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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

SACHEE
Fipune

D-11 & D-12, Sector 2, Noida - 201301
E: sales@sacheefragrances.com

For
Mothercare
& Babycare

Care begins
with purity

Sachee Fragrances creates gentle, safe
scents using 100% pure essential
oils—perfectly suited for mothercare and
babycare products. Designed with care for
pregnant women and newborns, our
formulations offer soothing comfort and
trusted purity. Because when it comes to
mothers and babies, only the safest
fragrance will do. -

SACHEE FRAGRANCES & CHEMICALS LTD.

T: (0120) 253611 | 2536222
W www.sacheefragrance
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Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING
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LUXURY BOXES | FOLDING CARTONS | CORRUGATED CARTONS
CANISTER TUBE PACKAGING | PAPER BAGS | FLEXIBLE PACKAGING
PET BOTTLES | STICKERS | LABELS | CATALOGUE | BROCHURE | HANG TAGS
STATIONARY PRINTING | GLASS BOTTLES

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power, Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.
Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978

SHRIPAL R. PATEL : +91 93270 0BGO0T, +91 92652 68451
VRUND 5. PATEL : +91 99797 46422 | SHUEH 5. PATEL : +91 82384 91327

@ ® # @oceansdeepprinters
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Customer Care :
91 80 41222660

Email : info@charuincense.com
Web : www.charuincense.com

CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,
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Manufactured & Marketed By :

BHAGAT

Nishan Products Pvt. Ltd.
305, 306, 307, 3rd Floor, Madhusudhan Business Park,
Near Man Petrol Pump, Naroda, Ahmedabad-382 330, Gujarat, INDIA.
Web : www.nishanproducts.com | www.nishanproducts.in
Customer Care : +91 - 79 - 2282 3419 | (m) +91 84019 33418
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Gujarat Agarbatti Industry
Unites for a Stronger Tomorrow

Community (GAPBO) took a defining step

towards shaping the future of the incense
industry with its landmark meeting held on 19th
July 2025 at Hotel Hillock, Ahmedabad. Bringing
together 23 leading brand owners and packers, the
gathering was not just an exchange of views, but a
demonstration of solidarity and foresight. Across six
hours of constructive dialogue, members addressed
pressing challenges that have long affected the
industry—shrinking profit margins, rising labour
costs, irregular pricing practices, lengthy credit
cycles, and the growing concern of duplication and
trademark violations. The conversations, while
candid, carried a spirit of collaboration that marked
the day as historic for Gujarat’s incense sector.

The Gujarat Agarbatti Packers & Brand Owners

Among the resolutions, effective from October 1,
2025, were crucial measures aimed at restoring
balance and discipline to the market. Standardisation
of pouch weights, rationalisation of MRPs, and
alignment on pricing emerged as key priorities.
Members also agreed to strengthen hiring ethics by
insisting on No Objection Certificates before
employingsales staff, while the creation of adedicated
fraud-alert group promises greater vigilance against
defaulting buyers. Equally noteworthy was the
commitment to end product duplication, uphold
trademarks, and focus on brand-building. In a market
where consumers still often ask simply for “agarbatti”
without naming a brand, GAPBO’s pledge to invest in
consumer awareness and brand recall represents a
forward-looking vision. What set this meeting apart
was the reaffirmation that cooperation, not rivalry,
will shape the industry’s progress. By reducing over-
dependence on schemes and focusing instead on
quality, service, and innovation, members are laying
the groundwork for sustainable growth.

The GAPBO meet was not merely about business
decisions—it was about safeguarding tradition while
embracing modern challenges. United in purpose,
Gujarat’s agarbatti community has signalled that its
future will be built on ethics, strength, and collective
progress.

M. A. Farooqui

TERId 3PRe! 38T
HAqd B & fee qry-ary

TR SRS U 37R e 3 Heyfie!
(GAPBO) 7 19 T 2025 i 3TGHIETG
giee fgeiier H Ueh St ok MAITSId ol | 9H
T o 23 TR 3TRaT ot 3R Yened wnfier
TV | g Ok SITriia o1 et et o, afeen Tehar
3R fHeTent 3T S o1 Yehed AT | B ©I Tedt
9 doch § g SIed HEl W T g5—HH g
AT, ST ASIgd, Sa¥did &M, o 99 deh
Y Tg 9T T 3R TR J ST 9 el
Ty | oft F et ST T T SR |y
fAetert ge1 fHepTer= oht i feam |

Jooh B %% el fore T, S 1 3R 2025
Y AN B | §TH 400 UTH TS Tl TS FETR
360 ITH AT, STH B e AT 7R forshrenfifa
! TG Y gt Al 3MissieR gidfthane (NOC)
AT A | SRATEY ohie ofTel EIER] & e
o feTQ Ueh thiie-31etd YU o1 a1 +ft ot ga |
iy g ag aa forar man i 9oft Tew= dieee
Tl o foriyr ® WA 3R 219 sl il uga™
S W HE S| VY GEg O S ST
ﬁQ, GAPBO T IUHIRIT SITEhdl 3R e
fehier W foraren ot oot el e € | 36 doh
& forrwar ag @ foF S Y Wit @ snER
T 81 SIfesh TgaNT B | ST @hiy 2
3 ST T, AT 3R SHFERT W & I
& W e gaa ¢ |

GAPBO ' Ig dd &t =R =g, afcen
ORI R YOI U - SH Rl gAifal s
31T T JTET &t | TSR 3T SRS ST 37
TehaIE IR TaTelc, Aok 3Tk avereh! <hl e
A e g & el AR § 1m

SUGANDH INDIA SEPTEMBER-2025 11



AII kinds of \ ‘l

Raw Agarbatn \\ .

Ma-nufacturer  ?‘ \ |
um\w il

i m\\:ﬁ‘ o | i

For More Details

Mohd. Shakir (€) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com
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FROM GUJARAT TO ACROSS THE NATION -
THE FRAGRANCE OF JB PRODUCTS

POWERING GROWTH WITH QUALITY THE SHAH
FRAGRANCE SUCCESS STORY

GUJARAT AGARBATTI PACKERS & BRAND OWNERS
UNITE FOR STRONGER INDUSTRY FUTURE

BRAND NEWS

BIG SAFARI LISTENS TO US AND VALUES OUR
SUGGESTIONS - PRAMOD VAISHNAV, NEW BALAJI
AGENCY, NASIK

GITE PERFUMERY WORKS A BIG NAME IN NASHIK’S
AGARBATTI & FRAGRANCE INDUSTRY FOR DECADES

LARGE MARKET FOR AGARBATTI IN NASHIK DUE TO
PILGRIMAGE AND TOURISM: JITENDRA SUCHDE

LOCAL MANUFACTURERS CONTROL
70% OF NASHIK MARKET: MANOJ AGRAWAL

AWARENESS OF QUALITY LEADS CONSUMERS TO
PREMIUM PRODUCTS: UJJWALA PATIL

NASHIK MARKET REPORT
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FROM GUJARAT TO ACROSS THE NATION
— THE FRAGRANCE OF B PRODUCTS

Incense Industry Has Seen Many Changes in the Last 10 Years: Sumit Patel

The incense and dhoop industry has changed rapidly over the last 10 years. There was a time when
manufacturers focused more on margins, but now most producers are concentrating on the
quality of their products. Likewise, credit sales had long been a major problem, but manufacturers
have now formulated policies for distributors regarding supply, margins, and returns, which has
reduced such difficulties. Mr. Sumit Patel of JB Products, Ahmedabad, shared this information in
an exclusive conversation with Sugandh India, stating that when he entered the incense and
dhoop manufacturing business in 2013, being new, he had very few expectations. But today, when
our products have made their mark not only in Gujarat but also in Maharashtra, Rajasthan,
Karnataka, Kolkata, Bihar, Jharkhand, Madhya Pradesh, Uttar Pradesh, Punjab, Haryana, Delhi, and
Himachal Pradesh, our responsibilities have also increased. He said that a major reason for this is
that our products, compared to other companies, are better in both quality and price. Therefore,

it can be said that today there is no monopoly left in the incense and dhoop industry.

48 SUGANDH INDIA SEPTEMBER-2025



nswering one of
Sugandh India’s
questions, Sumit
Patel said that he
previously worked

in the telecom sector
under the name JB
Communication.
After working for
about two years, he
felt that he should

do something with
real quality, and that’s why he decided to enter
incense and dhoop production. Initially, they
made incense and dhoop without any particular
vision, but he kept working hard with the desire
to see his products become the best in the market.
Regarding the brand name, he explained that JB
is named after his father, who is a farmer, while
he himself took an interest in business. Today, JB
has more than 210 product ranges. He shared that
their beginning was quite different—if they could
save 210,000 a month from production, they
considered it an achievement. But now, things
have changed. In 2019, they started preparing

to make new and premium-quality products and
launched several brands, but just nine months
later, the COVID-19 pandemic struck.

Sumit Patel told Sugandh India that, strictly
speaking, their best-quality premium products
could only truly enter the market after the
pandemic, but even so, it was a good start—and
they did not stop thereafter, continuing to achieve
success. Among JB’s most popular and talked-
about products are Rose Oudh and Rang Birangi.
Under the Rose Oudh name, the company
produces incense sticks, dhoop, dry sticks, cones,
and sambhrani cups. Additionally, among the
company’s 210+ product ranges are incense
sticks, dhoop, dry sticks, cups, long sticks, and
wet dhoop. The company produces products from
economy to premium ranges, priced from %5 to
%600 per pack. In response to a question, he said
that the %5 market is very limited, but they are
still present in it. The company’s main markets are
Gujarat and Rajasthan, followed by Maharashtra
and Madhya Pradesh. He mentioned that the
company formulates strategies and marketing
plans according to each state’s market. During
peak seasons, they also offer various schemes.

SUGANDH INDIA SEPTEMBER-2025 19
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In response to another question, he
said that even the largest companies no
longer have a monopoly in the incense
industry. There is room for everyone
in the market—whoever delivers
better quality will be welcomed. He
stated that in the 350 box and zipper
pack segment, the quality and price
they are offering is unmatched by any
other company. That’s why, when a
customer buys a 350 product and finds
it better than expected, they feel it’s
worth the money. Regarding expansion
plans, he said they are not entering the
FMCG sector yet, nor are they directly
exporting. The company’s products
are sent abroad through other traders.
He further shared that they are soon
building their supply network in the
remaining states of India, as their
incense sticks, wet dhoop, dry sticks,
cups, and cones are all available from
economy to premium ranges—thus,
they are on their way to becoming a
pan-India brand.

When Sugandh India asked what
challenges he faces in the industry,

Mr. Patel said that problems exist
everywhere, and this industry is no
exception—issues of quality, pricing,
margins, and credit sales persist. They
have managed pricing and quality well,
and their products today are better
than any other company. Similarly, for
credit sales, the company has created
a policy and follows it for payments.
They do supply goods on credit to
dealers and distributors, giving them

margins, but they must return payments
on time. They do not force anyone to
take goods—only supplying what is
requested. If, after selling the goods,
payment is not returned, the company
stops dealing with them. He added that
the company has a return policy for
defective goods, but distributors who
return goods without valid reasons are
not supplied again.

Speaking about the festive season,
he said that they have introduced many
new products this year as well. In wet
dhoop, they have launched jumbo
zipper packs, premium masala incense
sticks, and long sticks in the new range.
They have also introduced a 200-gram
jar pack, which no other company
has yet launched in this packaging.
The dhoop, cone, and stick are all of
premium quality, priced at ¥200.

Through hard work, superior
quality, and precise marketing
strategies, JB Products has built a
strong presence not only in Gujarat
and Rajasthan but also in many
other states across the country. Even
amidst challenges, Mr. Sumit Patel’s
vision and commitment have been
instrumental in paving the way toward
becoming a pan-India brand. The
launch of new and unique products
during the festive season is proof of
their innovation and dedication to
customer satisfaction—elements that
will help their business reach even
greater heights in the future.®
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A gentle touch of serenity
in every moment

J B PRODUCTS

Plot No. 9, Ubkhal G.1.D.C,, Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 93288 66755 info@ jbgujurat.com www.jbpgujarat.com

i



N

SRl
pringield

_-W;'e_Don’t Do Projects...We Do Partnerships.

Life is a Miracle, Every breath we take is a Blessing
Now it's time to inspire every moment with Springfield Fragrances.
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Kora Gulab

Premium Wet Dhoop

N

Premium
Quality

f

Crafted by
Artisans

Address:
#24, Gangadhar nagar, 3rd main sarakki gate, E-mail: info@forestfragrance.com

Kanakapura main road, Banashankari, Customer care no: 08026712538, 6362-547943
Bangalore-560078. Website:

www.Forestfragrance.com
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Powering Growth with Quality
The Shah Fragrance Success Story

Punit Shah Scaling Up the Brand with Vision and Strategy

o

-
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Shah Fragrance has emerged as one of the leading manufacturers of agarbatti and dhoop products in
the country. The Shah Fragrance brand currently offers over 300 product varieties and ranges,
which include agarbattis, dhoop sticks, 3-inch dhoop, 2-inch cones, sambrani cups, wet dhoop, 5-feet
long agarbattis, and fragrance camphor tablets. In an exclusive conversation with Sugandh India,
Mr Punit Shah, the head of Shah Fragrance, stated that the company regularly launches new quality
products and ranges based on market demand and seasonal festivals. He revealed that Shah Fragrance
will launch several new varieties of bamboo-less products soon. “There is a growing demand for
bamboo-less products. Although we already have a few in our catalogue, we are expanding the range
further,” he said. In addition, the company is introducing new products in categories such as camphor,
attar, roll-ons, camphor tablets, and Camphor car fresheners. The Camphor car freshener range
currently includes six fragrance variants—Gulab, Chandan, Mogra and Jasmine, among others—used
to create a fragrant environment inside vehicles.

24 SUGANDH INDIA SEPTEMBER-2025



r Punit Shah told
Sugandh India that his
grandfather, Khushal
Das Shah, started the
agarbatti business in
1972, and he and his brother Harsh Shah
represents the third generation of the family
in this trade. His father and uncle contributed
significantly to their business. Earlier, the
Shah family was involved in agarbatti trading
for several companies based in Bengaluru.
However, when Mr Shah took charge, he
began manufacturing under their own brand
in 2010. In response to a question, he said,
“We focus on quality because customer
satisfaction is our primary goal. All our
products are well-received in the market.”

When asked about the challenges in
establishing the Shah Fragrance brand, he
said the family offered complete support.
“When we started manufacturing, we were
already engaged in trading, and people in the
market were familiar with us. It helped reduce
bottlenecks considerably. Thanks to our
trading background—We already had a
well-established marketing network.” He
further shared that low-cost agarbattis were
popular in the past, and when they
introduced high-quality products, consumers
appreciated them. Responding to another
question, he said, “Our Cool Water, Pavitra,
and Loban agarbattis are especially popular.
There is a growing demand for Zippers and
other bamboo-less products, and the
company is expanding its range accordingly.”

In response to questions about Shah
Fragrance’s marketing strategy, Mr Punit

66

Our Cool Water, Pavitra,
and Loban agarbattis
are especially popular.
There is a growing
demand for Zippers and
other bamboo-less
products, and the
company is expanding
its range accordingly. 99

Shah explained that, as a pan-India brand,
their products are available across all states.
“Distributors from other states often
approach us just by hearing the brand name,”
he said. Besides Gujarat, Shah Fragrance
products have a strong presence in
Maharashtra, Rajasthan, and Madhya
Pradesh. He noted that their Loban Dhoop
Stick is especially popular in South India,
including Karnataka, Andhra Pradesh,
Telangana, and Tamil Nadu. Sold under the
name Shah Fragrance Loban, this product
stands out distinctly from others in the
market. “All our products carry the Shah
Fragrance name and are named based on
their quality and fragrance profile,” he added.

In addition to the domestic market, Shah

SUGANDH INDIA SEPTEMBER-2025 25
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Fragrance also exports to Malaysia, Dubai,
Mauritius, Australia, Bangladesh and several
African countries. Mr Shah revealed that the
company has 10 distributors in Ahmedabad alone.
Alongside wholesale operations, they run three
exclusive retail outlets selling premium, high-
quality products under their brand. “Many
customers specifically come to these outlets for
premium products. They can find the entire
product range here, including certain exclusive
items not available in the general market,” he said.
These retail counters offer agarbattis, dhoop
sticks, and a variety of puja items. “We also offer
quality puja products from other brands at these
outlets,” he added.

In response to a question about the future of the
agarbatti industry, Mr Punit Shah said the outlook
is optimistic. “There will be more quality products
in the future, and the demand will continue to
shift towards high-quality offerings,” he stated.
Despite rising costs of raw materials and other
operational expenses, Shah Fragrance remains
committed to quality. “We never compromise on
quality. Instead, we manage pricing by slightly
reducing the product weight while maintaining
quality,” he explained. Speaking about plans, he
shared that the company has acquired a
10,000-square-yard full-scale manufacturing unit
for all kinds of incense products. “We have
installed state-of-the-art machinery. With
everything now produced in-house, we can reduce
costs and maintain strict quality control,” he said.
He added that in-house production also enables
the company to respond quickly to market
demand and ensure a timely supply of products.®
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Gujarat Agarbatti Packers & Brand Owners

Unite for Stronger Industry Future

Resolutions to be implemented from 1st October, 2025

mong the prominent
attendees were Pratik

Bataviya of Utsav,

Sagar Popat of

Somnath, Vasudev

Kotak of Shreeji, Nitin
Patel of Incense Parivaar Pvt. Ltd.,
Anand Shah of Kalpana, Rakesh
Patel of Jesal, Jignesh Shah of Shree
Siddhi, Punit Shah of Shah
Fragrances, Bimal Acharya of Bimal,
Milan Dudani of Zebra, Kapeesh
Chandak of Kamdhenu, Chirag Shah
of Neev, Prakash Lakhani of Flourish
Fragrance, Sandip Patel of Nishan
Products, Brijesh Patel, Hardik
Brahmbhatt of Jyoti Products, Sumit
Patel of B Products, Vinod Patel of
Dhanlaxmi, Jayshilbhai Rajani,
Manavbhai Rajani, Navnitbhai of
Pushti, Nirajbhai Shah of Arsi, and
representatives from Charbhuja
Agarbatti. Special guests invited
included Mr. Popatlal Rafaliya,
President of GAMDA, and Mr.
Mukesh Shah, Vice President of
GAMDA. Mr. Mukesh Shah was
present and participated actively in
the discussions.

30 SUGANDH INDIA SEPTEMBER-2025

Core Agenda of the

Meeting
B Get-Together & Networking

B Strengthening Unity Among
Brand Owners

B Standardization of 400gm
Pouch Weight & Other Item
Weight Issues

B Discussion on Daily Wages &
Labour Concerns

B Open Forum: Addressing Other
Common Industry Issues

Key Decisions and

Discussions

B Unity and Pricing Alignment
— Members emphasised the
need for unity among
manufacturers on product
offerings and pricing to prevent
unhealthy market competition.

B 400g Zipper Pouch Issue - Profit
margins are shrinking due to the
400g zipper pouch. It was
proposed to shift weight to
350-360g without changing
selling prices, to protect
margins.

The Gujarat Agarbatti Packers & Brand
Owners Community (GAPBO) hosted a
landmark get-together in Ahmedabad on 19th
July 2025 at Hotel Hillock, bringing together
leading incense brand owners and packers
from across the state for a day of unity,
collaboration, and decisive action on common
industry issues. The meeting, held from 12:00
PM to 6:00 PM with lunch and high tea, saw
participation from 23 prominent members of
the community. The aim was to address
pricing challenges, product standardization,
labour concerns, and collective strategies for
market stability and growth.

Labour and Wage Concerns

- Due to government wage
regulations, manufacturers are
finding it difficult to pay
minimum wages, hence
reduction in working days to
adjust costs.

Credit Period Issues - Payment
cycle is 6-8 months from the
time raw agarbatti production
begins (as highlighted by
Dhanlaxmi).

Salesman Salaries and Ethics

— Sales staff salaries average
350,000-%60,000, but attrition
is high. Concerns were raised
over salesmen working for two
companies simultaneously — on
payroll with one, while
supplying distributors to
another on commission.
Members agreed to:

Verify background through
mutual communication.
Request a No Objection
Certificate (NOC) from the

previous employer before
hiring.



Fraud Prevention — Members
proposed creating a dedicated
“Fraud Party” group to alert
everyone about defaulting
buyers.

Product Duplication and
Trademark Protection — All
members pledged to avoid
duplicating products and to
respect registered trademarks.

Reduction of Schemes - Instead
of excessive promotional
schemes, members will focus on
offering better rates, improved
quality, and better service.

Consumer Awareness &
Branding — Consumers often
request generic “agarbatti”
without specifying a brand
(unlike tea buyers asking for
“Wagh Bakri”). Changing this
will solve a lot of issues but
requires long-term investment
in branding to build brand
recall.

Friendly Cooperation Over
Competition — The community
urged all members to build
friendships first, fostering
cooperation instead of rivalry.

Brand-Building Innovation

— Members were encouraged to
invest time and thought into
unique branding rather than
copying competitors.

Carton Packing Guidelines

- Mixing too many different
items in a single carton slows
production and causes
distribution challenges.
Members agreed to limit cartons
to 3—-4 items and specify this
clearly in price lists.

Two-Cheque Payment Security
Method - It was advised to take
two cheques from buyers — one
for 5,000 and another blank. If
payment defaults occur, deposit
the 5,000 cheque first to verify
signatures, then proceed with
the security cheque if necessary.

Inventory Management —
Reduce product variety and
focus on increasing sales of
fewer, stronger products to
simplify inventory handling.

Industry Representation for BIS
Standards — AIAMA is working
to include the agarbatti industry
in BIS standards. GAPBO will
appoint a representative to
coordinate on this matter.

Government Schemes for
MSMEs -

ZED Certification: Offers
benefits such as interest rate
waivers, processing fee waivers,
exhibition expense subsidies,
and up to 50,000 for foreign
courier costs.

CGTSME Scheme: Higher
interest in the first year, then

reduced to around 9.5%, with
no property mortgage required.

Conclusions & Resolutions

B Salesman hiring to be preceded
by direct verification or NOC
from previous employer.

B Fraud parties to be posted in the
“Fraud Group” or “Branded
Incense Makers” group.

B Credit Period: Maximum of 30
days to be enforced for all
distributors.

B 400g Zipper Standardization:
‘White 400g zipper to be
changed to 360g with
immediate effect; MRP capped
at ¥150. GAMDA will issue an
official circular with all
members’ signatures.

B Salesmen working for two
companies to be reported and
stopped immediately.

B Implementation Date for
Resolutions: October 1, 2025.

The GAPBO meet closed on a
strong note of unity, with members
reaffirming their commitment to
building a more organised, ethical,
and profitable agarbatti industry in
Gujarat — where cooperation, fair
practices, and brand value take
precedence over short-term

competition.H
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1ISO 9001:2015, WHO-GMP, HALAL, ORGANIC CERTIFIED MANUFACTURER OF ESSENTIAL OILS, HYDROSOLS, CARRIER OILS,
NATURAL AND AYURVEDIC PERSONAL CARE PRODUCTS, PERFUMES AND FINE FRAGRANCES

Head Office: Govindam House, 127/439, W1 Saket Nagar, Kanpur 208014 (Uttar Pradesh) INDIA
EMAIL : info@goodnessofnature.in  Website : www.goodnessofnature.in Phone: +91-8808044448, +91-8808055558



The Pure and Auspicious Incense Products of

Pa rivaa I’ Elevates the Atmosphere,
Uplifting and Purifying the Surroundings
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Manufactured by :

INCENSE PARIVAAR PVT. LTD.

Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist. Gandhinagar-382305
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SYNYDRY A DevDarshan Expands Premium
Portfolio with Parfum Dhoop Sticks Range

With a legacy that spans more than 70 years, DevDarshan

is redefining the premium dhoop segment through the
launch of its bamboolesss Parfum dhoop stick collection.
Designed to deliver a premium fragrance experience, the

Parfum series is available in four unique varieties: Firdaus, i HiE
Blossom, Majestic, and Imagination. Each pack contains 70g Do " Do
of high-quality bambooless dhoop sticks, with an MRP of : & Blossom
365. '

The Parfum range has been created to cater to the growing
demand for premium fragrance products in the devotional
and lifestyle segments. DevDarshan has combined decades
of manufacturing expertise with carefully selected aromatic
ingredients to craft a blend that meets both traditional
preferences and modern expectations. The bambooless

design enhances the purity of the fragrance while reducing
smoke interference, making it suitable for a wide range of
environments. Each fragrance in the Parfum range offers a distinctive aromatic profile. Together, these four variants offer
retailers and distributors a versatile selection that appeals to diverse customer preferences. The price point of 365 for a 70g
pack positions it as an affordable luxury, making it accessible to a wide audience while offering a strong value proposition.

The launch of the Parfum range further strengthens DevDarshan’s reputation for quality and innovation in the dhoop
stick segment. With its heritage dating back to 1954, the brand has consistently evolved with changing consumer trends
while maintaining its core values of authenticity and excellence. The premium positioning of Parfum aligns with the
growing market segment that seeks superior fragrance quality, aesthetic packaging, and a refined product experience.
More information is available at www.devdarshandhoop.com.®

Charu Perfumery House:
Pioneering India’s First Jar-Packed Organic Agarbatti

A trusted name steeped in tradition, Charu Perfumery House has always been known for its authentic fragrance
products. Now, the brand has taken a bold leap into the future with the launch of India’s first 50g Jar-Packed 100% Organic
Agarbatti - an innovation that combines eco-consciousness with convenience.

Packaged in a sleek, resealable jar, this product is designed to retain freshness while offering a modern, compact solution
for daily use. Made with 100%
organic  ingredients, these
agarbattis promise a refined
texture and long-lasting aroma,
appealing to consumers who value

i sustainability and wellness.

A By combining eco-friendly

i packaging  with  traditional

. incense-making expertise, Charu

Perfumery House has created a
ROSEMERY

GULAR

ﬂ productthatsetsanewbenchmark
=== in the industry. With this launch,

the brand proves that it is not only

keeping pace with modern

HASTURI

MEDITATION

lifestyles but also leading the way

WAMILLA WHITE SAGE CHAMDAN CITROMELLA

towards a greener, more conscious
future. W
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MASCHMEIJER AROMATICS
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A LEGACY OF 60+ YEARS OF MUSKS
AND UNFORGETTABLE SCENTS
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Speciality Chemicals, Essential Oils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.




Siddhi Fragrances 3 in 1 Premium Sambrani Cup:
Blending Tradition with Innovation

From Ahmedabad to across India, Siddhi Fragrances
has earned a reputation for premium qualityincense
that carries a unique character of its own. Instantly
recognizable with its striking red colour, Siddhi
products are known for their authenticity,
craftsmanship, and distinct aromatic appeal.

This festive season, the brand has introduced
something truly special — the Siddhi 3-in-1 Premium
Sambrani Cup Monthly Pack. Marking a first in
India, Siddhi

W g e = K APOOR GLGAL

has curated a | b 2 : L
premium s e e
offering of 30 A [ m“ﬁ;\‘]'.
handcrafted : . -

cups, bringing

together three

sacred

fragrances: Kapoor Gugal (a pious blend of pure camphor and gugal), Gugal
(believed to bring peace of mind and correct vastu), and Gauvedam (made with
pure cow dung and natural ingredients). The cups are enriched with a special filling
imported from Indonesia, adding to their uniqueness.

With natural, charcoal-free ingredients and hand-crafted precision, these cups
have already gained a strong response nationwide. At just 160 MRP, Siddhi once
again proves that innovation and tradition can go hand-in-hand while keeping

Naturs! lagrvaionts +{homrnal Froe+ ]l Crafiva* fremalic Fragereo

incense products accessible to all..m

|B Products: Spreading the

£y &
fragrance of Rose Oudh 2o
B
JB Products, one of Ahmedabad’s top incense manufacturers, has built a ;i -
stronghold across multiplestatesincluding Gujarat, Rajasthan, Maharashtra, > o
Madhya Pradesh, and beyond. ,l ) t"'ﬂ; ~
The brand’s success lies in its commitment to quality and its ability to adapt .--_W F?-;
to diverse consumer preferences, giving it an edge in even the most 8. =
competitive markets. RO S% !"ﬂ
With a diverse portfolio of over 210 products - ranging from incense sticks iy e
and dhoop to dry sticks, cups, long sticks, and wet dhoop - JB Products metar o :
stands as a powerhouse of variety and consistency. Among its many offerings, ‘ R C}‘ i
one range shines brighter than the rest: the Rose Oudh Collection. | er 3 ;m
A mesmerizing fusion of the delicate essence of rose with the deep, luxurious ";" : f e
notes of oudh, Rose Oudh has become a favorite for fragrance lovers across e Fe R ﬂisﬂf
India and even overseas. Available across all product segments, this line ﬂ! . i;".)'
captures the elegance of fine perfumery in everyday incense, cementing JB ey = # .
Products’ reputation as a brand that understands the art of fragrance.® i My ﬂg i Sl =
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Manohar Sugandhi

Manohar Special Keshar Gandharaj Manohar Chandan Pooja Manohar Special
Ashtagandha Powder Kasturi Gandha

Ready Paste
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Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) (Yellow tika) (Roli)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh’ Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

\d Manufactures of:
'3:4-1;- Sp. Keshar Ashtagandha | Manohar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



Neev International:
Elevating Devotion with the Royal Luxury Collection

For Neev International, innovation is not just a word
- itis a guiding principle. Already a market leader with its
camphorburner machines, the brand has made impressive
strides in incense products, offering customers a wide
selection that blends tradition with affordability.

This festive season, Neev has unveiled the Royal
Luxury Collection, a premium incense range designed to
make every prayer and ritual more meaningful. The
collection introduces four enchanting fragrances: Shirdi
Waale, Tejasvi Aura, Vedic Aura, and Golden Bakhoor.
Each fragrance carries its own distinct charm, from
deeply spiritual to richly luxurious, ensuring there is
something for every devotee.

Packaged in vibrant, colorful boxes and priced at 3120
MRP for 90g, the Royal Collection is not just about
incense - it is about creating a sensory experience that
elevates festive devotion. With this launch, Neev
strengthens its identity as a brand that brings
premiumness within reach of the everyday consumer..H

Skyora: Redefining Premium Incense Experiences

| e s o One of the newest entrants in the

sKY RA industry, Skyora has already started turning
heads with its impressive growth and bold
product line. The brand has made strategic
inroads into both domestic and export
e markets, offering a wide range of incense
Fheenie

that appeals to both premium and mass
segments.

Among its star offerings are the Skyora
Premium Masala Incense sticks, crafted with
100% natural ingredients and hand-rolled
with care. Available in timeless fragrances
like Heena, Chandan, Oudh and many more,
these battis deliver an aromatic experience
that lingers for hours even after burning.
Consumers often remark that a single stick is
enough to fill an entire space with fragrance.

Catering to high-end consumers, these
premium incense sticks come in elegant 250g
boxes priced at 31000 MRP. Their strong
demand during the festive season is a
testament to the superior quality Skyora
offers. With over 200 export products and a
growing domestic presence, Skyora is fast
establishing itself as a name to watch in the
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incense industry.®
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Shah Fragrances:
Innovation Meets Affordability
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Shah Fragrances, one of the leading names from Ahmedabad, continues to impress incense lovers with its focus
on premium quality, innovation, and reasonable pricing. This festive season, the brand has introduced an innovative
product that has quickly caught consumer attention — the 6-inch thin bamboo less sticks.

Resembling traditional incense sticks but without the bamboo, these incense sticks offer a cleaner burn and a
richer aroma. Available in six delightful fragrances - Sukhad Chandan, Cool Waters, Oudh King, Sweet Rose, Jasmine
Flower, and Fresh Mogra - they cater to every mood and preference.

With 90g packs priced at just Y75 MRP, Shah Fragrances ensures that high-quality, innovative incense remains
affordable and accessible. This unique product launch highlights the brand’s ability to blend creativity with consumer

demand, reinforcing its strong position in the incense market.®

Fragrance cone That Lasts Longer: RKT Launches Fluratone

In a market filled with traditional incense options, RKT has
introduced its latest innovation — the FloraCone, an incense cone i I
designed to combine elegance with endurance. What makes this product
stand out is its flower-shaped base, which not only adds a touch of beauty
but also provides stability while burning.

Unlike regular dhoop cones, the Flora Cone is taller in size, giving it a
significantly longer burn time and ensuring that the fragrance lingers for
extended periods. This makes it especially suitable for daily prayers,
meditation, or festive occasions where a pure, soothing aroma is desired.
Each pack of RKT Flora Cone is priced at just 3165 with a net content
of 300 grams. For bulk requirements, the product comes in a standard
case pack of six dozen cones, making it convenient for retailers and
distributors alike.

With its lasting fragrance and unique design, RKT’s Flora Cone
promises to elevate the incense experience — a blend of tradition with
thoughtful innovation.®
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Big Safari listens to us and values our suggestions

- Pramod Vaishnav, New Balaji Agency, Nasik

_

.
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Inthe world of business, everyone works to earn profits and grow their
ventures, but there are some businessmen who treat their associates
and staff with exceptional respect. Nagpur’s Big Safari is one such
company that not only maintains a strong business environment
but also values respectful behavior. This was shared by Mr. Pramod
Vaishnav, head of New Balaji Agency, Nashik, who is involved in
distribution and trading for Big Safari as well as companies like

Charbhuja, Poojan, and others.

In a conversation with Sugandh India, he
said that not only the owners of Big Safari
but also their staff are very courteous,
respectful, and well-spoken. He added
that while challenges do arise in business,
the company listens to their concerns and
provides solutions.

New Balaji Agency was established in
2002 by his father, Mr. Shravan Das
Vaishnav. Pramod ji explained that his
father was employed earlier, then became
a super stockist for Tiger Phenyl, and later
entered the incense distribution business.
Indore’s Jaymala Agarbatti, which was made
by people from their Vaishnav community,
was among the first brands they took up.
Today, alongside incense, their firm also
deals in FMCG cleaning products such as
Tiger Phenyl, Hipolin detergent, mops,
and wipers. They also have their own
line of cleaning products like liquid soap
and repacked acid. In 2022, they started
working with RKT through a family
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connection in Pali, Rajasthan. Later, when
there was demand for Big Safari products
in the market, they also began selling them.

He emphasized that Big Safari is not the
kind of brand that forces its distributors to
push products; instead, it listens to them.
For example, in Nashik, they requested
a roll (roll) pack with fragrance, and the
company delivered. At one time, they had
discontinued their Rangoli Black incense,
but upon his request, they made a roll pack
specifically for his market. The company
even seeks suggestions on product design,
pricing, and packaging. That is why, he
said, he sells the 200-gram roll pack only of
Big Safari.

In response to a question from Sugandh
India, he explained that while he handles
distribution for Nashik, the company treats
him like a super stockist, as demand is so
high that he often cannot fulfill it entirely
for places outside Nashik. Ideally, supplies
should extend up to Malegaon, but if

anyone directly requests products from
the company in that region, Big Safari first
consults him. Only if he says he cannot
supply, does the company ship directly.
This, he says, effectively makes him their
super stockist. Earlier, they operated
across both Nashik and Ahmednagar, but
now they cater to nearly 1,500 counters in
Nashik alone.

Speaking about the Nashik market, Pramod
said it is a very strong market. Here, even
regular 10 products sell consistently,
but the 200-250 gram roll packs have
the highest demand. On the other hand,
demand for zipper packs and boxes is
relatively low. Among the most popular
brands in Nashik are Cycle, Zed Black,
RKT, Kalyani, Forest, Big Safari, Balaji,
First Choice, Delta, etc. However, in terms
of sheer volume, Nandini and other local
manufacturers’ products dominate, as
they offer better variety, quality, quantity,
rates, and profit margins. A new local brand
called Arjun has also entered the market.
Thus, it can be said that local brands
dominate Nashik, along with significant
demand for products from Bengaluru. The
market here is around 75% incense sticks
and 25% dhoop.

On the subject of bamboo-less products, he
said these products have justbegun entering
the market and currently have limited
customers, though the range is vast. Earlier,
only 15 dhoop products were sold, but now
even premium dhoop is in demand. At his
counters, both wet and dry dhoop sell. In
wet dhoop, brands like Cycle, Zed Black,
Prabhu Darshan (Punjab), Poojan are
popular. He also noted that Sambrani cups
do not have a large market in Nashik—sales
rise only during festivals and puja seasons.
Still, products from all incense and dhoop
companies offering cups can be seen on
retail shelves.

In sandalwood tika, the brands Manohar,
Hari Darshan, and Nagpur’s Safal, SS
Atre are among the leading sellers.

Answering another question, he explained
that only 2-3 out of 10 customers buy
incense or dhoop by brand name. Generally,
a customer purchases incense and dhoop
worth around 150-200 per month. For
example, if a 200-gram roll pack costs 150
and the retailer gives one free with another,
customers end up paying only 75 per pack
and buy two rolls for X150, which lasts them

the whole month.



CFESTIVAL
. SPECIAL ]

& H
o » ")
"“-‘ o

£
o
S
Q
SINCE 1951
THAKRAL GRODP

MARKETED BY- -

SHREE SADGURU SUGANDHALAYA
K-43, M.1.D.C, Hingna Road, Nagpur (MH) 440016 .

9960237317 | 7447243650

www.indianagarbatti.com -
care@thakralgroup.in -



GITE PERFUMERY WORKS

A Big Name in Nashik’s Agarbatti & Fragrance Industry for Decades

In Nashik, one of the major districts of Western Maharashtra, Gite Perfumery Works

has been a well-known name in the incense trade for decades. Today, the family runs

its business under the names Gite Perfumery Works, Gite Agarbatti, and Gite Agency.
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n an exclusive conversation with Sugandh
India, Mr. Rajesh Vasant Gite shared that his
grandfather started this agency in 1965. At
that time, he was working in a bank in Mum-

|

bai, but he was very fond of perfumes and had good
knowledge about them. Alongside his banking
job, he began working with perfumes. Eventually,
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he founded Gite Agency in 1965. Later, the entire
family moved to Nashik and set up their business
there. Since his grandfather had good contacts with
Satya Company, they sourced products from them,
starting with Satya’s Nag Champa. After learning
the business, they started manufacturing under the
brand name Gite Perfumery. In this way, their oper-



ations expanded into trading, manufacturing, and
retailing through these three firms.

In response to a question from Sugandh India, Mr.
Rajesh said that under the Gite Perfumery brand, they
have around 110 varieties of products, priced between
120 per kg to 3380 per kg. For example, they have 6
products in the %120 range, 8-10 in the 180 range, and
8-10in the 3200 range. All products are supplied in roll
muttha packing. Gite brand products are supplied not
only in Nashik city and surrounding rural areas but
also across the Konkan region.

Regarding Gite Agency, he mentioned that they
handle several well-known companies such as Ba-
laji, Real, Nishan, Utsav, Manohar, Good Luck, Os-
wal, Forest, Utsav, and Alaukik. Apart from whole-
sale supply in Nashik, they are also active in retail.
At their counter, along with their own products,
branded items from all major companies are sold.
Some customers demand lower-priced products,
while in terms of fragrance, all types of notes sell
in the market. From time to time, the agency also
introduces schemes and targeted offers.

Rajesh Gite stated that Nashik is an excellent
market for the agarbatti industry. Here, box, zipper,
and muttha packing all sell well. Zipper pack de-
mand is rising, with 50 packs in demand, though
in jumbo packs, the 250-gram muttha pack is the
most popular. Nashik is a medium-range market.
In premium quality, brands like Balaji, Real, Forest,
and Moksh are popular, but in the medium range,
the local brand Nandini dominates. Besides this,
Cycle and Zed Black’s Manthan have a strong pres-
ence. The incense market in Nashik is about 70%
agarbatti and 30% dhoop, with wet dhoop mak-
ing up 70% and dry sticks about 30%. Both smoke
and fragrance are equally important for consumers
here. Hotels, street vendors, and food outlets es-
pecially prefer wet dhoop. Popular brands in this
segment include Manthan, Dev Darshan, Nishan,
Forest, Real, and God Gift. The wet dhoop market
is balanced 50-50 between economy and premium
products.

He further told Sugandh India that earlier Ban-
galore products dominated the Nashik market,
but now Gujarat-based companies are also gaining
ground, and Mumbai products have started sell-
ing as well. Zipper packs priced at 320-25 and box
packs at X70 are popular. At their counter, ¥75 packs
of Forest, Balaji, and Real sell very well. Balaji’s dry
sticks priced above %100 also move well. Dry sticks
with an MRP of %70 sell for around %40. Recently,
jar packing has also started appearing in the mar-
ket, with jars from Balaji, Nishan, and Real.

On sambrani sticks, he said that while they ini-
tially had good demand, sales have now declined.
Currently, Good Luck’s Chintan sells, but overall
sambrani cups are gaining popularity, reducing
the demand for sambrani sticks. In sambrani cups,
Good Luck, Nishan, and Delta are popular.

Speaking about challenges in the incense mar-
ket, he explained that some customers demand

Rajesh Gite stated that Nashik

is an excellent market for the
agarbatti industry. Here, box,
zipper, and muttha packing all
sell well. Zipper pack demand is
rising, with ¥50 packs in demand,

though in jumbo packs, the

250-gram muttha pack is the most
popular. Nashik is a medium-range
market.

cheaper products. They want the same quality as a
branded company’s product priced at 100, but ex-
pect it at X80 or even less. Balancing price and qual-
ity under such demands is very challenging.

Rajesh Gite also mentioned that the camphor
market in Nashik is very strong from the month of
Shravan until Diwali. Local packs of 20g, 40g, and
250g sell well. In camphor, brands like Nandini,
Mangalam, and OK are popular. In chandan tika
(sandal paste), Manohar and Hari Darshan are in
high demand. People here prefer dry sandalwood,
and Kashi sandal paste is also used. In perfumes
and roll-ons, Ratlam’s Aero Chem and Kelkar’s Al
Nuaim are popular, with demand growing for per-
sonal use as well. Balaji’s sandalwood and Santoshi
also sell well.

On customer buying patterns, he said that an
average customer purchases incense worth around
%150 per month from their counter, though some
customers spend as much as ¥1000-32000 on in-
cense, dhoop, and puja items. About 6-7 out of 10
customers specifically ask for branded products,
while others like to try new products every time.®
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Large Market for Agarbatti in Nashik Due to
Pilgrimage and Tourism: Jitendra Suchde

Maharashtra’s Nashik has been renowned since ancient times and through
themedieval periodtilltodayfor pilgrimage, historical sites,and agriculture-
based industries and businesses. Nashik is also called the “Kashi of
Maharashtra.” The Kumbh Mela is held here on the banks of the Godavari
River. Alongside the river are thousands of temples, including the famous
Bhimashankar Jyotirlinga temple. Just like Varanasi, almost every street

here has temples. This is the main reason why Nashik has a huge market
for agarbatti (incense), ranging from ¥5 packs to ¥1000 packs of 250 grams.
From the perspective of the incense industry, Nashik can be described as a
very vibrant market.
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Mr. Jitendra Suchde, head of Suchde Perfumery Works, comes from a

family that has been in this business for more than 75 years.

Speaking to Sugandh India, he said that his family has been in the

business since 1952. In 1978, they first started agency work for

Mastana Darbar Maratha Agarbatti and Sugandh Shringar. Suchde

Perfumery Works has its own manufacturing unit, selling under the

brands “Suchde” and “VIP,” which are particularly popular in

Maharashtra, especially in Marathwada.

n response to a question
from Sugandh India, Ji-
tendra Suchde shared that
in trading, they currently
handle distribution in
Nashik district for brands
such as Anubhav, Vidhan,
and JB. Under their own
VIP brand, Suchde Per-
fumery has 179 ranges of
agarbattis. Their products
start from small packs priced at X5 and go
up to half-kilo packs priced at ¥850. In Na-
shik, 250-gram packs sell the most. Prod-
ucts priced between 3400 to 1000 per kilo
also see strong demand. His own brand
sells well in Marathwada districts like Jalna,
Beed, Parbhani, Aurangabad, Nanded, and
Thane, but their agency-based distribution
and trading work is limited to Nashik.

He told Sugandh India that around 20
years ago, agarbatti and pooja (worship)
items were sold only in shops near temples
along the Godavari River and other reli-
gious places. But now times have changed.
Today, incense is sold across the city — in
markets, VIP markets, supermarkets, malls,
and business complexes. Within a 12 km
radius along the Godavari River, there are
numerous temples, including pilgrimage
centers like Panchavati. He also mentioned
that they run their own retail shop.

When asked about the top-selling
brands in the Nashik market, he said
VIP, Miracle, Prabhu Pooja, Zed Black,
HEM, and Sona-Chandi sell very well.
In dhoop products, Zed Black, Anubhav,
and JB are strong sellers.

Jitendra Suchde further said that in Na-
shik, the incense market consists of
about 70% agarbatti and 30% dhoop
products. Among wet dhoop, Zed Black,
Vidhan, ]JB, Balaji, Misbah, Forest, and
Dhoop Chhaon are the most popular.

In the dry stick segment, the same
companies that dominate the agarbatti
market also lead. The use of chandan
tika (sandalwood paste) is very high in
Nashik due to fairs and temples; in this
category, Manohar and Pune’s Golap
brands are popular. In camphor, brands
like Bhimseni, Biofresh, Mangalam,
505, and VN are in demand. In perfumes
and roll-ons, Aero Chem, Patel, and Al
Nuaim are the popular names.

He added that in his retail shop, the
average customer spends ¥300-3500
per month. Out of 10 customers, only
3 specifically ask for branded products.
The remaining customers usually
accept whichever products are offered
to them. B
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Local Manufacturers Control
70% of Nashik Market: Manoj Agrawal

In the religious city of Nashik, the incense and dhoop (resin incense) business is
dominated by local manufacturers. Manoj Agrawal, head of Goyal Perfumery Works,
told Sugandh India in an interview that in terms of quality, price, and supply, local
manufacturers of Nashik perform much better. This is the reason why 70% of the
incense and dhoop market here is controlled by local producers. Among them,
Nandini, Suchde, and his own Goval brand offer far superior quality and lower-priced
products compared to branded companies. In response to a question, he said that
local manufacturers are active in all forms of packaging—loose bundles (muthha),
boxes, and zipper packs. However, in Nashik, loose bundle packaging sells the most.

oyal Perfumery Works
has been working in
the incense industry
since 1956 and
manufactures under the Goyal
brand. In addition, they are also
local distributors for branded
companies such as Zed Black
and Devdarshan. Thus, from
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manufacturing to trading to
retailing, Goyal Perfumeryis a
major name.

In the conversation with
Sugandh India, Manoj Agrawal
explained that his grandfather
started this business in 1956, and
he himself is the third generation,

while the fourth generation—
Shubham Agrawal—has already
begun handling marketing. He
shared an interesting story about
how the family entered the incense
trade. His grandfather used to run
a grocery store at Gangaram Ghat,
where large numbers of pilgrims
and tourists visited. A known



acquaintance who was an incense
hawker suggested that they stock
incense from a Karnataka-based
company, and he would sell it. At
that time, incense products from
Karnataka dominated the market.
The company sent the stock, but
the acquaintance never showed up
despite repeated reminders.
Eventually, the goods lay unsold
for months. Then, when his
grandfather asked his wholesale
supplier for groceries if they could
sell it, the entire stock sold within
a week. Orders were placed again,
and thus incense from Karnataka
began arriving regularly. Later,
other companies’ products also
came in, and eventually, raw
incense manufacturers also began
approaching them. This is how
they entered the trading business.

Manoj Agrawal recalled that in
those days, only two or three
products were available. As
competition grew, their first
agency was for Champa incense
from Belgaum in red packs.
Gradually, many big companies
from Bangalore gave them
business, and trading expanded
significantly. Later, they began
manufacturing themselves, but
meeting Nashik’s specific demand
was difficult. Hence, they
eventually reduced dealings with
many companies and now focus on
distributing only two or three. For
example, they trade Meera
Perfumery products from
Ulhasnagar and Saraswati
Camphor’s 3 Pine brand. Their
distribution network covers more
than 2,000 counters across Nashik
district.

Under the Goyal brand, they
started their own manufacturing.
He said that the 10 pack
containing 25 sticks is very
popular, but only their brand and
Nandini hold a major share in this
segment. He emphasized that
across India, no company provides
such affordable incense with both
good quality and quantity.
Although Zed Black, Moksh,

Nandini’s Prem Ras, and several
outside products sell here, they
only make up 30% of the market.
Local brands—such as Nandini,
Suchde, Goyal, and four others—
hold 70% of the market.

In response to another
question, he said that large
branded companies from outside
struggle a lot in the Nashik
market. The biggest reason is the
heavy reliance on credit sales.
Payments here are cleared in 6
months to a year, something
outside companies are unwilling to
accept. His own payments also
range from a minimum of one
month to a maximum of a year. He
explained that packaging priced
between 50 and 100 (bundles,
zipper packs, and boxes) sells well
here, while products priced at 10
MRP are rapidly declining.
Retailers here earn good margins,
while wholesalers work on very
low commissions. There is also a
premium market where packs of
%100 (10 sticks or half-kilo packs)
sell. Premium brands from Balaji
and companies from Gujarat also
have a presence. Almost every
other day, a new company tries to
enter the market, but not all
survive. Among outside brands,
Zed Black, Moksh, Ullas, Balaji,
Dhoop-Chaon, Forest, and Cycle
do well, but branded companies’
share remains only 30%.

On the growing zipper
segment, Manoj Agrawal shared
that 3440 and %220 packs are
selling rapidly. He said a major
problem in the industry is price
competition, which forces
compromises in quality and
quantity. “We don’t want to use
low-quality raw materials, but we
have to because customers
demand lower prices,” he
admitted.

He added that in Nashik, the
dhoop market is growing
compared to incense. Currently,
incense makes up 70% while
dhoop is 30%. Within dhoop, both
dry and wet types have about

50-50 share. The introduction of
Sambrani Cups has reduced
demand for products like loban
powder. In wet dhoop, Manthan
sells the best, followed by Safal
from Nagpur, Devdarshan, and
Meera Perfumery. Meera
Perfumery from Ulhasnagar sells
200g packs, while most other
companies offer only 100-120g. In
Sambrani cups, Anubhayv, Delta,
and GT are popular, with GT being
the pioneer in cups.

On another question, Manoj
Agrawal explained that the incense
industry cannot be like FMCG. Its
market depends on retailers’ trust.
However, now the new generation,
better educated, is entering the
trade, and they are expected to
bring improvements. Until now,
most people in this industry were
not highly educated, usually only
completing 10th or 12th grade. But
with well-educated youth handling
the business differently, the future
will improve. He said the incense
business depends heavily on the
strength of marketing and sales
teams, which ultimately decides
the success of a product.

Speaking about camphor, he
mentioned that Nandini and
Mangalam sell the most, followed
by 3 Pine and Orkay. At their retail
counters, the average monthly
purchase of incense and puja
materials per customer is about
300. Interestingly, 8 out of 10
customers do not ask for specific
brands; they simply request
incense. Only in supermarkets or
similar outlets do customers
demand branded products. Under
the Goyal brand, incense and dry
dhoop are available from %10 up to
350 per bundle, though products
priced at R60-65 are the most
popular. Their distribution
extends as far as Trimbakeshwar
and Shirdi. He concluded by
saying that in the family, the
fourth generation—Shubham
Agrawal—handles marketing,
while he himself looks after
production and quality.®
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Awareness of Quality Leads
Consumers to Premium
Products: Ujjwala Patil

Retailing, Trading and Manufacturing at Guru Acharya Sugandhalay

If customers are made aware of the features and benefits of premium quality products, most of them will always choose to
buy only high-quality items. This has been demonstrated by Ms. Ujjwala Prashant Patil, head of Guru Acharya Sugandhalay,
Nashik. In a conversation with Sugandh India, she shared that in their retail shop, they have trained customers to prefer
premium products. They explained why slightly higher-priced products are better in quality and what advantages they offer.
Within a few years, the situation changed completely — now, customers visit their shop specifically to buy the best-quality
products. Nobody asks for cheaper brands anymore.
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A Apart from
retail, Guru
Acharya
( 5 Sugandhalay
also man-

ufactures incense sticks,

wet dhoop, dry sticks, and
sambrani cups under the
brand name Sai Dhuni.
Additionally, they handle
trading and distribution of
branded companies across
Nashik and other districts of
Maharashtra.

Ms. Ujjwala told Sugandh
India that manufacturing
under the Sai Dhuni brand
started in 2016. Their prod-
ucts are supplied not only
in Nashik but also across
Maharashtra, Bengaluru,
Delhi, and Gujarat. They of-
fer distributors and dealers
customized pricing. They
also handle distribution for
brands like Haria, Rajpal,
Acharya, Pioneer, Parnami,
and Amrutha. Ms. Ujjwala
personally manages retail

Their agency has a
strong distribution
network in Nashik

and also supplies
to Mumbai,
Kolhapur, and
Aurangabad.

operations under Guru

Acharya Sugandhalay, while
her husband, Prashant Patil,
oversees distribution in Na-
shik and other districts. The

agency has a strong network
throughout Nashik, with
product distribution extend-
ing to Mumbai, Kolhapur,
and Aurangabad as well.

At Guru Acharya Sugandha-
lay, they also retail sandal-
wood tilak, camphor, and
all puja materials. On being
asked, she mentioned that
under Sai Dhuni brand, they
manufacture dhoop, sam-
brani cups, guggal, and dry
sticks in jar and box packag-
ing. Sambrani cups are avail-
able at 3225 in jar packs, and
box packs of 12 cups have an
MRP of 100. They also pro-
duce incense sticks. Dhoop
and cups are mainly sold
locally. Their agency has a
strong distribution network
in Nashik and also supplies
to Mumbai, Kolhapur, and
Aurangabad. Pioneer and
Parnami’s distribution cov-
ers all of Maharashtra, while
Amrutha’s is limited to Na-
shik. Similarly, Sudarshan
from Indore is also distrib-
uted only in Nashik. They
have one or two distributors
in each district.

Ms. Ujjwala revealed that
the name Guru Acharya
Sugandhalay was given by
her father-in-law. Nashik has
avery good market for in-
cense and dhoop products.
At their counter, products
priced between 100-200
sell the most, with regular
demand for packs worth
100 and %80. Zipper packs
are popular, and customers
prefer mogra and sandal-
wood fragrances. Among the

top-selling brands at their
shop are Parnami, Pioneer,
and Sudarshan, although
local products are also in
great demand in Nashik. For
wet and dry dhoop, Pioneer
is most preferred at their
store. Wet dhoop is mostly
purchased by hotels and
food shop owners, while
cups have very high sales.

In response to Sugandh
India’s query, she explained
that incense sticks and
dhoop both have equal
demand (50-50%). Within
dhoop, dry dhoop accounts
for 75% of sales, while wet
dhoop accounts for 25%.
Among wet dhoop, Pio-
neer’s 350 and 80 packs
are the best sellers. Besides
this, they also sell their own
Sai Dhuni sambrani cups
and wet dhoop. In camphor,
Rajpal dominates sales.
They only sell premium and
branded products. In san-
dalwood tilak, Krishna Mu-
rari brand is popular, while
in perfumes and roll-ons,
Madani and Sagar Fragranc-
es are in demand. Sagar has
a strong market, with packs
priced at ¥200-330 and %500
selling the most. She further
shared that on average, a
customer purchases prod-
ucts worth ¥1,000-2,000
per month from their store.
Only premium products are
sold at their shop, which
means those looking for
low-priced products gener-
ally do not come. Interest-
ingly, 7 out of 10 customers
buy products only by brand
name.®
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MARKET REPORT IS4

Dominance of Local Brands in Nashik Incense Market

Nashik, Maharashtra’s fourth-largest district situated on the banks of the Godavari River, is one of
the major religious tourist destinations of India. The Kumbh Mela is held here once every 12 years.
Along with the Trimbakeshwar Shiva Temple, one of the twelve Jyotirlingas, the city also has a large
number of temples like Varanasi. Pilgrims and tourists from across India and abroad visit Nashik in
huge numbers to bathe in the Godavari, seek blessings, and explore Panchvati—the place believed

to be where Lord Shri Ram spent part of his exile.

Nashik is also strategically located 150-200 km from
Mumbai and Pune. Famous historical and religious sites
like Ajanta-Ellora caves and Shirdi Sai Temple are also just
a few hundred kilometers away. This keeps the city bus-
tling with tourists throughout the year.

Agriculture-based industries thrive here as well due to
the cultivation of cotton, onions, and grapes. Nashik
also hosts the country’s largest onion market. Because of
these factors, there is a heavy demand for incense sticks,
dhoop, and fragrance products.

According to Sugandh India’s market report, Nashik is
a market much like Varanasi, with good demand across
economy, medium, and premium products—but the
dominance clearly belongs to local manufacturers and
their brands. A unique feature of the incense market here
is that muththa (loose bundle) packaging is still the most
popular.

Nashik Market Structure

Incense sticks (Agarbatti) hold ~70% share

Dhoop products account for ~30%

Wet dhoop: 70%

Dry stick: 30%

Preference for smoky fragrances in dhoop

70% market dominated by local brands

30% share for brands from Bengaluru, Ahmedabad,
Nagpur, Pune, Indore

B Regular market runs in the 310-350 range

Consumer Segmentation

Average monthly purchase per customer: 3200
Muththa packs are most popular

Lesser demand for zipper and box packs

Due to temples, 10 products are also in demand
A 10 pack usually contains 25 incense sticks
Muththa packs: ¥50-%100 for 200-500 grams

Leading Local Brands in Nashik
B Nandini, Sachde, Goyal, Gite, Sai Dhuni, Arjun (7-8
companies in total)
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Outside Branded Companies in Nashik

B Zed Black, Cycle, Moksh, Ullas, Forest, Balaji, Big Bell,
BIC, Safari Big, Utsav, Oswal, OK, Kalyani, First Choice,
Delta, Guru Acharya, Amrita, Parnami, Sudarshan,
Pioneer, Rajpal, Anubhav, Vidhan, ]B, Hem,
Sonachandi, Satya, Real, Manohar, Good Luck, Nishan,
Alaukik, Dhoop Chhaon

Wet Dhoop & Dry Stick

B Decline seen in sambrani cups, loban powder, and dry
sticks

B Wet dhoop brands: Manthan, Dev Darshan, Hari
Darshan, God Gift, Pioneer, Sai Dhuni, Vidhan, B,
Misbah, Balaji, Safal, Meera Perfumery

B Dry stick: Balaji, Nishan, Real (introduced in jar packs)

B All agarbatti companies (Good Luck, Chintan, GT,
etc.) present in dry sticks

B Sambrani products by Good Luck Chintan, Naivedya,
GT, Nishan, Forest, Delta, Anubhav, and most agarbatti
companies

Branded Camphor Market

B Rajpal, 505, VN Product, Nandini, Three Pine, OK,
Golap, Mangalam

B Loose packs dominate in camphor

Chandan Tika

B Manohar’s Ashtagandh, Kashi, Hari Darshan, Krishna
Murari

B Drysandalwood is more popular

Attar (Roll-on Perfumes)

B Aero Chem, Al Nuaim, Kelkar, Mohini, Madni, Sagar,
Patel

B In premium: Balaji’s Chandan & Fantasia

Brand Loyalty

In Nashik, only 6-7 out of 10 customers demand incense
products by brand name. On average, a customer spends
around 200 per month, though this rises during festive
seasons. Large retail shops selling incense, dhoop, and
puja items see purchases of ¥1,000-32,000 from individ-
ual customers. B



Blending expertise to
solve your business needs

o Incgnse Fragrance
0 igﬁmatic Chemicals
Perfume Powders

ssential Oils

ANAND ORGANIC PRODUCTS

Address - Nagpur, 9404564929 [ 7020835326

Website - www.anandram.in | Email - anandorganicproducts@gmail.com



TERIA 9 S2NR A el W6l ¢
et Nsded H JPpier

10 TS ¥ 3PRerit 32iPT # 377 € b aaena: gfifa vee

I

e
i . ,..,I [

AN HHHH““‘ _

.-

3PRETH 3R & 3201 fiq 10 a6t & A5 & 95 81 U W STei A-gthaar™d "I o) S
A Sl &, I8l 31APBILA IeTEeb 319 319 Hisaed B FaIfeid) TR Bihd & 3¢ &1 gl avg 3em
ft v Tt T ¥E &, f ARythaarad A 3diegedd & foiv At g, wifst 3tk Red &
fore ifeai a1 § &, 5 319 HR1gai H1 g€ &1 31gvaraig & Sidt isaew & off gfid uea
A Ipier 31 A veh W dTid A 3t STHBRI Ad gU el fds 519 98 2013 # 3PRer ¢U &b
Agthaaf¥or § 31 A, & vehaH F41 @7 & BRUT agd 319810 T8 2f, Afds 3151 519 gIR
MESFEH IGRIA & HcTIdT HERTE, JISRAH, Hied, Bicbidl, fgR, SIRES, 7ed Ugel, 3t
y&2l, GsTre, aRaroT, et 31 fRATeret Ueer a% 319+ g a1 9% &, di Sisieiiai oft ¢
718 &1 361 el fob 3B U 981 9518 & b e isaed, gadt Hufl & qPiaet, Farfaicl
WIS SHI A € AR &1 3UfcIU ogl ST HebdlT & 135 31157 3PRar & 3T A faswdt oft dut i
Tt T8l ¥8 1S 8l

64 iergfean | fAdsR - 2025



Ty Efean & T gard & Stae |
A gea = Jaran ok g ggel Stel
FHR(TRE o AITH § STihH Herel
T T T & | T 2 99 b
HTH A % FG I A (oh S
FATTeIS! ot hTH fohdT ST 3T
SHICIT gA SWReIT 3R 99 &
TSR § 3114 o1 S fohaT |
YB3 | SR 37 7 S
T3 | ohis W st et o, aAfer
THI o IR ISR § 370 Hieae
% Y S @ <t Frgd o IR T @ |
§iE o AT YLt Faret & STara | S5l o foh
el B fOreft Sft ot 7 @ 37R o e o g,
AfehT B IR B B ol 3R o1t Sielt & 210 @
319 ¥ST & Migee ¢ | Soiv siama fos gardt
YB3 UhaH 37T ot | HiSaR | AR &l

GiAa qea A gy sfean ! aarn o s |
T MY Al GHR S FATCTE oh WHaH Heeed
I AR o 1€ g1 HTehe | 31T Hob, AAfoheT
O oft 718 Tk STt groeTa oft 37 SHh 1S gH
Toh g 3T ShrHATS fHerdt 78 | Sielt sie & Tog
ARl iR afHd tigded & U9 3 iR 1
foraft € | 31 amn foh AT g F AW E
STRERM, 9, s ek, T, WiF T Tt
Meere fenel 1§ | 5Heh 3TelTel shusil o 210 &
31fereh 31 o SRl H 3TREH, 9, $15 e,
Y, AT &k 3TR e g & | T SR A
SRt T ST o o Mieded STt 8, S 5 9
AR 600 FYT U Yohe el IATE ¢ | Teh FaTed
% TS # 351+ ST foh X5 i ATehe agd
Hifa §, Afeh g0 398 oft Hise € | o=t
T HTdhe ToRTd 37 TSR § | TR ©IH W
HERTY 3R AT TR ¢ | S ararar fo o

10000 9T ft &= SQ A Sigad A &, wAfoh
3t fRafoa siger 2 § | 32 s o6 2019 o
O FU-AY 3R HfFaw Fenferd! & Hieaed I
& IR Y& 3R S FiE wre oft o, Afeha
9 TEN e & HIfSe HgRY 311 T8 |

ST H S} HIohe @ Sl argi o forg ot &t
TO ST @ 3R HTeh{eTT shddl @ | S8eh dad
TS % T g TR R ot @A |

Ueh HATel o STl B T foh 3TRe &t |
I A It hU R o HHIGTeA 31 T § | ATehe

e g3 | RAdeR - 2025 65



66 ier Efzan | RAdsw - 2025

H ereh oy STE &, S oft Sea
FATIE 2T, Hiehe IHehT WRTT

T | 381 Fgl foh gART 50 i
forsh aret siferd 3R SR Sep Sde o
STt FaTferet TR YT G I3 & o8 1S
31 Ut TS S TEl ¢ | A PR | R
50 9Tl UTSere STd UTgeh eleh STl
2, 1 39 3wl A SR ST Farferel
forerdt €, At 9 oran ¢ fon S&enr g
A Bl T | T FATe o § Siarel
Igi saran fop 3neft g7 whuHShEt o
TR ST R € | 5 aXg hosl @Y
ToarE ft TR A TG R | hut
SISFEH Ueh GO SATI % ST S8t
U S ¢ | wfersg &t A1 ) 3
gl foh g STog ol Q%1 o AN & Tt
H 37T H=ATS Acaeh a1 {¢ ¢, ifen
3R i Tt el SHIATH A AHT
M s 4 ¢ | safew O Sfear sie
THTASTRE

Ty $fean 3 39 ware W foh S A
I forg g <hY YR ohT ATHAT BT
TS T ¢ ? oft uee A sraran foh wHEmg
T OIE § | 3 g 39 I A oft
Faferdl, UTEd, Hifoi 3R IR
THET ¢ | U129 3R Faferc! sl gt
fora T @ | AR Hieee 3Tt fomet oft
ST 3 HehTee! B Tod Ager ¢ | 54t
e UK | Y Shueit A Uk Fife e
2 3R I & g HUT YA A 7 |
R T e I=Tet &l g1 SUR A1

S A ¢ | 39 Hifoi oft feran g,

A fed g W g 1gn
STeReE fohelt &l ATt el od, S
o HITA §, ST 8 F=ATS fohdT STran
2 1 59 g °Te forehe & o1g afe ag
T €Y wdterd, dt shu ST I &
R At ¢ | i1 bt TR AT Y
TR O o) # e o aiferd €,
AAfepeT SerSTg HTel AAle arel
exieges =i Rt 71at awrs et
A | Teh FaTel o STaTsl H gl
ST ok IgRI o1 WHEH Y& 8l T g
3R 39 Hio # oft g9 3 Y uieaey
AT ¢ | Tiedt g S S, e
AT 3WRe, A= feeh s
Higaed 1S {of § AT € | 200 U9 1
SR Uk o114 ¢, St 373ft e 59 fehT
H Rt gt shusit o1 Wiede T |
¥, I, fEeeh thiftem Fanfert # &,
fSreeht ShHa 200 ¢ |

Sielt Mieaed o U Hed, Jgal
FaTferel 3T Teteh HehfeTT UM
% TH T A hae ToRTd 3R TS
Ffeeh 32 & 3 Todl § U AT
T ST & | S e oft o
giad veat 7 5 Ref¥ iR ufasgan
% 1Y G H hed 9gIQ §, 98 M
I T U 3¢ U S stis s wa A
iU s <t feem # fHoriaes afera
2N | ARl o Hie | 7Y 3R 3 e
Tigered i A= 3+ TR 3R
gk G % Ui THdOT T T R,
ST wfersT o 3ok IeET @ 3R
FATSdl deh o ST § HEg e | |



‘f L

LR

o O [w] g ]
. i
| *me
& 'P.J..:... |



m Estd, 2001
[COBLINI

we'ne aboud bugeage

Starting
Price From {

Bag & Accessories
Company

---------------------------------------

------------------------------------

____________________________________

. . ;! X
- | . '-ﬂ“ Lr..
CORPORATE SCHEMES L 3 l%;s
I . i ." NS | | 1
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OFFICE BAG MESSENGER BAG

Discover affordable luxury: introducing our new & customisable bag collection.

GOBLIN INDIA LTD.
CONTACT US : +91 99099 61224 / +91 9879056471

1st Floor, Camex House, Stadium-Commerce Road, Navrangpura, Ahmedabad - 380009. India
E-mail : info@goblinindia.com

@ www.goblinindia.com [© @goblinluggage Goblin India

WE ARE AVAILABLE ON:  Flipkart g  ()Jiomart amazon
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INDIA’S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products

\
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V] Peace of Mind (V] 100% Satisfaction

(V] Natural product (V) Trusted Company

Made from Natural Aromatic resin Non - Synthetic

For Trade Enquiry
Mfg. & Exported by :

®) +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT. LTD.

: : il t < nilima.2014a mail.com
Harni Chak, Anishabad, Patna - 800 002 (BIHAR) | O ahusd @9



T[oTaTT & BIelare Bl geifedl am
2[TE I O SBeTdl @l Beloil

fautet 30 euTshifa & §iE B 18 Harsdl Ue & wiid Yoftd Mg

QT8 THINA 37151 $2T & T 3PRaH 31K &U Msaesd §-1F aleil duf1di & AR 812 IR dis & 300 I
31 RIS 3R ¥51 & Hisde &, Fd 3pRafe, ¢, 3 §a &1 e, 2 &3 &1 BH, FisHi &4, e e, 5 hie
& 3pRafa 3R IPRT W daeie &1 3Pl S3a1H U W aTddid & g ST & Wi oft gt amg 3
el fob &1 THI-TH R 3R RTERI A T&el Hiche Bl HiFT P HRY T0-U FaIfAC! g YoT b MSTe il Bt
€1381 I {35 STeg €1 81 99 o Tisde &l 3R 58 RIS i 3 dTc &30 b aq ol Wisdre &l 7Pt
96 381 2, BIcifc B UTH Ugt A & dq v NS &, AfehT g1 37 3R ot R g1 32 8150 31t
U BB, 5, et 311 37 B 2dcle P Tl HIhY HR B2 & off 72 s ol W &1 PR BR
2R & 6 RIS &, I8 T[4, Tied, HPRT, A 3717 IRE &1 3HB1 ST BR H ifdd At S-10
¥ & fAv B €

70 i gfean | RAdeR - 2025



QI g A g
gfear & Jamn
for W grerSht
ERUCKARRICE]
1972 9 3R
T HRITR & R o1 3R 7 iR W
e g¥ UTe e Tt A § | W forem 3
e STt 3 Y 39 1 I 3 T |
Tgel URAR ST ohl g STIREIRIT
Syt o fera e swxar o, wifer Sta
HY BTH 9T, a1 9 2010 ¥ 3794 5
&Y A= Y& Sl | Ueh TaTe
SeTe § Igi S fob gH Sefere! I
HIHT Hd §, FAIfoh FEEHT hl TS
e, ) AR @1eT ¢ | gAR Tl Migee
ATehe H U4E fRT S € |
e TR SIS ol TATU i Terelt
T 3 T % ST B 351 el
for =T uftaR o1 Q1 FeaT w1 ¢ | g
STel AU T I Y, Tt ST T R
gl ¥ T 37 Hrehe H ST gHeh! Ugel &
I & | ST 3T FHISTS & 7S |
ST T 7@ 3 HRUT AT T A2 gt

T I AT | g1 I ok ugel Tt
REEAT Tt off, ifer gH- Feferet
Meere fear, at o 3 39 u¥g fmar | T
TATA o ST | 351+ ST foh gHRY
el ATeR, fer TR e STRad aga
e i STl ¢ | 597 o S’ 31k 32r
“r et e 1 i T T 1 vy

66

SHRL P dIeR, Ufcs

3R AT 3PReRIT sIgd
UG il 5Tt g1 g faAl
SR AR gER g
Sa¢ HI AT I &t 2l
gHfoiu douet Ht 39t 351
der e gl 99

U off SHRI I TR @I |

T DA h HTehfedT Yol Faredl o
ST § S5 aaran o6 9 gfean siie
B % HRUT gHR Meae it Toat o
A & | SIS T 10 G g TS o6
feiored M AR AT S A€ |
TSI o 3TATAT HERTY, TSR 31K
e QR H Mg A o Uiseed deld
& | Sgi7 JaTaT {3 gHRT e g9 few
3 gfear # wicen, 3Tie U,
AT 3R aftrerig  aga uwie forar
AT | UTE HRE ST o 9 9 T8
TIeee ¢ | I8 HIehe H Tel Ig 3T SATS)
Y THSH 31T ¢ | S Far fos gar
Tt vieae g RG AW 9 ¢ 3R
TISae st Faferel 3 ShIE o A1 o
YR TR Ik TR fohy ST & |

Ipie gfean | RAdeR - 2025 71




72 e sfean | RAdeR - 2025

g TR R HIhe o STATaT HelfRRTT, gois,
T, sTfefern, Siterrewr 3R ekt 3ol o
THRAUIE BT § | Sl SIamaT {3 gAR
3TEHTETE # 10 fEiere? € 3R gieda &
3eTTEl AN 3 Reet ensede Wi g 1 agign
3T TS o TRl ad gl FaTferel o Sifeaq
i J=d ¢ | Sigd IR ATk, it Hffaw
FATTIE! o ST o 3T ¢ | 3¢ Tei G ST o
B Hrehe H 7g1 3 | I BT FdTiore! o MifHay
IS § 139 feel 3meede W 3rRerd, 9
ek o stetTan wfl TXE o IS STTSeH T S1d
€ | ST eTsen | g1 g Siie o off Faforet
Uigee WA g |

ot Ot 2T = SRS o ey Fareht
AT o STaTel § ST {36 U Sgd T ¢ |
Wi ® 3R oft Ferferd! Migere ST 3R 31
Tl THT | aTfere! Tieae ol gt /i @it |
I s fop T Hefaet i ags &R o=
AN de o o1 Y g FaTferc! 9 s
FHSAT e! oAl | WSy hi Fisrret el
HaTel o SaTe H Ivgi= I fof 10000 TR
T H Teh STTE ol TS ¢ 3R Iq 9} ammgen
T TTSeRIA il ¢ | STearefoich mefs 3gd
TS € | 37 T 9 S §13T MR g A
ot A e T U ¢ 3R SEQ Farferet
sherer ot TgaT © | 91 g Arehe 1 fewie & Ay
T WS A AT ¢ |




Since 1935

/)@x

Rajalakshmi

NEW ATTRAGTIVE ZIRPZR PACKS
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Net Wt. 100g MRP 75/- CH
Master Bag Contains 20 Dozenw_’/

Rajalakshmi Perfumery Works
#247, 3rd Main, P.B. No. 1834, Chamarajpet, Bangalore - 560 018.

Cell. : +91 80 2650 7286 Telegram : SARATHIBATHI Email : poshak@yahoo.co.in Web : www.phoshak.in



"Your Industrial Drying Best Friend In Any Seasnn."

32 kg Dryer 250 kg dryer Dhoop stick dryer

AGARBATTI & weY POIN 7o
DHOOP STICK DRYER ‘

High performance & low drying cost
2

Agarbatti: 3 - 4 Hours Drying Time Fast drying even in monsoon season

Dhoop : 5 - 6 Hours Drying Time ) 3
Minimize bending issues
Running successfully since 8 Years 4

Reduces breakages of the sticks

S
No fungal development
6
Maintains an even dipping ratio
100 to 100 to 10010 .'I.IJD to 250 to 7
20,000 20,000 20,000 20,000 50,000
Kgs/Day Kgs/Day Kgs/Day Kgs/Day Kgs/Day

Ensures uniform drying

Steamtech Innovative Machinery Pvt. Ltd.

Steamtech
611, Aalap- B, Limda Chowk, CONTACT dvecockiin s 1

Rajkot - 360001, +91 85111 46990 hello@simpldryers.com

Gujarat, India. www.simpldryers.com
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LOBAN & BAKHOOR LOBAN
BAKHOOR DHOOP CUP

We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks,

I IUUT
Sambrani Dhoop, Sambrani Dhoop Cup, ;RUDU[:TS
Wet Dhoop, Loban, Bakhoor, Perfume etc. (bt

FIRST CHOICE FRAGRANCE Customer Care No.:

H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com

WE ALSO DO JOB WORK
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HRA Essential Oil Fuctdry' -f |
The Fragrance of India’s Soul

:l"f From the heart of Kannauj — the perfume capital
W, of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood 0Oil, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
best.

) %?$ _. :_::_: II-.I ‘ e

Lavender Sugandh 'Pﬂru"l anus
Ol Mantri Qi kewra) Oil -

Nuture S Soul In Every Drop

HRA Essential Oil Factory
Hajiganij, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
. Mobile: +919935327008 | & Email: hareem@hraessentialoil.com
€ Website: www.hraessentialoil.com
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SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

o4

Damar Batu Gum Damar Gum copal

B "._____ . >
o 4+ /

«

Ral Superfine Ral Kani Gum Benzoin

o

3

Chandan Premix Flora Pramix

29

Raw Incense DEP Premix

We specialise in WHITE LABELLING, FMCG

~L Pramix Loban P

PACKAGING for various brands & exporters

e +91 9920120171 gsales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 || 1
Tel no: +91 9899881184 www.fragranceofvirtue.com

Fragrance Of Virtue Pvt. Ltd.'|

BAMBOOLESS
INCEENSE

Welcome to Fragrance of Virtue, where we
; specialize in engineering a wide range of
incense products, including Agarbatti, Dhoop Sticks;
Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961

S RUDBAKSH AR

Order nowon: Website: Product Characteristics: QOur Commitment:
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Fag. No. 8147009

TM NO 4243654

o DISTRIBUTORS o
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VOCAL FOR LOCAL o

Reg. No.: CIR-165893/2019-Transfluthrin
(Mosquito coil sticks) (402)-245
F. No. 90809-F/9(4)/2019

currently providing to re-packers of uttar pradesh, madhya pradesh & bihar

Distributorship is to be given at all India level,
You can also build your brand by using our license number.

By typing an agreement, the work of re-packing is also given but

there the name of your company will be Manufacturing of Gayatri
Industries and Marketed by

2,‘{,: 2

| :-I'VIanufactured & Marketed By:

{GAYATRI AGARBATTI WORKS & INDUSTRIES

@ Plot No.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
© 7588770217 / 9371639924 & gayatriagarbatti.g@gmail.com
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Manufactured & Markeled by : For any complaints or feedback contact
our cusiomar cang hasd al rmanulaciuring

RATHORE POOJA PRODUCTS (P.) LTD. | Aguress Phone ho,
Factory : DEEDARGANY, KANNALL - 209725 LR INDIA | & www.rathorebrothers.com
Custormer Care Mo, | S044685606 Kl b.comidespsagar.in

E-mnail : info & rathorebrothers,com REGD. NO. 891969
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