents a promising opportunity for growth and
development. Agarbattis comprise 70% of sales, while the remaining 30% constitutes
dhoop. Among dhoop products, 80% of customers prefer wet dhoop, while 20% opt for
dry dhoop.

L
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hri Ganesh Gangwar shared with Sugandh
India that when he founded Shree Dutt
Enterprises in 2007, the first agency he
secured was of Padmini. Later, he secured the
agency of Ullas [brand], which he now sells the most among
various brands. Presently—Mr. Nalwar handles products

B

from AKP, Misbah, Jain Incense, and companies like Shah
from Ahmedabad and Bengaluru. Additionally, he manages
brands such as Satya, Gayatri, Srinivas Sugandhalaya, Rohaan
Fragrance, Anubhav Incense, Saba Fragrance, Tej Products,
Aromatika, Naupanch Sales, Vidhan, Nikhil, and Utsav,
all of which perform well in the Solapur market. He is also
associated with Live Touch, Jai Bhavani, and Shri Trading.
He mentioned that he would be getting the agency of
Siddhi Fragrance and New Oriental Co. soon. In the Solapur
market, pouch products with an MRP ranging from 10 to
%50 are the best sellers, while jumbo packs with 400 grams
in zipper packaging are also in high demand. Responding
to a query, he stated that premium products are popular in
box packaging. While zipper packaging accounts for 70% of
the incense market—10-15% of premium segment products
are sold in box packaging. The remaining market consists of
products priced at ¥10 MRP. He supplies products to over 350
counters across Solapur and operates his retail counter.

Mr Nalwar told Sugandh India that the best-selling
products in his business include brands like Utsav, Misbah,
Gayatri, AKP, and Utsav. Among all categories, wet dhoop is
the most popular. In this segment, the zipper pack costing
%20 has the highest demand. Other popular wet dhoop brands
include Zed Black, Aromatika, and Vidhan. Devdarshan
is popular in box packaging, while Hari Darshan also has a
significant market presence. Packs costing from 15 to 325
are the most widely sold. He mentioned that AR Industies
Shridhan[brand] is a premium product, available in dry and
wet dhoop. Among premium wet dhoop products, Misbah

sells at %75, featuring three colours. In the dry dhoop
segment, both Gayatri and Misbah are popular choices.
Other well-performing Dhoop products include Tej Dark
Wood and Sandal Tree. Additionally, Satya’s small dhoop
packs, priced between %10 and 15, are available in multiple
fragrance variants in box packaging, which customers

prefer. He further explained that 90% of the dry dhoop
market consists of products priced between 10 and 60,
while premium products, priced at ¥100 or more, account
for the remaining 10%.

Mr Nalwar told Sugandh India that Manohar [brand]
Ashtagandh is the best-selling premium product in the
Chandan tika segment. Kashi from Banaras is more in
weight and more affordable. Additionally, Hari Darshan’s
wet Chandan tika is also in demand. He noted significant
demand for Chandan Tika in orange, red, and kumkum
variants. Popular brands in the camphor market include
OK, Samarth (from Pune), Mangalam and Labh Ganga.
However, unbranded camphor has a higher demand since
it is available at 200 per kg, whereas branded camphor is
more expensive. He mentioned that Samarth’s camphor is
the best seller in his business. Almass from Mumbai and
Nikhil [brand] Chandan are popular products in the attar
and roll-on fragrance segment. He runs an agency for the
Nikhil [brand] that offers attar and incense products with
a strong market demand. Additionally—Damaru, Kasturi
Zipper, and Magnet are well-selling products. Discussing
the Solapur market, he explained that most customers
purchase one or two packets at a time. However, the larger
market consists of buyers spending between 100 and
%1,000. Premium product buyers make purchases up to
32,500, but on average, a customer spends between 3200
and X250 per month. While only two out of ten customers
specifically ask for branded products—the rest rely on
their trust in his recommendations.®
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SUPER STOCKIST ASIF HAS A STRONG
PRESENCE IN SOLAPUR'S AGARBATTI MARKET

TR TATAN

Solapur-based super stockist and distributor Asif Jakler has built a strong supply network for agarbattis and dhoop
products. He operates through Raj Trading Company and A R Enterprises, catering to multiple brands. Jakler has
been in the incense business since 1975 and in 1992, he took on the distribution of Rocket company, which
strengthened his foothold in the Solapur dhoop and fragrance market. His supply chain spans Solapur, Pandharpur,
Sangola, and Akkalkot across a 300-kilometre radius. Asif established a notable presence in the regional incense
marketing sector through a network comprising five distributors and sales representatives.

sif Jakler sees Solapur as a highly favourable
market, with Rocket as the top-selling brand.
He also distributes
(Ahmedabad), Kirti company’s Singapur
Loban (Nagpur) and A R company along with items from
8-10 other companies. Beyond Rocket, brands like Big
Safari, Ullas, ZED Black, and Cycle hold strong market
positions. Products priced at ¥10 MRP dominate sales
volume, followed by rising demand for pouch packaging.

products of Lohana

Agarbattis command 70% of the market, while dhoop
products account for 30%. Wet dhoop is popular due to its
loban fragrance. Wet dhoop makes up 65% of total dhoop
sales, while dry stick products contribute 35%. Wet dhoop
is available in 10, %70, %100, and 130 MRP ranges, with
himgetting highestsalesof Rocket. Otherwell-performing
brands include ZED Black, Forest, and Big Safari.

In response to a question, Sugandh India, Asif Jakler
noted that economy products dominate about 70% of the
incense market in Solapur. In contrast, zipper packs
represent the remaining 30%. The market for premium
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products remains limited. In the dry stick segment,
Mahalakshmi is a top-selling brand. Rocket has high sales
in Multi-coloured dry sticks and cone dhoop. Dry sticks
priced between 10-15 and ¥50-100 MRP perform well
across the market. In the Sambrani cup category,
Mahalakshmi from Mehra Company leads in sales, while
Singapuri Cup from Bengaluru has also gained popularity.

Al Nuaim, Kelkar, and Aerochem dominate consumer
preferences in the attar roll on segment. According to Asif
Jakler, companies are going for targeted schemes for three
to six months to strengthen their market presence. He
noted that competition is fierce as consumers seek
affordability and quality. Mid-range buyers prefer strong
fragrances with more sticks, while some customers
prioritise affordability with higher weight or quantity.
Although there is a market for premium products, demand
remains limited. Most customers purchase incense
products under the Rocket brand, with high demand for
all Rocket varieties. Among them, “Intimate” and “Loban”
are the bestsellers.®
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JOINED AGARBATTI DISTRIBUTION
BUSINESS AT A VERY EARLY AGE:

Shanmukh Basappa Kappad, Shri Swami Samarth
Trading Company, Solapur

Shanmukh Basappa Kappad, head of Shri
Swami Samarth Trading Company in Solapur,
entered the incense business early. His firm
has been operating since 1973, initially found-
ed by his father. However, after his father’s

passing during his 12th grade, Mr Kappad took

over the business. Bengaluru-based compa-
nies trusted him and began supplying prod-
ucts, helping him establish a strong foothold.
Despite early challenges, Mr Kappad rapidly
expanded the business. Today, he manages
products from nearly 22 companies, including
prominent brands such as Balaji, Alaukik, KR,
AKP, Gangotri, S Chanda from Nagpur, Shreeji

Agarbatti, Ganga Products, Misbah, Satya,
Gajanand, Good Luck from Pune, and TPR
Fragrance. His retail store also stocks major
incense brands like Cycle, Padmini, Dev Dar-
shan, and Vasu, catering to a growing demand
in the Solapur market.
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Mr Kappad highlighted the strong
demand for incense products in
Solapur, covering a 100-kilometre
distribution radius. He supplies over 100
counters and has built an extensive
network in nearby town markets. Top-
selling brands in the region include
Krishna Kala, Gangotri, Alaukik, Shreeji,
Balaji, Vasu, Padmini, Cycle, and
Devdarshan. Mr Kappad previously
managed Vasu, Padmini, and Cycle as
well. Zipper packs containing 50-60
sticks remain the most popular format,
while products priced at 10 also see
high demand in the market.

Mr Kappad highlighted that agarbattis dominate the
Solapur market with a 70% share, while the remaining 30%
comprises wet dhoop, dry dhoop, sambrani cups, cones, and
powders. Among these, dry dhoop remains the most popular.
For wet dhoop, top-selling brands include KR from Indore,
Shreeji, and Devdarshan, all priced at 25 MRP. In the dry stick
segment, Satya leads sales. Popular choices among sambrani
cups include Yaga from Madurai, Mahakal, and Aradhya. In the
Chandan Tika segment, Manohar Ashtagandh is the best-selling
product, available in variants with MRPs of 10, 20, 50, and
2100. The camphor market sees strong demand for Raj Kala and
Mahi from Pune. In the attar category, fragrances such as
Balaji's Chandan, Aerochem, Oriental are bestsellers. On
average, a customer spends 100 per month, with four to five
out of ten buyers specifically choosing products by brand
name.n
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ELEVATE YOUR

CREATION WITH
H.R.A. ESSENTIAL OIL FACTORY

WHY CHOOSE
HRA ESSENTIAL OILS?

Tailored Excelence: From fragrence to
cosmetics, aromatherapy & pharmaceutical
industries, ourdiverse range of oils caters to
unigue need of your industry. Partner with us N
fo discover custom solutions that elevate
your formulations to extraordinary heights

TRANSFORM YOUR
PRODUCTS TODAY!

Join the ranks of discerning
manufacturers who trust

HRA Essential Oils fo infuse their
creations with nature’s finest
offerings. Elevate your brand,
captivate your audience, and
unlock the full potential of your
products with HRA Essential Qils.

W

Sandolwood Cypriol (Nogamatha) Lawender Eucalyptus
Essantial Ol Essential Gil Essantial Oil Essential O

Rose
Essential Cil Exsential Oil Essentiol Off

Dive info a world where nature's essence intertwines with your creations, elevating
them to new heights of excellence. Welcome to HRA Essential Qil Factory, where
craftsmanship meets innovation, and every drop felis a story of purity and passion

For Incuirfies CONTACTUSAT
And Collaborations @ info@hraessentialoilcom  (@hareem@hraessentialoil.com
Address ey bl Py

) www.hraessenfialoilcom (%) +81 9835327008, 9807307779

Head Office & Foctory; Haji Ganj, Kannaouj 209 725 (UP), India
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6O Mkt. By: SHB ADVERTISING & MEDIA (OPC) Pvt. Ltd. grzrem
s

Kashidham, Varanasi, Mob.: 9820931942
. +919651001942 @ 9820931942 Info@onlinepanditjii.com & www.onlinepanditji.com
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SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Mr. Shailesh Rao won the award for
“Best Innovative Idea in Perfumery Marketing”

=1 LY

e éﬁm’

Mr. Shailesh Rao's innovative concept, "Make Your Own Exclusive Agarbatti Compound,"
earned him the prestigious "Best Innovative Idea in Perfumery Marketing" award at
Hyderabad, presented by Mr.Sushant of Zee Media.With 27 years of experience in the industry,

his unique idea stood out for its creativity and impact on the perfumery sector in India.

SVAR

= © o
5 X HIEN =
FRAGRANCES & FLAVORS PRIVATE LIMITED E w 3 E 2 %
a (2] & 4
MAKE YOUR OWN EXCLUSIVE SANDAL COMPOUND =2 < 3 38
<0 i z
BASE NOTE ODOUR DESCRIPTION 5 2 2
SANDALUM BASE - Rs.2250/KG s o gl <
‘SANDALWOOD, ANIMALIC, POWDERY, ORRIS VIOLET, TURMERIC, SAFFRON, : ) g ° 3
CEDARWOOD, POWDERY, OAKMOSS, MUSK, LAVENDER, FOUGERE. - m ° 2_ m “E
&7 < gl < &
CHANDANUM BASE - Rs.2250/KG [=] 5 8 8
‘SANDALWOOD , CEDARWOOD,TURMERIC, SAFFRON, DUSTY OUD, E % %
EEEEEEEEEEE R, DRY WOODY , MUSK, POWDERY, SWEET. m g g
o o
= = o |2 o)
X RE R X3
MIDDLE NOTE ODOUR DESCRIPTION 2 w o SlElb | S|E =
< ¢ IO |3 FAN[EH Ba
FLORA MIDDLE - Rs.1250/KG (=] < @ @ o
Zm = g I =
< & a (=]
= =
5 3 E
PINK MIDDLE - Rs.1150/KG ? 5
I EREE
2y BIBES B 2.
g2 < g 20
TOP NOTE ODOUR DESCRIPTION <zt 0 £ = E L
» E 3
‘SANDAL WOOD, FLORA AMBE! R, ALDEHYDIC, SPICY, BASIL,
ROSE, FOUGERE, CITRUS, FRUITY, ROSE MINT. Ww o = st
25 | 95 X :s
HOLY TOP - Rs.1150/KG mz F 4 < H L] §
£ 8
(] SES
= > i3
o L £
%z m 228

For Technical Support Contact- 9833540041

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041



Natural Essential Oils
Aromatherapy Oils & Carrier Oils

Serving The World Since 1972

OUR GROUPS

4

RAKESH (e

RAKESH simee
UR MEMBERSHIPS

SANDAL INDUSTRIES . g’; — [ﬁzc' |
o -

STAR EXPORT HOUSE RECCOGNIZED BY GOVT. OF INDIA

25, Azad Nagar, Kanpur - 208002 (U.P,) India. o
Mob: +31 73882 33330/31/34/39 T (FIEO]
Email: info@rakeshin.com y v

rrrrr
Web: www.rakeshin.com




Established: 1935

4
Rajalakshmi

rogd Mo. 2468073

Ehesiraky

Bambooless Premiur
Dhoop Stichs

Try our other Bambooless Products §

slele e 2 LOGD
T kandily 5 t% | [..m.udtr ES}I{I

BAMBOOLESS mm THICK & LONG

RAJALAKSHMI PERFUMERY WORKS

No. 247, 3rd Main Road, Chamarajpet, Bangalore - 560 018

Ph: 080 41206464
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Frankincense promotes relaxation, reduces stress, enhances meditation,

purifies the air, supports immunity, soothes inflammation, uplifts mood,
and fosters spiritual well-being.

S Mansukhlal and Company 194, Samuel Street, Masjid Bunder (W), Mumbai - 400 009
Email: smansukhlalcompany@gmail.com | Web : www.incensedhoop.com

Customer care: (O +91 8169804060 +91 9920185666 Follow us on: @ @ @ smansukhlalco
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# 32, Prathibha Industrial Area,
Yelechenahali, Bangalore - 560 078.
KARNATAKA, INDIA

Ph : 030 29?0 0375! 53524 05160.
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BIC 319 oidl &1 - Wrefer & et Fpie i egef

foig 99 w19 LLP, S BIC i€ (WRA SSReae shiune) &
fore fomfor ohar 8, AR SWReR SN § Uk T ATH & ehT
2 | 39 LA 3T JY Rraw, U, sieh 7k 3R fgareraq
Y IUTSRATSA Bt TET e ot e 3 ¢ | foig S840 shoe
AR S OIS ATelt SRRt STeiR § T 36T 8, o gt
Uehg AR TSI &1 @1 & | % 141 STE 7 heled MTHTH ofeh &l €,
Sfeeh Toh Agasi= TS T 30T ft Frar § |

S5l § Q Tk WY U ¢ 3T ) T ATl SRS | I8 Hedt
3 37eh, ST 3T gty BeraTe) & ot B, fSrad v iR & ot
3T 3R oft uferst &t ST § | SR YRS geRl-Theett shive TR
ARt TS B, ST S Teh 3MTehtieh 3R i Bt a1 ® 1 50 TH &
29 fesa it hima 2135 (MRP) @ | AR T &l 31K 31ehTHen
ATehTCT TUTHITT o |1, Toig S8 shIde R o MY SR sigd
H STt STE HoTeld X TS | |

m}m;[?ﬁaﬁrs‘ gld1 11 ¥, Tilod &t 15 TpiEl &
HdeH
: —— : TRA H G IR o6 & H [0l Fis,
N  Xoa, 3 o a SR YT ot s ® U
S AU - RTINS fEed (100ml) —
KA Bl ® | 39 % I H 15 O s enthe
foran man @, e I, 9, R, eNwE,
Jea, Sfem, Hefw, Iwfww, o&wR,
AT, FER, I, M, =T A, THA
famme wnfaer € 1 3 gt 100m] Ak o Suerer
2, fSrTeht MRP 3700/- TET TR |
Ig FAd TSI & i BIRG 37 &
forear =t feean B, fSrad Susiernstl &l 37
RAer I G SR STeHd s & 3R
a1feren forehea et Wah 11954 & WA § 40 3R
IRet fmior e # Sruet o 3R
fersgaiiarar & forg wftg aeel= = STt TRt Al 3T JgTd gU o190 S T Qe H oheH T ¢ | UTeh{deh o1k 99,
O ¥ R T 3RAT NI R, KR, ST Al e, AT 3R Jei9 Hex 3 ATTaRoT i wifaqor 7R s
T H FTIeh ¢ | SeeeiH SR 317aed st 10ml 3R 1000m] &Y st Tget | 2 ST H Suere ¢, ford susiernail
ST TS {3 1T X7 § | 3o TOTeT ATedt ATt 9 9 3 SR 3ifaed 7 shaet T ot T id ¢ Sifoeh ATdTakol st
ot GHRTHE Il ¥ WR A ¢ | 3178k TeRR % forw Taesi= i anfeeiies d9dmee www.devdarshandhoop.
comR fafSe w1 m
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HTechel Bt a1t Termel - dedlel B,
eqaeedl 3ile Sgfeiad &I 3olied] eiTa

3R] 7 YT T AT SPRER Migee Rl heR df= fohdr g, St
ST IUHISRITST hl Sl Sl &A1 H T §T SR TR ¢ | g -1 Hieae
TG 3TR Gglord i Agadi= 3 ¢ | wisfore 3R shifee SR & 31 el 9
3RS T TS hd SHeh! T h 78 THT ek TR @A ¢ 3R 54 Th
ARSI e ot AT § | SR DI URTONT S ST F hit e A1 STt g—3H
o A7 ST H AT ST FehelT ¢ Tich bl oft, smoft oft seht gure o1 o1 foram s |
T g, FHEHRT FER I TR 8, ST 37Tk W) H hYHR hl G forR i g 1659 |3 e
! he s SaTer A | 3l €, fored ag Fafae 3R o awa ek s& e % E'"“"' :
forg Ueh 31t firshed o1 ST § | o) o7k, 91 o ST ht gl o) aeHgsh
RIS o T, STRehel ohl FHEHR FHER SRS ATR B AT O AR &Y W@l § 3R
3+ TTEh Rl TR X TG ¢, ST G 3R LIeel Q1 hl Agd A & |

s T
T T

UH3RY: 280 | @57 100 TH

8ft3il 3137 lal - Hoitedt Uebf5T & eqRIg B 3G

Fere fora ofishl 3PRe gerd 3797 Tifiaw 3R sefea
IUTE! o foTg ST ST © | 5o Mieaed 3TRET, HHTell 3R,
81 o YU, et g, FisToft %Y, FIT 3R R St S hewd) §
IUAH ¢ | 7T hUHT 3 Teh AT SAIACS IATE {Tehtetl ¢ — st
AfSTeh S HE I |

Y T sl @i At saeh! afean Te iR Fafere! &
e, Sfceh SEeh! STIET YohfolTT WY § | Ugell I STRE! ST H g
I STSHhIA she=l SIE wTfecen fehtT § 31T 1@ ©, ST 59 3MTehyeh,
SUNT B YT 3R 3Tl J41d € | 98 6 et — s, T[err, Ui,
<&, HRT 3R TelerdT H ITeTe ¢ | 200 UTH Ueh hl shidd 150
(MRP) 2 | =l 3 1€ & £ WiSae ol aolR # STeRged Ufafshan
fﬁﬁiﬁ%l [ |

ﬁaaﬁmsaaaqg deqe Vel & foie e

ot o1 faret SR dsft § Sgar ga SReRd
SiiE §, ST forthrarctt Tt & 3o T[ura o hiRoT
UTgeh! T THEIET I 74T ¢ | SHHT SdTG TS hiferar
H STRE, 40 ¥ A S %k s ST ¢ | hu
& 3R T IR UfF 3 forw et e swar @,
S stie A ARl SWRERI 31X 7 i T 319
IR % &9 B et § | 98 fae & e @0 @
fo 8, St ugel @ € UTeehl o ST AR ¢ | g
SR s HATHIEh TR | SUTs 7, 37K 10 9
e T Hd 370 (MRP) # | 98 3TE Raer Thid <hl ora o7 S+ & Ui Afdsigdm 1 uidr g |
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TCTaETe fEa &t 9oy -

Ul o7l S § I UTET aTelt HETel 3PREtal o fog uieg, _
&, 3R S &5 B U=l GTelt Ueh STH1-Ug=i= - @ | SHehT 3787 '
frerer X Ra § Srcafts AR | | STIY & I7eEr, Hel /
T S A T T A e S E o \ L

e g fgar thiftem errexit | 98 Res =1 & agegr
TS 3 T 3T ], ST AT 37 &1 o S1ga ol 37 oft @
T A ¢ | SHeRT 3MTehYeh S 39 31K oft 3Tehses oA @ | 100
T st T MRP 120 § | I8 ScTE TRUNGh TRIe 3R Hiffam
FATfeIct hT AT AT ¢ | =

ATTeTe T TogeE Siie 3o Tura aTell deis srRafEl & forg
ST ST @ | S8k ScdTe) ehl HTT WRA g 7Tel, sifesh el # W g |
fAgeTg o iedey A Wiffam Farfert 3R IgRa Shfetey
UGN T ¢, ST 3 W o714 ¢ | FATsg il Ueh W Uerehyr @ -
firqeg Aesl TRATE 3RERI | 98 URUieh Ml SWRERE o 376
Frerioita 3R & 2Tl €, St 8 I | 31rerteh 3R ST o 3tfereh
U ST @ | 37 SRS § STTeatfcier 31R A &l Sid i areit
Y &, ST U1 3R AT o Il b Ufers sETeht ¢ | 9% 250 UTH &
IR ek # 3250 (MRP) H Sucret g, St Wiffay srReri 9faEt & fog
wéﬁﬂqﬁm% u
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SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

-

Damar Batu  Gum Damar Gum copal

Ral Superfine Ral Kani Gum Benzoin

™ e 20
9

Chamdan Pramix Flora Pramiby
Raw Incense DEP Premix

We specialise in WHITE LABELLING, FMCG

~L Pramix Loban P

PACKAGING for various brands & exporters

°+91 90920120171 @sales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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) RK Packaging Machine

Aga
Counting Pouch
Packing Machine

Modal-RKP-001,

y g Fouch Model-AKP-008,
Packing Machine Atitoerrfic -
Pouch Packing Machine

odel-REF-005,
Weight Pouch
ching

R.K. Packaging Machine Delhi

MANUFACTURER PACKAGING MACHINES

C-01, Gali No. 07, Madanpur Khadar Extn. New Delhi-110076

Ph.: 01171859677 | M. 9871446672, 7065408711
E-Mail: rkpackagingdelhi@gmail.com, sales@rkpackagingmachines.com

info@rkpackagingmachines.com | Web.: www.rkpackagingmachines.com
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HoE 3R eSS & goh-¥el AN OR &I FietTqR Wi+ ek @ 7R et ot SENT § I8 YoIg o 91 @l oIST g ¢ |
TN 12 13 RS ohi ST STl g | S{efiren, sqraTies 31 9ae o fergrst § shdht nfafearferai el ¢ | ¥el | fafee
FATH h ST SATET § | ST g SRS 3TR 90 b1 FRISR ft 7= § | i Sfean 3 FramgR Arehe o1 e fAiteyor
Yk ATdhe RUIE JaR &t 8 | ST GATiereh T8 SHhITH F o Hifead I 3 SRe 3R g9 Hieded SATel 9eld ¢ |
e Farferdt it wi off et @ | RS & AR W Acidifere Wel ST 11 3 hIR0T gl o Hic, i eh Wi,
GURHTHE, TR ©R, FEFT TR &R U i gorri # off SR 3R 49 & Uiede ok € | 59 STamen et 4wt §
T arer oft ot Hiede el 3R UTHIOT Serreh! W S ¢ | STHAR W 10  § 8 UTgeh siie & ATH & BRI & g 31
TfHTE Uk UTgeh 200 A 300 T 3R F& 1T HfFaw H 2000 & 3000 FIT Tk 1 TIERT A € | TOTART I 3R
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e gfear Arehe IE & SIER HIATgR SR 3R 49 IcTal i 3Tt AThe § 3R I8! & SIS, SIHTeehie, Yy,
HIAT, 3Tehel shic AT STHUTH o Y R UTHIUT SeTTeh! ek TEATS Bidl @ | TgT SRS ol Tet 70 ¥ 75% ¢ 3T 25 9
30 uforera & g9 Meaed forehd 8 | a0 & ot 80% et 47 31k 20% H g8 e, WisH! &y, T 1S Hieded fohd € |
Tt i ATk B ATIE, STEHSTETS, fEeett, TSI, 1R, HaTs, YU 3R AR &t Siee shufrat % Teran HgRIg & arehel
IaTEeh o oft TR STl forehd € | ATehe # 210, 15 3TR 20 $UT Y THITRUT aTet Wigeed ohi o WX =5t HiTT @l ¢ |
Rl & 798 § 50-60 TIT F A 100 U hl THITRYT Tt Hieared i foreht et s STt € | i Fanferdt &
Teae TSR IR o TAF forehd € | Il gl 7R STuR ST o1 et el dsit Aol @ | U ATehe 3R il a1el Tod
SATET SR AfehT el e Sord € | ietTqR § Fra EYent, HR 37R 31 3 At 37T 1 5T JSTR § | FYX A SATSTR Akl

JATEh ST ISt hUf-aT &, 98 T 3R 3T WiSae Il ¢ | SHTTT R hl Theret o HTeT JgT STeed! W forehd € |

3PRET HIdbe

TR § 9wRl forT, ke, STaRM i, e,
3R, STHAT, WTe WY, ATsfehdt, Bk, SIF 399, T,
TR, TR TRE, SIE &ieh, SIHd 64, a9 Hisaey,
I, TTAGHT, Teieeh TR, STsTedt, i gexvd,

&, e fag 3fiX Wane &t 7T ST Tt € | Sieh &
H HeTereHt 37 T ook o1 fRiae 3R W =ifgd o1 forkas
AT ¢ | FrSforer o o aht i 315 Aiehe @, AAfeh g
TR Ve Y a1 H I, STafoh T FT 3R 3751
T ¢ | ST 1 R Y oft wretar & |

qaTST, [Seleh, Tie digd, Tond! Uieacd, fAwg, 31X,
e, aRee 9f, deraeHt, 3 o, faum, asd <,
S e, fafg, = aifidea, ot ofew shat, wen R,
3T {oheR, 3TIReh, TS, TH Heeh TRTR,, TSI, SrTaTRSit
TIRG 3R FT hell NS Meare fehd € | 3T 3raan
Tl ST foreh oot Wigae | TwR! o, Wehe, a=ered,
SR, |ISRd, S &ieh, STeTTell, [Ee, 31T, 3o

N HRE e |

& Hld>e

g0 | Tehe, IF T, SIS ik T HoH, fAae, diem,
W, faem iR gR e o g € | ficht qu # 3
T TR T T Hod SATST H/iT § | S18 99 | verered,
fAaTTg, ST 3R TR fomT, IRE S eTeH Yy, A,
3R TT T I T SATET T ¢ | AT g 310 | AR
120 TUT § ¢ | 3 g9 & 7T 10-15 3R 320 Hl TG AT
HIhe g | g o T9T 50 H 60 FUT o1el Wi Hi ferehd
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C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 || 1
Tel no: +91 9899881184 www.fragranceofvirtue.com

) Fragrance Of Virtue Pvt. Ltd.!|

BAMBOOLESS
INEENSE

-

| FLORAL FRAGRAHCES
! _ Welcome to Fragrance of Virtue, where we

; specialize in engineering a wide range of

incense products, including Agarbatti, Dhoap Sticks,

Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961,

 RUDRAKSH e

Order nowon: Website: Product Characteristics: QOur Commitment:
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3OTIETE, HERTE & MRTSATST &1 W 3R WAt ore &, 57t IRap! WA Wi sHRd! & 37eTrdn
€ el g, g 37 311 & 3 HRRY & SRUT R weie g &1 3751 3R TeiRT SR AR BN B 3
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&7 sy Pl 319 YBHTA & ¥ 8, TN $B PT ag 9 NS e B R &1 381 Id1T b Tgi 3PRe= I
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refies 95 1988 Y FRITR & § | I ST {3 U9 3 s id | ITeh! fohiT= bl goht oft, STef a8

SRS oft At & | B STerTia | Yok IR 3T {5 agd At Reer Weret snRadt &t feer o oft §

3T Ig T Ferdt € | 39 a¥g 84 off 3NTee & Hier (AThe) H fohiy w sReRit il Teh geht=
Wier § 3R g g T=H T ol | S 1S 3T Teh TSt gohl TR I | M 74T | JE H STerTis
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Premium Aluminium Bottles & Drums by

Mohd. Samran

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

S| [1]
T : . . v

[Afi

Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

wh ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v Oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN ? over 30 countries, range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.
Contact us today to learn more!

Corporate Office: A-19, 27 Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (LR}
Maob: +91 9999948609 | Email: Samran1012@gmail.com



SUGANDH INDIA
INTERNATIOMAL

Incense & Fragrance

GTH' T""I - " — 5 KOLKATA

AND 8TH
FEBRUARY 2026
FOR BOOKING
40% CALL: +917838312431

STALLS BOOKED!

» Sugandhindia

B sugandhindiamegmail.com @ sugandhindia
& www.sugandhindia.in @'Sugandh[ndiqm




3pTedl oo & Aicige Gt 310l esiell o

oft GT TeRuTSIaT QR & T 2t STO1Ql ATTaR B8 G2rhl | 3PRe! Fa9r J 8138
ST & 3PRa 3% &U 301E S99 FI B 341 | %3 2007 J 319 B 2T &t 377
HOR Y, PAA HAGER 3R Aldbe TR IHs & Teld TS 31 U 3PRat 37R ey 3ah1 &
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"Your Industrlal Drylng Best Friend In Any Seasun
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32 kg Dryer 250 kg dryer Dhoop stick dryer

AGARBATTI & &Y POIN7g
DHOOP STICK DRYER . !

High performance & low drying cost

2
Agarbatti: 3 - 4 Hours Drying Time Fast drying even in monsoon season
Dhoop : 5 - 6 Hours Drying Time S
Minimize bending issues
Running successfully since 8 Years 4

Reduces breakages of the sticks
S

No fungal development

6

ettt/ o e -
ncense

Devat e Drat DeRSEIC Maintains an even dipping ratio
100 to 100 to 100 to 250 to 7

20,000 20,000 20,000 50,000

Kgs/Day Kgs/Day Kgs/Day Kgs/Day

Ensures uniform drying
Steamtech Innovative Machinery Pvt. Ltd.

‘»Ie amtech
611, Aalap- B, Limda Chowk, CONTACT tinavarive Machinery D Ll

Rajkot - 360001, +91 85111 46990 hello@simpldryers.com

Gujarat, India. www.simpldryers.com
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SHREE YOGI SUPER e ®
Sugandhi
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INDIA’S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

o

HHEE YOGI

Our Products

Panci;tatm I

Epad! Db

¥) Peace of Mind () 100% Satisfaction

Natural Prnduct Trusted CDH’IPUHY

Made frem Matural Aromatic resin Non - Synthetic ;
For Trade Enquiry

Mfg. & Ex ted by : R
g. & Exported by ® +91 93 34 315252 | +9187 89 377137

NILIMA HERBS PVT. LTD.

Harni Chak, Anishabad, Patna - 800 002 [B]HAR]

or mail us at < nilima.2014a@gmail.com




RADIOBRAND

PREMIUM INCENSE STICKS

Jalaaate raho...
—@aan  Bajaaate rano...

Premium

Dhoop Sticks

Lighter 4
and
Stand

MFG. R.P. FRAGRANCES

For Distributor Queries: 9628078000
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TN y B ag & Accessories
GOBLIN " Company

Starting |
Price From {

HAND BAG OFFICE BAG MESSENGER BAG

Discover affordable luxury: introducing our new & customisable bag collection.

GOBLIN INDIA LTD.
CONTACT US : +91 99099 61224 / +91 9879056471

1st Floor, Camex House, Stadium-Commerce Road, Navrangpura, Ahmedabad - 380009. India
E-mail : info@goblinindia.com

@ www.goblinindia.com [©) @goblinluggage Goblin India

WE ARE AVAILABLE ON:  Flipkart g OJiomart amazon
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BIG WHOLE SA| F SCHEME
arr 7200/- & ot '
30 Attack 60 Peti Attack 90 Fe=ti Attack FRR 120 Peti Atta:k

iz |

32inch LG Smart TV Free 43 inch LG Smart TV Free S0 inch LG Samart TV Free 85 Inch Saresung Smart TV Free

famire)

o DISTRIBUTORS o

e

=

?“ Maccharo
@ M.!ﬂﬁ!& R )

T/ T/

¥ 100% tiic sreata
¥/ wiitzar & 1000 . . e feferdt

GAYATRI AGARBATTI WORKS & INDUSTRIES =

@ Plot No.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
© Office No. +91 8208352406 / 9371639924 @ gayatriagarbatti.g@gmail.com
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Manufactured & Markeled by :

RATHORE POOJA PRODUCTS (P.) LTD.
Factory : DEEDARGAN, KANNAUJ - 209725 LLP. INDIA

Customer Care No. | 5044889606
E-mnail : info & rathorebrothers,com

A ==
g By

Beipatra

For any complaints or feedback contact
our cusiomar cane hasd al rmanulaciuring
Address Phone No,

‘& www. rathorebrothers.com

Kl fb.comidespsagarin
REGD. NO. 881868
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Blossom

ESCLUVAIVE OLALTTY

Musk
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DPB PRODUCTS
Unit 1

13, G, M Jupiter Cholkeadi, Makarpura, Viadodirm

)

P-S/3
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White

YR TR

COMING

¢ Divgastva ) € Divgaastra )

77 0
Glignat

Kabira

facebook. com/dpb divyastra

f 0@ X

CALL FOR BUSINESS ENQUIRY :
+91 7228847474

Unit 2
T abe -1 Pankl Enduserial Amea

Pamki Banpor Mizar, Littar Pradesh - 208030

Website : www.divyastra.store



