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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

SACHEE

Fabric Care

A breath

of

fresh comfort

SACHEE FRAGRANCES & CHEMICALS LTD.

D-11 & D-12, Sector 2, Noida - 201301
E: sales@sacheefragrances.com

T: (0120) 2536111 | 2536222
W: www.sacheefragrance



Fabric Care requires a balanced understanding of
fragrances that blend well with household products that
are common in daily use.

At Sachee Fragrances, we specialize in crafting scents
that enhance your fabric care essentials—from
detergents to fabric liquids—making every wash feel like
home.

| 2546643 © +91-8851951516
5.com ™M info@sacheefragrances.com IFRA CERTIFIED




Hari Darshan

Mehke Mann, Hoke Prasann

Distributors Enquiries Welcome

Hari Darshan Sevashram Pvt. Ltd. BLEE Shop Now at

For Tra_de Enquiry: 989108900(? | admin_@h_aridarshan.com : # ! ¥ www.haridarshan.com
O : HariDarshanIndia | @ : @haridarshanindia g
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Ocean’s Deep Printers

FOR FAST & ACCURATE PRINTING
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Oceans Deep Printers
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Dhoop Sticks

EXCELLENCE IN EVERY PRINT
PERFECTION IN EVERY PACKAGE

LUXURY BOXES | FOLDING CARTONS | CORRUGATED CARTONS | CANISTER TUBE PACKAGING
PAPER BAGS | FLEXIBLE PACKAGING | PET BOTTLES | STICKERS | LABELS | CATALOGUE
BROCHURE | HANG TAGS | STATIONARY PRINTING | PERFUME GLASS BOTTLES

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power,
Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.
Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978
SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451
VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 91327
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3 ™ JYOTI PRODUCTS FOR TRADE INQUIRY

% 1TO 5, SHREEJI INDUSTRIAL ESTATE, +91 63 57 11 99 99
GIDC, CHHATRAL (N.GUJARAT) - 382729, INDIA
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GROW WITH CHARU

Perfume Collection
Premium Incense Sticks

QL Net Contents : 250 g roll packing
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Perfume Incense STicks

CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : Email : info@charuincense.com
91 80 41222660 Web : www.charuincense.com
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New Launching

Premium White Incense Sticks

Net Weight
120g.
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Manufactured & Marketed By :

BHAGAT

Nishan Products Pvt. Ltd.
305, 306, 307, 3rd Floor, Madhusudhan Business Park,
Near Man Petrol Pump, Naroda, Ahmedabad-382 330, Gujarat, INDIA.
Web : www.nishanproducts.com | www.nishanproducts.in
Customer Care : +91 - 79 - 2282 3419 | (m) +91 84019 33418
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Festivals Are the Lifeline
of the Industry

estivals bring new colors to the social, cultural, and
Feconomic fabric of India. For the incense industry, festivals

are nothing short of a lifeline. Just as festivals serve to
unite Indians of different religions, languages, and cultures,
they also act as a vital thread for the growth and vibrancy of this
industry. Being an agrarian country, most festivals in India are
celebrated around nature, seasons, and agricultural harvests.

This year too, the festive period began with the holy month
of Shravan, marked by water offerings (Jalabhishek) to Lord
Shiva. However, the large-scale festive season kicks off with
Ganesh Chaturthi. Starting from August 27, when Lord Ganesha
is installed in homes and public spaces, the 10-day celebration
unfolds across Maharashtra, Gujarat, Rajasthan, Madhya
Pradesh, and many other parts of the country. In Uttar Pradesh
and other Hindi-speaking regions, the festive mood has already
begun. Shravan is also observed with elaborate rituals, temple
visits, and Kanwar Yatras in honor of Lord Shiva. Preparations
for Nag Panchami, Raksha Bandhan, and Janmashtami are also
underway.

Following Ganesh Chaturthi, a grand series of major
festivals continues with Dussehra, Durga Puja, Karwa Chauth,
Diwali, Bhai Dooj, Chhath Puja in Bihar, Christmas, New Year,
and Holi. Alongside, numerous regional fairs and small festivals
are celebrated across the country.

The incense industry has made large-scale preparations for
this year’s festive season.

InIndia, it’simpossible to imagine a festival without incense
sticks, dhoop, and fragrance products, as every celebration
involves rituals, worship, and spiritual practices. Well before the
festival season begins, the incense and fragrance industry starts
launching new products on a large scale. Production of existing
popular productsis also increased. During festivals, even general
consumers tend to buy premium-quality incense and fragrance
items. This surge in demand boosts the business of all major
national and regional brands significantly.

This year too, incense companies are actively launching a
wide range of new products. Between Ganesh Chaturthi and
Diwali alone, hundreds of new items are being introduced,
includingincense sticks, dhoop, dry sticks, 5-feetlong agarbattis,
sambrani cups, attars, roll-ons, and scented camphor.

Although incense sales continue throughout the year, the
market is most vibrant during these 7 to 8 festive months.
Economy and mid-range products sell year-round, but during
festivals, the demand for premium and high-end products
peaks. In addition to launching new products, most companies
have also scaled up their production capacity.

That’s why festivals infuse new energy and momentum into
the incense, dhoop, and fragrance industry — making them
truly its lifeline.

M. A. Farooqui
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For More Details

Mohd. Shakir (€) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com




Balaj®
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FREMIUM DHOOP STICKS

PREMIUM DHOOP STICKS

Customer Care: +9185888 08914  Balaji Agarbatti Company
Email: sales@balajiincense.com No. 48/D - 156/2. 5th Main f Y
Visit us: www.balajiincensecom  prakashnagar, Bangalore 560010 balajiincense
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61 YEARS OF MASALA AGARBATTI:
THE LEGACY OF SREE TRADING COMPANY

TANJORE: DRIVEN BY FRAGRANCE DEFINED BY
QUALITY

BRAND NEWS

MARKET REPORT: AURANGABAD

NAGPUR, AHMEDABAD, PUNE, AND INDORE BRANDS
NOW DOMINATE THE MARKET: RAJESH SURATWALA

RISING DEMAND FOR QUALITY AMONG
CONSUMERS: DHEERAJ JAIN

AURANGABAD IS A MAJOR MARKET FOR INCENSE
STICKS: MOHAMMAD SARFARAZ MOHAMMAD ISMAIL

ZED BLACK’S 3-IN-1 POPULARLY KNOWN AS “DHONI
AGARBATTI” IN AURANGABAD: AMIT KOTHARI

CYCLE BRAND LEADS IN AURANGABAD:
PARAG JAIN
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Scan and Shop Online

@ Block G, Unit number 50,Sector 6, Noida-201301 (U.P)
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61 YEARS OF MASALA AGARBATTIL:
The Legacy of Sree Trading Company

Our Masala Agarbattis are crafted with the Finest Natural Spices : Sanjay

With alegacy spanning over six decades, Sree Trading Company from Bengaluru stands as a pioneer in the traditional
art of masala agarbatti making. Founded in 1964 by Mr. Lakshmi Narayan Setty and Mrs. Prabhavati, the company
has remained steadfast in its commitment to crafting high-quality, handmade incense sticks using authentic
spices, herbs, and natural ingredients. From humble beginnings in trading to becoming a recognized name in both
domestic and international markets, Sree Trading has not only preserved the rich heritage of masala agarbattis but
also embraced innovation through its bamboo-less and fragrant powder offerings. In an exclusive conversation
with Sugandh India, Mr. Sanjay and the third-generation entrepreneur Mr. Suhas share the company’s inspiring
journey, market insights, and their vision for the future of the incense industry.

r. Sanjay, shared with Sugandh India

that his father Mr. Lakshmi Narayan

Setty and mother Mrs. Prabhavati

began working in the agarbatti
industry in 1963. In 1964, they officially started
their business under the name “Sree Trading.”
Initially, they began with trading and soon
ventured into manufacturing masala agarbattis.
Over time, the company also began producing
flora and scented agarbattis.

Sree Trading Company currently offers around
200 product variants, which are popular not only in
Karnataka but also in Andhra Pradesh, Tamil Nadu,
West Bengal, Odisha, Jharkhand, and Bihar. In the
domestic market, both masala and scented
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agarbattis are in demand. The company also exports
on a large scale — starting with Sri Lanka, South
Africa, Mauritius, and Malaysia, and now expanding
to Australia. Mr. Sanjay revealed that his parents had
60 years of expertise in masala agarbatti-making.
His brother Mr. Harish joined the business in 1985.
Addressing the challenge of sourcing food-grade
spices, he explained that they procure most spices
during their harvesting seasons and also source from
Assam, Sri Lanka, and Madhya Pradesh.

He mentioned that while masala agarbattis had
lost popularity for a time, the trend is now making a
comeback. However, many who now attempt to
make them fail to maintain quality. As a result, many
simply dip ordinary sticks and sprinkle powder on



them to pass them off as masala agarbattis, which
affects overall quality.

When asked whether expensive spices make their
products costly, he replied that although spices are
indeed expensive, their product pricing is relatively
moderate — ranging from %300 to 32000. He shared
that their first product “Khazana” was launched in
1983 and became very popular in Maharashtra,
where the brand came to be known as “Khazana
Wale.” Previously, they used to manufacture bundle-
packed agarbattis in fragrances like saffron and
sandalwood, which were branded but not boxed. In
1990, both brothers started branding their products
and registered trademarks. They also took training
in fragrances and chemicals. Now, in the third
generation, Mr. Harish’s son Suhas, who completed
his MS from Australia, has also joined the company.

Apart from Khazana, they launched Siddhi
Ganesh and Jai Ambe dedicated to Vaishno Devi,

— all of which are masala agarbattis. Other
successful products include Real Kasturi, Chamor,
Durga Pooja, Gopi 100, Nitya Pooja, JaiAmbe Sandal,
MahaVishnu and Spoorthi 100.

Speaking on exports, Mr. Sanjay said that their
Murali product is very popular in Sri Lanka, where
they operate under a different trademark. They also
export to South Africa, Mauritius, Malaysia, and
Australia — each market receiving different products
suited to local preferences. While 8-9 inch agarbattis
are common in India, international markets demand
12,16, and 19-inch variants. In Malaysia, the Kasturi
brand is popular, which is a base agarbatti. The
company began exporting in 1995.

They also produce bamboo-less products and
sambrani. Their dry sticks are 4 to 6 inches long, and
they also produce premium wet dhoop. These are
available in fragrances like sandal, rose, lavender,
and oud, priced between %10 and 3200 — a dozen
packs cost 32410, each pack containing 10 sticks. Mr.
Sanjay emphasized that these fall under value-for-
money products and are highly appreciated.

Responding to a question on pricing in the
masala agarbatti market, he said that some sellers
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lower prices by using cheap raw materials and sell
dipped agarbattis coated with powder as masala
sticks. Unaware customers often mistake them for
flora agarbattis. In contrast, Sree Trading’s masala
agarbattis are hand crafted using authentic spices
and natural raw materials. He admitted that while
hand-rolled agarbattis have declined in popularity,
the trend is making a return. Though 400g zipper
packs are increasing in demand, they often lack
fragrance. Hence, there’s a growing market for
quality agarbattis, especially handmade masala ones.
He warned that some manufacturers are using
substandard materials, which raises concerns about
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environmental and health hazards. However, he
stressed that agarbattis made with the best raw
materials can be beneficial to health and the

environment. It is now the responsibility of
manufacturers to offer ethical, quality products.

Mr. Sanjay told Sugandh India that 30 to 40% of
the Indian market now prefers premium products.
In cities, premium products are priced between 350
to %100, while the high-premium segment forms
about 5% of the market. Bamboo-less and sambrani
cup products are also trending. To tap into this, the
company launched fragrant powder to be burned in
cone molds — without using coal or bamboo
powder. It’s very popular in South India and is now
being introduced pan India as well.

On the trend of new fragrances, he mentioned a
growing preference for spice and fruit notes. Various
experiments are being conducted in bamboo-less
products too. Just like masala hand-rolled agarbattis,
they are also conducting research on bamboo-less
masala sticks, which is now complete and expected
to launch within a couple of months. Both machine-
made and handmade processes will be used equally
in production.

To a question from Sugandh India about
challenges in the industry, he responded that
consumer awareness is essential to promote quality
products. He said this industry is sacred and clean,

20 SUGANDH INDIAAUGUST-2025

and there should
be no use of
child labor or
harmful
chemicals/acids.

Mr. Suhas,
from the third
generation, said
that they are
focusing more
on masala and
flora agarbattis,
and aim to create
new trends
through the
launch of
powder
agarbattis. The
company is also
working on
other puja
materials like
roll-ons,
camphor, and
oils to expand its
range. He shared
plans to open a large showroom in Bengaluru for
agarbattis, dhoop, and puja materials — which, if
successful, will be replicated in other cities. He
added that the agarbatti industry is growing at 10%
annually, has a glorious history, and a promising
future.

He shared a story about the origins of agarbatti:
During a yagna in South India’s Kumbakonam, a
king used sandalwood, herbs, and fragrant items. So
impressed by the aroma, he ordered his minister to
create something out of these natural materials so
that even a come man could experience this divine
aroma and feeling.

At that time they mixed all the natural material
and made it into a paste and rolled it on the bamboo
stick, sparking the beginning of agarbatti in the
region, which later spread across South India and
then the entire country.

Even today, South India continues to use natural
raw materials, while elsewhere, many have turned to
chemicals for profit. Finally, he emphasized that
demand for Indian agarbattis is also rising overseas,
especially in Buddhist countries, where people often
burn entire packets in temples. Japanese consumers
prefer good fragrance agarbattis, which presents an
opportunity for Indian manufacturers to focus on
the global market. ®
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AROMATICS PVT LTD

_-W;'e_Don’t Do Projects...We Do Partnerships.

Life is a Miracle, Every breath we take is a Blessing

Now it's time to inspire every moment with Springfield Fragrances.

Our Expertise:

 Manufacturing of Fragrances foryall categories.
o Creation & Customization of Fragrances.

7 ¢ Our materials are QC regulated & certifications are

;@{]vid(rd accordingly.
Our Global Presence:

N _ INCENSE &
~ [ \=>4d Africa ¢ South East Asia e« Middle Eas
) —=>¢ Africa ddle East DIOOP

FABRICCARE HOME CARE FINEFRAGRANCE COSMETICS& AIRCARE -\
o\
& ATTAR PERSONAL CARE - ‘%‘

SPRINGFIELaD AROMATICS PVT. LTD.
802, 8th Floor, Kamla Hub, CTS No.35,

North Side of Irla, N.S. Road, No.1,Near Gagandeep Costa Coffee,
JVYPD Scheme, Juhu, Vile Parle

(West), Mumbai, Maharashtra - 400 049

EI'I'IﬂiI Id: - Fribiy . B {. Id i
@ cusiumersuppori@springFielduromuiics.:um Mob: +91.9867035770 % FR AL L



Address:

#24, Gangadhar nagar, 3rd main sarakki gate,
Kanakapura main road, Banashankari,
Bangalore-560078.

E-mail: info@forestfragrance.com
Customer care no: 08026712538, 6362-547943
Website: www.Forestfragrance.com



., Driven by Fragrance
TANJORE: Defined by Quality
“We don’t chase Quantity, we chase Quality.” - S.M. Murali

In today’s rapidly evolving incense industry, quality and innovation are key drivers
of consumer preferences. Buyers are increasingly gravitating toward premium
products that deliver more than just fragrance—they seek an immersive
experience, without compromising on affordability. Among the companies that
have consistently met these expectations is Sri Rathnam Agarbatti Company,
based in Bengaluru. Rooted in tradition and driven by modern values, the company
has carved a unique niche in the Indian incense
market. In an exclusive conversation with
Sugandh India, Mr. S.M. Murali—the

visionary behind the renowned Tanjore

brand - shared insights into their journey,
philosophy, and unwavering commitment to
excellence.

r. Murali recalled that

the incense business

was originally started

by his grandfather
under the name New Saraswati
Perfumery Works. His father, Mr.
S.R. Muddu Krishna, entered the
Agarbathi business in the Year 1988,
later joined by his elder brother Mr
S.M Mohan. While Mohan
spearheads R&D, focusing on
fragrance development and quality
control, Mr. Murali oversees
finance,packaging , Designing,
marketing, production, and the
supply chain. Together, the
brothers manage the company’s
operations seamlessly.

Describing his entry into the
incense industry, Mr. Murali
shared, “Before venturing into
incense, our founder spent two
decades in the silk industry. He
transitioned into agarbatti
business, learning from his
father and driven by a personal
passion. My brother entered first,
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and I followed. Today, our Tanjore
brand is widely recognized.” He
fondly recalled, “My father
launched the product Vasavi,
named after my grandmother,
which became a big success then.
We began with our first factory in
1988 in modest way,and in 2005,
we expanded to a much larger
facility.”

66

Today'’s customers
are educated and
aware, they choose

the best to buy.
%

—

On maintaining product
quality, he explained, “In a city like
Bengaluru, known for its
abundance of high-quality
products, our biggest challenge is
managing the quality and supply
chain efficiently. We pour our
passion into creating premium
products—and that’s why our
customers appreciate us.”

Commenting on the impact of
modern platforms, he said, “This
is the age of Instagram and social
media. The old saying ‘what is
seen is what sells’ doesn’t apply
anymore. Today’s generation—
Gen Z—is well-informed and does
their research before purchasing.
Transparency is vital. Every detail
about a product must be visible on
the packaging. Only consistently
high-quality products are
purchased repeatedly.”

He proudly noted, “We’re one
among the few companies

RUBY

| EMERALD SAPPHRE

producing premium incense sticks
in large no’s.” Mr. Murali
emphasized that the use of incense
has expanded beyond religious
rituals. “Today, incense sticks are
used for yoga, meditation, and as
air fresheners. In such practices,
only premium quality products are
preferred.”

Highlighting the creative
opportunities in the industry, he
added, “Premium quality is not
just about fragrance. It’s also
about innovation—creating
unique scent profiles, packaging
and maintaining high standards.
We aim to make our brand
synonymous with quality across
India.” Presently, the company
maintains a strong presence across
India to mention few states
Karnataka, West Bengal, Andhra
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Pradesh, and Assam.

He shared that in early years his
brother developed a Premium
product Bal Gopal, which has been
extremely well-received by
customers. Following its success,
we started bringing new premium
range of agarbathis under Tanjore
brand. In addition to incense
sticks, the company also produces
a comprehensive range of puja
products including sambrani cups,
dhoop sticks, Pyramid cones,
Bamboo less sticks, dashangam
powder, white sticks, flora
agarbatti, and base agarbatti.

On pricing, he clarified,
“There’s no fixed limit when it
comes to incense stick pricing. A
stick can cost as little as X1 or go up

66

to 1 lakh. We offer products
starting from 50 per unit to
%4800 for a unit of premium
incense .

Discussing customer
preferences, Mr. Murali said,
“Roopalee and Chandan Flora are
our top-selling items. But
fragrance preferences vary across
customers and regions, so no
single product dominates the
market. Each product has its own
appeal and regional demand.” He
acknowledged the evolving tastes
of younger consumers. “Today’s
youth appreciate both tradition
and innovation. They are drawn to
authentic fragrances and also
value aesthetically pleasing
packaging. That’s why delivering

We don’t focus on whether a
product is highly profitable or not.
Our goal is to take our brand to the
international level. 'Y
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excellence in every product is both
our goal and our passion.” He
added, “We are not focused on
profit margins. Our mission is to
take our products to international
platform,”. “Over the last five
years, we’ve focused and our
exercise is entirely on brand
building, and now we are
expanding further.”

Touching on market dynamics,
Mr. Murali noted, “Indian Market
is often perceived as a low-cost
market, but that’s not accurate.
Across India—north south east
west —consumers prefer quality
products. It’s just that the market
also includes a large customer base
in the medium and economy
segments.” As consumer
expectations evolve toward
authenticity, transparency, and
premium experiences, Sri
Rathnam Agarbatti Company
stands tall with its unwavering
commitment to quality and
innovation. With deep roots in
tradition and eyes set on the
future, Mr. Murali and his team
continue to raise the bar for
excellence in the incense industry.
More than just spreading
fragrance, they’re spreading trust,
creativity, and Indian
craftsmanship across the nation.®
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The Pure and Auspicious Incense Products of
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Manufactured by :

INCENSE PARIVAAR PVT. LTD.

Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist. Gandhinagar-382305
Ph.: 9898000948 | parivaaragarbatti@gmail.com | www.parivaargroup.com
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Speciality Chemicals, Essential Oils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.




txtia Pemium

Hand Rolled

Incense Sticks

s NP N
Sticks m

A CHE T T
%0 5 585 3 1

Hand Rolled Premium Incense Sticks
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Hand Rolled Premium Incense Sticks
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... MORE THAN 300+ PRODUCTS

A Quality Product Manufactured By : | & www.paramfragrance.com Find uson:
PARAM AGARBATTI WORKS X paramagarbattiworks@gmail.com
Rajkot - 360110, (Gujarat) - INDIA @ +91 98751 50743
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SYNYDRY A A3 Binndi: A Fresh New Bengaluru-
Based Brand Making an Impressive Entry

The incense industry welcomes a promising newcomer this year — Binndi, a
Bengaluru-based brand that blends Indian heritage with modern design G
sensibilities. In a short span, Binndi has introduced 40-50 SKUs, each crafted to
appeal to a modern audience looking for quality, class, and consistency.

Binndi’s design-forward approach is visible in its elegant packaging,
contemporary branding, and refined fragrance blends. Their positioning stands

out — not just as another incense brand, but as a lifestyle fragrance label that Timeless Trzditions
bridges tradition and modernity. With its home in Bengaluru — the incense

capital of India — and a clear eye on emerging trends, Binndi is poised to be a new

favorite for retailers and consumers alike.®

RKT Launches Kesar Candy

RKT Incense, known for its innovative approach to fragrance products, has introduced a
delightful new offering called Kesar Candy. At first glance, it resembles a candy on a stick — fun,
playful, and premium in appearance — but this is no edible treat. It’s a boldly reimagined incense
stick, rich with the royal aroma of pure saffron (kesar).

What sets Kesar Candy apart is its size — with a 9mm diameter, it is nearly four to five times
thicker than traditional incense sticks, offering a stronger and longer-lasting fragrance. Each
stick provides an extended burn time of 45 minutes, perfect for prayers, meditations, and festive
use. Priced attractively at 390 for a 100g jar, it comes in a reusable golden-lidded container that
enhances both shelf presence and gifting appeal. Whether for spiritual rituals, aromatherapy, or
just uplifting the ambience, Kesar Candy by RKT is poised to be a market favourite for those
who enjoy a rich, luxurious fragrance experience.®

Orkay Fragrance Launches Premium
Mega Series for Festive Season

Orkay Fragrance - Snake Brand, based in Bengaluru, continues its
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legacy as a pioneer of ultra-premium incense products, offering
sticks that range from 550 for 10 sticks to a staggering 1,00,000
for a single stick. Known for unparalleled quality and exotic
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formulations, the brand has now introduced its much-awaited
Mega Series, curated especially for the luxury segment. This
exclusive line includes Mega Amber Musk, Mega Wood, Mega
Sandal, and Mega Arabica — four classic, timeless fragrances with
an elevated twist. These are packaged in exquisite designer boxes, a
hallmark of Orkay’s commitment to luxury presentation. Priced at
%380 for just 10 sticks, these are not for the casual user, but for
fragrance lovers who seek a rare, indulgent experience. With the
festive season underway, Orkay’s new launches reaffirm its position

O TWINYE

as a brand that crafts luxury incense using the finest natural ek e ¥

ingredients and traditional techniques. ® . B
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Manohar Special Keshar Gandharaj Manohar Chandan Pooja Manohar Special
Ashtagandha Powder Kasturi Gandha

Ready Paste

«

Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) (Yellow tika) (Roli)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh' Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

Manufactures of:
Sp. Keshar Ashtagandha | Manohar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



‘Phoshal(’ Brand launches Bhoop Sticks

f)fmaf; Stick

With alegacy that dates back to 1935, Rajalakshmi
Perfumery Works, Bengaluru, has been a
household name for its iconic brands like Phoshak
and Weekly agarbatti. In response to the rising
demand for dhoop sticks, the company has
recently entered this category under the trusted
Phoshak brand and a separate collection of six
fragrant variants — Jasmine, Sandal, Lavender,
Rose, Esha, and Rajnigandha. Launched just six
months ago, the dhoop line is already generating
strong repeat orders, particularly from North
India, including Delhi and surrounding states.

With its enduring reputation for quality, and now
expanding into trending segments, Rajalakshmi
is proving that legacy brands can continue to
grow by adapting to market needs while

preserving their fragrance heritage.®

DevDarshan Expands Sacred Offerings with
Premium Gangajal Range

DevDarshan, India’s No. 1 brand in the Dhoop and
Agarbatti manufacturing industry since 1954,
continues to uphold its legacy of purity and tradition
with the introduction of its latest spiritual offering —
DevDarshan Gangajal. This premium product is a
sacred addition to the brand’s extensive devotional
range, bringing divinity directly to devotees in a
convenient 50ml pack, priced at an accessible 335.
What sets DevDarshan Gangajal apart is its
authenticity and unmatched purity. The collection
process ensures no human touch, maintaining the
sacredness and original spiritual energy of the
water. Every drop reflects the sanctity and natural
purity that devotees expect and trust when
performing daily pujas, religious ceremonies, and
rituals. As the demand for sacred, high-quality
spiritual products continues to rise across both
urban and rural markets, this new offering meets
the expectations of modern devotees seeking
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20ml

reliability and spiritual value from a known and respected brand.

S50mil 1Liter

In addition to the newly launched 50ml pack, DevDarshan Gangajal is also available in a 20ml pouch and a 1-litre bottle,
both of which are already in the market and witnessing high demand among customers. Whether it is for daily household
rituals or large religious gatherings, DevDarshan ensures a suitable format for every need. The offering is expected to
see strong uptake among distributors, retailers, and spiritual product dealers looking for a reliable, high-demand item

with strong customer appeal. For more information, visit www.devdarshandhoop.com..®
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We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks,

I IUUT
Sambrani Dhoop, Sambrani Dhoop Cup, ;RUDU[:TS
Wet Dhoop, Loban, Bakhoor, Perfume etc. (bt

FIRST CHOICE FRAGRANCE Customer Care No.:

H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com
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‘Cosmo’ by Deshmukh Agarbatti Gains Strong -4l

Ground in Central Indian Markets

Deshmukh Agarbatti, a rising name from Nagpur, is quickly making its mark across
central India with an impressive array of 85+ products, ranging from traditional agarbatti

to modern bamboo-less sticks. The brand has struck the perfect balance between tradition
and innovation, making it a favorite in Vidarbha, Mumbai, Madhya Pradesh, and
Chhattisgarh. Among their top-selling products are names like Shubh 9ratn, Namaskar,
Kasturi, Winter, and Black Don. Their recent launch ‘Cosmo’, released on the auspicious
day of the Ram Mandir Pran Pratistha (22 January 2024), has become a bestseller —
blending religious sentiment with a captivating fragrance. Additionally, Deshmukh’s 400g
jumbo packs of their 7-in-1 and 5-in-1blends have generated substantial sales, especially in
wholesale markets. The brand offers a wide packaging range including pouches, zippers,
jumbo packs, and jars, making it versatile and retail-friendly. B

Big Bell Rolls Qut Exquisite Festival Collection

with Premium Focus

Big Bell, the brand behind the beloved Kachha Bela, is
stepping up its game this festive season with a curated
collection of premium incense products that reflect the
brand’s signature quality and fragrance mastery.

Among the highlights are Tanya and Chandan Gold,
both bamboo-less dhoop sticks with superior packaging
and fragrance throw. The Royal Chandan Series brings Big
Bell’s finest chandan fragrance into both agarbatti and roll-
on perfume formats, combining tradition with
sophistication. The luxurious Blue Night incense stick,
made with premium base bathi, stands as a testimony to
the brand’s craftsmanship and innovation. For a brand that
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already commands strong market respect, Big Bell’s latest offerings demonstrate that premium doesn’t just mean expensive -

it means extraordinary.®

AIAMA EXPO 2025 - Traditionally Modern - to Be Held in
Bangalore: A Grand Showcase of the Agarbathi Industry

Bangalore, India - The ATAMA EXPO 2025, themed “Traditionally Modern,” is set to take place
from 6th to 8th November 2025 at Tripura Vasini, Palace Grounds, Bangalore. This international-
level conference and exhibition promises to be the biggest event ever in the agarbathi industry.

Organised as a modern consortium of raw material suppliers and manufacturers, the three-day
event will bring together over 200 exhibitors, 500+ stalls, and an expected footfall of 8,000+ visitors
across 1,20,000 sq. ft. of exhibition space.

AIAMA The EXPO will spotlight the latest in agarbathi fragrances, packaging innovations, new-age
- marketing strategies, and modern technologies. It will host a powerful lineup of industry leaders,

FRAGRANT
FRATERNITY

Since 1949
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perfumers, distributors, stakeholders, and vendors, all converging to explore opportunities and
trends shaping the future of the incense sector.
Attendees can also look forward to well-curated workshops, updated industry showcases, and

deep insights into raw materials and fragrance development..®
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Garima Fragrance
Expands Premium Product Lines

Garima Fragrance, a
well-established
Bengaluru-based company,
continues to lead as both a
manufacturer and supplier
of masala battis, hand-
rolled sticks, and machine-
made incense. With over
200-300 products under its
umbrella, Garima has
developed a reputation for
balancing premium quality
with competitive pricing.
Their latest triumph is the
expansion of their white
batti range under the Tijori
brand, featuring variants
like Golden Amber,
Sandhya Aarti, City of Joy Kolkata, Rath Yatra, and Sai Palki — all of which are performing remarkably well across
markets.

The brand caters to both mid and premium segments with products starting from 175/kg up to ¥6500/kg.

Garima’s zipper packs (MRP %75), Raindrops (10 sticks for 175), and Nipun (20 sticks for ¥350) continue to
attract quality-seeking buyers. Their growing line of dry dhoop sticks, sambrani cups, and premium attars (¥350-

%400 MRP) in scents like Musk, Chandan, and Gulab make Garima a full-spectrum incense and fragrance provider.®

Divine Industries Enters
Perfume Market with Voila brand

Known for its robust incense portfolio, Divine
Industries from Bengaluru is now foraying into the
perfume segment with its latest brand — Voila. Targeted
at a younger, fashion-forward audience, Voila features a
collection of trendy spray perfumes including Divine
Flora, Blanc, Frost Aura, Sage Noir, Marco, The Royals,
Oudhiva, and Pyramid Baddie.

The perfumes stand out with their striking packaging
and contemporary fragrance profiles, giving Voila a stylish
identity that resonates in both urban and tier-2 markets.
Backed by Divine’s existing infrastructure — with over 300

incense products across formats like black batti, white
batti, masala sticks, sambrani, and hand-rolled battis —
Voila benefits from established distribution and manufacturing.

With Divine industries having markets across Maharashtra, Gujarat, Delhi, Punjab, MP, and Kolkata, Voila is set to be a
breakout brand in India’s booming fragrance category.®
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MARKET REPORT

Aurangabad, officially known as Chhatrapati Sambhajinagar, is the largest city in the Marathwada region of Maharashtra and
has become a major hub for the incense, dhoop, and fragrance industry. Besides world-famous tourist attractions like Ajanta
and Ellora, the city is home to historical temples, buildings, and forts of various faiths, drawing lakhs of tourists every year. It
is also an important center for education, business, and agro-industries. Aurangabad is a major market for incense, dhoop, and
fragrance products, supplying goods across multiple districts in the Marathwada region. Hence, the city has several super

stockists, distributors, and company depots.

Market Composition

B Roughly 90% of the market is incense sticks (agarbatti),
while 10% comprises dry and wet dhoop products.

B Among bamboo-less products, dry sticks, cones, and
cups make up 6%, and the rest is wet dhoop.

B Inrural and religious segments, products priced at 310
have higher volume sales.

B However, the core market lies in ¥50 zipper packs
weighing 100 to 120 grams.

Consumer Classification

B Aurangabad’s incense and dhoop market is growing
rapidly.

B Young consumers prefer new fragrances.

B The regular economy segment includes 310 and I50
price range products.

B Jumbo packs of 200g, 300g, and 400g priced at I100
MRP are becoming increasingly popular—these are
monthly-use packs, commonly used at home and shops.

B Premium segment covers about 40% of the market,
starting from 100 and above. Demand increases during
festivals.

High Demand for External Products

B Products from companies based in Pune, Nagpur, and
Mumbai, as well as Bengaluru, Ahmedabad, Indore,
Rajasthan, Punjab, Delhi, and Tamil Nadu are popular
here.

B These products span the economy, medium, and
premium ranges.

Preference for Strong Fragrance and Smoke

B Like in other parts of Maharashtra, strong fragrances
are preferred.

B There’s demand for both dry and wet dhoop.

B Wet dhoop is popular in both economy and premium
segments.

B Street vendors favor smoky wet dhoop due to flies and
mosquitoes.

B In premium quality products, white smoke wet dhoop is
also used in homes.

Top Incense Stick Brands

B Big Safari, Utsav, Real, Oswal, Manohar, Balaji, BIC,
Alaukik, Cycle, Zed Black, Parimal Mandir, Good Luck,
Satya, Misbah, Anand Agarbatti Mumbai, Rocket,
Padmini, Lohana (Ahmedabad), Ravi Raag, Dhanlaxmi,
Siddi Fragrance, Nishan, Vijay, Sacche Sai, Dev Darshan,
First Choice, Vienna, Safal, ]B Product, S. Oswal, Shri
Yogi Sugandhi, Shri Jay, Orkay, Tijori, V. Jay, Divine,
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Asian, GP, Lakshmi, Shridhan, Oriental, Om, Rathnam,
Bimal, Nirali

Dhoop

B Dry Sticks, Cups, and Dhoop brands: Balaji, Forest,
Real, Nisan, Krishna Kala, Zed Black, Manthan,
Taapsee, Dev Darshan, Utsav, Sacche Sai, Hari Darshan.

B Drydhoop brands: Pandya (Chennai), Real, Utsav, Big
Safari, Shri Yogi (Ahmedabad), Oswal, Chintan (Good
Luck), Sreejay (Nagpur), Cycle, Ravi Raag, GT Chennai,
Shwet, Lakshmi, Shridhan.

B Most incense companies also produce dry dhoop
products.

B Price Range: 10, %20, 330 packs; charcoal-free products
at 340, 360, I80.

Sambrani Cups

B Popular brands: Cycle’s Naivedya, Balaji, Manohar,
Good Luck, Nikhil, Pandian, Lakshmi, Ravi Raj,
Anubhav, Real Fragrance, Satya, Shridhan, Delta’s
Sampradayam, Rocket

B Price Range: %40, 360, 380, 390.

Top Camphor (Kapoor) Brands

| Mangalam, Saraswati, OK Kapoor, Lotus, 555,
Mangalam (again), 333, VN, Shri Jay

B Market includes both branded and loose camphor.

Chandan Tika (Sandalwood Paste)

| Brands: Manohar, Safal’s Red Chandan, Hari Darshan,
Kashi, Spiritual

B Demand for both dry and wet tika types

Attar / Roll-On Perfumes
B Brands: Shashi, D Shankar, Mauli, Shrivardhan, Orkay,
Balaji

Monthly Retail Consumer Buying

B High brand awareness: Thanks to exclusive showrooms
and retail stores, 7 out of 10 customers buy by brand
name.

| On average, a customer spends at least 3500/month, and
during festive seasons, this can exceed 1,000 per
customer.

Distribution Network

B Incense and dhoop products are sold at over 3,000 retail
counters within a 100 km radius of the district.

B Highest sales occur through supermarkets, Big Bazaar,
malls, general stores, and paan shops. B
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Nagpur, Ahmedabad, Pune, and Indore Brands

In Nanded, R.K. Suratwala Agency is a well-known name in incense distribution.
Speaking to Sugandh India, Rajesh Jayanti Suratwala, head of the agency, said
that there was a time when Bengaluru’s incense brands dominated the market
due to their strong reputation for quality. However, since 2000, the trade has
seen rapid changes. With the arrival of poly packs, Nagpur brands rose to
prominence. This was followed by brands from Indore and Guijarat, offering
products that were both high in quality and affordable for customers. As a result,
leading brands from Bengaluru suffered a major setback, and now companies
from Nagpur, Pune, Indore, and Ahmedabad are performing much better, while
Bengaluru has fallen behind.
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n response to a question, he
mentioned that Big Safari entered
the market in 1995-96 and
continues to be at the top. Brands
like Balaji, Parimal Mandir, and
HEM Corporation still sell well,
but competition has significantly
increased compared to earlier
times.

He shared that their firm holds agencies
for about 20 major companies and supplies
products to around 400 retail counters
within a 100-150 km radius around
Nanded, mainly to general and grocery
stores.

Rajesh told Sugandh India that his firm
began in 1985. Initially, they dealt in
incense, cosmetics, and zarda (chewing
tobacco), but now
they focus solely on
incense. Their first
agency was Vasu
Agarbatti’s 3-in-1
product. They then
started working with
Cycle, and now hold
agencies for Balaji,
Parimal Mandir,
HEM Corporation,
BIC, Real Fragrance,
Amrutha Aromatic,
Shesh Mohan, A S
Agarbatti, Shree
Agarbatti, Karnataka
Fragrance, Shree Jai,
Hari Darshan, Sugandhi Dhoop Patna, Big
Bell, Dhanlaxmi, Utsav, Alaukik, Vijay from
Ahmedabad, and Saba Traders, among
others — totaling 20 brands under R.K.
Suratwala.

‘When asked about the future of the
incense industry, he said that religious
sentiments have increased among people.
Entire families now engage in prayer.
Earlier, maybe one person would light
incense in the home — now, each member
performs their own worship. Awareness
about religion has increased due to the
influence of spiritual leaders. Along with
this, competition in the industry has also
grown. Incense is a business that can be
started with low investment. As itis a
cottage industry, the government also
offers subsidies.
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Rajesh told
Sugandh India that his
firm began in 1985.
Initially, they dealt in
incense, cosmetics, and
zarda (chewing tobacco),

but now they focus
solely on incense.
Their first agency was
Vasu Agarbatti’s
3-in-1 product.

On the incense market in Nanded, he said
that Forest is the best-seller. Other top-
performing products include Good Luck’s
Abhiman, Parivar, Big Safari, Real Total, Balaji,
and Cycle. ITC incense is mostly sold through
supermarkets. Zipper packs priced at 350 and
%100, as well as jumbo packs, are becoming
increasingly popular. Incense is still the
primary product, with around 90% of the
market, while dhoop accounts for just 10%.
Burning issues are more common with dhoop.

In the dhoop category, Zed Black Manthan,
Balaji, Bansi, Real, Dev Darshan, and Sacche
Sai are top performers. In dry dhoop, Laxmi
and Mahalaxmi are popular — their loban
fragrance lingers long after burning, making
them a customer favorite. In sambrani dhoop,
products from Chennai are popular, and
there’s a good market for
loose sambrani cups. Though
every company now makes
sambrani cups, Vidhan from
Jaipur is in high demand.

He noted that one of the
biggest issues in the industry
is the 2-3 months of pending
payments or credit cycle. He
said they stock selective
brands from each company
— not every product sells
equally well. Their flagship
brand is Big Safari.

He also mentioned that
demand for loose incense is
increasing, as customers want
stronger fragrance at a lower price. This is why
medium-range zipper packs priced at 310 and
%50 sell the most. The 50 zipper pack holds
30% of the market, %10 zipper packs 50%, while
premium products make up only 5%. Loose
camphor is in high demand as well. Among
other strong sellers at his firm are Mangalam
and Shree Jai’s Raj Kala.

In sandalwood tika and Ashtagandha,
Krishna Murari’s wet sandalwood is popular.
Other sellers include Manohar and Kashi.
Regarding attars and roll-ons, he said there are
separate shops for those in the area, so they do
not deal in them.

He mentioned that, on average, a customer
spends 300 to ¥400 per month on incense
products. Only a few customers buy based on
brand name.®
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FRAGRANCES & FLAVORS PRIVATE LIMITED

Mr. Shailesh Rao won the award for
“Best Innovative Idea in Perfumery Marketing”
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Mr. Shailesh Rao's innovative concept, "Make Your Own Exclusive Agarbatti Compound,"

earned him the prestigious "Best Innovative Idea in Perfumery Marketing" award at
Hyderabad, presented by Mr.Sushant of Zee Media.With 27 years of experience in the industry,
his unique idea stood out for its creativity and impact on the perfumery sector in India.
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RISING DEMAND for Quality Among Consumers: Dheeraj Jain

In a conversation with Sugandh India, Dheeraj Jain, head of Mahavir Agency, said that the market
for premium-quality agarbatti (incense sticks) and dhoop products has grown rapidly since 2005.

Before that, consumers preferred inexpensive products — agarbatti and dhoop were used merely

to light one or two sticks during prayer. But over the past 20 years, consumers have become more
aware, and rising incomes among a large section of society have led to increased demand for high-

quality products with superior fragrances.
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onsumers now understand the
difference between handmade and
machine-made agarbatti. They
consider aroma products and masala
agarbattis superior to ordinary
scented sticks. This awareness is a
major reason why the agarbatti and
dhoop industry is growing rapidly
— and will likely continue to grow. Consequently,
most branded companies are focusing more on
manufacturing high-quality products. He mentioned
that the importance of agarbatti trade has grown so
much that exclusive showrooms started opening
around 2015. His agency, originally a wholesale
operation, now also has two retail outlets.
Speaking to Sugandh India, Mr. Jain
explained that Mahavir Agency operates two
firms: Mahavir Sugandhalay and Mahavir
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Sugandhi Market, both of which are
engaged in trading. The agency was
established in 1978, and the firm was
registered for trading in 1984. They
now work with 78 branded companies
from Bengaluru, Mumbai, Gujarat,
and other states. His grandfather
started the business, which initially
focused on loose products. Back then,
they worked with two companies:
Ganga Products Bengaluru and Big
Safari Nagpur. Today, they distribute
for 78 companies in Aurangabad, and
supply to five or six districts including
Jalna, Beed, Parbhani, and Nanded.
Their distribution network includes 10
wholesalers and over 500 retailers, plus
their own two outlets.

Dheeraj Jain shared that their main
products include Ravi Raag, Orkay
Fragrance, Oriental, GP Industries
Shimoga, OK Camphor, Lohana, and
Jayant Mumbai. Other brands include
Neev International, Rathnam, Garima,
Shri Dhan, Siddhi, Good Luck,
Manohar, and Harsha Essence.

When asked about their supply
chain, he explained that they
mainly supply to general stores and
supermarkets. Sellers of organic
products also source handmade
agarbattis from them. Products priced
at ¥60-370 (MRP) in the economy
and premium range are popular. The
best-selling regular product is the
%50 zipper pack, followed by the 10
pack. Since the 10 pack has fewer
sticks, most customers now prefer the
%50 monthly pack due to the larger
quantity.

The top-selling brands in the area
include Cycle, Zed Black, Lohana



(Ahmedabad), Ravi Raag, Rocket, and Big Safari. ITC
also has its own share of the market.

He noted that in Aurangabad, incense sticks
account for more than 70% of the market, with
dhoop at 30%. But in their firm, the split is 60%
incense and 40% dhoop. Around 90% of the dhoop in
Aurangabad is wet, while only 10% is dry stick, mainly
due to mosquito and fly issues. Quality in dhoop has
improved, and now most premium wet dhoop emits
white smoke, making it suitable for indoor use. Among
dhoops, Ravi Raag, Hari Darshan, and Zed Black
priced between 320 and %30 are popular.

They mainly sell products in the 40, 360, and 3120
MRP range. Premium offerings from BIC and Balaji are
in demand. In dry dhoop, jar packs priced at I50-380
containing 30 sticks sell well. During festive seasons,
premium products with 10-15 sticks in the X100 range
are popular. In wet dhoop, Ravi Raag has premium
products priced above 100, and even packs worth
%300. In dry sticks, Zed Black, Lohana, and premium
products from Shridhan, Oriental, and Orkay are best-
sellers.

Regarding Aurangabad’s market trends, he
shared that in the 10 to 350 pack range, brands from
Ahmedabad and Nagpur dominate. Bengaluru still
leads in the premium quality segment. Loose incense
doesn’t sell much here. On average, a customer spends
about X500 per month on prayer-related products.
However, premium customers buy between 35,000
to 10,000 worth of goods. Premium incense buyers
typically purchase packs priced between 3200 to ¥400.
Around 8 or 9 out of 10 customers buy based on brand
name, while a few prefer to try new fragrances each
time. Young students also prefer different scents as

1

mood fresheners. When they opened their outlet in
alocality a year ago, 3100 MRP packs barely sold —
now even ¥500 to 1000 packs sell easily. Customers
who used to ask for 50 or 100 packs have almost
disappeared.

He emphasized that consumers in Aurangabad
are ready to buy premium products, but retailers and
distributors often fail to deliver them. If premium
products reach quality-conscious customers, they will
certainly buy. This clearly shows that the agarbatti
industry is growing steadily.

Mr. Jain also informed Sugandh India that
products from Ahmedabad-based companies such
as Dhanlaxmi, Siddhi Fragrance, Lohana, Vijay,
and Nishan are in demand here. Sambrani sticks
are less common. Pandian’s Lakshmi Sambrani is
popular. Chintan is positioned in the premium range.
Sambrani cups have a good market, especially the
ones without charcoal. The 390 sambrani pack sells
well. Charcoal sambrani products sell for 330, while
non-charcoal ones range from 340 to X80 and above.
Among sambrani brands, Ravi Raag, GT Chennai,
and Siva’s Lakshmi are popular, but Cycle’s Naivedya
holds the number one spot with 50% market share and
dominates 90% of the sambrani segment. Naivedya has
the strongest market presence.

In camphor, Mangalam and OK dominate. Lotus,
Saraswati, and 555 are also popular. Bheemseni
camphor has a 50% market share. In sandalwood,
Manohar and Kashi are preferred for tilak. Hari
Darshan is also in demand.

In response to a question, he concluded that the
brands that sell best are those that ensure timely

supply. B
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Anubhav Incense Manufacturing Company

(Formerly Elite Agarbathi Works)

Manufacturer of Quality Agarbathi & Dhoops
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Aurangabad is a major market for incense sticks:
Mohammad Sarfaraz Mohammad Ismail

Shashi Agencies has 3 counters in Aurangabad

The trend of using incense sticks and dhoop is rising across the
country, as people of all religions and communities are becoming
more devoted to their faith. In Aurangabad especially, the demand for
incense remains the highest. Mohammad Sarfaraz Mohammad Ismail,
head of Shashi Agency, told Sugandh India in an exclusive conversation
that incense still holds over 70% of the market in Aurangabad, while
dhoop products make up only 30%
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Shashi Agency has been working in the
incense industry since 2008. Mr. Ismail’s
father used to manufacture incense on a
small scale. Later, Mr. Ismail started trading
incense by taking up an agency, and in 2006—
07, he secured a distribution for the brand
Rocket. It is a strong brand, and this marked
the beginning of their success. Alongside
Rocket, they also have agencies for Sacche
Sai, Dhanlaxmi, Balaji, and Alaukik, all of
which have a widespread supply network
across Aurangabad.

In response to a question

by Sugandh India, Mr. Ismail
explained that while their
supply network covers

the entire Aurangabad
district, they restrict their
distribution as per company
directives and do not supply
to neighboring districts that
already have other appointed
distributors. Apart from
wholesale, they also operate
a retail shop in Aurangabad
with three counters, where
they stock products from
almost all major brands
including Zed Black and Cycle.
|

He said Aurangabad has a robust incense
market, and the 50 zipper packs are the top
sellers. In addition, the demand for 400-
gram jumbo packs has been rapidly growing
over the past year. When asked about
customer preferences, Mr. Ismail mentioned
that customers often change brands in
search of better fragrances, even if they were
satisfied with their previous purchase.

On best-selling brands in Aurangabad, Mr.
Ismail listed Rocket, Big Safari, Zed Black,
Sacche Sai, Cycle, and Balaji as the top
performers. He also noted that different

districts have different brand preferences
and that even within a single brand, multiple
product ranges do well. While incense
dominates 70% of the market, dhoop, dry
sticks, and sambrani cups make up only 30%
of their retail sales. Both wet and dry dhoop
varieties are popular. In wet dhoop, Rocket
and Sacche Sai’s 10 packs are best-sellers,
available in box packaging. Rocket has
introduced box packs at 70, with variants
like Rose, Magic Scent, and Rich Feel. In
wholesale, a zipper pack of wet dhoop costs
190 for 16 pieces, which retails at 20.
There’s also a scheme offering 4 extra packs
onl12.

Zed Black Manthan also has a strong market.
In dry sticks, Rocket and God Gift Sacche Sai
are preferred. Balaji’s zipper packs, Bakhoor,
and Chandan are in good demand, along
with BIC’s Panchvati. Balaji’s thick sticks are
popular in the dry segment, and Rocket’s

jar packaging is also doing well. Brands like
Dhanlaxmi and Jai Ganesh from Ahmedabad
are also moving in this market.

Mr. Ismail told Sugandh India that Lakshmi
is the preferred brand in sambrani sticks,
while sambrani cups from all major brands
sell well. Camphor also has a good market.
Bheemseni camphor in loose form is in
high demand. At their counters, products
from JJ and VN are more sought after.
Among sambrani cups, Pioneer, Sacche Sai,
Anubhav, and GT sell the most.

Though they do not stock much roll-on
perfume, they do carry D Shankar from
Mumbai. In sandalwood tilak, brands like
Mouli, Shrivardhan, Hari Darshan, and
Manohar perform well. In red sandalwood
tilak, Safal sees good demand.

When asked about customer loyalty, Mr.
Ismail shared that 9 out of 10 customers buy
only what is available in the shop; only a few
ask for different brands. In retail, an average
customer spends 500 to 3700 per month,
and some even purchase products worth
thousands. He emphasized that incense is a
product that sells all 12 months of the year.
Its future is very bright, especially now that
most companies are offering high-quality
products that customers are increasingly
appreciating.®
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Zed Black’s 3-in-1 Popularly Known as
“Dhoni Agarbatti” in Aurangabad

Amit Kothari

-

The lasting impact of advertising on consumers’ hearts and minds
is clearly evident in the case of Zed Black’s 3-in-1incense stick. In
Maharashtra’s Aurangabad, people commonly refer to it as “Dhoni
Wali Agarbatti” (Dhoni incense stick) and ask for it by that name in
shops. This is because cricketer M.S. Dhoni is the brand ambassador
for Zed Black’s 3-in-1 incense stick. While film star Hrithik Roshan is
the brand ambassador for Zed Black’s “Manthan” dhoop,
consumers typically recognize and purchase it simply as

“Manthan.” il
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n a conversation with
Sugandh India, Amit
Kothari, head of
Rajasthan Provision Store,
said that Zed Black’s 3-in-1
incense stick is widely
known among local
consumers as “Dhoni Wali
Agarbatti,” and that’s how
customers usually ask for
it. Although Rajasthan
Provision Store is primarily a grocery
store in Aurangabad, it also handles Zed
Black’s incense distribution throughout
the city. The firm distributes only Zed
Black products in the incense category.

Amit Kothari shared with Sugandh
India that he has been working with the
Zed Black brand for the past 15 years.
His primary business is groceries, but
he got the Zed Black agency through
Hasti Sugandhi, the super stockist in
Jalgaon. He stated that Zed Black is a
top-quality, best-in-class product with a
loyal customer base, which has made
marketing it very smooth. The company
also has a strong supply network.
Rajasthan Provision exclusively handles
the distribution of Zed Black products,
and their supply comes from the Jalgaon
depot.

Mr. Kothari mentioned that they supply
Zed Black products to around 2,000
counters within a 25-kilometer radius of
the urban area. All product ranges
under the Zed Black brand are of
excellent quality, and the sales are
further boosted by the company’s
attractive promotional schemes. The 10
and 60 zipper incense pouches, along
with Manthan dhoop, are the best-
selling products. Zed Black’s incense
sticks and dhoop have almost equal
market share.

66

Mr. Kothari mentioned that
they supply Zed Black products
to around 2,000 counters
within a 25-kilometer radius of
the urban area. All product
ranges under the Zed Black
brand are of excellent quality,
and the sales are further
boosted by the company’s
attractive promotional
schemes. 99

He added that Zed Black primarily
competes with Cycle, Big Safari,
Bharatvasi, and Rocket in the local
market. In incense, the 3-in-1 pack is the
top performer, while Manthan leads in
the dhoop category. Their dry dhoop also
sells well. The company offers
promotional schemes like 12+4 in dhoop
and 24+6 in incense sticks. Bheemseni
Kapoor (camphor) is also in high
demand.

Speaking about the Aurangabad market,
Mr. Kothari observed that branded
products sell more compared to loose
items. There is also demand for brands
like Mangalam and 333. Both loose and
branded products are popular. In
sandalwood tilak, Manohar and Safal are
leading brands. In attar (perfume), Shashi
and D. Shankar sell well.

In response to a question, he shared that
an average customer typically spends
between 100 to ¥500 per month at their
store.®
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Cycle Brand L
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Parag Sales Corporation is a leading distributor of Cycle Agarbatti
Company in Aurangabad. Established in 1986, Parag Sales Corporation has
been engaged in the wholesale of consumer products and has held FMCG
agency rights for several top companies for decades. Brands like Godrej,
Parivar Tea, and Cycle Agarbatti have long been associated with the firm.

n an interview with Sugandh

India, Mr. Parag Jain, head of

Parag Sales Corporation,

shared that the business was
started by his father in 1986. At the
time, the focus was solely on
wholesale of consumer products.
Responding to a question, he stated
that Cycle is the most popular
incense brand in Aurangabad, with
its main competitor being Zed Black.
Cycle outperforms others due to its
superior quality, wide variety, robust
distribution network, and dedicated
sales team.

Parag Jain mentioned that they
supply to around 650 outlets in
Aurangabad’s old city, including
general stores, grocery shops, and
paan stalls. He added that Cycle’s
3-in-1 is the best-selling product in the
market. No other brand can compete
with Cycle’s box packs, while Zed
Black competes only in zipper and
pouch packs. He also noted that ITC’s

Mangaldeep sells along with groceries
and hence isn’t a direct competitor.

Cycle’s premium products like
Sandalwoods are among a dozen
high-quality offerings. In addition to
Cycle Agarbattis, they also distribute
over 25 other products such as dhoop,
camphor, and puja oil. The company
also has the “Om Shanti” range, which
includes camphor, oils, diya, ghee
wicks, threads (kalawa), and other
puja essentials.

He revealed that the company has
divided its products into separate
divisions like Good Luck, Sandalam,
Parampara, and Rhythm. Cycle’s
3-in-1 remains the highest-selling
item. Although it is priced at 10,
customers are now increasingly
shifting towards the 320 packs. The
top-selling price ranges for Cycle
products are 10, 50, and X100. The
company has also recently launched a
bamboo-less 3-in-1 variant, available
in zipper packs priced at %60, 110, %15,

eads in Aurangabad: Parag Jain

and 10. Parag Jain attributes Cycle’s
popularity and strong sales to the
trust consumers place in the brand
and its quality. He shared that Cycle
holds an 80% share of the agarbatti
market in Aurangabad, while dhoop
accounts for the remaining 20%.
However, demand for dhoop is
steadily rising. Currently, the
company’s primary focus remains on
agarbatti.

Cycle also runs several
promotional schemes offering 3-4%
discounts and up to 20% margins.
Retailers receive 1-2 free packs on the
purchase of 2-3 dozen, and there are
lucky draw schemes with coupons that
offer Cycle products as gifts. Prizes
range from flasks to gold coins on
purchases worth 1,00,000.

In response to a question, he said
the incense industry is growing
rapidly, and agarbatti remains
essential for religious rituals. While
people may use perfumes or
fragrances for mood enhancement,
incense sticks and dhoop remain a
necessity for puja.

Highlighting the reasons for Cycle
Agarbatti’s stronghold, he said the
brand has a dedicated network. Daily
routes are pre-decided for market
visits, and there is excellent
coordination between the company
team and their own team. Orders are
taken daily by the company
representative, and delivery is ensured
within 24 hours. In contrast, other
companies often push unsold stock to
retailers, but Cycle delivers only
against confirmed orders, ensuring
stock doesn’t pile up and payments
aren’t delayed. Most transactions are
on a cash basis, or with a 15-day credit
period at most. Retailers, therefore,
follow company rules, and stock
remains fresh.

He concluded by saying that while
pricing competition exists in the
market, Cycle continues to lead due to
its unmatched quality. Whenever the
company launches a new product,
their marketing team goes all out. For
instance, during the launch of their
bamboo-less dhoop, the team worked
relentlessly, and within six months,
the product carved out a solid market
presence.®




@f 111e ‘ ®
[Panditiii

=’-COM
gsiol ARl

TRTISTeT, ShUR, ATl 94, Uldl I=&-, ga- IR E . E
TIRE Thal, 4 dTeit 3TH i dAchet T 32ft Suer gt

303ft Urp 1R b Ystol 1kl fobe Sucteer & [=]

ELLGO Mkt. By: SHBE ADVERTISING & MEDIA (OPC) Pvt. Ltd.

Kashidham, Varanasi, Mob.: 9820931942 Q009
\. +91 9651001942 ®© 9820931942 @ Info@onlinepanditjii.com & www.onlinepanditjii.com




ELEVATE YOUR

CREATION WITH
H.R.A. ESSENTIAL OIL FACTORY

WHY CHOOSE
HRA ESSENTIAL OILS?

Tailored Excelence: From fragrence to
cosmetics, aromatherapy & pharmaceutical
industries, ourdiverse range of oils caters fo _
unique need of your industry. Partner with us = ¥
fo discover custom solutions that elevate
your formulations to extraordinary heights

TRANSFORM YOUR

N PRODUCTS TODAY!
& ‘ﬁ_" (’U\ I_f_‘: B Join the ranks of discerning
<\ N & manufacturers who trust
‘ HRA Essential Qils to infuse their
creations with nature's finest
offerings. Elevate your brand,
captivate your audience, and

unlock the full potential of your
products with HRA Essenfial Qils.

W f

Cypriol (Nogommotha) Lavender Peppeanmint
Essential Cil Essanftici Qi w!ml EHI Essential Cil

Ross Vetiver Lemongross Citronelia
Essentiol G Essentiol O Essanlial Qi Essential i

Dive into a world where nature's essence intertwines with your creations, elevating
them to new heights of excellence. Welcome to HRA Essential Qil Factory, where
craftsmanship meets innovation, and every drop felis a story of purity and passion

For lnquires CONTACTUSAT

Collaborations infoa Al @ il
And @) info@hroessentialoilcom  @hareem@hraessentialeil.com
Address:

Head Office & Factory; Haijl Ganj, Kannouj 209 725(UF) India % www hroessentfialoil.com {:’-E_;.: +871 8935327008, 8807307779



Established: 1935

Rajalakshmi
regd Mo, 2468072

Eheshake

Bambooless Premit
Dhoop Stichs

- _.-""'/ -
”
fomin | &0 600 Lavender | Eshg =
Yant s = | BAMBOOLESS | CHARCOAL FREE | THICK &LONG

by * -

ik
- A

RAJALAKSHMI PERFUMERY WORKS
No. 247, 3rd Main Road, Chamarajpet, Bangalore - 560 018

Ph: 080 41206464




61 dul &I HHTAT 3PRaT fAvRId:
oft 2391 a5t Pl g
SHI ATeT 3PRAfAAT g 3R dgadd ATel 4 941 STidl &: W51

ShiTeqs ot oft gfe douet st B8 gerel A URURS AHTHT 3PRe! fAAT0T 6T 3ot dwen & gl
1964 # ot sigHt ARTEr0T At 3R sfwdt TTadt gRY wnfta Tg ot 3T it Qg AT, 3itwefta stE-gfea
3R UIpfes ATl A a1 818 aanfoidl 6l §8ie 3PRafadl & fAmfoT & ufd Fftd g1 ¢fehn 3 Q531md &3,
31151 8it ¢S A thae TRe] Sifees ARTSE STSTR W Hi e STTH1-HIAT AT SIF BT g1 BT = STl U 3R AATel
3PReI! i Tg foRTd P HHIAT &, T8 aig-oid 31R IJPIFErd UI3eR S Aarari &1 i 3oArT 8l
Ppier Efean A vep fods aradhia H oft Hsar 3R diwd uieh & gan 3zt oft Yer A Sy i IRUIGRI® amT,
T15TR b AHET 3R 3PREr 3201 & HiT=T B Mz 37U o aren fasul

o = QY AT 9 Ueh @ Sra<id | el
6 1963 H 375 firam off et TR0 At 37X
i ofi Tl THTE A STREH ST H S Y&
R aT11964 H3giA st e @
FHRITR chl YT i oF | T Tgel SfeT H 31y
3R O STeg; €1 78I~ HETell SWRERIT ST 9% o 3T |

SR ST foh 3Heh o8 Tl 3R dee et § oft
Y A HTaR Y& o e |

ot SIS STt o TR 200 31 o WISaed FAIceh o
3TCATAT 3T U, AT, UfET STt ISHT, SRS 3R
forgR o wlienfira € | Te] Arche | THTel 37 Y SFRewi
1 & TeTd ¢ | S 3T oIS GHH W TeUIe W g g |
S\eTeRT, TTSY 3TIRIHT, AW, HATET o oTE T 31e
affeforar ® oft gresd o W € | gy Sfean wl ot gorg |
AT foh 31eh ATAT-FUaT o1 AT SRS S BT 60 TS

62 Jpie 31| 3PRA - 2025

T 3T € | TR TS off e 71985 & 39 HRITR & vawr
foraT | oS TATY T WA | SEAHTS i aTel AETel ot
SYARIAT Yt} TaTed o STare § Ivgi- a1 foh STl gq
TEA o HIEH H & W L o @ | SHeh Srere 3 H, 4t
TehT, 3R e TeW A it AETell ohl THig ol & | i shgl
o AT STRe TR ST § Tt T ¢ IR s &
IHHT T FS HH gl T | 37T AT ATl SRS 1 o8
TSl UST §, kT ey AT STl HETEAT 3RaRI o1 W € | I8
I Falferc] Hee gl oL UTd, Tg! hRUT ¢ fob Sarere) e
YT TR ] g fET T & 918 39 W FW T UISe
TN & AETAT SR o1 & & | T | SEeh! arferct
FHHSIR g STl ¢ |

TG TETe o SEIATH T WISae o X %! &g Sid gidl |
TG AT W I el o 7T ST Al €, 39eht gor
H GHRI HiSere a1 He Tl 7Tel € | 300 ¥ ®eht 2000 YT deh




& Tead g9 ST ¢ | S-gi- orar ok 1983 & @i o
A W GHA STUHT e HISHRE ST o, ST HgRTg H aigdl
TR G 3R HIche H TNT g6 WS aTelT o 19 | g
S o | SHY Uge! GAN g1 e, T 3R 31T a¥g i

Y T ReN Meae aeal A Ao & jag sftaizs

21 2, wiferT STt AT sreer § oY | 1990 H gH A1 Wisal
I ey &t ST Y& T 3TR TeaTh fom | 39 srerar

TTRE 3T HiAehet hY ST ot | 31Tt et e # 3R g o

I Gerd A N feran I uHey fohan § o7R ot ag oft ot
FRmMI@RE|

FSTT o Srerar fafg Torer iR S 3rl, Sooit et skt
A ¢ | I8 Gt HETe SRE ¢ | SHh S7erra daet
FHE, THR, G ST, Tt 100, T I=1T, S/ 31l S,
HeTferss] 3R Wf 100 SPREH S i 37 Meaed oft
diwa for |

Ty Sfean & TamdTe Gerdt Ueh Hare o sare § ot
YT 3 T ok TRt § §HRT TRt Higee Sgd =i & |
a1 o foT GH 31T SeHTeh ford ¢ | SHeh 3TeTTel T8y
3TsheRT, MIISTE, AAfer iR eifeeforan # oft uemdie grar

% 1 31 Tt STTEH W 37erT Mieded A ST €, iifoh gt ohY
HIehe 3711 ¢ | WRA H 8-9 1 ehl SRS ohl el §, STelieh

a8l 12,16 31X 19 S Y SRS @I =gd ¢ | Aeiferan &
FHEI TS TEAT &, ST 9T SWREH ¢ | Ut 71995
TRIUTE Y& f3RaT T | Ueh AT oh STaTel § Ig1 SIamat foh
FHUT SRS 3 STATAT I o1 Migared 3R Fis=t & off
HTH o TE 8 | T TS FReer 4 A 6 291 i @ o Tfiedt 4
# off g7 iffaw digee 1 ¢ | I8 310 & @t 200 $YT
Tk ol {7 B G, AT, eiaiet, Fe hIRd | ¢, Sil Ueh goi
2410 TUQ 1 ¢ | TG 10 Sl T Uehe ¢ | g1 T foh I8
T e W 9oy T ieee I | 11T ¢ 31K SHR! N7 g
T TR E |

iy ST % Uk FaTe o SaTe § Igi el foh Hidhe
H WHTCT 3TRET hl IH FH ek S aT HS AN &,
I TE U AT T SEAHT ohd ¢ | SHeh folq &g |reror
oI o ST eh 30 W UTSeR fgeh e AHTel STRaRt
THgeht ST ¢, ST UTgeh el STFd g Tl STer!
AR T ¢ | 5ok forafa gARY HETer Sert A
YT 3R oRer I wefae A grel & -t ¢ | Toh e o
AT H I kgl 3 Uget hl JoiT H 37el € et SRt
T T FHH 3T &, TAehl ST o8 Rt Ale @1 § | 3ai
T T3 400 UTH % SO ek o1 TerT doit A 91GT ¢, T/ SEH

a2

0 \ = CHAMOR ...

Tl i Moo ey Saie dpdmbamanl s Frm mmncie o pog

EQGQ'

ATHTLE YT

Y TG & | SHfIY ATche | STe51 SRS bt Wi 91g Tt
2 3R e He HETeT SITRER 1 T U R W@ E | Th
TET o STalTel H 351+ ohgl foh o AT SRE H afedr
] ohT SEIHTET T T € | Tet R0l ¢ foh SRed STet
1 oY TeITel 334 ¢ 1o og UITaR0T 3R HIel WA % folu
QT eh &, eiferet afe aiee I ATl ¥ 3WReR ST ST
Al og TR 3R TAaR0T o folU wraeHe @ | S el T
IcATEeh| ht 3Tet fSrert § T arg Aifcrehar & d1er o=
eRd S |

ot Trora A gy Sfean ol Faran o oSt S o |t
HTehe § 30 ¥ 40% Hiehe THTH SATEI 1 @ | S/ el ¢
for =Tl H fHam {97 o Aigaed § 50 § @t 100 FUT T

Tie $fean | 3PRA - 2025 63



1 AT Tl TEae 3T ¢ | gTs WfAaH & qrehe 5% ¢ |
Igi- g foh I g 3T TSI Y T TS TET § | ST
@A g A GO TS I | 59 Tk hi Wi A
TR ST ¢ | ST §H ShIeT AT 91 UTSe ohT SEIHTS e
A STR SfE0T R H 7 g Al § | 3T U g
ST TS & A1 T8 3 |

HTehe § 90 T 3 el Gareht garel W 314 whal o
e A ATt 3R e ey 1 9o 9 @1 ¢ | 9 ad |’
S TG o TAITT 31 ¢ © | ATl 68 At 3Hemi bl ol gH
o org & oft aaren st R {Ed @ e, Mo mng
3R ek <) ATg H I il e Tl § | S el o S A
HHTEAT SRS o Wi | 7Y 3R 8 e S i gl
50- 50% SEIHTA BT |

e e o 59 Farer W {3 3T & o g € )
IR gl foh FATfere! Mieaed UTgsh ST Y, SHah foly
STRTE AT ot STE ¢ | S51- gl {3 I SENT agd & 91
R 3R ufer 8, s Arer T o7 qaferor & dewt
1S IR T8l g1 AR 7R 7 € gl TISee oK
ST B, BI-IehTeh shiHehel, Y o1 IS -Tg| gl ATQU |

et At 3 ot ger 3 shet 5 g0 Tl ST wART
SR H SATET hTH L TG ¢ | T3S 3TRE! ht A=
ik T ¢ S B 71 § | SHh STATST U1 ST UTS

64 Tpie gfsan | 3P - 2025

31T WAL AT 371, HUR, et W ot B o T | ATfeh

U Y ST I | IRI T o AR A  foR srere o
TH SWRERH, g9, IST UT6 Wi 1 9T 2EH @iel | I8
TR GO g1 o o1E gH 37T Y83l | ot I9eh! I @ieit |
Igi- gl foh STTRERI IENT 10% oh! X A Uiy T Wwie |
TG I T Shrgrd Wit T @ 3R wiersr & off dger
TR | 3T ehl BT UX Ueh FHglHT adTd gU Iai gl
o SfEroT WA o FIRIU o TSI 7 Tk I & SR Sfe
e, TSt Sfeat 3R gofera ueret & ga fomar ot gkt
T H a5 Sgd T g | Igi- oTu ¥ft aht 3w fear
o 51 ITenfcier ARl & %o THT s s Ue ot
3Tt off 39 T Goe STR ST ol S1gwa o T | 39
TG Igi- Wl AThfcieh AR i HeTe Teh ofd ST
3R 38 &1 i TS W e |

SR el foh afEToT WiRel # oSt oft Rt amgen
F 3 AR T ST BIeT &, ST foh SATaT AT o forg
TRT HfHehet T I i A1 ¢ | Soi- gl foh TR HIhe oh
Ty TR  oft SReRit o1 9 95 W@ ¢ | g, ¥H &
3TTATS A0 H TR TAT ST W TG B | T, A A AT g
Uohe STETd @ | ST ok ST 3Tedt ey <hl SWRaITial okl
TS LA ¢ | 59 O THR! of%eh Hihe I T &
1y 1m




m Estd, 2001
[COBLIN]

we'ne aboud bugeage

Starting
Price From {

Bag & Accessories
Company

---------------------------------------

------------------------------------

....................................

---------------------- -
¥
#

BULK ORDERS
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OFFICE BAG MESSENGER BAG

BACKPACK SLING BAG

Discover affordable luxury: introducing our new & customisable bag collection.

GOBLIN INDIA LTD.
CONTACT US : +91 99099 61224 / +91 9879056471

1st Floor, Camex House, Stadium-Commerce Road, Navrangpura, Ahmedabad - 380009. India
E-mail : info@goblinindia.com

@ www.goblinindia.com [© @goblinluggage Goblin India

WE ARE AVAILABLE ON:  Flipkart g  ()Jiomart amazon
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SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

Ral Superfine Ral Kani Gum Benzoin Isus Gum Rosin

o <0
B

We specialise in WHITE LABELLING, FMCG

Raw Incense Premix

PACKAGING for various brands & exporters

e +91 9920120171 esales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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32 kg Dryer 250 kg dryer Dhoop stick dryer

AGARBATTI & &Y POIN
DHOOP STICK DRYER !

High performance & low drying cost

2
Agarbatti: 3 - 4 Hours Drying Time Fast drying even in monsoon season
Dhoop : 5 - 6 Hours Drying Time 3
Minimize bending issues
Running successfully since 8 Years 4

Reduces breakages of the sticks

S
No fungal development

6

Agarbatti/
| S ol T ;
e i Dryor Boe.| om Maintains an even dipping ratio

100 to 100to 100 to 100 to 250 to 7
20,000 20,000 20,000 20,000 50,000
Kgs/Day Kgs/Day Kgs/Day Kgs/Day Kgs/Day

Ensures uniform drying

Steamtech Innovative Machinery Pvt. Ltd.

Steamtech

wathve Machlisery Por Led

611, Aalap- B, Limda Chowk, CONTACT

Rajkot - 360001, +91 85111 46990 hello@simpldryers.com

Gujarat , India. www.simpldryers.com
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Dhoop Stick

Calleetion
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Thre Holy Water

50mil 1Liter

e ¢ | 50ml Ueh o SAfiferd Jaeei TTTSTer o 20ml 3 IS 31X 1 #fied sl dider § WY Suersd g, forg IR # Tl 9 &
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FRT SR <Rl O &l Tl ¢ | 31ferek SRt 3 forw < www.devdarshandhoop.com. ®
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SHREE YOGI SUPER

Sugandhl

INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products

V7 Peace of Mind (V] 100% Satisfaction

) Natural product (V) Trusted Company

T T A T W O e o Pt s ot
@ CERTIFIED CARBON NEUTRAL COMPARY

Made from Natural Aromatic resin Non - Synthetic - ;
For Trade Enquiry
Mfg. & Exported by :

, ®) +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT.LTD.

i ' il t nilima.2014a@gmail.com
Harni Chak, Anishabad, Patna - 800 002 (BIHAR) | o0 > 9 &< @g
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MSM.ONLINE

NAYA BHARAT
#' " WHERE BUSNESS MEETS CONVENIENCE

Seg
R

" INDIA'S UNIQUE CLOSED COMMUNITY
£ B2B ONLINE PLATFORM
BRANDS ASSOCIATED WITH US
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GIORDANO

CROSS hummel /
KENNETH COLE m

POLICE NAUTICA
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U.S. POLO ASSN.

EEEEEEEEE

WONDERCHEF

ONE-STOP PLATFORM FOR
ALL CORPORATE GIFTING

"AND MANY MORE NATIONAL AND INTERNATIONAL BRANDS"

- SN \? %
. oA
2 i/ | MSM.ONLINE |

HAYA BHARAT

support@msm.online
www.msm.online




Premium Aluminium Bottles & Drums by

4 w !

Mohd. Eamrén

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.
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Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or foad industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

Whv Ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN ? over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2 Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P)
Mob: +91 9995948609 | Email: Samranl012@gmail.com



RAKESH

SANDAL INDUSTRIES

STAR EXPORT HOUSE RECCOGNIZED BY GOVT. OF INDIA
25, Azad Nagar, Kanpur - 208002 (U.P.) India.

Mob: +91 73882 33330/31/34/39

Email: info@rakeshin.com

Web: www.rakeshin.com

Natural Essential Oils
Aromatherapy Oils & Carrier Oils
Serving The World Since 197

OUR GROUPS

ﬁ vagznjfn
KESH Ualley

PRODUCTS
OUR MEMBERSHIPS

© V.. [T G
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MFG OF DHOOP, AGGARBATI, DRY CONE, DRY STICKS & BAKHOORS

Marketed By
R.P FRAGRANCES
Kannauj - 209725 (U.P.) Indian | Customer Care No.: +91 9628078000




ADVERTISEMENT TARIFF

SUGANDH INDIA

Sugandh India : Monthly Bilingual (English and Hindi)

oo e e s s s s
A first and one of its kind magazine dedicated to Agarbatti industry

which along with being informative and useful for industry content I SUGANDH lNDIA‘
wise, also acts as a medium to connect the industry. PTRORT

e Circulation : Currently 15,000 per month hard copies with an — @
aim to increase to 50,000. Also has a digital version as well. 2 '

Readership : Manufacturers, Perfumers, Raw material
suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Content : Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not
just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production
cost, duplicacy, etc. all possible through our ground level
reporting.

Mechanical Data (w x h)
POSITION Note : Keep text 5 mm
H H InSIde FULL PAGE
FRONTCOVER | 60,000 : 18.5 cm x 23.5cm
; ; HALF PAGE
DOUBLE SPREAD 30,000 42 cmx 30 cm DOUBLE SPREAD
: FULL PAGE . 15,000 21 cm x 30 cm :
: HALF PAGE . 10,000 i  18.5cmx13.5cm |
QUARTER PAGE 7,000 9cmx13.5cm
. VISITINGCARD | 3,000 9cmx5cm STRIP
STRIP 4,000 18.5cm x5 cm
Note : 20% extra for Advt in first 20 pages. All rates are excluding 5% G.S.T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK QUARTER VISITING
State Name : Delhi, Code : 07 Alc No. : 070463400000052 PAGE CARD
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, |.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in




C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 || 1
Tel no: +91 9899881184 www.fragranceofvirtue.com

Fragrance Of Virtue Pvt. Ltd.'|

BAMBOOLESS
INCEENSE

Welcome to Fragrance of Virtue, where we
; specialize in engineering a wide range of
incense products, including Agarbatti, Dhoop Sticks;
Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961

S RUDBAKSH AR

Order nowon: Website: Product Characteristics: QOur Commitment:
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Fag. No. 8147003

TM NO 4243654

o DISTRIBUTORS o

SZTRN
SISO

%
9001:2015

VOCAL FOR LOCAL o

Reg. No.: CIR-165893/2019-Transfluthrin
(Mosquito coil sticks) (402)-245
F. No. 90809-F/9(4)/2019

currently providing to re-packers of uttar pradesh, madhya pradesh & bihar

Distributorship is to be given at all India level,
You can also build your brand by using our license number.

By typing an agreement, the work of re-packing is also given but

there the name of your company will be Manufacturing of Gayatri
Industries and Marketed by

2,‘{,: 2

| :-I'VIanufactured & Marketed By:

{GAYATRI AGARBATTI WORKS & INDUSTRIES

@ Plot No.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
© 7588770217 / 9371639924 & gayatriagarbatti.g@gmail.com
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Beipatra

Manufactured & Markeled by : For any complaints or feedback contact
our cusiomar cang hasd al rmanulaciuring

RATHORE POOJA PRODUCTS (P.) LTD. | Aguress Phone ho,
Factory : DEEDARGANY, KANNALL - 209725 LR INDIA | & www.rathorebrothers.com
Custormer Care Mo, | S044685606 Kl b.comidespsagar.in

E-mnail : info & rathorebrothers,com REGD. NO. 891969




) Disyastea

55::&;'_5,5

Anusthan

EXCLUSIVY QREALITY
i b4 a2

CDivyastra )
4
'

e

T
—

Blossom

ESCLUVAIVE OLALTTY

Musk

NN E (ALY

DPB PRODUCTS
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Kabira

facebook. com/dpb divyastra
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CALL FOR BUSINESS ENQUIRY :
+91 7228847474

Unit 2
T abe -1 Pankl Enduserial Amea

Pamki Banpor Mizar, Littar Pradesh - 208030

Website : www.divyastra.store



