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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

SACHEE

P

Luxury kragrance
Solutions For

Mens
Grooming

A true gentleman leaves a lasting
impression—not just in presence, but in
scent. Sachee’s exquisite fragrances are
tailored to enhance your grooming routine,
offering a touch of refinement and a burst
of freshness with every application,
ensuring you step out with confidence and
class.
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Beard Oil | Beard Serum | After Shave
Shaving Creams | Shaving Gel

SACHEE FRAGRANCES & CHEMICALS LLP

D-11 & D-12, Sector 2, Noida - 201301 T: (0120) 2536111 | 2536222
E: sales@sacheefragrances.com W: www.sacheefragrance
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LUXURY BOXES | FOLDING CARTONS | CORRUGATED CARTONS | CANISTER TUBE PACKAGING
PAPER BAGS | FLEXIBLE PACKAGING | PET BOTTLES | STICKERS | LABELS | CATALOGUE
BROCHURE | HANG TAGS | STATIONARY PRINTING | GLASS BOTTLES

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power, Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.
Email: design@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care: +91 75758 00978 | SHRIPAL R. PATEL: +91 93270 08607, +91 92652 68451
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J B PRODUCTS

Plot No. 9, Ubkhal G.I.D.C., Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 93288 66755 info@jbgujurat.com www.jbpgujarat.com
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GROW WITH CHARU
Premium Dhoop Sticks

Net Contents : 100 g

GO GREEN SWAMI MAULI
DRI SAMARTH ARYAN
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Hari Darshan

Mehke Mann, Hoke Prasann

The Essence of Hari Darshan

The name Hari Darshan reflects a deep-rooted philosophy
built on devotion, sincerity, and service. It represents
more than just a brand. It is a promise to bring peace,

positivity, and spiritual comfort to every home,
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Distributors Enquiries Welcome

Hari Darshan Sevashram Pvt. Ltd.
For Trade Enquiry: 9891089000 | admin@haridarshan.com



Introducing Our Latest
Pooja Essentials

Hari Darshan continues to bring
devotion closer to everyday life
with the launch of its new range of
products. From the refreshing amyli
CamAir Air Freshener that uplifts - Y R
your space, to Gangajal Wet Wipes :
specially made to cleanse and
purify pooja spaces, along with
Havan Samagri crafted for sacred
rituals, each product is created to
make your spiritual practices
simpler and more accessible.

With the addition of new Pooja
Qils and an Aroma Burner,

Hari Darshan further enhances

the spiritual experience, blending
tradition with modern convenience
and ensuring every moment of
devotion feels effortless.

o
- Aroma
& Burner

Shop Now at
0 : HariDarshanlndia | @ : @haridarshanindia www.haridarshan.com
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Mfrs & Mktd By :

Bhagat Nishan Products Pvt. Ltd.  customer Care : +91- 79 - 2282 3418
Ahmedabad 382 330. Gujarat, INDIA. (M) +91 84019 33418

www.nishanproducts.com




cQitorial

4th Sugandh India Expo:
Spotlight on Central India

entral India has always been a vital
‘ part of the incense industry—but it

has rarely been at the center of it.
Overtheyears, regionslike Madhya Pradesh have
built a strong presence in both manufacturing
and distribution. From well-established trade
networks to steady demand across cities and
towns, the region has consistently contributed
to the industry’s growth. Yet, despite this, it
has not seen a focused and structured platform
that brings the industry together at scale.
This is where Indore comes in.
As a key commercial hub, Indore offers the
right environment for meaningful industry
interaction. Its connectivity across Central
and nearby regions makes it a natural meeting
point for businesses looking to expand their
reach. Bringing the Sugandh India Expo here
is not just about a new location—it is about
taking the industry closer to a market that has
always been important, but not always in focus.
At its core, Sugandh India Expo is a working
platform. It allows brands to connect directly
with distributors and retailers, while perfumers
and raw material suppliers can showcase their
innovations and engage with manufacturers. It
also provides an opportunity to explore new and
relatively untapped markets, helping companies
expand beyond their existing networks.
The significance of this location is further
strengthened by the proximity of Ujjain and
the presence of Mahakaleshwar Jyotirlinga,
reflecting the deep cultural connection
of the region with the incense category.
Indore, therefore, is not just another venue.
It is a step towards bringing the industry closer
to where its real strength lies.
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Je$al ]

www.jesalproducts.com

Premium WHITE Incense Sticks~

Standy Zipper Pack Net Wt. : 120g. / 125g. -

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. : 450g.

Manufactured & Marketed By :

ESAL PRODUCTS PVT. LTD.

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
Phone : +9194260 02055 / +9196014 18711
Customer Care No.: +9188495 08118 | E-mail : jesalproducts@gmail.com
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NOREX EXPANDS WITH A STATE OF THE ART CREATIVE
CENTER IN NOIDA

DIVINE IS SYNONYMOUS WITH QUALITY PRODUCTS:
DEEPAK SHAH

INDIA CAN EMERGE AS A GLOBAL HUB FOR THE
FRAGRANCE INDUSTRY: YOGESH DUBEY

BRAND NEWS

SHREE SADGURU SUGANDHALAYA DRIVES THAKRAL
GROUP’S PAN-INDIA NETWORK

AGARBATTI TRADING IS A
STABLE AND PROFITABLE BUSINESS: TARUN MUKHERJEE

MILD FRAGRANCES IN THE HILLS, STRONG
NOTES IN THE PLAINS: SANJEEV JHA

HIGHER DEMAND FOR QUALITY AND PREMIUM
PRODUCTS IN SILIGURI MARKET: SUDIP RAI

MIDNAPORE’S MUSTAFA BRAND IS AN INSPIRATION
FOR BENGALURU: PRAHLAD GHOSH
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For More Details

Mohd. Shakir (&) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUYJ, E-mail : shakirali05749@gmail.com




Balaji®

Since 1957

5172

Dhoop Sticks

Balaji Agarbatti Company

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care; +71 85888 08914  Email: sales@balajiincense.com  Visit us: www.balajiincense.com

balajiincense @) f X
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IMPERIAL

SINCE + 1948

For Mother & Child
Care Starts with Purity

Imperial Fragrances develops safe, delicate
essential oil blends, perfectly suited for sensi-
tive skin of mothers and infants. Our prod-
ucts are carefully crafted for new moms moms
and newborns, ensuring comforting care and
absolute purity. We believe that for family,

only the most trusted and gentle fragrances ;
are acceptable. :

e 1
¥ .
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31 DR SISIR KUMAR BOSE SARANI BHAWANIPORE mmm‘!ﬂiaak ixﬁaﬂil@imp‘rﬂﬂ%mc
Follow Us_:ﬁﬁ_@_ - www.imperialfragrances.com
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Manufactured by & Consumer Care Address:

Brand Owned By: 4
BINDU INCENSE CRAFT LLP
BHARAT INDUSTRIAL CORPORATION . Sy. Mo, 180, Kumbalgadu village, Kengerl Hobill,

Chickellur Read, Off Mysore Road,
Bangalore, South Toluk=-560 074-Karnataka, INDIA

Customer Care: +91 89043 11022 @ www.panchavaticom [ contact@panchavati.com

P.O. BOX No. 2104. Bangalore-560021



NOREX EXPANDS WITH

A STATE OF THE ART CREATIVE CENTER IN NOIDA

Customers will get a real-time product development experience
Norex is spreading Indian fragrance to more than 80 countries

Norex Flavours & Fragrances Private Limited,
an Indian company manufacturing menthol
and mint oil, flavours, perfume compounds and
essential oils, is today establishing a strong
global presence. Along with India, the company
has production units and warehouses in the
United States, Dubai, Europe and Singapore,
through which it has built its reach to nearly
80 countries. Taking this expansion further,
the company has started a state-of-the-art
creative and innovation center in Noida, Delhi
NCR, which is being considered an important
step for the industry in terms of both location
and technology.

Vaibhav Agrawal
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Months of work will now be done in
a few days

In a conversation with Sugandh India, the company’s head
Mr. Vaibhav Agrawal said that the objective of this center is
to make the traditional process of product development
faster and more effective. Earlier, after developing a new
flavours or compound, the process of taking customer
feedback and making improvements used to take months.
But now, in this new center, the customer can be physically
present and get the product developed in front of them. This
means that process which earlier took a long time can now
be completed in one or two days, which is a big change for
the industry.

Advantage of strategic location
This center established in Noida Sector — 63, is located

h

about one hour from the airport and close to the national
highway. According to Mr. Vaibhav, the company’s main
unit is already present in Uttar Pradesh, but it is about 120
km away from Delhi NCR, and it takes around 3 hours to
reach from the airport. This used to create inconvenience for
both customers and talented professionals. Keeping this
challenge in mind, this new center has been established in
Noida, where accessibility is easy and modern resources are
also readily available.

Strong hold through global network

The company has also continuously strengthened its
international expansion. Last year, a new subsidiary was
started in Singapore, while the company is already active in
the United States. Through its office in Dubai and
warehouse in Europe, Norex is building a strong presence in
the global market. Along with this, investments have been

23
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made in modern equipment to improve manufacturing
capabilities and special focus is being given to research and
development.

Modern facilities in a three-storey center

This creative center in Noida is a well-organized three-
storey building (apart from the basement).

Ground floor: Office, lounge and conference room

First floor: Compounding of both sweet and savoury
flavours, co-creation area, sensory booths

and application lab

Second floor: Fragrance lab, co-creation area, sensory

booths and trial space

Here, customers can not only see products, but can also
develop new products together with the company’s team
and test them instantly.

Expansion from flavours to fine fragrance

Norex does not want to remain limited to a single segment.
The company is rapidly expanding in both flavour and
fragrance sectors. Through mint-based products, the
company is also building a strong presence in oral care and
the tobacco industry. Apart from this, the company is active
in segments such as bakery, confectionery, dairy, ice cream,
home care, air care, laundry and personal care.

Rapidly growing fine fragrance market

Mr. Vaibhav said that the fine fragrance market in India is
growing rapidly. Earlier, this segment was mainly limited to
deodorants, but now with the arrival of affordable perfumes,
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a significant change is being seen. At the same time, in Gulf
countries, the demand for fine fragrances is already quite
strong. Consumers there prefer premium and expensive
products. Along with this, a large number of Indian
consumers are also supporting this market, among whom
Indian fragrances continue to have strong demand.

Commitment to working with
confidentiality

Speaking about work in the tobacco industry, he said that it
is a highly sensitive and confidential sector. Companies do
not want to make their technology public, and Norex also
fully respects this confidentiality. From traditional tobacco
products to cigarettes, nicotine pouches, vapes and shisha,
the company is working across various segments. At the
same time, special focus is also being placed on mint-based
cooling solutions.

“With the customer, close to the
customer”

Norex is working on a progressive business model, whose
core principle is “With the customer, close to the customer.”
The company believes that having only a good product or
good service is not enough, but maintaining a balance
between both is essential.

Future plans

Finally, Mr. Vaibhav said that the company has many plans
for the future, but they will be shared at the right time. The
company’s focus is on long-term growth, where customer
confidentiality, trust and satisfaction are given the highest
priority. H
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YEARS OF EXCELLENCE

Tongmracy ft

e Incense Sticks
e Dhoop & Cones
o Agarbatti

A Star Export House Recognised by Government of India.

NOREX FLAVOURS PRIVATE LIMITED

Gajroula Chandpur Road, MANDI DHAMAURA - 244231 Distt Amroha, LLP, INDIA

Tel: +91-5924-273095 / 273241 Fax: +91-5924-273328/275318 Membiey:of
email ; sales@norexin visit us at : www.norex.in

Contact Sales (@ +91-7060297400

MNoida Office ; 616, &th Floor, Wave Silver Tower, Sector 18, Opp. Sector 1B Metro Station, 1 f r
MNoida - 201301, UL.P. INDIA

THE INTERMATIOMNAL

A Subsidary in USA - NOREX FLAVOURS B FRAGRAMNCES LLC FRAGRANCE ASSOCIATION




Divine is synonymous with
guality products: Deepak Shah

“OUR VISION IS TO CREATE EXTRAORDINARY PRODUCTS”: PARTH SHAH

Mr. Deepak Shah, head of Bangalore-based Divine Industries, who is working on the
tagline “Bring Home the Divine Luck,” has more than four decades of traditional
knowledge in agarbatti (incense) manufacturing. This is the reason his products are
not only premium in quality but also visionary, appealing to all sections of society as

well as the younger generation.

In an exclusive conversation with Sugandh
India, Mr. Shah said that his father and his
Four brothers had been manufacturing
agarbattis since 1981. Under the name
Deepak Agarbatti Works which was
established by his uncle Mr Gulabchand K
Shah & Mr Ratilal K Shah, they produced
base agarbatti and raw agarbatti, supplying
raw sticks to all major agarbatti companies
in the country for nearly 30 years. Sunil
Agarbatti Works was a new venture
established in year 1988 after the family
separation by his father, as the family
grew, many members started their own
businesses. At that time, Sunil agarbatti
works produced about 1 ton of hand-rolled
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agarbatti daily. He added that he himself
was in the plastic pipe business, while

his brother is still a distributor for a PVC
pipe company. In 2021, he started his own
production under Divine Industries.

Mr. Shah further shared that their products
were supplied on a large scale both in India
and abroad, but operations were stopped
around 2010-11. Later, in 2016, they
resumed work through imports. Currently,
Divine Industries offers more than 300
product ranges, including agarbatti, Dry
Dhoop sticks, cones, masala agarbatti,
sambrani cups, base agarbatti, and hand-
rolled agarbatti.




In response to a question, he said
that Divine Industries’ products
range from MRP 6 to MRP %250,
and are of excellent quality. He
emphasized that they produce
everything from economy to
premium products. Their most

When asked about challenges as a
manufacturer, Mr. Shah said that
marketing and payment issues are
the biggest task in the industry.
Speaking about strategies to promote
products, he said they regularly run
schemes. For example, in Kolkata,
premium product, Divine’s Oud they offer one free zipper pack on the
Amber (50 grams), is priced at MRP  purchase of two dozen Aroma 3-in-1
3250. products, along with margins of up
to 6% based on quantity. They are

Answering another question, he also focusing on digital marketing.

said that they mainly produce white
agarbatti, base agarbatti, masala
agarbatti, and hand-rolled agarbatti.
Among their products, Oud Amber,
Sai Flora, and Arabian Bakhoor are Rose Amber, Lavender, Pure Sandal,
the best sellers. Their agarbattisare =~ and Musk and many more new

most in demand in zipper and pouch products. He also mentioned that
packaging. if the production capacity of the
entire family is considered, they
rank among the second or third
largest producers of Raw Agarbatti
in Bengaluru. He emphasized that
making quality products requires
hard work, and even today they
personally visit markets with product
samples.

He added that six new agarbatti
products are being launched for
festivals, including Shahi Amber,

| He mentioned that while dhoop
sticks are gaining popularity,
| agarbattis still dominate sales. In
the future, the market share of
agarbatti and dry sticks/dhoop is
expected to remain around 50-50.
Their products are supplied across
Gujarat, Maharashtra, Delhi,
Punjab, Kolkata, Chhattisgarh,and =~ Now, the third generation has joined
Madhya Pradesh, with the strongest  Divine Industries. Mr. Shah’s son,
markets being Gujarat, Mumbai, and Parth Shah, has started managing the
Chhattisgarh. Hand-rolled products  business and is planning to launch
sell more in Maharashtra. Economy- body perfumes in attar, roll-on, and

range products also sell significantly. spray formats. He told Sugandh
Regarding Kolkata, he noted that
competition there is very high.

India that the trend of perfumes

is rapidly growing among the
younger generation. While the older
generation preferred attars and roll-
ons, the younger generation favors
fine fragrances and sprays.
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This is why they are introducing 3 e
both traditional and new fragrance : § Acabian Bakhoor }
products. Parth Shah shared that : : =
their brand name is “Voila,” a French
word, and several products under
this brand will be launched in the
coming months with pan-India
supply. All these products will be in
the premium range.

N ROSE GOLD |
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He added that their roll-on R&D on wet dhoop products,

fragrances last at least 21 days
on clothes after application, and
even if the clothes are kept in a

wardrobe, the entire wardrobe will
smell fragrant. The scent remains

even after washing for two days.
The product is Sukhad. He also

mentioned that they are conducting

which will also be in the
premium range. The goal of
Divine Industries is to always
create extraordinary products.
He said his father is a visionary
who values premium quality,
and he is following in his
footsteps.m
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Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist. Gandhinagar-382305
INCENSE PARIVAAR PVT. LTD. Ph.: 9898000948 | parivaaragarbatti@gmailcom | www.parivaargroup.com
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E mail : info@forestfragrance.com

Customer care no : +91 6362547943, +91 8026712538
Website : www.forestfragrance.com
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India can emerge as a global hub for the fragrance industry: Yogesh Dubey

Rakesh Sandal Industries’ fragrance footprint spans across the world

India possesses an immense reservoir of medicinal plants, aromatic herbs,

flora, fruits-flowers and trees essential for human health. Not only this,

vast forests in Sri Lanka, Indonesia, Vietnam, Nepal, Myanmar, Bhutan and

Guatemala also hold large reserves of medicinal and aromatic vegetation,

which Indian businesses are utilizing. In such a scenario, by combining new

research and traditional Indian knowledge to produce international-standard

natural oils and perfumes as required, India can dominate the global fragrance

industry. Chairman of Rakesh Sandal Industries, four-time President of the

Essential Oil Association of India (EOAI), currently President of the Fragrance

Flavour Association of India (FAFAI), and an active member of the Bureau

of Indian Standards, Mr. Yogesh Dubey shared this information in a special

conversation with Sugandh India.

esponding to a
question, Mr. Yogesh
Dubey explained
that international
standards regarding
natural fragrances and oils differ
in many aspects from traditional
Indian usage. For example,
Tulsi has long been widely used
in India for worship, food and
medicinal purposes. However,
at the international level, limits
have been set on the quantity of
use of certain natural components
from a safety perspective. He said

30  SUGANDH INDIA MAY-2026

that many natural oils are derived
from Indian vegetation and are
traditionally considered suitable
for our climate and usage, however,
in international standards they are
evaluated based on their chemical
components and long-term usage.

He further explained that Indian
standards are now being developed
keeping this balance in mind, so
that on one hand the quality and
heritage of traditional natural
medicinal and aromatic oils can be
preserved, and on the other hand
compliance with global safety

standards can also be ensured.

In a conversation with Sugandh
India, Mr. Yogesh Dubey said that
Rakesh Sandal Industries was
established in 1970 by his father Mr.
Ramchandra Dubey. He is now 86
years old, but still visits the factory
daily, and under his guidance and
protection, we all work. He said
that before entering the fragrance
industry, they had 4-5 rice mills and
5-7 brick kilns. All of these were
handled by his father. He added
that their residence and business
were located behind IIT Kanpur
and even now a significant part of
their operations remains there.

He said that he started working
in 1980 and then the business
kept expanding. Around 1990,
natural aromatic and medicinal oil
business began spreading in the
international market. However,
even before that, his father used
to travel to Gulf countries as well
as Japan, Bangladesh, Singapore,
Malaysia, Thailand, and supplied
their products there. Then his
father advised him to focus on
the international market, and
thus he started taking products
to European countries and the



American market. During this
period, he joined the Essential Oil
Association of India (EOAI) and
then organized the industry’s first
seminar in 2003 at Hotel Taj in
Lucknow, Uttar Pradesh. In 2006,
under his leadership, a four-day
mega show was organized in
Kannauj and Kanpur. In this way,
he remained continuously active.
He said that in the 70-year history
of the organization, he was the only
person who served as President
four times. Later, an amendment
was made and now any individual
can serve only twice as President.
At present, he is also the President
of FAFAI. Along with being the
only FAFAI President from Uttar
Pradesh, he is also the only person
in India who has been President of
both associations.

Rakesh Sandal Industries has
been present in the international
market since 1990 and exports
mainly to Argentina, Brazil,
Paraguay, the US, Mexico, several
European countries, Canada,
Cambodia and more than 46
countries. Due to its export
products and quality, the company
has received the highest number of
export awards in the industry.

He told Sugandh India that his
company primarily supplies natural
oils to the pharma, cosmetic and
fragrance industries in the essential
oil segment. He said that their lab is
very modern and large, producing
spices and natural essential
oils according to international
standards. The pharma industry
requires very high-quality products,
which are also manufactured there.
In this way, they have more than
7000 customers worldwide. In
addition, many companies in India
also procure material from them.

Answering a question, he said
that recently the Bureau of Indian
Standards has set standards. Earlier,
these did not exist. Previously,
people used to produce and sell
anything, for example, claiming
their product to be herbal, but
now many things have improved.
He said that just as the pan masala
industry faced major challenges
due to a perception that it uses
chemicals, similarly the agarbatti
industry has also faced challenges.
He explained that he is also part
of the managing committee of the
Bureau of Indian Standards, where
quality and safety standards for

agarbatti are being defined. In this
way, only by improving product
quality can we establish our identity
globally.

FAFAI President Mr. Yogesh
Dubey said that the essential oil
production in Kannauj is still
largely based on old standards,
but now new standards are being
developed. These standards are
being created by integrating
research and labs of FFDC, CIMAP,
IIIT Jammu and Palampur, along
with several leading companies
of the fragrance industry. Work is
being done in collaboration with
experts from the government and
companies. He mentioned that 25
of his products are also part of this
process.

Responding to Sugandh India’s
question about trends in the
country’s essential oil market, he
said that there are many fruits,
flowers, trees and plants on which
sufficient research has not yet
been done. Now, in collaboration
with the government, work has
begun towards identifying and
researching their usage. He said
that the importance of natural oils
will always remain and India will
lead in this. For example, Indian
sandalwood oil is considered very
important in the perfume industry,
as it enhances the quality of other
fragrances when blended with
them.

Responding to a question
regarding the impact of the
America-Israel and Iran war on the
industry, he said that a large part
of the industry’s business operates
through the Gulf route. Due to
disruption in air and sea routes,
the supply chain has been affected.
Limited flights are operating from
Dubai and fares have increased
significantly. Courier costs have
also risen, and due to reduced
tourism in Gulf countries, market
conditions have weakened.

Flight prices to Europe have also
increased considerably. A fragrance
conference, IFEAT, scheduled in
Abu Dhabi has been shifted to
Bangkok.

Answering a question about the
company’s future plans, Yogesh Ji
said that his family is now actively
involved in the business. His
nephew Gaurang Dubey, elder
son Kartikeya Dubey and Kaushal
Dubey have become key pillars of
the business. His daughter-in-law

Purva Dubey is also associated
with the perfume industry and is
contributing. He said that earlier
his focus was more on B2B, but
now they are also developing their
consumer brand.

He said that people associated
with this business must adapt
themselves according to changing
times. The demand for Indian
products is increasing worldwide,
and we have a traditional advantage
in this sector. We have sufficient
availability of raw materials, and
also procure raw materials from
countries like Sri Lanka, Nepal,
Bhutan, Myanmar and Vietnam.
Therefore, we should focus more on
high-quality natural oils and other
products.

Responding to a question
regarding issues related to
sandalwood, he said that recently
a seminar of the Essential Oil
Association of India was held
in Mumbai, where DGFT,
Customs, Chemexcil and several
government representatives and
industry members participated.
Detailed discussions were held
on sandalwood policy. He said
that earlier sandalwood oil used
to come from Australia, but now
the situation is changing. Large
quantities of wood are being
exported and processed abroad,
due to which the benefit of value
addition goes outside. He suggested
that the government should
establish clear guidelines and a
legal framework on sandalwood
policy.

He mentioned that under the
government of Prime Minister
Narendra Modi, the Aroma
Mission has been launched, with
an annual budget of around 100
crore. It includes CSIR and its
institutions such as CSIR-CIMAP
and IIIM Jammu. One of its major
achievements is the development
of agarwood(oudh) from the
north east. However, its export is
regulated and takes place under
a licensing process, therefore
improvements are needed.

Responding to a question
regarding new research in the
fragrance industry, he said that
work is also being done on
determining safe usage levels
(dosage) of perfumes and oils.
Along with this, emerging areas
like aromatherapy are also being
focused upon.m
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THE ART OF FRAGRANCE
Crafted to Perfection

Step into a world where every note tells a story.
From the richness of Oudh to the elegance of Rose,
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SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Celebrating Another Year of Industry Recognition

SVAR Fragrances & Flavors Private Limited is proud to announce that once again, our commitment to innovation, quality, and value-driven perfumery has been
recognized at the national level. After being honoured last year, 2025 marks yet another milestonein ourjourney.
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AWARDS WON - 2025

Best R&D Initiative — 2025
For pioneering research-led fragrance development that delivers performance, creativity, and scalability
for the Indian perfumery industry.

Best Fragrance - Budget King — 2025
For redefining value-driven perfumery by delivering premium fragrance experiences at accessible price points.

AWARDS WON - 2024

“Best Innovative
Idea in Perfumery
Marketing” in 2024

Malke-Your-Own Agarbatti compound concept designed by Mr. Shailesh Rao, where customers craft a personalized compound using
our 9 exclusive fragrance notes, was recognized for its creativity and consumer engagement. The idea stood out for transforming
traditional Agarbattiintoan interactive, memorable, and premium experience.

A Legacy of Recognition

Mr. Shailesh Rao, Innovator & Industry Veteran, continues to set benchmarks in perfumery innovation and strategic fragrance
development. With decades of expertise and a vision rooted in creativity and practicality, SVAR's work consistently stands out for its
impact, originality, and commercial relevance.

Award History Highlight
Best Innovative Idea in Perfumery Marketing - 2024
Best R&D Initiative — 2025, Best Fragrance — Budget King - 2025

Our Philosophy
Innovation is not just about creating something new —it is about creating something meaningful, scalable, and enduring.At SVAR,
every fragrance is backed by research, refinement, and responsibility.a

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041
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Manohar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) [Red tika] (Yellow tika) (Roli)

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, 'Harivansh' Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

Manufactures of:
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BRAND NEWS

Nirvana Aromatic Indulgence, a premium luxury
fragrance product line by DevDarshan Dhoop,
presents its Car Diffusers designed to deliver a refined

and long-lasting in-car fragrance experience. Available

at an MRP of Rs 499/- per pack, these diffusers are
highlighted by Lavender and Oceanic fragrances,
offering a balanced combination of calmness and
freshness.

The Nirvana Aromatic Indulgence Car Diffusers are
developed to provide consistent and subtle fragrance
diffusion suitable for modern driving environment.
Existing variants such as Vanilla, Jasmine, Pleasant
Morning, and Sea Breeze are already well established
in the market, catering to a wide spectrum of
consumer preferences. Building on this foundation,
the addition of Lavender and Oceanic fragrances
enhances the portfolio with more contemporary scent
profiles.

Car diffusers have emerged as a preferred format in
the automotive fragrance segment due to their ability
to provide controlled and gradual fragrance release.
Diffuser-based products ensure a steady and balanced
aroma throughout usage. This makes them
particularly suitable for enclosed car interiors, where
maintaining a pleasant yet non-overpowering
environment is essential. These oil-based diffusers are
also recognized for their long-lasting performance,
making them a practical and value-driven choice for
consumers.

DevDarshan Brings Premium Fragrances to
Elevate In-Car Experience

MIRYANA MIRVANA
— —
J

With the rising consumer interest in enhanced in-car
experiences, diffuser-based formats are expected to
see continued growth. Nirvana Aromatic’s Car
Diffusers stand out as a well-rounded offering which
that combines high quality fragrance, modern design,
and reliable performance truly aligning with the
expectations of today’s discerning consumers. For
more information, visit www.devdarshandhoop.
com.H

Skyora Strengthens Grip in Western Maharashtra

Ahmedabad continues to be a key
manufacturing hub for the incense
industry, with several brands enjoying

strong demand across India. Among the
emerging players, Skyora has been steadily
making its mark in the market. As a rising
brand, Skyora has expanded its presence
across multiple regions and is gaining
popularity for its consistent quality.

Skyora offers a diverse product portfolio,
including premium incense sticks, masala
agarbatti, bamboo-less dhoop sticks, and
sambrani cups, available in attractive
packaging formats such as boxes and
zipper packs.

In Western Maharashtra, the brand’s
zipper range, particularly Empire and
Crown, launched earlier this year have
received a strong response. These
products are witnessing growing demand
across key markets including Koregaon,
Satara, Kolhapur, Sangli, and Solapur.®
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RKT Launches Festival Metallic
Sticks Series

Nagpur-based leading brand RKT has introduced an
exciting new product in the market with the launch of
its Festival Series Metallic Sticks. Designed to offer a
perfect blend of style, fragrance, and value, this range
is crafted to enhance every occasion.

The premium series features three distinctive
fragrances—Festival, Kohinoor, and Natraj—each
developed to deliver a long-lasting and soothing
aromatic experience. A key highlight of the product is
its stylish and reusable jar with a golden cap, giving it
an elegant and premium appeal. Apart from being
functional, the packaging also adds to home décor,
making it visually attractive. Targeted at a wide
consumer base, the product is designed to appeal to all
age groups, making it an ideal choice for families. The
family-pack format further ensures better value for
money. From a retail perspective, the 6-piece
multicolour pack enhances shelf visibility and also
makes it a suitable option for gifting.

Key Features:

* Premium metallic sticks in a reusable jar

* 4 fragrances — Tapasya, Festival, Kohinoor, Natraj
* Elegant jar with golden cap

* Family pack format for better value

* 6-piece multicolour retail packaging

MRP: 150 | Net Content: 250g | Standard Pack: 6
dozen | Size: 8-inch metallic sticks.®

EOAI Announces New Managing Committee for 2026—2028

THE CORE LEADERSHIP TEAM

Mr. Pradeep

PRESIDENT

Mr. Sanjay
Varshney

Immediate
Past President

Mr. Manoj
Kumar Gupta

General
Secretary

Secretary

Mr. Suneet Goel
VICE PRESIDENTS

" HE R

Mr. A;hlsh Mr. Sanjay Mr. Bharat Mr. Kartikeya

Jhunjhunwalla Harlalka Mohan Dubey

Vice President Vice President Vice President . .

East Zone West Zone North Zone \cllec:tfarlezs;ie;nt
THE EXECUTIVE COMMITTEE

Mr. Anil
Katyal

Mr. Atul
Mittal

Member

Mr. Mrinal
S. Naik

Member

Mr. Pradeep
Kumar Jain

Mr. Anurag
Katiyar

Member Member Member

Tt

-

Mr. Hari
Agrawal

Member

Mr. Surendra
Kumar Gupta

Member

Mr. Bishwanath
Tripathi

Member

Mr. Rajeev
Singhal

Member

40

Mr. Navneet
Kaur

Member
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K. Khandelwal
Administrative

Mr. Sachin
Penkar

Member

Mr. Ashish
Gupta

Member

The Essential Oil Association of India
(EOAI) has announced its new Managing
Committee for the 2026-2028 term, with
Mr. Suneet Goel appointed as President.

The core leadership team includes Mr.
Sanjay Varshney (Immediate Past
President), Mr. Manoj Kumar Gupta
(General Secretary), Dr. Pradeep K.
Khandelwal (Administrative Secretary),
and Mr. Piyush Gupta (Treasurer). Zonal
Vice Presidents include Mr. Ashish
Jhunjhunwala (East), Mr. Sanjay Harlalka
(West), Mr. Bharat Mohan (North), Mr.
Kartikeya Dubey (Central), and Mr.
Harishesh J. K. (South).

E
Mr. Piyush
Gupta

Treasurer

;
'-_.

wrHarishesh L he Executive Committee comprises Mr.
K. Pradeep Kumar Jain, Mr. Anil Katyal, Mr.
Atul Mittal, Mr. Anurag Katiyar, Mr.
Rajeev Singhal, Mr. Hari Agrawal, Mr.
Bishwanath Tripathi, Mr.
Surendra Kumar Gupta,
Ms. Navneet Kaur, Mr.
Ashish Gupta, Mr. Sharad
Gupta, Mr. Charu Jain, Mr.
Mrinal S. Naik, Mr. Sachin
Penkar, Mr. Bhavesh
Kansagara, and Mr. Gaurav
Gupta.

Vice President
South Zone

Mr. Bhavesh
Kansagara

Member

Mr. Gaurav
Gupta

Member
The newly formed
committee is set to drive
innovation, strengthen
quality standards, and
enhance collaboration
across India’s fragrance,
flavor, and essential oil

industry.®

Mr. Sharad Mr. Charu
Gupta Jain

Member Member



ATG KHIDMAT

Mfrs. Bags, Thaila, Packaging and Promotional Items

# SCHOOL BAGS # STICKER » CANOPY  T-SHIRT

» LEATHER BAGS » BANNER » PROMO TABLE ~ CAPS

» PU BAGS » DIARY » DISPLAY LIGHT =~ JACKET

= JUTE BAGS # DANGLAR » UMBRELLA # RAIN COAT
» TRAVEL BAGS # PVC DANGLAR » STEPNY COVER

» CANVAS BAGS » PEN » INFLATOR BALLOON

» CARRY BAGS » PROMOTIONAL TAPE

KHIDMAT

Tle Name Yoo Coan Trust....
Trusted Since 2009

PACKAGING & PROMOTION SOLUTION

f ® X @) atgkhidmat / www.atgkhidmat.com
Contact: +91-7678210212 8298911427 E-mail : atgkhidmat@gmail.com



Neev International’s Pink Agarbatti Jumbo Zipper
Range Gains Market Momentum

Ahmedabad remains a dominant hub for
agarbatti manufacturing, home to several
well-established brands. Among them, Neev
International stands out for its strong
nationwide presence and consistent focus on
quality and innovation. Known for its
signature pink agarbatti and camphor burner
machines, the company has built a solid
reputation over the past decade.

Continuing its innovation-led approach, Neev
recently introduced its Pink Agarbatti Jumbo
Zipper Collection, which has quickly gained
traction in the market. The range includes
variants such as Ganga Prasad 2-in-1, Ganga
Aarti 2-in-1 (with a free gift), Mogra Gulab
2-in-1, Kapoor Gugal 2-in-1, and Chandan
Kasturi 2-in-11in 375g packs priced at 150.

Additionally, in the same range, the brand
also offers 350g jumbo packs at the same price
point which includes Divine Pink Master
Piece 2-in-1, Divine Pink Biz Blue 2-in-1, and
Divine Pink Go Green 2-in-1.

Launched just a few months ago, these jumbo
zipper packs have benefited from the growing ! §-
demand for value packs and are witnessing - g o4
strong acceptance across markets. B oy R - Canga Aartl

Param Bhasma Zipper Sees Strong Demand in
Maharashtra

Rajkot-based Param is a well-established name in the incense industry,
known for its strong presence across multiple product segments. From
premium incense sticks to dry and wet dhoop, as well as sambrani cups,
the brand has built a solid reputation in various markets, especially in
Maharashtra. Among its recent offerings, the Bhasma range has gained
notable traction. The collection offers Small pouch, Zipper pouch, Eco
box, Dhoop sticks, Dhoop Cone and Roll pack. The 50 zipper
continues to be one of the most competitive and high-volume
categories in the industry, and Param’s Bhasma zipper has carved a
niche for itself, particularly in Maharashtra.

Backed by consistent quality and distinctive blue-and-white packaging,
the product is witnessing strong demand, further strengthening
Param’s position as a reliable and value-driven brand in the market.®

Promien Incense Sticks
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We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks,
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc.
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FIRST CHOICE FRAGRANCE Customer Care No.:
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Since 1935

Rajalakshmi

Experience the difference in
fragrance and quality
with our new Incense Sticks
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PACK

Rajalakshmi Perfumery Works Cell. :+9180 41206464

#247, 3rd Main, P.B. No. 1834, Chamarajpet, E-mail : phoshak@yahoo.co.in
Bangalore - 560 018. Web : www.phoshak.in
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Shree Sadguru Sugandhalaya Drives
Thakral Group’s Pan-India Network

= M

Incense and dry stick products under the Thakral Group of Companies—featuring brands
like RKT, Safari Big, Parasmani, N-joy and Geo Life—are rapidly expanding beyond
Maharashtra and gaining strong presence across 16 states in India. The group, which holds
a leading position in the incense segment in Maharashtra, traces its origins back to 1951
from Gandhibagh in Nagpur. Building on this legacy, the company established its outlet,
Shri Sadguru Sugandhalaya, which today serves as a key operational hub. From this office,
supplies are managed for local distributors and retailers in Nagpur, while also supporting a
wide product portfolio of nearly 200 ranges. In addition, the outlet oversees the company’s
nationwide marketing network, including super stockists, distributors and retailers, while
also collecting crucial feedback related to marketing, sales and accounts. The office is led by
experienced professionals including Mr. Anil Namdev Rao Morghade and Mr. Pankaj
Dhapodkar, along with a dedicated team. The company is currently focusing on
strengthening its digital marketing efforts to further expand its national network.

48 SUGANDH INDIA MAY-2026



peaking to Sugandh India,

Mr. Anil shared that he has been
associated with the company
for over 20 years and currently
handles several responsibilities
linked to Shri Sadguru Sugandhalaya. He
highlighted that competition in the incense
market has intensified significantly, not
only in Maharashtra but across most states,
largely due to the rise of machine-based
production among local manufacturers. This
has made it essential for established brands
to continuously monitor and improve key
aspects such as product quality, packaging
and pricing. From this office, the team closely
tracks product supply while maintaining
direct communication with customers to
ensure satisfaction. He further explained
that the company operates its own software
system through which customer feedback

is collected via online and telephone
channels, and then recorded as structured
data. This data is reviewed by departments
such as administration, HR, R&D and
quality control. Whether it is appreciation,
complaints or suggestions, each input is
addressed with proper resolution and follow-
up. Complaints related to packing, burning
quality, fragrance or product damage are
systematically recorded, and with the shift
to machine production, burning-related
complaints have notably reduced.

Elaborating further, Mr. Anil mentioned

that the office also manages customer care
operations and lead generation from multiple
sources. The team keeps track of issues such
as product quality concerns and delays in
supply. In some cases, customers report that
products are not available at retail counters
despite the presence of dealers in that region.
In such situations, immediate action is taken
to ensure product availability while also
activating the concerned dealer. He described
Shri Sadguru Sugandhalaya as functioning
like a central head office, where visitors are
introduced to the company’s operations.
Established in 2020, the office has since
become the focal point for all market-related
activities.

Mr. Pankaj, who has been working with the
company for many years, described the outlet
as a major distribution center. Earlier, multiple
offices in Nagpur handled operations, which led
to complications in billing. To streamline this,
centralized billing has now been implemented
from this location. The office also serves as a
central repository for data related to all brands
and product ranges under the Thakral Group.
Maharashtra continues to be the primary hub,
but the company has significantly expanded its
reach—from supplying in just 5-6 states earlier
to now covering 16 states through operations
managed from this center. He emphasized
that sales data analysis is a key function

here, with inputs collected from customer
interactions, field sales teams, distributor
feedback and social media platforms. This data
helps the company understand market trends,
enabling both new product development and
improvements in existing offerings. The team
also actively monitors competitor activity to
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stay competitive. As part of its digital strategy, the
company is leveraging platforms like YouTube,
Facebook and Instagram, while also collaborating
with influencers to strengthen brand visibility.

Highlighting the company culture, Mr. Pankaj
shared that employees share a family-like bond
with the organization, having spent decades
growing alongside it. He himself has been
associated with the company for 20 years. Under
the leadership of Hansmukh Bhai Thakral,
Bharat Bhai Thakral and Samarth Thakral, the
organization has successfully transitioned into
its next generation while maintaining strong
employee connections. Among the product
portfolio, Big Safari and RKT’s Kesar Phool

and Rangoli variants are among the top-selling
offerings. With around 200 product ranges, the
company caters to diverse regional preferences
across states. It continues to redevelop older
products while introducing new variants to meet
evolving market demands. While incense sticks
remain the core focus, dhoop sticks and other
related products are also gaining traction. The
company’s R&D efforts are closely aligned with
current market trends, and products such as
5-foot and 16-inch incense sticks have seen strong
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demand. Each successful product launch brings a
sense of achievement to the team.

In separate discussions, both Mr. Anil and Mr.
Pankaj noted that along with data analysis, the
office also plays a crucial role in monitoring sales
performance and setting future targets. Based on
current year sales, goals for the following year are
defined. Feedback from field sales teams after their
monthly visits is combined with insights from
online customer interactions to guide strategy.
Target-driven sales schemes are also tracked
closely, and in cases where distributors fall slightly
short, the team coordinates with sales personnel
to help them achieve targets and benefit from
ongoing schemes. Additionally, the office manages
key functions related to accounts and finance. On
the occasion of the company completing 75 years,
they shared that continuous efforts are being
made to further strengthen growth and bring new
advancements. Customers also directly connect
with the company through dedicated lines,
offering appreciation, suggestions and complaints.
Each concern is forwarded to the relevant
department and followed up until resolution.
Through such systematic processes and strong
market engagement, Thakral Group products are
steadily gaining popularity across India.®



‘% Luxury Fragrance for

RKT Divine Moments...

NAGPURI

Special Loban

;hﬂhlﬁ X
@l .obadl

X
<) (s
* PREMIDM [BR2Y

. ..“ S e -
SHREE SADGURU AGARBATTI INDUSTRIES p

K-43, M.I.D.C., Hingna Road, Nagpur 440016 (Maharashtra) saari

SINCE 1951 518’
THAKRAL GROUF ©® 9960237317 | ® indianagarbatti.com | ® care@thakralgroup.in




Agarbatti trading is a
stable and profitable business: Tarun Mukherjee

The Siliguri agarbatti market of
West Bengal is a major hub of North
Bengal, from where agarbatti products
are supplied to Assam, the Bhutan
border, and Sikkim. Mr. Tarun
Mukherjee, head of Loknath Trading,
told Sugandh India in a conversation
that he has been engaged in trading,
super stockist, and C&F work of
agarbatti products since 1988. As a
super stockist he oversees the entire
North Bengal market. He said that his
supply network extends from Malda to
the Assam border and up to Sikkim
and Darjeeling. He handles the work
of Forest Fragrance, Bengaluru, across
all these areas, and it is a rapidly
growing brand. He said that basically
he is in FMCG products trading. He
deals in dry fruits, KitKat, Raja
Khaini, Hindustan Unilever, and
Nestlé, but now he is focusing on
agarbatti trade. He said that the main
reason for this is that agarbatti is a
product that generally does not have an
expiry date. Therefore, it is a profitable
business and every person buys
agarbatti every month, whereas in
FMCG products, some items can be
postponed for a month, but for pooja
rituals, a few packs of agarbatti are
always purchased.

On Sugandh India’s question about
what kind of market Siliguri is for
agarbatti, he replied that North Bengal
starts from Farakka and includes
Malda, Raiganj, Balurghat, Islampur,
Dalkhola, Cooch Behar, Raiganj,

52 SUGANDH INDIA MAY-2026

Darjeeling, Jalpaiguri, Kalimpong,
Uttar Dinajpur, Dakshin Dinajpur,
Alipurdwar, and Kamakhyaguri up to
the Bhutan border. Apart from this, in
Sikkim, markets from Jorethang,
North Sikkim, South Sikkim, and
Gangtok are operated from Siliguri.
He has distributors across all these
places. In response to a question, he
said that the Kolkata market is
completely different. Compared to
North Bengal, cheaper products also
sell in South Bengal. Kolkata has a
population of about 12—13 crore.
There, hexa also sells and 10 and %5
products also sell, whereas in Siliguri,
the minimum pack sold is 220. In town
areas, zipper packs from 100 grams to
500 grams also sell. In box packs, eco
or zipper packs priced at 2030 sell.
During the festive season, bamboo-less
products sell well, including wet
dhoop, dry sticks, and cones.

Tarun ji told Sugandh India that the
trend in Sikkim is towards premium
products. People there buy zipper
packs with more sticks. People living
in hilly areas purchase three to four
zipper packs in a month so that they
last for one to two months. For them,
coming down from the hills to the
market is difficult. He said that along
with zipper, eco packs also have a
good market. In Darjeeling and
Kalimpong, zipper sells more. In
Gangtok and smaller towns, both
zipper and eco sell. In response to a
question, he said that in rural areas of

North Bengal, X5 and 10 packs do
sell, but in urban areas, people prefer
good fragrance and good quality.
Although the premium market is not
very large, packs priced up to 1100
are also sold. Such customers are more
in Gangtok, Siliguri, and Cooch Behar.

Replying to a question about the
best-selling brands here, he said that
Zed Black, Moksh, Rocket, Cycle,
Forest, Balaji, and ITC sell the most.
He said that Zed Black has a monopoly
here and now Forest is also being liked
by a large number of people. He said
that Forest has three to four top-selling
products, including white agarbatti and
black agarbatti in zipper and eco
packs. The %10 pack has higher
volume. Packs priced between 10 to
%50 and 80 MRP also sell well. Its
Kirtan is very popular. In Kirtan, there
is a 330 pouch containing 75-80
sticks. Similarly, Shalimar’s Avida is
also a hit product. Forest’s 320 box
and Kirtan’s 330 pouch and 320 box
packs are well liked.

In response to a question from
Sugandh India, he said that in the
dhoop market, bamboo-less products
have grown and the Marwari segment
prefers them more. Still, agarbatti
accounts for 85 to 90% of sales, while
dhoop has a 10 to 15% market share.
He said that earlier people here were
not even aware of wet dhoop. Now
they have started knowing it and now
wet dhoop is selling more. In hilly and
urban areas, the bamboo-less market is
growing. In wet dhoop, Zed Black’s
Manthan, Rocket, Forest, Cycle, and
Moksh sell well. Similarly, in sambrani
cups, GT Chennai is number one.
Cycle’s Naivedya also sells a lot.
There is also a market for camphor
here, where Zed Black and Cycle sell.
Zed Black’s scented agarbatti is doing
well. He said that in Siliguri, most of
the market is wholesale counters, like
a mandi. From here, supplies are made
to general stores and paan shops across
North Bengal. Economy range I5 pack
agarbattis sell around temples and
religious places. In response to a
question, he said that a customer here
usually purchases around 3200 per
month, and out of 10 customers, 4 buy
based on brand name.®
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Mild Fragrances in the Hills, Strong Notes
in the Plains: Sanjeev Jha

iiiiii

Siliguri, considered the hub of the incense industry in North Bengal, sees

sandalwood fragrance as the most preferred choice. However, across the

entire North Bengal region, there is a distinct demand for different fragrances

in the hilly and plain areas. While light and mild fragrances are popular in the hills,
strong or hard fragrances are preferred in the plains. Speaking to Sugandh India, Mr.
Sanjeev Jha, head of Bandana Agency in Siliguri, said that in Sikkim and other hilly
regions, people prefer light and mild fragrances because of the cooler climate and the
habit of keeping doors and windows closed. Similarly, pouch packaging does not work
there. On one hand, the government has imposed restrictions on plastic, and on the
other, consumers themselves do not prefer pouches.
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e further explained

that in contrast,

people in the plains
keep their doors and
windows open and

use fans, which is
why they prefer
slightly stronger fragrances.
Responding to another question
on fragrance preferences, he
said that Siliguri, being home to
people from different parts of
the country, has a mixed
fragrance trend. However, even
within this mix, sandalwood
remains the most favored.
Consumers may switch
fragrances once or twice, but
eventually return to sandalwood.

Bandana Agency is a well-
known name in the incense
trade in the Siliguri market. Mr.
Sanjeev Jha told Sugandh India
that he represents the second
generation in his family’s
incense business. His father
started the business in Kolkata
in 1972, and in 1989, it was
registered under the name
Mangaldeep Firm. His father,
Mr. Jaychand Jha, and uncle,
Mr. Devchand Jha, began
trading in incense. As part of the
second generation, he started
working in Siliguri, North
Bengal, in 2004. In this way,
their family has been in the
incense business for over six
decades.

In response to another question,
he shared that he oversees North
Bengal, with a supply network
extending from Siliguri to
Assam and Sikkim. Earlier,
goods were also supplied to
Nepal, but that has now stopped.
Similarly, although the
Bangladesh border is accessible
from the Phulwari side of
Siliguri, only stone is traded
through it. Incense and other
FMCG products are supplied

through the Kolkata border.

The agency handles all the
companies that are associated
with the Mangaldeep Firm in
Kolkata. While Mangaldeep
manages supply in South
Bengal, Bandana Agency covers
the entire North Bengal region.
The agency primarily deals with
brands such as Amrutha, Charu,
Siddhi Vinayak Fragrance
(Jaipur), Naveen Products,
Raunak Fragrance (Bengaluru),
and Shesh Mohan (Bengaluru).

Speaking about the market
differences between South and
North Bengal, he said there is a
significant difference in
consumer taste. Packaging also
varies. In South Bengal, 320
pouches are the most popular,
whereas in North Bengal, pouch
packaging has not yet gained
traction. However, 33 pouches
have recently been introduced
here. Boxes priced at 320 and
330 MRP are the most
commonly sold, with the 320
box leading in volume. He
added that in Kolkata, packs
priced at 5, 10, and 20,
along with higher guantity
products, are in demand, while
in North Bengal and Siliguri,
consumers consider quantity
along with quality and price.

Responding to another query,
Mr. Jha said that among incense
brands, Zed Black and ITC
perform strongly in this market.
Other products such as
Darshan’s Black Stone, Bharat
Darshan, Cycle, Balaji,
Amrutha, Bansi, Charu, Parimal
Mandir, Shakuntala, and
Shalimar are also widely sold.
He noted that the market share
of wet and dry dhoop is around
15%, while incense sticks
account for 85%. In wet dhoop,
Zed Black, Bansi, and ITC lead

the market. Zed Black enjoys a
monopoly due to its
affordability and quality. In
sambrani cups, Cycle’s
Naivedya leads, followed by
products from other companies.

In Siliguri, the camphor market
is mainly driven by stores
dealing in puja materials.
Brands like Mangalam and
Saraswati are popular in this
segment.

He further shared that within the
Charu brand, the Maa Bhavani
range is the top seller. Charu
recently launched three new
series, which have performed
very well. The Five Star range,
which was recently updated, has
regained traction. Ugadi is also
doing well. Similarly, all
products under the Amrutha
brand perform strongly, as it is
considered a class brand, and its
entire range benefits from brand
trust. Its Lavender and 3-in-1
variants are particularly popular.

He also mentioned that the
agency handles products from
PS (Indore), Naveen, and Bansi
(Jaipur), which are performing
satisfactorily. In dhoop, Bansi
offers several variants that are
doing well, with Mangal Kamna
being especially popular.

Answering another question, he
said that on average, a customer
spends between X50 to X100 per
month. On brand loyalty, he
noted that there is no strong
loyalty in this market.
Consumers keep experimenting
with fragrances. They try
different products from various
companies and even within the
same brand. If they do not like a
fragrance, they switch.
However, sandalwood remains
evergreen. Even when
consumers change brands, they
still look for sandalwood.®
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Higher Demand for Quality and Premium
Products in Siliguri Market: Sudip Rai

he agarbatti products market of North Bengal in
West Bengal is completely different from that of
South Bengal. There is a significant difference in
food habits, lifestyle, economic conditions, and
taste between the two regions. In the Siliguri
market of North Bengal, about 30% demand is for
premium agarbatti products. Around 40% falls under the
economy segment, while the remaining market is for
medium-range products. Sharing this information, Mr.
Sudip Rai, head of Lakshmi Perfumery Products, told
Sugandh India that in South Bengal, a pack with an MRP of
35 sells easily, but it does not work here. In rural areas
where there is a mixed population, it works a little. That is
why Shakunthala’s X5 pack of 1234 sells. Especially X5
products here are sold by local brands around temples.

In a conversation with Sugandh India, Mr. Sudip Rai said
that his father started trading in 2006. Before that, they
were into manufacturing. The first trading opportunity came
with the Good News brand of SJS Company from
Bengaluru. That product performed very well in trading.
After that, he took over the business in 2014, and currently
their firm is a super stockist for Koyas, Vijay Agarbatti
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Ahmedabad, Jain Products Ratlam, Shraddha Perfumery,
and Maharaja brand of Patna. He said that Koyas company
also has a sales team of around 6-7 people active in the
market. Lakshmi Perfumery’s network in North Bengal
extends from Malda to the Assam border, Alipurdwar. Apart
from this, supplies are made to Gangtok, Darjeeling, and
Sikkim. He said that around 50 distributors work with
them.

He told Sugandh India that most large companies have to
operate from Siliguri, as it is a major center of North
Bengal. Replying to a question about the Siliguri agarbatti
market, he said that quality and low-priced products sell
well here. In rural and tea garden areas, packs of *10 and
%20 sell, but in Siliguri, most customers demand premium
products. He said that the 320 pouch pack has just started in
Siliguri, while it sells well in outer areas. In Siliguri, packs
of 40-50 grams priced at 325 are quite popular. Major
brands here include ITC, Zed Black, Koyas, Darshan
International, and Moksh, which have a strong market
presence. He added that the market for bamboo-less
products is growing and the share of dhoop products has
reached around 40%.

Responding to another question from Sugandh India, Mr.
Sudip said that wet dhoop has less demand across North
Bengal, while dry sticks have the highest demand. In wet
dhoop, Zed Black’s Manthan sells the most. Its marketing is
aggressive and comes with many schemes. Apart from this,
products from companies like Mangaldeep, Tez, Hari
Darshan, Koyas, Rocket, etc., also sell. In sambrani cups,
Cycle’s Naivedya, Koyas, Tez, Delta, and Vijay all perform
well. Koyas’ 100-stick packs like Har-Har Mahadev and
Nexa Blue sell very strongly. Its Nexa Green, Nexa Floral,
Amar Bangla, and Tez’s Sai also have good demand in the
market.

Mr. Sudip told Sugandh India that the main market for
agarbatti and dhoop products here is Naiveda and Vidhan
Market, where there is also a large market for puja
materials, and maximum sales happen there. Apart from
this, they also sell well at paan shops and general stores.
Answering another question, he said that Koyas runs
targeted schemes and also offers schemes on specific items.
Nexa Blue has several schemes, including scratch coupons
and bedsheets in 100-stick packs. On achieving targets, the
company also offers tours, televisions, ACs, and other items
as gifts. He said that Koyas has a team of 7 people
continuously active in the market. In response to another
question, he said that agarbatti trading is like an
addiction—once people enter this business, they cannot
leave it. Despite low margins and credit-related challenges,
people continue to stay in the trade.®
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Midnapore’s Mustafa Brand is an Inspiration for
Bengaluru: Prahlad Ghosh

pa—

any agarbatti companies across the
country follow the quality and standards of
Bengaluru-based agarbatti companies, but
several branded companies in Bengaluru
take inspiration from the Mustafa brand
of Midnapore in West Bengal. This was revealed by
Mr. Prahlad Ghosh, head of Mysore Agarbatti Centre,
who has been trading and retailing agarbatti products
in Siliguri for 53 years, in a special conversation with
Sugandh India. Responding to a question, he said
that all products of the Mustafa brand are good, but
Swami, Kiran Mala, Sanchita, Chandan, and 3 in 1 are
the most popular. However, different ranges of the
Mustafa brand sell in different parts of North Bengal.
A particular range performs better in one area, while
another product does better in a different area. He said
that the ¥10 MRP pack of Kiran Mala sells everywhere.
There is also a dhoop stick under the same name. Kiran
Mala has excellent quality and is also low-priced, which
is why its sales are very high.

Mr. Prahlad Ghosh of Siliguri has been associated
with the agarbatti business since 1973. He started
with trading products of Globe Perfumery. At present,
he deals in Ashoka Trading, Balaji, Bharat Darshan,
and Mustafa Midnapore. The firm’s supply network
is spread across North Bengal, including Darjeeling,
58
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Jalpaiguri, Cooch Behar, Midnapore, and Islampur.
Responding to a question, he said that the demand for
agarbatti has increased. When he started this business
50 years ago, he was only the second person in this
trade. Earlier, the population was low and there were
fewer sellers. There were also limited products, but now
the population has increased significantly. The number
of manufacturers and sellers has also grown. Earlier,
only Daya agarbatti was available here. Then when
they started working, gradually Siliguri developed
into a complete agarbatti market, and now everyone
has more or less business going on. Responding to

a question from Sugandh India, Prahlad Ghosh said
that Bharat Darshan, Parimal Mandir’s Gurudev, and
ITC sell the most here. ITC’s 20 pack sells the most.
Darshan’s 320 packs like Effects and Black Stone also
perform well. Zed Black and Bansi also sell well. In
response to another question, he said that most of the
market here is in the 320, 330, and 50 range. The wet
dhoop market has just started here, initiated by Zed
Black, and its Manthan is doing well. Then Darshan,
ITC’s Mangaldeep, and Cycle’s Bansuri are also selling.
Sambrani cups (dhoona) also sell well here. In this
segment, Naivedya, Bansuri, and ITC products sell.

In cups, all companies have limited sales. He said that
there is also a market for camphor here, where Balaji,
BIC’s Panchvati, and Mangalam are doing well. B
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Premium Aluminium Bottles & Drums by

M.S. CAN

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

wh ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v Oose Trusted by clients in |deal for a wide Robust and safe
M.S. CAN ? over 30 countries. range of industries, packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2 Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (LLP)
Mob: +91 9999948609 | Email: Samranl1012 @gmail.com
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Premium Masala Incense Sticks
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_ - Deewana

Premium Masala Incense Sticks

Mfg. & Mktd. By:

STy, R.P. FRAGRANCE

0, [T
,, ) Customer Care No.: +91 96280 78000 | Email : info@radiofragrance.com

RADIO BRANY,

Website : www.radiofragrance.com | Kannauj-209725 (U.P.) India
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e HRA Essential Oil Factory =

The Fragrance of India’s Soul

From the heart of Kannauj — the perfume capital
of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood Oil, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
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elery @

E L & ! 1 ?
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Cypriol {Nu_!j-:;rrm:rﬂ'll::l] Lavender Sugandh Pn_:i.r" danus
il Mantri Oil {kewra) Oil

T~ P
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Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
€. Mobile: +919935327008 | & Email: hareem@hraessentialoil.com

£ Website: www.hraessentialoil.com




SHREE YOGI SUPER

Sugandhlf

INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

HREE YOGI

Our Products

W

- Pam;-tatua |

B S Loy

BT F U 0
T TR T
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(V) Peace of Mind (V) 100% Satisfaction

/| Natural product (V) Trusted Company

Made from Natural Aromatic resin Non - Synthetic | .
: b bR For Trade Enquiry

®) +9193 34 315252 | +9187 89 377137

Mfg. & Exported by :

NILIMA HERBS PVT. LTD.

il us at ilima.20 i,
Hatni Chak, Anishobad; Patna = 800.002 (BiHAR). | o Mallu=at by nilimd 2013a@gmeilcom
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A LINE OF SUSTAINABLE SOLVENT PERFORMANCE, SAFETY, ENVIRONMENTAL
RESPONSIBILITY & ECONOMIC VIABILITY

AUGEO® is a line of innovative solvent made from renewable sources focused on sustainability and high performance
& presents excellent solubilization power, adequate evaporation rate, low odor & is VOC compliant with CARB &

EPA legislation, which are key to achieve sustainable formulation. AUGEO-R has features that enable its application as
a carrier and/or diluent for fragrances, reinforcing the odor and extending the air fresheners fragrance.

AUGEOQR applications :

Fragrance diluent & carrier

Air freshners

Reed diffusers

Scented Candles & Candle art

Mechanical & Aerosol Sprays

Incense Fragrances

Need-based accords & formulation support available on demand

AUGEOQR sustainable Benefits & Differentials :

Glycerin-based eco-friendly organic solvent made in Brazil

A competitive alternative to petrochemical-based raw materials

Safer for the environment & human health, No flammable label

EPA * Safer Choice " Certified Fragrance enhancement due to low odor
Compliant with VOC legislation *

Solubility Power - Fully miscible in Water & Oils

Low carbon footprint & HSE profile improvement

Environmental friendly product . "
Safe for humans (OECD Guidelines and Commission Regulation (EC) No. 440/2008 ™
No Cosmetic allergens (Annex III, 76 /768 /EEC, Directive 2003 /15 /EC of the European Parliament)

No Substances listed at California Proposition ¢5 & Not classified as CMR substance (Annex VI to European Regulation
No.1272/2008)

Aligned with the axis of sustainability performance safety & value

*CARB & EPA

AUGEO users worldwide :

@ 40 ‘Aspa Wamart:: TESCO Sainsburys K

Lave maney. Live better A S A A S

B &ars VAALAN KOHLS FredMeyer BIG;

Tha Home of Homes

1 MIGROS bnrlnwtml JO-ANN 2OSS H38EE west elm

103 years of distribution experience
ICIS Global Top 300 Chemical distributors 2024 : SKIL Global rank 265
ICIS Asia Pacific Top 100 Chemical distributors 2024 : SKIL Asia Pacific rank 59

S. KUSHALCHAND INTERNATIONAL PVT. LTD.
G 1601, Lotus Corporate Park, Opp. WEH, Goregaon (E) , Mumbai-400063
ashwingokarn@skushalchand.com ; info@skushalchand.com
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\SUGANDH/

SINCE 1982

DHOOP STICK M ﬁ Bq Ig 'NATURAL LOBAN)

Agarbatti Gruhaudyog
Manufacturer Of Agarbattl & Dhoop

NATURAL GUGGAL

LN \ i \ | ;
GUGGAL DHOOP LOBAN DHOOP CHANDAN DHOOP NATURAL GUGGAL NATURAL LOBAN NATURAL CHANDAN

Natural Guggal Natural Kesar Chandan Natural Tulsi Pooja

Natural Kapoor
\ A
I

Btk sl il

Natural Mastani

Natural Loban  Natural Guggal -
Natural Rangoli Natural Lavendor
| | : |.
| _
| il

CUSTOMER CARE : OFFICE ADDRESS : 132, NEAR CHAR NAL, RAM SUBER BABA NAGAR, KAVRAPETH,

AFZALBAIG :© 9822366263 | NAGPUR- 440012 (MAHARASTHRA)

SUFIYAN BAIG : © 9881410804 | ) FACTORY ADDRESS : PLOT NO. 586/D/785/A DHAMMADEEP NAGAR, NAGPUR - 440026

Email : mabaigagarbatti@gmail.com 2) FACTORY ADDRESS : PLOT NO. 54, OPP KALAMNA, GAOKALAMNA ROAD, NAGPUR - 440026




Fragrance Of Virtue Pvt. Ltd.'/

C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 !.'}
Tel no: +91 9899881184 www.fragranceofvirtue.com

BAMBRGALESS
INCENSE

8 FLORAL FRAGRANCES 2
: _— Welcome to Fragrance of Virtue, where we

specialize in engineering a wide range of

incense products, including Agarbatti, Dhoop Sticks,

Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
guality and expertise since 1961.

O

Order nowon: Website: Product Characteristics: Our Commitment:

© [IA L C DS
P m :




SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

P iaai

SN

Damar Batu Gum Damar Gum copal

Ral Superfine RalKani Gum Benzoin

ﬂmil.rll’rilﬁ:
Loban P

Raw Incense Premlx

We specialise in WHITE LABELLING, FMCG

PACKAGING for various brands & exporters

e +91 9920120171 esales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037



Serving Tndustry Scnce 1 549

SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN 1SO 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110006 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47095228
BRANCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053297 ® K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
® 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641
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Rathore

ESTD-1980 % 1 |
ey

WE ARE SPECIALIST INHAWAN SAMGRI

-,

Hawan *
Samagri / g

S SRR AVAILABLE SIZE PACKAGE
—— T 5KG, 20KG, 40KG

— ¥ (Minimum Order Quantity)

— .g-h A% L EUDKE

3l aore & e Rl @ 9 R W Y © 8840393169

MANUFACTURED & MARKETED BY CONTACT
RATHORE PRODUCTS SURENDRA RATHORE : 9044500987
ADDRESS: BIBI CHIMIN, KANNAUJ (U.P) 209725 DIVYANSH RATHORE : 8840393169




SUGANDH INDIA

Mehkega MP,
Mehkega Indore 4~ Sum'ﬁ'ﬁ
; ] J ANUARY 2027

> INDORE

FIRST TIME IN INDORE

Agarbatti and Perfume
— — ExpoinMP - ——

BOOK YOUR STALL TODAY!

+91 9711766786
+917838312431

9TH & 1OTH jANUARY 2027 |
LABHGANGA CONVENTION CENTRE | INDORE




