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Ocean’s Deep Printers”®

FOR FABT & ACCURATE PRINTING

E‘/Q J?J—CD |
Greater Quality,
Lesser Cost

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power,
Dudheshwar, Ahmedabad - 380004, (Gujarat) INDIA.

Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978
SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451
VRUND S, PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 91327
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3.B AGARBATTI
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6" Dry Dhoop Stick Collection
Premium Dry Dhoop Stick

Net Wt. 80g. | M.R.P. 80/-
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J B PRODUCTS

Plot No. 9, Ubkhal G.I.D.C., Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 93288 66755 info@jbgujurat.com www.jbpgujarat.com



GROW WITH CHARU

Royal & Premium Series
Hand Crafted Masala Agarbatti

Net Contents : 50 g
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GUL BAHAR LEGACY

CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th ‘E' Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : Email : info@charuincense.com
91 B0 41222660 | Web : www.charuincense.com




Hari Darshan

Mehke Mann, Hoke Prasann T OINGE 1970

Have a sacred
start with

Hari Darshan

Distributors Enquiries Welcome

Hari Darshan Sevashram Pvt. Ltd.

For Trade Enquiry: 9891089000 | admin@haridarshan.com Shop Now at
O : HariDarshanindia | ® : @haridarshanindia www.haridarshan.com



Mehke Mann Mandir

Light the way to
a peaceful New Year with

Hari Seva

Distributors Enquiries Welcome

Hari Seva Trading Pvt. Ltd.
For Trade Enquiry: 9871094679 | accounts@hariseva.com
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D&B Certified Company

Mfrs & Mktd By :

Bhagat Nishan Products Pvt. Ltd. Customer Care : +91 - 79 - 2282 3418
Ahmedabad 382 330. Gujarat, INDIA. (M) +91 84019 33418

www.nishanproducts.com
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Al: Helping Tradition and
Fragrance Grow

long history, but technology now offers new

opportunities. Artificial intelligence (AI)
can help manufacturers make better decisions,
reach customers more efficiently, and create
products that people will love — even though
the industry has mostly relied on experience and
intuition so far.

In the bigger FMCG world, Al is already
helping companies succeed. Hindustan Unilever
uses Al to predict which products will sell in
different regions and during festivals, helping
avoid overstock or shortages. ITC studies
customer behavior and social trends to improve
marketing and create products people want.
Nestlé India uses Al in its supply chain to make
sure products reach stores at the right time.

The agarbatti and fragrance industry has a

For the agarbatti and fragrance industry, Al
can do similar things. It could help forecast which
incense sticks or fragrance products will be
popular in different towns or seasons. It could
also study customer feedback and online trends
to suggest new fragrance blends or packaging
ideas — insights that would take a long time to
figure out manually.

Al can also help in marketing and online sales.
It can guide customers to products they like or
other products that match their interests and
taste, and help run more effective promotions.
Even medium-sized manufacturers could use Al
to understand customers better and make smarter
decisions.

Small manufacturers can start experimenting
with Al using simple tools — like sales forecasting
software, social media trend trackers, or online
product recommendation tools — to learn what
works best for their customers.

The main point is clear: Al does not replace
tradition; it supports and improves it. By using Al
in the right way, the fragrance and incense
industry can combine its rich heritage with
modern insights, reach more customers, and
make smarter business decisions.

M. A. Farooqui
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TIME IN | LOBAN & BAKHOOR LOBAN
INDIA | BAKHOOR DHOOP CUP

We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks, i
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc. PRODUCTS

FIRST CHOICE FRAGRANCE Customer Care No.:

H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com

WE ALSO DO JOB WORK




Premium WHITE Incense Sticks ™
Standy Zipper Pack Net Wt. : 120g. / 125g. - |

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. : 450g.
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Manufactured & Marketed By :

Je$a]® JESAL PRODUCTS PVT. LTD.

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
PRODUCTS PVT. LTD. Phone : +9194260 02055 / +9196014 18711
www.jesalproducts.com Customer Care No.: +91 88495 08118 | E-mail : jesalproducts@gmail.com
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For More Details

Mohd. Shakir (€) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com
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Since 1957
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Balaji Agarbatti Company &

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care: +71 85888 08914  Email: sales@balgjiincensecom  Visit us: www.balajiincense.com
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Timeless Traditions

Brand Owned by: Manufactured by & Consumer Care Address :

BINNDI INCENSE BINDU INCENSE CRAFT LLP

No. 2, 4" Floor, Bindu Galaxy,1™ Main Road, Sy. No. 160, Kumbalgodu Village, Kengeri Hobli,
Rajajinagar Industrial Town, West of Chord Road, Chickellur Road, Off Mysore Road,

Bangalore 560010 Karnataka, India Bangalore, South Taluk - 560 074 - Karnataka, INDIA

Timeless Traditions

Customer Care: +91 8095 007 888 | Buy Online: www.binndi.com | Email: sales@binndi.com Binndi.co

MADE IN INDIA




Swachh Packaging:

Redefining Premium Box Printing
Every box we create speaks quality: Ravi Bihani

In today’s market, what looks good, sellswell. That’s why every manufacturing company across the
world pays special attention to packaging. One such company is Swachh Packaging Pvt. Ltd.,
Bengaluru — aleading name engaged in high-quality box packaging, printing, and designing using
state-of-the-art machines. Apart from offset printing, the company also employs advanced
technologies such as drip-off texture effects and velvet finishes to create modern and attractive
packaging. Swachh Packaging handles end-to-end in-house production, from concept to completion.

he company is led by Mr. Ravi A Long Association with the Incense
Bihani and Mr. Aditya Bothra,
Industry

W;ilg tsigemilelﬁ;ln(}eifl? tl;l %2;;15 Mr. Ravi explained that Swachh Packaging was
?n an efcfusive in te?ac ot ! established in 2017, when he was 27 years old.
“Our family has long been involved in this trade,

Sugandh India, Mr. Ravi shared dwe al full-fledeed off .
that Swachh Packaging creates boxes for most and we a'so run a ful-fledged ofiset printing
of Bengaluru’s leading agarbatti brands — setup in Indore. My family has been in this busi-
ness for nearly 30 years,” he said.

including Shashi, A Ravi Raag, AKP, Forest,

Balaji, Topsi, Misbah, 'and S:’:lVitI‘i, among oth- He further mentioned that his family also owns
ers. “We’ve been work11}g with many of these two incense companies in Bengaluru, but he per-
brands for years,” he said. sonally felt drawn to packaging because of the
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rising demand in this field.
“We don’t just make agarbat-
ti boxes — we also produce
packaging for garments,
sweets, confectionery items,
and spices. About 30-40% of
our production is related to
incense packaging,” he said.

“We started by making boxes
for our own incense brands,
Woodland and Jai Incense, in
2017.” He added, “Jai Perfum-
ery, one of the oldest incense
distributors in Kolkata, is my
father’s firm.”

“We make very specialized
boxes. Ordinary boxes are
made by many, but our spe-
cialty lies in premium packaging. Metallic printing
is one of our key strengths — something very few
printers in Bengaluru can offer. Out of around 500
agarbatti box printers, only about 10 have this tech-
nology. We’ve been doing metallic printing for two
years now, and it gives the box a unique shine that
stands out in any retail counter or showroom. That’s
the charm of our packaging.”

Premium Products Deserve Premium Box

Packaging

Speaking about the importance of packaging, Mr.
Ravi said, “We ensure that our boxes not only look
beautiful but also help maintain the product’s qual-
ity and durability for a long time. We deliver both
aesthetic appeal and longevity.”

He added, “Even with competitive rates in the
market, we offer better and more attractive boxes at
lower prices. When manufacturers come to us for
effects like drip-off texture or velvet coating, we also
guide them on which color combinations will look
best. We create unique, eye-catching designs for
every client.”

According to him, the demand for box packaging is
rapidly growing. “Premium products always come

in boxes. Even though zipper pouches are in trend,
premium-quality products continue to use box pack-
aging. Export markets also prefer box packaging

— several companies get their export boxes made by
us.”

No Compromise on Quality
Highlighting Swachh Packaging’s strengths, he said,
“Bengaluru has many printers, but our specialty
is delivering the best quality boxes at reasonable
prices. Some printers cut costs by using low-grade
paper or lamination, but we never compromise on
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quality. Even if profits drop sometimes, we maintain
our standards.”

He added, “Trends like 3D, holographic effects, and
Scodix lamination are growing rapidly. Though they
increase production costs, we’re constantly finding
ways to make them more affordable for our custom-
ers.”

Production Capacity of 7 Lakh Boxes per Day
In response to Sugandh India’s query, Mr. Ravi
shared that Swachh Packaging currently operates
three offset machines, producing 250 to 300 tonnes
per month. “Our entire production process — pa-
per cutting, printing, folding, and designing — is
handled in-house. We produce around 7 lakh incense
boxes daily, and due to high demand, we’re adding
more machines to double our production by next
year. We also plan to launch new projects soon. Our
minimum order size is 3,000 sheets,” he added.

Brands Should Focus on Originality

Offering advice to manufacturers, he said, “Many
companies come to us asking for boxes similar to
other brands. We always encourage them to bring
their own original ideas. We suggest new concepts
and designs, because copying others isn’t right. We
enjoy working on fresh ideas — it helps us learn and
innovate.”

He further said, “Most Bengaluru brands focus on
premium quality, which is why box consumption
here is very high. Our drip-off machines create beau-
tiful texture effects — earlier we did this manually,
but now it’s fully automated. We keep experimenting
and try to install a new machine every year. When-
ever we see any innovation in printing or packaging
anywhere in the world, we adopt it quickly and
launch new products.”

SUGANDH INDIA DECEMBER-2025 23
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Printers & Packers

ALL TYPES OF PRINTING &
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WHAT WE DO -
BOXES | PRINTED PAPER POUCHES & TAGS |
COMPLETE PRINTING SOLUTION|| DESIGNING
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Printers & Packers

Village, Magadi Main Road, Near BMTC Bus Depo, Bangalore - 91
Email: swachhpackaging@gmail.com | Ph: +91 82178 95523
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Address:

#24, Gangadhar nagar, 3rd main sarakki gate, E-mail: info@forestfragrance.com
Kanakapura main road, Banashankari, Customer care no: 08026712538, 6362-547943
Bangalore-560078. Website: www.Forestfragrance.com




Prayer Group:

Redefining Wet
Dhoop Production

with Precision and ,
Passion |

“From North to South,
Wet Dhoop has now
become a Pan-india
product,” -

Pooja Goeld




n an exclusive interview with Sugandh
India, Ms. Pooja Goela, Founding Director
of Prayer Group of Industries, explained
that while many can manufacture agarbatti,
making superior-quality wet dhoop is not
just a technical process — it requires deep
understanding and precision.

For over two decades, the company has been
manufacturing a wide range of incense products — from
economy to premium categories — including wet dhoop,
dry sticks, and cones for India’s top brands. Today, Prayer
Group of Industries is recognized across the country as an
expert in wet dhoop manufacturing. The company supplies
incense products to major national brands such as Cycle,
ITC, Liberty etc. name afew.

\Wet Dhoop: From North to a Pan-India
Phenomenon

When asked about why agarbatti remains more
popular than dhoop, Ms. Goela explained, “That
was true earlier — dhoop was once considered a
product limited to Punjab, Haryana, Delhi, Himachal
Pradesh, and a few northern states. But now it’s
rapidly gaining popularity in South India. Dhoop is
no longer regional — it’s a Pan-India product.”

She added that most major South Indian agarbatti
manufacturers have now entered the dhoop market. “ Today,
any company that manufactures agarbatti aso needsto

offer wet dhoop, dry sticks, cones, and cups. Without

dhoop, it’s difficult for a brand to grow in North
India.”

Several South Indian agarbatti companies
are also preparing to launch their own
premium dhoop ranges soon.

From Interior Designer to
Dhoop Expert

Talking about her
journey, Ms. Goela
shared, “I began
my career in
2005 with
ITC.

Prayer Group of Industries manufactured incense
products for ITC when they entered the dhoop
segment for the first time. Later, we started
production for various big-wigs of the industry”

Crediting her success to guidance from industry
veterans she said, “I learned a lot from my seniors. Women
in business were rare back then, so | took it as a challenge.
Today, my daughter Aishwarya, who has completed her
MBA, has joined the business and is very passionate about
it. She has a great nose for perfumes, which benefits our
production immensely.”

Rising Demand for Bamboo-Free Products

On the growing trend of bamboo-free incense, she
explained, “Since Prime Minister Narendra Modi
came to power, people have started reconnecting
with faith and cultural traditions. The consecration
of the Ram Temple has further strengthened this
trend. Many prefer not to use bamboo in their
incense due to religious sentiments — which is
why the demand for both wet and dry dhoop has
surged.”

She added that the boom in online shopping platforms
like Blinkit and Amazon, and the rise of dual-income
households with limited time, has made ready-to-use puja
materials very popular:

“Products like ghee diyas are selling well. Similarly,
wet dhoop, dhoop sticks, and cones have become
convenient options.”

Clarifying that the growth of dry sticks hasn’t affected
the demand for wet dhoop she said, “In fact, many South
Indian companies are now entering the dhoop segment.
Our products are being shipped in bulk to the South — and
since they’re selling well, that speaks for itself.”

Today, demand for dhoop is no longer limited to
Punjab, Himachal, Delhi, Haryana, Uttar Pradesh, and
Rajasthan — it’s also strong in Bihar, Maharashtra, and
rapidly growing in South India.

Strict Quality Control at Every Stage

Speaking about production quality, Ms. Pooja
said, “Since we manufacture for top Indian brands,
we must maintain quality at every level. Advanced

Manufacturing high-quality wet dhoop is an extremely challenging process. It's not just about
having the best high-tech machines and raw materials — the real skill lies in maintaining the
natural quality of the raw ingredients and producing the product according to seasonal

conditions. Another major challenge is preserving the fragrance while suppressing the natural
smell of raw materials.
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machines alone don’t ensure quality — we
rigorously test and preserve our raw materials.
Every truckload of raw material undergoes random
testing, and if it fails, we reject the entire batch.
Prayer’s reputation is non-negotiable.”

She emphasized that making dhoop is an art, “It’s like
kneeding a dough. The main base material is kassa, to
which other ingredients are added. If the oil used istoo
thick or carriesits own odor, it will ruin the fragrance and
reduce the perfume’s effect,” she added.

Packaging and Shelf Life

“95% of our products
come in zipper
packs,” Ms. Pooja
noted. “This type of
packaging preserves
fragrance, reduces
packing costs,

and protects from
weather conditions.

Sherevealed that
some manufacturers
reduce costs by using
cheap substitutes like
areca nut (supari),
amond, or walnut
powder instead of kassa,
which weakens the
fragrance and causes the
product to crumble.

|

“We never
compromise on quality
for cost. Even if it’s
more expensive, we use
only theright
materials,” she added.

Types and
Varieties of Dhoop

The company
manufactures
multiple varieties
including Pure Kassa
Dhoop, Sandal Powder, Golden base, T1 Powder
Dhoop, Cow Dung Powder Dhoop, Flora Dhoop.

“Flora is our most premium product. Its raw materials
are sourced from South India. We were the first to
introduce the Flora Dhoop range in North India, which
became highly popular.” The Flora range includes
Sambrani powder, honey, halmadi, and other premium
ingredients, along with high-quality perfumes.

“Thisyear, we launched the Oudh Seriesin dry dhoop
with variants like Rose Oudh, Kasturi Oudh, and Sandal
Oudh.”

28 SUGANDH INDIA DECEMBER-2025

She added that Musk, Patchouli, Oudh, and Bakhoor
are the most trending fragrances of the year. Since raw
materials for such premium products are expensive, the
market for low-cost 30 products is shrinking, while
consumers prefer T70 MRP premium products.

Why South Indian Brands Rely on Prayer
Group for Dhoop

When asked why southern brands approach a North
Indian company for dhoop manufacturing, Ms. Pooja
clarified, “Agarbatti perfumes don’t work for dhoop.
Dhoop perfumes need to burn well without giving off raw
or oily smells. Overuse of
perfume can make the product
crumble. South Indian companies
have mastered agarbatti
fragrances, but dhoop requires a
completely different formula.”

Contract Manufacturing
Expertise

Prayer Group of Industries
handles contract
manufacturing of wet dhoop
for most major incense
brands in India. “Each client
has their own specialty, cost,
and quality requirements. We
create custom formulations
accordingly,” said Ms. Pooja.
“Many companies don’t
manufacture dhoop themselves
because it’s hard to maintain
quality and cost balance. The
processistechnical and sensitive
to climate conditions — you must
prevent fungus and ensure clean
white smoke with pleasant aroma.
We conduct strict testing for all
these factors.”

She cautioned that though
anyone can install machines, few
can maintain consistent quality,
“Even identifying the right raw
materials and oils for each season is a big task. Some
people use waste petroleum oil as a cheap substitute, but
it ruins the fragrance and produces black smoke.”

“My Brand Is Like My Child”

On the company’s reputation, Ms. Pooja said, “For
me, Prayer Group isn’t just a business — my brand
islike my child, and I take complete care of it. I
always deliver the best quality to ensure long-term
client trust. One bad batch can destroy both our
reputations.”®
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The AIAMA EXPO 2025, themed
“Traditionally Modern,” was held on 6th,
7th and 8th November 2025 at Tripura
Vasini, Palace Grounds, with three days of
high-energy business networking,
knowledge sharing, and industry growth.
The event emerged as one of the most
impactful platforms for the agarbatti and
fragrance sector, hosting hundreds of
stalls and attracting thousands of business
visitors from across India.

he expo was inaugurated on 6th
November 2025 by Ms. Shobha
Karandlaje, Minister of State for the
Ministry of Labour & Employment
and the Ministry of MSME.

The inauguration ceremony was a striking affair,
with all ATAMA Management members dressed
in coordinated black outfits with brown
waistcoats, presenting a sharp and impressive
look. After the ribbon-cutting, the Minister
visitd several stalls, interacted with exhibitors,
and later addressed the audience from the main
stage. One of the key highlights of the
inauguration was the official reveal of the BIS
Standard for Incense Sticks: IS 19412:2025,
marking a historic regulatory milestone for the
industry.
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Business Learning & Creativity

The second day featured a high-impact session by renowned business coach
Rajiv Talreja, offering valuable strategies for scaling manufacturing
businesses. A major attraction was the NOSE ROYALE fragrance-making
competition, hosted by Mr. Ajit Vaze, Head of Aarav Fragrances & Flavours
Pvt. Ltd., which drew wide participation from perfumers and fragrance
enthusiasts.
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MASCHMEIJER AROMATICS
INDIA PVT LTD

A LEGACY OF 60+ YEARS OF MUSKS
AND UNFORGETTABLE SCENTS

Speciality Chemicals, Essential Qils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.
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Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist Gandhinagar-382305
INCENSE PARIVAAR PVT. LTD. Ph.: 3898000948 | parivaaragarbatti@gmailcom | www.parivaargroup.com




Spreading Its Fragrance
Across India & Abroad

~ was among the

With a strong family legacy and
years of experience in the incense
industry, Bengaluru-based Omega
Incense began production in 2013.
Today, its fragrances reach multiple
states across India as well as
several countries overseas. In a
special conversation with Sugandh
India, Mr. Vikram Mundhra, the
head of Omega Incense, shared the
company’s journey and growth.
He said, “I started the production
of Omega Incense in 2013. Before
that, | worked with my brother
at Prashanth Agarbatti Company.
My father had been in the trading
business since 1975. Apart from
this, our family members in Kolkata,
Patna, Siliguri and Indore are also
involved in the incense business.
Today, Omega Incense products are
popular not only across many Indian
states but also in several countries
around the world.”
r. Mundhra explained that his
purpose behind starting Omega was
to build his own brand,
manufacture export-quality
products, and embrace modern
marketing strategies. The company’s first product,
Maple, played.dikey role in establishing Omega
Incense’s identity in the market. He continued,

“Although we began with agarbatti, Omega Incense
few importers of dhoop sticks in




Omega

FPREMIUM

PREMILE INCENSE 8TICKS

INMCEHSE STICHS

India. Earlier, dhoop sticks used to be
only three to four inches long, but now
we are making sticks of 6 to 9 inches
as well. We have more than 250
brands, including flora agarbatti,
scented sticks, cones, dhoop sticks,
metallic sticks, white dhoop and
sambhrani.”

Omega mainly manufactures
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luxury and medium-range products,
which hold longer in the market and
help build strong brand reputation. The
company focuses equally on domestic
and export markets and has strong
demand in Punjab, Bihar, West Bengal,
Andhra Pradesh, Karnataka,
Maharashtra and Uttar Pradesh.
Speaking about product popularity, he
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mentioned that the Aroma Series—
which includes dhoop sticks, cones
and agarbatti with six fragrances—and
the Shakti range of sambrani cups with
eight fragrances are among their most
successful offerings.

Commenting on the industry, Mr.
Mundhra said, “ The incense market is
very strong and growing rapidly.
Exports are also increasing, though
competition is high. If your product
quality and packaging are excellent,
people recognize your brand — and
that is exactly what happened with us.
Today, Omega Incense is a known
name and our market is continuously
expanding. Apart from religious use,
fragrance has become an important
part of people’s lifestyle. This is why
we will be launching roll-onsin the
next three months.”

He added that Omega closely
monitors both domestic and
international markets. Their products
are highly popular in Argentina, Brazil
and Colombia in South America, as
well as Australia, Bangladesh,
Myanmar and Malaysia. In October,
Omega Incense participated in the
Dubai Beauty Expo 2025, marking its
presence in the Middle East market.
Across the world, the incense industry
is expanding rapidly, and Omega
Incense is steadily working toward
strengthening its presence in this
growing global market. m
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Scan to Visit Website

BULK PERFUME
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MANUFACTURING
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1SO 9001:2015, WHO-GMP, HALAL, ORGANIC CERTIFIED MANUFACTURER OF ESSENTIAL OILS, HYDROSOLS, CARRIER OILS,
NATURAL AND AYURVEDIC PERSONAL CARE PRODUCTS, PERFUMES AND FINE FRAGRANCES

Head Office: Govindam House, 127/439, W1 Saket Nagar, Kanpur 208014 (Uttar Pradesh) INDIA
EMAIL : info@goodnessofnature.in  Website : www.goodnessofnature.in Phone: +91-8808044448, +91-8808055558
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NEW LAUNCHING

OTHER VARIETIES

SHRI GRANTH | AMERICAN SANDAL | WHITE FAIRY | NAYAB BAKHOOR |
PRABU SHARAN | AMRIT SPRAY | ATMOSPHERE

Manufacturer of High Class Agarbatti, Wet Dhoop, Dry Dhoop, Camphor,
Ashtagandh, Chandan Tika, Hawan Samagri, Attar and Loban

Manufacturer & Exporter
SAFAL INDUSTRIES

Sonba Nagar, Khadgoan Road Wadi, Nagpur - 440023, (MH), INDIA
Customer Care: +917020206812 | Visit Us: www.safalincense.com | E-mail: safalindurtries.co@gmail.com

LOOKING FOR DISTRIBUTORS



BRAND NEWS

Rathore Pooja Products Strengthens
Market Presence Across Uttar Pradesh

Kannauj-based Rathore Pooja Products Pvt Ltd, a
leading name in the incense and pooja essentials
category, continues to expand its stronghold across
Uttar Pradesh with innovative schemes and high-quality
offerings. This festive season, Rathore Pooja Products
introduced a special promotional scheme that has
generated an excellent response from retailers. Under

this offer, any retailer purchasing 12 dozen pouch Retailers have appreciated the attractive prpﬁt margin
agarbatti packs receives a complimentary plastic fmd the (1'1V.erse fragrance assortment, making it an
container filled with 12 pouches of agarbatti in different ~ instant hit in the market.

fragrances. Along with agarbatti products, Rathore brand has also

launched a new Geela Dhoop (Wet Dhoop) range,

Retailer Price: 90 per dozen
- 0P priced at 335 MRP. This product has also seen rising

= Suggested Selling Price: 3100 per dozen demand. Each container carries 4 dozen premium-

m Pouch Details: 18 sticks per pouch, MRP 10 quality wet dhoop, available in four appealing fragrance
variants:
m Kesar Chandan s Kesar Kasturi
= Kesar Gulab s Kesar Kewda

With the market trend shifting towards premium wet
dhoop products, Rathore’s focus on superior quality
has earned them strong appreciation from consumers
and retailers alike.

Among the company’s extensive agarbatti portfolio, the
51,101, and 21 agarbatti variants remain the top-selling
products, consistently driving high volumes across the
region since more than a decade..®

R.K.T. Unveils the Premium Punyashlok Jar Series

variants, each designed to elevate the ambience of any
space.
m Net Weight: 300 grams per jar

s MRP:150 = Packing: 72 jars per case

Each jar is crafted with durability and aesthetics in
mind, featuring a strong, reusable container topped
with a shiny golden lid. This premium packaging not
only enhances shelf appeal but also helps keep the
incense sticks fresh and protected for longer periods.

Khus
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Nagpur-based R.K.T., widely recognized as one of
India’s top-selling incense brands, has announced the
launch of its latest offering—the Punyashlok Jar Series.
Known for delivering some of the finest incense

Made with high-quality ingredients, the Punyashlok
Series offers a rich, long-lasting fragrance that creates a
calm, soothing atmosphere. More than just incense
sticks, this new range reflects R.K.T.’s commitment to
enhancing the spiritual and aromatic experience of
households across India.

With the introduction of the Punyashlok Jar Series,

products in the market, R.K.T. continues to raise the R.K.T. invites customers and ¥etai1ers alike to
bar with this elegant and high-quality new range. experience the premium quality and refined aroma that
The Punyashlok Jar Series comes in three attractive the brand is celebrated for.®
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AWET DHOOP STICKS JAR

\-/
400 Grams | Rs. 175,

CWET GOLA DHOOP JAR

2
510 Grams | Rs. 200/-

@REMIUM WET DHOOP BOX

[ 20 Sticks | Rs. 35/- ]

NEEV INTERNATIONAL

Changodar, Ahmedabad - 382213 Q 98240 19344 @ neevinternational@yahoo.com . www.neevinternational.in ﬁ Neev Incense




Binndi Incense Introduces Premium Handmade Incense Sticks

Bengaluru-based Binndi Incense, backed by a family
with decades of experience in the agarbatti industry,
continues to make waves across the Indian market with
its dedication to purity, craftsmanship, and innovation.
Known for offering some of the finest incense
products, the brand is now elevating its portfolio with
the launch of its Handmade Incense Sticks.

Crafted using traditional hand-rolling methods and
high-quality natural ingredients, these incense sticks
are designed to create a meditative and deeply
aromatic experience. Each stick carries a sweet,
calming, and refreshing fragrance inspired by nature,
making any space feel serene and sacred.

The new handmade range is available in five
captivating fragrances — Rose, Chandan, Jasmine,
French Lavender, and Oudh. Each variant offers a
unique aromatic personality, catering to diverse
preferences while maintaining a premium feel.

Adding to its charm is Binndi’s innovative cannister
packaging, which gives the product a distinctive

premium appeal and enhances shelf presence for
retailers. With its blend of craftsmanship, purity, and
presentation, Binndi Incense is strengthening its
foothold in markets across India. The brand’s premium
quality offerings, supported by decades of industry
expertise, continue to position it as a rising name in
the incense segment..m

DevDarshan Sampada Puja Ghee, Elevating Ritual Purity

DevDarshan, India’s No. 1 brand in
the dhoop and agarbatti
manufacturing industry since 1954,
unveils Sampada Puja Ghee, .
available in 50ml, 100ml, 200ml, 14
500ml and 1000ml. These
packaging options offer flexibility
for every type of requirement,
making the range ideal for both
daily rituals and large traditional
ceremonies. Sampada Puja Ghee
has been developed to meet the
growing demand for pure and
reliable puja essentials across the
country. DevDarshan understands
the emotional and cultural
significance of spiritual rituals,
reflected in the product’s purity,
consistency, and traditional aroma.
The ghee enhances devotional
practices, giving customers
authenticity, calmness, and spiritual
satisfaction during their puja
moments.

For devotees, the Sampada Puja
Ghee range provides a trustworthy
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product that enriches daily worship,
festivals, and temple rituals. With
multiple pack sizes, customers can
choose options best suited to their
needs small packs for home temples
or larger packs for regular rituals
and special occasions. For
businesses, the diverse pack sizes
support better shelf planning and
stronger sales potential. Smaller
packs appeal to regular household
buyers, while larger packs cater to
temples, communities, and heavy
users. DevDarshan’s strong brand
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reputation further boosts consumer
confidence, helping retailers attract
repeat buyers and build trust in
their spiritual product offerings.

As the demand for authentic
puja essentials grows, Sampada
Puja Ghee stands out for its purity,
heritage, and versatile packaging. It
is well positioned to become a
preferred choice for households,
temples, and sellers across regions.

For more information,
DevDarshan invites you to visit
www.devdarshandhoop.com..®
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Manohar Special Keshar Gandharaj Manohar Chandan Pooja Manohar Special
Ashtagandha Powder Kasturi Gandha

Ready Paste

Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) (Yellow tika) (Roli)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh’ Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

Manufactures of:
Sp. Keshar Ashtagandha | Manohar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



Balaji Kumudini — A Premium Luxury Incense Crafted for

True Fragrance Connoisseurs

Balaji Agarbatti Company, a name synonymous with
premiumness, dominates India’s premium agarbatti
segment. The brand continues to set new standards in
quality and craftsmanship. Known for its countless
premium offerings and a strong nationwide market
presence, the brand’s luxury portfolio features one of its
finest creations — Balaji Kumudini.

Positioned in the premium luxury category, Balaji
Kumudini is meticulously handcrafted using the finest
natural ingredients. Each stick embodies purity and
sophistication, offering an aromatic experience that
lingers long after the incense has fully burned.

Infused with the exotic essence of night-blooming
jasmine, Balaji Kumudini radiates a fragrance associated
with love, prosperity, and spiritual elevation. Its long-
lasting, soothing aroma is ideal for daily prayers,
meditation, yoga sessions, or for creating a calm and
serene ambience at home.

Designed for fragrance enthusiasts and those seeking

something truly special for worship rituals, this premium
offering stands out not only for its exceptional quality but
also for its exclusivity. Priced at ¥325 MRP for a pack of
just 25 sticks, Balaji Kumudini speaks to those who
appreciate luxurious, high-performance incense.

Whether for spiritual enrichment, home ambience, or
thoughtful gifting, Balaji Kumudini Incense Sticks
represent the perfect blend of heritage, purity, and
aromatic brilliance — another testament to Balaji
Agarbatti Company’s legacy of excellence..®

Maya Supreme: KOYAS’ Best-Selling Agarbatti

KOYAS, one of India’s most respected names in the
agarbatti industry, continues to strengthen its legacy of
quality and authenticity. Based in Bengaluru, the brand is
synonymous with premium incense and enjoys a strong
market presence across the country. Kerala remains
KOYAS’ strongest market, where it holds the position of
the No. 1 selling agarbatti brand.

At the heart of KOYAS’ success is its flagship product -
Maya Supreme, the brand’s top-selling agarbatti. Maya
Supreme is a specially crafted flora-treated incense made
with 90% natural Ayurvedic ingredients, offering a pure
and soothing aromatic experience. It is formulated using
odoriferous resins, natural gums, and essential oils. The
rich, mystic fragrance has been designed to elevate
worship rituals, purify living spaces, and create a serene,
peaceful environment for daily activities. Maya Supreme

Maya Supreme

FLEXO INCENSE

features a unique traditional fragrance of Sambrani Loban
and Frankincense, delivering a calming and devotional
aroma profile. KOYAS is also a leading Cup Sambrani
manufacturer in India, with its Maya Supreme Sambrani
Cup emerging as a top performer in the segment. Known
for its rich aroma and consistent burn quality, the Maya
Supreme Sambrani Cup has become a preferred choice
among devotees and households alike.

KOYAS ensures that all its agarbathies are eco-friendly,
carbon-neutral, non-toxic, and crafted to radiate positive
energy. With a heritage dating back to 1976, the brand has
consistently focused on quality, purity, and innovation.

Beyond incense sticks, KOYAS has also diversified into
dhoop, sambrani cups, soaps, and various household
cleaning products, expanding its footprint across multiple

FMCG categories..

Regd. Mo : 1055012
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MISBAH FRAGRANCE UNVEILS ITS PREMIUM TRIO
SILKY DHOOP STICKS, CHANDAN, AND OUDH PARADISE

Bengaluru-based Misbah Fragrance, known for blending traditional artistry with modern fragrance innovation,
introduces a premium lineup designed to elevate everyday rituals, Silky Premium Dhoop Sticks, Chandan, and
Oudh Paradise. Each creation reflects the brand’s commitment to purity, craftsmanship, and soulful aromatic

experiences.

Silky Premium Dhoop Sticks

The Silky

Misbah
Fragrance,
celebrating

art of incense
making. Each
8-inch Silky
Dhoop Stick is

G

and offers a slow, silky burn of up to 100 minutes,
gently enveloping spaces in calm and positivity.

Available in eight exquisite variants — Rose,
Sandal, Touch, Jasmine, Stone, Bela, Amber, and
Wood — the Silky range captures diverse moods,
from floral sweetness to earthy warmth. Encased in
modern, gold-accented packaging, Silky embodies
affordable luxury and has rapidly gained popularity
among retailers and fragrance enthusiasts across
India.

Premium Chandan Incense Stick

In an ode to India’s sacred aromatic
heritage, Misbah Fragrance presents
Chandan, a premium sandalwood | &
incense crafted to embody purity, RHLAE
devotion, and serenity. Each stick
releases a rich, warm, woody fragrance
that creates an aura of peace, ideal for
meditation, prayer, and spiritual
moments.

Packaged in a refined brown-and-
gold design featuring the majestic
elephant, Chandan symbolizes grace,
strength, and spiritual harmony,
reaffirming the brand’s expertise in
luxurious, traditional fragrances.

HANDAN
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Collection marks
anew chapter for

elegance, aroma,
and the timeless

crafted with fine
aromatic blends

SILKY

Premivm Dhoog Sticks

Product Details:

= Product Type: 8-inch Dhoop Sticks
= Net Wt: 14 sticks x 12 pkgs

m MRP: 75 x 12 =3900/- (1dz)

m Master Carton: 16 dz

Oudh Paradise incense sticks

Misbah Fragrance further elevates its premium
offerings with Oudh Paradise, a royal tribute to pure
agarwood. Deep, smoky, and captivating, Oudh
Paradise is crafted for fragrance connoisseurs who
appreciate opulent and timeless aromas.

Each stick unfurls layers of warmth and
sweetness, delivering a sophisticated, meditative
experience. The premium ivory-and-maroon
packaging with gold accents mirrors its regal
fragrance profile, traditional yet contemporary.

All the above products are now available across
leading incense outlets nationwide..®
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OUR OTHER PRODUCTS

® SMALL POUCH = FAMILY PACK ® MEDIUM POUCH = FRUIT COLLECTION
® SMALL BOX ® DHOOP STICKS ® 5 IN 1 POUCH ® FLOWER SERIES B ZIPPER POUCH

.. MORE THAN 300+ PRODUCTS

& www.paramfragrance.com
% paramagarbattiworks@gmail.com

& +91 98751 50743

Find uson: A Quality Product Manufactured By :

PARAM AGARBATTI WORKS
Rajkot - 360110, (Gujarat) - INDIA




Blending expertise to
solve your business needs

* Incense Fragrance
¢ Aromatic Chemicals
e Perfume Powders

ANAND ORGANIC PRODUCTS

Address - Nagpur, ®) 9404564929 | 7020835326

Website - www.anandram.in | Email - anandorganicproducts@gmail.com



TIRUPATI INDUSTRIES

D-139, 1st Floor, Above ICICI Bank, Shankar Road Market, New Rajinder Nagar, New Delhi -110 060

Feel free to contact us at
g1 firupati.in =« info@godgift.com
© +919312626013 ¢ www.godgift.com




From Selling on a Bicycle to
Becoming a RKT Distributor

SafariBig is the top selling brand in Chalisgaon: Rajendra Narayan Shirode

n Maharashtra’s
Chalisgaon area, Rajendra
Narayan Shirode — who
used to sell incense

while riding a bicycle
back in 1992 — is now
head of Namrata Traders and a
principal distributor for Safari
Big and RKT. His story shows that
consistent hard work and honesty
can lift anyone to success. In a
conversation with Sugandh India,
he said he used to cycle around
the town selling toilet cleaners
and other cleaning items and
noticed great scope for incense
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products. There was no incense
business in Chalisgaon, so in
1992 he went to Mumbai and
brought Mangal Murti incense
sticks, and started selling them
here initially by cart. Those 5
items sold extremely well and he
later took the agency.

Over time he obtained agencies
for about 12-13 companies
including Nandini, Ullas, Cycle,
Moksha, etc., and business
grew. In 2014 he met Bharat
Thakral of Safari Big and joined
them. Today he supplies RKT
within a 40-kilometer radius

in Chalisgaon; he now focuses
mainly on RKT products and has
reduced other agencies. He also
supplies Nandini camphor.

He supplies about 400-500
counters — general stores, small
wholesalers, kirana shops, malls
and some selected paan shops.
Across chalisgaon, incense sticks
sell well. Previously %10 packs
were common, but now zipper
packs of 350 and 100 sell. RKT’s
140-gram zipper pack is the top
seller.

Besides Safari Big; Cycle,
Ullas, and Forest compete in this
market. Wet dhoop’s market is
small but dry sticks sell well; dry-
stick products are roughly 40%
of the market vs. 60% for incense
sticks. RKT jar-pack dhoop
sticks sell best. In wet dhoop,
Zed Black’s Manthan is popular.
Sambrani cups see spikes during
Ganpati and other festivals. Attar
and roll-on markets are negligible
here.

Brand loyalty is high in his
area — 8 out of 10 customers
request products by brand name,
many ask specifically for RKT. On
average, a customer spends about
%100 per month on incense.

He credits RKT’s popularity
to competitive pricing and
consistent quality along with
distributor/customer incentives
— frequent schemes, gifts,
zipper packs in boxes, jar
gifts, and so on. The company
keeps close distributor-owner
communication and frequently
discusses new products
and schemes. Because RKT
continually innovates and
improves quality, its popularity
is rising across Maharashtra and
nationally.®
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HIMALAYA

DHOOP INDUSTRIES

‘Let ‘The Aroma
Fill )four Soul

£125.00 | 10 STICKS | 12 Doz

LEADING WET DHOOP MANUFACTURE IN INDIA
SPECIAL FLORA DHOOP AVAILABLE

Mfg. & Mktd. By:

HIMALAYA DHOOP AGARBATTI INDUSTRIES
@ Jalandhar, Punjab India - 144001. {© Customer Care : +91 98032 12828
@ himalayadhoopaggarbatti@dgmail.com @& www.himalayadhoop.com

© +91 94171 00094 [ +91 94173 14040

@s | ewibiz | +91 70987 00707
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YEARS OF EMCELLENCE

Funpcty o

e Incense Sticks
e« Dhoop & Cones
o Agarbatti

A Star Export House Recognised by Government o

NOREX FLAVOURS PRIVATE LIMITED
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esponding to Sugandh
mlndia, He said that

Jain communities used
bamboo-less products long
ago, but now due to concerns
over burning bamboo, people
from other communities are
also becoming hesitant. His
father started incense trading in
1972. Later, they set up an office
in Kolkata from where they
supply all of South Bengal. His
brother manages North Bengal
operations under the name
Bandana Agency in Siliguri.

Their firm’s first agency was
Sugandh Shringar, followed by
Charu Perfumery. Today, they
hold agencies of 16-17 incense
companies including Amrutha,
Jaipur’s Bansi, Hyderabad’s
Maratha Darbar, Delta, Savitri,
Vasant, and several Bengaluru
brands. From their Kolkata
office, they supply South Bengal,
while his brother handles north
Bengal markets across the
Farakka Bridge from Siliguri
office.
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Earlier they supplied Bihar,
Odisha, Assam, and Jharkhand,
but due to rising transportation
costs, they have stopped.

Mr. Jha said they also supply
to Bangladesh, where Amrutha’s
incense is extremely popular.
Bamboo-less products have no
market in Bangladesh.

In Kolkata, the top-selling
incense brands include Cycle,
Shalimar, Amrutha, Rhythm,
Parimal Mandir’s Shantiniketan,
Balaji, Darshan, Zed Black,
Shakuntala, and ITC’s Anushree.

He said incense sticks still
hold 90% of the market. Wet
dhoop and dry sticks are more
popular among non-Bengali
communities. With strong social
media promotion of bamboo-
less products, he expects their
market to grow to 20-25% in the
next 10 years.

Regarding pricing, he said
%50 incense packs are the most
popular in Kolkata—both zipper
and long boxes. They offer good
quality and quantity. Products

30% of Holkata's Market Still Belongs to Incense Sticks: Rajiv iz

While demand for bamboo-less
products like wet dhoop and dry
sticks is rapidly growing in North
Indian states, Kolkata still has a 90%
incense stick market, with only 10%
accounted for by dry sticks and
sambrani cups. Rajiv Jha, head of
Mangaldeep Trading Firm, which has
been in the incense trading business
for over five decades, told Sugandh
India that the Bengali community
still strongly prefers incense sticks.
Demand for bamboo-less products
mainly comes from people who have
migrated here from Bihar, Uttar
Pradesh, or North India.

priced at ¥20-%25 also sell, but
350 packs dominate in volume.

In wet dhoop, Zed Black and
Rocket sell the most. Sambrani
cups are growing fast, with
strong sales of Delta, Savitri, and
Satvik, mostly in jar packs.

He said chandan(sandal) tika
has a small market, as Bengali
families traditionally prepare
sandal paste manually. Similarly,
attar and roll-ons don’t sell
much; they are used mostly in
Muslim areas and usually low-
priced ones. Although Balaji’s
premium roll-on is excellent, it
has limited demand. Perfume
and attar are separate markets
from incense.

A wealthy customer might buy
incense worth ¥400-3500, but
common households typically
spend only *60-%70 per month.
There is some brand loyalty,
but only 5 out of 10 customers
ask for products by name; most
simply ask for “something good.”
Only companies maintaining
consistent quality over 40-50
years remain strong.l
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Premium Incense Market
Growmg in Kolkata: Dulal Poddar

olkata has a unique

taste in fragrances,

preferring special

and distinct

scents. The market

was historically
dominated by economy and
medium-priced products.
However, demand for products
priced at 50 and above is now
rising. Ramesh Chandra Poddar
Banamali Poddar Firm has been
in the incense business for around
65 years. In a conversation with
Sugandh India, Dulal Poddar said
they are promoting premium
products in Kolkata. Earlier,
products priced below %50 sold
more, but now higher-priced box
packs are gaining traction.

He said zipper packs have a
large market but lack quality.
Many customers buy zipper packs
because they are cheap and offer
more quantity, but a growing
segment is shifting toward
premium products because they
want full value for whatever they
spend. Products priced at 50 and
above offer superior quality and
quantity.
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Dulal Poddar shared that his
grandfather had a large business
but suffered heavy losses due to
natural disasters. His friends and
astrologers advised him to run a
business involving black-colored
items. At that time, iron and
incense were both considered
“black items.” Since iron required
heavy capital, his grandfather
started the incense business in
1959 from his home. Later in 1991,
they set up a shop and office in
Ganguly Lane, Kolkata.

Over the years, they took
agencies for brands like Gujarat
Agarbatti, Padma Perfumery, Y
Basappa, Anant, Mahabharat,
Bengaluru’s S]rbatti, Pune’s
Gayatri, Good Luck, Oswal,
Alaukik (Rajkot), Vakratund, Jai
Bhavani, Ratnamala, and many
others—about 30 companies in
total.

Their distribution network
covers the entire South Bengal,
with 3—-4 distributors in
each district and around 100
distributors in total. They do not
export directly to Bangladesh as
they lack an export license, but

other suppliers purchase from
them and export. Alaukik is the
top-selling brand in Bangladesh.

In Kolkata, the best-selling
brands include Bharat Darshan,
Darshan International, Zed Black,
Shalimar, Cycle, ITC, Forest,
Balaji, and Parimal Mandir.

The %25 pouch sells the most,
especially from Rajkamal and
Shalimar.

He said the dhoop market
is small, though bamboo-less
products are growing. Still,
incense sticks maintain a 90%
share. Bamboo-less products—
mostly dry dhoop—have a 10%
share. Wet dhoop has a lower
fragrance, which people do not
prefer. In wet dhoop, Zed Black,
Denim’s Puja Path, and Rocket
are popular. Hari Darshan and
Dev Darshan also have a market.
Sambrani cup demand is rising,
with Cycle’s Naivedya, Delta,
Vijay, Pioneer, Forest’s Bahubali,
and Chennai’s GT doing well.

Sandal tika demand is
rising, with brands like Cycle,
Hari Darshan, and Manohar
Ashtagandha doing well. Attar
and roll-on markets are also
growing. In premium, Balaji sells
the most, followed by Orke. In
budget range, Arsi’s Black Horse
is popular.

Both retail and wholesale
operations run well. There is
brand loyalty—Bharat Darshan,
Shalimar, Parimal Mandir, and
Ratna Mala are remembered
by name. About 7-8 out of 10
customers buy by brand name.

He shared that this year’s
festive season was short—starting
in September and ending in
October—because Durga Puja
arrived early. Hence, all festivals
ended by October. Still, the
incense market is growing rapidly
and will continue to grow.®
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Incense Trade Is Like Films, No One’s
Monopoly: K.L. Bihani

L. Bihani, who has been

in the incense trading

business in Kolkata for the

last five decades, believes

the incense trade is like

the film industry: films
release, some become superhits for
a while and then fade away. Many
films don’t do well and are quickly
forgotten. Similarly, in the incense
trade, many well-known brands
enter the market; some fragrances
become popular for a time, then
either stabilize or disappear. Every
product has its own life span. In
this sense, no single company or
brand holds a monopoly in the
incense industry.

Jai Perfumery has been trading
in West Bengal since 1970. Krishan
Lal Bihani, the head of the firm,
told Sugandh India that earlier he
and his brother worked together;
the brother moved to Bengaluru
and is also in the incense business,
while Krishan Lal continues to run
operations locally.

Mr. Bihani said he has been in
the incense business for 48 years
and has seen many ups and downs.
Their trade began by buying from
local manufacturers and selling,
but later he went to Bengaluru
to expand, where he obtained
agencies for Balaji and Pradhan
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Perfumery. Within five years Balaji’s
products took off and Pradhan’s
Aawaz brand became a super hit,
making him a distributor here.
Over his journey, he also handled
agencies for Cycle and several
others. Today he distributes Denim
from Shashi Industries, Pradhan,
and Balaji’s Prashant brand. Other
Balaji products are handled by
others. He also represents A Ravi
Rag, AKP’s Saba, SS Fragrance, and
Misbah.

He prefers not to take too
many agencies — he works with
a limited number of companies.
He told Sugandh India that his
network covers almost all of West
Bengal and that he also supplies to
Bangladesh.

Mr. Bihani noted that the
industry has changed a lot. Earlier,
one distributor or agency based
in Kolkata would often handle
the entire state; now companies
have set up centers in other towns.
Siliguri has become the North
Bengal center while South Bengal
remains centered around Kolkata.
When business first began, Kolkata
supplied Bihar, Assam, and
Odisha, but now companies have
established their own distributors
and depots across regions. He
said supply to Bangladesh has

continued for twenty years; brands
like Parimal Mandir’s Gurudev are
very popular there. Cycle, Darshan,
and other brands also reach
Bangladesh, and Shashi’s Denim is
exported from here.

Mr. Bihani said quality demand
in Kolkata has decreased somewhat
and people prefer quantity —
which is why local products
(economy-range) sell well. He
explained that a 320 pouch here
often contains 70-80 grams and
economy products might contain
80-100 grams. %10 packs are now
rare.

Among the top-selling products
here are Forest, Karnataka
Fragrance, Balaji, and Cycle. But
no single company has a monopoly.
The dry-stick market is still nascent
and growing; incense will continue
to sell as well. Over the last ten
years, demand for dhoop has
risen slightly and wet dhoop is
also present. Incense sticks still
control about 80% while bamboo-
less products make roughly 20%
of the market; within bamboo-less,
dry-stick and dhoop split nearly
50-50.

In wet dhoop, besides Rocket
and Zed Black, Devdarshan, Hari
Darshan, and local products sell.
Cycle’s Naivedya for sambrani once
had strong demand and still sells,
though other companies’ sambrani
sticks and cups have entered the
market. In South Bengal, loose
camphor dominates; many sellers
bring it, pack it themselves and
sell.

Sandal tika, prayer oil, diya
wicks, etc., sell mainly in shops
that specialize in puja items;
packaged puja material is not
common here. He said the market
keeps changing: customers want
quantity and some new fragrances
last for a time, while a few
perfumes have endured for many
years — for example, the green
champa from Pushpa that sold
decades ago still sells today.®
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here was a time when Bengaluru’s incense
sticks dominated the market in West Bengal,
especially in its capital, Kolkata. But in the
past decade, with Ahmedabad emerging as a
hub of the incense industry, Kolkata is now
experiencing the growing presence of incense and dhoop
products from Ahmedabad. Sharing the above information
in an exclusive conversation with Sugandh India, Rajesh
Kumar Sharma, Partner at B.L. Sharma & Sons, said
that apart from Ahmedabad, branded products from
Mabharashtra and Madhya Pradesh are also growing in the
Kolkata market.

B.L. Sharma & Sons was established 50 years ago by his
father through the trading of incense products. At that time,
the trading was done from Kolkata. Rajesh Kumar Sharma
represents the third generation in the incense business
since 2005. B.L. Sharma mainly serves as the C&F (Carry
& Forward) agent for several major incense and dhoop
companies. He said that he is the C&F agent for many
leading companies from Ahmedabad, including Nishan
Product, Pushti Aromatics, Skyora, and Jyoti Products. Apart
from these, he also handles C&F operations for Pune’s Real
Fragrance, Manohar Sugandhi, Mumbai’s Nandita, and
several other companies like Shri Trading, BIC, Oriental,
and Pooja.

Mr. Sharma told Sugandh India that he manages
marketing and C&F operations for the entire West Bengal.
Around 123 distributors across the state are part of their
network. Responding to a question, he said that they supply
orders to Bangladesh and Thailand as well. Bangladesh
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Rajesh Kumar Sharma

receives many orders for zipper-pack incense sticks and
dhoop, and zipper packs are extremely popular there.

Speaking about the incense market in West Bengal, he
said it is in a very good state. The %20 incense packs sell
the most. Companies that sell products in 50 packs in
other states, including those from Ahmedabad, offer their
products in 320 packs in Bengal. He also said that zipper
packs sell the most here. Earlier, 350 packs dominated the
market, but ever since 320 zipper packs came in, customers
prefer them because they contain more sticks.

Regarding the Kolkata market, Mr. Sharma said incense
sticks sell the most. Wet dhoop, dry sticks, and sambrani
cups make up 15-20% of the market. The remaining 80% is
incense sticks, with popular brands being Nishan, Cycle,
Zed Black, Balaji, BIC, Shalimar, and Darshan. In wet
dhoop, Bhawna, Nishan, Zed Black, Rocket, Sacche Sai, and
Greh Shanti are preferred.

He added that the wet dhoop market is small here, and
dry dhoop is more popular. These are available in ¥10-320
packs, but 100-gram jar packs of many companies are also
doing well. The sambrani cup market is growing rapidly.

In sandal tika, Manohar Sugandhi is preferred. In attar and
roll-ons, Oriental and Arochem (Arome) do well. Both loose
and branded camphor are popular; in branded, Mangalam,
333, Leo, and Saraswati are preferred.

When asked about market challenges, he said there are no
major issues, but the incense market here runs entirely on
credit. Payment comes only after selling on credit, and one
needs to maintain a strong supply and collection network.®
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Kolkata now supplies only South Bengal, while the

There was a time when Kolkata was the center of the incense market
in West Bengal. But now, the state is divided into North Bengal and
South Bengal markets. Several cities like Siliguri and Cooch Behar
have become new centers, with companies appointing agents and
distributors everywhere. In a conversation with Sugandh India, Anil
Dutta, head of Rajib Agarbatti Firm, said that earlier when Bengaluru
companies dominated the market, all business operations were run
from Kolkata. Kolkata supplied even Assam, Bihar, and Odisha. But
now many new centers have emerged.

ajib Agarbatti Firm

was started in 2016.

Anil Dutta shared

that his father started

manufacturing in 1984

under Sunil Perfumery
Works. Their products were very
popular, and TV advertisements
were aired. The Tgj Mahal brand
was very famous. It was ajoint
family business, but after his
father’s passing, the entire family
depended on one business. So in
2016, he started his own venture.
He visited Bengaluru for trading
and worked with several companies.
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At that time, Shalimar and Bharat
Darshan sold very well. He met the
management of Padma Company,
took samples, brought five cartons
of sandal and other products, which
became very popular.

He said they now handle
KRISHNA KALA (A. Ravirag
industries), which has a strong
market presence in Bengal. They
also handle Bengaluru’s Amin
Bhai's Fresh Fragrance, Gangotri,
and West Bengal distribution of
Aroma Burner’s Electroma camphor
burner and Bhimseni camphor.

Their network covers al of

West Bengal. Earlier they sent
goods to Bihar and Odisha, but now
that companies have local centers
there, they have stopped. Exports to
Bangladesh have also decreased.

He said that the bamboo-less
dhoop market started only 1-2 years
ago. Earlier no one even knew the
name of these products. Now wet
dhoop, dry sticks, and sambrani
make up 10% of the market, while
incense sticks still dominate with
90%.

Incense sticks earlier sold for
5, %10, and X15, but now 220 packs
sell the most. ¥75 MRP packs do not
sell much. People here lack money
and employment opportunities.
Before demonetization, people
used to buy alot, but after
demonetization, purchasing power
dropped, and expensive products sell
less.

He said pouch packs sell well
because they offer good margins
for companies and distributors, and
customers get more quantity.

He added that high-priced dhoop
sticks have good demand, ranging
from %10 to premium products. In
camphor, branded products and
Bhimseni camphor sell well; loose
camphor does not. Attar and roll-on
markets are gaining sales but are
still small.

He said average monthly
incense purchasing has declined.
Before demonetization, customers
spent around 3200—3300 per month,
but now it is lower. Some premium
customers still buy without looking
at the price. Brand loyalty has
reduced; only premium customers
buy by brand name. Old brands
with strong quality still retain
customers. |
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MARKET REPORT

Kolkata has been a cultural, artistic, culinary, fashion, and fragrance center for centuries.
Though its economic and political centrality has diminished, it remains a trendsetter in
culture, food, fashion and fragrance. The city prefers very distinct fragrances, which is
why brands from Karnataka, Maharashtra, Gujarat, and Delhi are well-liked. A mixed pop-
ulation including many migrants from Bihar and UP has increased demand for dhoop and

bamboo-less products.

Market Structure

m Earlier, Kolkata used to be the
main supplier for the entire West
Bengal and also supplied Assam,
Bihar and Odisha, and exported to
Bangladesh. While some distribu-
tors still deliver to Bangladesh, the
situation has changed: many large
companies have set up centers in
other cities, and West Bengal is
effectively split into South Bengal
(Kolkata hub) and North Bengal
(Siliguri hub), divided roughly by
the Farakka Bridge.

Incense Market

m Incense sticks still account for
about 90% in Kolkata, with 10% for
dhoop products (wet and dry).

= Among bamboo-less products,
consumer preference is shifting
toward dry sticks.

m The biggest volume sells in
320-%25 zipper packs.

m Dhoop generally sells in 10-%15
packs.

m 10 incense packs have dwindled
significantly.

m Major companies have designed
specific R20-325 MRP packs for
the Kolkata market.

Consumer Profile

m Kolkata’s economic growth has
slowed; industries and businesses
are limited.

m The city has many government
employees and pensioners.

m Being a coastal-border state,
persons from UP, Bihar and Assam
come here for small business, la-
bor and jobs, which keeps demand
for economy-range products high.

Product Range
m Economy incense: 320 for 70-80 g.
m Medium: 350 for 100-120 g.
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® Premium: ¥75-%3100+.

m Local producers’ economy-range
items have a stable market.

m Bamboo-less products include
dhoop, dry sticks, and sambrani
sticks/cups.

Major Brands in Kolkata

Cycle, Zed Black, Balaji, BIC, Shalimar,
Darshan, Bharat Darshan, Krishna Kala,
Big Safari, RKT, Sreedhan, Orkay Fra-
grance, Shagun Fragrance, Rathnam,
Indore’s Rajkamal, Bhopal’s Anant, Gu-
jarat’s Vijay Perfumery & Vijay Agarbat-
ti, Pune’s Gayatri, Good Luck, Oswal,
Rajkot’s Alaukik, Nagpur’s Rocket,
Pradhan Perfumery, Shashi Industries’
Denim, Misbah, Forest, ITC, Am-
rutha, Rhythm, Shantiniketan, Parimal
Mandir, Nishan, Pushti Aromatic, Sky-
ora, Shri Trading, Jyoti Products, Real
Fragrance, Manohar Sugandhi, Nandita
Fragrance, Oriental, Pooja, Vakratund,
Jai Bhavani, and many others.

Bangladesh Exports

Many Kolkata based distributors and
C&F agents send goods to Bangladesh.
Popular exports there include Parimal
Mandir’s Gurudev, Shashi’s Denim,
Cycle, Amrutha, Alaukik and Darshan
products.

Bamboo-less Products

m In wet dhoop, Zed Black’s Man-
than, Rocket, Devdarshan, Hari
Darshan, Bhavana, Nishan, Sacche
Sai, and Greh Shanti are notable.

m Sambrani cups: Delta, Savitri, Na-
ivedya, Satvik cup, Vijay, Pioneer,
Forest’s Bahubali and Chennai’s
GT.

m Bamboo-less product share is
slowly growing.

m Wet dhoop is mainly used by
non-Bengali populations (UP/
Bihar migrants); others prefer dry
sticks and sambrani.

m Jar-pack dry sticks are gaining
popularity.

Camphor Market

m Camphor market is small overall
but branded camphor sells: Man-
galam, 333, Leo, Saraswati.

m Loose camphor sells too, but
branded lines are preferred in
certain segments.

Sandal Tika

m Sandal tika’s market is limited but
growing; Manohar and Hari Dar-
shan are key brands.

Attar & Roll-ons

m Overall small but expanding;
premium segment favors Balaji
and Orke; Aerohem (Arome) and
Arsi Black Horse occupy other
segments.

Distribution & Channels

m From Kolkata, goods go to How-
rah, Hugli, 24 Parganas, and other
regions.

m Most companies have distributors
in every city.

m Main retail channels: general
stores, kirana stores, malls and
selected paan shops.

Market Characteristics &
Conclusion

m Consumers expect quality; many
buy by brand name — 8 out of 10
customers often request a brand.

m Average monthly purchase per
customer is commonly ¥50-%100.

m Long-standing brands retain cus-
tomers; shoppers prefer tradition-
al, robust fragrances.

m Incense sticks remain dominant;
only about 10% have shifted to
bamboo-less products so far, but
the trend indicates bamboo-less
may rise in coming years.

m Given subdued economic
activity, consumers want quality
but also cheap products with more

quantity. B
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Premium Aluminium Bottles & Drums by

Mohd, Samran

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal

solution for preserving the integrity and quality of your products.

Whv Ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN? over 30 countries; range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office; A-19, 2™ Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P.}
Mob: +91 59999948609 | Email: Samran1012@gmail.com
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MFG OF DHOOP, AGGARBATI, DRY CONE, DRY STICKS & BAKHOORS

Marketed By
R.P FRAGRANCES
Kannauj - 209725 (U.P.) Indian | Customer Care No.: +91 9628078000
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- HRA Essential Oil Factory

The Fragrance of India’s Soul
k 7 From the heart of Kannauj — the perfume capital

of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood 0il, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the

best.
s 7~ . ;:""" —
g 4 % ¥ i '\'-._
A %6 By L3
Lavender Sugandh PfJn ::|n|..4:-;

Ol Mantrl Oil {kewra) Oil

S

Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
. Mobile: +919935327008 | & Email hareem@hraessentialoil.com
) Website: www.hraessentialoil.com
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C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 || 1
Tel no: +91 9899881184 www.fragranceofvirtue.com

) Fragrance Of Virtue Pvt. Ltd.!|

BAMBOOLESS
INCEENSE

Welcome to Fragrance of Virtue, where we
; specialize in engineering a wide range of
incense products, including Agarbatti, Dhoop Sticks;
Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961

= RUDRAKSH. A 7K

i

Order nowon: Website: Product Characteristics: QOur Commitment:




SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

hﬁﬁﬂ

smEAPURAsmP

Ral Superfine Ral Kani Gum Benzoin

0

CHIMM Promiy Flora Prals
. lP emin | Le mp'.
Raw Incense Premix

We Specialise in WHITE LABELLING, FMCG

PACKAGING for various brands & exporters

e +91 9920120171 gsales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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Reg. No.: CIR-165893/2019-Transfluthrin
(Mosquito coil sticks) (402)-245
F. No. 90809-F/9(4)/2019

currently providing to re-packers of uttar pradesh, madhya pradesh & bihar

Distributorship is to be given at all India level,
You can also build your brand by using our license number.

By typing an agreement, the work of re-packing is also given but

there the name of your company will be Manufacturing of Gayatri
Industries and Marketed by
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Manufactured & Marketed By:

GAYATRI AGARBATTI WORKS & INDUSTRIES

@ Plot No.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
] © 7588770217 / 9371639924 & gayatriagarbatti.g@gmail.com




Manufactured & Markeled by :

RATHORE POOJA PRODUCTS (P.) LTD.
Factory : DEEDARGAN, KANNAUJ - 209725 LLP. INDIA

Customer Care No. | 5044889606
E-mnail : info & rathorebrothers,com
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For any complaints or feedback contact
our cusiomar cane hasd al rmanulaciuning
Address Phone No.

‘& www. rathorebrothers.com

Kl fb.comideepsagarin
REGD. NO. 8815689
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