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and Olfactory Experience since 1983

S A C H E E® Crafting the finest Fragrances, Flavours
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AIlr Care Fragrances

The Art of

Scenting
Spaces

From homes and hospitality
spaces to retail and commercial
environments, our premium air
care fragrances are created to
leave a lasting impression.

Candles

Reed Diffusers
Incense Sticks
Automatic Machines

Air Pockets —

SACHEE FRAGRANCES & CHEMICALS LTD.
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Spreading fragrances
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Muskmelon

Premium White Incense Sticks
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Musk
Melon

Premium Incense Sticks

/t.100g | M.R.P. 70/-

J B PRODUCTS

Plot No. 9, Ubkhal G.1.0.C,, Visnagar Road-Kukarwada
Jist - Mehsana (Gujarat) 3828320

bgujurat.com www.jbpgujarat.com
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Distributors Enquiries Welcome
Hari Darshan Sevashram Pvt. Ltd.

For Trade Enquiry: 9891089000 | admin@haridarshan.com
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New Launching

PREMIUM
DRY DHOOP
STICKS
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Mfrs & Mktd By :

Bhagat Nishan Products Pvt. Ltd.

Ahmedabad 382 330. Gujarat, INDIA.
www.nishanproducts.com

For TRADE Inquiry
+91 84019 33418
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Rising Costs and Price Wars: A Double
Challenge for the Industry

challenge. On one hand, rising raw material

costs are putting significant pressure on
manufacturers, while on the other, intense price
competition in the market is raising concerns about
the industry’s long-term sustainability.

The incense industry is currently facing a dual

The cost of bamboo sticks, joss powder, charcoal,
fragrance oils, perfume compounds, and packaging
materials has increased steadily over the past few
months. Global developments, including tensions
around the Strait of Hormuz and higher logistics
costs, have further pushed up the prices of imported
inputs. Many industry stakeholders believe that the
availability of raw materials is no longer the primary
concern; rather, it is the sharp increase in costs that is
impacting business operations.

In response, companies are adopting different
strategies to maintain profitability. Some have revised
product prices, while others have reduced pack weights
or absorbed a portion of the increased costs. However,
due to intense market competition, manufacturers are
often unable to pass the full burden of higher costs on
to consumers.

At the same time, aggressive pricing in certain product
segments has added another layer of complexity.
While discount-driven strategies may deliver short-
term gains, they can also weaken overall market
stability and put pressure on margins across the value
chain. Sustainable growth cannot be built on price
competition alone.

The industry’s future will depend on its ability
to balance affordability with profitability while
continuing to deliver quality and consistency. Strong
brands are ultimately built on consumer trust, product
performance, and long-term value rather than
temporary pricing advantages.

As the industry navigates these challenging times,
collaboration among manufacturers, suppliers,
distributors, and policymakers will be essential. A
healthy and sustainable market requires not only
efficient cost management and stable supply chains
but also responsible competition that supports the
growth of the entire industry.m

M. A. Farooqui
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Je$al ]

www.jesalproducts.com

Premium WHITE Incense Sticks
Standy Zipper Pack Net Wt. : 120g. / 125g. -J‘“L"

%

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. : 450g.

.............

Manufactured & Marketed By :

ESAL PRODUCTS PVT. LTD.

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
Phone : +91 94260 02055 / +91 96014 18711
Customer Care No.: +9188495 08118 | E-mail : jesalproducts@gmail.com
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BULK PERFUME
OILS & ATTAR
MANUFACTURING
& TRADING
(INDUSTRIAL
PACK SIZE)

S
b —y

J. 8
PRIVATE
LABEL
PERFUME &
ATTAR

MANUFACTURING s

(0N [

YOUR YOUR
BRAND | BRAND | YOUR

REGISTERED rAcILITV

Scan to Visit Website

ESSENTIAL
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1ISO 9001:2015, WHO-GMP, HALAL, ORGANIC CERTIFIED MANUFACTURER OF ESSENTIAL OILS, HYDROSOLS, CARRIER OILS,
NATURAL AND AYURVEDIC PERSONAL CARE PRODUCTS, PERFUMES AND FINE FRAGRANCES

Head Office: Govindam House, 127/439, W1 Saket Nagar, Kanpur 208014 (Uttar Pradesh) INDIA

EMAIL : info@goodnessofnature.in  Website : www.goodnessofnature.in

Phone: +91-8808044448, +91-8808055558
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OSWAL KALYANI AGARBATTI:
CRAFTING A PREMIUM LEGACY IN INDIA'S
FRAGRANCE INDUSTRY

PACKAGING THAT SELLS:
HOW MODERN PACKAGING IS CHANGING THE
GAME FOR STARTUPS AND D2C BRANDS

RICH AROMAS: TRUST THE CHEMISTRY
A JOURNEY OF PREMIUM INGREDIENTS AND
INNOVATION

BRAND NEWS

BIG SAFARI DOMINATES
THE MARKET IN AHILYANAGAR: GIRISH LOKHANDE

AHILYANAGAR IS A MAJOR SUPPLY HUB FOR SHIRDI,
AURANGABAD AND NASHIK: SHRIPAL SHETTY

STRONG MARKET FOR RS.50-100 PRODUCTS
IN AHILYANAGAR: KANTILAL KOTHARI

NAVCHAMPA SUGANDHALAYA IS A
BIG NAME IN THE AHILYANAGAR MARKET
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For More Details

Mohd. Shakir @ +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mall : shakiraliD5745@gmail.com
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BINMDI.AGARABATTI

PREMIUM
DHOOP STICKS
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OSWAL KALYANI AGARBATTI:
CRAFTING A PREMIUM LEGACY IN INDIA'S

FRAGRANCE INDUSTRY

Centre : Mr. Sohan Himmat Malji 0swal, Right : Mr. Darshan Oswal, Left : Mr. Sunny Shah

In the highly competitive incense and fragrance industry, few brands have managed to create a

distinct premium identity quite like Kalyani Agarbatti -S Oswal Aroma Private Limited. Known for

its exceptional fragrances, innovative product development, elegant packaging, and unwavering

commitment to quality, the company has steadily emerged as one of the most respected names in

the premium incense segment.

rom incense evolve with changing market

sticks , dhoop trends while staying deeply rooted
sticks, cup in traditional Indian fragrance
dhoop & masala culture. Today, S Oswal Aroma’s
agarbatti to in- flagship Kalyani range enjoys
house fragrance strong demand not only across
developmentand  Maharashtra, but pan India and
perfume oils, international markets as well. In an
the company exclusive interaction with Sugandh

continues to
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India, Mr. Sohan Himmat Malji
Oswal, Founder and Head of S
Oswal Aroma Pvt. Ltd., along with
Mr. Darshan Oswal, who leads
fragrance development and R&D,
and Mr. Sunny Shah, who manages
marketing and sales operations,
shared the remarkable journey
behind the company’s rise and the



philosophy that continues to drive
its success.

Five Decades of Building a
Distinct Identity

For over fifty years, S Oswal
Aroma has consciously chosen

a path different from prevailing
market trends. According to Mr.
Sohan Oswal, the company’s
success stems from its consistent
focus on originality — whether
through unique product names,
differentiated packaging, or
superior fragrance quality.

Products such as G-1 Balance,
Kalyani Gold, Oud Ratna, and OTP
have established strong recognition
among consumers and distributors
alike. While many players focused
primarily on mass-market pricing,
Oswal concentrated on delivering
premium experiences at affordable
pricing — a strategy that gradually
created a separate identity for the
brand in the premium market.

The company is now increasingly
focusing on export-oriented
manufacturing and aims to further
strengthen its international
footprint in the coming years.

From a Small Village to a
Recognised National Brand

The roots of the Oswal business
trace back to Daund village, located
nearly 78 kilometers from Pune,
where Mr. Sohan’s father Mr.
Himmat Malji initially operated a
grocery shop while simultaneously
managing the agency of an incense
company and supplying products to
nearby villages.

The turning point came in 1973
when Mr. Prakash Oswal, Sohanji’s
elder brother, opened a shop in
Pune. As the business gradually
expanded, Mr. Sohan joined the
operations in 1980 and introduced
a fresh perspective driven by
technology, innovation, and
product differentiation.

A major influence on his
professional journey came in 1996,
when he gained hands-on industry
experience at SH Kelkar, one of
India’s most respected fragrance

companies. The knowledge
acquired there later became
instrumental in shaping S Oswal
Aroma’s own manufacturing and
fragrance philosophy with premium
segment of products in market.

Creating a Premium Segment
Before the Market Was Ready

At a time when the
incense market was
largely dominated
by products priced
at 32, 35 and 210,

S Oswal Aroma
took a bold step
by launching
premium 100-
gram packs priced
between 350 and
60.

The market
responded
positively.

Consumers
appreciated the
richer fragrances,
enhanced

quality, refined
presentation which
were “Value for
Money”.

Behind this growth
philosophy lies the
company’s deeply
rooted customer-
first approach.
Whether serving
distributors,
retailers, or end
consumers, the
company believes in building
long-term relationships rather
than focusing only on transactions.
According to the Oswal family,
their guiding philosophy has
always been: “I win with your
win.” The belief is simple —
sustainable growth happens only
when everyone associated with
the business grows together. This
collaborative mind set has helped
the company build strong trust
across both B2B and B2C markets
over the years.

As aresult, the company carved out
a strong niche within the premium

segment long before premium
incense became a widespread trend.
The Vision of the New
Generation

After pursuing advanced studies

in fragrance development and
perfumery in France, Mr. Darshan

Oswal returned to India with a

global perspective on fragrances
and product innovation.

He further refined his expertise
under the guidance of Mr. Ajit Waje
of Aarav Fragrance and later gained
valuable exposure at Kannauj’s
FFDC, enabling him to understand
both international and Indian
fragrance technologies.

Today, Darshan heads the
company’s fragrance development
and R&D division. He explained
that every new product undergoes

SUGANDH INDIA JULY-2026 25



rigorous multi-level testing before
launch.

Since 2024, the company has
also entered the perfume oil
manufacturing segment, with
extensive work carried out on
natural oils such as:

¢ Patchouli

¢ Geranium

* Jasmine

According to Darshan, the
combination of traditional industry
wisdom and modern fragrance

science has helped the company
develop truly distinctive products.

Recognizing the growing popularity
of Arabic fragrance profiles, the
company introduced fragrances
such as:

e QOud
¢ Firdaus
e Amber Water

These products have received

26  SUGANDH INDIA JULY-2026
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excellent market response.
Meanwhile, floral fragrances
like Raatrani have also become
customer favorites.

In-House Fragrance
Development: The Core

Strength

The company’s tagline, “Fragrance
of Positivity,” reflects more

than just a branding statement

— it represents the emotional
experience the company aims to
deliver through every product.
From devotional incense sticks
used during prayers to premium
fragrances designed for everyday
living spaces, the objective has
always been to create products
that bring calmness, warmth,
positivity, and spiritual comfort
into people’s lives. According to the
company, fragrance has the power
to influence emotions, energy, and
ambience, and this philosophy
remains central to every product
developed under the Oswal and
Kalyani range.

One of the company’s biggest
differentiators is its strong in-house
production ecosystem.

Darshan explained that the
company uses only government-
approved chemicals and maintains
strict quality standards, allowing its
export products to consistently pass
international quality tests.

The company has developed nearly
35-40 perfume varieties, which are
currently being used across more
than 60 different products.

Because the fragrances are
developed internally, the company
retains complete control over
quality consistency, fragrance
performance, and product
innovation.

The company also specializes

in manufacturing long-burning
incense sticks, including extra-large
sticks ranging from 5 to 10 feet,
which are especially popular during
major religious ceremonies and
festivals.

Modern Technology
Transforming Traditional

Manufacturing

Beyond manufacturing excellence,
the company is also contributing
meaningfully toward women
empowerment. A significant
portion of the workforce associated
with the company consists of
women, many of whom have been
working with the organization

for several years. By generating
stable employment opportunities
and creating a supportive working
environment, S Oswal Aroma

has enabled many women to
become financially independent
while contributing actively to the
company’s growth journey.

Along with this,according to Mr.
Sohan, the company’s decision to
keep the entire production process
in-house has played a vital role in
controlling costs while maintaining
high quality standards.

A significant technological
advancement has been the
integration of fragrance ingredients



directly into the raw incense during
manufacturing itself. Earlier,
factories often faced perfume
spillage and fragrance wastage
during production. However,
modern automated systems have
nearly eliminated such losses.

The result has been:

* Improved operational cleanli-
ness

* Better fragrance consistency
* Reduced wastage

* Greater cost efficiency
Premium Incense Demand
Expands Across North India

Mr. Sunny, who oversees the
marketing and sales operations of
the Oswal Group, highlighted the
rapidly changing market dynamics
in India’s incense industry.

Traditionally, premium incense
products had stronger demand
primarily in Maharashtra, Gujarat,
and South India. However,
consumer behaviour in North
India is now evolving rapidly, with
increasing acceptance of premium
incense products priced between
%50 and %100-200 MRP.

Today, Oswal products are
witnessing growing demand across:
Maharashtra, Gujarat, Rajasthan,
Tamil Nadu, Andhra Pradesh,
Odisha, West Bengal and Several
North Indian states.

The company is also preparing to
launch multiple premium products

during the upcoming festive season.

Sunny emphasized that while
Kalyani products carry a strong
legacy, the company continuously
upgrades fragrances and quality
standards. By combining global
technology with traditional Indian
fragrance knowledge, Oswal
continues to create products
aligned with modern consumer
expectations.

The Rising Popularity of Dry
Masala Sticks
Responding to changing market

conditions, S Oswal Aroma has
also aggressively expanded its dry

masala stick segment.

Mr. Sohan noted that rising crude
oil prices following geopolitical
tensions such as the Iran-America
conflict significantly increased the
cost of aromatic raw materials.
Since dry masala sticks require
lower use of DEP, they have become
increasingly cost-effective for both
manufacturers and consumers.

Products such as Oud Ratna and
OTP-based dry sticks are receiving
strong market response and have
emerged as important contributors
to the company’s growth.

Pune’s Legacy in Premium
Incense Manufacturing

While several cities across India
are recognized as major incense
manufacturing hubs, Mr. Sohan
believes Pune holds a special place
due to its focus on quality and
premium craftsmanship.

According to him, Pune’s incense
manufacturers are highly
experienced and deeply connected
to the trade, with a strong emphasis
on producing high-standard
incense products for upper-middle-
class and premium consumers. This
quality-first approach naturally
reflects in both the fragrance profile
and pricing structure of Pune-made
products.

The company has also significantly
upgraded its packaging and
product presentation standards in
recent years, aligning them with
international expectations.

Overcoming Industry
Challenges Through
Innovation

Reflecting on earlier years, Mr.
Sohan recalled the operational
challenges faced by the incense
industry before automation became
widespread.

Raw sticks were difficult to source,
production relied heavily on manual
labour, and variations in stick
thickness often resulted in sorting
issues and production losses.

Today, advanced machinery and

dryer systems have transformed
manufacturing efficiency.

During the Covid period, the
company accelerated its focus on
self-reliance and gradually started
producing:

¢ Bamboo sticks
¢ Machines
* Wood powder

* Joss powder

in-house.

The company has also expanded

its export operations significantly,
with increasing supplies to: United
Kingdom, China, Malaysia and
plans to strengthen its international
presence even further in the future.

Future Vision: Innovation, Al,
and Global Expansion

Looking ahead, Mr. Sohan shared
that the company’s long-term vision
is clear — to become the number
one incense brand in India.

To achieve this goal, the

company is actively adopting new
technologies, including Al-driven
systems and advanced production
methodologies.

He believes that many of the
innovations Oswal introduced

in packaging, perfumery, and
premium product positioning later
became industry trends — and

the company intends to continue
leading through innovation in the
years ahead.

As Indian consumers increasingly
seek premium fragrance
experiences rooted in authenticity
and quality, S Oswal Aroma appears
well-positioned to define the next
chapter of India’s incense industry.

While concluding the discussion,
Mr. Sohan Oswal emphasized his
greater vision:

“As S Oswal Aroma reaches greater
heights, I want 1,000 more people
to grow with us.” B
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YEARS OF EXCELLENCE
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Incense Sticks

Premium fragrances that
elevate every stick

Dhoop & Cones

Soulful aromas that create
a divine ambience

Agarbatti

Long-lasting fragrances for
a peaceful experience

Fragrances inspired by
Indian traditions.
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NOREX FLAVOURS PRIVATE LIMITED Member Of >

(A Star Export House Recognised by Government of India.) —
Gajroula Chandpur Road, MANDI DHANAURA - 244231 Distt Amroha, U.P., INDIA / \
Telephone: +91-5924-273095 / 273241 Fax: +91-5924-273328/275318 | 'fr /
B4 Email: sales@norex.in @ Website: www.norex.in

%) Contact Sales: +91-7060297400 S
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Packaging |
That Sells:

How Modern Packaging
IS Changing the Game
for Startups and D2C
Brands

By Shripal Patel, Founder, Oc'ean Deep Pr'inters

When | first started in the printing business back in 1995, things were very different. A single design could take
a month to sketch out, and making a change meant waiting days for an artist to redraw it by hand. Today, the
business world moves faster than ever. With the rise of D2C (Direct-to-Consumer) brands and quick-commerce
apps delivering orders in 10 minutes, packaging is no longer just a box to protect your product. It is your very
first handshake with your customer. Think about it: before a customer smells your perfume, experiences your

fragrance, or lights your incense stick, they see your packaging. That visual first impression sticks with them.
Over my last three decades in this industry, I've seen that a brand’s packaging is often its best salesperson.
While global supply chain challenges and rising material costs can sound intimidating to a new founder, | believe
this is actually the most exciting time to build a brand. Why? Because the latest technology has leveled the play-
ing field, allowing smart startups to look just as premium and professional as multinational giants. Here is how
modern packaging solutions can help brands navigate this landscape, save money, and stand out on the shelves

today.
Smart Paper Choices to Fit Every Budget * The Smart Budget Choice (Grade C / Grey Back):
One of the first questions an entrepreneur asks me is about Many people are surprised to learn that even huge
cost versus quality. You want your box to look amazing, but multinational companies use this option. It uses a
you also need to protect your profit margins. I always break budget-friendly recycled board on the inside, but we
down the options into three simple paths so you can choose wrap the outside in beautiful gloss or matte lamina-
exactly what fits your business model: tion. The customer sees a gorgeous, high-end exteri-
¢ The Premium Choice (Grade A / FBB Board): This or, while you get an incredibly economical price.
is a top-tier, beautiful paperboard that gives a crisp,
luxury feel. It captures colors perfectly and is ideal From Concept to Your Table in One Hour
for premium Rerﬁlmesa qosmetics’ luxury agarbatti In the old days, if you wanted to see a sample of your box
packs and festive packaging. with shiny metallic foil or raised lettering, we had to build
e The Balanced Choice (Grade B/ White Back): This expensive metal plates and physical molds. It took days and
is the ultimate sweet spot for everyday retail. It is was expensive. If you made a typo on the box, your entire
strong, clean, looks professional, and keeps your budget could be wiped out in a single printing mistake.

production costs well-balanced.
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To completely eliminate this risk
for startups, we invested in advanced
digital printing technology (MGI Scodix)
imported from Israel. This has been a
true game-changer.

[Your Design File] = [Digital Spot
UV & Foil Layering] = [Instant Laser
Cutting] = [A Beautiful Physical Box in
1 Hour]

Now, you can walk into our studio with
a design file and walk out within an hour
with a physical, touchable dummy box.
It will have the same 3D digital foiling,
raised embossing, and premium velvet or
matte finish as a mass-produced luxury
carton—but we print only one piece.

This gives startups a massive
advantage. Whether you are launching a
new perfume collection, a new agarbatti
range or any other consumer product,
you don’t need to risk your capital
by ordering 20,000 unverified boxes.
You can print five or ten high-fidelity
prototypes, put your actual product
inside them, take them to meetings, and
confidently test the market first.

Embracing Al (With a Helpful
Human Touch)

There is a lot of discussion today about Al
replacing human designers. In our studios,
we view Al not as a threat, but as an
incredible partner that speeds up creativity.
Today, you can use Al to instantly
brainstorm hundreds of logo concepts
and color schemes.

But here is the catch: Al creates
beautiful pictures, not press-
ready files. We recently used Al to
design
our own company calendar, and
while the visuals were stunning,
the AT actually misspelled the
word “Printers”! It doesn’t
understand the precise creases,
folds, die-lines, and technical
layers required for commercial
printing.

This is particularly important
for industries such as incense,
fragrances, perfumes, and pooja
products, where packaging
often plays a crucial role in
communicating quality and
creating an emotional connection
with consumers. That is why we
offer the best of both worlds.

‘We have an in-house team of
10 expert graphic designers who
use Al to generate fresh ideas at
lightning speed, while manually
polishing the technical details to
ensure your final print is absolutely
flawless.

MISTIRA

Big-Volume Savings Without the Storage Headache

If you are a business operating out of high-rent cities like Mumbai or
Bengaluru, space is at a premium. You might know that ordering 50,000
boxes will get you a massive volume discount, but you simply don’t have
the space to store multiple pallets of packaging in your small shop or
office.

To solve this, we created a specialized warehousing program. We tell
our clients: order a larger volume to lock in the lowest possible price per
box. We will manufacture the whole run and store it safely in our large
central warehouses.

Whenever your inventory runs low, you simply send a message in your
dedicated client WhatsApp group (where our managers, designers, and
accountants are available to support you). We instantly pull your requested
amount from your stock and dispatch it to your doorstep within 24 to 48
hours. You get the financial benefits of big-volume printing without the
storage headache.

This model is especially valuable for incense and pooja product
manufacturers, where demand often spikes during festive seasons such
as Diwali, Navratri, and wedding periods. Brands can maintain inventory
availability without investing in large storage facilities.

Our Promise: Fast and Accurate

My company’s foundation is built on a very simple promise: Fast and
Accurate.

I believe the secret to a long-lasting business relationship is radical
honesty. We don’t believe in hiding costs with surprise packaging or
delivery fees, and we don’t make promises we can’t keep. If a client asks for
a price that forces us to cut corners on quality, we gently advise them to
stay with their current vendor—because we refuse to compromise on the
standard of your brand’s first impression.

When you blend the warmth
of a family-run business with the world’s best digital printing technology,
packaging stops being just an expense. Whether you are selling agarbattis,
perfumes, cosmetics, or any other consumer product, it becomes one of your
brand’s most powerful assets.ll
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- Some fragrances are followed
‘Some are copied
‘Only a few become the benchmark

Bakhoor by Misbah Fragrance isn't just an
incense stick. It's a statement of heritage.
craftsmanship, and timeless aroma.

For those who
know the difference.
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TRUST THE

CHEMISTRY

A Journey of

Premium Ingredients

and Innovation

“Some ingredients are products, but sandalwood is

an emotion.”

— Parichay Lalit Vigh, Director, Rich Aromas

The world of fragrance is not limited to aroma alone; it is a unique
blend of nature, science, culture, and emotions. Built on this
philosophy, Mumbai-based Rich Aromas has established a distinct
identity in the field of aromatic ingredients. With a legacy spanning
nearly six decades, the company has set strong benchmarks for quality
and reliability in essential oils, absolutes, floral extracts, oleoresins,
resinoids, aroma chemicals, and perfumery compounds.

n an exclusive interaction

with Sugandh India, Rich

Aromas Director Parichay

Lalit Vigh shared insights

into the company’s journey,

its commitment to quality,

evolving industry trends, and
his vision for future opportunities.
Sugandh India: Please introduce
Rich Aromas and its journey in the
fragrance and essential oil industry.
Parichay Lalit Vigh: Rich Aromas
is a manufacturer, importer,
exporter, and supplier of premium
aromatic ingredients. Over the years,
we have built a strong reputation
based on quality, consistency,
innovation, and trust. Our journey
has been centered on understanding
the science of aroma and delivering
solutions that help customers create
products with a distinctive identity.
Sugandh India: What are the core
products and specialties of Rich
Aromas?
Parichay Lalit Vigh: Our portfolio
includes essential oils, absolutes,
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floral extracts, oleoresins, resinoids,
aroma chemicals, perfumery
compounds, and customized
fragrance blends.

Our specialty lies in sourcing rare
and premium aromatic ingredients
from across the globe and
developing customized fragrance
solutions based on specific
customer requirements. We focus
on delivering not just ingredients
but complete fragrance solutions
that enhance product quality and
consumer experience.

Sugandh India: From which countries
do you source your key aromatic
ingredients?

Parichay Lalit Vigh: We source
premium aromatic ingredients from
some of the most renowned regions
across the world, including the
United Kingdom, Spain, Bulgaria,
Turkey, Egypt, Indonesia, Brazil,
Haiti, Madagascar, Italy, Sri Lanka,
and Australia.

Each region has its own specialty
and unique aromatic profile. These

global connections help us maintain
quality, authenticity, and a diverse
range of ingredients.

Sugandh India: What differentiates
Rich Aromas in the market?

Parichay Lalit Vigh: Our strength
comes from our global sourcing
network, technical knowledge,
quality focus, and long-term
customer relationships.

We believe that supplying
ingredients is only one part of the
business. The real value lies in
consistency, reliability, customized
support, and helping our customers
achieve their desired fragrance
profile.

Sugandh India: How do you ensure
quality and consistency in your
products?

Parichay Lalit Vigh: Quality is

the foundation of our business.
We work with trusted suppliers
worldwide, carefully evaluate
every ingredient, review analytical
parameters, and ensure that every
batch meets our quality standards.
In the fragrance industry, even

a small variation can affect

the final product. Large-scale
manufacturers require every batch
to deliver the same aroma profile
and performance. Maintaining
consistency helps protect brand
identity, ensure product quality, and



build consumer confidence.
Sugandh India: What challenges

and opportunities do you see in the
natural ingredients segment?
Parichay Lalit Vigh: Natural
ingredients are influenced by many
factors such as climate conditions,
crop availability, harvesting cycles,
and global supply chain situations.
Managing these challenges
requires strong partnerships,
proper planning, and continuous
monitoring of markets and sources.
At the same time, demand for
natural ingredients has increased
significantly. Consumers

today appreciate authenticity,
transparency, and premium quality.
Manufacturers are increasingly
using natural oils and extracts to
create differentiated products and
strengthen their market position.
Sugandh India: Rich Aromas has a
strong portfolio of floral ingredients
and spice oils. What makes these
categories special?

Parichay Lalit Vigh: Floral
ingredients such as rose, jasmine,
tuberose, neroli, and kewra are
valued because of their richness,
elegance, and complexity. They
add depth and authenticity to
fragrance compositions and remain
an important part of premium
perfumery.

Spice oils also play a significant
role in fragrance and flavour
applications. We offer premium-
quality cardamom, clove, black
pepper, ginger, nutmeg, cinnamon,
and other spice oils. Their
distinctive aromatic character makes
them valuable ingredients across
multiple industries.

Sugandh India: What is the
significance of sandalwood in the
fragrance industry?

Parichay Lalit Vigh: Some ingredients

are products, but sandalwood is an
emotion.

Its depth, elegance, and timeless
character have inspired perfumers
and cultures for generations. It is
one of those rare natural ingredients
whose value continues to grow with
time.

Sugandh India: How do natural oils
differ from synthetic fragrance
compounds?

Parichay Lalit Vigh: Natural

oils provide authenticity,

richness, and complexity, while
synthetic compounds provide
stability, consistency, and better
performance.

Modern fragrance creation is about
achieving the right balance between
both to create high-quality and
long-lasting products.

Sugandh India: How important are
the agarbatti and fine fragrance
segments to Rich Aromas?

Parichay Lalit Vigh: Both segments
are highly important to us. The
agarbatti industry continues to
grow with increasing demand for
quality and consistency, while

the fine fragrance sector is seeing
greater interest in sophisticated and
premium scent profiles.

Through our range of natural
ingredients, aroma chemicals, and
customized fragrance solutions, we
support manufacturers in creating
products that stand out in the
market.

Sugandh India: How important are
R&D and customization to your
growth strategy?

Parichay Lalit Vigh: Research and
development is an important

part of our growth strategy. We
continuously study new ingredients,
market trends, and formulation
techniques.

Our focus is to provide customized

solutions that match the specific
needs of our customers.

Sugandh India: What trends do

you see shaping the future of the
fragrance industry?

Parichay Lalit Vigh: We believe
natural floral absolutes, premium
spice oils, sustainable woody
notes, specialty musks, citrus

oils, and botanical extracts will
continue to grow. Sustainability,
ethical sourcing, transparency, and
authenticity will become even more
important in the coming years.
Sugandh India: How important is
sustainability in today’s fragrance
business?

Parichay Lalit Vigh: Sustainability

is no longer just a choice; it

has become a responsibility.
Responsible sourcing helps protect
natural resources, supports farming
communities, and ensures the
long-term availability of quality
ingredients.

Sugandh India: What advice would
you give manufacturers selecting
fragrance ingredients?

Parichay Lalit Vigh: Manufacturers
should focus on quality, consistency,
authenticity, and supplier reliability.
The right ingredients not only
improve product performance but
also help build long-term brand
value.

Sugandh India: Rich Aromas has a
legacy of nearly six decades. What
continues to inspire you?

Parichay Lalit Vigh: Every aroma tells
a story.

A drop of sandalwood carries
generations of heritage. A jasmine
flower can travel across continents
and become part of someone’s
memory.

What inspires us is the journey of
aromatic ingredients—from nature
to products, experiences, and
emotions.

Sugandh India: Finally, what does
“Trust the Chemistry” mean to Rich
Aromas?

Parichay Lalit Vigh: “Trust the
Chemistry” represents our belief
that exceptional fragrances are
created through the perfect balance
of nature, science, and expertise.

It reflects our commitment to
quality, consistency, and delivering
solutions that our customers can
trust. B
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BRAND NEWS

Chhatral (Gujarat)-based Jyoti Products has
been a trusted name in the fragrance industry
for several decades, offering a wide range of
incense products known for their quality,
innovative fragrances and attractive
packaging. The company caters to diverse
consumer preferences through an extensive
portfolio spanning multiple price segments.

Among its premium offerings, the company’s
100-gram incense stick range comprising
Lavanya, Elysium, Regalia and Senorita
continues to witness strong demand across
various markets. These variants are presented
in elegantly designed boxes featuring imagery
inspired by international destinations, while
their fragrances are crafted to deliver a
premium and globally appealing incense
experience.

The combination of distinctive fragrances,
attractive packaging and consistent product

Jyoti Products’ Premium 100¢ Incense Range
Witnesses Strong Demand

quality has helped the range gain popularity among retailers and consumers alike. According to market
feedback, these products have been performing well since their introduction and continue to enjoy healthy
demand across key markets. With the festive season approaching, trade sources expect demand for the range to

strengthen further.

Jyoti Products continues to expand its presence through a diverse portfolio of premium offerings and remains
focused on introducing products that align with evolving consumer preferences and market trends.®

DevDarshan Expands Sacred Offerings with Premium Gangajal Range

Pune LR .
Gl | gl \ |
R |

B
il

20ml S0mi

1liter

DevDarshan, India’s No. 1 brand in the Dhoop and
Agarbatti manufacturing industry since 1954,
continues to uphold its legacy of purity and
tradition with the introduction of its latest spiritual
offering — DevDarshan Gangajal. This premium
product is a sacred addition to the brand’s extensive
devotional range, bringing divinity directly to
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devotees in a convenient 50ml pack, priced at an
accessible 335.

What sets DevDarshan Gangajal apart is its
authenticity and unmatched purity. The collection
process ensures no human touch, maintaining the
sacredness and original spiritual energy of the water.
Every drop reflects the sanctity and natural purity
that devotees expect and trust when performing
daily pujas, religious ceremonies, and rituals. As the
demand for sacred, high-quality spiritual products
continues to rise across both urban and rural
markets, this new offering meets the expectations of
modern devotees seeking reliability and spiritual
value from a known and respected brand.

In addition to the newly launched 50ml pack,
DevDarshan Gangajal is also available in a 20ml
pouch and a 1-litre bottle, both of which are already
in the market and witnessing high demand among
customers. Whether it is for daily household rituals
or large religious gatherings, DevDarshan ensures a
suitable format for every need. The offering is
expected to see strong uptake among distributors,
retailers, and spiritual product dealers looking for a
reliable, high-demand item with strong customer
appeal. For more information, visit www.
devdarshandhoop.com. ®
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Hari Darshan NATURAL Premium Flora Sticks

Witness Strong Demand

Hari Darshan, a leading brand in
agarbatti, dhoop and pooja products,
has been a part of prayer rituals and

household fragrance experiences across

India for several decades. The
company’s wet dhoop range has
consistently remained a preferred
choice among consumers, while its
Chandan Tika is among the industry’s
leading products at the national level.
Hari Darshan’s agarbatti portfolio is
also widely appreciated for its quality
and fragrance offerings. With a strong
presence across North India,
particularly in the Delhi-NCR region,
Hari Darshan continues to enjoy
significant consumer trust and market
presence. Among its extensive product
range, Hari Darshan NATURAL
Premium Flora Sticks have emerged as
one of the most sought-after offerings.
Crafted using natural herbs, these

premium incense sticks are designed to

deliver an authentic and long-lasting

fragrance experience. Their
refreshing floral blend creates a
pleasant and uplifting ambience,
helping to enhance positivity,
relaxation and mental clarity while
making surroundings feel vibrant and
welcoming. The product is well suited
for daily pooja and spiritual rituals,
meditation and yoga sessions, home
fragrance needs and creating a
positive atmosphere in homes and
workplaces. According to market
feedback from retailers across Delhi-
NCR and surrounding regions, Hari
Darshan NATURAL Premium Flora
Sticks are witnessing strong
consumer demand and continue to
perform well across retail outlets.
Their appealing fragrance profile,
consistent quality and trusted brand
heritage have contributed to their
growing popularity among
consumers seeking a premium
incense experience.®
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BIG 100-SUPREME: Big Safari's New Value Champion for the Growing Stick-Based Market

i —

——
v

Following the strong market
response to its XL Supreme 60g
range, Safari Agarbatti has
introduced BIG 100 - SUPREME, a
new economy-range offering aimed
at consumers who are increasingly
shifting towards stick-based incense
packs. Designed to deliver both
quantity and quality, BIG 100 -
SUPREME contains 100 premium
incense sticks with a net weight of

135 grams and is priced at an
attractive MRP of %60.

The product has been developed to offer consumers greater value without compromising on fragrance
quality. According to the company, test marketing conducted in Nagpur has generated encouraging results,
receiving positive feedback from both retailers and consumers.

To support the launch, Safari Agarbatti is offering a special introductory scheme under which dealers receive
one free pack with every purchase of 12 packs. The product is packed in cartons containing 144 packs along

with 12 free packs, providing an attractive proposition for distributors and retailers.

With the growing popularity of stick-based formats across the agarbatti market, BIG 100 - SUPREME is
expected to strengthen Safari Agarbatti’s presence in the value segment while offering consumers an
economical yet quality fragrance experience.®
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Premium Incense Sticks, Flora Incense Sticks, i
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc. PRODUCTS
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SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Celebrating Another Year of Industry Recognition

SVAR Fragrances & Flavors Private Limited is proud to announce that once again, our commitment to innovation, quality, and value-driven perfumery has been
recognized atthe national level. After being honoured last year, 2025 marks yet another milestone in our journey.
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AWARDS WON - 2025

Best R&D Initiative — 2025
For pioneering research-led fragrance development that delivers performance, creativity, and scalability
for the Indian perfumery industry.

L Best Fragrance — Budget King — 2025
- Forredefining value-driven perfumery by delivering premium fragrance experiences at accessible price points.

AWARDS WON - 2024

“Best Innovative
Idea in Perfumery
Marketing” in 2024

Make-Your-Own Agarbatti compound concept designed by Mr. Shailesh Rao, where customers craft a personalized compound using
our 9 exclusive fragrance notes, was recognized for its creativity and consumer engagement. The idea stood out for transforming
traditional Agarbattiintoaninteractive, memorable,and premium experience.

A Legacy of Recoghnition

Mr. Shailesh Rao, Innovator & Industry Veteran, continues to set benchmarks in perfumery innovation and strategic fragrance
development. With decades of expertise and a vision rooted in creativity and practicality, SVAR's work consistently stands out for its
impact, originality, and commercial relevance.

Award History Highlight
Best Innovative Idea in Perfumery Marketing - 2024
Best R&D Initiative — 2025, Best Fragrance — Budget King - 2025

Our Philosophy
Innovation is not just about creating something new —it is about creating something meaningful, scalable, and enduring At SVAR,
every fragrance is backed by research, refinement, and responsibility.a

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041




Auracam Camphor Pods Blend Tradition

with Modern Fragrance Solutions

Camphor has been an integral part of Indian culture and traditions

for centuries, finding widespread use in religious rituals, Ayurveda, PO D
wellness practices and home fragrance applications. Combining the _
traditional benefits of camphor with modern consumer preferences, 5% e
Auracam has introduced a range of camphor pods designed to
provide a convenient and effective fragrance solution for

contemporary lifestyles.

Auracam Camphor Pods help eliminate unpleasant odours from
homes, washrooms, offices, cars and other indoor spaces, creating a
fresh and pleasant environment. In addition to the classic camphor
variant, the company offers a wide range of fragrances including
Lemon Grass, Bhimseni, Citrus, Jasmine, Lavender, Mogra, Oudh, Dﬁgiﬁg'
Rose and Sandalwood, providing consumers with multiple options to

suit their preferences while adding a modern touch to the traditional

use of camphor. Apart from enhancing the fragrance of

surroundings, these camphor pods also function as a natural insect

AURACAM

CAMPHOR

45

repellent. Made using 100% organic active ingredients, the products
are designed to be safe for use around families and children.

According to market feedback, Auracam Camphor Pods have been receiving a positive response from
consumers and are witnessing strong demand across retail channels. The products are currently available
online through e-commerce websites and at major supermarkets and retail channels. The product continues
to strengthen the brand’s presence in the growing home fragrance and wellness segment.®

Tez Gold and Tez Kasturi Witness Good Demand in Maharashtra Market

Ratlam (Madhya Pradesh)-based JP Agarbatti (Jain

Products), popularly known for its Tez Brand, has
established a strong presence across several states
including Assam, Gujarat,

Chhattisgarh, Madhya Pradesh,

Maharashtra, Delhi and .
Rajasthan. Since its inception in e
2004, the company has
expanded its product portfolio
across multiple categories,
including agarbatti, dhoop
cones, wet dhoop, dry dhoop
sticks, hawan samagri and
sambhrani cups. The company
also manufactures Shree Tez
cleaning products. According to
a recent market survey
conducted in Satara, Hgmalfithe
Maharashtra, Tez Gold and Tez E —
Kasturi have emerged among

the most in-demand products

in the zipper pack segment. The zipper segment
remains one of the most popular categories in the
agarbatti industry, with a large number of
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manufacturers offering products in this format due
to its convenience and consumer appeal.

Market feedback indicates that Tez Gold and Tez
Kasturi have been receiving a
positive response from
retailers and consumers alike.
Mabharashtra is widely
regarded as a quality-
conscious market where
fragrance performance and
product consistency play an
important role in purchasing
decisions. The strong demand
for these products reflects the
brand’s growing acceptance
and reputation for delivering
quality offerings that resonate
with consumer preferences.

With an expanding presence

across key markets, Tez Brand
continues to strengthen its position through a
diverse product portfolio and a focus on meeting
evolving consumer demands.®
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Diptyque Launches Luxury Spiral Incense Collection

French luxury fragrance
brand Diptyque has
introduced a limited-edition
Spiral Incense collection as
part of its Summer
Collection. Infused with
citronella (lemongrass)
notes, the scented spirals
are designed to create a
refreshing fragrance
experience for both indoor
and outdoor spaces.

The set of six scented spirals
is priced at USD 68
(approximately %6,500),
while the specially designed
porcelain incense holder is
available for EUR 140
(approximately 14,000).

The launch has attracted
attention in India as well,
with many consumers
noting the resemblance of
its spiral design to
traditional coil-based
products commonly seen in
the country. However,
Diptyque has positioned
the product as a premium
home fragrance offering
that combines fragrance,
design and lifestyle appeal.

Industry observers believe
the collection reflects the
growing global interest in
innovative home fragrance
products and premium
incense formats. ™

LiveTouch Launches Unique ‘Dhoop Tree’ Product
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Rajkot-based Balmukund Industries is known

for its premium and innovative products.

The company’s flagship brand, LiveTouch, has
always been recognized for introducing something
new and different to the market.

Recently, the company launched a new product,
‘Dhoop Tree’, in the bambooless segment. While
most companies in this category are
manufacturing products such as dhoop cones,
dhoop cups, dhoop sticks, and backflow cones,
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dhoop products available in the market.
This special product is available in six

mesmerizing and timeless fragrances — Sandal,
White Sage, Mithdi, Palo Santo, Lavender, and
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Rose. These popular fragrances are designed to

offer consumers an experience of spirituality,
positive energy, and a pleasant ambience.

Driven by its continuous focus on innovation and
commitment to providing consumers with new
experiences, LiveTouch has developed Dhoop

LiveTouch has entered the market with an entirely
new concept. Dhoop Tree is a Vastu-based dhoop
product designed in the shape of a tree. Owing to
its unique structure and distinctive identity, this
product stands apart from other bambooless
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Tree. The company believes that owing to its
superior quality, attractive design, and exceptional
fragrances, the product will gain significant
popularity among customers and trade partners
alike.m
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BIG SAFARI DOMINATES

Big Safari enjoys a dominant position in the agarbatti market of
Ahilyanagar (Ahmednagar), Maharashtra, and is the highest-selling
brand in the region. Making this claim, Mr. Girish Prakash Lokhande, head
of Rushikesh Enterprises, said in a conversation with Sugandh India that
he shares a very close family relationship with Hansmukh uncle and
other members of the Thakral family, the owners of Big Safari Agarbatti
Brand. This is the reason why we consider the brands of Big Safari and
RKT Company as our own products.

r. Girish Lokhande said that difficult period, the company improved, I began making payments.
that the biggest proof of stood firmly by my side. To help me The company has always stood with us
our family relationship restart my business, the company through good times and bad. Apart
with the owners of Big continued supplying goods without from Big Safari and RKT, we do not
Safari is that in 2009, interruption. For 7-8 months, they deal with any other agarbatti company.

my house and shop were  neither took nor demanded any

destroyed by fire. During  payment. When my situation NSRRIl R RRIfbompatialss

been engaged in the distribution
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business in Ahilyanagar since
1982, and the third generation of
the family is now involved in this
trade. The agarbatti business was
started during my father’s time.
Earlier, he was engaged in the oil
business. According to him,
Hansmukh uncle and Mr
Ghanshyam had approached my
father with five dozen packets of
RKT agarbatti. At that time, I
was probably not even born. My
father often used to say that this
was where the journey began,
and today we sell between 700
and 800 cartons of agarbatti
every month. In this way, our
family entered the agarbatti trade
through Big Safari itself. Now
my son Rushikesh has also joined
the business.

In response to a question, he said
that Ahilyanagar comprises 14
talukas and we cover the entire
district. Our supply network
extends across a radius of nearly
200 kilometres, and we receive
products directly from the
company. Our complete focus is
on expanding the business of Big
Safari and RKT. Apart from this,
we also handle Parm, Lijjat
Papad and Vastu Kapoor.

Responding to a question from
Sugandh India, he said that Big
Safari’s Green Big %10 pack is
the highest-selling product in the
region. After that, the 50 zipper
pack performs well. Other brands
sell in very limited quantities

here. Nandini from Nashik has a
modest presence. He said that
Big Safari’s jar pack and candy
dhoop are in tremendous
demand. Customers ask for them
by name. Apart from these,
Kesarful and Belaful are also
highly popular.

According to him, the trend of
dhoop and bamboo-less products
started around two years ago, but
even today the market consists of
about 80% agarbatti and only
20% dhoop. He said that the
company’s dry sticks sell very
well. Speaking about wet dhoop,
he said that food stalls and
roadside vendors use it
extensively. We handle Param’s
wet dhoop range. Sambhrani
cups have a decent market here.
Param and Aroma Day from
Aurangabad perform well.
Premium products witness strong
demand during festivals.

In response to another question,
he said that Big Safari’s zipper
packs account for nearly 80% of
the market here, while other
brands share the remaining 20%.
Speaking about the camphor
market, he said that Bhimseni
camphor is in high demand. We
buy loose camphor and sell it
after re-packaging. Around 10-12
kilograms of camphor are sold
daily. According to him, Kelkar
attar sells well in this market,
though I personally do not stock
attars. At our retail counter, seven

“Big Safari enjoys a monopoly across
all product ranges in the local agarbatti
market. Customers purchase products

out of every ten customers
purchase by brand name, and an
average customer buys agarbatti
worth nearly %1,000 per month.
Most people make monthly
purchases. As a result, demand
for 400-gram and 500-gram
jumbo packs has increased
significantly.

Speaking to Sugandh India, he
said that no other brand can
compete with Big Safari in this
market. Around 80% of
customers purchase products
from different ranges of Big
Safari. The company launches
products only after extensive
testing and offers good fragrance,
multiple varieties and affordable
pricing. As a result, competing
companies are unable to match
the same combination of price,
quality and fragrance. This is
why customers prefer the brand.
The company’s research is so
advanced that it launches
products even before the demand
for a new fragrance emerges in
the market.

He said that Big Safari enjoys a
monopoly across all product
ranges in the local agarbatti
market. Customers purchase
products simply by seeing the
Big Safari name. The company
sends sales agents every month.
This helps maintain a strong grip
on the market and also provides
regular feedback on changing
consumer preferences.

In response to a question, he said
that the 10 pouch of Big Safari
contains 30 agarbatti sticks.
Customers are happy to buy it
because it offers good fragrance
at an affordable price. The
company has recently launched
Big Flora-50. It contains 55
grams and 50 brown agarbatti
sticks for Z10. The product is

simply by seeing the Big Safari name.
The company sends sales agents every
month. This helps maintain a strong

receiving an excellent response
from the market.

He further informed that our
vehicles cover all talukas and our
supply network reaches nearly
800 counters. Around 30
distributors purchase products
from us in bulk. He said that
wholesale supply contributes
more to our business than retail
sales.l

grip on the market and also provides
regular feedback on changing consumer
preferences.”
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Ahilyanagar is a Major Supply Hub for Shirdi,
Aurangabad and Nashik: Shripal Shetty

Ahilyanagar in Maharashtra is not only a large market
for agarbatti and dhoop products but also an important
business hub. From here, supplies are sent in large
quantities to Aurangabad, Nashik and Shirdi. Due to the
presence of the Sai Baba Temple, there is substantial
demand for incense products in Shirdi. Speaking to
Sugandh India, Mr. Shripal Jay Kumar Shetty of Anand
Agencies said that Ahilyanagar is a major market for
premium products. Nearly 50% of the market consists of
premium offerings. In response to a question, he said that
in the medium range segment, premium products start
from 100 and a significant volume of premium brands
is supplied to Shirdi. The main reason is that high-quality
products are in great demand there, as tourists from
across the country visit the town and purchase agarbattis
as prasad to distribute among friends and family. For this
reason, people generally prefer premium and good-quality
brands.

esponding to a question from Sugandh
India, Mr Shripal said that his father started
the agarbatti business in 1970. He is known
not only in Ahilyanagar but throughout
Mabharashtra by the name “Mama Ji.”
According to him, in earlier times there
were several well-known brands such as Pradhan, Sona
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Chandi and Rathnam, some of which are still active today.
At present, Anand Agencies holds distributorships for
around 45 to 50 agarbatti companies, including Balaji,
Shreeji, Mysore Deep and Archana. He said that the
agarbatti market in Ahilyanagar remains very strong,
although it has undergone significant changes over

time. The number of local manufacturers has increased
considerably, which is why loose agarbatti now accounts
for nearly 50% of the market. Around 50% of sales within
the city come from loose agarbatti, while branded products
dominate the surrounding areas. He informed that there
are approximately 70 distributors across the district. In
addition, products from his agency, such as Shreeji and
others, are supplied extensively to Beed, Aurangabad and
Nashik districts.

In response to a question, Mr Shripal said that 50
zipper packs are the highest-selling products in the
market. The main reason is that people now prefer to make
purchases for an entire month at one time due to a lack of
time. In terms of fragrance preferences, consumers here
favor strong notes, especially perfume-based fragrances.
Replying to a question about the best-selling products in
Ahilyanagar, he said that Shreeji’s wari and Balaji’s newly
launched product “Triyug” are receiving an excellent
response. Each stick contains three different scents.
Consumers are liking it very much, and it is expected to
become a superhit during the upcoming festive season.
Apart from this, regular products from brands such as
Zed Black and Cycle also record strong sales. He said that
products manufactured by Ahmedabad-based agarbatti
companies are the most popular in this market. These are
followed by products from Bengaluru, Indore and other
cities.

In response to a question, he said that demand for
bamboo-less products has increased significantly, leading
to stronger demand for dhoop, particularly dry sticks. Even
so0, agarbatti still accounts for 60-65% of the market, while
dhoop products contribute 35-40%. According to him,
dhoop sales vary depending on the season. For example,
dry sticks sell more during the rainy season, while wet
dhoop performs better during dry weather. In the wet
dhoop category, Zed Black’s Manthan is the most popular
product. Apart from this, products from Vijay and Pandit Ji
Agarbatti also record good sales. He said that demand for
Sambrani cups is highest during festivals. In the Chandan
Tika category, Nagpur-based Safal and Pune-based
Manohar are popular products. In the camphor segment,
products from Bhimseni, Kolhapur based OK, Mangalam
and several brands from Sangli and Mumbai enjoy good
sales. He added that Kelkar is the leading attar brand in
his business. Apart from this, Aerochem products are also
visible in the market.

In response to a question, he said that 4 to 5 out of every
10 customers purchase products by brand name, and an
average customer spends around 3250 per month. Premium
products generally start at an MRP of 2100, and beyond
that there is virtually no upper limit.H
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Strong Market for ¥50-100 Products
in Ahllvanagar I(antllal Kothari

Nav Champa Agencies has been engaged in the agarbatti and
dhoop business in Ahilyanagar for several decades. Mr. Kantilal
Kothari, head of the firm, told Sugandh India that agarbatti and
dhoop products with an MRP of ¥50 and ¥100 have the largest
market here. Packs priced at ¥10 and ¥20 sell in comparatively
lower quantities. He said that the main reason is that a ¥10 pack
contains only 10 agarbatti sticks, which requires customers to
return for another purchase within 2-4 days. Therefore, people
have increasingly shifted towards buying ¥50 zipper packs.
Responding to a question about consumer preferences, he said
that all types of fragrances perform well in this market.
Customers particularly prefer fruity notes, Champa, Mogra and
fancy fragrances.

peaking to Sugandh India,
Mr Kantilal said that his
father started this business
in Ahilyanagar. In 1987, he
was engaged in the food
products business, but
later focused entirely on agarbatti
distribution. The business began
by purchasing products from local
markets in Pune and Ahilyanagar
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and reselling them. As the business
expanded, distributorships were
acquired. The first agency was
secured in 1990 for Nandini.
Today, apart from Nandini, they
hold agencies for Sachde, Pune-
based Real Fragrance, Srinivas
Sugandhalaya (Satya), Aloukik,
Amrita, Utsav, Somnath, Nishan,
Mansi, Jain Products Ratlam and

SUGANDH INDIA JULY-2026

Jayant Agarbatti, along with 30-35
companies in total.

Mr Kantilal informed that he
oversees business across the
entire Ahmednagar district and
serves more than one thousand
wholesale customers. According to
him, wet and dry dhoop account
for 30-35% of the market, while
agarbatti still contributes 65-70%
of sales. Through their retail and
wholesale counters, brands such
as Nandini, Amrutha, Alaukik,
Utsav, Real, Satya, Somnath, Big
Safari and Zed Black record strong
sales. In the premium wet dhoop
segment, Real’s 350 product is
particularly popular. Nishan also
enjoys good demand. He added
that in the Sambrani cup category,
Satya, Nishan, Nikhil and Cycle’s
Naivedya products registered
strong sales.

Responding to a question regarding
the popularity of Chandan Tika
products, he said that Krishna
Murari and Nashik-based Mauli
perform well in his market.
Speaking about the camphor
category, he said that loose
camphor has a larger market share.
However, in the branded segment,
products from 333, Mangalam

and Nandini, along with several
brands from Nashik and Sangli,

are sold through his retail counter.
In response to a question, he said
that 3-4 out of every 10 customers
purchase products by brand name.
Most customers buy products
based on our recommendation and
trust. Their primary expectation

is that the product should offer
good quality. He further stated that
an average customer purchases
products worth around 100 per
month, although there is virtually
no spending limit among buyers
of premium products. This is an
excellent market for high-quality
agarbatti products.®
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Navchampa Sugandhalayais a
Big Name in the Ahilyanagar Market

esponding to a question
from Sugandh India, Mr
Paras said that the 350
zipper pack is the highest-
selling format in
Ahilyanagar, with an MRP ranging
between 370 and %80. Oswal Traders’
Miracle and S. Oswal Aroma’s G-1 are
premium products and are among the
most in-demand offerings in the market.
Replying to a question regarding
fragrance and brand preferences, he said
that the products he recommends to
customers generally perform very well.
Customers trust his judgment so much
that they often purchase products based
solely on his recommendation.
Therefore, there is no particular
fragrance trend in the market;
consumers simply want a good product.
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In response to another question, he said
that Karnataka Fragrances and Zed
Black are the highest-selling brands in
the region. Apart from these, Oswal,
Big Bell and Mangalam Kapoor also
enjoy strong demand.

Speaking to Sugandh India, he said that
agarbatti still accounts for nearly 80%
of the market, while the remaining 20%
consists of dhoop, wet dhoop and dry
sticks. In the wet dhoop category, Zed
Black’s Manthan pouch and Big Bell’s
premium product enjoy strong demand.
Apart from these, Denim also has a
substantial market presence.
Responding to a question about the
Sambrani cup segment, he said that
products from Big Bell, Karnataka
Fragrances, Zed Black and Manohar are

Navchampa Sugandhalaya is a
well-known name in the agarbatti
market of Ahilyanagar.In a
conversation with Sugandh India,
Mr. Paras Kothari said that his
father started the agarbatti
business around 35 years ago. At
present, his firm holds agencies for
nearly 50 companies, including
Oswal, Kalyani, Big Bell, Zed Black,
Vaishnavi Agarbatti Sagar, RKT
Nagpur, Anubhav Incense,
Karnataka Fragrances, Denim,
Manohar Sugandhi, Mitra’s Loban
Chintamani, Addition Attar,
Mangalam Kapoor, Gayatri and
Rajkala Kapoor. According to him,
the company’s supply network
operates across Ahilyanagar
through nearly 800 counters and
700-800 sub-distributors. In
response to a question, he said that
the agarbatti market here is very
strong, and since the famous Sai
Temple of Shirdi is located in the
same district, products related to
worship, agarbatti and dhoop enjoy
significant demand.

popular in the region. Karnataka
Fragrances’ White Kasturi, Bakhoor,
Blue Musk and Firdaus fragrances are
particularly in demand. Products from
Manohar and Dev Darshan also record
strong sales. In the camphor category,
both loose and pouch-packed products
are in demand. Rajkala and Mangalam
enjoy the highest demand. Loose
camphor is also mostly sold after being
packed in pouches and jars. He said that
there is a market for loose agarbatti as
well, although he stocks it only in
limited quantities. In the attar category,
D. Shankar’s Rose Attar from Mumbai
is quite popular and is available with
most retailers. In conclusion, he said
that his business caters to both retail and
wholesale customers.H
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M.S. EAN? over 30 countries, range of industries, packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2™ Floor, Habib Complex, Bharat Magar, New Delhi-110065
Factory: Matrapur Pattl, Tirwa Road, Kannauj-209725 (UR)
Mob: +81 95995948608 |  Emaill: Samran1012@gmail.com
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A LINE OF SUSTAINABLE SOLVENT PERFORMANCE, SAFETY, ENVIRONMENTAL
RESPONSIBILITY & ECONOMIC VIABILITY

iﬂln'l-lﬂl

AUGEORR is a line of innovative solvent made from renewable sources focused on sustainability and high performance
& presents excellent solubilization power, adequate evaporation rate, low odor & is VOC compliant with CARB &

EPA legislation, which are key to achieve sustainable formulation. AUGEOR has features that enable its application as
a carrier and/or diluent for fragrances, reinforcing the odor and extending the air fresheners fragrance.

AUGEOQR applications :

Fragrance diluent & carrier

Air freshners

Reed diffusers

Scented Candles & Candle art

Mechanical & Aerosol Sprays

Incense Fragrances

Need-based accords & formulation support available on demand

AUGEOQR Sustainable Benefits & Differentials :

Glycerin-based eco-friendly organic solvent made in Brazil

A competitive alternative to petrochemical-based raw materials

Safer for the environment & human health, No flammable label

EPA " Safer Choice " Certified Fragrance enhancement due to low odor
Compliant with VOC legislation *

Solubility Power - Fully miscible in Water & Oils

Low carbon footprint & HSE profile improvement

Environmental friendly product 3
Safe for humans (OECD Guidelines and Commission Regulation (EC) No. 440/2008 *<
No Cosmetic allergens (Annex III, 76 /768 /EEC, Directive 2003 /15 /EC of the European Parliament)

No Substances listed at California Proposition 65 & Not classified as CMR substance (Annex VI to European Regulation
No.1272/2008)

Aligned with the axis of sustainability performance safety & value

*CARB & EPA

AUGEO users worldwide :

H Aspa VWamart:: TESCO Sainsburys K

pun?mSeam VAAA KOHLS FredMeyer BIS:

B MIGROS Durlington JO-AANN ROSS S west elm

103 years of distribution experience
ICIS Global Top 300 Chemical distributors 2024 : SKIL Global rank 265
ICIS Asia Pacific Top 100 Chemical distributors 2024 : SKIL Asia Pacific rank 59

S. KUSHALCHAND INTERNATIONAL PVT. LTD.
G 1601, Lotus Corporate Park, Opp. WEH, Goregaon (E) , Mumbai400063
ashwingokarn@skushalchand.com ; info@skushalchand.com
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INDIA’S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products

Nandifi
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") Natural product (¥) Trusted Company
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Made from Notural Aromatic resin Mon = Synthetic

Mfg. & Exported by :

NILIMA HERBS PVT.LTD.

For Trade Enquiry
(£) +9193 34 315252 | +9187 89 377137

or mail us at [~ nilima.2014a@gmail.com

Harni Chak, Anishabad, Patna - 800 002 (BIHAR)
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Fragrance Of Virtue Pvt. Ltd."/

C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E}), Mumbai- 400037
Tel no: +91 9899881184

1!

www.fragranceofvirtue.com

BAMBOOLES
INCENSE

Welcome to Fragrance of Virtue, whera wa =
speciatize In enginoering a wide range of T FRAG H ‘Hm
bncerrs:a- products, including Agarbatt], Dhoop Sticks, WLl 0T TR
Dhoop Cone & Havan Cups, Natural Resins, Dhuna o e
powder, Camphor & puja-related items,
Qur carefully crafted incense is designed for use
in puja riteals, meditation, healing, aromatherapy
and ereating a fragrant environment. Fragrance
af Virtue is built on Singapuraship’s legacy of
quality and expertise since 1961
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Order now on: Website:
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Product Characteristics: Our Commitment:
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SINGAPURASHIP PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS &
EXPORTERS OF HIGH QUALITY PURE
RAW MATERIAL & FINISHED GOODS FOR
INCENSE INDUSTRY WITH MORE THAN
1000+ CLIENTS

S
SINGAPURASHIP®
SINCE 1961

Damar Batu Gum Damar Gum copal

]
® <3 ".

Ral Superfine Ral Kani Gum Benzoin

m @ %- 4
2 |

Framiz Leizan P
-

Raw Incense DEP Premix

We specialise in WHITE LABELLING, FMCG
PACKAGING for various brands & exporters

e +91 9920120171 esales@singapuraship.com

C 350, AHWC Complex, Vidya Alankar College Road, Wadala East, Mumbai- 400037
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.A. Baig

i, Agarbatti Gruhaudyog
W Manufacturer Of Agarbatti & Dhoop
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NATURAL CHANDAN L

"I'i=' o,

Special In Natural Loban & Natural Guggal Agarbatti

Natural Tulsi Pooja

| LOBAN DHOOP J
Natural Guggal Natural Kesar Chandan
Natural Kapoor T Natural Floora
I vl I
{ .. | “ I\ | f 'I.F _.
|.IF =n A o '\-.\. L
Natural Mastani N Natural Gulab
- Natural Loban  Natural Guggal -

Natural Kasturi Natural Rangoli Natural Lavendor

CUSTOMER CARE : OFFICE ADDRESS : 132, NEAR CHAR NAL, RAM SUBER BABA NAGAR, KAVRAPETH,

AFZALBAIG :© 9822366263 | NAGPUR-440 012 (MAHARASTHRA)
SUFIYAN BAIG : © 9881410804 | 1) FACTORY ADDRESS : PLOT NO. 586/D/785/A DHAMMADEEP NAGAR, NAGPUR - 440026

Email : mabaigagarbatti@gmail.com 2) FACTORY ADDRESS : PLOT NO. 54, OPP KALAMNA, GAOKALAMNA ROAD, NAGPUR - 440026
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Serving Tndustry Scnce 1 549

SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN 1SO 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110006 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47095228
BRANCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053297 ® K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
® 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641
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WE ARE SPECIALISTIN HHWﬁH_,SAMGRI

o

Hawan >
Samagri / - &

GAYATRI

Ll i, ;'-;r .................
Ty __,_;‘ lllllllllllllllll

SO AVAILABLE SIZE PACKAGE
== 5 KG, 20KG, 40K6

" (Minimum Order Quantity)

500KG

3rall aporgen & mgl% ¥t fom wow aY © 8840393169

MANUFACTURED & MARKETED BY CONTACT

RATHORE PRODUCTS SURENDRA RATHORE : 9044500967
ADDRESS: BIBI CHIMIN, KANNAUJ (U.P) 209725 DIVYANSH RATHORE : 8840393169
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Mehkega MP, e a5
Mehkega Indore Eﬁuﬂﬂhﬁlﬁ
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FIRST TIME IN INDORE

Agarbatti and Perfume
— Expoin MP ———

BOOK YOUR STALL TODAY!

© +91 9711766786
+91 7838312431

9TH & 10TH JANUARY 2027 |
LABHGANGA CONVENTION CENTRE | INDORE
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