


Fragrance Solutions 

Thoughtfully 
crafted for 
personal care. 
Every personal care formulation has its own 
character. Our fragrance experts collaborate 
with brands to understand their formulation, 
target audience and market requirements, 
developing fragrance profiles that integrate 
seamlessly into the finished product. Our 
expertise spans a wide range of applications, 
delivering consistent, distinctive and 
market-relevant fragrances for modern 
personal care products. 

Creams I Powders I Body Lotions 

Body Washes I Shampoos 

Conditioners I Soaps 





SCAN FOR VISITOR 

REGISTRATION 

REGISTRATION CHARGES 

VISITOR Rs 100/­

DELEGATE Rs 500/-

9TH -10TH 

JANUARY 2027 

LABHGANGA EXHIBITION CENTER 

INDORE, MADHYA PRADESH 

FOR DETAILS: 

(9 +,91 9711766786 

@ sugandhindiam@gmail.com
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Balaji Agarba'tti Company 
No. 48/0 .. 156/2, 5th Main, Prakashnagar, Bangalore-560010 

Curtomer Care1 •91 858&& 08914 fmall, salH@balaJllnc•nH.com Visit: us, www.baloJllncense.com 

balajiincense @ f X 



Spreading fragrances since 1965 

Bambooless 
Premium Incense 



Manufactured by & Consumer Care Address 

JYOTI PRODUCTS 

1 to 5, Shreeji Industrial Estate, 
GIDC, Chhatral {N.Gujarat) - 382729. India 

� : info@jyotiproducts.com

FOR TRADE INQUIRY 

+91 63571 19999

+91 98245 50361

www.jyotiproducts.com 









































company's premium products, he said that we also 
manufacture handmade premium products. We have 
a pack oflO incense sticks priced at Rs 190. In the 
premium range, 10 to 12 new product ranges are going 
to be launched soon. Besides this, several ranges with 
Arabic notes will also be introduced, and these too 
will be handmade products. In response to a question 
about new trends emerging in the market, he said that 
we have launched a spray collection series. These are 
available in zipper as well as box packs. In the spray 
collection, people prefer dark notes more. 

Mr Keyur said that our premium-range products sell 
the most in Maharashtra, West Bengal, Assam and 
Madhya Pradesh. When asked whether the premium 
market is smaller in West Bengal, he said that the 
premium market is slightly more or less developed 
everywhere. Explaining why premium products sell in 
every state, he said that although premium sales may 
be lower, if your portfolio contains products from every 
range, it creates a good impression among consumers. 
When they see it in the shop that the company offers 
products from economy to premium range, they may 
purchase a medium-range product, and if they like 
it, eventually they will buy a premium product too, 
and in this way, customer's trust gradually develops 
as the company makes good products. On a question 
regarding sharing his experience of moving from raw 
agarbatti production to establishing his own brand with 
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new entrepreneurs, he said that the first challenge for 
new manufacturers is with themselves: they must make 
quality products. After that, the second challenge is 
packaging and marketing. Even after achieving success 
in these areas, the biggest challenge is how to sustain 
the brand in the market for a long time. 

In response to a question about the impact of the US­
Iran war on the agarbatti trade, he said that it has had a 
very major impact. The biggest impact is being felt by 
small local manufacturers producing loose incense 
sticks, because raw material prices have increased 
due to the war. They are unable to cope with this. He 
said that large companies have also faced increasing 
difficulties because of raw material prices, but for now 
they are somehow adjusting, because they also have old 
stock, but in the future companies will have to increase 
their prices. However, no company is currently willing 
to raise prices, but the situation is such that everyone 
will have to increase prices together. In response to 
a question, he said that like previous years, this year 
too we are going to introduce several schemes in the 
market. There is aJagannath Puri tour scheme for West 
Bengal and Jharkhand. Last year, the company took 
distributors to Goa. This year too, we are going to 
introduce several schemes before the festive season.■ 

\l11sl, 

� IC! 011 
_ .. 

SUGANDH INDIA SEPTEMBER-2026 27 















































































































ADVERTISEMENT TARIFF 

Sugandh India : Monthly Bilingual (English and Hindi) 

A first and one of its kind magazine dedicated to Agarbatti industry 

which along with being informative and useful for industry content 

wise, also acts as a medium to connect the industry. 

• Circulation : Currently 15,000 per month hard copies with an

aim to increase to 50,000. Also has a digital version as well.

• Readership : Manufacturers, Perfumers, Raw material

suppliers, Agarbatti Distributors and Sellers and Allied

industry across india . Average 50,000 monthly readership.

Content: Brand News, Monthly City/State wise Market survey

and reports, Industry News, Interviews and profiling of not

just Manufacturers but also wholesalers and dealers. Also

raises issues faced by industry like increasing production

cost, duplicacy, etc. all possible through our ground level

reporting.
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GST DETAILS Bank Details 
GSTIN: 07AAECA3660K1ZN Bank Name: YES BANK 
State Name : Delhi, Code: 07 Ale No. : 070463400000052 

IFS Code: YESB0000704 
Branch : Noida Sector-62 
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ANAS COMMUNICATION PVT. LTD. 

STRIP 

VISITING 

CARD 

B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M: +91 7838312431
Email: sugandhindiam@gmail.com I Website: www.sugandhindia.in 
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