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Personal Care

Pamper
your senses .

Fragrances created for personal care UplifSgur
daily experiences and are deeply personal to Ol
sense of self and style. As industry leaders an
pioneer perfumers, we work with our clients to
understand their specific requirements and
preferences before crafting the perfect scents for
products such as creams, powders, body lotions
and more.

Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

Shampoos | Conditioners | Body Oi
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SACHEE FRAGRANCES & CHEMICALS LTD.

SACHEFE

D-11 & D-12, Sector 2, Noida - 201301 T: (0120) 2536111 | 2536222
E: sales@sacheefragrances.com W: www.sacheefragrance
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Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING
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JASMINE

BOXES | OUTER BOX | CORRUGATED BOX | RIGID BOXES | ZIPPER POUCH
POLY POUCH | PAPER POUCH | CANISTER | PET BOTTLES
STICKERS | LABELS | HANG TAGS | CATALOGUE
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RYOBI 750
6 COLOURS + COATTER WITH UV DRIPPOFF

:

BOBST PASTING MACHINE Y
.,

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power,
Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA. HEIDELBERG
Email : desigh@oceansdeepprinters.com, info@oceansdeepprinters 6 COLOURS + COATTER
Customer Care : + 91 75758 00978 WITH UV DRIPPOFF
SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451

VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 9137

ALLTYPE OF PRINTING & PACKAGING SOLUTIONS

® @ ¢ @oceansdeepprinters
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Fragrance in Every Color

A colourful touch
of peace and positivity.
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GROW WITH CHARU

Premium Smudge Incense
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VANILLA
WHITE SAGE CHANDAN

#6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : Email : info@charuincense.com
91 80 41222660 Web : www.charuincense.com
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Manufactured & Marketed By :

BHAGAT

Nishan Products Pvt. Ltd.
305, 306, 307, 3rd Floor, Madhusudhan Business Park,
Near Man Petrol Pump, Naroda, Ahmedabad-382 330, Gujarat, INDIA.
Web : www.nishanproducts.com | www.nishanproducts.in
Customer Care : +91 - 79 - 2282 3419 | (m) +91 84019 33418
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Auspicious Diwali With GST 2.0

uring the festive season, especially Ganesh Utsav,
Durga Puja, Dussehra and Diwali, consumer

demandinIndiareachesits peak. Sales of houses,
automobiles, electronics, clothes, shoes, jewelry, and
construction materials are the fastest between August
and November. Industry experts believe that purchases
made during these months account for the largest share
of the year’s consumption.

This year’s festive season is expected to be even
more special, as the central government has recently
implemented GST 2.0, simplifying and lowering tax
rates. Earlier, GST had four slabs of 5%, 12%, 18% and
28%. Now, these have been reduced primarily to 5% and
18%. Extremely expensive luxury products, private jets,
large-engine cars, alcohol, and tobacco—categorized as
“sin goods”—will attract a special 40% tax. Prime
Minister Narendra Modi has named this reform
the “GST Savings Festival” and described it as a big
relief for consumers.

Both the government and the industry believe this
move will help reduce inflation, make everyday goods
cheaper, and inject new life into the markets. Many
products that previously attracted 28% or 12% tax have
now been shifted into the 18% or 5% categories. As a
result, sectors such as automobiles, cement, electronics,
clothing, packaged food, and personal care are expected
to see a rise in demand.

Around 55-60% of India’s population depends
directly or indirectly on agriculture. When the new
harvest reaches the market, cash flow in rural areas
rises, which directly influences festive season shopping.
This is why festivals like Diwali have always been the
strongest season for markets.

The incense and fragrance industry also stands to
benefit. Although the GST rate on incense sticks is
already low and has not changed this time, the overall
increase in disposable income and positive market
sentiment will indirectly help this sector too. During
festivals, consumption of incense, dhoop, attar, and
perfumes traditionally rises. With more savings in
hand, consumers will be able to spend more on these
products as well.

In conclusion, the new GST framework promises to
make this Diwali and the festive season ahead especially
encouraging for the consumer market. Industry leaders
are confident that this season will set new sales records
and bring fresh energy to the economy.

M. A. Farooqui
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GOODNESS OF NATURE: A BLEND OF TRADITION AND
TECHNOLOGY IN THE WORLD OF FRAGRANCE

NOTES SHANGHAI 2025: A FRAGRANT NEW CHAPTER
FOR CHINA'S GROWING MARKET
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W?é'fDon’t Do Projects...We Do Partnerships.

"~ Life is a Miracle, Every breath we take is a Blessing
Now it's time to inspire every moment with Springfield Fragrances.

Our Expertise:

* Manufacturing of Fragrances forall categories.
e Creation & Customization of Fragra,nces
, ) e Our materials are QC regulated & certifications are
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FABRIC CARE HOME CARE FINE FRAGRANCE COSMETICS& AIR CARE
& ATTAR PERSONAL CARE

Adding Value to Your Products since 2016

SPRINGFIELD AROMATICS PVT. LTD.
802, 8th Floor, Kamla Hub, CTS No.35,

North Side of Irla, N.S. Road, No.1, Near Gagandeep Costa Coffee,
JVPD Scheme, Juhu, Vile Parle

(West), Mumbai, Maharashtra - 400 049

Email Id: e )
o customersupport@springfieldaromatics.com Mob: +91-9867035770 @ MYWEpTngfisidaremdaticscam
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FRAGRANCES  acarbatti & [

Newly Launched
Zipper Pouches

M.R.P Rs. 75/-

'3“" SHAH FRAGRANCES: Plot No. - 3005, Kadi-Chhatral Road,
Village - Karannagar, Ta. - Kadi, Dis. - Mehsana,
g 2Y Pincode-382715, Gujarat, India. Ph: +91-9978991150

Al

since 1972 B4 shahfragrances@gmail.com | &# www.shahfragrances.com



CELEBRATING

20

YEARS oF
EXCELLENCE

 DELIVERING ONLY
" THE BEST TO YOU

Committed to Building Brands Since 2005

Explore Our Dhoop Range

( Pure Kassa Dhoop ) Golden Dhoop ( Flora Dhoop > Sandal Base Dhoop

Trusted by ©" Industry Leaders

AN

I'TC Limited

€ +919315690511 = info@prayergroup.in @& www.prayerdhoopagarbatti.com



Balaji*

Since 1957

Premium Incense Sticks &
Premium Dhoop Sticks
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Balaji®

SINCE 1957

MmaTe
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PREMIUM WET DHOOP

—————

Balaji Agarbatti Company

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care: +9185888 08914  Email: sales@balqjiincense.com  Visit us: www.balajiincense.com

balajiincense ©) f X




Goodness of Nature:;
A Blend of Tradition
and Technology in the
World of Fragrance

We make products for

Reliance & dozens of companies:

- Mr. Ankur Mishra

“Goodness of Nature” is carrying forward India’s centuries-old tradition, knowledge, and heritage of

fragrances, perfumes, essential oils, and flavors by combining it with state-of-the-art technology,

experts, and advanced high-tech machinery, both in India and abroad. The company provides

infrastructure, ideas, materials, and packaging facilities to several brands, including Reliance,

The Man Company, Beardo, Villain, Red Tape, baby care brand Maate, among dozens

of others in the fragrance, cosmetics, skincare, baby care, and perfume industries.

oodness of Nature also
has its own brand, but
with the infrastructure
and expertise it has
developed for
manufacturing fragrance, skincare,
and perfume products, it also
produces for other companies. The
company carries the legacy of
fragrance knowledge spanning four
generations. Though Goodness of
Nature was formally established on

20 SUGANDH INDIA OCTOBER-2025

5th May 2015, its roots lie in 85 years
of ground experience and values.
Sugandh India held a detailed
conversation with Mr. Ankur
Mishra, CEO of Goodness of Nature,
regarding the company’s brands,
beginnings, and expertise.

During the conversation, Mr. Mishra
shared, “At first, we only
manufactured products for our own
brand. For this, we built the entire

basic infrastructure for in-house
production. Creating a brand is one
thing, but creating the structure
required for its production is not
easy—it requires both investment
and expertise. Many companies
want to build their own brand but do
not want to build the basic
infrastructure. This revealed to us a
new market opportunity, and
alongside our own brand, we began
manufacturing for other companies



too. Since we already had the
system and structure in place,
we were able to take on
product trials, testing, and
operations for others as well.”

On Sugandh India’s question
about market presence, he
said, “Uttar Pradesh itself is a
massive market. If it were a
separate country, it would be
the sixth most populated in
the world. Yet, there is no
such unit here. Currently,
only Gurgaon, Mumbai,
Baddi, Solan, and Karnataka
have product filling and
manufacturing units.”

On client work, he shared,
“Currently, we are working
with Reliance Industries’
Swadesh brand, producing 76
SKUs. We manufacture
products for The Man
Company under Emami.
After Marico acquired Beardo
in 2020, we continued
making their products,
though we had been working
with them since 2015. We
produce perfumes for Red
Tape(Kanpur) and baby care

products for Maate, owned
by cricketer Suresh Raina’s
wife Priyanka Raina. We also
make skin and beard care
products for Villain. We are
doing this for many other
brands and are in process to
work with many more.”

On R&D, he said “Our
company has data on over
5,000 formulations. For the
past 10 years we have been
developing new formulations
in our lab and currently
developing 4-5 new
formulations daily. We have
our own in-house server
where this database is
maintained. Earlier,
developing a cosmetic
product required a lot of
R&D, but now we can simply
search our database, create
samples within a week, and
complete projects in 15-20
days.”

On production capabilities he
said, “Goodness of Nature
makes end-to-end products.
Companies only share their
idea with us, and we deliver

-
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the finished product. In fine
fragrances, there is high
demand for scents inspired
by expensive designer
perfumes, and we provide
them instantly. About 95% of
current market requirements
already exist in our database;
only 5% requires fresh
development.

We currently have 4 filling
lines, each capable of 40
pieces per minute, producing
about 80,000 bottles in an
8-hour shift. Our facility
includes tube-filling
machines, liquid-filling
machines, and perfume-
filling lines. Soon, we are
adding two more filling lines.
Our monthly production
capacity includes:

1.8 million tubes

4 million bottles

2,00,000 kg batches

B 3,600 kg/month
essential oil distillation

B 1.4 million bottles/
month perfume filling

capacity”




On lab infrastructure, he added,
“We have a well-equipped advanced
technology lab, staffed with highly
educated and experienced
professionals constantly engaged in
research and development of new
products. We maintain documented
knowledge of fragrance trends,
from ancient times to the modern
era.
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Our factory and lab house advanced
equipment including GC-MS,
digital viscometers, digital pH
meters, boiling point and melting
point apparatus, flashpoint testers,
muffle furnace, colorimeters,
polarimeter, refractive index
instruments, Calibrated 0.001mg
high pressure weighing scale,
thin-layer chromatography

equipment, moisture balance,
real-time stability test chambers,
and a complete microbiological
laboratory. This ensures the quality
of every product manufactured and
dispatched.”

On clients from across India, he
said, “Due to our advanced systems
and setup, many clients from




Karnataka, Chandigarh,
Ahmedabad, Gurgaon, and Mumbai
approach us for work. For instance,
Reliance’s body perfume sprays and
fragrances are manufactured here,
though they are based in Mumbai.”

On quality standards he informed,
“In this industry, compliance,
quality control, legal standards, and
research are critical. That’s why
branded companies like Reliance
work with us. Their team regularly
inspects packaging, even randomly
opening packs before giving
clearance for dispatch.”

On process differences he added,
“This is not typical job work. In job
work, the client provides the

66

material and ideas, and the
manufacturer only produces the
goods. What we do is different—we
create everything new for them;
except we do not provide them with
the formula. If a company requests
the formula, we release it only on
the condition that they share 10
years of profits with us.”

On staffing and operations he
shared “Mr. Jayendra Mishra
handles fragrances, perfumes, and
fine fragrances, while I focus on
cosmetics and personal care. Our
company employs around 250
people directly and indirectly. When
needed, we hire more through
contractors. Since we are based in
Kanpur’s industrial area, skilled and

This is not typical job work. In job work, the
client provides the material and ideas, and the
manufacturer only produces the goods. What
we do is different—we create everything new
for them; except we do not provide them with
the formula. If a company requests the

formula, we release it only on the condition

that they share 10 years of profits with us. , ,

unskilled workers are easily
available. We also use fully
automated machines, including
bottle labeling and perfume-filling
systems.”

On industry trends he informed, “In
this trade, staying updated is key. In
the last decade, the industry has
changed a lot. Earlier, fine
fragrances dominated, now solid
wax perfumes are gaining
popularity, they’re portable, unlike
traditional attars that may spill. We
also produce Islamic formulation
perfumes, which are alcohol-free.
Traditionally, manufacturers mix
methanol and ethanol (alcohol) in
attars, which is forbidden in Islam.
Our water-based perfumes, roll-ons,
and solid wax types contain no
alcohol. Perfumes hold great
importance in Islam, and demand is
high. In Kanpur, I often see small
attar bottles sold on streets for 320,
but they contain alcohol. We are
soon launching a full Islamic
perfume category with halal
certification (subject to approval).
The trademark has already been
registered, and it will soon be

available in the market.”H
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Address:

#24, Gangadhar nagar, 3rd main sarakki gate, E-mail: info@forestfragrance.com
Kanakapura main road, Banashankari, Customer care no: 08026712538, 6362-547943
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NOTES SHANGHAI 2025:
A Fragrant New Chapter for chrna’s Growrng Market

This October, Shanghai will once again become the epicenter of fragrance innovation as Notes
Shanghai returns to the West Bund International Convention and Exhibition Center (16-19 October
2025). But this year marks a turning point. Through a strategic partnership between Notes
Shanghai Exhibition Co Ltd and Messe Frankfurt (Shenzhen) Co Ltd, the fair is stepping into a new
era of international collaboration, poised to elevate both the business landscape and creative
dialogue within China’s fast-expanding fragrance industry.

esse Frankfurt, attract more international brands,
one of the foster innovation, and provide a
world’s most premium platform that connects
reepected trade exhibitors with both businesses
fair organizers, and fragrance lovers.”

is bringing its For Alex Wu, Founder of Notes

Be?‘l;t}"’l:orlg Shanghai Exhibition Co Ltd, the
Iglleob;irex;r;r- collaboration aligns with the rising

demand for niche and creative
scents in China. He explained,
“The recent surge in consumer
interest has set the stage for sig-
nificant expansion. This partner-
ship pools international resources
and strengthens our B2B focus,
helping brands and retailers build
stronger ties.”

tise to the show. For the first time,
the company will co-organise a
fragrance and beauty fair in China,
signaling the industry’s growing
importance in the region. “This
partnership represents an exciting
milestone for us,” said Edward
Che, General Manager at Messe
Frankfurt (HK) Ltd. “We aspire to
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A Premium Sho wcase for Global Scents

Spread across 5,000 sqm, the exhibition will
feature 200+ exhibitors from over 20 countries, with
more than 25% international brands making their
debut. Notably, over half of the displayed products
will come from overseas, giving Chinese buyers a
fresh window into global olfactory artistry. The fair
expects to welcome 16,000+ visitors, ranging from
retailers and distributors to e-commerce platforms,
department stores, influencers, and passionate fra-
grance enthusiasts. The exhibition will go far beyond
displays. Among its highlights:

B Shanghai Perfume Week - held in collaboration
| with NEZ (France), connecting international

, expertise with local creative voices through

: workshops and educational sessions.

] Noses - a dedicated space spotlighting perfume
artisans, offering visitors a chance to engage
directly with creators and understand the craft
behind scent-making.

[ | Golden Osmanthus Awards 2025 — China’s
most prestigious fragrance award ceremony,
celebrating excellence in perfume creation and
branding, will run alongside the show.

Beyond Business: Shaping China's
Fragrance Culture

Notes Shanghai isn’t just a trade event—it is
increasingly shaping the culture of scent in China.
By combining professional networking with public
experiences, it reflects the country’s dual appetite
for creativity and commerce in perfumery. With
Messe Frankfurt’s backing, the show is set to grow
in international stature, firmly establishing Shang-
hai as a hub for fragrance innovation.

As China’s fragrance industry continues its rapid
growth, Notes Shanghai 2025 promises to be more
than a trade fair—it will be a celebration of scent,
artistry, and opportunity.®
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Arihant Industries:
Masters in Creating Synthetic Fragrances

Arihant Industries, which has been active in the fragrance sector for four
decades, has now welcomed its third generation into the family business. The
company was established in 1986 by Mr. Kailash Chand Jain, who continues to
serve as its CEO. Alongside him, his two sons Sandeep Jain and Bharatendu Jain,
as well as his grandson Sanmat Jain (who joined after completing his MBA), are
carrying forward the company’s legacy. Each has clearly defined roles:
Bharatendu oversees production, while Sandeep handles marketing and
accounts. Arihant Industries has earned a strong reputation for its expertise in
synthetic fragrance creation.
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he fragrances
manufactured
by the
company

are used in
pan masala,
tobacco,
supari,
incense
sticks, cosmetics, and soaps. What sets

the company apart is its ability to develop
specialized fragrances tailored to each
product category—different scents for
tobacco and pan masala, different for
cosmetics, different for incense sticks,

and even unique perfumes for colored
gulal powders. Mr. Jain proudly claims
that preparing fragrances for gulal is one
of their specialties, and demand for these
perfumes exists across India.

The fragrances manufactured by the
company are used in pan masala, tobacco,
supari, incense sticks, cosmetics, and
soaps. What sets the company apart is its
ability to develop specialized fragrances
tailored to each product category—
different scents for tobacco and pan
masala, different for cosmetics, different
for incense sticks, and even unique
perfumes for colored gulal powders.

Mr. Jain proudly claims that preparing
fragrances for gulal is one of their
specialties, and demand for these perfumes
exists across India.

Speaking to Sugandh India, he said:
“Both we and our customers are satisfied
with our products. We continue to receive
regular positive responses.” According
to him, patchouli is widely used in their
perfumes to enhance both stability and
quality. Arihant Industries not only
purchases and sells patchouli but also
produces it in-house. Despite the rising
costs of raw materials, Mr. Jain insists
that the company will never compromise
on quality: “At no cost can we afford to
lower the standard of our products. While
we specialize in synthetic fragrances,

incorporating natural elements is essential
for stability. For example, even in synthetic
sandalwood, we add an appropriate
proportion of natural sandalwood.”

Looking Ahead

On future plans, Mr. Jain revealed that
R&D is already underway for body sprays
and room sprays, with launches expected
soon. At present, the company offers
70-80 different perfume ranges, but for
pan masala and zarda, it has a special
tobacco-touch fragrance. This blend is
unique because it incorporates natural and
Ayurvedic spices, which, once experienced,
win lasting consumer loyalty.

Third-generation entrepreneur
Sanmat Jain, who joined the business three
years ago after completing his MBA,
shared his vision: “I want to take our
business much further.” He emphasized
that the company’s USP lies not only in
supplying fragrances to the pan masala
and tobacco industry but also in being a
specialist in perfumes for herbal gulal. With
the growing popularity of herbal gulal,
Arihant provides perfumes that are skin-
friendly and 90% natural.

Sanmat sees a bright future for the
perfume industry: “The future of the
fragrance business lies beyond bamboo
sticks. Our R&D in fine fragrances
will soon bring unique body perfumes
to the market.” Rather than copying
French companies, Arihant is focused on
developing its own exclusive fragrance
range that evokes a distinct feeling the
moment someone smells it. “Our upcoming
body sprays will bring something entirely
new to the market. The fragrance
will be unique, and when people smell
it, they should instantly recall our brand,”
he said.

Currently, Arihant supplies its
perfumes to other fragrance manufacturers
as well, but the company’s main focus
remains on innovation and creating a fresh
experience for customers.®
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The Future of the Industry
Lies in Quality: Suhas

Garima Fragrance A Well-Known Name for Premium Products

For over five decades—spanning two
generations—Garima Fragrance and N G Subbaraya
Setty & Sons, led by Mr. Suhas in Bengaluru, have
been manufacturing incense and dhoop products.
According to him, the incense and dhoop industry
has now become global, and it is an industry that
will never fade away. However, its future depends
on natural products, since the market for
synthetics cannot grow much further.

i--\_
' ‘ ‘ The educated
: and aware

younger generation prefers
natural, herbal, and aromatic
quality products,” he told
Sugandh India in an exclusive
interaction. “The ‘rate race’ is
increasing, and many
manufacturers are
compromising on quality. But
if one shows patience and
maintains quality, consumers
eventually recognize it. That is
why demand for quality
products is rising day by day.

34 SUGANDH INDIA OCTOBER-2025



The brighter the demand for natural products, the

brighter the future of the incense and dhoop industry

will be. Anyone can make synthetic products, but

true quality lies in natural products. Only by standing

firm on quality can the industry have a promising
future.”

Mr. Suhas shared that the business was started by his
father in 1973. “We operate through two firms—
Garima Fragrance and Subbaraya setty & Sons. I
learned the nuances of manufacturing directly from
my father. I have inherited two generations of
traditional knowledge in identifying herbs, spices,
and their blending for production,” he said. Earlier,
herbal mixtures were prepared and then buried
underground, to be taken out after 15 days, acquiring
a natural earthy fragrance. “Even today, I use this old
technique while manufacturing our premium brands
such as Kasturi, Kesar Chandan, Tijori, Mansarovar,
Amber Sutra, and Nipun,” he added.

Recalling earlier times, he said that in his father’s era,
our brands like Eenadu and Taranga were popular.
The business was entirely started from Bengaluru.
Later, they launched a brand called Tsunami, with
the slogan “Peak Tides of incese.” Smiling, he
recalled, “When the actual tsunami came, people
immediately remembered that brand.”

Currently, in the premium range, Tijori Masala
Halmadi Incense, Mansarovar, and Amber Sutra are
among the bestsellers. The company offers nearly
200 product ranges. In addition, many companies
across India purchase loose masala incense from
them and sell it under their own brand names. “We
provide each company with products of different
fragrances and qualities so that no two brands smell
the same,” he explained. Apart from handmade, the
company also produces via machines.

“All our products, irrespective of price points, fall in
the premium segment,” he said. Products range from
%175 to 6,000 per kilo, with packaging priced at 350,
R125,and %325. In the high-premium category, a
10-stick pack sells for %175, while the Nipun incense
pack with 20 sticks is priced at 325. The company
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primarily focuses on the medium and premium
range. In the X75/- zipper packs, varieties like Udaan,
High Class, Flower Basket, Golden Amber, Jasmine,
rose and Sandal are available, with an MRP of 375 but
sold at *50.

Apart from incense, the company has also launched
four ranges of dry Dhoop Sticks, with 50g packs
priced at ¥80. Another 50g Tijori pack is priced at an
MRP of %225. The company’s Sambrani cups are also
very popular. Recently, they launched roll on
perfumes in Musk ,Amber, Sandalwood, Oudh and
Rose, available in 6ml and 8ml bottles, priced
between ¥350-3400.

Speaking of their uniqueness, Mr. Suhas said, “Our
specialty lies in the traditional knowledge passed
down over two generations. We don’t make random
products. Our strength is the deep knowledge of
herbs and spices, and especially in the premium
range, we build products using this expertise.

Kasturi, Kesar Chandan ,Park Rose and Mysore
Chandan in the medium range are among our top
sellers.”

In terms of supply, the company primarily covers
Tamil Nadu, Andhra Pradesh, Puducherry, Gujarat,
Goa, Maharashtra, Madhya Pradesh, and
Chhattisgarh. It has also recently expanded into West
Bengal, Odisha, Kerala, and Jharkhand. Loose masala
incense, however, is supplied to companies across
India. On exports, he explained, “We don’t directly
export but supply through distributors. Handmade
incense is essential for exports, especially in
European countries. In Asian countries like Malaysia,
machine-made products are acceptable.”

Concluding, he said, “Challenges in the market are
necessary. There will always be a tug-of-war over
price and quality. But those who remain patient and
never compromise on quality ultimately succeed—
because not only the customer, today everyone
demands quality.”®

SUGANDH INDIA OCTOBER-2025 35



BRAND NEWS
RKT launches 2ft Maha Utsav Incense for festive celebrations

i R

......

After the remarkable success of its 5 ft Maha Jumbo incense, the RKT brand has unveiled its latest innovation
— the 2 ft Maha Utsav Incense. Designed for festive occasions, the new size offers the same grandeur in a
more convenient format, making it easier to transport and use.Each stick burns for 5-6 hours and is priced at
just 165 per stick, delivering excellent value compared to the 5 ft variant. Each carton contains 60 sticks, and
the product is already witnessing strong demand in Gujarat, West Bengal, and Maharashtra.®

DevDarshan Luxury Fragrance Gift Box The Premium Diwali Gift

They say the true fragrance of Diwali is what the growing demand for premium festive gifting.
transforms a house into a festive home. Carrying
forward its legacy since 1954, DevDarshan - India’s
No.1 brand in dhoop and agarbatties — presents its
Luxury Fragrance Gift Box, an elegant and premium
choice for this festive season. This gift box is
designed not only as a special gesture for family and For more details, visit:www.devdarshandhoop.com.®
friends but also as an excellent option for corporate

gifting.

With this gift box, DevDarshan once again proves its
trust, quality, and timeless appeal — inviting you to
celebrate this Diwali with fragrances that embody
devotion, tradition, and togetherness.

The box includes an exquisite assortment of
Premium Bambooless
Incense Sticks, Premium
Masala Incense Sticks,
Premium Dry Dhoop
Sticks, Premium Dry
Dhoop Cones and
Premium Wet Dhoop Sticks
and Holder/Stands. This
curated collection elevates
every celebration, sanctifies
the atmosphere, and

conveys warmth, harmony,
and joy.

It is special because for
family and friends it serves
as a thoughtful symbol of
love and respect, for
business associates it
becomes a memorable
corporate gift, and for
retailers it offers the
perfect solution to meet

To Buy SCAN HERE
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The Pure and Auspicious Incense Products of

Pa rivaar Elevates the Atmosphere,
Uplifting and Purifying the Surroundings

———

Prfine

INCENSE STICKS

charminG

INGENSE STICKS

ey, uRitg

2 : DI e
rivaar mnvaar

L —_—

‘@aoud

o m,)aﬁf""u.u

Pancham e

PREMIUM
INCENSE STICKS 7 _'\.._

¢ PREMIUM INCENSE STICKS
& 5inl 3 g
g L) / SPECIALLY FOHR EVERY PRAYERS

Manufactured by :

INCENSE PARIVAAR PVT. LTD.

Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist. Gandhinagar-382305
Ph.: 9898000948 | parivaaragarbatti@gmail.com | www.parivaargroup.com



Binndi gaining ground with quality incense

The recently launched Binndi DT iR e [ i |
brand carries the legacy of B TN ?
decades of experience in
incense manufacturing, thanks
to its founders’ long-standing
presence in the industry. With

a portfolio of high-quality and T‘Tﬁ:;'f:“@{ 3
trendy products, Binndi has T P X

already established its
footprint across India and is
receiving overwhelming
market response, especially in
Hyderabad.Popular products
such as 3-in-1, Kasturi, and
Kumbh Mela incense sticks are
enjoying strong demand
during the festive season.
Customers appreciate Binndi’s
exceptional quality at
competitive prices, positioning
the brand as a fast-emerging
player that is set to become
one of India’s leading incense

names.n

Rajalakshmi Perfumery launches zipper packs

== B _ Established in 1935, Rajalakshmi

N e -_*-—-—-——*-—-‘b S ~~=  Perfumery Works has been one of

e . { ] ) Bengaluru’s most respected names in
- . o d '. . . . . . .
Rajalakshmi i A the incense industry, with its flagship

| @,r@er : |'?L T il PAN DAR li brand Phoshak enjoying decades of

\ a] ] i1 4 oo e nationwide p.o.pularity.' Known for
1 (C-)S 5 ) A ! kahap ] e A uncompromising quality, the brand

. ¢ | rremusceusestex s - has now diversified into dhoop sticks
' ! : and zipper packs to meet evolving
customer needs.Recently, the
company introduced Zipper packs
tailored for the Maharashtra market,
in fragrances of Pandari, Kahani, and
Green Valley. Since launch, these
variants have received an excellent
response, further strengthening
Rajalakshmi’s position as a household

favorite.®
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Ambica Durbar Bathi launches innovative tube pack

Ambica Durbar Bathi, manufactured by ACP
Industries Ltd. in Eluru, Andhra Pradesh, is one of
the oldest and most iconic agarbatti brands in
India. With a legacy of trust and quality, the
brand’s flagship product, Ambica Durbar Bathi in
its distinctive green pack has earned a loyal
customer base across the country. Marketed as
India’s only herbal durbar bathi, the sticks are
hand-rolled using a blend of 63 herbs, and are
easily recognized by their unique green color.In a move to make the product more accessible for everyday users, Ambica
has now introduced its flagship agarbatti in a compact, one-of-a-kind tube pack, containing 4 sticks priced at just 5
MRP. This innovation allows consumers to experience Ambica’s premium quality at an affordable price point, making it
ideal for daily use without compromising on quality.®

Amrutha introduces Paal Sambrani Cups with a
unique milk touch

Bengaluru-based Amrutha, one of
India’s oldest and most trusted incense
brands, continues to set benchmarks in
the industry with its wide range of
agarbattis, dhoop sticks, and sambrani
products. The brand’s latest innovation
is the launch of Amrutha Paal Sambrani
Cups, designed with a distinctive _
feature — the use of milk, which forms - Paagl Sambrami |
avisible white layer in the cups.Unlike
other brands that typically offer 12 cups per pack, Amrutha goes the extra mile by offering 16 cups in a pack, priced at
%144 MRP. This thoughtful value addition, coupled with superior quality, has already garnered strong market response,
especially during the festive season.®

Ayyub Ali expands portfolio with new brand Avvra

Hyderabad’s Ayyub Ali has long been a respected name in the
world of incense, bakhoor, and attar. Known for premium
fragrances and a diverse range of incense sticks, dhoop sticks,
bakhoor, and oudh products, the brand enjoys a wide presence in
domestic and overseas markets.To cater to evolving customer
preferences, the company has recently launched a new sub-brand,
Ayyra, which adds a modern touch to its product line and appeals
to contemporary buyers. Company’s bestsellers include Rooh-e-
Gulab, Oud Loban, and Bakhoor Mumtaz in incense sticks, as
well as Amira Bakhoor and Yameni Bakhoor in bakhoor products.
Their exquisite bakhoor burners have also gained popularity.
Customers can explore the complete range at exclusive Ayyub Ali
stores in Hyderabad.®
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Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) (Yellow tika) (Roli)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh' Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

Manufactures of:
Sp. Keshar Ashtagandha | Manohar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



Diva Aromas & Fragrances
launches incense in premium tub pack

Hyderabad-based Diya Aromas &
Fragrances has carved a niche in
premium incense, bakhoor, loban,
and guggal products. Offering a
comprehensive portfolio that spans
agarbatti, dhoop sticks, cones,
sambrani cups, and more, the brand
is synonymous with high-quality
fragrance solutions.In a first-of-its-
kind innovation, Diya has recently
launched its incense, dhoop, cones,
bakhoor, loban, guggal, cow dung
based sambrani cup products in
premium plastic tub containers.
This new packaging not only reflects
the luxury positioning of the brand
but also ensures the freshness and
longevity of the products, further

enhancing customer satisfaction.®

Traditiong)
8 Pricdiset

TPRG Fragrances continues legacy with
GN1917 Javadhu Powder

Founded in 1917 in Tiruchirappalli, TPRG Fragrances Pvt. Ltd. has been 5 h““\,\ S
enriching lives with quality incense and fragrance products for over a Javadhu's#@ J avadhu
century. Its brands GN1917 and Kangaroo cover an extensive portfolio, ' pvier ; j | &gt owder /
including incense sticks, dhoop, sambrani, attar, perfumes, pooja essentials, % = F 2 ‘
beauty and wellness products.Among its most iconic offerings is the GN1917 = S G% =
Javadhu Powder, introduced in the 1960s. This fragrant herbal powder il | -
remains extremely popular, particularly in South India, where it is ' M
traditionally used during prayer rituals as well as a natural body fragrance.
GN1917 Javadhu Powder is available in a 5g pack at 360 MRP, continuing to
uphold the company’s century-old promise of quality.m

b

’ilavadhu\._

Powder

)
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Safari Big is More Than a Brand, It's Our Legacy :
Akash Popat, Aditya Agencies, Hyderabad

Aditya Agencies Driving Safari Big's Growth in Andhra Telangana

ditya Agencies, Hyderabad is the
A C&F Agent for Thakral Group’s

brand Safari Big in Hyderabad

metropolitan city as well as across
Telangana and Andhra Pradesh. In addition,
the agency is also C&F for RKT, Shreejay,
Sugandh Shoppe, and Parasmani. The firm
has been working with Safari Big since 1998.
Apart from this, the company also runs GHT
brand which stands for Ghanshyam Hariram
Thakral. Under this brand they manufacture
cups and other products

Aditya Agencies’ head, Mr. Akash Popat,
told Sugandh India in an interview that
he and his brother took over their father
Mr. Shamit Popat’s business three years
ago. Safari Big is their flagship brand. He
explained that for other brands that they
work with, they only sell those pooja-related
products that are not manufactured by the
Thakral Group. He further added that their
GHT brand was named after his maternal
grandfather, Shri Ghanshyam Hariram
Thakral. This makes Safari Big a true family
business — his father entered this business
through the guidance of his grandfather.
Initially, his father, who earlier marketed
powder for paint production with a strong
distribution network, ordered and sold just
10 boxes of Safari Big to start with.

Akash mentioned that besides Safari Big,
they also work with Shreejay and RKT. When
asked about incense sticks, he clarified that
they only handle Thakral Group brands,
while for other pooja products not made
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by the company, they work with other
brands. He added that Swastik Kapoor is
a leading brand in Hyderabad, and being
close family friends, they also handle its
distribution. Similarly, Charminar Kumkum
and Ashtagandha are top-quality products.
In Pooja oils, they distribute Mahalaxmi
and Pitambari. Whichever product Thakral
does not produce, they source it from other
companies. On the demand for Safari Big,
he said that the 10 pouch sells at the top
position across all districts of Telangana
and Andhra Pradesh. Demand is so high
that distributors cannot maintain stock, as
it always exceeds supply. For RKT, the 350
pouch and zipper pack have great demand,
especially in Hyderabad.

Talking about their network, he said they
are heavily focused on Hyderabad, where
there are thousands of stores, yet they are
still unable to cover all areas. Rural markets,
however, perform very well with strong sales
and payments. Currently, the firm has a
supply network across all districts of the state
including Nizamabad, Adilabad, Bichkunda,
Kanduru, Kosgi, Vikarabad, Sangareddy, and
Mehbubnagar. Their position in Hyderabad
and other big cities is also very strong.

On being asked about other company
products, he said that in Hyderabad and
Telangana’s urban areas, Cycle, Mangaldeep,
Zed Black, Liberty (Black and White sticks),
Ambica Durbar (an Andhra Pradesh herbal
incense stick) sell very well. Box packs also
move here, while Shah Fragrances is visible

in several districts. He said pouch and zipper
demand is growing in districts. RKT’s jumbo
pouch and zipper packs (400-500g) are also
in great demand. RKT’s dhoop sticks are of
very high quality and sell the most. Overall,
the incense-to-dhoop ratio is 65:35, which
includes wet dhoop, dry sticks, and cups.
In South Indian areas, dry sticks, cups, and
bamboo-less products are in higher demand.
Among wet dhoop, Thakral’s 330 MRP pack
sells very well, alongside Zed Black and
Rocket in the same range.

When asked about Thakral Group’s
uniqueness, he explained that the company
always brings products to market ahead of
others — whether in packaging, price range,
or quality, it stays advanced. For example,
they launched a 300g zipper pack, which
no other company currently has. They also
keep releasing new fragrances. Their two-
foot incense stick became a big hit with huge
demand. RKT’s dhoop is also on top, with six
varieties selling strongly. Their GST brand
cup is performing well — they introduced
8-10ranges atalocal, which local retailers are
supporting. He credited the Thakral Group
(his maternal side) for support in packaging
and quality, helping the brand grow.

On the success of Safari Big across two
major states and metropolitan cities, he
said that their distributors have been with
the company for 20-30 years. They don’t
need to be asked for orders or payments —
everything is done on time. They work so
efficiently that there’s hardly a need to even
meet them yearly.When asked about dhoop
cups, he said that Cycle’s Naivedya, GT,
Mangaldeep, Zed Black, Ambica, Delta’s
Sampradayam, and their jumbo pack are
strong sellers. In camphor, Ambica, Swastik,
Mangalam, and Saraswati are popular.
Swastik is an old company, also active in
e-marketing. He added that Begum Bazar
is the prime market of Hyderabad, and any
product that dominates here automatically
gets presence across Telangana, Andhra
Pradesh, and even Bengaluru. In pooja oils,
Sukhi Baba, Mahalaxmi, Anurag, and Cycle’s
Om Shanti are leading. In sandalwood tilak,
Tulsi and Kashi from Varanasi dominate,
while in Ashtagandha, Manohar Sugandhi
sells well. On marketing and schemes, he
explained that the company runs several
schemes, including sales target schemes —
for example, from 3,000 sales targets up
to ¥4,00,000. At 34,00,000, the company
gives an LED TV. There are retailers who sell
goods worth 1-1.5 lakh monthly, and such
retailers are given separate gifts beyond the
scheme.®
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HASTI SUGANDHI, JALGAON
One of Maharashtra’s Leading Incense
Super Stockists

Local Producers a Big Challenge for Pan-India Brands: Ajay Jain

At first glance, the incense and dhoop products market appears very large, but in
reality, it is mostly unorganized. Barely half a dozen companies cross a turnover of
%100 crore, while most others remain at ¥40-50 crore. Large companies face stiff
competition from local producers. As a result, they are often forced to reduce prices
and compromise on quality to stay competitive. In an exclusive conversation with
Sugandh India, Ajay Jain, partner at Jalgaon’s Hasti Sugandhi Firm, said: “This is an
industry where one can start a business with as little as ¥500-1,000. Such products
are not only a challenge in Jalgaon but also across the country for branded and big
incense companies.” Hasti Sugandh has been in the incense business for 40 years
and has a strong distribution network across Maharashtra, excluding Mumbai.
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jay Jain shared that before found-
ing Hasti Sugandhi, his grandfa-
ther sold products on a bicycle.
Slowly, the business grew, and
with God’s blessings and the love
of Jalgaon’s people, a small sap-
ling turned into a large tree. He
recalled that in the early days,
they had a very small shop and initially worked with
Danka Sugandh Agarbatti from Bengaluru. Later, in
1992-93, they partnered with Zed Black.

When asked about the brands he is associated with,
he said their firm works only with a select few people,
including Mr. Prakash Chandra Agrawal of Zed Black,
Mr. Ramchandra of Ganga Products, Mr. Manoj Mun-
dra of Savitri Sugandhalay, and Mr. Nagesh of Om
Sai. “They are wonderful, professional people with
top-quality products. That’s why we supply their prod-
ucts well in the market, ensuring smooth growth for
both the company and us,” he added.

Hasti Sugandhi handles Zed Black, Om Sai, Savit-
ri, and Ganga Products. Additionally, they represent
many local Jalgaon-based companies. They cover
about one-fourth of Zed Black’s market in Maharash-
tra, especially Marathwada, the North Zone, and Jalga-
on. For Ganga and Savitri Sugandhalay, they manage
distribution across the entire state. They are also the
super stockists for Om Sai across Maharashtra (except
Mumbai). Zed Black maintains a depot in Jalgaon,
from where supplies are made through their network
of 100+ distributors.

Speaking about Jalgaon’s incense market, Ajay Jain
recalled: “For a long time, Jalgaon was the hub of the
incense industry. Maratha Darbar Agarbatti was very
popular back then. It was the first incense company
to advertise on the radio program ‘Binaca Geet Mala,’
hosted by Ameen Sayani. At that time, people had to
come to Jalgaon specifically to buy Maratha Agarbatti
because demand was so high. Later, many big com-
panies entered the market, and distributors came up
everywhere.”

One reason Zed Black has a depot in Jalgaon, he
explained, is that the city has excellent connectivity
to Marathwada, Vidarbha, and the North Zone, along
with strong transport facilities.

When asked about popular brands, he said: “Zed
Black sells the most here, followed by Man Mandir,
Ullas, Balaji, Cycle, and ITC.” He added that 10 packs
sell the most, although demand for 50 zipper packs
is rising. Jumbo packs are also gaining popularity. In
Jalgaon, dhoop sales are increasing compared to in-
cense sticks, though still only about 10% of the mar-

ket. Wet dhoop dominates (70%), while dry dhoop
(bamboo-less products) is gradually gaining demand
(30%). Manthan leads in wet dhoop, followed by Ba-
laji, Sacche Sai, Hari Darshan, and Dev Darshan. Wet
dhoop zipper packs priced at 320 MRP are especially
popular.

On the impact of promotional schemes, he said:
“In the dhoop trade, schemes are like a father-son rela-

“The average consumer here
spends about ¥50 per month.

There are premium customers
too, spending up to ¥1,000.

Out of 10 customers, only 2
purchase by brand name, while
the rest take what the retailer
provides.”

tionship. All companies run schemes. Zed Black offers
targeted schemes for 2-6 months. They also regularly
offer 16 packs for the price of 12.”

He noted that the market for sambrani cups is rel-
atively small. Zed Black offers 3-4 varieties, including
Shrifal, while Savitri has 5-6 varieties that sell well.
Sambrani sticks are also in demand.

In attar and roll-ons, Oriental by Salman Bhai sells
well. In sandalwood tika, Manohar’s Ashtagandh and
Zed Black’s Samarpan are popular. He said there is
a wide range of powders and colors available at 10,
20, and 50 MRP, with red, yellow, white, and saffron
being the top sellers. In camphor, Nagpur products
dominate, while Zed Black also offers camphor under
its Samarpan line. In fact, under the Samarpan brand,
Zed Black plans to offer a complete range of puja es-
sentials including camphor, tika, Ganga jal, and rose
water.

On Jalgaon’s retail market, Ajay Jain said: “The
average consumer here spends about 350 per month.
There are premium customers too, spending up
to %1,000. Out of 10 customers, only 2 purchase
by brand name, while the rest take what the retailer
provides.”m
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Pragati Marketing handles Forest Brand
In Jalgaon: Harshad Vinod Zawar

n response to a question from Sugandh
India, he said that Zed Black sells very well
here. Apart from that, BIC, Ullas, Nishan,
and Man Mandir also perform strongly.
He added that they stock more than 90%
of Forest’s product range, which includes
incense sticks, wet dhoop, dry sticks, and
many premium products. Among incense sticks, the
%50 zipper pack is the most popular. According to
him, the market here is divided into 75% incense and
25% dhoop. Within dhoop, the ratio of wet to dry is
60% and 40% respectively. He noted that retail shops
and roadside vendors generally buy more wet dhoop.

Pragati Marketing supplies to around 1,500 count-
ers, including paan shops, medical stores, and
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Pragati Marketing is an FMCG firm in
Jalgaon that handles agency work for
several companies. For the first time,
the firm has taken up the agency of
an agarbatti brand that is Forest for
both urban and rural areas of Jalgaon.
Harshad Vinod Zawar, head of Pragati
Marketing, told Sugandh India that
Forest is a very high-quality brand.
Since Jalgaon has a strong market for
incense products, the brand quickly
gained traction. He shared that a
friend introduced him to Forest, and
this is his very first venture into the
incense trade.

general stores, within a 50 km radius of Jalgaon. He
shared that Nishan’s 320 dhoop is in good demand,
while in wet dhoop, Zed Black and BIC are leading.
The impact of Zed Black’s TV advertising is signifi-
cant, driving high demand. He further said that in
this market, economy products account for 60%,
while medium and premium products make up 40%.
Dry sticks also enjoy good demand; they are priced
at X85 MRP, with retailers selling them at ¥60. In box
packs, cup dhoop holds 70% of the market share,
with products from multiple companies performing
well.

Answering another question, he said that on aver-
age, a customer buys incense products worth 3400-
%500 per month, but only 2-3 out of 10 customers
purchase specifically by brand name. Most of the
companies in the market run promotional schemes
involving coupons, tours, and gifts. Forest too offers
coupons and free pouches.®
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Customers are loyal to Balaji and Amrutha Products:
Kamlesh Talreja, Roshan Agarbatti Agency

|

In recent years, consumer demand for premium quality
products has risen rapidly. This is why most customers

today purchase incense and dhoop products by brand nhame.
Kamlesh Talreja, head of Roshan Agarbatti Agency in Jalgaon,
told Sugandh India that out of 10 customers, 6-7 specifically
ask for Balaji and Amrutha brand products. He said that while
many other brands als o offer good products, his customers
show a stronger preference for Balaji and Amrutha.
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Kamlesh Talreja explained that in Jalgaon,
incense holds 6 0% of the market while
dhoop products account for 40%. Within
this, wet dhoop makes up 25%, followed by
dry sticks. In wet dhoop, Manthan, Balaji,
Sacche Sai, Tej, and Big Bell box packs are
popular, with products priced around ¥20
MRP selling the most. Both wet and dry
dhoop from Balaji perform well, including

oshan
Agarbatti
Agency has
been trading
incense and
dhoop products in Jalgaon for 47 years.

Kamlesh shared that his father had
started the business, handling several
major companies back then. Even today,
their agency continues to represent top
companies. For the past 40 years, they
have been working with Moksh. Besides
this, they are also the Jalgaon agents for
Balaji, Amrutha, Big Bell, Shah
Fragrance, Omega, Shreejay, God Gift,
and Oswal.

The agency supplies to over 70 large
counters within a 50 km radius.
Responding to a question, Kamlesh
Talreja said Jalgaon has a strong incense
market. Economy-range products sell
the most, followed by medium and then
premium quality. In the Jalgaon market,
the highest demand is for Balaji, Zed
Black, Amrutha, Sona Chandi, Omega,
Man Mandir, Sai Mandir, and local
products. Apart from these, brands like
Cycle and BIC also enjoy a good market
share.

He added that the 100 jumbo pack
(450 g) is seeing rising demand.
However, in terms of volume, the 50
pack sells more. Jumbo zipper packs are
favoured by customers who use multiple
sticks daily, as they last about a month.
On the other hand, customers seeking
slightly better quality and premium
products prefer 50 packs.

Answering another question from
Sugandh India, Kamlesh Talreja
explained that in Jalgaon, incense holds
60% of the market while dhoop products
account for 40%. Within this, wet dhoop
makes up 25%, followed by dry sticks. In
wet dhoop, Manthan, Balaji, Sacche Sai,
Tej, and Big Bell box packs are popular,
with products priced around 320 MRP
selling the most. Both wet and dry

their premium range. Big Bell has also
launched dry sticks. ’ ,

dhoop from Balaji perform well, including
their premium range. Big Bell has also
launched dry sticks.

He noted that economy products cover
60% of the market, medium 25%, and
premium 15%. In dry sticks, Balaji and
Shah Fragrance are in higher demand.
Parin also sold well when it was newly
launched. Amrutha’s dry sticks are priced
between 330-350 MRP. Both jar and box
packs of dhoop are common. Satya’s sales,
he said, have been growing recently. Balaji
offers dhoop in packs priced at %10, 20,
30, 40, 50, 60, and 90.

Kamlesh added that sambrani cups
also sell, especially during festivals, when
even 5-foot and longer incense sticks are
in demand. Omega supplies sambrani
cups. Shah and Neev from Ahmedabad,
who produce cow-dung-based products,
are also gaining demand. GT and Delta
brands are moving well too.

In camphor, Mangalam, Ok, 3 Pine,
Rajkala, Mayur, and 333 are popular,
while Bheem Saini’s market is also
growing. In attar and roll-ons, Big Bell’s
30 pack sells, but Balaji’s sandalwood is
the most in demand, along with other
roll-ons from the brand. Recently,
Mangalam also launched attar and cones,
which are well-received.

He mentioned that on average,
customers in Jalgaon spend ¥400-3500
per month on incense. Out of 10
customers, 6-7 make purchases by brand
name, while the rest buy whatever the
shopkeeper provides.®
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FRAGRANCES & FLAVORS PRIVATE LIMITED

Mr. Shailesh Rao won the award for
“ Best Innovative Idea in Perfumery Marketing’
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Mr. Shailesh Rao's innovative concept, "Make Your Own Exclusive Agarbatti Compound,”

earned him the prestigious "Best Innovative Idea in Perfumery Marketing" award at
Hyderabad, presented by Mr.Sushant of Zee Media.With 27 years of experience in the industry,
his unique idea stood out for its creativity and impact on the perfumery sector in India.
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Jalgaon is a Key Market for Medium &
Premium Incense: Tushar Vani, Shree Agency
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Jalgaon district of Maharashtra has been a special hub
for the incense trade for decades. Here, along with
medium-range products, the market for premium
incense and dhoop products is also growing rapidly. The
highest sales are for products priced between ¥40 to
¥100 MRP, packed in 100 to 200 grams. Demand is lower
for jumbo packs and products weighing more than a

quarter kilo.
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ushar
Atmaram
Vani, head
of Shri
Agency in
Jalgaon, told
Sugandh
India that
he has been
working

as an agency trader for

incense companies for the

last 40 years. He said that

the premium segment here is

about 10-15%, and this is the

reason why even an average

consumer spends at least

%200 per month on incense

purchases. On the other

hand, customers who prefer

premium products spend up to

1,000 on incense products.

Tushar shared that 40 years
ago, the very first agency

he took was of Hilltop

from Mumbai. After that,

he worked with Anubhav
Incense. Currently, he holds
agency rights for around 30
companies, including Riddhi-
Siddhi, Rajkamal, Feelings
from Indore, Bimal and
Alaukik from Rajkot, Real and
Manohar Sugandhi from Pune,
Geeta from Jaipur, Siddhi
Fragrance from Ahmedabad,
Padma from Bangalore, Dev
Darshan, GT and Satya. He
mentioned that he handles the
distribution of Real in three
districts — Jalgaon, Dhule, and
Nandurbar. Apart from this,
he has a supply network across
both urban and rural areas of
Jalgaon district. He added that
he has also worked with many
other branded companies in
the past but had to leave some
due to various reasons.

In response to a Sugandh
India query, he said that
competition in the incense and
dhoop market has increased
significantly. Although sales
have grown, margins have
decreased, and profit can only
be maintained through higher

volumes. He explained that the
trend is more towards incense
packs priced between 340 and
%100 MRP, weighing 120 to 200
grams. Earlier, 400-gram packs
sold well, but demand for
jumbo packs has gone down.
Customers who buy a 100
pack usually come monthly,

as one pack lasts them for the
entire month. About 60% of
sales here are of zipper packs.
%10 MRP box are available but
sell less, whereas 320 pouches
are more popular. The 10 pack
of Riddhi-Siddhi sells very well
at his counter.

When asked about leading
brands in the Jalgaon market,
he said that Riddhi-Siddhi,
Feelings, Man Mandir, Hem,
Zed Black, Cycle, Siddhi
Fragrance, Real, Satya, Flora,
Alaukik, Bimal, Balaji, BIC,
and Red Flora are popular.
Many of these belong to the
premium range.

He added that in Jalgaon,
incense sticks account for
around 70% of the market,
while the remaining 30%
consists of wet dhoop, dry
sticks, cups, etc. Demand for
dry dhoop is rising faster.
However, wet dhoop is still
in demand, particularly from
street vendors and food

stall owners. He explained
that dry dhoop packs of 100
grams priced at 350 are the
fastest-selling. Currently,
wet dhoop holds 40% share,
while dry sticks and cups each
account for 20%. Sambrani
cups see the highest demand
during Navratri and festivals.
The premium segment in
dhoop has grown, with 20%
of products being premium
quality. At his counter, Dev
Darshan sells the most due to
its best quality and pricing.
Geeta’s 320 wet dhoop also
performs well. Other popular
products include Real,
Manthan, Sacche Sai, Tej, and
Rocket.

Tushar told Sugandh India
that at present, products from
Indore-based companies sell
the most here. Bangalore
products are premium
quality and sell well too, but
transportation is the biggest
challenge. In contrast, Indore
companies supply faster

and more efficiently, with
better networks. This is why
Indore products dominate
this market. Some products
from Pune-based companies
also sell well, but products
from Nagpur have very little
presence. He mentioned that
Jalgaon has long been a special
incense market. Although
Nashik and Aurangabad

are larger markets in their
own right, since the days of
Sugandh Shringar Agarbatti,
Jalgaon has stood out as a
distinct market.

When asked about the
Sambrani cup market, he

said GT dominates here,
followed by Real with its three-
fragrance range. The reason is
that people here demand both
brand and quality. Sambrani
stick demand has gone down
significantly compared to
earlier. Popular brands here
include Real, Oswal, Good
Luck, and First Choice

from Pune. At his counter,

in sandalwood tika and
ashtagandha, only Manohar
Sugandhi sells. Apart from
this, Spiritual and Gandhi
brands are also

present in the market.

In camphor, Bhim Seni
dominates. 3 Pine is also a
strong seller. At his counter,
camphor brands like Raj Kala,
333, Govind, OK, and GT also
sell well. In attar roll-ons,

he has been selling Balaji’s
sandalwood fragrance for
years. He concluded by saying
that brand loyalty is strong

in Jalgaon, with 6 out of 10
customers buying incense
products purely by brand
name.H®
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MARKET REPORT

A Key Trade and Incense Hub in Maharashtra

Jalgaon, a prominent city in Maharashtra, is well connected by road transport to Marathwada, Vidarbha,
and the northern regions of the state. Because of this connectivity, this historic city in the Khandesh
region has long been a center of trade and commerce. Jalgaon is also known as the “Banana Capital of
India,” as farmers here contribute a major share of the country’s banana production.

In earlier times, when the incense trade was not as developed as it is today, Maratha Darbar and Sugandh
Shringar were iconic agarbattis brands. These brands gained fame nationwide, and Maratha Darbar was
the first incense company to advertise through the popular “Binaca Geetmala” radio program. People
from other places even travelled to Jalgaon to buy Maratha Darbar incense. Though not as large as Ben-
galuru, Jalgaon had established itself as a major incense hub.

Influence of Indore and External Brands

Jalgaon has nearly three to four dozen local incense, dhoop,
and cup manufacturers, offering affordable products of rea-
sonable quality that challenge outside companies. However,
consumers strongly prefer branded products from Indore,
Nagpur, Pune, Ahmedabad, Bengaluru, Delhi, and Punjab.
Among these, Indore’s products sell the most. Bengaluru
companies have a smaller share due to higher transportation
costs, which increase product prices.

Market Trends

Sugandh India team observed that 10 incense packs domi-
nate Jalgaon’s market. Though the demand for zipper packs
that sell at 50 is growing, the %10 segment still commands
the highest volume. Jumbo zipper packs of 400-500 grams
are also gaining popularity. Products ranging from 340-100,
that are between 130-400 grams, are well accepted. In dhoop,
%20 packs are the bestsellers.

The market is highly competitive, yet incense sticks main-
tain a 70% share, while 30% share is held by wet dhoop, dry
sticks, cones, and sambrani cups, which are expanding rap-
idly.

Major Incense Brands

Popular brands in Jalgaon include: Zed Black, Cycle, Bala-
ji, BIC, Safari Big, Man Mandir, RKT, Forest, Big Bell, Am-
rutha, Riddhi-Siddhi, Alaukik, Real, Manohar Sugandhi,
Geeta, Liberty, Feelings, Om Sai, ITC, Savitri, Siddhi Fra-
grance, Ullas, Bimal, Nishan, Shah Fragrance, Satya, Ambi-
ka Darbar, Omega, Shreejay, God Gift, Oswal, Sona Chandi,
and Sai Mandir.

Leading Wet Dhoop Brands

PIn wet dhoop, top-selling brands include Zed Black Man-
than, Balaji, Sacche Sai, Tej, Rocket, Big Bell, Hari Darshan,
and Dev Darshan. The %20 per pack category is the most
popular.
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Rising Market for Dry Dhoop

Dry dhoop in the form of sticks, cones, sambrani sticks, and
cups is growing in demand. The 50 for 100g packs are the
fastest movers. In the premium segment, Balaji, Satya, and
Amrutha dry sticks are well established. In sambrani cups,
GT, Real, Cycle Naivedya, Oswal, Good Luck, First Choice,
Omega, and Delta dominate.

Sandalwood Paste (Chandan Tika)

Key brands in sandal paste include Manohar Sugandhi, Tulsi
and Kashi from Varanasi, Hari Darshan, Spiritual, and Zed
Black’s Samarpan Puja Range (which also includes camphor,
sandal paste, Ganga jal, and rose water).

Camphor Market

In Jalgaon, camphor sales are largely driven by low-cost and
loose products. Demand for Bhimseni camphor is increas-
ing. Three Pine , Rajkala, 333, Govind, OK, Mangalam, 777,
and several local brands sell well.

Attar and Roll-on Perfumes

In this segment, Big Bell’s 330 pack and Balaji’s Sandal attar
are popular.

Brand Loyalty

Brand loyalty in Jalgaon is strong, with 60-70% of custom-
ers buying by brand name. At least in the premium and mid-
range segments, customers prefer products solely on the
strength of the brand.

Purchasing Power

On average, a retail customer spends about 3400 per month
on incense products. Premium customers, however, spend
1,000 or more. During festivals, purchase volumes increase
significantly across both consumer groups.®
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Blending expertise to
@ solve your business needs

~

o Inc_e.nse Fragrance
0 l%ﬁmatic Chemicals

Perfume Powders

ssential Oils

ANAND ORGANIC PRODUCTS

Address - Nagpur, &) 9404564929 | 7020835326

Website - www.anandram.in | Email - anandorganicproducts@gmail.com
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D SHANKAR & COMPANY

Manufacturer of quality attar & Rose water
Plot No.-267, K.B. Estate, Pakharan Road No. 1,
Upvan, Thane (w) 400606 (Mumbai)

Tel: +91 98208 13876 / 83697 75189

Email: 88.shankard@gmail.com

& D, SHANKAR'
ATTAR

Ki{ﬂ‘hf .
Chameli

Katchi
Chameli




Nﬁmwaﬁﬁmﬁmmﬁﬁaﬂgﬂm

3T TSR o6 TS (e T S felfHes gRT
fafefar aifersht gaR st wTRA & o ORI iR wfefya
IR ST7gd H | Ueh ¢ | MR SR Turart il orelt
forTera o WY, SHe U 3T Siferent gan et
(farfere & e ) e & vITgeh Sl g ST gan ¢ 1 39
AR <l TRATS golcT GaIR st o 9 B U7 f3haT ST €,
S 63 STEt-aifeat o fRrsror @ grefi & et ek TR foha
STTAT § 3TR SGeh! UG SUhT 3TN &1 71 ¢ | 3Tel ISTHRT 3 SUHIRATaT ook 3 3R Yeaw ST o fory, sifsrert = arawy
T ITE ohY Shirdare, UoheH 1T oJdl ek & UST foraT ¢ | 39 Uk H 4 srRafxra enfie &, foraeht shmd At 25 THaRdt ¢ |
T S Tgehi Rl iferehT <hY ThfEere TTorerT At Sgg foRthTaet Hodt TR ST R ohT TR 3T &, Forad ag A9
SYANT % forw 31Tee forehied o ST § | asdasTiTer 3R TR TOTarT oht aTeT shaclt ¢ 1M

ST QI 37T, S WA o
aaﬁgtﬁaﬁiﬁwmm
QA Ten ¢, 3 Ferga o1 —
IR, g e 3R Geroft
IATE! o 1Y 3TN § IR U
Ao T o @1 ¢ | ST ot
T IO § 3T UTel Qisoft
FY, g T | g9 1 IuanT fohan
AT R, 3R g T H e Wd & §9
% fomeTs T R | TRt 3T SiSH U
e ¥ STHAR TR 12 W 3 &, LT ST TTEehi oh 16 et i Ueh Atk 1144 THARTT § I0ered T @1 ¢ | Iga Turar
3R 3rfaifierd Ioa o 9 3R Al 7, RgRi & Ty H S9R J 98 RIS TiiishaT e i ¢ 1|

] Paal Sambrani |

3T 3{cil of o1 §iS ‘HTCeT Fiod Be 61l Wsde UIchiferdl

TEETE T Fg, TS 37T 3eft SRS, SRR 31X 31T
g & Ueh gEmifere A ¢ | SR geee ok fafere s I
— 3T, 9 e, SRR 1R 3 o foTT HeTgR I siie WRd 3R
forett & saeit Hrter Sufeafa ST gU g |

SEE UTgeh! 3l UGS T AT B Td gU, ot = et &1 & =14
I-5T1€ ‘NP Al fordT §, ST 310 IS TIShITeral o
STTYfehaT o1 et 3T § 3R S TS & UTgeh! i SAhTYA FAT S |
U % SRCUER I A T-U-T[ATd, Fig cAelT 3R T T
(STRSIHT) AT STHIRT SRR 3R A SR A & | 39 STeATa
T MY SR ST ¥t UTgehl H TiIshiRT & T2 & | 90 3ot
TS I S12ge 37elt Wi W 3uersy ¢ ||

76 e $fean | 3rager - 2025




SHREE YOGI SUPER

Sugandhl

INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

=~

HREE YOGI

Our Products

'\

=5

i Panchiatva
g § Rref G Cop -
o

(V) Peace of Mind (V] 100% Satisfaction

(V) Natural product (V) Trusted Company

Made from Natural Aromatic resin Non - Synthetic

For Trade Enquiry
Mfg. & Exported by :

®) +91 93 34 315252 | +9187 89 377137

or mail us at <] nilima.2014a@gmail.com

NILIMA HERBS PVT. LTD.

Harni Chak, Anishabad, Patna - 800 002 (BIHAR)
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"Your Industrial Drying Best Friend In Any Season."
BN H s el [~

32 kg Dryer 250 kg dryer Dhoop stick dryer

AGARBATTI & (&Y POIN
DHOOP STICK DRYER !

High performance & low drying cost

2

Fast drying even in monsoon season

Agarbatti: 3 - 4 Hours Drying Time

Dhoop : 5 - 6 Hours Drying Time S
Minimize bending issues
Running successfully since 8 Years 4

Reduces breakages of the sticks

S
No fungal development
Dggolf [::hoop Dgoop gom uteir Agarbatﬂi{: :
tic one u ambrani  Incense St i i 1 i i
Baar i DRvoE Bt el Maintains an even dipping ratio
100 to 100 to 100 to 100 to 250 to 7
20,000 20,000 20,000 20,000 50,000
Kgs/Day Kgs/Day Kgs/Day Kgs/Day Kgs/Day

Ensures uniform drying
Steamtech Innovative Machinery Pvt. Ltd.

Steamtech
611, Aalap- B, Limda Chowk, CONTACT i

Rajkot - 360001, +91 85111 46990 hello@simpldryers.com
Gujarat, India. www.simpldryers.com

vative Machinery Pve Lod
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Chaudhary Saltpetre Industries

Above Material Use For Making All kinds of Dhoopbatti, Agarbatti
Masalabatti, Whitebatti, Moisquitobatti etc.

Factory: Saraswau I(uml Masam%llelm Ilnall Mathira-281003

7/ ' Email: chaudharysaltmtr@gmall com

Our Sistern Coucern : M.L. Agrawal

° ® o M.: 7417406668
1. Jugan Prasad Prithiraj G P i

M.: 9027243598
Shora Wale Gaurav Agrawal

& M.: 9319907597, 9690223522

2. Mukund Traders Vikas Agrawal

M.: 9412180215
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Premium Aluminium Bottles & Drums by

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Choose M.S. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

w h c h GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
y oose Trusted by clients in Ideal for a wide Robust and safe
M .S. CAN ? over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2™ Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P.)
Mob: +91 9999948609 | Email: Samran1012@gmail.com



MFG OF DHOOP, AGGARBATI, DRY CONE, DRY STICKS & BAKHOORS

Marketed By
R.P FRAGRANCES
Kannauj - 209725 (U.P.) Indian | Customer Care No.: +91 9628078000
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MNature’s

Soul

Launching Soon
in Limited Numbers

HRA Essential Oil Factory_ )
The Fragrance of India’s Soul
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% From the heart of Kannauj — the perfume capital
v of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood Oil, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
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Cypriol (Nagarmotha) Lavender Sugandh Pandanus
(o]]] Qi Mantri Oil {kewra) Oil -

Nature S 50ul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
. Mobile: +919935327008 | [=|Email: hareem@hraessentialoil.com
€5 Website: www.hraessentialoil.com
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LS. diality Speaks

F R A

TIME IN | LOBAN & BAKHOOR LOBAN
INDIA | BAKHOOR DHOOP CUP

We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks, \
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc. PRODUCTS

FIRST CHOICE FRAGRANCE Customer Care No.:

H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com

WE ALSO DO JOB WORK

SUGANDH INDIA OCTOBER-2025 93




Fragrance Of Virtue Pvt. Ltd.!|

C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 ff\
Tel no: +91 9899881184 www.fragranceofvirtue.com

e 2 le e o

BAMBOOLESS
INCENSE

» e——

TRADITIONAL _ {ERBAL
Welcome to Fragrance of Virtue, where we = FRAG RA:(:IES ——

: specialize in engineering a wide range of

incense products, including Agarbatti, Dhoop Sticks,

Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
quality and expertise since 1961.

T —— B SRR e

Order now on: Website: Product Characteristics: Our Commitment:
2} e D\ 5
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SINGAPURASHIP PRODUCE (l) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

LT

’*‘-ﬂ‘é : b

SINGAPURASHIP®
SINCE 1961

Damar Batu Gum Damar

©

X Flora Premix

Loban P

Raw Incense DEP Premix

We specialise in WHITE LABELLING, FMCG

PACKAGING for various brands & exporters

°+91 9920120171 Qsales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037



0 .~ Maccharo
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] | Se Aa Za d | Knight Rider®

TM NO 4243654

Reog. No. 4147009

HISO
TSI
9001:2015

VOCAL FOR LOCAL o=

Reg. No.: CIR-165893/2019-Transfluthrin
(Mosquito coil sticks) (402)-245
F. No. 90809-F/9(4)/2019

currently providing to re-packers of uttar pradesh, madhya pradesh & bihar

Distributorship is to be given at all India level,
You can also build your brand by using our license number.

By typing an agreement, the work of re-packing is also given but
there the name of your company will be Manufacturing of Gayatri
Industries and Marketed by

3 - Manufactured &M:—;rketed B -
& GAYATRI AGARBATTI WORKS & INDUSTRIES
: @ Plot No0.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
© 7588770217 / 9371639924 @ gayatriagarbatti.g@gmail.com




'RATHORE
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Hrrdat

Belpalra
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Manufactured & Marketed by : For any complaints or feedback contact
our customer care head at manufacturing

@M RATHORE POOJA PRODUCTS (P.) LTD. | Rddress Phone No.
gem==y  Factory : DEEDARGANJ, KANNAUJ - 209725 UP.INDIA | & www.rathorebrothers.com
AT Customer Care No. : 9044689606 i bcodadpengatin

E-mail : info @rathorebrothers.com REGD. NO. 891969
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MELA PRANGAN iz Karnataka Fragrance”
KOLKATA

< Hari Darshan

Mehke Mann, Hoke Prasann

SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED
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HEHT ¢ TR S@L.. FRAGRANCE PVT. LTD.
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‘JI"‘-IAN Timeless Trcitic

OTHER SPONSORS
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