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Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983
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SACHEFE

D-11 & D-12, Sector 2, Noida - 201301
E: sales@sacheefragrances.com

Fragrance Solutions

Thoughtfully
crafted for

personal care.

Every personal care formulation has its own
character. Our fragrance experts collaborate
with brands to understand their formulation,
target audience and market requirements,
developing fragrance profiles that integrate
seamlessly into the finished product. Our
expertise spans a wide range of applications,
delivering consistent, distinctive and
market-relevant  fragrances for modern
personal care products.

Creams | Powders | Body Lotions
Body Washes | Shampoos
Conditioners | Soaps |

SACHEE FRAGRANCES & CHEMICALS LTD.
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T: (0120) 2536111 | 2536222
W: www.sacheefragrance
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SCAN FOR VISITOR
REGISTRATION

REGISTRATION CHARGES
VISITOR Rs 100/-
DELEGATE Rs 500/-
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AGARBATTI& )
PERFUME EXPO J

9TH - 10TH
JANUARY 2027

LABHGANGA EXHIBITION CENTER
INDORE, MADHYA PRADESH

FOR DETAILS :

@ +91 9711766786
@ sugandhindiam@gmail.com




Balaji®

Since 1957
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Balaji Agarbatti Company

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010

Customer Care: .91 858868 08914 Email: sales@balajiincensecom  Visit us: wwi.balajiincense.com

balajiincense ©) § X



Premium Incense
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Spreading fragrances since 1965
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TM Manufactured by & Consumer Care Address

JYOTI PRODUCTS

1to 5, Shreeji Industrial Estate,
GIDC, Chhatral (N.Gujarat) - 382729. India

= info@jyotiproducts.com
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FOR TRADE INQUIRY

+9163 57 11 99 99
+91 98 24 55 03 61

www.jyotiproducts.com
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Spreading fragrances Since 1965
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Manufactured by & Consumer Care Address
JYOTIPRODUCTS FOR TRADE INQUIRY
1to 5, Shreeji Industrial Estate, +916357119999

GIDC,.ChhatraI (!\I.Gujarat) - 382729. India +9198245 50361

B : info@jyotiproducts.com

www.jyotiproducts.com
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' Ppremium |
| |NCENSE STICKS

Premium Incense Sticks
Net Wt. 90g | M.R.P. 70/-

J B PRODUCTS

Plot No. 9, Ubkhal G.L.D.C,, Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

(+91) 93288 66755 info@jbgujurat.com www.jbpgujarat.com



GROW WITH CHARU

e Pocket Mini Dhoop
=k Net Contents : 9 Sticks

Grd’
CHARU PERFUMERY HOUSE

#6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,

Customer Care : \Emau info@charuincense.com
918041222660 | Web : www.charuincense.com
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Hari Darshan

Mehke Mann, Hoke Prasann

i For every prayer, every ritual,
' every sacred moment

JYOTBATTI

BEST FOR WORSH!P

CAMPHOR POUCH
Pure Comphor

Nufural Sethes

Oudh

PREMIUM DHOOP
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Hari Darshan Sevashram Pvt. Ltd
For Trade Enquiry : 9891089000 | admin@haridarshan.com
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New Launching

PREMIUM DHOOP STICKS
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80/-

MF S WIS By @ For TRADE Inquiry

WWW.NISHANPRODUCTS.COM

BHAGAT NISHAN PRODUCTS PVT.LTD
AHMEDABAD 382330, GUJARAT, INDIA. +9184019 33418



A Festive Season of Hope for
the Agarbatti Industry

he arrival of the festive season brings a special
sense of warmth, optimism and anticipation.

Across India, homes begin to prepare for
celebrations, prayers and lLidl[l()ndi rituals, and with
them comes aren d demand fora }_.,dl‘bd.[tlb, dhoops
and other pooja esse als. For the agarbatti industry,
this is not just another season—it is traditionally the
most important period of the year, when consumption
rises and families increasingly look for quality and
premium products for their worship and celebrations.

The past few months have, however, tested the
nce of the industry. Rising raw material and
logistics costs, along with continuing geopolitical
uncertainties, have resulted in considerable
volatility in prices. Manufacturers and traders
have had to navigate an uncertain market while
managing pressure on margins. With consumers
understandably reluctant to accept frequent price
ses, companies have had to find other ways
rising costs, including reducing pack

qudnuuu and adjuatmg product configurations

while trying to maintain accessible price points.

Yet, the festive season brings with it a fresh
opportunity and, more importantly, fresh hope.
The entire mduatn is geared up for the months
ahead, looking forward to stronger sales, improved
market sentiment and greater stability. Festivals
bring people closer to their traditions, and agarbatti
remains an integral part of these everyday acts of
prayer and dmuuun The preference for better-
quality and premium products during important
occasions also gives the industry an opportunity to
showcase innovation, quality and craftsmanship.

As Ganesh Chaturthi marks the beginning of the
festive celebrations, we hope this season brings
renewed energy and positivity to the entire ag‘irbatu
and pooja products fraternity. After a challenging
period, we look forward to aseason filled with stronger
demand, healthier business and shared prosperity.

Sugandh India wishes everyone a very Happy Ganesh
Chaturthi and a joyful, prosperous and auspicious
start to the festive season. May the celebrations bring
happiness to every home and growth and success to
our industry. m
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Premium WHITE Incense Sticks ™
Standy Zipper Pack Net Wt. : 120g. / 125g. H‘)*

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. : 450g.
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Manufactured & Marketed By :

Je$a]® JESAL PRODUCTS PVT. LTD

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
PRODUCTS PVT. LTD. Phone : +9194260 02055 / +9196014 18711
www.jesalproducts.com Customer Care No.: +9188495 08118 | E-mail : jesalproducts@gmail.com
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"Manufactured by | L 17 .
Beside Radhe Krishna Industrial Park, Zak-Jalundra Road, Mota Jalundra, Dist. Gandhinagar-382305
. INCENSE PARIVAAR PVT. LTD. Ph. - 9898000948 | parivaaragarbatti@gmailcom | www.parivaargroup.com
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Manufactured by & Consumer Care Address:

Brand Owned By: ' i

BINDU INCENSE CRAFT LLP
BHARAT INDUSTRIAL CORPORATION I Sy. No. 180, Kumbaigadu Village, Kengerl Hobli,
P.O. BOX No. 2104. BEangalore-560021 Chickellur Road, Off Mysore Road,

Bangalore, South Toluk-560 074-Karmnatako, INDIA

Customer Care: +91 80043 11022 @& www.panchavati.com (4 contact@panchavati.com
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2-IN-1 DHOOP STICK IS OUR UNIQUE PRODUCT:
MANAS KHANDELWAL

N
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PARAM BRAND TO LAUNCH 40 NEW PRODUCTS
DURING FESTIVE SEASON: KEYUR PATEL

(@9
(@)

AARNA CAMPHOR DIFFUSERS ARE EQUIPPED WITH
SEVERAL SAFETY FEATURES: GAURAV KUKARVADIYA

W
.

BRAND NEWS

4
N

CHANDRASHEKHAR BODHE BEGAN HIS
INCENSE TRADE JOURNEY WITH BIG SAFARI

AHMEDABAD’S BAMBOO-LESS MARKET IS
GROWING: GOPAL PATEL

PAN-INDIA COMPANIES HOLD A STRONG
PRESENCE ALONGSIDE LOCAL BRANDS IN
AHMEDABAD’S MARKET: HEMANT JAYSINGHANI
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For More Details

Mohd. Shakir © +91-9454207853, +91-9839163146, +91-8858587100
BAZARIYA, SHEKHANA , KANNAUJ, E-mail : shakirali05749@gmail.com
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Address :

#24, Gangadhar nagar, 3rd main. Sarakki gate,

Kanakapura main road, Banashankari,
Bangalore - 560078

B FOREST

L} TR

PINEAPPLE |

E mail : info@forestfragrance.com

Customer care no : +916362547943, +91 8026712538
Website : www.forestfragrance.com



2-In-1Dhoop Stick is Our Unique Product:

Manas Khandelwal

Labhganga Camphor, Dhoop Sticks, Sandalwood Tika and other
Pooja Products Popular Across Several States

ndore-based Divine Group of Companies are speciality is that half of the
rapidly becoming popular across the country stick gives a sandalwood
for their camphor, incense sticks and puja fragrance and then the
products. The company’s camphor products remaining half gives a rose
are available in different fragrances. The fragrance. This is a unique
company’s Bhimseni Camphor and Ashtgandh are product in the incense

highly popular products. Besides these, the company trade.

has also introduced a two-in-one dhoop stick, whose Manas Khandelwal, head of Labh
Ganga, told Sugandh India that
our 2-in-1 is probably a completely
new product in the market, which
has become quite popular in the
industry. He said that we have been
in this business for 16 years. We
started with camphor production.
Divine Group of Companies has
two companies. Divine Camphor
Private Limited manufactures only
camphor products, while Divine
International produces incense
sticks, sandalwood tika, havan
materials, loban, dhoop sticks,
sindoor and other products. The
product has attracted attention
because offering two fragrances

in a single stick gives consumers

a distinctive experience, setting

it apart from conventional dhoop
and incense products commercially
available today.

In response to a question from
Sugandh India, Mr. Manas said
that work is divided among
everyone in the company. There
are separate teams for production,
marketing and fragrances. He said
that Labh Ganga brand is known
for its quality and packaging, and
their Ashtgandh has become a
very famous brand. In camphor,
we manufacture several ranges of
products, including Bheem Seni.
We have launched Bheem Seni

in different fragrances, anditisa
pan-India product. Besides this, our
Loban is also well-liked. Along with



the company’s sandalwood tika,
kumkum, Ashtgandh, granular and
wet sandalwood tika, traditional
products in puja materials have
been given a new touch, and

their packaging is also of the best
quality. In response to a question,
he said that their brands sell the
most in Madhya Pradesh, Uttar
Pradesh, Rajasthan, Bihar

and Jharkhand. Besides this, there
is a supply network across all South
Indian states, as well as Kashmir,
Punjab, Haryana, Gujarat,
Maharashtra, Chhattisgarh and
West Bengal.

Mr. Manas said that the company’s
principle is that we do not enter the
market with cheap and low-priced
products; instead, we focus on
quality. Adulteration in camphor
has increased considerably these
days, but there is a great need

to increase awareness about
camphor. Consumers should
know the disadvantages of using
adulterated camphor and the
benefits of quality products. He
said that before Covid, camphor
use was limited. Since then, it

has grown rapidly. In response

to a question, he said that earlier
Bheem Seni Camphor was used
more in Maharashtra and South
India, but its use grew very rapidly
during and after Covid. Now it is
also being burned using diffusers.
We have also done considerable
research and development on this
and introduced it in perfume-
based variants such as Rose Oud
and several other fragrances, which
people have liked very much.
Initially, it was sold only in the
online market. Then we brought it
into the grocery market. Although
there were considerable difficulties
initially regarding its quality and
price, being a good product, it
established its place and today

AV

it is very popular. Bheem Seni
Camphor can be burned directly
and can also be used on a diffuser,
while some people also use it as
prasad.

In response to a question about
the rise in raw material prices
due to the US-Iran war, he said
that yes, this is a major problem,
but we have not compromised
on quality and are somehow
managing for now. He said that
they have 18 fragrances in dhoop
sticks, and the two-in-one has
been the most popular. We also
have packs starting from 215 up
to 400-gram zipper packs. People
are liking these products very

much. In response to a question,
he said that the challenges for
them are national players and
companies that run products

on the strength of schemes,

but we are moving ahead on

the strength of our quality,
because quality and packaging
are the main attractions of our
products. Today, customers look
for quality products, and our
constant effort is to provide the
best products. He said that we
have also launched two brands
in incense sticks. One is Black
Crown and the other is Bharat
Naman. People have liked their
quality and packaging, and they
are receiving a good response.
Besides this, our havan material is
also of high quality. ®
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Guwahati, Tamil nadu,
Karnataka, Telangana,
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DIVINE INTERNATIONAL
For Trade Enquiry: 91 91115 99686 / support@labhganga.com
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Incense Sticks

Premium fragrances that
elevate every stick

Dhoop & Cones

Soulful aromas that create
a divine ambience

Agarbatti

Long-lasting fragrances for
a peaceful experience

Fragrances inspired by
Indian traditions.
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N6REX FLAVOURS PRIVATE LIMITED

(A star Export House Recognised by Government of India.)
Gajroula Chandpur Road, MANDI DHANAURA - 244231 Distt. Amroha, U.P,, INDIA
Telephone: +91-5924-273095 [ 273241 Fax: +91-5924-273328275318

82 Email: sales@norex.in ©) Website: www.norex.in

%) Contact Sales: +91-7060297400

The International

Nolda Office: D115, D Block, Sector-63, Noida, Hazratpur Wajidpur, T
Uttar Pradesh: 201301 Fragrance Association

INDIA | USA | SINGAPORE | EUROPE | UAE

World Health
Organization




Param Brand to Launch 40 New Products
During Festive Season: Keyur Patel

Param Agarbatti Works, Rajkot, is planning to launch 35 to 40 new products in premium, medium and economy
ranges during the festive season, covering segments such as dry sticks, incense sticks, wet dhoop, sambrani
cups and cones. In a conversation with Sugandh India, Mr. Keyur Patel, head of Param Agarbatti Works, said
that he has been in this business since 2008, but after the Covid pandemic, we launched our own brand under
the name Param. Before this, we used to supply raw incense sticks to the incense industry. On the challenges
of moving from manufacturing raw incense sticks to starting his own brand, he said that challenges did come,
but the real joy lies in moving forward through challenges. Earlier, incense sticks used to come from China and
Vietham. Even then, local manufacturers faced difficulties because raw materials still had to be imported from

outside. When Vietnam sticks hecame very cheap, the problem increased further, but the government-
imposed restrictions on agarbatti imports. By that time, we had already launched 3-4 products under our
brand. The ban on imports of raw incense sticks from China and Vietnam benefited local raw-agarbatti

manufacturers here, but | chose not to look back again.

n response to a question from Sugandh India,
Mr Keyur said that over the past few years, we
continued moving forward with our brand.
Since the Covid pandemic, Param Agarbatti
Works has launched more than 350 product
ranges, and the company manufactures across
all segments, with products ranging from
economy to premium. In response to another question,
he said that at present, in the markets of most states

across the country, bamboo-less products such as dry
sticks, wet dhoop, cones and sambrani cups are growing
rapidly, while compared to these, agarbatti is gradually
declining. He said that Gujarat, Maharashtra and
Chhattisgarh still have a higher demand for agarbatti,
but demand for bamboo-less products is increasing

in other states. News coming from different sources

in the market, as well as feedback from salesmen and
distributors, is also indicating that demand for dhoop
products is increasing.

In response to a question from Sugandh India, he said
that the main markets for Param Agarbatti are across
Gujarat as well as Maharashtra, Madhya Pradesh,
Qdisha, Chhattisgarh, West Bengal, Jharkhand, Assam
and the North East. Besides this, we also have a supply
network in South India, Uttar Pradesh and Punjab. He
said that Param Agarbatti is now being introduced in
Rajasthan. He said that the agarbatti market is good,
but it is equally tough. No product can easily establish
itself in a new market. Giving information about the
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company’s premium products, he said that we also
manufacture handmade premium products. We have
a pack of 10 incense sticks priced at Rs 190. In the
premium range, 10 to 12 new product ranges are going
to be launched soon. Besides this, several ranges with
Arabic notes will also be introduced, and these too
will be handmade products. In response to a question
about new trends emerging in the market, he said that
we have launched a spray collection series. These are
available in zipper as well as box packs. In the spray
collection, people prefer dark notes more.

Mr Keyur said that our premium-range products sell
the most in Maharashtra, West Bengal, Assam and
Madhya Pradesh. When asked whether the premium
market is smaller in West Bengal, he said that the
premium market is slightly more or less developed
everywhere. Explaining why premium products sell in
every state, he said that although premium sales may
be lower, if your portfolio contains products from every
range, it creates a good impression among consumers.
When they see it in the shop that the company offers
products from economy to premium range, they may
purchase a medium-range product, and if they like

it, eventually they will buy a premium product too,

and in this way, customer’s trust gradually develops

as the company makes good products. On a question
regarding sharing his experience of moving from raw
agarbatti production to establishing his own brand with

S

w iy

new entrepreneurs, he said that the first challenge for
new manufacturers is with themselves: they must make
quality products. After that, the second challenge is
packaging and marketing. Even after achieving success
in these areas, the biggest challenge is how to sustain
the brand in the market for a long time.

In response toa question about the impact of the US-
Iran war on the agarbatti trade, he said that it has had a
very major impact. The biggest impact is being felt by
small local manufacturers producing loose incense
sticks, because raw material prices have increased

due to the war. They are unable to cope with this. He
said that large companies have also faced increasing
difficulties because of raw material prices, but for now
they are somehow adjusting, because they also have old
stock, but in the future companies will have to increase
their prices. However, no company is currently willing
to raise prices, but the situation is such that everyone
will have to increase prices together. In response to

a question, he said that like previous years, this year
too we are going to introduce several schemes in the
market. There is a Jagannath Puri tour scheme for West
Bengal and Jharkhand. Last year, the company took
distributors to Goa. This year too, we are going to
introduce several schemes before the festive season. B
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MASCHMEIJER AROMATICS
INDIA PVT LTD

A LEGACY OF 60+ YEARS OF MUSKS
AND UNFORGETTABLE SCENTS
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Shivansh Technology makes advanced Camphor Diffuser

Aarna Camphor Diffusers are Equipped with
Several Safety Features: Gaurav Kukarvadiya

-
3

Since the COVID-19 pandemic, the use of camphor tablets or aroma
oil in camphor diffusers, also known as Kapoor Dani, has rapidly
increased across the country. Both camphor and aroma oil can be used
in a camphor diffuser. It is a product that naturally works as a room
freshener, helps purify the air and surroundings, and spreads positive
energy. Its fragrance also helps keep mosquitoes away. Ahmedabad
based Shivansh Technology has been manufacturing a special range
of camphor diffusers for the past six years. Company head Mr. Gaurav
Kukarvadiya, in an exclusive conversation with Sugandh India, said
that their Kapoor Dani is completely different from other camphor
diffusers available in the market.
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t has been designed so that it can
also be used as a night lamp and is
completely shockproof. It also has
an automatic on-off feature. This
is why, when camphor or aroma
oil is placed in it and heated, its
fragrance continues to remain for
a long time.

Mr Gaurav himself is an electronics engineer,
and he told Sugandh India that they started
making camphor diffusers before Covid and
currently have three-four products. He said
that their products have many features that
make them completely different from other
camphor diffusers sold in the market. He said
that normally, a diffuser made of steel or other
metal and becomes hot when operated for a
long duration, and if a child or person touches
it, there is a chance of getting burned. Besides
this, if it is left switched on and forgotten,
there is a risk of fire. He said that compared

to other camphor diffusers available in the
market, we have made our products using a
special type of plastic. There is no possibility
of burning or short-circuiting even when it
becomes excessively hot. Our Kapoor Dani
remains switched on for 10-12 minutes and
then automatically switches off. After a short
while, it switches on again and then turns off.
In this way, the fragrance of camphor or aroma
oil continues to spread for a long time.

He told Sugandh India that besides this, they
have designed it in a very attractive manner. It
is also fancy and can be used as a night lamp.
It features various religious symbols, pictures
of gods, birds, flowers, leaves and other
designs. This is why it is also getting popular
for corporate gifting. He said that as per the
requirement, the company logo can also be
printed on it. Besides this, we have recently
launched another camphor diffuser under
the brand name Aarna. It also has a fuse and
operates with an automatic on-off function.
It has all the basic functions of the earlier
model, but the night lamp has been removed
for regular use and an economical price. He
said that Aarna brand product is 30-35%
cheaper than our other premium model. If
someone wants a product for regular use at a
lower price, this is a good option. In response
to a question, he said that our product may
appear 310-20 more expensive than other
camphor diffusers, but it has more safety
features and is a durable product designed to
last for a long time.

Mr. Gaurav told Sugandh India that their
third product is under the Galaxy series,
which is available in glass or ceramic. Its
ceramic version is of better quality than steel
and plastic. Thus, we currently have products
in three ranges, and we will soon be launching
two-three more products. In response to

a question, he said that for the past six

years, its marketing was mainly carried out
through Amazon, Flipkart and other online
platforms, but now we are taking it to retail
stores in several states. He said that Shivansh
Technology’s camphor diffusers are very
popular in Gujarat and Maharashtra, but are
now reaching several other states including
Kolkata, Uttar Pradesh, Madhya Pradesh,
Rajasthan and Kerala. So far, we have reached
almost half of the country, and
our plan is to soon become a
pan-India brand. In response

to a question, he said that the
use of Kapoor Dani in India
began growing rapidly after

the Corona pandemic, and its
market is expanding. Although
a large number of people

still do not know about this

Aana® ‘fﬂlﬁ product, awareness is gradually
n—— ‘o increasing. He said that the
PREMIUM | PREMIUM use of Kapoor Dani is rapidly
e * i i ing b it all
| Bectric incense Burper increasing because it allows
EIIC I e ( - users to get the complete output
A S e R . of camphor and aroma oil, and

& fL gt

people who learn about it and
use it even once continue to use
it regularly.®
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BRAND NEWS Pandhra Rang: Safari Big Brings Premium
Devotion to the Festival Season

The House of Safari Big is stepping
into the premium incense segment LaunChlng This Ganesh Chaturthi
with Pandhra Rang, a premium
100g zipper-pack incense designed
for consumers who believe that
quality should be an integral part of
their prayer experience.

kicEa A R i
MOGRA ROSE SANDALWOOD

Inspired by Lord Pandurang,
Pandhra Rang draws its identity
from Maharashtra’s rich devotional
traditions. Its packaging features
imagery inspired by Pandurang
temples, creating a distinctive
visual appeal that blends
spirituality, tradition and premium
presentation.

Priced at an MRP of 380 for 100g,
Pandhra Rang combines a
premium fragrance experience with
convenient zipper packaging and a
strong devotional identity. The
product is packed in a 12-dozen

case, making it well suited for Launching during Ganesh Chaturthi, Pandhra Rang aims to bring a
premium retail and the upcoming more premium dimension to everyday prayer—where fragrance,
festive season. faith and presentation come together.®

Rocket Maharaja: A Royal Premium Incense Experience
Golden Sticks, Premium Fragrance and a Maharaja Feel
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Nagpur-based Rocket Brand Agarbatti and celebrations. The product’s golden
has built a strong presence in the incense metallic incense sticks immediately lend
industry over several decades, with a diverse it a luxurious and distinctive character,
portfolio spanning agarbatti, dry dhoop, reinforcing the royal positioning suggested
wet dhoop, cups and more. Its popular by its name. Maharaja is presented in an
products, including 460 and Intimate, attractive 100g golden box, carrying an
have earned a loyal consumer following. MRP of 150. ! ’
Adding another premium offering to its With its premium appearance and festive ,
portfolio, Rocket has introduced Maharaja positioning, Maharaja is designed to
Premium Incense Sticks, a product deliver more than fragrance—it is crafted
positioned especially for the festive season, to give consumers a truly Maharaja-like .
when consumers increasingly seek experience during their moments of '
premium-quality incense for their prayers prayer.® y
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Forest Premium Dhoopsticks:

Premium Dry Dhoop from a Trusted Name

Bengaluru-based Forest Fragrances needs little
introduction in the Indian incense market. Over the
years, the brand has established a strong nationwide
presence and earned consumer trust through its
focus on quality and a diverse product portfolio.

Forest offers products across categories, price points
and quality segments, with its popular Black Forest
and White Forest products enjoying strong demand.
As the dry dhoop segment continues to gain
traction, Forest has developed an extensive range to
cater to this growing consumer preference.

Among its offerings are Black Forest, White Forest,
Forest Kasturi and Forest Aroma, premium
dhoopstick variants designed to combine fragrance
with a convenient dry-stick format.

Packed in attractive 90g boxes and priced at an MRP
of 75, these products offer consumers a premium
dhoop experience at an accessible price point.

With Bengaluru-based incense brands continuing to
command strong consumer confidence for quality,
Forest’s established reputation gives its dhoopstick
portfolio a strong advantage in markets across
India.m

FOREST

WHITE

FOREST | KASTURI

FOREST FRAGRANCH

BLACK FOREST

Binndi Nirvigh: Bringing Premium Devotion to the Festive Season
A Premium Incense Designed to Elevate the Prayer Experience

season.

36  SUGANDH INDIA SEPTEMBER-2026

Backed by an experienced team of professionals from the
Bengaluru incense industry, Binndi has been making its presence
felt with products developed around evolving market and
consumer preferences.

With zipper packs emerging as one of the most sought-after
formats in the incense category, Binndi has built a diverse zipper
portfolio. Among its premium offerings, Nirvigh has emerged as a
popular choice, particularly for consumers seeking a more
elevated prayer experience.

Crafted for daily worship, Nirvigh combines premium-quality
incense with an eye-catching package featuring Lord Ganesha—
giving the product strong visual relevance during the festive

The product’s combination of fragrance quality, premium
presentation and devotional appeal makes it particularly suited to
consumers looking beyond conventional incense offerings.

According to Sugandh India’s market survey, Nirvigh has also
gained popularity in the Indore market, reflecting its growing
acceptance across different regions.®
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Balaji 3 in 1 Wet Dhoop:
Three Fragrances. One Premium Wet
Dhoop Experience

Balaji Agarbatti has long been associated with premium-quality
incense products and has built a strong consumer following over
several decades. With its roots in Bengaluru, the brand has
consistently leveraged the city’s strong reputation for quality incense
manufacturing.

Balaji’s portfolio spans multiple categories, with its premium wet
dhoop range particularly relevant to markets across North India,
where wet dhoop enjoys strong consumer demand.

Among its offerings, Balaji 3 in 1 Wet Dhoop stands out as a premium
choice for consumers who prioritise fragrance and quality over price. 3
The product offers three captivating fragrances in an attractive box
package, giving consumers variety within a single pack.

IN 1

WETDHOOP STICKS

Available in a pack of 10 sticks with an MRP of 75, the product
combines premium positioning with a convenient format.

Over the years, Balaji’s consistent focus on quality has helped it build
an extensive base of loyal consumers—many of whom specifically
seek out the Balaji name when purchasing premium incense
products.®

Kalyani G-1 Balance:
Pune’s Premium Incense Legacy

Pune-based S. Oswal Aroma Pvt. Ltd. is one of the established
names in India’s incense industry, with a presence dating back to
1956. Under its Kalyani brand, the company has developed a diverse
portfolio of incense products catering to markets across the country.

Kalyani’s well-known offerings include G-1 Balance, Password, OTP
and Kalyani Gold, among others. In the Ahmedabad market, G-1
Balance has emerged as a particularly popular product alongside the
brand’s other offerings.

Positioned as a premium incense product, G-1Balance combines
quality fragrance with attractive packaging. The product comes in a
90g box with an MRP of 120, giving it a distinctive presence in the
premium segment.

With decades of industry experience behind it, Kalyani represents
the strong legacy of Pune’s incense industry. Its consistent focus on
product quality and consumer trust has helped the brand establish a
respected position across India’s incense markets.®
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DevDarshan Expands Its Range of Herbal Hawan Cups

DevDarshan, the No. 1 brand in
the Dhoop and Agarbatti
manufacturing business since
1954, continues to serve
households across the country
with its trusted range of

_DBD_;}S&.\\ w \tl

lm,m"'"' .’.II . h ' :' devotional products. Among its

‘Dev Hundar’

popular offerings, Dev
Sundaram, available in a pack of
12 cups at an MRP of Rs. 90, and
Dev Sadhna, available in a pack
of 4 cups at an MRP of Rs. 150,
stand out as preferred choices
for daily worship and special
occasions alike. Dev Sundaram
and Dev Sadhna are sambrani
hawan cups made with natural
herbs, offering a pure and traditional devotional experience. Dev Sundaram, available in a convenient pack of
12 cups, is designed for daily poojas and regular household use. On the other hand, Dev Sadhna, available in a
pack of 4 cups, features a longer-lasting burn, making it well suited for extended sessions, special poojas,
festivals, and important religious ceremonies.

Sambran

PRGSO o |

The dhoop and agarbatti industry in India continues to grow steadily, driven by the country’s deep-rooted
spiritual practices and rising demand for natural, herb-based religious products. Within this growing market,
Dev Sundaram and Dev Sadhna strengthen DevDarshan’s broader product portfolio by catering to different
consumer preferences, usage occasions, and price points. For retailers and distributors, this wider range
creates opportunities to serve diverse customer segments, from everyday devotional needs to premium and
extended-use occasions. For more information about Dev Sundaram, Dev Sadhna, and DevDarshan’s
complete product range, visit www.devdarshandhoop.com.®

Maa Bhavani: A premium offering for devotion

Charu Perfumery House,
Bengaluru, has a strong presence
in the Indian incense market, and
the Charu brand is widely
recognised across the country,
especially for its Five Star brand.
Among the wide range of
portfolio, Maa Bhavani Incense
Sticks is one of its established
and popular offerings,
particularly during the festive
season. With its distinctive fragrance and devotional positioning, Maa Bhavani is suited to daily prayer rituals and
the festive season. The product combines pure fragrance, natural ingredients and premium quality, making it a
valued choice for consumers seeking a traditional fragrance for their worship spaces.

Demand for incense products typically rises during festivals, when households increase their religious and
ceremonial activities. Maa Bhavani has developed a strong following during these periods, making it an important
product for retailers and distributors preparing for the festive market.

Backed by the popularity of the Charu brand, Maa Bhavani continues to hold a place in the devotional incense
segment, combining fragrance, tradition, and everyday worship. ®
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Chandrashelkhar Bodhe
began his incense trade journey with Big Safari

Mr. Chandrashekhar Bodhe, head of Shri Marketing and Vaishnavi
Aroma, based in Satara has been in the incense industry since the Big
Safari brand entered the market around 1989-90. His association with
Big Safari has now lasted for several decades, creating a long-standing
relationship built on trust and business. Speaking exclusively to
Sugandh India, Mr. Chandrashekhar said that he was initially involved
in the tea business and had been fond of fragrances since childhood. “I
used to burn incense morning and evening.

hen the Big Safari
brand was launched, 1
sent an application to
the company s head,
Mr. Hansmukh Thakral,
and that 1s how our association began.”
Answering a question, he said that he
has a very emotional attachment to Big
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Safari. His relationship and busmess
with the company are so good that his
firm 1s among Big Safar1’s first five
distributors. He noted that while
problems and complaints always arise
in the trade, Hansmukh Sir
immediately resolves them, which 1s
one reason for the continued strength

of their business relationship over the
years.

Mr Chandrashekhar told Sugandh
India that they do retailing under the
firm Shri Marketing, whereas
distribution and wholesale supply are
handled through another firm,
Vaishnavi Aroma. Through Vaishnavi
Aroma, they handle five companies
besides Big Safari: Shankar
Perfumery, Jain Products and Topsi.
He said that their supply network
covers the entire district except Satara,
Koregaon and Karad. The main supply
network extends to Pusegaon,
Mhaswad, Vaduj, Dahiwadi,
Mahabaleshwar, Panchgani, Medha,
Shirwal, Khandala and Bhor. He said
that they supply around 70-80
counters, although they want to
appoint distributors in distant areas,
but discussions have not yet
materialised, as the right arrangements
and suitable partners are still being
worked out.

Answering a question about the Satara
market, he said that the ¥10 pouch
sells the most here, with Big Safari
leading this segment. Its other ranges
also sell well in the market. Besides
these, Jayant, Z Black, Cycle and
Forest are also popular. He said Big
Safari has the strongest market
because it offers the best quality and
more sticks. The wet dhoop market is
growing here. Around 20% of the
market consists of dhoop and dry
sticks, but wet dhoop 1s more popular,
with Z Black’s Manthan, Aalok and
Tez performing well and attracting
considerable consumer mnterest m this
category. He said the use of sambrani
sticks has declined, but cups sell quite
well. In Chandan Tika, Topsi powder
sells at his retail counter m the region.
Answering a question about other puja
products, he said his focus remains
more on the wholesale market.
Therefore, he is unable to focus on
other products, as wholesale
distribution remains his primary area
of business and responsibility. Puja oil
also sells here. In camphor, Bhim Seni
and 555 are popular.®
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Ahmedabad’'s Bamboo-less
Market Is Growing: Copal Patel

The trend of bamhoo-less products such as dry sticks, wet dhoop, sambrani cups
and cones is growing rapidly in Ahmedabadl. As a result, the use of agarbatti has
declined and now stands at 60%. A large number of consumers are demanding
newer hamboo-less products. In this way, the share of bamboo-less products in
the market has increased to around 40%. At the same time, the market for dry
sticks is larger than that of wet dhoop and accounts for around 20%. Sharing this
insight, Mr. Gopal Patel, head of Umiya Agarbatti, told Sugandh India that people
also prefer dry sticks, cones and cups in dhoop. Umiya Agarbatti has two retail
counters in Isanpur and Maninagar in Ahmedabad. Speaking to Sugandh India,
Gopal Patel said that apart from the retail counters, he also handles distribution

for 7-8 agarbatti companies.

eplying to a question
from Sugandh India,
Gopal Patel said that his
father started the busmess
in agarbatti trade in 2001.
He opened the first
counter i [sanpur m
2001. Later, a second
counter was opened near
Manmagar in 2024. He started
working in wholesale, manufacturing
and retail. Six years ago, [ also jomned
the business. He said that Umiya
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Agarbatti has agencies for Nishan,
Real, Balaji and Neev, besides 7-8
other companies, and supplies around
60-70 counters withm a radius of
approximately 5 kilometres. Replymng
to a question, he said that there 1s a
good market for agarbatti and dhoop
products here. Zipper packs priced at
210, 220 and T50 sell the most. The
market for T10 and I50 products 1s
growing the fastest, and Nishan
performs well n this segment because
1t is available in the T10, 20 and T50
range.

He said that box packaging is less
popular here, while zipper and pouch
packs sell more. The bamboo-less
market here is growing very rapidly.
The wet dhoop market is mainly in the
%20 to 25 range, with Manthan,
Nishan and Punjab-based Himalaya
Dhoop also selling well. Apart from
these, some brands from Nagpur are
also popular. Shah Fragrance also sells
very well in the 10, T20 and I50
ranges. He said that Cycle has good
sales at his counters. Regarding the
popularity of sambrani cups, he said
that they sell more during the festival
season. However, they are now sold
throughout the year. Answering a
question about other puja materials, he
said that branded and pouch-packed
camphor sells more. Three Pine, Labh
Ganga, Neev, Rajkot’s Bhanu and
Mangalam are also popular.
Mangalam, Neev and Labh Ganga
have good demand. Manohar is
popular in sandalwood tika. Apart
from this, Hari Darshan and Dev
Darshan are also in demand. For puja
oil, he keeps Cycle at his counter.

Gopal Patel told Sugandh India, that
he wishes the era of handmade
agarbatti would return. There 1s no
comparison with handmade agarbattis.
He said that both premium and
economy markets are good here, but
consumers want products that are
affordable as well as good. This 1s why
Ahmedabad’s products sell well.
However, products from companies m
Bengaluru and Indore also have a good
market here. He said that people here
prefer strong fragrances. However,
pineapple and other fancy notes are
also popular. He said that there 1s also
a sizeable market for loose agarbatti
here. We produce loose agarbatti
ourselves and mamtam its quality.
Replying to a question, he said that a
customer here generally purchases
agarbatti and other puja materials
worth 32,000 or more i a month. Out
of every 10 customers, three purchase
products by brand name. The rest are
generally satisfied with whatever
products we offer them.®
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@ Chandigarh - 160002
email us on: info@devdarshan.info
Contact: 0172-464 5925, 1 ON LI N E
0172-263 8645

(10.00 AM to 5.00 PM) Exported www.devdarshandhoop.com E
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Pan-india Companies Hold A Strong Presence
Alongside Local Brands in Ahmedabad’s Market:
Hemant Jaysinghani

Ahmedabad along with Gujarat, has
become a major hub for incense

sticks and dhoop products, Branded
companies based here are selling

their products across the country, but

in Ahmedabad itself, they face stiff
competition from brands from other
states. Among quality products, several
pan-India brands such as Balaji, Oswal,
Real, Amrutha, Forest, Cycle and Z Bilack
are also present here and are demanded
by customers who prefer premium

and medium-range products. At retail
counters for incense sticks, dhoop and
puja materials, products from Pune,
Indore, Bengaluru, Rajasthan and Punjab
are also sold alongside brands from
Ahmedabad and Gujarat. Mr. Hemant
Shyamial Jaysinghani, head of R. S.
Traders, Ahmedabad, told Sugandh India
in an exclusive conversation that his
family has been in the incense business
for more than 35 years. He said that

his experience shows that the brand
value of Ahmedabad based companies
is increasing because they produce and
maintain quality as well, but despite
this, products from Bengaluru, Indore
and other states also perform very well
here. Therefore, all companies should
make and maintain quality products;
only then can they continue successfully
for along time.

r Hemant told Sugandh India
that his father registered

the firm in 1990, but had
been working in the incense
business even before that.
Answering a question, he
said that they have area-wise agencies
of incense companies. Their supply
network covers a five-kilometre radius
in the Khokhra, Maninagar, Amraiwadi
and Kishanpur areas. The company
sells products from Nishan, Oswal,
Balaji and Amrutha along with other
companies. Explaining why outside
brands also sell very well apart from
Ahmedabad brands, he said that the
biggest reason is that products coming
from Ahmedabad and other parts of

50  SUGANDH INDIA SEPTEMBER-2026

Gujarat are maintaining good quality,
while their transportation costs are very
low and they can supply as soon as there
is demand, whereas transportation costs
and time for brands from other states

are both higher. Answering a question,
he said that there is a good market for
incense sticks here and a packet costing
around 250, with an MRP of 275, sells
the most. The market for 220 products is
quite small.

He told Sugandh India that Oswal,
Flourish, Nishan, Balaji and Amrutha are
products here that sell strongly at 50.
He said that zipper packaging is more
popular in the Gujarat market, while
boxes do not sell. Answering a question,
he said that very few products priced at
210 and 220 are sold. The major reason
is that these contain less weight or fewer
sticks, whereas the 50 pack contains
around 100 incense sticks. Thus, it
proves economical for customers, who
can comfortably run the entire month by
buying one or two packets. He said that
there is also a good market for premium
products here, and in the IRO-H0
segment, Amrutha and Oswal products
sell well. Among higher-premium
quality products, Balaji has a 380 pack
containing 20 sticks, with fragrances
such as sandalwood and rose. That also
sells well. He said that at our retail
counter, Amrutha and Nishan sell the
most at T50. Among products of higher
premium quality, Balaji, Flourish and
Oswal sell well. Besides these, the Zebra

brand, Forest’s White Forest, Black
Forest, Aroma Forest, and Kasturi and
Sandalwood fragrances are also sold.

Answering a question from Sugandh
India, Mr Hemant said that the market
for bamboo-less products is growing
rapidly here. However, incense sticks
still sell more. Among bamboo-less
products, the market for dry sticks is
larger than that for wet dhoop. However,
in wet dhoop, Z Black’s Manthan and,
in premium quality, Balaji’s dhoop

sell very well. Besides these, Tez and
Bansi wet dhoop also sell. He said that
the highest demand here is for incense
sticks. This is followed by dry dhoop
and then wet dhoop. The market for
sambrani cups now runs throughout

the year, but during the festival season,
it increases two to three times. Dev
Darshan cones sell well. He said that

in camphor, we stock branded products
from Mayur, Flourish and 333. Apart
from these, we also keep Bhanu brand
in the local segment. In sandalwood
tilak, Bhawani, Manohar and Kashi
powder sandalwood tilak sell well

here. Oil and cow ghee for diyas are
also available at their retail counter.
Answering a question, he said that an
average customer here makes purchases
worth at least 2100 per month, but there
is no limit to the purchases made by
customers buying premium products. He
said that generally, 5 out of 10 customers
here purchase based on the brand name
itself. ™
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TIME IN | LOBAN & BAKHOOR LOBAN
INDIA | BAKHOOR DHOOP CUP

We are Manufacturer and Exporter of
Premium Incense Sticks, Flora Incense Sticks,
Sambrani Dhoop, Sambrani Dhoop Cup,
Wet Dhoop, Loban, Bakhoor, Perfume etc.

) SLILET

Y/ PRODUCTS

FIRST CHOICE FRAGRANCE ~ Customer Care No.:
H.0.: 793, Budhwar Peth, Moti Chowk, Pune - 411 002, +91 96370 86086 | +91 95522 26850
Maharashtra. (INDIA) Email : firstchoice.fragrance@gmail.com

WE ALSO DO JOB WORK



SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Celebrating Another Year of Industry Recognition

SVAR Fragrances & Flavors Private Limited is proud to announce that once again, our commitment to innovation, quality, and value-driven perfumery has been
recognized atthe national level. After being honoured last year, 2025 marks yet another milestone in our journey.
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AWARDS WON - 2025

Best R&D Initiative — 2025
For pioneering research-led fragrance development that delivers performance, creativity, and scalability
for the Indian perfumery industry.

Best Fragrance — Budget King — 2025
F'ur.redeﬁning value-driven perfumery by delivering premium fragrance experiences at accessible price points.

AWARDS WON - 2024

“Best Innovative
Idea in Perfumery
Marketing” in 2024

Make-Your-Own Agarbatti compound concept designed by Mr. Shailesh Rao, where customers craft a personalized compound using
our 9 exclusive fragrance notes, was recognized for its creativity and consumer engagement. The idea stood out for transforming
traditional Agarbattiintoan interactive, memorable,and premium experience.

A Legacy of Recognition

Mr. Shailesh Rao, Innovator & Industry Veteran, continues to set benchmarks in perfumery innovation and strategic fragrance
development. With decades of expertise and a vision rooted in creativity and practicality, SVAR's work consistently stands out for its
impact, ariginality, and commercial relevance.

Award History Highlight
Best Innovative Idea in Perfumery Marketing - 2024
Best R&D Initiative — 2025, Best Fragrance — Budget King - 2025

Our Philosophy
Innovation is not just about creating something new —it is about creating something meaningful, scalable, and enduring.At SVAR,
every fragrance is backed by research, refinement, and responsibility.a

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041
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SCAN FOR VISITOR
REGISTRATION

REGISTRATION CHARGES

VISITOR Rs 100/- 3 =
DELEGATE Rs 500/- Teea
PREMIER :
9TH _ 10TH AGARBATTI&
PERFUME EXPO
JANUARY 2027
LABHGANGA EXHIBITION CENTER
INDORE, MADHYA PRADESH

FOR DETAILS :

@ +91 9711766786
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Premium Aluminium Bottles & Drums by

M.S. CAN

Mohd. Samran

M.S. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.

.
—

Choose M.5. CAN for reliable, eco-friendly packaging solutions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, our aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.

w h c h GLOBAL REACH: VERSATILE USE: HIGH-QUALITY MANUFACTURING:
V oose Trusted by clients in Ideal for a wide Robust and safe
M.S. CAN’ aver 30 countries. range of industries, packaging solutions

Elevate your product packaging with M.S. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Dffice: A-19, 2™ Floor, Habib Complex, Bharat Nagar, New Delhi-110065
Factory: Nazrapur Patti, Tirwa Road, Kannauj-209725 (U.P)
Nubde ++-EQ 1 FFREMERTY | Email: Samranl012@gmail.com



Where Heritage Meets _
High-Tech Perfume .
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Timeless Fragrances Since 1930

Husna Flavours & Fragrances Pvt. Ltd.

Noor Estate, No, 18, 7th Cross, H. Siddalah Read, Bangalore 560 027, INDIA
Tel:+91 80 4150 6117 / 2248 3002 E-mail: info@hffhusna.com www.hffhusna.com
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A LINE OF SUSTAINABLE SOLVENT PERFORMANCE, SAFETY, ENVIRONMENTAL
RESPONSIBILITY & ECONOMIC VIABILITY

AUGEOR is a line of innovative solvent made from renewable sources focused on sustainability and high performance
& presents excellent solubilization power, adequate evaporation rate, low odor & is VOC compliant with CARB &

EPA legislation, which are key to achieve sustainable formulation. AUGEOR has features that enable its application as
a carrier and/or diluent for fragrances, reinforcing the odor and extending the air fresheners fragrance.

AUGEOR applications :

Fragrance diluent & carrier

Air freshners

Reed diffusers

Scented Candles & Candle art

Mechanical & Aerosol Sprays

Incense Fragrances

Need-based accords & formulation support available on demand

AUGEO'R Sustainable Benefits & Differentials :

Glycerin-based eco-friendly organic solvent made in Brazil

A competitive alternative to petrochemical-based raw materials

Safer for the environment & human health, No flammable label

EPA ™ Safer Choice ” Certified Fragrance enhancement due to low odor
Compliant with VOC legislation *

Solubility Power - Fully miscible in Water & Oils

Low carbon footprint & HSE profile improvement

Environmental friendly product '|
Safe for humans (OECD Guidelines and Commission Regulation (EC) No. 4“/"“ L
No Cosmetic allergens (Annex III, 76 /768 fEEC, Directive 2003 /15 /EC of the European Padlament)

No Substances listed at California Proposition 5 & Not classified as CMR substance (Annex VI to European Regulation
No.1272f2008)

Aligned with the axis of sustainability performance safety & value

*CARB & EPA

AUGEO users worldwide :

@ H AspA Walmart:: TESCO Salnsburys K

Dunei) Sears* /1A KOHLS FredMeyer BiS

MIG ROS Durlington JOANN 2055 R west elm

103 years of distribution experience
ICIS Global Top 300 Chemical distributors 2024 : SKIL Global rank 265
ICIS Asia Pacific Top 100 Chemical distributors 2024 : SKIL Asia Pacific rank 59

S. KUSHALCHAND INTERNATIONAL PVT. LTD.
G 1601, Lotus Corporate Park, Opp. WEH, Goregaon (E) , Mumbai~400063
ashwingokarn@skushalchand.com ; info@skushalchand.com
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INDIA'S OLDEST & ONLY CARBON FREE

Sambrani Dhoop Manufacturer Since 1991

Our Products
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) Natural product (v Trusted Company
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CEBTICIED CARBON NEUTRAL COMBANY .
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Made from Natural Aromatic resin Non - Synthetic :
For Trade Enquiry
Mfg. & Exported by :

ety - < ® +9193 34 315252 | +9187 89 377137
NILIMA HERBS PVT. LTD.

ail us at nilima.2014a@gmail.com
Harni Chak, Anishabad, Patna - 800 002 (BiHAR) | © Mailusat 4 @gmail.c
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. HRA Essential Oil Factory i
The Fragrance of India’s Soul e
% From the heart of Kannauj — the perfume capital

of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood Oil, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
natural products rooted in purity and
performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
best.

; V™ 2es i N g '

Sdndmwood Cypriol Nagarmotha) Lavender Sugumjh Pcmd anus
oit il il Mantri Ol {(kewra) Ol

Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
% Mobile: +919935327008 | = Email: hareem@hraessentialoil.com
2 Website: www.hraessentialoil.com



Fragrance Of Virtue Pvt. Ltd.'|

C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 (!
Tel no: +91 9899881184 www.fragranceofvirtue.com

BAMBOOLESS
INCENSE

Welcome to Fragrance of Virtue, where we
specialize in engineering a wide range of
incense products, including Agarbatti, Dhoop Sticks,
Dhoop Cone & Havan Cups, Natural Resins, Dhuna
powder, Camphor & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue is built on Singapuraship's legacy of
quality and expertise since 1961.

= aL nf‘?pf‘i”’i.',j -

Order now on: Website: Product Characteristics: Our Commitment:

© (-2 ¥ C D5
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SINGAPURASHIP

PRODUCE (I) PVT. LTD.

MANUFACTURERS, IMPORTERS & EXPORTERS
OF HIGH QUALITY PURE RAW MATERIAL &
FINISHED GOODS FOR INCENSE INDUSTRY WITH
MORE THAN 1000+ CLIENTS

RAL SUPERFINE RAL KANI GUM BENZOIN ISSUS GUM ﬁésm

m 3
A & 4
RAW INCENSE DEP PREMlx LOBAN RAW MATERIALS
BUILDING TRUST, © Ng) | (V) INTERNATIONAL
DELIVERING QUALITY = = | INCENSE
- . PREMIUM PURE & CONSISTENT |
'_Tr:mr Trusted Partner in |ﬂt‘§_"l“:$" QUALITY NATURAL SUPPLY AWARD
Raw Materials & Packaging Solutions S
@) singapuraship ® +91 9920120171 (=) s
@ singapuraship ) singapuraship
© sahil@singapuraship.com =l
SCAN ME

"Rendering Service is the Eternal Religion of the Living Being.”

Corporate Office: Singapuraship Produce (I) Pvt Ltd
1320, The Epicentre, W.T. Patil Marg, Chembur, Mumbai — 400071, Maharashtra, India

Website: www.singapuraship.com
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M.A. Baig

Agarbatti Gruh Udyog

J .

v

Special In Natural Loba

v A s A
LOBAN DHOOP

% QUR WIDE RANGE OF AGARBATTI *

Natural Tulsi Pooja
(1 | .|,-..' I"I 0y
{1 "Il,' Wy \
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Natural Loban  Natural Guggal |-I
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EMIUM NATURAL 9‘ NO HARMFUL gm, | SUPPORT
ALITY FRAGRANCE &' | CHEMICALS &7 | LOCAL BUSINESS SGLEL :l0loRs
SHURU HO

CUSTOMER CARE : OFFICE ADDRESS :
9 132, Near Char Nal, Ram Suber Baba Nagar,
AFZALBAIG : 9822366263 * Kavrapeth, Nagpur - 440 012 (Maharasthra)
SUFIYAN BAIG : © 9881410804 FACTORY ADDRESS :
m 1) Plot No. 586/D/785/A Dhammadeep Nagar, Nagpur - 440026

Email : mabaigagarbatti@gmail.com

2) Plot No. 54, Opp Kalamna, Gaokalamna Road, Nagpur - 440026
SUGANDH HAMARI, PEHCHAAN AAPKI <<=




PURE
SANDAILWOOD
OIL REDOLENCE REFINED

Responsibly Sourced. Expertly Distilled.
Naturally Pure.

Crafted from carefully selected sandalwood
through precise distillation processes, our sandalwood
oil is valued for its rich, warm and enduring natural aroma.

100% Pure & Natural | Premium Quality | Responsible Sourcing

Mob: +91 8269945477 | sales@anjumaromatics.in | www.anjumaromatics.com




ADVERTISEMENT TARIFF

SUGANDH INDIA
Sugandh India : Monthly Bilingual (English and Hindi)

SUGANDH leﬁ

MAGAZINE FOR THE FRAGRANCE INDUSTRY mﬂ'

Tl e e 2 STt afen

A first and one of its kind magazine dedicated to Agarbatti industry
which along with being informative and useful for industry content
wise, also acts as a medium to connect the industry.

e Circulation : Currently 15,000 per month hard copies with an
aim to increase to 50,000. Also has a digital version as well.

Readership : Manufacturers, Perfumers, Raw material

suppliers, Agarbatti Distributors and Sellers and Allied
industry across india. Average 50,000 monthly readership.

Content : Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not
just Manufacturers but also wholesalers and dealers. Also
raises issues faced by industry like increasing production
cost, duplicacy, etc. all possible through our ground level

reporting.
Mechanical Data (w x h)
POSITION Note : Keep text 5§ mm
inside
FULL PAGE
FRONT COVER 60,000 18.5cm x 23.5cm
BACKCOVER | 50,000 21 omx30cm HALF PAGE
INSIDE COVER FRONT | 35,000 21 cm x 30 cm
: INSIDE COVERBACK : 30,000 i 21 cm x 30 cm
GATE FOLD 50,000 42 cm x 30 cm
DOUBLE SPREAD 30,000 42 cm x 30 cm DOUBLE SPREAD
FULL PAGE 15,000 21 em x 30 cm
HALF PAGE 10,000 13 5 cmx13.5cm
QUARTER PAGE 7,000 9cmx13.5cm
VISITING CARD 3,000 9cmx5cm STRIP
STRIP 4,000 18.50mx5cm
Note : 20% extra for Advt in flrst 20 pages. All rates are excluding 5% G.S.T.
GST DETAILS Bank Details
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK HUARIES T
State Name : Delhi, Code : 07 Alc No. : 070463400000052 i3 -
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, |.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in

82 iuERan| RAder - 2026
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INTERNATIONAL
Incense & Fragrance

!

1)
i L |, |NDORE
mrn , P '

%UGANDH'

SCAN FOR VISITOR

REGISTRATION
REGISTRATION CHARGES ,
VISITOR Rs 100/- 5%43
DELEGATE Rs 500/- INDIA’S
PREMIER ‘_
9TH _ 10TH AGARBATTI&
PERFUME EXPO
JANUARY 2027

LABHGANGA EXHIBITION CENTER
INDORE, MADHYA PRADESH

FOR DETAILS :

@ +91 9711766786
@ sugandhindiam@gmail.com



Serving Induwstny Scnce 1 547

SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN 1SO 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110008 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47095228
BRANCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053287 @ K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
@ 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641
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Rathore
ESTD-1980" )",‘ ‘

WE ARE SPECIALIST INHAWAN SAMGRI

al” |
Hawan &
Samagri / e !

GAYATRI

( ’i/(ﬂ\“&) ‘th)

"SRR  \VAILABLE SIZE PACKAGE
e 5 KG, 20K6, 40KG6

S (Minimum Order Quantity)

500KG

3 I @ . ﬁﬁ‘: A5t fow w9 &Y © 18840393169
MANUFACTURED & MARKETED BY CONTACT
RATHORE PRODUCTS SURENDRA RATHORE : 9044500987

ADDRESS: BIBI CHIMIN, KANNAUJ (U.P) 208725 DIVYANSH RATHORE : 8840393169
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