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and Olfactory Experience since 1983
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Fragrance
Artistry for

Pet Wellbeing

We love our furry friends just like family and
understand that they deserve safe, customized
grooming products that create an appealing scent.

In the booming pet care market, we have created
tailor-made fragrances for pet products like
shampoos, conditioners and oils that will win the
hearts of pet owners and groomers.

Shampoos | Conditioners | Body Oils

SACHEE FRAGRANCES & CHEMICALS LTD.
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E: sales@sacheefragrances.com W: www.sacheefragrance



| 2546643 (O +01-8851951516
5.corm X info@sacheefragrances.com IFRA CERTIFIED




INDIA'S PREMIER
FRAGRANCE e g Brgel! EXPO

EXPO! DIAMOND $POHSOR

SUGANDH S

INDIAexeo

FEBRUARY20286  jp, e

BISWA BANGLA
MELA PRANGAN
KOLKATA e

/ SUGANDE TRDLA

froe—————— KOLEATA

0:

isacemen  ANANT

FEHT 2 HET FAEL.. FRAGRANCE PYT. LTD.

[

La Whiff* ﬁ;

FRAGRANCES FIRSTCHOICE

lllllllll

WATER BOTTLE RECISTRATION AREA EXHIBITOR KIT

o .‘-".l_l_

! gt | A6
WBY et S

Mgy

SCAN FOR VISITOR

REGISTRATION e i o

A arearom

Instagram @sugandhindia Facebook @SucandhindiaM Linkedin Suaandh India Youtube @Sugandhindia
+01 8711766786 @ sugandhindiam@gmail.com @ www.sugandhindia.in



©

Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING

YOUR STORY

PERFECTLY PRINTED

YOUR PRODUCT

FLAWLESSLY PACKED

LUXURY BOXES | FOLDING CARTONS | CORRUGATED CARTONS
CANISTER TUBE PACKAGING | PAPER BAGS | FLEXIBLE PACKAGING
PET BOTTLES | STICKER ATALOGUE | BROCHURE | HANG TAGS

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power, Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.
Email : design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care : + 91 75758 00978 | SHRIPAL R. PATEL : +91 93270 08607, +91 92652 68451
VRUND S. PATEL : +91 99797 46422 | SHUBH S. PATEL : +91 82384 91327

@ » f @oceansdeepprinters



[ o

MATLIRAL

i PRESTIGE"
UGG\ e B

1TO 5, SHREE.JI INDUSTRIAL ESTATE,
GIDC, CHHATRAL (N.GUJARAT) - 382729. INDIA
EMAIL: infoiajyotiproducts.com




SUIVVOV |

.}.I

- NORIIING |

-@JWIH o
Vr\x)\' mh \) ] “
mom—

— FOR TRADE INGUIRY

*91'68 57 11'99 99
+91 98 24 55 03 61

i e e



A S 9I-T Sigl...

A G ﬁ- B/ d
3.B AGARBATTI

F 6(3/ fé\ J5¢,

[Live the Oudh.

£ E
. o

' Tam]
( E&
1 | p e

Ifirie SRk

J B PRODUCTS

Plot No. 9, Ubkhal G.I.D.C., Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 93288 66755 info@bgujurat.com www.bpgujarat.com



CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : | Email : info@charuincense.com
91 80 412226860 Web ; www.charuincense.com




Hari Darshan

- "
Mehke Mann, Hoke Prasann " ?_ ' »

Let every ja |
"' A:r‘aﬁ“" |

Ca Vin

oy \

—SUGANDH -

Roll-on Perlumc
A il-fre



X : ——
/’ a ~‘\I ’ = .I.- - r ’r
Hari Seva o
. S— — -

Mehke Mann Mandir

A Thoughtful
- Puja Collection.

ess |

Aigarisil |

.

./f B "'..\
j o

P ELOWER 3 -
= COLLECTHIN
4 = AARADHANA

Sambrani Cup

aar
0000



Since 1998 o

4

NiSHAN
PRODUCTS
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NISHAN
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Manufactured & Marketed By:
BHAGAT NISHAN PRODUCTS PVT. LTD. FOR TRADE ENQUIRY
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The Road Ahead: Growth,
Innovation & Unity in 2026

s we step into 2026, the fragrance and agarbatti
Aiﬁndustry finds itself at a meaningful intersection,
rmly rooted in tradition while steadily
embracing innovation and change. The year gone by
once again underlined the industry’s resilience and its

ability to evolve without losing sight of the cultural,
devotional, and emotional connect that defines it.

Shifting consumer preferences, growing awareness
around sustainability, and rising demand for premium
and differentiated offerings are shaping market trends.
Bamboo-less agarbatti, refined fragrance profiles,
improved formulations, and eco-conscious packaging
are steadily gaining acceptance. Yet at its core, the
industry continues to be driven by age-old rituals and
everyday devotional practices that connect homes,
temples, and communities across the country.

There is a strong sense of excitement across the
industry for Sugandh India Expo 2026, scheduled to be
held in Kolkata on 6th, 7th and 8th February 2026.
Industry stakeholders are gearing up to participate with
full spirit, planning new product launches,
strengthening their presence, and introducing
innovations with a special focus on Kolkata and the East
Indian markets. With its strong trade network and
expanding consumption base, EasternIndiais emerging
as an important growth region, and the upcoming expo
is being seen as a key platform to deepen market
engagement.

Equally encouraging is the appreciation Sugandh
India has received as a magazine. The industry
increasingly recognises its efforts in promoting overall
industry development—by giving voice not only to
brand owners, but also to distributors, traders, and
sellers who form the backbone of the market.
Highlighting their contribution and hard work has
helped create a more inclusive and realistic industry
narrative.

The consistent support extended by the industry
through participation, advertisements, interviews, and
active engagement has been both motivating and
humbling. This trust reinforces our responsibility to
serve the industry with integrity, relevance, and
purpose.

Aswewelcome the New Year, we extend our heartfelt
gratitude and best wishes to every stakeholder. May
2026 bring progress, collaboration, and sustainable
growth for all.

M. A. Farooqui
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Since 1957

Balaji Agarbatti Company

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010
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HARI DARSHAN: A JOURNEY OF DEVOTION,
FRAGRANCE AND PURPOSE

VEDASTIKA BRAND EVOKES THE ESSENCE
OF CULTURE AND TRADITION: ALPESH JAVIYA

BRAND NEWS

RKT HAS GOOD DEMAND IN NORTH BENGAL:
SWAPAN SAHA

SOCIAL MEDIA HAS BECOME A MAJOR
MARKETPLACE FOR AGARBATTI BRANDS TODAY:
RAHUL BUSAM, DIYA AROMAS & FRAGRANCES

HIGH SPENDING, STRONG BRAND LOYALTY
AND PREMIUM PREFERENCES DEFINE HYDERABAD
MARKET - PAWAN SANKLA

MODERN TRADE HAS BECOME AN IMPORTANT
CHANNEL FOR INCENSE DISTRIBUTION:
NARSINGH RAO KULKARNI, SHRI BHAVANI
ENTERPRISES

HYDERABAD: A MAJOR MARKET FOR PREMIUM
INCENSE STICKS: MANAV JAIN, RAJ AGENCY

MARKET REPORT HYDERABAD
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BINMDI INCENSE
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sales@binndi.com & www.binndi.com
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Hari Darshan:

A Journey of
Devaotion,
Fragrance and
Purpose

“Fragrance is more
thanascent; it's a
memory, an emotion,
and a presence” -

Goldy
Nagdev
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The Meaning Behind the Name Hari Darshan

Explaining the meaning behind the name Hari Darshan,
Mr. Goldy Nagdev shared that it represents a blessing
he has the privilege to carry forward. He described it

as areminder of the brand’s roots—built on devotion,
sincerity, and service. Today, the name reflects purity,
purpose, and a quiet promise to every household: to
bring peace and positivity into everyday life.

The Message Every Product Must Carry

Elaborating on the philosophy behind Hari Darshan’s
offerings, Mr. Goldy Nagdev explained that each
product is meant to feel like a gentle companion in
everyday moments. Whether during prayer, reflection,
or while creating a soothing atmosphere at home, the
products are designed to convey authenticity, warmth,
and a spiritual touch that uplifts the heart.

Spirituality as the Anchor of Leadership

Leadership, according to Mr. Goldy Nagdeyv, is deeply
influenced by spirituality. He shared that it encourages
him to pause, think with clarity, and act with intention.
Rather than being the strongest voice in the room,

he believes leadership is about being the calmest—
allowing decisions rooted in inner balance to align
naturally with long-term goodness.

A Belief That Guides Both Life and Business

Reflecting on the belief that has consistently guided
him, Mr. Goldy Nagdev stated that when you
have pure intentions combined with consistent
effort, the universe responds in ways you
may not expect but will always appreciate.
This philosophy, he said, keeps him
grounded and focused, regardless of
challenges or success.

Balancing Tradition with
Innovation
Discussing the
responsibility

of steering a heritage brand, Mr. Goldy Nagdev
emphasized that tradition gives Hari Darshan
its identity, while innovation ensures relevance.
The balance, he explained, lies in honouring
the foundation laid by earlier generations while
thoughtfully reimagining how fragrance and
devotion can connect with modern lifestyles.

How Ideas Take Shape at Hari Darshan

Describing the creative journey behind new
products, Mr. Goldy Nagdev likened ideas to the
whiff of fragrance from incense smoke—quiet and
intuitive. Inspiration often comes from observing
people, understanding rituals, sensing global
trends, or even a single fragrance note that sparks
memory. Each idea is refined and evolved until

it feels meaningful enough to enter someone’s
home.

Production, Creativity and the Market Connect

Explaining his connection with different facets
of the business, Mr. Goldy Nagdev noted that
production and sales are inseparable. Production,
he shared, is where creativity defines the
personality and saleability of a product, while
sales are where that creation meets the consumer.
Though personally inclined toward sales, he
emphasized that without strong production

and creativity, sales and marketing lose their
meaning—it is one continuous journey.

Values for the Next Generation of Leaders

Speaking about leadership values, Mr. Goldy
Nagdev highlighted integrity that never bends,
uncompromising quality, and respect—for people,
culture, and consumer trust. He believes that as
long as these values remain intact, the brand’s
growth will be both meaningful and sustainable.

A Global Vision Rooted in Indian Spirituality

Sharing his long-term vision, Mr. Goldy Nagdev
expressed his desire to see Hari Darshan

Hari Darshan stands among India’s most trusted and spiritually
rooted incense brands, carrying a legacy that has seamlessly
blended devotion, fragrance, and faith across generations.
From traditional pooja essentials to evolving lifestyle

and wellness offerings, the brand has grown into a

symbol of calm, positivity, and mindful living. In an

insightful interaction with Sugandh India, Mr.

Goldy Nagdev shares his thoughts on the soul

of Hari Darshan, the values shaping his

leadership, and the future of fragrance in

an ever-changing world.
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recognized globally as a fragrance
house that carries India’s spiritual
essence to the world. He spoke
about elevating pooja essentials
and lifestyle fragrances into holistic
experiences centred on wellbeing,
presence, and joy.

Moments That Define True Pride

Reflecting on the journey so far,

Mr. Goldy Nagdev shared that his
greatest sense of pride comes from
knowing that Hari Darshan products
become part of deeply personal and
sacred moments—morning prayers,
meditation, or moments of calm
after a long day. Being welcomed
into such moments, he said, isa
privilege few brands receive.

The Changing Role of Incense

Commenting on the future of the
incense industry, Mr. Goldy Nagdev
observed that incense today extends
far beyond rituals. It has become a
language of mood, intention, and
personal wellbeing. He believes

the future lies in natural, premium,
and emotion-led fragrances,

even as traditional beliefs are

being rediscovered by younger
generations.

Consumer Trends That Inspire
Optimism

Discussing emerging consumer
preferences, Mr. Goldy Nagdev
expressed excitement about
products that help people slow
down, breathe, and reconnect with
themselves. Minimalist fragrances,
wellness blends, and aromatherapy-
inspired ranges, he noted, are
shaping the future of meaningful
fragrance experiences.

New Segments and Product
Directions

Shedding light on upcoming
initiatives, Mr. Goldy Nagdev shared
that Hari Darshan is exploring
soulful wellness blends, refined
lifestyle fragrances, and modern
pooja essentials that honour
tradition while offering convenience
suited to contemporary living.

“Every Hari
Darshan product
ismeanttobhea
gentle companion
in someone’s
everyday
moments.”

A Fulfilled Day Beyond Business
Offering a glimpse into his
personal life, Mr. Goldy Nagdev
described a fulfilled day as one
that balances meaningful family
time, engaging work challenges,
moments of stillness, and a bit
of driving to clear his mind—
ending the day with gratitude for
everything life has given him.

Cars, Emotion and Creative
Expression

Speaking about his passion for
automobiles, Mr. Goldy Nagdev
shared that cars represent emotion,
precision, and freedom. Much like
fragrances, he believes cars tell
stories and evoke feelings, and the
connection between engineering

and emotion continues to fascinate
him.

A Shared Philosophy Between
Design and Fragrance

Drawing a thoughtful parallel,

Mr. Goldy Nagdev explained that
awell-designed car and a Hari
Darshan product share common
value. Both are crafted with
intention, demand attention to
detail, and are meant to take people
on journeys—emotionally and
spiritually.

Creating the Right Space for
Creativity

Discussing his creative
environment, Mr. Goldy Nagdev
shared that creativity flows

best with music, a clean and

26 SUGANDH INDIA JANUARY-2026



peaceful workspace, and the quiet
of early mornings or late nights,
when the mind feels light and
unburdened.

Guidance for Young Entrepreneurs

Offering advice to young
entrepreneurs entering traditional
industries, Mr. Goldy Nagdev
emphasized the importance of
respecting roots while embracing
fresh thinking. Transformation,
he said, happens when the past is
honoured and the future is built
with courage—adding a simple
reminder to never give up on one’s
dreams.

What Separates Good from Great
Entrepreneurs

Reflecting on entrepreneurship,

Mr. Goldy Nagdev shared that
while good entrepreneurs

work with effort, great
entrepreneurs work with
awareness—of people, purpose,
and long-term impact.

Advice That Shaped His Journey

Recalling a piece of advice that left
a lasting impression, Mr. Goldy
Nagdev shared that the phrase
“what goes around comes around”
has shaped every major decision in
his personal and professional

life.

Leadership in One Word

Summing up his leadership
approach, Mr. Goldy Nagdev
described it in a single word:
inclusive.

The Journey of Hari Darshan in
One Line

Concluding the interaction,

Mr. Goldy Nagdev described the
journey of Hari Darshan as one
guided by devotion, elevated

by fragrance, and sustained by
trust.

Understanding the True Power
of Fragrance

Sharing a final reflection, Mr.
Goldy Nagdev emphasized that
fragrance is far more than scent.
It is memory, emotion, and
presence—capable of shifting
energy, deepening faith, and
creating moments of peace in an
otherwise busy world.®
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VEDASTIKA BRAND EVOKES

The Essence of Culture and
Tradition: Alpesh JCIVIyCI

"
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Ipesh Javiya,
head of the
Amreli-based
Vedastika
brand, has been
manufacturing
hand — rolled
Incense sticks for more than 5 years.
He believes that the country is
changing rapidly, and people have less
time to connect with ancient traditions,

culture, and faith. In such a scenario,
the incense, fragrance, and prayer
products industry should incorporate
these qualities into their products.

In a special conversation with
Sugandh India, he said, “People want
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to connect with their tradition and
culture, and we are giving them that
opportunity through our products.”
Under the Vedastika brand, they offer
charcoal-free hand-rolled incense
sticks, Halmadi-based Dhoop sticks
and Incense Sticks, and Panchgavya
products. Panchgavya refers to items
made with cow dung, cow urine, milk,
curd, and ghee. He explained that the
key features of their products are that
they are pure and natural. In place of
charcoal, some products use honey
while hand - rolling.

In response to a question, he said
that today is the era of global
digitalization, and it should be used to

promote one’s products. The
company’s main aim is to supply gift
packs to banks, pharma companies,
builders, and various corporate firms
and connect them to Indian culture,
civilization, and traditions. The
company is working in this direction.

Recalling Vedastika’s production
story, he said that in 2018-19, four
friends started this venture with the
aim of doing something unique. He
handles manufacturing, while his
friends look after branding, sales,
marketing, and finance.

Speaking to Sugandh India, Alpesh
Javiya shared that he hails from



Amreli, Gujarat, and has been
manufacturing incense sticks for 20
years. He started with one machine
and today operates 100 machines. The
company supplies raw Incense sticks
to major branded incense companies.
He said they have three fully
automatic machines for drying. The
company produces very high-quality
products that branded companies
purchase. Vedastika brand was
launched in 2021-22. The name
Vedastika is derived from Veda
(knowledge) and Swastik. Combining
the two creates Vedastika. Since they
are raw incense suppliers, their own
brand is completely different—
producing only hand — rolled Incense
sticks that evoke a sense of connection
to ancient culture and traditions. While
they make raw incense for other
branded companies, they do not do
labelling or packaging—only supply.

Vedastika was launched at an
exhibition with 12 ranges of products,
which have now grown to over 29
varieties. Besides hand-rolled incense
sticks, the company produces halmadi-
based dhoop sticks, Panchgavya items,
essential oils, and Hand — rolled with
Honey. They also make gift packs for
all prayer-related materials. Alpesh
noted that in Indian culture, Namaste,
flowers, tilak, and diyas hold special
importance, and their Brand Logo
include all these items. Their products
are sold in Mumbai, Delhi, Hyderabad,
Chennai, Rajasthan, and many other
states. In modern trade, they supply to
exclusive stores
and malls in
several states,
as well as to F
export markets
in the UK,
Canada,

*ﬂ-

Australia, and more. Their gift packs
are also available in souvenir shops at
the Red Fort and in specialty shops at
historical sites in Hyderabad.
Additionally, they supply corporate
gifts to pharma companies, banks,
industries, and other businesses.

Regarding gift packs, he explained
that their products are hand-rolled and
use honey. Their Panchgavya packs
include Dhoop sticks, Dhoop cones,
Sambrani Cups and cakes, they called
it a monthly pack, with amazing
fragrances for daily use. The Flower
Collection has 5 varieties, the Divine
Collection also has 5, the Balance
Collection also has 5, and the Healing
Collection has 7 varieties. All come in
beautiful packaging that reflects Indian
civilization, culture, and tradition.
Apart from incense sticks, the
company makes dhoop sticks, cones,
and cups. Their gift packs and Dhoop
packs also include DIY (Do It
Yourself) items. They have incense
product range from 399-3499. Gift
packs range from ¥200—300 up to
%2000-%3000. The company makes
products for all segments, including
the general market for everyday
consumers.

When Sugandh India asked about
the current market trend of low-cost
products, Alpesh said that the “cheap”
mindset is changing. People now seek
quality for their satisfaction and peace
of mind. The future belongs to quality
products, though it may take time.
Distributors who join them will be
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guided about future marketing
strategies. Regarding marketing, he
said they provide one or two incense
samples in each pack, which has
helped connect with many customers.
The company is also providing
one-foot display stands for exclusive
incense showrooms and other outlets,
where products are showcased.

He acknowledged that the offline
market poses challenges—it is easier
to place products in exclusive
showrooms and malls than to supply to
500 counters. The company is
available on Amazon and has its own
website. In the future, they are
exploring new channels for the general
trade market. They are also expanding
their corporate gifting segment, as
gifting during weddings or corporate
meetings is increasing. “Our products
offer people a chance to connect with
Indian culture, knowledge, and
tradition. The time has come for the
industry to reach domestic and
international markets in new ways,”
he concluded. ®
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WORLD AROMA INGREDIENTS
CONGRESS & EXPO 2026

16-18 March 2026, Fairmont Mumbai

SSAGE Dear Friends,

It is a great honour, on behalf of the Essential
Oil Association of India, to welcome you to the
World Aroma Ingredients Congress & Expo
2026, which will take place at hotel Fairmont in
the city of dreams - Mumbai from 16-18 March
2026. This gathering will bring together
colleagues from India and across the world to
share knowledge, build partnerships, and
celebrate the progress of our industry.

This year's theme, “Scents & Tastes of
Tomorrow: India’s Innovation in Essential Oils &
Aroma Chemicals,” reflects our nation’s growing
strength as a global force in aromatics. It
speaks of our ability to combine deep-rooted
tradition with modern science, and to lead the
way in sustainable and innovative practices.

We believe the congress will offer an excellent
platform to exchange ideas, discover
opportunities, and shape a future that benefits
our entire community. | look forward to
welcoming you in Mumbai for what promises to
be an inspiring and meaningful event.

Warm regards,
Sanjay Varshney
President

Essential Oil Association of India
E-mail : sanjayvarshney777@gmail.com

Stay tuned for more details..
www.eoai.in
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FOR SPONSORSHIP OPPORTUNITIES, REACHUS AT
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SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Mr. Shailesh Rao won the award for
“ Best Innovatwe Idea in Perfumery Marketing”

Mr. Shailesh Rao's innovative concept, "Make Your Own Exclusive Agarbatti Compound,”
earned him the prestigious "Best Innovative ldea in Perfumery Marketing” award at
Hyderabad, presented by Mr.Sushant of Zee Media.With 27 years of experience in the industry,
his unique idea stood out for its creativity and impact on the perfumery sector in India.

SVAR

FRACRAMCES I FLRvORSE PRTATE LIWTED

BASE NOTE ODOUR DESCRIPTION
DHARMA BASE - Rs. 1630/HG

AN IC, FOOSERE, Wl RN SWEET WAKY. POWDERY

MIDDLE NOTE ODOUR DESCRIPTION

LIKELY MIDOLE - Rs_1860/KG

DS D TEARCIE, MARKICHLD, CREANY, LILY OF THE VALLEY,
CERARUM, GROER BCY, T L ERORGHARR, YULWE GARDERIA

PLEASURE MIDDLE - Ra. 1790/ G
TEARDSE. RLD SOHE. Anbdit FUASIUNDHS LY LRLAC . WUEH.
OEHASMLM, GREEN. BRCT, WATY, GIRAPESNLET, POWTRRY
LOVEABLE MIDDLE - Rs.1590/KG

LY, ROSE, CERANILIM, WalT s Sdai, MUSTY, Dt ERdm.
I.I.I.M: FONEY DALSANGC SPCY GRETN, YLAMG MAGRNILEL

TOP NOTE ODOUR DESCRIPTION

LINGSING TOP - Rs S80/KG

FREGH MINTY JRELN, TRACITAKAL JASMR, BPCY CLOVE, ALDEWYTIC.
ANIBALRC, MUSS, CITRUS BERGAWOT, LEMOR. ORANOE, GIMOLR.

Far Technical Support Contact- ¥833540041

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041



ATG KHIDMAT

Mfrs. Bags, Thaila, Packaging and Promotional Iltems

» SCHOOL BAGS » STICKER » CANOPY » T-SHIRT

» LEATHER BAGS 7 BANNER ~ PROMO TABLE 7 CAPS

» PU BAGS » DIARY » DISPLAY LIGHT = JACKET

= JUTE BAGS » DANGLAR » UMBRELLA » RAIN COAT
» TRAVEL BAGS » PVC DANGLAR » STEPNY COVER

» CANVAS BAGS » PEN » INFLATOR BALLOON

» CARRY BAGS » PROMOTIONAL TAPE

KHIDMAT

The Name You Care Thanst....
Trusted Since 2009

f ® X @) atgkhidmat / www.atgkhidmat.com
Contact: +91-7678210212 8298911427 E-mail : atgkhidmat@gmail.com




BRAND NEWS

Forest Fragrances launches

agarbattis in Jar packs

Bengaluru-based Forest Fragrance continues to strengthen its
position among India’s fast-growing agarbatti brands, known
for delivering superior quality at highly competitive prices.
Staying aligned with evolving consumer preferences; the brand
has expanded its portfolio with the launch of incense sticks in

jar packing.

Jar packaging, which initially gained popularity in the
dhoop segment, is now becoming a preferred format for
agarbattis as well—offering convenience, freshness retention,
and premium shelf appeal. Capitalising on this trend, Forest
has introduced three refined fragrances in jar packaging:

Ruhani, Bakhoor, and Firdous.

Launched in December 2025, these premium agarbattis
have already received encouraging market response.
Customers are appreciating both the fragrance quality and the
practicality of the jar format. The products are priced at Rs. 175
MRP for 200 grams, making them an attractive offering in the
premium yet value-driven segment.H

akhoor % Firdous,

L Freminm Incense

RKT Rangoli Launched in Premium Family Pack Jar

RKT Rangoli, a well-known brand
from Nagpur-based Shree Sadguru
Agarbatti Industries, has
introduced its latest offering—the
Rangoli Premium Family Pack
Jar—bringing a fresh and stylish
upgrade to its classic range. The
new launch reflects the brand’s
focus on evolving consumer
preferences while maintaining its
trusted quality standards.

This new RKT Rangoli Jar Pack
features premium-quality black
incense sticks, packed in an elegant
and durable jar that enhances shelf
appeal and preserves fragrance
freshness. Available in four
attractive fragrance variants, the
product offers rich floral notes and
arefined incense experience
suitable for daily use as well as
special occasions.

With its premium presentation
and practical packaging, the RKT
Rangoli Premium Family Pack Jar
delivers strong value to consumers
and excellent margins in the jar
segment for retailers and
distributors. The launch
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successfully blends classic brand
trust with modern design and
premium quality.

Product Highlights:
= Premium-quality black incense
sticks

m Available in 4 attractive
fragrance variants

= Rich and premium floral
fragrances

m Elegant, strong, and reusable

jar packaging

m Balanced mix of classic brand
value and modern appeal

m Attractive margins in the jar
segment

MRP: 150

Net Content: 300 grams

Standard Pack: 6 dozen
Stick Length: 8 inches
(Black Sticks).H



LARGEST

WET DHOOP
MANUFACTURERS

IN NORTH INDIA

Committed to Building Brands
Since 2005

Explore Our Dhoop Range

C Pure Kassa Dhoop) Golden Dhoop ( Flora Dhoop ) Sandal Base Dhoop

T1 Powder Dhoop (Golden Flora Dhoo@ Cow Dung Dhoop ( & many more )

Trusted by ©" Industry Leaders

Pandit

Pure folomor (4. )

| FRADE A |

for more details please visit & www.prayerdhoopagarbatti.com

€ +919315690511 = info@prayergroup.in
® Block G, Unit number 50,Sector 6, Noida-201301 (U.P)




Balaji Red Dhoop dominating premium
wet dhoop segment

Renowned for its premium this category is rising. Catering
craftsmanship, Balaji to this trend, Balaji Red Dhoop
Agarbatti Company, based in has emerged as one of the most . i R
Bengaluru, has firmly sought-after wet dhoop products e e L
established itself asaleaderin  in the premium segment. hEy e
high-end incense and dhoop Priced at Rs. 75 MRP for 10 = MJ i
products. With a strong sticks, the product stands out Ri
presence across Indian with its elegant golden
markets, the brand packaging and distinctive
consistently delivers red-coloured wet dhoop sticks.
excellence across multiple Balaji Red Dhoop is an ideal
price segments. choice for consumers seeking
As consumer preference rich fragrance, superior quality,
steadily shifts towards and a premium worship
bambooless and wet dhoop experience.®

products, demand for
premium-quality offerings in

Uphill demand for Karnataka Fragrance premium agarbatti products

Bengaluru has long been synonymous strong demand across major Indian segment. This range
with premium agarbatti manufacturing, = markets. During the recent festive includes:

and Karnataka Fragrance is a brand that  season, Karnataka Fragrance expanded s Karnataka Lal Chan-
truly upholds this legacy. Widely its premium offerings with a series of dan

appreciated for its popular Blue Musk agarbatti products in the 50-gram = Karnataka Lal Gulab

incense sticks, the company enjoys
m Karnataka Lal Ambery

m Karnataka Nad Al Nur

m Karnataka Carnations

Each variant features
classic, evergreen
fragrance notes crafted
with precision and care.
Since their launch, these
products have seen
consistent repeat orders,
reflecting strong market
acceptance. Presented in
elegant premium box
packaging, the range is
priced at Rs. 150 MRP for
50 grams, showcasing the
brand’s commitment to
quality and fine
craftsmanship..®
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MASCHMEIJER AROMATICS
INDIA PVT LTD

A LEGACY OF 60+ YEARS OF MUSKS
AND UNFORGETTABLE SCENTS

Speciality Chemicals, Essential Oils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.
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Celebrate Festival of Colors with DevDarshan Gulaal

The festival of Holi brings joy,
excitement, and a vibrant burst of
colors. Choosing natural and safe
colors on this occasion enhances the
festive experience, making it even
more delightful. DevDarshan,
India’s leading name in the dhoop
and agarbatti industry since 1954, is
celebrating the festive spirit of Holi
with, Navrangi Herbal Gulaal. This
colorful collection features four
enchanting shades Green, Red,
Yellow, and Pink. Each packed in
100g units, totaling 400g per pack.
Available at an affordable MRP of Rs
200, the Navrangi Herbal Gulaal
promises to bring a natural splash of joy to Holi celebrations.

Aligned with DevDarshan’s longstanding commitment to quality and tradition, the Navrangi Herbal Gulaal
emphasizes purity and safety. Designed to enhance the festival of colors while remaining gentle on the skin and eco-
friendly, this herbal gulaal is made from carefully selected natural ingredients, offering a safe and delightful choice for

everyone.
By expanding its range beyond its renowned dhoop and agarbatti offerings, DevDarshan reinforces its dedication to
delivering innovative products while upholding the highest standards of excellence. Retailers and distributors are
encouraged to bring the vibrant joy of Holi to customers by stocking Navrangi Herbal Gulaal. With its appealing price
and premium quality, it is set to become a favorite for the festival season. For more details about Navrangi Herbal Gulaal

and other DevDarshan products, visit www.devdarshandhoop.com..®

JB Rangberangi adding
colours to fragrance

Gujarat-based JB Products
has been steadily gaining
recognition for offering
premium incense products
at competitive prices. With
a strong distribution
network, the brand enjoys
demand across multiple
states including Gujarat,
Maharashtra, Rajasthan,
Karnataka, West Bengal,
Bihar, Jharkhand, Madhya
Pradesh, Uttar Pradesh,

Punjab, Haryana, Delhi,
and Himachal Pradesh.

JB Products boasts an
extensive portfolio of over
210 products, spanning
incense sticks, dry sticks,
dhoop, cups, long sticks,
and wet dhoop. Among its
popular offerings in West
Bengal, B Rangberangi
Premium Agarbatti stands
out for its unique
presentation.
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Packed in an attractive
jar, the product
immediately catches
attention with incense
sticks available in multiple
vibrant colours, making it
visually striking at retail
counters. Priced at Rs. 150
MRP for 200 grams, JB
Rangberangi continues to
witness strong demand and
repeat purchases in key
markets.®




GOVINDAM

SINCE - 2015

BULK PERFUME
OILS & ATTAR
MANUFACTURING
& TRADING
(INDUSTRIAL
PACK SIZE)

...........

ESSENTIAL
OILS &
CARRIER OILS
i MANUFACTURING

PRIVATE
LABEL
PERFUME &
ATTAR
MANUFACTURING s

1 1 11

YOUR YOUR
BRAND | BRAND | YOUR

REGISTERED ACILITY

4
L
WHO GMP

1SO 9001:2015, WHO-GMP, HALAL, ORGANIC CERTIFIED MANUFACTURER OF ESSENTIAL OILS, HYDROSOLS, CARRIER OILS,
NATURAL AND AYURVEDIC PERSONAL CARE PRODUCTS, PERFUMES AND FINE FRAGRANCES

Head Office: Govindam House, 127/439, W1 Saket Nagar, Kanpur 208014 (Uttar Pradesh) INDIA
EMAIL : info@goodnessofnature.in  Website : www.goodnessofnature.in Phone: +91-8808044448, +91-8808055558



Topsi's Jalsha 3 in 1 Delivers Value and Quantity in
the Popular Pouch Segment

Topsi Products, a leading Bengaluru-based brand,
enjoys consistent demand across various Indian
markets. The company has also built a strong presence
in West Bengal, particularly in the highly competitive
Rs. 20 pouch segment, which is one of the most
popular categories in the region.

Among Topsi’s notable offerings in this space is
Jalsha 3 in 1 Premium Agarbathi. Priced at Rs. 35 MRP
for 80 grams, the product effectively caters to value-
conscious consumers who seek higher quantity without
compromising on fragrance quality.

With a balanced combination of affordability,
quantity, and performance, Jalsha 3 in 1 reflects Topsi
Products’ strength in delivering value-driven solutions
while maintaining consistent quality standards..®

BIC Introduces TWINS: Two Fragrances,
two agarbatti packs for the price of one!

With decades of experience in crafting fine
incense products, BIC Brand, based in
Bengaluru, has built a strong legacy in the
agarbatti industry. Iconic products such as
Panchvati and Shivam have remained top sellers
across major markets for years, alongside
popular variants like Himalayan and Black
Musk.

Expanding its portfolio with innovative
concepts, BIC has recently introduced TWINS
Premium Incense Sticks. This unique offering
comes in two appealing fragrances—Floral and
Fancy—packaged together as adjoined packs.
Consumers receive the TWINS Fancy pack free
with the TWINS Floral pack, making ita
distinctive value proposition.

Priced at Rs. 75 MRP for 100 + 100 grams,
the product combines premium quality with
smart packaging innovation. Since its launch,
TWINS has been generating strong demand,
particularly in the West Bengal market, where it
is seeing notable repeat orders.®
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Manahar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) [Yellow tika) {Rali)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh' Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

1 Manufactures of;
% Sp. Keshar Ashtagandha | Manchar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



RKT HAS GOOD DEMAND IN NORTH BENGAL: SWAPAN SAHA

or the past 10 years, M/s
Swapan Kumar Saha, based in
Siliguri, West Bengal, has
been supplying RKT products
from Siliguri to North Bengal,
mainly covering Cooch Behar,
Malda, Kishanganj, Islampur,
and the entire Darjeeling region.
Speaking to Sugandh India, Swapan
Saha, head of the firm, said that RKT’s
400-gram zipper pack, jar dhoop sticks,
and several other products are very
popular in the region. He added that
after meeting Mr Bharat Thakral of
RKT, his firm has maintained a strong
and long-standing association with the
company.

Responding to a question, he said
that he earlier worked in an agarbatti
company, and later entered the agarbatti
business in 1998. In 2014, he
established his firm under the name
Swapan Kumar Saha, after acquiring the
agency for Savitri (Bengaluru) as his
first brand. Subsequently, he got the
distribution of RKT, and today also
handles agencies of Sadguru Agarbatti
Industries, Jayant Products (Indore), and
Aradhya (Ahmedabad). In addition, he
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distributes products of Moksh, Darshan
International, and other pooja products.
The firm operates in both wholesale and
retail segments.Swapan Kumar Saha
told Sugandh India that North Bengal
has a very strong agarbatti market, while
bamboo-less products account for only
5-10%, though this segment is gradually
growing. He said that ¥20 and 350
packs record the highest sales in the
region. For 210 packs, customers prefer
higher weight packs containing around
30—40 sticks. The premium segment
accounts for only 2-3%, while medium-
range products sell the most.

Answering another question, he said
that the top-selling brands in the region
include Moksh, Darshan International,
ITC, Aradhya, RKT, Zed Black, Balaji,
Forest, and Cycle. The market for wet
and dry dhoop is almost equal. In wet
dhoop, Moksh, ITC, and Manthan sell
the most. Balaji’s zipper-packed dhoop,
positioned in the premium range, also
performs well. Balaji’s agarbatti,
especially in rose, sandalwood, and
saffron fragrances, sells well. BIC
products are also in demand, while the
market for Big Bell is growing rapidly.

Responding to questions about the
Siliguri market, he said that in camphor,
brands such as 333 (Geeta Products),
Saraswati, Mangalam, and the local
brand Ganesh sell well. The market for
loose camphor is quite limited, as most
customers prefer branded camphor.
Demand for Bhimseni camphor is also
increasing. In pooja oil, Meena
International (Kolkata) performs well in
both economy and premium segments,
along with Geeta Products, Pitambari
(Mumbai), and Deep Shakti. In chandan
tika, Drolia Ashtagandh Roli (Kolkata)
sells well, while Balaji’s chandan
performs strongly in the premium
segment. He further said that in attar,
Gandhi Herbal (Indore) has strong
demand at his counters. In sambrani
cups, Big Bell, Bansuri, and Naivedya
sell well. On average, a customer in the
Siliguri market spends ¥400—-3500 per
month on incense and allied products.
At the counters, customers often ask for
Balaji and RKT products by name. He
also mentioned that in mosquito
agarbatti, Siliguri-based Lock Down
brand sells very well at his counters,

along with several other products.H
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Social media has become a major marketplace for agarbatti brands today

Rahul Busam, Diya Aromas & Fragrances

yderabad based Diya Aromas

and Fragrances, is a well-

known name in distribution as

well as in manufacturing its
own brands. Speaking to Sugandh India,
Rahul Busam, head of Diya Aromas and
Fragrances, said that today’s era is driven
by social media, which has become a very
powerful medium to take products to the
market. Compared to advertisements in
newspapers and on television, people now
evaluate product quality, packaging, and
price through various social media
platforms. Customers also share their
experiences and opinions about products
there. However, the narrative related to
burning bamboo in agarbatti also
originated from social media, due to
which bamboo-less products are now
becoming rapidly popular. He said that
even in Hyderabad, around 20% of
agarbatti consumers have shifted to
bamboo-less products, and this segment is
growing fast.

Diya Aromas handles the distribution
of the Misbah and Forest brands. In
addition, the company has launched its
own brands—Moti Loban and Gow
Chandanam. The company also
manufactures a wide range of products
under herbal notes, including sambrani
cups made from cow dung and other
herbal raw materials, multiple varieties of
bakhoor, cones, sticks, metallic dhoop,
and dakhun chips. During the interaction
with Sugandh India, he said that his
company produces best-quality bakhoor.
Their older brand Moti Loban has been
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upgraded with improved packaging. He
emphasized that in the agarbatti industry,
packaging is as important as quality, as
customers now pay much more attention
to packaging. He also mentioned that they
have recently launched Gow
Chandanam—such a sandalwood product
has not been made by anyone in the
country so far. It uses cow dung and ghee,
but they have given cow dung a twist by
adding other aromatic ingredients.
Similarly, their sambrani cups contain
pure ghee and guggal and are entirely
based on herbal notes. He said that many
cow-dung-based products have entered
the market, but they have differentiated
theirs by combining sandalwood, ghee,
natural herbal raw materials, and cow
dung. While most companies offer packs
of 12, they are offering packs of 15. In
bakhoor as well, they have many varieties
such as Muattar, Dakhun, Rose Oudh, Al
Bakhoor, Oudh XS, and many more
varieties are in the pipeline. He added that
there is good counter demand for cones,
sticks, metallic dhoop, and dakhun chips.

Responding to a question from
Sugandh India, Rahul Busam said that
completely new trends are emerging in
the market. Misbah and Forest have
carried out many new experiments. Their
products are of very high quality and
apart from the domestic market, Misbah is
placing strong emphasis on exports. He
said that many new companies have
entered the market, leading to intense
competition in terms of price and quality.
Small and new manufacturers often

launch multiple product ranges at once
and flood the market on credit, which
later results in losses. If instead they
launch only a few selected best products,
they can sustain themselves in the market
for some time. He mentioned that
currently about 75% of the market
operates on credit. While the market for
pooja items, agarbatti, and dhoop is
growing rapidly, there are negative
aspects as well. Apart from credit issues,
many rumors have been spread about
burning bamboo in agarbatti. However, a
market for bamboo-less products has now
developed and is growing rapidly across
the country. This is why most agarbatti
companies are now also manufacturing
bamboo-less products.

Rahul Busam said that apart from
Forest and Misbah, the top-selling brands
in the Hyderabad market include Cycle,
Zed Black, ITC, Shri Trading, Parimal
Mandir, Balaji, Real Fragrance, and BIC.
He said that economy agarbatti sells more
in the Hyderabad market, with the highest
demand for 200-gram packs. Pouches
have relatively lower demand here. In the
economy segment, zipper packs of 90
grams, 120 grams, and 200 grams sell
well. The market for wet dhoop is quite
small here, but brands like Balaji, Zed
Black, Misbah, Forest, Devdarshan, and
Hari Darshan still have a presence.
Answering a question, he said that
products sell better when companies offer
higher margins to distributors. Along with
quality and packaging, margin is a major
factor. He further told Sugandh India that
in sambrani cups, Cycle’s Naivedya has a
very strong market. In candy, guggal, and
new varieties, Misbah is the most popular,
and Topsi also sells well.

He said that in bakhoor, apart from
their own brands and Ajmal, some
Mumbai-based brands also perform well.
He added that many companies have
significantly reduced both prices and
quality. Products do not face difficulty in
the market when manufacturers pay
special attention to quality, pricing, and
packaging. Answering another question,
he said that in attar, they sell only Ajmal
products. Many companies are offering
various types of attars and roll-ons, but
most are chemical-based. Similarly, in
chandan tika, they stock the Bhawani
brand from Varanasi, and in pooja oil,
Mangalmai from Mumbai is also quite
popular.®
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High Spending, Strong Brand Loyalty
and Premium Preferences Define
Hvderabad Market - Pawan Sankia
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Hyderabad is possibly the largest market in the country for premium-quality agarbatti and dhoop
products. High-quality products sell the most here. According to Pawan Sankla, head of R.P. Sankla
Agency, an average customer purchases agarbatti and dhoop products worth ¥8,000-10,000 per
month. Speaking to Sugandh India, he said that people who buy all kinds of pooja materials for their
homes and offices spend around ¥8,000 per month or even more. This is why premium brands such
as Balaji, BIC, Binndi, Shri Rathnam, Shridhan, Amrutha, Forest, Big Bell, Jayant, and First Choice
record the highest sales in Hyderabad.

from Bengaluru sell the most here. This is working in the agarbatti trade for nearly 16 years. He

followed by products from Gujarat, Madhya holds agencies for several companies and is a major

Pradesh, and then Maharashtra. Around supplier in Hyderabad and Telangana. He said that the

25% of the market is also occupied bylocal  top-selling brands in Hyderabad include Balaji, BIC,
manufacturers. He also has his own products under the  Jayant, Real, First Choice, Shri Trading, AS Bengaluru,
Sankla brand, which earlier operated under the name Forest, AR Industries, Cycle, Shridhan, Charbhuja, Shah
RPS. Now, products are being introduced under the Loban, Ashika Incense, Big Bell, Sai Flora, Amrutha,
Sankla name, including dhoop cups and a three-in-one  Satya, Parnami, Utsav, TPRG’s Janhvi, and Bengaluru-
variant.

! nswering a question, he said that products =~ Pawan Sankla told Sugandh India that he has been
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based Garima Fragrance, among other premium
brands. Replying to another question, he said that
locally manufactured brands also account for about
25% of the market. Apart from Sankla, this includes
brands such as AG Agarbatti (Manvi Kewda) . He added
that premium agarbatti sells very well here, and there

is also strong demand for long dry sticks. In the 5-foot
agarbatti range, products like Balaji’s Bela, Chandan,
Rose, and BIC’s Musk perform well. Because of this,
brand loyalty is very high in Hyderabad. At his retail
counter, 6 out of 10 customers purchase by brand name,
while the remaining customers ask for newly launched
premium products.

Speaking about new and trending brands in
Hyderabad, Pawan Sankla said that Binndi Incense
has a strong market presence. A new product named
Kumbh Mela has been launched and is selling very
well. Balaji’s Bela Phool and Chandan Phool are also
new products with excellent demand. He said that
customers are increasingly demanding more sticks

in 400-gram jumbo zipper packs, which is why this
segment is growing. Balaji has also launched products
in the 400-gram range. Additionally, First Choice has
introduced a high-quality Five-in-One Flower product
in a 400-gram pack, selling at 100.

He said that in the family pack category, premium
products in the 250-gram range sell reasonably well.
There are also customers who want a pack of just

20 sticks priced at R200-250, but the quality must

be exceptional. Binndi has launched 27 products,
including dry sticks in 100-gram packs, which are
performing well. Binndi brand offers a complete
range of agarbatti and bamboo-less products.

BIC’s Red Velvet and Gajra wet dhoop are also
performing very well. He added that among new
brands, they have taken up agency for Mumbai-
based Rajpal Agarbatti, whose Exotica Oudh, Exotica
Bakhoor, and Exotica Velvet are selling very well and
receiving many repeat orders. Balaji’s Deluxe Sandal
is another good product, available as boxed dhoop.
He also handles Anubhav Incense, whose products are
performing well.

Pawan Sankla told Sugandh India that the bamboo-less
agarbatti market in Hyderabad is growing very rapidly.
As a result, many companies have introduced their
best-selling fragrances in bamboo-less formats. About
three to four months ago, he launched dhoop cups
under the Sankla name and is also introducing a 3-in-
One variant. They manufacture other products under
the RPS brand.

Answering a question about quality products, he
mentioned that Amrutha’s French Mimosa and Pal
Sambhrani have been launched and are of good quality.
Garima Fragrance from Bengaluru is also performing
well, especially its Tijori range, along with Amber Sutra

and Kesar Chandan. First Choice’s Jawadu agarbatti
and Indian Attarful have also been recently launched.
Balaji’s bamboo-less thin-stick agarbatti is selling very
well. He said that he also handles products from Rajpal,
Binndi, Shri Rathnam, TPRG, Utsav, and Shri Trading.
There is very strong demand for bamboo-less products
in Hyderabad. Top brands in this segment include
Balaji, BIC, Shah Fragrance, Parnami, Amrutha, Shri
Trading, Anubhav Incense, Maratha Kewda, Golden
Cobra, Amravati’s Singapore Sambhrani Cup, and
Good Luck.

He further said that customers in Hyderabad prefer
family packs in agarbatti. However, quality-conscious
customers still prefer 20-stick packs, provided they are
high-quality premium products. Good Luck’s Chintan
also sells very well. In dhoop sticks, AS, Jayant, and
Dhoop Chhaon are popular. Srinivas Sugandhalaya’s
Satya and Jatinbhai’s Vienna Loban also perform well.
In zipper packs, BIC, Balaji, and Amrutha see very high
demand. Shri Trading’s Sambhrani Cup Kasturi sells at
¥85. Anubhav Incense, Shri Rathnam’s Saraswati Cup,
and locally made Sankla cups also sell well.

Regarding the wet dhoop market, he said that Balaji’s
premium range performs strongly, along with BIC and
Bindi. In zipper packs, brands such as Zed Black,
Bansi, and Dev Darshan also have a market. He added
that the Jain community in Hyderabad prefers wet
dhoop the most.

Answering a question about other pooja materials

in Hyderabad, he said that in camphor, brands like
Swastik, Ambika, Hari Om, Charminar Kapoor, and
Jyoti sell well, with Swastik dominating nearly 99% of
the market. In pooja items, pooja oil, ghee, and hawan
materials are in demand. In hawan products, Anubhav
Incense performs well, while in ashtagandh, Jai Bhavani
and Manohar sell well. In chandan tika, Hari Darshan
and Dev Darshan are popular. Locally, Tulja Bhavani
kumkum sells very well.

In pooja oil, Veeana has launched multiple fragrances,
and Pitambeari oil is also available. Locally, Anurag oil
sells well. He said that while most oils release fragrance
when burned, many customers prefer plain oil, in
which Parth performs well. In attar, products from
Anubhav Incense, First Choice, BIC, Balaji, AR, Shah
and Shri Ratnam sell well. In sambhrani cups, Parnami
performs very well, along with its agarbatti products,
and Shri Rathnam also has cups in this segment. Many
other companies’ sambhrani cups are also sold.

Finally, answering a question, he said that there is

a strong market for mosquito repellent agarbatti in
Hyderabad. Brands such as Black Dragon, Dhoop
Chhaon, Comfort, Balaji Freedom, and Action Replay
sell well. Locally, products like Boss and Sandal are also
popular.®
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MODERN TRADE HAS BECOME AN IMPORTANT
CHANNEL FOR INCENSE DISTRIBUTION

Narsingh Rao Kulkarni, Shri Bhavani Enterprises
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hri Bhavani Enterprises,

S Hyderabad, is a leading supplier
engaged in the trading of
agarbatti and dhoop products.

Speaking to Sugandh India, Narsingh

Rao Kulkarni, head of the firm, said

that he handles distribution of brands

such as Padmini, Liberty, Moksh,

GT Products, Siddhi Fragrance, Frag

Aromatics, Shakunthala, Shanthala,

Hari Darshan, Ashika, Shankar

Perfumery, and BJKD dhoop cups.

The firm works as a super stockist,

modern trade partner, and retailer for

several companies. By modern trade,
he explained that they manage supply
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to supermarkets and malls, where
supply responsibility is assigned to a
single dedicated party.

He shared that before entering
agarbatti trading, he worked
for nearly 25 years in the sales
department of a major agarbatti
company. Since he already had
a strong understanding of and
interest in the agarbatti trade, he
established Shri Bhavani Enterprises
in 2009 and began operations
in modern trade, super stockist
distribution, wholesale, and retailing.

Responding to a question
from Sugandh India, he said

that Hyderabad and Telangana are
strong markets for agarbatti, with
higher demand for premium-quality
products. He added that the company
has a well-established supply network
across Hyderabad, Secunderabad,
and the entire state of Telangana,
supported by multiple distributors
and wholesalers. Their network
operates through around 25
distributors. He noted that 60
box-packed agarbatti sells the most
in this market. The top-selling
brands include Zed Black, Darshan
International, Padmini, and Liberty,
while Cycle, Moksh, Ashika, Balaji,
and Forest also perform well.

Narsingh Rao Kulkarni further told
Sugandh India that agarbatti accounts
for over 90% of incense sales in
Hyderabad, while the remaining 10%
comprises bamboo-less products
such as cups, wet dhoop, and dry
sticks. In wet dhoop, Zed Black and
Hari Darshan are popular, while GT
Chennai performs well in dry sticks.
In cups, Cycle’s Naivedya is the top
seller, with GT also having a good
presence. He added that since almost
all agarbatti companies are now
manufacturing bamboo-less products
so one or two items from each
company sells.

He also mentioned that small
dhoop sticks, commonly known
as sambrani computer sticks, are in
demand, with Asia, GT, and the local
brand Ashta Lakshmi performing
well. At his counters, Ashika and
Swastik brands sell well in camphor,
while Gopuram, Hari Darshan, and
Bhavani are popular in chandan tika.
On average, a customer in Hyderabad
spends 3200-3300 per month on
agarbatti and dhoop products,
though spending increases during
festivals and special occasions. He
noted that only three to four out of
ten customers purchase products by
brand name.®
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HYDERABAD: A MAJOR MARKET FOR

PREMIUM INCENSE STICKS
Manav Jain, Raj

yderabadbeingametropolitan
city has a very strong market
for premium incense sticks
and dhoop products, whereas
economy products sell more
in the rural areas of Telangana. Speaking
to Sugandh India, Manav Jain of the well-
known Hyderabad-based Raj Agency said
that premium products have higher demand
in urban areas of Hyderabad, while economy
products are preferred in rural Telangana. In
rural markets, consumers look for packs of
20 incense sticks priced at 2. On the other
hand, in premium-quality incense, dhoop,
and other fragrant products, the highest
sales on regular days are for packs priced
at Y70 MRP for 100 grams. During festivals
and special occasions, people buy premium
products priced at 3140 MRP. This is why,
on average, a customer spends 3400-3500
per month on incense sticks and dhoop
products. In addition, when it comes to
purchasing all pooja-related materials, the
spending goes up to around 1,000.

Raj Agency was established in 2003 by
Manav Jain’s father, Mr Gautam Chand.
Speaking to Sugandh India, Manav Jain said
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that the main reason for entering the incense
trade was that his father’s brother-in-law
runs Satyam Agency in Hubli and handles
the agency of AS Firm of Bengaluru. Inspired
by him, they too started the business and
took the agency of AS.

After that, they acquired agencies of
several brands including Lohana from
Ahmedabad; Jayant, Shesh Mohan, and
Anand of Mumbai; Vinayak and Bindu from
Bijapur; BIC; Balaji; Chintamani’s sambrani
powder; Electroma camphor burners; Oswal
Miracle; Utsav and PAW from Rajkot; Nirali,
and around 15 branded companies in total.
Responding to another question, he said
that they supply across Telangana. Nearly
1,000 large counters and wholesalers from
districts such as Mahbubnagar, Wanaparthy,
Zahirabad, and others purchase goods from
them.

Manav Jain informed Sugandh India that
many companies appoint  multiple
distributors in the same district or area,
which negatively affects the market.
Customers and retailers bargain more to
buy cheaper products, saying that another
distributor is offering the same item at a

Agency

lower price. This affects the market and
leads to price wars. He said that Hyderabad
has a strong incense market and people here
prefer premium-quality products, whereas
people in rural areas prefer much cheaper
options. He added that the dhoop market
has grown to 30%, while incense sticks
account for about 70%. In incense sticks,
the 100-gram pack priced at %70 is the most
preferred. Box packs priced between 85
and %140 MRP are also selling well, and their
demand is increasing. The market for 400-
gram pouches is growing, mainly among
consumers who use incense sticks in large
quantities on a daily basis.

In response to a question from Sugandh
India, Manoj Jain said that the top-selling
brands in Hyderabad include Balaji, Jayant,
Zed Black, Cycle, ITC’s Mangaldeep, Forest,
and Misbah. He said that wet dhoop does
not have a very large market and sells area-
wise, especially in areas with a higher North
Indian population. In wet dhoop, Utsav’s
perfume and masala dhoop sell well. AS
brand’s %75 pack, along with Balaji, BIC,
and Hari Darshan, also perform well. In
dry sticks, BIC sells well, and Balaji’s thick
dhoop priced at %125 has very high demand.
Premium products priced at %140 also see
strong demand. AS brand has introduced
an 80-gram pack priced at %90, which
consumers are liking. In cup dhoop, he
sells only AS brand, and it has the highest
sales. He also mentioned that Hyderabad’s
MN Products sell well. Apart from this,
Cycle’s Naivedya, Misbah, and Forest are
also popular. Bakhoor and loban fragrance
products sell in good volumes. Shahi Loban
and Rudra from Bengaluru also sell well.
Javadu powder is rapidly gaining popularity,
and customers who use loban are shifting
towards it.

Answering a question about the chandan
tika market in Hyderabad, he said that he
sells Bhawani Shankar of Varanasi, Manohar
of Pune, and Tulsi Ashtagandh of Telangana.
Tulsi Ashtagandh falls in a slightly economic
range. In attar and roll-ons, products from
Kanchipuram and GM Fragrance sell well.
Javadu also sells well in both attar and powder
forms. In camphor, Swastik performs well.
Answering another question, he said that
in Hyderabad, out of 10 customers, 3 buy
by brand name, while the remaining 7 look
for the newest and best products available
in the market. He concluded by saying that
Hyderabad has always been a premium
market and continues to be so, which is
why their firm focuses more on premium
products.®
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MARKET REPORT

Hyderabad, popularly known as the “City of Pearls,” represents a unique blend of tradition and modernity.
Along with its rich cultural heritage, the city is among India’s leading IT hubs and commercial centers,
which has helped it emerge as a strong, high-spending consumer market. For the agarbatti, dhoop, and
fragrance industry, Hyderabad is considered one of the most important and vibrant cities in the country.
In terms of consumption of premium-quality products, it is possibly among the largest markets in India.
As the capital of Telangana, Hyderabad serves not only its urban consumers but also functions as a major
trade and supply hub for nearby districts, including Secunderabad. The agarbatti and dhoop trade here
spans general stores, kirana shops, modern trade, shopping complexes, and malls.

Market Structure

In urban Hyderabad, approximate-
ly 65-70% of the market consists
of agarbatti

30-35% of the market comprises
bamboo-less products (dry sticks,
cups, cones, wet dhoop, bakhoor-
oud chips)

Perceptions surrounding burning
bamboo have led to rapid growth
in the bamboo-less segment

Demand for dry sticks, cups, and
cones is steadily increasing

Highest sales are recorded for 100-
gram packs priced at 360-370 MRP

Demand for 250-gram family packs

and 400-gram jumbo zipper packs
has risen sharply

Consumer Categories

Strong presence of higher-income
groups due to Hyderabad being an
IT-driven metropolitan city

Limited demand for economy
products priced at ¥10-320 MRP

¥50-%70 mid-range products
account for the largest consumer
segment

3100140 premium packs sell
consistently

Growing demand for 200-400
gram jumbo packs

Some quality-conscious consum-
ers also purchase 20-stick packs

priced at 3200-3250.

Spending Pattern

Average urban consumer spends
%400-3500 per month

Monthly spending including pooja
materials reaches ¥800-%1,000

Premium and pooja-centric con-
sumers spend ¥8,000-310,000 per
month
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Consumer Preferences

Traditional fragrances: Bela (jas-
mine), Rose, Sandalwood

Premium fragrances: Oud, Bak-
hoor, Musk, Loban, Guggal

Brands from Bengaluru, Gujarat,
Madhya Pradesh, and Maharashtra
are more popular

Approximately 25% of the market
is held by local manufacturers

In general trade, 3-4 customers
buy by brand name

At premium counters, 6 out of
10 customers purchase by brand
name

Top-Selling Brands

Balaji, BIC, Misbah, Forest, Cycle

Zed Black, ITC (Mangaldeep),
Parimal Mandir

Padmini, Satya, Jayant, Amrutha,
Liberty

Real Fragrance, Devdarshan, Sid-
dhi Fragrance

Shakunthala, Ashika, Shankar
Perfumery, BJKD

Topsi, Moksh, Shri Rathnam, Bin-
ndi, Rajpal (Mumbai)

Local brands: Manvi Kewda,
Maratha Kewda, Ayyub Ali, MN
Parivar, Diya Aroma

Bamboo-less Products

Highest demand: Dry sticks

Followed by: Cups, cones, and
chips

Major brands:

* Balaji, BIC, Forest, Real

* Zed Black, Cycle, Misbah

* GT Chennai, Topsi, AS Fra-
grance

* Parnami, Amrutha, Shri Trading

Almost all companies are now in-
troducing products in bamboo-less
formats

Pooja Materials

In camphor, the local brand Swas-
tik dominates the market

Other brands include Ambika,
Jyoti, Hariom

Demand for Bhimseni camphor is
increasing

Pooja oil, chandan tika, and hawan
materials:

¢ Hari Darshan, Dev Darshan,
Gopuram, Manohar

¢ Tulja Bhavani Kumkum (local)

e Pitambari, Veena, Anurag (local),
Mangalmai

e Anubhav

Mosquito Repellent
Agarbatti

Major brands:

* Black Dragon, Dhoop Chhaon,
Comfort

* Balaji Freedom, Action Replay,
Boss, Sandal

Conclusion

Hyderabad is an upper mid-
dle-class and premium-driven
market

Consumers place greater impor-
tance on quality, packaging, and
fragrance than on price

The bamboo-less segment is grow-
ing rapidly
Agarbatti remains the backbone of
the market

Demand for oud, bakhoor, loban,
and guggal continues to rise

Hyderabad ranks among the stron-
gest and trend-setting agarbatti

and dhoop markets in India. B
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100gm | MRP: 75 | Cartan: 20 dz

Mfg. & Mktd. By:

HIMALAYA DHOOP AGARBATTI INDUSTRIES

(© Customer Care : +91 98032 12828 (© +91 94171 00094 / +91 Q4173 14040
www.himalayadhoop.com @ Jalandhar, Punjab India - 144001.
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YEARS OF EMCELLENCE
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e Incense Sticks
e« Dhoop & Cones
o Agarbatti

A Star Export House Recognised by Government o

NOREX FLAVOURS PRIVATE LIMITED

Gajroula Chandpur Road, MANDI DHANAURA, - 244231 Distt Amroha, UP, INDIA e i
Tel: +91-5924-273095 / 273241 Fax: +91-5924-273328/275318 aloats
email ; sales@norexin visit us at ; www.norex.in

Contact Sales @ +91-7060297400

Noida Office : 616, &6th Floor, Wave Silver Tower, Sector 18, Opp. Sector 18 Metro Station, '|: r

Noida - 201301, LLP. INDIA
THE INTERNATIONAL

A Subsidary in USA - NOREX FLAVOURS & FRACRANCES LLC FRAGRANCE ASSOCIATION
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EXPERIENGE THE FINEST PATCHOULI OILS fb

PATCHOULI OIL 30 LIGKT/DARK N
PATCHOULI OIL 32 LIGHT/DARK
PATCHOULI OIL (IRON FREE ‘,ﬂ
DATCHOULI SELECT
< PATCHOULI STANDARD LIGHT/DARK
DATCHOULI TERPENES

Wy / |
ﬁl— Tkta romatlcs Ltd.
The creator of ‘&? OMA Jewels '

ces | Flavors | Aroma Chemicals

Ph: 011 42141579/574

Email:sales@iktaaromatics.in | rnd@iktaaromatics.in
www.iktaaromatics.com




, Founded by
----- ~ Late Sh. Sagar Chand Jain

Devdarshan began with a vision to bring quality
incense products to people across India & World. With just
Rs.1500, Late Sh. Sagar Chand Jain set out to create
a Legendary brand that would eventually become a symbol of
purity, tradition and exceptional craftsmanship.

"A Legacy of
Purity and Tradition

Since 1954

elel:w*a’cing
-Izragrance

-Exce“ence

DevDarshan Dhoop, trusted since
1954, continues to lead India’s
spiritual fragrance market. Recently
honoured with the “Excellence in
Fragrance” award, presented by
Hon'ble Chief Minister of Haryana
Sh. Nayab Singh Saini at the Tribune
Achievers Awards 2025 held at
Chandigarh, the brand blends
tradition, purity, and innovation to
deliver meaningful spiritual
experiences to homes worldwide.

o

SHOP
ONLINE

(=], =

Made in World's No.1 Exported
India Choice Since1954 Worldwide

Devdarshan Overseas
314, Industrial Area, Phase-ll, Chandigarh - 160002
email us on: info@devdarshan.info
Contact: 0172-464 5925, 0172-263 8665
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HAPPINESS ALL AROUND

Widest Range in Premium

Wet Dhoop Zippers

Manufactured in INDIA by:

UTSAV FRAGRANCES S. No. 43, Plot No. 8, R.K. Industrial Zone 9,
(Formerly known as Bataviya Sales Agency) Part 2, Ranpur, Dist. Rajkot - 360003

£ Toll Free No. 1800 212 5868 b2butsav@gmail.com @ www.utsavfragrances.com



AESROOUANITEMS
INFONESTRUSIHERDIBRAND

¥ NEW LAUNCHING
PREMIUM MASALA AGARBATTI

250 GM BOX - MRP 175/ -

Manufacturer of High Class Agarbatti, Wet Dhoop, Dry Dhoop, Camphor,
Ashtagandh, Chandan Tika, Hawan Samagri, Attar and Loban

Manufacturer & Exporter

SAFAL INDUSTRIES
Sonba Nagar, Khadgoan Road Wadi, Nagpur - 440023, (MH), INDIA
Customer Care: +917020206812, 9403205917 | Visit Us: www.safalincense.com
E-mail: safalindurtries.co@gmail.com

LOOKING FOR DISTRIBUTORS

"We do third party manufacturing for all pooja items aswell"
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Rajalakshmi

NEW ATTRAGTIVE ZIRPZR PACKS

E:] Rajalakshmi

Rajalakshmi

& Lreen ._ ;
\--"'c-ll ](\ /PANDARI !

kahani

Net Wt. 100g MRP 375/- CH
Master Bag Contains 20 Dozenwu

Rajalakshmi Perfumery Works
#247, 3rd Main, P.B. No. 1834, Chamarajpet, Bangalore - 560 018.

Cell. : +91 80 2650 7286 Telegram : SARATHIBATHI Email : poshak@yahoo.co.in Web : www.phoshak.in
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Sugandhli

INDIA’S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products
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V] Peace of Mind (V) 100% Satisfaction

(¥) Natural product Trusted Company
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Made from Natural Aromatic resin Non - Synthetic i
For Trade Enquiry
Mfg. & Exported by :

: ® +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT. LTD.

il < nili .2 il.
Hatfichak Anishabad Patha — 800002 (BIHAR) || & Pralivs ated aitme20lda@pgmeall com
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MFG OF DHOOP, AGGARBATI, DRY CONE, DRY STICKS & BAKHOORS

Marketed By
R.P FRAGRANCES
Kannauj - 209725 (U.P.) Indian | Customer Care No.: +91 9628078000




Premium Aluminium Bottles & Drums by

4 w !

Mohd. Eamrén

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.
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Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or foad industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

Whv Ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN ? over 30 countries. range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2 Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P)
Mob: +91 9995948609 | Email: Samranl012@gmail.com
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- HRA Essential Oil Factory

The Fragrance of India’s Soul
k 7 From the heart of Kannauj — the perfume capital

of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood 0il, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the

best.
s 7~ . ;:""" —
g 4 % ¥ i '\'-._
A %6 By L3
Lavender Sugandh PfJn ::|n|..4:-;

Ol Mantrl Oil {kewra) Oil

S

Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
. Mobile: +919935327008 | & Email hareem@hraessentialoil.com
) Website: www.hraessentialoil.com
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C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 || 1
Tel no: +91 9899881184 www.fragranceofvirtue.com

) Fragrance Of Virtue Pvt. Ltd.!|

BAMBOOLESS
INEENSE

Welcome to Fragrance of Virtue, where we
; specialize in engineering a wide range of
incense products, including Agarbatti, Dhoap Sticks,
Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961,

 RUDRAKSH e
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SINCE 1982

DHOOP STICK M ﬁ B q i g NATURAL LOBAN
| |

Agarbatti Gruhaudyog

Manufacturer Of Agarbatti & Dhoop

s

FATIRRE
—m.l - L i
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ek

(%4 i . II‘_ = I 4 y
NATURAL GUGGAL NATURAL LOBAN NATURAL CHANDAN

Natural Tulsi Pooja

Natural Loban  Natural Guggal -

CUSTOMER CARE : OFFICE ADDRESS : 132, NEAR CHAR NAL, RAM SUBER BABA NAGAR. KAVRAPETH,

AFZALBAIG :®© 9822366263 | NAGPUR- 440 012 (MAHARASTHRA)
SUFIYAN BAIG : © 9881410804 | 1) FACTORY ADDRESS : PLOT NO. 586/D/785/A DHAMMADEEP NAGAR, NAGPUR - 440026

Natural Kesar Chandan
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Natural Mastani

Natural Fantasia

T
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Email : mabaigagarbatti@gmail.com 2) FACTORY ADDRESS : PLOT NO. 54, OPP KALAMNA, GAOKALAMNA ROAD, NAGPUR - 440026




SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

‘-.

T g
B N iy o
. q.“

Ral Superfine Ral Kani Gum Benzoin

&

3

Chanden Premix Flora Pramix

y

~L Pramiy Labsn P

229

Raw Incense DEP Premix

We specialise in WHITE LABELLING, FMCG

PACKAGING for various brands & exporters

e +91 9920120171 gsales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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ADVERTISEMENT TARIFF

SUGANDH INDIA

: '"T._:__-'"_':’_‘___'_'__'i__ﬂamm
Sugandh India : Monthly Bilingual (English and Hindi)

A first and one of its kind magazine dedicated to Agarbatti industry
which along with being informative and useful for industry content
wise, also acts as a medium to connect the industry.

SUGANDH m

e Circulation : Currently 15,000 per month hard copies with an
aim to increase to 50,000. Also has a digital version as well.
Readership : Manufacturers, Perfumers, Raw material

suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Happy New Year

2026

Content : Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not
just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production
cost, duplicacy, etc. all possible through our ground level
reporting.

Ilar Prarvlina myts Fen Wasids La A shiresad

Mechanical Data (w x h)
POSITION Note : Keep text 5 mm
H H mSIde FULL PAGE
FRONTCOVER i 60,000 18.5 cm x 23.5cm
BACK COVER 50,000 21cmx30cm
INSIDE COVER FRONT : 35,000 21cmx 30 cm
INSIDE COVER BACK : 30,000 21cmx 30 cm
: GATE FOLD . 50,000 42 cmx 30 cm :
DOUBLE SPREAD : 30,000 42 cmx 30 cm DOUBLE SPREAD
FULL PAGE 15,000 21cmx 30cm
: HALF PAGE . 10,000 |  18.5cmx13.5cm
QUARTER PAGE 7,000 9cmx13.5¢cm
{  VISITINGCARD @ 3,000 9cmx5cm STRIP
STRIP 4,000 18.5cmx5cm
Note : 20% extra for Advt in first 20 pages. All rates are excluding 5% G.S.T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK e VISITING
State Name : Delhi, Code : 07 Alc No. : 070463400000052 CARD
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, |.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Eeg. No. S14T009

TM NO 4243654

o DISTRIBUTORS o

N/

AT
SISO

%
9001:2015

VOCAL FOR LOCAL ¢ i3

Reg. No.: CIR-165893/2019-Transfluthrin
(Mosquito coil sticks) (402)-245
F. No. 90809-F/9(4)/2019

currently providing to re-packers of uttar pradesh, madhya pradesh & bihar

Distributorship is to be given at all India level,
You can also build your brand by using our license number.

By typing an agreement, the work of re-packing is also given but
there the name of your company will be Manufacturing of Gayatri
Industries and Marketed by

-
{GAYATRI AGARBATTI WORKS & INDUSTRIES

@ Plot No.62/A, Sardar Bhagat Singh Ward, Ward No.5, Marartoli, Gondia - 441614
© 7588770217 / 9371639924 & gayatriagarbatti.g@gmail.com




Manufactured & Markeled by :

RATHORE POOJA PRODUCTS (P.) LTD.
Factory : DEEDARGAN, KANNAUJ - 209725 LLP. INDIA

Customer Care No. | 5044889606
E-mnail : info & rathorebrothers,com

A ==
Gy Baear

Belpatra

For any complaints or feedback contact
our cusiomar cane hasd al rmanulaciuning
Address Phone No.

‘& www. rathorebrothers.com

Kl fb.comideepsagarin
REGD. NO. 8815689
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