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and Olfactory Experience since 1983

S A C H E E® Crafting the finest Fragrances, Flavours
g

ance Solution
‘<
ome Care .,
d Hygiene
Products.

Sachee Fragrances develops fragrance F
solutions specially engineered for home

o
care and hygiene formulations, ensuring
excellent performance with a pleasant,
-
‘s

long-lasting sensory experience.

Floor Cleaners
Dishwashing Liquids
Liquid Soaps

Toilet Cleaners :
Cleaning Liquids W

SACHEE FRAGRANCES & CHEMICALS LTD.

D-11 & D-12, Sector 2, Noida - 201301 T: (0120) 2536111 | 2536222
E: sales@sacheefragrances.com W: www.sacheefragrance
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Mastana

Premium Masala Incense Sticks

'L Deewana

Premium Masala Incense Sticks

Mfg. & Mktd. By:

Sy, R.P. FRAGRANCE
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e Customer Care No.: +91 96280 78000 | Email : info@radiofragrance.com

_RADIO BRAN.

Website : www.radiofragrance.com | Kannauj-209725 (U.P.) India
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Ocean’s Deep Printers®

FOR FAST & ACCURATE PRINTING

‘We Make Great Impressions!
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LUXURY BOXES | FOLDING CARTONS | CORRUGATED CARTONS | CANISTER TUBE PACKAGING
PAPER BAGS | FLEXIBLE PACKAGING | PET BOTTLES | STICKERS | LABELS | CATALOGUE
BROCHURE | HANG TAGS | STATIONARY PRINTING | GLASS BOTTLES

C-1, Chinaibaug Estate, Nr. Union Bank, Nr. Torrent Power, Dudheshwar, Ahmedabad - 380004. (Gujarat) INDIA.

Email: desigh@oceansdeepprinters.com, info@oceansdeepprinters
Customer Care: +91 75758 00978 | SHRIPAL R. PATEL: +91 93270 08607, +91 92652 68451
VRUND S. PATEL: +91 99797 46422 | SHUBH S. PATEL: +91 82384 91327
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TM Manufactured by & Consumer Care Address

JYOTI PRODUCTS FOR TRADE INQUIRY
1to 5, Shreeji Industrial Estate,

GIDC, Chhatral (N.Gujarat) - 382729. India +09163 57 11 99 99
¥ info@jyotiproducts.com +9198 24 55 03 61

& www.jyotiproducts.com
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TM Manufactured by & Consumer Care Address
JYOTI PRODUCTS FOR TRADE INQUIRY
+9163 57 11 9999

1to 5, Shreeji Industrial Estate,
+9198 24 55 03 61

GIDC, Chhatral (N.Gujarat) - 382729. India
info@jyotiproducts.com
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Premium Incense Sticks

J B PRODUCTS

Plot No. 9, Ubkhal G.1.D.C., Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 893288 66755 info@jbgujurat.com www.jbpgujarat.com



GROW WITH CHARU

Premium Incense Sticks

CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th 'E’ Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : | Email : info@charuincense.com
91 80 41222660 Web : www.charuincense.com
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Distributor Enquiries Welcome

Hari Darshan Sevashram Pvt. Ltd.
For Trade Enquiry: 9891089000 | admin@haridarshan.com
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New Launching

Premium Incense Sticks
MUSK

MELQN

NET WT.: 110G. MRP:70.00

NISHAN

Inzpiring Divine Fragrance

Mfrs & Mktd By :

Bhagat Nishan Products Pvt. Ltd.
Ahmedabad 382 330. Gujarat, INDIA.

For TRADE Inquiry +91 84019 33418

www.nishanproducts.com



Balancing Costs with Market
Expectations

s the agarbatti industry prepares for the
Al:pcoming festive season, the market outlook
emains positive. Demand for agarbatti and other
religious products continues to remain strong across
the country, reaffirming their importance in millions of
households. However, behind this encouraging demand
lies a challenge that almost every manufacturer is facing
today—rising production costs and shrinking margins.

The cost of fragrances, essential oils, raw materials,
packaging, printing, labour and logistics has been
increasing steadily over time. The recent Middle East
conflict further accelerated this trend, leading to a
sharp rise in logistics and input costs. Recognising
these challenges, ATAMA had earlier recommended
an industry-wide price revision to help manufacturers
maintain quality and ensure long-term business
sustainability. While some leading brands have
implemented revised prices, many manufacturers are
still finding it difficult to secure wider market acceptance.

Tomanage these challenges, amajority of companies have
followed the familiar industry practice of maintaining
existing price points while reducing product quantity. At
the same time, festive trade schemes and promotional
offers continue to be an essential part of the business
during the festival season, despite the increasing
pressure on costs and margins. Together, these realities
have made it increasingly difficult for manufacturers
to balance competitiveness with profitability.

The encouraging aspect is that consumer demand
itself has remained healthy across different price
segments. This suggests that the industry’s biggest
challenge today is not creating demand, but
managing rising costs while continuing to deliver
quality products at prices the market can accept.

As the industry enters its busiest season, every
stakeholder has a role to play in supporting sustainable
growth. Healthy competition will always remain
important, but so will mutual understanding of the
challenges facing the industry. By focusing on quality,
innovation and responsible business practices, the
Indian agarbatti industry can continue to grow stronger
while meeting the expectations of both the market and
the consumer. B
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Premium WHITE Incense Sticks™
Standy Zipper Pack NetWt.: 110g -

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. : 400g.
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FIVE IN ONE
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Manufactured & Marketed By :

Je$a]® JESAL PRODUCTS PVT. LTD.

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
PRODUCTS PVT. LTD. Phone : +91 94260 02055 / +91 96014 18711
www.jesalproducts.com Customer Care No.: +91 88495 08118 | E-mail : jesalproducts@gmail.com



GOVINDAM

SINCE - 2015

BULK PERFUME
OILS & ATTAR
MANUFACTURING
& TRADING
(INDUSTRIAL
PACK SIZE)
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ESSENTIAL
OILS &
CARRIER OILS
MANUFACTURING

PRIVATE _ S
LABEL _, ¥ -
PERFUME & [l e B -SSR o "
MANUFACTURING e
-

REGISTERED rAcILITV

1ISO 9001:2015, WHO-GMP, HALAL, ORGANIC CERTIFIED MANUFACTURER OF ESSENTIAL OILS, HYDROSOLS, CARRIER OILS,
NATURAL AND AYURVEDIC PERSONAL CARE PRODUCTS, PERFUMES AND FINE FRAGRANCES

Head Office: Govindam House, 127/439, W1 Saket Nagar, Kanpur 208014 (Uttar Pradesh) INDIA
EMAIL : info@goodnessofnature.in Website : www.goodnessofnature.in Phone: +91-8808044448, +91-8808055558
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Binndi

Timeless Tzoditions

JTIHAS

Premium Incense Sticks

Brand Owned By : Manufoctured by & Consumer Care Address :

BINNDI INCENSE BINDU INCENSE CRAFT LLP

Mo, 2, 4th Floor, Bindu Galaxy, 1st Main Road, Sy. No. 160, Kumbalgodu village, Kengeri Hobli,
Rajafinogar Industrial Town, West of chord Rood, Chickallur Road, Off Mysore Road,

Bangalore B60010 Kornataka, INDIA, Bangalore, South Taluk - 560 074 - Karnataka, INDIA

+91 8095 007 888 | B2 sales@binndi.com | & www.binndi.com
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OUR GOAL IS TO TAKE “GRAH SHANTI”
TO EVERY HOUSEHOLD: BHUSHAN KAKKAR

JB PRODUCTS: KNOWN FOR ITS DISTINCTIVE &
UNIQUE FRAGRANCES

FFDC: SHAPING THE FUTURE OF THE FRAGRANCE
INDUSTRY

SINGAPURASHIP: CRAFTING THE FUTURE OF THE
INDUSTRY THROUGH INNOVATION, QUALITY &
SUSTAINABILITY

KOREGAON AWAITS FESTIVE REVIVAL
AS AGARBATTI MARKET REMAINS SLOW
PARAG MEHTA

THAKRAL GROUP PRODUCTS THRIVE ON QUALITY;
SAY: RAJENDRA MEHTA

BRAND NEWS
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For More Details

Mohd. Shakir (€) +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com
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No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care: +71 85888 08914  Email: sales@balajiincense.com:  Visit us: wwiibalajiincense.com
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Our Goal is to Take “Grah Shanti”
to Every Household: Bhushan Kakkar

ANUPAM KHER to Elevate Grah Shanti’s Brand Presence

Grah Shanti Dhoop Agarbatti is rapidly gaining popularity across North India. The company has recently
appointed renowned actor Anupam Kher as its brand ambassador with the aim of taking “Grah Shanti” to
every household. Known for its quality, attractive packaging and affordable pricing, the brand has become
highly popular in Delhi, Uttar Pradesh, Madhya Pradesh, Haryana, Punjab and Jammu & Kashmir.

he company has recently started
supplies in Bihar and has also
established a depot in Patna.
Similarly, it has opened another
depot in Kanpur to strengthen
supplies across North India. In an
exclusive interaction with Sugandh
India, Mr. Bhushan Kakkar, owner
of Grah Shanti Dhoop and Agarbatti
under Bhushan Enterprise, said that
a major turning point brought him remarkable success
in the incense stick and dhoop industry. He shared that
he has been associated with the agarbatti industry since
1995 and began his journey with the production of raw
wet dhoop. He supplied wet dhoop to several agarbatti
manufacturers, but there came a time when he moved
beyond raw dhoop production and established himself as a
brand owner.

Mr. Bhushan Kakkar told Sugandh India that in 2016,
the owner of an agarbatti company offered him the
opportunity to take over the business. At that time, the
company’s sales were only around ¥7-8 lakh. It had a
large inventory of raw materials and finished products,
but everything was based on outdated fragrances, old
technology and obsolete packaging. “We shut the company
for six months because although we were experts in raw
dhoop production, we had very little understanding
of agarbatti packaging,” he recalled. Finally, in January
2017, they restarted the company. However, since almost
everything was outdated, even after tremendous effort
they could increase its sales only to around 20 lakh by
2020. He further said that during the COVID-19 pandemic,
when business remained completely shut for several
months, they re-evaluated their entire strategy, spoke
to people across the industry and carried out extensive
research. After that, they rebuilt everything from scratch
and appointed film actress Mahima Chaudhry as the brand
ambassador and later Govinda.

Mr. Kakkar further told Sugandh
India that another major turning
point behind launching their own
incense and dhoop brand was
their raw dhoop supply business.
Whenever a new company started
from scratch, purchased material
from them and gradually reached
sales of 40, 50 or even 100 tonnes,
it would eventually install its
own machinery and begin
manufacturing raw dhoop. As
aresult, they would once
again find themselves
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back at square one. Their machines, production unit and
workforce would remain underutilized. This prompted
them to introduce their own brand in the market, as a
brand is something customers do not abandon easily.
Grah Shanti’s popularity is driven by its quality, packaging
and competitive pricing, but the company also focused
heavily on brand promotion. “Whenever we visited the
market with Grah Shanti products, distributors and
retailers would start showing us other brands because
they had never even heard of Grah Shanti,” he said.

That is why, after Mahima Chaudhry and Govinda, the
company has now appointed Anupam Kher as its brand
ambassador.

Mr. Kakkar said that quality and packaging alone
are not enough to build a successful brand. To take any
product to the market and ultimately to consumers,
people must first become aware of it. That is why the
company started advertising on television, FM radio and
in newspapers. Speaking about marketing schemes, he
said there is a long-standing market practice whereby
dealers and distributors begin lifting stock from July 1, as
nearly 95% of agarbatti companies announce promotional
schemes during July. Therefore, every company has to
offer schemes to remain competitive. Explaining the
decision to appoint Anupam Kher as brand ambassador,
he said they chose him because of his clean image and
his popularity among people of all age groups across




the country. In addition,

he enjoys a strong family-
oriented and religious image,
which also strengthens the
brand’s identity. He added

that products from the incense
industry are primarily used for
religious rituals and worship,
and this association has worked
in the company’s favour.

Speaking about the
challenges of supplying
raw materials to companies
through job work while
simultaneously building their
own brand, Mr. Kakkar said
they are gradually reducing
their raw dhoop supply
business because demand
for their own brand has
been growing steadily. He
explained that manufacturing wet dhoop is a difficult
and challenging task, but they have over 30 years of
experience in it, as that is where their business journey
began. Today, many manufacturers prepare dhoop using
areca nut, almond, sandalwood and kassa powder, but
the quality of a good dhoop product ultimately depends
on the quality of its raw materials. He added that around
80-90% of the manufacturing process remains similar
across the industry, while the remaining 10-20% reflects
each company’s own expertise and experience. Their long-
standing experience, he said, enables them to produce
dhoop of superior quality compared to many other
products available in the market.

When asked which Grah Shanti products perform best
in the market, he said that agarbatti, dhoop, dry sticks and
cones across the 10, 220, 350 and 100 price segments
all enjoy strong demand. Some brands offer 200 grams
at 50, while others provide only 100 grams, depending
on the quality. Grah Shanti also offers products in 200-
gram and 100-gram packs at 50, as well as 400-gram
packs at %100. Their objective is to ensure that a middle-
class family can meet its monthly incense requirements
within a budget of 350 to %100. He further stated that
the company’s flagship products are 3 in 1, Ramlala and
Grah Shanti Gold. These products are available across
agarbatti, wet dhoop, bamboo-less incense, dry dhoop
and cone segments. The 3 in 1 range comes in orange
packaging and is popularly
known in the market as

the Bhagwa Colour or Yogi
Colour agarbatti. He added
that the Ramlala product
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Left to Right: Mr Bhavya Kakkar, Mr Bhushan Kakkar and Mr Lakshya Kakkar

comes in blue packaging, is completely unique and has
also been patented. Speaking about the future of the
agarbatti industry, Mr. Kakkar said it is a rapidly growing
business, which is why both his sons, Bhavya Kakkar and
Lakshya Kakkar, have now joined him in the company.
His elder son, Bhavya, looks after marketing, production
and perfume development. Although he joined the
business only seven to eight months ago, operations
have improved considerably. “Our biggest challenge was
that we could never keep pace with market demand in
terms of production. Since he took charge, we have been
maintaining advance production levels,” he said. The
company has also introduced several new initiatives in
automation and fragrance development. Similarly, his
younger son, Lakshya, manages the depot operations and
has significantly improved the company’s supply system.
Through the Patna and Kanpur depots, he ensures that
orders from the market are supplied within two to three
days of receiving demand. Speaking about future plans,
Mr. Kakkar said their goal is to reach
every household and ensure that
Grah Shanti becomes a part of
every home. To achieve this,

the company will continue
strengthening its supply
network, maintaining high
standards of packaging and
superior product quality, while
introducing new fragrance-
based products to the

market. B
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Address : E mail : info@forestfragrance.com
#24, Gangadhar nagar, Srd main. sarakki gate,  Cystomer care no : +91 6362547943, +91 8026712538
Kanokopura main read, Banashankarj, _

Website : www.forestfragrance.com
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JB PRODUCTS: KNOWN FORITS
DISTINCTIVE & UNIQUE FRAGRANCES

JB Products, one of Gujarat’s lead-

ing manufacturers of incense sticks,
dhoop, dry sticks and sambrani cups,
has earned recognition across sev-
eral states over the past decade for
manufacturing premium-quality prod-
ucts. One of the company’s biggest
strengths is its ability to offer prod-
ucts ranging from ¥5 MRP to premium
offerings priced in the hundreds of
rupees. In an exclusive interaction with
Sugandh India, the company’s Director,
Mr. Sumit Patel, said that they entered
the incense stick and dhoop manu-
facturing industry in 2013, and since
then their products have become the
most popular in Gujarat. Apart from
this, their premium products have
established a strong presence in Maha-
rashtra, Karnataka, Rajasthan, Madhya
Pradesh, Chhattisgarh, Punjab, Haryana
and Delhi. The company has also ex-
panded its reach to West Bengal, Bihar,
Jharkhand, Uttar Pradesh, Himachal
Pradesh, and recently, the Hyderabad
market.

-

“Autograph” Premium Agarbatti Zipper Pack
Launched for the Festive Season

mong JB’s product portfolio, Rose Oudh, Rang Birangi and Zevar are the most popular
brands. Speaking about new product launches, Mr. Patel revealed that the company will
soon introduce a new product called Autograph in a zipper pack. It is a premium-quality
incense stick featuring a fragrance completely different from the perfumes currently
available in the market. He added that trial launches in selected markets across Gujarat
received an excellent response. The zipper pack also contains a higher number of incense
sticks. He further said that JB Products is already well known for its distinctive and unigque fragrances. At
present, the company offers more than 180 products, including incense sticks, dhoop, sambrani cups, dry sticks,
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cones and other pooja-related
products. The portfolio covers
everything from economy to
premium ranges, with products
priced from X5 to ¥500 and even
above. Responding to a question,
he said that although the %5
segment has become very
limited, it still has customers in
many remote rural areas and
economically weaker urban
markets. Therefore, the company
continues to maintain its
presence in that segment.

When asked by Sugandh India
about the company’s latest
developments, Mr. Patel shared
that JB Products is preparing to
introduce its Rang Birangi brand
in a 19-inch box pack, which is
witnessing strong market
demand. The company also
manufactures 5-foot incense
sticks in various fragrances. He
explained that these are generally
produced during the festive
season to meet specific customer
demand, as not every retailer
stocks 5-foot incense sticks.
Therefore, production is planned
according to market demand.
These products are offered in
different fragrances because
fragrance preferences vary from
one market to another. Replying
to another question, he said that
the incense industry continues to
grow steadily. While there are
seasonal fluctuations, the market
is expected to gain momentum
with the arrival of the festive
season.

Replying to a question about the
different fragrance preferences
across markets ranging from
Gujarat and Maharashtra to
Madhya Pradesh, Punjab, Delhi
and Haryana, Mr. Patel said that
all of the company’s products
perform well in every state
because customers appreciate
quality products. This is why the
company supplies its complete
product portfolio across all these
markets, and every product
enjoys acceptance. He further
said that JB Products does not
currently export directly,
although several traders are
already exporting its products.
Export remains a future
objective, but before that the
company is strengthening its
supply network across the
remaining states of India so that
JB Products can emerge as a true
pan-India brand. Responding to a

question regarding rising prices
in the market, Mr. Patel said that
the industry is actively discussing
the issue. “Let us see what other
companies decide, but one thing
is certain—we will never
compromise on quality. Prices
may increase gradually in line
with inflation.”

Mr. Sumit Patel also told
Sugandh India that 15-20 years
ago the incense industry was
dominated by a handful of large
companies, but the situation has
changed significantly today. The
market now offers opportunities
for small, medium and large
manufacturers as well as their
brands. The biggest reason, he
said, is that the market rewards
whoever delivers better quality.
He explained that when
customers purchase the
company’s 350 box or zipper
pack products, they receive
quality that exceeds their
expectations, making them feel
they have received complete
value for money. Speaking about
the challenges faced by the
incense industry, he said that
every business has its own issues.
In the incense sector too, quality,
price competition, margins and
credit remain major challenges.
The company has successfully
managed the balance between
pricing and quality. Likewise, it
has also established a clear credit
policy, under which products are
supplied and payments are
collected in a disciplined
manner.®
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FFDC: Shaping the Future of
the Fragrance Industry
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“Kannauj is not merely a place where attars are made; it is a confluence of
a fragrance culture that spans thousands of years and modern science.”

henever
natural
perfumes
and
attars are
discussed,
Kannauj
is the
first name that comes to mind.
Preserving its unique attar-
making tradition for nearly five
and a half thousand years, the city
continues to be recognised as one
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of the world’s most distinguished
fragrance hubs. Alongside Grasse
(France), Kannauj is counted
among the rare cities where
fragrance is not merely an industry
but an integral part of its culture
and heritage. For the past three
decades, the Fragrance & Flavour
Development Centre (FFDC),
Kannauj, has played a pivotal role
in blending this rich legacy with
modern science and research.
Established in 1991, the institute

— Shakti Vinay Shukla

has today emerged as a leading
centre for research, training,
technical support, and quality
development for the fragrance and
flavour industry. In an exclusive
interaction with Sugandh India,
FFDC Principal Director Mr. Shakti
Vinay Shukla shared his insights
on Kannauj’s historic legacy,

the vision behind the institute’s
establishment, the challenges
facing the industry, and the future
of India’s fragrance sector.




Kannauj's Identity: A
Confluence of Tradition,
Heritage and Science

Speaking about Kannauj’s

unique identity, Mr. Shukla said,
“Kannauj’s greatest strength lies in
its traditional attar-making process.
Distillation is practised in many
parts of the world, but the way
distillation and blending take place
simultaneously through Kannauj’s
traditional deg-bhapka system
cannot be found anywhere else.
That is our greatest identity.”

According to Mr. Shukla, Kannauj
is renowned not merely because
attars are produced here, but
because the very process of making
them is a living heritage. In the
traditional deg-bhapka technique,
the fragrance of natural flowers is
carefully absorbed into sandalwood
oil through a meticulous distillation
process. This is why products such
as Mitti Attar, Hina, Shamama,
Choya Nakh, and several other
traditional attars are appreciated
worldwide for their natural depth,
richness, and remarkable longevity.

Explaining the uniqueness of this
traditional method, Mr. Shukla
offered an interesting analogy. He
remarked that just as food cooked
in a traditional clay pot possesses a
distinct taste that modern cooking
equipment cannot replicate, the
natural aroma and depth achieved
through the deg-bhapka system
cannot be fully recreated by
modern production techniques.

In his view, the future does not lie
in abandoning tradition, but in
strengthening it further through
the application of modern science.

Kannauj's Economy and the
Role of ODOP

Speaking about the present state
of Kannauj’s fragrance industry,
Mr. Shukla said that it is this very
uniqueness that distinguishes
Kannauj from other fragrance
centres around the world. Even
today, nearly 30,000 to 35,000
people are directly or indirectly
associated with the industry. The
livelihoods of thousands depend on
flower cultivation, aromatic plant

production, essential oil extraction,
packaging, trade, transportation,
and several allied businesses.

He pointed out that this was
one of the key reasons why the
Government of Uttar Pradesh
included Attar under its One
District One Product (ODOP)
initiative and later extended
the scheme to the incense stick
industry as well. According to
him, the initiative is not merely a
government programme but an
important step towards giving
Kannauj’s traditional fragrance
heritage a stronger identity and
wider market access.

FFDC's Establishment:
Bridging Research and
Industry

Speaking about the vision behind
the establishment of FFDC, Mr.
Shukla explained that the institute
was conceived not merely as a
research centre, but as a bridge
between scientific research and
industry.

“We realised that the technologies
being developed in universities

and research laboratories were not
reaching the industry in time. FFDC
was established to bridge this gap
and create a strong link between
research and industry.”

To realise this vision, the
Government of Uttar Pradesh,

the Government of India, and

the United Nations Industrial
Development Organization
(UNIDO) came together. The

state government provided

land and infrastructure, the
central government extended
administrative and financial
support, while UNIDO contributed
technical expertise. According

to Mr. Shukla, this tripartite
collaboration has enabled FFDC to
evolve into one of India’s foremost
institutions for research, technical
support, training, and quality
development for the fragrance and
flavour industry.

From Farmers to Industry:
FFDC's Scientific Role

Speaking about the scientific
development of farmers and
aromatic crops, Mr. Shukla
explained that FFDC’s work is not
confined to laboratories; its real
journey begins in the fields. The
institute strives to guide farmers in
selecting the most suitable aromatic
crops and varieties for achieving
better yields and producing high-
quality essential oils.

Citing an example, he pointed out
that although there are more than
2,000 varieties of roses, only a select
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few are suitable for producing
premium-quality rose oil or attar.
Likewise, FFDC provides technical
support at every stage—from the
scientific cultivation of lemongrass,
vetiver, citronella, sandalwood,
patchouli, and other aromatic
plants to plant selection, essential
oil extraction, and quality testing.

He emphasised that if farmers are
provided with the right planting
material, scientific cultivation
techniques, and accurate market
information, India can play a far
more influential role in the global
fragrance industry. According

to him, this vision forms the
foundation of every FFDC project,
training programme, and technical
initiative.

FFDC's Role in Standardization
and Global Quality Standards

Speaking about FFDC’s role in
standardization, Mr. Shakti Vinay
Shukla said that the institute is not
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limited to research and training
alone but also makes significant
contributions to the development
of quality standards in the country.
FFDC has played a noteworthy role
in formulating Indian standards for
the incense industry.

He explained that, based

on research carried out in
collaboration with the Khadi and
Village Industries Commission
(KVIQC), several technical standards
for incense stick manufacturing
have been developed, which today
serve as guiding benchmarks for the
industry.

FFDC has also presented several
important scientific studies
relating to International Fragrance
Association (IFRA) standards.
These studies established that
certain international restrictions
require re-evaluation in the context
of Indian conditions. He noted that
this scientific work has played a
significant role in safeguarding the
interests of the Indian fragrance
industry. FFDC has also made
valuable technical contributions

to the development of Indian
standards for agarwood (oud).
Research in this area has been
carried out in collaboration with
various state governments and the
Bureau of Indian Standards (BIS).

FFDC has also developed natural
oud-based perfumes for the
Government of Tripura, which were
formally launched by the Chief
Minister of Tripura. According

to Mr. Shukla, the project stands

as an important example of the
institute’s scientific capabilities and
its contribution to the development
of natural fragrance products.

From Training to Employment:
Preparing the Next
Generation for the Industry

Speaking about training and skill
development, Mr. Shukla said

that FFDC has today emerged as
India’s leading training centre for
the fragrance and flavour industry.
The institute provides training not
only to the attar industry but also to
entrepreneurs associated with the
incense stick industry, perfumes,
cosmetics, pan masala, flavours, the
food industry, and the essential oils
sector.

FFDC conducts training
programmes at various levels,
including one-week Fragrance

& Flavour training programmes,
Level 1, Level 2, and Level 3
professional courses, a one-year
diploma programme, specialised
postgraduate courses, and short-
term technical training programmes
for farmers and entrepreneurs.
Recently, in collaboration with
Chhatrapati Shahu Ji Maharaj
University, Kanpur, the institute
also launched an M.Sc. in Fragrance
& Flavour, through which students
receive practical industry exposure
via internships. Students are also
placed for training with leading
perfume, flavour, and cosmetics
companies, enabling them to gain
a better understanding of the
industry’s practical requirements.

Many students trained at FFDC
are today working not only
across India but also with leading
perfume and flavour companies
in Dubai, Europe, and other
countries. Several alumni have
established their own brands,
while many others hold key
positions in global companies.
According to Mr. Shukla, this
clearly demonstrates that the
fragrance and flavour industry is no
longer just a traditional business
but has emerged as a promising
career option for the younger
generation.H
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SINGAPURASHIP:

Crafting the Future of the Industry Through

Innovation, Quality & Sustainability

A LEGACY OF TRUST. A FUTURE BUILT ON INNOVATION

For more than six decades, Singapuraship has evolved alongside
the Indian fragrance and incense industry—from an importer
and supplier of incense raw materials to a complete fragrance
and incense solutions partner serving over 2,000 customers
across India and international markets. As the global incense
industry embraces wellness, sustainability and customised
solutions, the company continues to strengthen its capa-
bilities through quality-conscious manufacturing, inno-

vation and customer-focused product development. In

an exclusive interaction with Sugandh India Magazine,
Mr. Sandeep Jindal, Managing Director, shares the com-
pany’s journey, evolving industry trends and vision for
the future.

Six Decades of Steady Growth

Reflecting on the company’s journey, Mr. Sandeep Jindal said
that Singapuraship was established in 1961 with the objective
of importing and supplying quality raw materials to the
incense industry. Guided by the vision of three generations of
leadership, the company has steadily expanded its capabilities
while remaining rooted in its founding values. Today,
Singapuraship serves more than 2,000 customers across India
and international markets, supporting manufacturers, exporters,
distributors and brands through dependable sourcing, technical
expertise and customised fragrance and incense solutions.

Mr. Jindal added that the organisation continues to be guided
by its enduring philosophy, “Rendering Service is the Eternal
Religion of the Living Being,” reflecting its commitment to
ethical business practices, customer satisfaction and long-term
partnerships. He also noted that while consumers recognise
many leading incense brands, few realise that Singapuraship
has been a trusted partner behind several successful products
through its expertise in sourcing, formulation, manufacturing
and product development.

A Complete Solutions Partner

Sharing the company’s evolution with Sugandh India, Mr.
Jindal explained that Singapuraship has grown far beyond its
origins as a raw material supplier. Today, the company supports
customers across the fragrance value chain—from sourcing
and formulation to manufacturing, packaging and private label
development.

Its diverse portfolio includes premium incense sticks, agarbatti
raw materials, fragrance compounds, ready-to-use premixes
and formulations, natural and organic fragrance solutions,
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' MR. SANDEEP JINDAL

Managing Director,
Singapuraship Produce (I) Pvt Ltd

cup incense and customised products. In addition to serving
the incense industry, the company has diversified into a wider
range of fragrance-based solutions, enabling customers to
source multiple requirements under one roof.

Mr. Jindal further highlighted that Singapuraship has
established itself as a reliable OEM and private label
manufacturing partner, working closely with domestic

and international brands to develop customised fragrance
formulations, product concepts, packaging solutions

and complete private label collections. From concept to
commercialisation, the company focuses on delivering the
desired fragrance profile, product consistency and commercial
viability.

Innovation That Continues to Drive Growth

Speaking about innovation, Mr. Jindal said that research and
product development have remained central to Singapuraship’s
growth over the decades. Long before sustainability became an
industry focus, the company introduced charcoal-free incense
as a cleaner alternative and pioneered coloured incense sticks
in India, adding a new visual dimension to traditional incense
products. Continuous investment in research and development
has also led to innovations such as low-smoke incense for
export markets, incense sticks with a burning time of up to 120
minutes, ready-to-use premixes that simplify manufacturing
and customised fragrance formulations designed to meet
evolving consumer preferences across different markets.

Strengthening Manufacturing Excellence

According to Mr. Jindal, maintaining consistent quality has
always remained central to Singapuraship’s operations. The
company has invested significantly in modern manufacturing
facilities, automated production systems, research facilities



and quality control laboratories to ensure every product meets
stringent domestic and international quality standards.

From sourcing raw materials and formulation to production,
guality inspection and packaging, every stage is carefully
monitored to deliver reliable and consistent products to
customers across India and overseas.

Driving Growth Through OEM & Private Label
Solutions

Elaborating on the company’s customer-focused approach,
Mr. Jindal said that OEM and private label manufacturing
have become key growth drivers for Singapuraship. By
working closely with customers to understand their market
requirements, the company develops customised fragrance
blends, incense products and packaging solutions that help
businesses establish a distinctive identity in competitive
markets.

He also acknowledged the contribution of Mrs. Mohini Jindal,
Director — New Product Development, and Mr. Sahil Jindal,
Director — Corporate Sales & Emerging Markets, whose
leadership has played an important role in strengthening the
company’s domestic and international presence.

Empowering Communities Through
Employment

Highlighting another important aspect of the organisation, Mr.
Jindal shared that more than 90 per cent of Singapuraship’s
workforce comprises women, many of whom come from

rural and tribal communities. Through skill development,
structured training and sustainable employment opportunities,
the company has empowered hundreds of women while
strengthening its manufacturing capabilities.

He emphasised that business growth and social responsibility
have always progressed hand in hand, reflecting the company’s
belief that inclusive development contributes to long-term
success.

Strengthening Presence in Global Markets

Discussing the company’s expanding international footprint,
Mr. Jindal observed that demand for premium incense products
continues to grow across the Middle East, Europe, Africa, Asia
and other international markets. Strengthening its OEM and
private label capabilities has enabled Singapuraship to support
global partners with customised products backed by decades of
technical expertise.

To support this growth, the company has expanded its
operations with a larger corporate facility in Chembur,
Mumbai, while continuing to invest in manufacturing and
export-oriented infrastructure, automation and enhanced
production capacity to efficiently serve both domestic and
international markets.

MR. SAHIL JINDAL
Director
Singapuraship Produce (1) Pvt Ltd

Preparing for the Next Phase of Growth

Looking ahead, Mr. Jindal believes the future of the fragrance
and incense industry will be driven by natural and organic
products, customised solutions, ready-to-use premixes and
environmentally responsible manufacturing practices.

He also highlighted the company’s expansion through its
subsidiary, Fragrance of Virtue Pvt. Ltd., which focuses on
premium fragrance and wellness products while offering
customised solutions for manufacturers as well as the growing
direct-to-consumer (D2C) market. According to him, this
initiative reflects Singapuraship’s vision of blending India’s
rich fragrance heritage with evolving consumer preferences.

Mr. Jindal added that continued investments in research and
development, digital transformation, advanced manufacturing
technologies, product innovation and global expansion will
enable the company to remain well positioned to meet the
changing expectations of customers worldwide.

Building Long-Term Partnerships

Concluding his interaction with Sugandh India, Mr. Sandeep
Jindal said that while the fragrance and incense industry
continues to evolve, Singapuraship remains committed to the
principles that have guided it for more than six decades—
quality, innovation and customer trust.

He expressed confidence that by combining experience

with continuous innovation, sustainable manufacturing

and customer-focused product development, the company
will continue to strengthen long-term partnerships while
contributing to the continued growth of India’s fragrance and
incense industry across global markets.®

Corporate Office:

Singapuraship Produce () Pvt Ltd

1320, The Epicentre, W.T. Patil Marg, Chembur,
Mumbai - 400071, Maharashtra, India
Website: www.singapuraship.com
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Koregaon Awaits Festive Revival as
Agarbatti Market Remains Slow Parag Mehta

With the ongoing conflict in the Middle East causing
a sharp rise in petroleum product and LPG cylinder
prices, rising import-export costs and soaring
inflation have affected the agarbatti industry as
well. Mr. Parag Mehta, head of R V Trading, Kolhapur,
told Sugandh India that agarbatti and dhoop
product prices may increase by 15-20% once the
festive season begins. He added that companies
which avoid significant price hikes are likely to
reduce product weight and stick count instead.
Replying to a question, he said that the agarbatti
trade is currently passing through a slow period.
Every year, the market remains weak during the
summer season, but it revives as soon as the festive
season arrives. At present, demand is low because
this is the lean season. Therefore, all companies are
waiting for the festive season before increasing
prices. He added that although fresh stock from the
companies he deals with has already arrived, none
of them has raised prices yet. Everyone is waiting

for the festive season.

eplying to another
question from
Sugandh India, Parag
Mehta said that he
has been associated
with the agarbatti
business in Koregaon since 1991. He
started his trade with Big Safari and
later added Padmini, Shri Jay Nagpur,
and Good Luck products. He also
deals in First Choice Jahagirdar
products. He informed that he is the
super stockist of Skyora for Satara,
Sangli, and Solapur. Skyora brand is
performing well, and so far he has
appointed 17 dealers, with an equal
number planned to be added soon. He
said that the brand performs well in
%35 zipper packs, particularly in dry
dhoop and Flora agarbatti. Speaking
about the Koregaon market, he
explained that 80% of the market
consists of agarbatti and 20% of dhoop
products. Compared to the Satara and
Pune markets, Koregaon has a
different buying pattern. Here, zipper
pack products with an MRP of 370 are
more popular, while dhoop sticks
priced at T15 MRP also sell well. He
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added that Skyora’s wet dhoop, dry
dhoop, and dry sticks enjoy strong
demand. Sambrani Cups also have a
good market here, although their sales
peak mainly during Ganpati, Diwali,
and Navratri.

Parag Mehta further told Sugandh
India that Koregaon is primarily a
market for mid-range products.
Premium products witness higher sales
only during the festive season. The
economy segment priced at X10 has
very little demand here, while products
with an MRP of %5 have almost
disappeared from the market. Products
carrying an MRP of 370 but selling at
%50 account for the largest share of the
market. This segment alone represents
nearly 90% of the market, while the
%20 segment accounts for around 5%.
He said that competition is extremely
intense, yet despite inflation,
companies are unable to increase
prices because agarbatti and dhoop
sales remain weak during this period.
Everyone is waiting for the festive
season. It is expected that most
companies will then raise prices, while
some brands may also reduce stick

count and product weight.

Replying to another question from
Sugandh India, he said that jumbo
zipper packs of 400 and 500 grams are
also quite popular in this market. In
camphor products, Shri Jai’s Royal
brand and Sangli’s Malik
Sugandhalaya perform well. They do
not deal in Chandan Tika products. In
the pooja oil category, they stock
Mauli brand, which has a good market
presence.

He added that nothing particularly new
is happening in the market at present.
Companies are expected to launch new
products only during the festive
season. Consumers here also
appreciate new fragrances and brands,
provided the quality is good and the
pricing remains reasonable. He said
that some companies rely on dedicated
marketing and sales teams, and their
products also perform well. However,
in most cases, products reach the
market and achieve sales primarily
because of the personal relationships
and goodwill maintained by
distributors and dealers.®
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Mr. Rajendra Mehta, head of Mehta Trading Company in Koregaon, has been dealing exclusively in Thakral Group

products for the past 30 years. Speaking to Sugandh India, he said that the trust, quality, and reliability of Thakral

Group's Big Safari and RKT brand, along with the courteous nature and professional conduct of the company’s owners

and management, have never given him a reason to consider working with any other company. Mr Rajendra said,

“Earlier, | used to deal with products from a few companies, but eventually | stopped working with all of them and

now | deal only in Big Safari and RKT products.” Replying to a question, he said that the agarbatti market remains slow

during the summer season. Business picks up significantly during the festive season.

eplying to another question
R from Sugandh India, Mr
Rajendra said that although

agarbatti sells throughout the
year in Koregaon, demand rises
sharply during the festive season. He
explained that the local market
consists of 70% agarbatti and 30%
dhoop products. Dhoop products
witness their highest sales during
festivals. In recent years, the dhoop
market has also been steadily
expanding. Agarbatti products priced
at MRP 10, %50, and 2100 have good
sales here, but the largest demand is
for the 50 MRP segment. He added
that RKT performs exceptionally well
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in zipper packs. N-Joy is also a highly
successful brand, with tremendous
demand for jar-packed dry sticks.

He further told Sugandh India that the
company constantly introduces new
fragrances and product innovations,
which are greatly appreciated by
consumers. According to him, products
from other companies are also
available in the market, but their only
real competition is Zed Black. Zed
Black’s %50 three-in-one pouch sells
well in this region. Apart from that,
Gujarat-based Skyora Agarbatti also
enjoys a decent market here. Brands
from Bengaluru have only a limited
presence. He said that the camphor

market is strong in this area. Among
camphor products, Sangli’s 909 brand
records the highest sales, while for
sandalwood, they stock Manohar.
Replying to another question, he said
that seven out of every ten customers
purchase by brand name. Speaking
about his relationship with Thakral
Group, he said that the company
supplies products directly to him, and
whenever any issue arises, the
management—even Bharat Bhai
himself—is available over the phone
to resolve it promptly. Besides this, the
Thakral Group team also visits
regularly, but here, it is Big Safari and
RKT that truly sell by name.®
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BRAND NEWS

Thakral Group Launches BIG
SUPREME 200 Sticks Value Pack

Nagpur based Thakral Group has expanded its incense
portfolio with the launch of BIG SUPREME 200 Sticks,
a mega value pack designed to offer consumers greater
variety and exceptional value for money.

The new pack contains 200 incense sticks in four
popular fragrances—Jasmine, Chandan, Kewda, and
Chypre—with 50 sticks of each fragrance, and a
generous net weight of 280 grams. Priced at an
attractive MRP of %120, the product is positioned as an
ideal everyday incense pack for households seeking
both quality and quantity.

To support the launch, the company has also
introduced a Mega Retail Launch Scheme, under which
retailers can buy 6 packs and get 1 pack absolutely free.
Combining four distinctive fragrances, a high stick
count, and an attractive trade offer, BIG SUPREME 200
Sticks is expected to appeal to both consumers and
retailers, further strengthening Thakral Group’s

presence in the value segment.®

|
| 4

<. _E cks x 4 Colors = 200 Sticks

Complete Daily Puja Needs with DevDarshan Mahananda

The Mahananda Daily Puja Box
includes all the essentials needed for
daily worship in one convenient pack.
It features Premium Dhoop, Dhoop
Sticks, and Incense Sticks for a
soothing fragrance, along with Raksha
Sutra, Jyot Batti, Pure Gangajal, Cow
Ghee Wick, Camphor, and Chandan
Tika. With every essential in one box, it
eliminates the hassle of buying items
separately, making daily puja simple,
complete, and convenient.

et
Mahananda

Daile Puja Box

With the growing demand for
convenient, ready-to-use religious
products, the Mahananda Daily Puja
Box fits well into the fast-moving
consumer goods space for puja items.
For retailers, stocking this box means
offering customers a complete solution

. . in one purchase, reducing the need to
Every household that performs daily puja faces a common manage multiple small SKUs on the

struggle: gathering multiple items from different shops before shelf. Its attractive price point of Rs

rituals can begin. Dhoop, agarbatti, gangajal, ghee, camphor and 500/- MRP, combined with the trusted
other essentials are often bought separately, leading to wasted time  DeyDarshan name, makes it an easy

and inconsistent quality. DevDarshan, a trusted name in the product to sell across festive seasons
Dhoop and Agarbatti manufacturing industry since 1954 addresses ;5,4 daily purchase, helping retailers
this everyday challenge by bringing all essential puja items improve basket value and repeat

together with ready-to-use The Mahananda Daily Puja Box, priced  footfall in their stores. For more details,

at MRP Rs 500/-. visit www.devdarshandhoop.com.®
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IMPERIAL

SINCE + 1248

Experience the Fragrance
of the Freedom with

IMPERIAL. ~%. @

A FRAGRANCE HOUSE , SINCE 1948, g
SIGNIFICANTLY WITNESSED 78 YEARS OF

FREEDOM AND HEADING FORWARD TO

WELCOME 79TH WITH THE ESSENCE OF

TRUST, QUALITY, TRADITION AND

TECHNOLOGY.
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IMPERLAL
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IMPERIAL ' -

Office Address: 31 DR SISIR KUMAR BOSE SARANI ,BHAWANIPORE, . = = -
KOLKATA - 700020, |m!:|e rlal@li:n perialfragrances.com
Factory Address : Imperial House, Jalan Industrial Complex, www.imperialfra grances.com

Junglepur,Gate No.1,Right Lane No. 7,P.0. Baniara, Domjur, =
Howrah, West Bengal , Pin- 711411 ’ ' Follow Us : (D E[E



SOURGED DIRECTLY FROM
INDONESIAN FARMS

EXPERIENCE THE FINEST PATCHOULI 0ILS s
PATCHOULI OIL 30 LIGHT/DARK N

PATCHOUL! OIL 32 LIGHT/DARK
PATCHOULI OIL (IRON FREE ‘ﬁ
DATCHOUL! SELECT

“  PATGHOULI STANDARD LIGHT/DARK
PATGHOULI TERPENES

S/ \
m Tkta romatlcs Ltd.
The creator of ”&F OMA Jewels
ssssss es | Flavors | Aroma Chemicals

Ph: 011 42141579/574

Email:sales@iktaaromatics.in | rnd@iktaaromatics.in
www.iktaaromatics.com
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Khushboo Bharat Ki

INTRODUCING THE
WHITE & WHITE COLLECTION

FRAGRANCE Il\llCENSE STICKS

Pure Fragrance - Zero Charcoal - Pure Peace
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= MUSK FANTASIA ROSE W

.  SOMNATH PRODUCTS PRIVATE LIMITED OUR OTHER %ﬁc ; @E’-@@
Rég Office: 501, Viral Helghts, Nr, Ayodhya Chowk, BRANDS: Ramdoot xS

A SOMNATH 150 ket fing Road, Rajkat - 360006, Gujarat, INDEA Lo TR srie e Ef_’}‘fr el

f PRDDUCTS Web: www sormnathproducts.com @ :

For Business & Trade Enquines +81 54272 00005 SCAN THE QR CODE TO BUY NOW. somnathmart.com




Siddhi Fragrance Launches
Natural 3 in 1 Premium Sambrani
Cup Range

Ahmedabad-based Shree Siddhi Fragrance,
known for its innovative and premium-quality
incense products, has expanded its popular
Premium Sambrani Cup collection with the
launch of a new Natural 3-in-1 Pack.

While the company already offers the highly
popular Kapoor Gugal, Gugal, and Gauvedam
combination, the newly introduced pack
features sambrani cups in exclusive fragrances
of Kesar Chandan, Petals Wood, and Bella
Phool. Designed to offer a refreshing
alternative to conventional sambrani cups, the
new collection stands out for both its
fragrance profile and presentation.

Adding to its premium appeal, Siddhi has also
introduced distinctive packaging that moves
away from the traditional box format, giving
the product a unique shelf presence while
reflecting the quality associated with the
brand. The brand is also offering it in 12+2 cup
free format.®

Shailesh Rao launches his first book:
The Winning Fragrance

THE
Renowned perfumer Mr. Shailesh Rao, head of Svar
v &/ IN N I N Fragrances Pvt. Ltd., Mumbai, has launched his first
book, The Winning Fragrance: Selection is a Rejection
FRAGRANCE
o CTION PROCESS

Process, aimed at sharing his three decades of expertise
: in fragrance creation and selection.
T A

The book serves as a practical guide for manufacturers,
entrepreneurs, brand owners, product developers,
fragrance buyers, and marketing professionals. Drawing
from thousands of fragrance creations, it presents a
structured approach to selecting fragrances that are
emotionally appealing, technically suitable,
commercially viable, and aligned with brand identity.

Speaking about the book, Mr. Rao said, “Through this
book, I have tried to share my 30 years of experience to
help the new generation select winning fragrances. Itis a
practical, step-by-step guide that enables readers to learn
from my experience instead of relying solely on trial and
error.”

The book is currently available on Amazon India.®

SHAILESH RAO |
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ATG KHIDMAT

Mfrs. Bags, Thaila, Packaging and Promotional ltems

# SCHOOL BAGS » STICKER » CANOPY * T-SHIRT

» LEATHER BAGS » BANNER # PROMO TABLE ~ CAPS

» PU BAGS » DIARY » DISPLAY LIGHT = JACKET

= JUTE BAGS » DANGLAR » UMBRELLA # RAIN COAT
# TRAVEL BAGS » PVC DANGLAR » STEPNY COVER

» CANVAS BAGS » PEN » INFLATOR BALLOON

» CARRY BAGS » PROMOTIONAL TAPE

KHIDMAT
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Trusted Since 2009
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f ® X M) atgkhidmat / www.atgkhidmat.com
Contact: +91-7678210212 8298911427 E-mail : atgkhidmat@gmail.com
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TIME IN | LOBAN & BAKHOOR LOBAN
INDIA | BAKHOOR DHOOP CUP

We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks,
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc. PRODUCTS

FIRST CHOICE FRAGRANCE Customer Care No.:

H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com

WE ALSO DO JOB WORK




SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Celebrating Another Year of Industry Recognition

SVAR Fragrances & Flavors Private Limited is proud to announce that once again, our commitment to innovation, quality, and value-driven perfumery has been
recognized atthe national level. After being honoured Iast year, 2025 marks yet another milestonein ourjourney.

SVABYRAGRAE
gy

AWARDS WON - 2025

Best R&D Initiative — 2025
For pioneering research-led fragrance development that delivers performance, creativity, and scalability
for the Indian perfumery industry.

Best Fragrance — Budget King — 2025
For redefining value-driven perfumery by delivering premium fragrance experiences at accessible price points.

AWARDS WON - 2024

“Best Innovative
Idea in Perfumery
Marketing” in 2024

Make-Your-Own Agarbatti compound concept designed by Mr. Shailesh Rao, where customers craft a personalized compound using
our 9 exclusive fragrance notes, was recognized for its creativity and consumer engagement. The idea stood out for transforming
traditional Agarbattiinto an interactive, memorable,and premium experience.

A Legacy of Recognition

Mr. Shailesh Rao, Innovator & Industry Veteran, continues to set benchmarks in perfumery innovation and strategic fragrance
development. With decades of expertise and a vision rooted in creativity and practicality, SVAR's work consistently stands out for its
impact, originality, and commercial relevance.

Award History Highlight
Best Innovative Idea in Perfumery Marketing - 2024
Best R&D Initiative — 2025, Best Fragrance — Budget King - 2025

Our Philosophy
Innovation is not just about creating something new —it is about creating something meaningful, scalable, and enduring.At SVAR,
every fragrance is backed by research, refinement, and responsibility.a

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041




Alaukik Incense launches Black Lion

Premium Zipper Agarbatti

Rajkot-based Alaukik Incense, widely recognised
for introducing trend-setting fruity fragrances
such as Pineapple, Musk Melon, and Guava, has
unveiled its latest premium agarbatti offering,
Black Lion.

The company, whose Pineapple agarbatti created a
major trend across the incense industry, continues
to strengthen its premium portfolio with this new
launch in the fast-growing zipper-pack segment.
Black Lion is presented in an elegant black zipper
pouch that enhances its premium appeal while
creating a strong visual impact on retail shelves.

Backed by Alaukik’s reputation for consistent
quality and innovation, the new product is
expected to further strengthen the brand’s
presence in both domestic and international
markets.®
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The fragrance and incense industry
has lost one of its respected members
with the passing of Mr. Vipulbhai
Khushaldas Babulaldas Shah of Shah
Traders / Shah Fragrances,
Ahmedabad, on 2nd July 2026.

Mr. Shah was widely admired for his
warmth, integrity, and valuable
contributions to the fragrance trade.
His dedication to the industry and his
cordial relationships earned him the
respect and affection of colleagues
across the country.

The team at Sugandh India Magazine
extends its heartfelt condolences to
the Shah family and the entire Shah
Traders / Shah Fragrances team. We
pray that the Almighty grants
strength to the bereaved family and
blesses the departed soul with eternal
peace. B
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anM  panchar Special Keshar Gandharaj Manohar Chandan Pooja Manohar Special
Ashtagandha Powder Kasturi Gandha

Ready Paste
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Manahar Chandan Manohar Chandan Manohar Chandan Manohar Kumkum Tika
(Kesar tika) (Red tika) [Yellow tika) {Roli}

Manohar Sugandhi & Co.

185, Shukrawar Peth, Akara Maruti Kopara, ‘Harivansh' Building,
Pune 411002, Maharashtra. Ph.: +91 70586 01375
For business enquiry contact : Pranav Ganu +91 9730202255

%0 Manufactures of;
w; Sp. Keshar Ashtagandha | Manchar Chandan (tika) | Kasturi Gandha | Incence Sticks | Dhoop



Manufacturing:
Perfumes for Agarbatti, Gutkha Supari, Ankit Jain: 09415472591
Toilet & Detergent Soap, Natural 0ils,

Essentials Qils & All Indian Attars. Email: smartaroma@gmail.com
Www.Smartaroma.com

Jawahar Complex, Bada Bazar, Kannauj (UP), 200725
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» 'V KRISHNA SUGANDH **

THE HOUSE OF TRUST & QUALITY

Manufacturer & Trader of Sandalwood Qil,
Sandalwood Powder &
Natural Indian Attars, Essential Qils.

Address: 1568, Ashok Nagar, M.G. Road,
Near LIC Building, Kannauj-209726
Uttar Pradesh, India

Website: www.krishnasugandh.com

E-mail Us: krishnasugandhknj@gmail.com ; f'{'

krishnasugandh@outlook.com ;

{5
KS and Krishna Sugandh is Registered Trademark Ik 'i--"":} = &



PACKAGING & PROMOTION

<@ Amasann Print

Think < Design * Develop

METALIZED PRINTING & HOLOGRAM MONO CARTON & COUPON « DANGLER PVC « HANGER & STICKER » FLYER » POSTER
CATALOGUE » ROUGH PAD =« PEN » \WALL CALENDER o TABLE CALENDER » DIARY » STANDEE » CANOPY & FOAM BANNER
STEPMEY COVER » LIMERELLA & T-5HIRT » CAP » JACKET & RAIN COAT » COLLEGE BACKPACK » SCHOOL BAG » PU BAG

CANVAS & NON-WOVEN PRINTED BAG » PAPER CARRY BAGC « PROMOTIOMNAL TAPE

. S 3 W (+27) DB103 29003, [+31) 57736 64163
Think « Design = D E: amasannprint@gmail.com

= A Naraina Industrial Area,
<@ Amasann Print
avelop
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MASCHMEIJER AROMATICS
INDIA PVT LTD

A LEGACY OF 60+ YEARS OF MUSKS
AND UNFORGETTABLE SCENTS

ETTE,MUSK KETONE,MUSK .

Speciality Chemicals, Essential Oils, Fragrances for
Agarbatti, Dhoop, Potpourri, Car Fragrances.
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Premium Aluminium Bottles & Drums by

4 w !

Mohd. Eamrén

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.
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Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, casmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

Whv Ch GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
v oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN ? over 30 countries, range of industries. packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A-19, 2 Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-203725 (U.R)
Mob: +91 9721127777 | Email: Samranl012@gmail.com



Where Heritage Meets
High-Tech Perfumery/* \

Husna Fla'.murs Er Fra rances Put Ltd.

Moor Estate, No. 18, 7th Cro Hde ah Road, Ban 1 e 560 027 INDIA
+91 804 EI’JE /2248 UU?.E info@hffhus: m www.hfffiusna.com



‘ﬁﬁmwmﬁﬁﬂﬁ,aﬁqﬁaﬁgmﬁaﬁmmsﬁ?mw

Qs &1 I W 21”7

F ot et 31 31R qffiemt 1o 5T € | 9 1991 ® =nfua
IR Y o1 gret §, ab T AT 31T G TF FASR ST b
T A FEAST B AT oI S, wfRreron, qen-ich SeanT
ST § ST § | ST 3R T[UTaT frehTE T U g, 5 FehT
e Ui goIR aul & 2 | TRUBESET & et sre o
T IS o o War en Soiiw. wifera forrar e A Ty Sfean @ fomiw
T gy 31t ot gfrar & gfter gy STl o sherst ot Ufagries fore,
el O AT | | T o UTE (Grasse) — GRAT Shl TATUAT o 3294, I 6
& T HAST 31 foRe el B PRI S |1 Hisg gttt qor SR e
2, STel Y hael U I T, Sfcsh SET o e R foraR & e1om fommr
Gpfa 3R formaa o1 fgeen @ 1 39 gren oy |

g, forraa i emyfres famm oik .
STAYT o WY Sie- H hi4 U8 ﬁaﬁm‘m-m
TR JAATHE X (THUR), fagra &1 H@mw

et 1 R H TRt TSt oh1 T 3 ForoRT R ot g %

64 iy Efar| 3PRd - 2026

— 2Ifeh fa T et

T, “EelST hl T ST ATehd ST
RueR o fomtor ufshar § 1 gfar &
e I W fefeater gan g, wifer
SHIST eh! STT-WTTehT HUTTel! H feReerem
3R sifé o v wre-wre gt ¢,
3t uifera vl 3R e wht =gl
ferdt | 78 gl Terd ISt ugEE g 1
ot QR 3 STIER HIST hl UG
Sheret 3afery et a1 fo gl 351 s=man
ST §, Sifeh safery st ariifes gl o
S o TshaT W Ueh forad |
- TIRT Teheileh | HTehfieh et hl
T ol TG o I H ST adT &
geTfRd foram STaT § | 98 wRuT g foh
Tl R Y et v o e, e,

DT A

AL

o

L1




TTHTHT, =T /G 3R 31 TRURe
3TTR 37T UTehforeh Te<Ts 37 o) Tvd
T feahmt arett |re & forg gfmm s o
TS E |

Y UKk deh-ieh ohl forRIsdT GHeTd
BT 3ai1 Teh Tk 3T ot faam |
I5i el fon o e fRgt &l giet &
TehTT T TS o1 WG 3Tk
IYHTON | IR IS 3T el &,
I YRR IRUN STT-HTIhT HOTelt &
IR 3R < UTehfcieh e 3R STt
TS ot snyfee ufRarstl @ o T8
T AIET et ST Wbl | 371k OIsal |,
yfersg <ht feem woRT @ Sieq & 7L,
afeen 39 smyfes fam & are 3k
3T TLTerRT S R g |

wAlsT B 3refeazen 31 33t
@l YAt

FHAIST o G ST hl AT fRafer o)
ot et = Sy ok At fafRrear wee
Y g o 31T G el F STerT
g &t @ | 3T oft e 30 ¥ 35
FOTR N U ey 37 3T0eael 9 4 g9
I A SIS GUE | Tl ohl e, Feifera
Tl ohT ST, ST el T
fersenor, GenfomT, =aR, aReg ot
3Tk TgTeh SAaETl ohl STTSTIoIehT 59
I R R et @ | Tt wror g fom
I USY TR A 94 fefieae a=
meae (ODOP) AT H 3R ! forw
R e 3R a1 § SRer 3T
off 3EH e foRaT | 3 STIER I8
hHael Ueh TRhRI FISTT g, SIfeh
TSt hl TRUTeh e foRTad ol 78
g 3R ATk ST SUART Bl
! e & Agequt sed o |

THUHSIHT Sl TITIAT o 389 U1 it
ERAT = AT foh ST Rl oI
A Yok ITTIHT g oh €9 H gl
af?mrseﬂﬂaﬂﬁsrrﬁ"oﬁammés
aﬁaﬁ@aﬁmaﬂﬁ%m@éﬁ
TS ot | 31 e, “BH Held gen foh
fersgferameral 3k ey waTeeTel # S
Tqehten Torehfard ol Tt §, SHehT Ty
A O SN T gl g @1 o1 | 6t
3R ! GHTE ¥ o oy THRURSIE
T T Sl T, aTfer Rad 3R gewd
3 S Yo HTeld 9 daR foa S
& I”

T 3£ hl GThR i o folg I
TR TR, TR TR 3 e Y
Sireiifirer fererr G (UNIDO) T

TIY 3T | [T TR A A 3R =
SUARKT AT, g, TR A URE R
T forita T fean, safe afer 3
Tehr{Teh! ORISR TIGT oAt | oft Y&l o
ITER, 41 Braafia wedn s aRom
? for STt URUwERR 2w ¥ e O
el e o feTq ST, deheiteht
T, UfRIeToT 31 T[urar forehTe i
Teh TSTelt ohg, o1 G 6 |

feram=I A 32T db: UHUhSHL bt
Asifees fAmT

foramt 3R g waredt & Swes
forenTer WX off et = s fom
THUHESIHE! T ST shael TATTRITEAT3T
Teh TR 1 8, Sfceh SHeh! e
YB3 Wl 9 et ¢ | T feramt
o1 TG TSI h1 TATE il ¢ fop
AER JTE TR I TUTST Tt det
o for Tad 3uge gl |

I IETEROT ¥ Y T {36 e ht
T TR & atfere vt Sues
At 3 @ Tt Fo & U E, B
I T[UTST ST T[ATS et ST TR
TR R ST kel @ | SH) TR
AT, T, e, Te, ot
ﬁmwﬁaﬁqﬁuﬁaﬁéﬂﬁa@?ﬁ
er T, STeTeaeh e 3 IR qe
T[UTEAT IO e g aXor |

THUHSTE! foram 3R S st

qehmiteh] TgdNT T& Sidl g |

Tfe foremi ol TEt qier AT, aiTfen
Tehrileh 3 STSTR ehl Tleh STHeRIY
T TS ST, At WRA Sk G
IR H gl Afereh THTerRIeA fHenT
5o FehetT © | 39 TR A8 Wi
THUHSHEL hl Tedieh TREISTT, Tfereron
SHTsHH 3] qehwleh! Ugel ehl
MR 2 |

HIFbIEB0T 3R Aferd JoTasn
HIDI H CHUnGSIT Bl fHesT

TTIehIhI0T o & H THUHBESIH! hi
Rt X it wfer formrar et = sraman
o YT Shaet ST 3R wfRreror
o Tifea =gl &, sfeen 3o & oremn
ATeht o foreprd # oft Agegol ATeA
QT ¢ | SRR JENT o forg W
HTAeh! o A0 § THUEE T i qfHehT
I T 2 | S oI foh @re
T YT 3T (KVIC) & TgaiT &
foRT T STTE U % SMYR W 3Ra
frmtor & S[B % Aol ATGE
fererfra forg Tw, S 31Tt 3= & forg
HTesfe 9 gUE |

SARTE GY A=h! (IFRA) & HaH
# o TrUEHEE ¥ % Tewo dmhE
ST ST o0 & | 51 St @ T8
Wgw%wmuﬁﬁﬁw

WReha aRRAIf o 31 qHeaien
ST ¢ | SR el (o 59 A1k

T 3 TR e ST o Tl ot Ta
T H Agaqul fHenT (TS | 3TReE

Ioie i3 | 3PRd - 2026 G5




e - - -
1/ .\
[ |

|%‘$— :_?"-
__.‘q ,*- ]
1 |
\ '

LEE B

Ten+ A ufifard 3 faemeif

3151 ¥Rd & =1d, dIfeeb gors, QT
31R 311 2l &t 3pTUit IRWRIH ve

TR Ul H BRIRA 81 BS

UfAgf3ii A 37U Fri o oIz wRnfud

fe 8, sTeIfes 3 gar dfkaw
thufadl A Agcagul ugi uR 370!

Jae @ E

._[:i:lf'I
il =
=
=
-]
w
&
5
-
g
B
]
=

66 Wi e | 3PRd - 2026

LLLYHYYBY JFSVE TFTI0-30 A00OMUVDY _I

(IR) | S[e AR A o {07
# o QR 3 Tt
oot ATer R & | ferfr o
TIHRI TAT R 3k e Legq
(BIS)a?HT?Iﬁ?IEF{%'HfE’Q]Tﬁ
YT R T |

THTHSH A Fyw e & foe
UThfcieh Ha TR WHgH
ferenfera b, et ereRTdOT BrgRT

yfieror A ASPIR ddb: A8 Ulgt
I AUR BT UHTHEIRAT

Tf&T0T 3R hierer ferehrd WX ot
AT = AT foh 31T THUwE T
T T FeleR 3TN & folt wRa
T TR UfRIeT0T g I TR R |
m%asaa‘ah%“f?@ s
SWREIH, URURIH, i, U
THTET, TR, W ST aT
TR 3ifae &5 9 S[e I
Y off wfRreror e ST 2 |

T forfere @Rl o ufreyor
SHTIsHH YETfeld il §, foH T
T o ThU=H Ud Fetak UiRreqor

HTIhH, ATA-1, ATA-2 TH Aad-3
YA hid, Teh AN fSwAHT
HTHHH, WA &R & Ry

1T 3TeuehTiereh dah-iiehl UTST&TOT
e € | g1t €t § seufa urg St
RIS fersgfereerd, IR &
AT ¥ TH. T, ThiT U8 TR
qreaehy ot aRs fomar wan g, e
ferenfefat o S ® SeART &
AT ¥ TGN TN WS
fomar ST T@T @ | 39 Y 3ot
TR, FleR T i {eeh haf-al
o forenfefat st ufreror femar Strar
2, difer o SN oht afereh
SMATAHAT3N ! IgaR &1 & THH
T |

I Y URIfer 31eh formmeit et
MR &1 T, fceh gas, AT 3R
31T A R SO TRRIA T FAaRk
wﬁa“rﬁaﬁw%w—s‘uﬁraaﬁ?r
3T T ¥ wiie @i fRu g,
Safeh ek ga af¥yes shufeal §
eyt U W ST Ae R R F |
Ik STTER Ig S AT T THIOT @
fop R o O T TReteR I
HIA YRR AT TG, SAfeeh
a3l o forq Ter IWRaT gt iR
foered s s g ¢ 1M



Established: 1935

Rajalakshmi
regd No. 7468072

Bhoshaky

Ba 572500/&38 s Premiun
Dhoop Stichs

,@(D

BAMBOOLESS  CHARCOAL FREE THECK & LONG

RAJALAKSHMI PERFUMERY WORKS
No.247, 3rd Main Road, Chamarajpet, Bangalore - 560 018

Ph: 080 41206464



Heritage-inspired aromas for
peaceful moments.
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AGARBATTI | DHOOP | DHOOP-STICK | DHOOP CONE | SAMBRANI CUP

RAUNAK FRAGRANCES

“ fb.com/raunakfragrances | For Shopping online visit : www.raunakfragrances.com
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MR. SANDEEP JINDAL

Managing Director,
Singapuraship Produce (I) Pvt Ltd
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MR. SAHIL JINDAL
Director
Singapuraship Produce (I) Pvt Ltd
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Corporate Office:

Singapuraship Produce (I) Pvt Ltd

1320, The Epicentre, W.T. Patil Marg, Chembur,
Mumbai - 400071, Maharashtra, India
Website: www.singapuraship.com
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A LINE OF SUSTAINABLE SOLVENT PERFORMANCE, SAFETY, ENVIRONMENTAL
RESPONSIBILITY & ECONOMIC VIABILITY

AUGEORR is a line of innovative solvent made from renewable sources focused on sustainability and high performance
& presents excellent solubilization power, adequate evaporation rate, low odor & is VOC compliant with CARB &

EPA legislation, which are key to achieve sustainable formulation. AUGEOR has features that enable its application as
a carrier and/or diluent for fragrances, reinforcing the odor and extending the air fresheners fragrance.

AUGEOQR applications :

Fragrance diluent & carrier

Air freshners

Reed diffusers

Scented Candles & Candle art

Mechanical & Aerosol Sprays

Incense Fragrances

Need-based accords & formulation support available on demand

AUGEOQR Sustainable Benefits & Differentials :

Glycerin-based eco-friendly organic solvent made in Brazil

A competitive alternative to petrochemical-based raw materials

Safer for the environment & human health, No flammable label

EPA " Safer Choice " Certified Fragrance enhancement due to low odor
Compliant with VOC legislation *

Solubility Power - Fully miscible in Water & Oils

Low carbon footprint & HSE profile improvement

Environmental friendly product

Safe for humans (OECD Guidelines and Commission Regulation (EC) No. 440 /2008 \\L ‘
No Cosmetic allergens (Annex III, 76 /768 /EEC, Directive 2003 /15 /EC of the European Parllament)

No Substances listed at California Proposition 65 & Not classified as CMR substance (Annex VI to European Regulation
No.1272/2008)

Aligned with the axis of sustainability performance safety & value

*CARB & EPA

AUGEO users worldwide :

@ H AspA Walmart:: TESCO Salnsburys K

Dunelm) S@ars* VA A\ KOHLS FredMeyer 86

%7 west elm

fabric and craft stores

MIG ROS Ourli ington JO-ANN i20SS

103 years of distribution experience
ICIS Global Top 300 Chemical distributors 2024 : SKIL Global rank 265
ICIS Asia Pacific Top 100 Chemical distributors 2024 : SKIL Asia Pacific rank 59

S. KUSHALCHAND INTERNATIONAL PVT. LTD.
G 1601, Lotus Corporate Park, Opp. WEH, Goregaon (E) , Mumbai400063
ashwingokarn@skushalchand.com ; info@skushalchand.com
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INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products

_ Pamﬁatua

[ -

(V] Peace of Mind (V) 100% Satisfaction

) Natural product (] Trusted Company

Made from Natural Aromatic resin Non - Synthetic :
For Trade Enquiry
Mfg. & Exported by :

e ®) +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT. LTD.

: ; or mail us at nilima.2014a mail.com
Harni Chak, Anishabad, Patna - 800 002 (BIHAR) ' P2l @9
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Natural Essential Oils
Aromatherapy Oils & Carrier Oils
Serving The World Since 1972

OUR GROUPS

ﬁ . Newfm X )
RA KIIESI-I 4 ! 'Fl'lllk

RA I< ES I I FRODUCTS |
OUR MEMBERSHIPS
SANDAL INDUSTRIES ‘f
© Y. TN G
STAR EXPORT HOUSE RECCOGNIZED BY GOVT. OF INDIA APEDA g
25, Azad Nagar, Kanpur - 208002 (U.P)) India.

Mob: +91 73882 33330/31/34/39 ‘ﬁ: . G
Email: info@rakeshin.com oo ol

Web: www.rakeshin.com
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M.A. Baig

Agarbatti Gruh Udyog
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Natural Loban  Natural Guggal - |
|

g 1
PREVIUN @ | NATURAL _ gy | NOHARWFUL gy | SUPPORT HAREK DIN
QUALITY FRAGRANCE & | CHEMICALS & | LOCAL BUSINESS LGUEL 0ok S
SHURU HO
CUSTOMER CARE : OFFICE ADDRESS : —
9 132, Near Char Nal, Ram Suber Baba Nagar, Smm——
AFZALBAIG :® 9822366263 “=  Kavrapeth, Nagpur - 440 012 (Maharasthra)
SUFIYAN BAIG : @ 9881410804 FACTORY ADDRESS :
ﬁ 1) Plot No. 586/D/785/A Dhammadeep Nagar, Nagpur - 440026

Email : mabaigagarbatti@gmail.com

2) Plot No. 54, Opp Kalamna, Gackalamna Road, Nagpur - 440026
<=2~ SUGANDH HAMARI, PEHCHAAN AAPKI <<=




Fragrance Of Virtue Pvt. Ltd."‘(

Corporate Office: Singapuraship Produce () Pvt Ltd fl 'll
1320, The Epicentre, W.T. Patil Marg, Chembur, Mumbai - 400071, Maharashtra, India
Website: www.singapuraship.com

BAMBOOLESS
INCENSE

Welcome to Fragrance of Virtue, where we
specialize in engineering a wide range of
Incense products, including Agarbatti, Dhoop Sticks, WL UL L LT LT
Dhoop Cone & Havan Cups, Natural Resins, Dhuna Owarks, Somnath Sy
powder, Camphor & puja-related items. ' .
Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance
of Virtue is built on Singapuraship's legacy of
quality and expertise since 1961.
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Order nowon: Website: Product Characteristics: Our Commitment:
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SINGAPURASHIP

PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS & EXPORTERS
OF HIGH QUALITY PURE RAW MATERIAL &

FINISHED GOODS FOR INCENSE INDUSTRY WITH
MORE THAN 1000+ CLIENTS

DAMAR BATU

e R

RAL SUPERFINE RAL KANI GUM BENZOIN ISSUS GUM FEESIN

HAW INCENSE DEF‘ PREMIX LOBAN RAW MATERIALS
BUILDING TRUST, @ | v | ©@) INTERNATIONAL
DELjVERING QUALITY F'FéEF."IIl.LH'-'I Pliﬁé& rD"«bIS"E'IT lNCE NSE
"_1':::ur Trusted Partnerin Inr_.r:'.r‘\;r.‘ QUALITY | NATURAL SUPPLY AWARD
Raw Matenals & Packaging Solutions m

@ singapuraship ® +91 9920120171 (=] =]
® singapuraship @) singapuraship
© sahil@singapuraship.com (=]

SCAN ME

"Rendering Service is the Eternal Religion of the Living Being.”

Corporate Office: Singapuraship Produce () Pvt Ltd
1320, The Epicentre, W.T. Patil Marg, Chembur, Mumbai — 400071, Maharashtra, India

Website: www.singapuraship.com
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= HRA Essential Oil Factonr

k ; From the heart of Kannauj — the perfume capital
f of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood Oil, Agarwood (Oud), |
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with

precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
best.
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Sundaiwood  Cypriol (Nogarmotha) Lavender Stgandh Pandanus
; 8] Ol Mantr Gl {kewra) Oil

Ot

" e . -
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Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
% Mobile: +919935327008 | & Email: hareem@hraessentialoil.com
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SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN 1SO 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110006 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47095228
BRANCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053297 ® K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
® 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641




Rathore
YPREEE f’! h
‘i

WE ARE SPECIALIST INHAWAN SAMGRI
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S AVAILABLE SIZE PACKAGE
7 5 KG, 20K6, 40KG

= (Minimum Order Quantity)

500KG

arafl apra & gaet el & et fER W B © 19840393169

MANUFACTURED & MARKETED BY CONTACT
RATHORE PRODUCTS SURENDRA RATHORE : 9044500987
ADDRESS: BIBI CHIMIN, KANNAUJ (U.P) 209725 DIVYANSH RATHORE : 8840393169
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EXTRA ORDINARY
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