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Fabric Care
A breath of
[resh comfort

'
Fabric Care requires a balanced B

understanding of fragrances that
blend well with household products
that are common in daily use.

Crafting the finest Fragrances, Flavours
and Olfactory Experience since 1983

At Sachee Fragrances, we specialize /
in crafting scents that enhance your
fabric care essentials—from -
detergents to fabric liquids—making

every wash feel like home.

P

SACHEE FRAGRANCES & CHEMICALS LTD.

SACHEFE

D-11 & D-12, Sector 2, Noida - 201301 T: (0120) 2536111 | 2536222
E: sales@sacheefragrances.com W: www.sacheefragrance
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JYOTI

Spreading fragrances since 1965
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Premium Incense
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TM Manufactured by & Consumer Care Address

JYOTI PRODUCTS FOR TRADE INQUIRY

1to 5, Shreeji Industrial Estate,
GIDC, Chhatral (N.Gujarat) - 382729. India +9163 57 11 99 99

¥ info@jyotiproducts.com +9198 24 55 03 61
& www.jyotiproducts.com

(]
A\ /4



New 7 @
Launch ! ’," )4

F -"-.::""q. = i
Aleln

L t ‘.;- !"'Jl'a." I“*! |

= | TM Manufactured by & Consumer Care Address : '
> JYOTI PRODUCTS FOR TRADE INQUIRY
1to 5, Shreeji Industrial Estate,
GIDC Ch:ﬁiﬂlalntﬂ'{égj:ratﬁ 2382729, India +9163 57 11 99 99
&= info@jyotiproducts.com +9198 24 55 03 61

& www.jyotiproducts.com



A ¢ TR STgl...

D

& T
J.B AGARBATTI

O herne (G
BECOMES A L%%LE.

A fragrance that lingers beautifully.
A touch of peace in every moment.

J B PRODUCTS

Plot No. 9, Ubkhal G.1L.D.C, Visnagar Road-Kukarwada
Dist - Mehsana (Gujarat) 382830

[(+91) 93288 66755 info@jbgujurat.com www. jbpgujarat.com
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Lavender .

CHARU PERFUMERY HOUSE

(— #6031/1,10th Main Road, 4th ‘E’ Block, Rajajinagar, Bengaluru- 560 010,
Customer Care : Email : info@charuincense.com
91 80 41222660 Web : www.charuincense.com
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Diwali: Hope and Resilience in
Challenging Times

Diwali is the festival of lights, hope and new beginnings.
For the agarbatti and fragrance industry, it is one of the
most significant periods of the year, when fragrance
becomes an integral part of prayers, celebrations and the
festive spirit of millions of households. Yet, this year, the
trade faces rising costs, uncertain raw material prices and
intensifying competition. As we celebrate the triumph

of light over darkness, we must also look ahead with
resilience and confidence.

Geopolitical tensions in the Middle East and disruptions
in global energy markets have added to cost pressures.
Several ingredients used in fragrance manufacturing,
along with solvents, synthetic aroma chemicals and
packaging materials, are linked directly or indirectly

to petroleum, making cost management increasingly
difficult.

However, rising costs are only part of the challenge. In
a highly competitive market, passing price increases on
to consumers is not easy. While some brands may revise
prices, others hesitate for fear of losing market share.
Manufacturers must balance production costs, pack sizes
and margins while meeting market expectations.

Marketing schemes and trade incentives have also
become important competitive tools. While they help
brands maintain market presence and relationships with
distributors and retailers, sustaining them amid rising
costs puts additional pressure on profitability.

The industry needs a balanced approach. Greater
cooperation, efficient sourcing and responsible business
practices can help businesses navigate these challenges.
Competition must not come at the expense of product
quality, fragrance performance or consumer trust. Lower
margins may be unavoidable in the short term, but
sustainable profitability remains essential for investment,
innovation and long-term growth.

As we celebrate Diwali, let us move forward with
renewed confidence and a spirit of cooperation.
Sugandh India extends its warmest wishes to all
manufacturers, distributors, wholesalers, retailers and
everyone associated with the trade. May this Diwali
bring prosperity, new opportunities and brighter
prospects for the entire industry.

Happy Diwali!

M. A. Farooqui
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wwwnjesalproducts.com

Premium BLACK Incense Sticks
Jumbo Standy Zipper Pack Net Wt. :400g
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JESAL PRODUCTS PVT. LTD.

ZAK - 382 305, Tal.: Dahegam, Dist. : Gandhinagar.
Phone : +91 94260 02055 [ +91 96014 18711
Customer Care No.: +91 88495 08118 | E-mail : jesalproducts@gmail.com
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Balaji Agarbatti Company

No. 48/D-156/2, 5th Main, Prakashnagar, Bangalore-560010
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SAMRIDDH MARG: BRINGING SACRED MANGO
WOOD TO THE WORLD OF INCENSE

SOMNATH: BUILDING A FRAGRANCE BRAND FOR
EVERY SEGMENT OF INDIA

TRADITIONAL FRAGRANCES MEET MODERN TRENDS
AT INDRA MAX INTERNATIONAL: ZAHID AKRAM
TOUCHWOOD BRAND POPULAR ACROSS SEVERAL
MARKETS: NAZEER AHMED

BRAND NEWS

THE AGARBATTI INDUSTRY IS EXPANDING INTO
POOJA PRODUCTS: ALOK MUNDRA

GOPICHAND BADRILAL AGRAWAL HAS A LEGACY OF
THREE GENERATIONS IN INDORE’S AGARBATTI MARKET

MARKETING IS ESSENTIAL FOR NEW BRANDS:
ROHIT PORWAL — Brand Is Popular across Indore
and Several States

RKT PRODUCTS ARE POPULAR IN UJJAIN:
SHAILENDRA JAIN
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Shah Fragrance
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Address :

E mail : info@forestfragrance.com
4 l:'_il.:ul-;'_|-:_|-:1h|.:|r EICHCHCH, 2rd moin. Sorakki e,
Bongalors - 560078

Customer care no : +91 8362547943, +01 B02672538

Website : wwwiforestfragrance.com



Samriddh Marg: Bringing
Sacred Mango Wood to the
World of Incense

A REMARKABLE ACHIEVEMENT IN JUST A FEW MONTHS: AJITSINGH W

The market for incense sticks and dhoop products made from natural plants, flowers, herbs and cow
dung is growing rapidly. Following this trend, the emerging brand Samriddh Marg has introduced pre-
mium-quality dhoop sticks made from sacred mango wood. Mr Ajit Singh, the company’s head, told
Sugandh India that Samriddh Marg dhoop sticks are produced using a blend of mango wood powder,
camphor, pure desi ghee and natural fragrances derived from flowers. In just one year, the brand has
gained popularity in the online market. He stated that they could claim to be the first in the country to
manufacture a dhoop product using sacred mango wood powder.

A Unique Experiment in Making Dhoop Sticks from Mango Wood

hen Sugandh India asked Ajit Singh how he came up with the idea of making dhoop sticks from man-
W go wood, he explained that mango wood is also used during religious rituals and havans performed at

home. Later, when he considered starting his own business, he and his close associate, Vivek, conducted
extensive research and discovered that mango wood was not being used in this way in the market. Mango wood is
traditionally considered sacred. According to Ajit Singh, smoke released by burning dried mango wood with desi
ghee has the ability to destroy harmful bacteria and germs. This idea inspired him to develop a unique product
using mango wood.

Ajit’s associate, Vivek, explained that he is the cofounder of Samriddh Marg. The two conducted extensive re-
search together and established the business setup in Faridabad approximately one year ago. Samriddh Marg was
launched in April 2026. When Ajit proposed the idea of making dhoop, they found that the market generally used
T-1 powder, various types of wood powders imported from Vietnam, and chemicals. They used camphor and desi
ghee to ensure that the dhoop burned properly, which helped overcome burning-related problems. Vivek added
that the dhoop sticks are slightly soft because they are made using pure ingredients.

Product Range and
Market Expansion

In response to questions about
Samriddh Marg’s products
and marketing, Ajit Singh

told Sugandh India that the
company currently has three
products in the market. Its
dhoop sticks are available in
nine different fragrances. The
company plans to launch six
additional dhoop sticks, fol-
lowed by another six. It is also
introducing sambhrani cups,
or havan cups, made from
cow dung and mango wood,
which will soon be available _ . L. e A
in the market. The company :"‘ L [ L'_ _ ‘

is also planning to introduce ; -5
puja perfume. MR. VIVEK NIKUMBH, MRS. KAMINI SINGH AND AJIT SINGH
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Responding to another question, he
explained that the company’s prima-
ry business currently comes through
online channels. Its products are
also supplied to major cities such as
those in Madhya Pradesh, Varanasi,
Delhi and Patna. He added that the

brand receives demand from across
India through online channels, and
traders from several states are now
contacting the company. Samriddh
Marg is expected to become more
widely available in retail stores soon.

Explaining the brand’s features, Ajit
Singh said that each dhoop stick
measures three and a half inches
and burns for more than one hour.
A premium canister pack of Samrid-
dh Marg dhoop sticks, containing 40
sticks, is priced at 300.

Responding to a question about
competition in the offline market, he
said that the company may adjust
the size of its sticks in the future to
suit offline market requirements, but
the quality will remain unchanged.
He emphasised that the company
would not compromise on quality.
According to him, purity is the
brand’s main USP. He described

its fragrance and quality as excep-
tional and said that a slightly higher

price was not a major concern for
a unique product. Today’s consum-
ers are willing to spend money to
obtain the best possible quality.

He added, “I could also manu-

facture cheaper dhoop sticks,

‘ but my conscience would not
allow me to do so.” For the
founders, Samriddh Marg

‘ is more than just a business.
They focus on purity because

the product is connected

with people’s religious rit-
uals, faith and health. He
further explained that
Samriddh is his son’s
name, and he would
never want to damage
the reputation of either
his own name or his

child’s.

Special Attention to
Fragrance Quality

Responding to a question from
Sugandh India, Vivek explained
that the company also prioritised
purity in its perfumes. They con-
tacted manufacturers and traders

in Kannauj, the city renowned for
its traditional perfumery. After
considerable research, they found

a company willing to prepare their
special perfume separately using the
traditional deg process. Having their
perfumes produced in-house gives
them greater control over quality.

Producing Mango Wood
Powder: A Major
Challenge

When Sugandh India asked about
the challenges involved in develop-
ing an unconventional product and
launching a startup, Ajit Singh ex-
plained that setting up the produc-
tion unit and sourcing high-quality
ingredients were major challenges.
Considerable effort was required
to overcome them. The biggest
difficulty was getting mango wood
powder produced because of the
risk of fire in the machinery during
grinding. After extensive searching,

they arranged suitable machinery. A
lengthy trial process followed before
the mango wood powder could
finally be produced successfully.

Kamini Singh’s Social
Media Reach Helps Build
Brand Recognition

In response to Sugandh India's
question about marketing Samrid-
dh Marg, Ajit Singh highlighted
the important role played by his
wife, Kamini Singh. who is also a
co-founder of the brand. Moreover
she is a social media influencer and
the company's brand ambassador.
He explained that research, prod-
uct quality, teamwork and public
support are essential for building a
brand. Kamini has made a signifi-
cant contribution to reaching con-
sumers. With her millions of social
media followers, Samriddh Marg is
now reaching households across the

country.

He stated that thousands of families
are purchasing the brand's products
through social media and that more
than 50% of orders are repeat or-
ders. According to him, the compa-
ny has not received any complaints
about its products. He described
this as a significant achievement

for a brand whose products have
been in the market for only five to
six months. He also mentioned that
each Samriddh Marg pack comes
with an attractive ceramic stand.

Finally, Ajit Singh explained that the
company plans to introduce Sam-
riddh Marg products for corporate
gifting during the Diwali festival. He
said that there is a substantial seg-
ment of consumers in the country
who prioritise quality over price,
and the company's aim is to reach
them. Regarding export opportuni-
ties, he stated that the company has
received requests for product details
from more than half a dozen coun-
tries, including Germany, the UK
and Dubai. The company plans to
begin working on exports soon. B
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Path to Prosperity
~«ef>+ PREMIUM DHOOP STICKS -
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Ingredients ==/ &Safe e/ Fragrance \ 8/ Havan & Daily Use BB/ Peace & Progperity

Customer Care | Website | Instagram Email Factory Addres:
8796494987 www.samriddhmarg.com | @samriddhmarg | samrddhmarg@gmail.com | Sec - 56, Faridabad, Haryana
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Incense Sticks

Premium fragrances that
elevate every stick

Dhoop & Cones

Soulful aromas that create
a divine ambience

Agarbatti

Long-lasting fragrances for
a peaceful experience

Fragrances inspired by
Indian traditions.
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NOREX FLAVOURS PRIVATE LIMITED Member Of >

(A Star Export House Recognised by Government of Indio.) ol
Gajroula Chandpur Road, MANDI DHANAURA - 244231 Distt. Amroha, U.P., INDIA / \
Telephone: +91-5924-273095 [ 273241 Fax: +91-5924-273328275318 @
% Email: sales@norex.in & Website: www.norex.in /
Y Contact Sales: +91-7060297400 B

Noida Office: D115, D Block, Sector-63, Noida, Hazratpur Wajidpur, The International

Uttar Pradesh: 201301 Fragrance Association
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BIMMDI INCENSE
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+81 8005 00T 888
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BINDU INCENSE CRAFT LLP
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SOMNATH:

BUILDING A FRAGRANCE BRAND FOR
EVERY SEGMENT OF INDIA

\I/
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From a humble beginning in 2012 to a growing presence across India and

international markets, Somnath Products is expanding its portfolio
through innovation, quality and a clear understanding of consumer
needs. Led by CEO Sagar Popat, with the support of his family and
brother Sameer Popat, COO, the company is strengthening its flagship

Somnath brand while developing Tattvam and Ramdoot for distinct
market segments. In an exclusive conversation with Sugandh India,
Sagar Popat, CEO of Somnath Products, shared the company’s journey,
brand strategy, product innovations and future plans. ’ ’
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Building Somnath from
the Ground Up

he Somnath brand was
I launched in July 2012 with
just nine products. Since then,
the company has steadily expanded
its product portfolio and distribution
network, building Somnath into its

flagship brand.

Sagar Popat attributes this journey to
the collective efforts of his family, with
his brother Sameer Popat playing a
key role as COO, overseeing opera-
tions and supporting the company’s
growth.

“Somnath is our flagship brand and
the foundation of our journey. We
started with just nine products, and
over the years, we have expanded our
portfolio to cater to consumers with
different preferences and price points.
Our focus has always been on un-
derstanding the market, maintaining
quality and continuously introducing
products that meet changing consum-
er expectations,” says Sagar.

Somnath: The Flagship
Brand

Somnath remains the company’s pri-
mary focus, offering products across
different segments of the incense
market. Its established product ranges
include Bilipatra, Tulsipatra, Pagh-
adi, Rambaan, Amrut Bella, Noor E
Loban and Kalam.

The company is also introducing con-
temporary collections such as White
& White and Positive Vibes to appeal
to evolving consumer preferences
and create new opportunities in the
market.

“Our approach is to build Somnath
as a trusted brand that combines
fragrance, quality and value. We want
to serve consumers across different
markets without losing sight of what
makes the brand special. Product
development and innovation will
continue to play an important role in
our growth,” Sagar explains.

Tattvam and Ramdoot:
Addressing Different
Consumer Needs

As the business expanded, Somnath
Products introduced two additional
brands to address distinct market
opportunities.

Tattvam is the company’s luxury and
premium incense brand, developed
for consumers seeking refined fra-
grances and a premium product ex-
perience. Its products are positioned
for premium retail outlets and online
platforms in India, with international
opportunities, including Australia.

Ramdoot was developed for the mass
market, particularly consumers in
smaller cities, towns and rural areas
who seek affordable products without
compromising on quality. Its distri-
bution strategy is designed around
this segment, with supplies directed
through distributors and wholesalers.

“India is a diverse market. Consumer
expectations differ across regions,
channels and price points. Through
Somnath, Tattvam and Ramdoot, we
can address these needs with distinct
product propositions and distribu-
tion strategies. Somnath remains our
flagship brand, while the other brands
help us explore additional opportuni-
ties,” says Sagar.

Innovation in Charcoal
-Free and Bamboo-Less
Products

Changing consumer preferences are
creating new opportunities in the
incense industry, particularly for char-
coalHree products and bamboo-less
formats.

Somnath Products is investing in
research and product development to
expand its offerings in this category.
Its future plans include developing
additional bamboo-less formats such
as dry sticks, cones, dhoop and sam-
brani cups under its brands, subject
to product development and market
requirements.

The company sees innovation in ma-
terials, formats and fragrances as an
important part of its future strategy.

“Consumers are becoming more
conscious of the products they choose
for their daily worship and home-fra-
grance needs. We see growing interest
in charcoalfree and bamboo-less
alternatives. Our aim is to develop
products that combine an appealing
fragrance, consistent quality and a
satisfying consumer experience,”
Sagar says.

Managing Industry
Challenges

Like other manufacturers in the
incense industry, Somnath Products
faces challenges arising from fluc-
tuations in raw-material prices and
dependence on imported inputs.

The company believes that improving
sourcing efficiency, developing alter-
native materials where feasible and
investing in product innovation will
be important for long-term competi-
tiveness.

“Raw-material price fluctuations
remain a major challenge for the
industry. We need to improve
sourcing efficiency and reduce our
dependence on imported inputs
wherever practical. At the same time,
we must continue investing in quality,
innovation and distribution to build a
sustainable business,” Sagar explains.

Looking Ahead: A Bigger
Vision for Somnath

Somnath Products aims to strengthen
its flagship brand, expand its distribu-
tion network, introduce new products
and develop its presence in interna-
tional markets.

The company’s long-term vision is

to build a stronger, more diversified
business while continuing to serve
India’s incense market across consum-
er segments.

“For us, this is only the beginning.
We have ambitious plans for Somnath
and our other brands. We want to
build brands that consumers trust,
introduce meaningful innovations and
create a stronger presence in India
and international markets. Our focus
is on building the business for the
long term, with the right products,
people and systems,” Sagar con-
cludes.®
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Traditional Fragrances Meet Modern Trends at
INDRA MAX INTERNATIONAL.:

ZAHID AKRAM

TOUCHWOOD BRAND POPULAR ACROSS
SEVERAL MARKETS:

NAZEER AHMED

engaluru-based Indra Max
B International manufactures

incense sticks and dhoop
products. Its products have become
popular in Karnataka, Maharashtra,
Andhra Pradesh, Tamil Nadu and
Kolkata. Several of the company’s
products are exported to Thailand
and Burma. The company’s most
popular brand is Touchwood.
Besides this, Al Shanaya is a very
popular premium-quality brand,
and Arabian Bakhoor is in high
demand. In an exclusive conver-
sation with Sugandh India, Mr.
Nazir Ahmed, head of Indra Max
International, said that the growing
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demand for their products had com-
pelled them to open a new produc-
tion unit. The company primarily
manufactures incense sticks, bam-
boo-less products, dhoop, cones,
dhoop sticks, sambrani cups and
perfumes. The company’s attars
and perfumes are also very popular.
Answering a question, he explained
that they originally belonged to Ko-
lar district in Karnataka. They then
started their business in Bangalore.
They established Ravish Industry

and later set up a unit in Bangalore.

While sharing the story of entering
and succeeding in the incense and

fragrance industry with Sugandh

Mr Nazeer Ahmed and Mr Zahid Akram

India, Mr. Nazeer said that they
initially operated under the name
Ravish Industries. Its brand, Indra,
was very popular. They ran Ravish
Industries with a distribution firm
in chennai,later the chennai firm
partners got separated. To manage
businesses with both the partners
they named the new company
Indra Max International after their
popular Indra brand. Ravish Indus-
tries is also still operating excellent-
ly. Answering a question, he said
that the company had started 22-23
years ago. They faced considerable
struggles in the beginning. Because
it was a new brand, their products
did not sell in the city. At that time,



he would travel from village to
village to sell the products. A party
in Chennai placed a large carton
order, followed by several orders
from a party in Kolkata, for whom
they developed products across
multiple ranges. Their Meera Jas-
mine brand became a very popular
product in Chennai. Today, his son,
Mr. Zahid Akram, also works along-
side him and is taking the business
forward with a fresh perspective.

Explaining the story of entering the
incense and fragrance industry and
the challenges they faced, Mr. Na-
zeer said that they were able to suc-
ceed because of Unique Printer in
Gujarat. Mr Vinal Bhai of Unique
Printer introduced him to various
people in the industry. He helped
them the most with packaging and
printing. In fact, it was through his
efforts that their business was able
to establish itself. He explained
that Indra Max International now
has more than 150 products. In

the future, they are introducing a
fragrance under the name Arsh.
Although their 6 ml Wafa product
has been very successful, Arsh is

a special-range product that they
will launch in the next one or two
months. It will be available as both
attar and spray.

Answering a question from
Sugandh India, he explained that
their products are available in differ-
ent packs priced from X 2 to I 180.
The 50-gram product is sold under
the name SandalRoots. He said that
2 products now sell in very small
quantities, but this was where they
began. Now, the 5 product is the
one that sells. He explained that the
incense stick market is growing very
rapidly. Earlier, customers would
think twice before buying a 5 pack-
et, but now people also purchase
packets priced at I 100 and < 200.
Their 120-gram pack priced at 50

sells the most. In addition, they of-
fer a giftpack set for ¥ 300. He said
that their main markets are Andhra
Pradesh and Maharashtra. He
added that they offer region-specific
products in several states. For ex-
ample, they have developed Vasavi
for Andhra Pradesh and Gowri for
Maharashtra.

Answering a question, Mr. Nazeer’s
son, Mr. Zahid, said that they had
tried to introduce several changes
to incense sticks. By combining
traditional fragrances with modern
ones, they had developed new
types of products, and research was
ongoing. They study customer pref-
erences in India and abroad and
work on products based on their
findings. He said that combining
traditional and modern fragrances
is a challenging task. Answering

a question, he said that they had
many plans for the future, including
introducing premium gift packs of
incense sticks. He explained that ev-
ery business must adapt to market
requirements. For example, since
people have raised questions about
bamboo, they are also working on
bamboo-less products. In addition,
they are developing premium-quali-
ty products for export.

Answering a question about re-
duced raw-material supplies and
rising prices, he said that, like other
businesses, they had also made
changes to product weight and pric-
ing. Their premium-quality products
are performing well. Prices have
certainly increased, but people are
now choosing quality. Customers
were willing to pay more for better
products and quality. He explained
that online marketplace customers
give greater importance to quality
and brands, regardless of price. Ear-
lier, 200-gram and 300-gram packs
sold more, but now people have be-
gun preferring pouches and zipper

packs. Online platforms show more
repeat orders from customers who
prefer premium-quality products.

Answering a question from
Sugandh India, Mr. Zahid ex-
plained that zipper packs have a
larger market in Maharashtra. In
comparison, customers in Karna-
taka prefer mixed options. Here,
box packs, premium zipper packs,
pouches, and medium- and econ-
omy-range products all sell well.
Box packaging is more popular in
Tamil Nadu. Answering a question,
he explained that premium-quality
products sell more in Chennai,
where customers prefer strong
fragrances. Economy products
have a larger market in Karnataka,
Andhra Pradesh and Telangana.

In Chennai, the use of bamboo-less
products in box packaging has
increased. Besides this, dhoop and
dry sticks have started selling more
in Kerala. Earlier, this trend was
limited to North India. Box packag-
ing still dominates the Kolkata mar-
ket, although zipper packs have also
begun gaining a foothold. Asked
where premium-quality products
sell the most, he said that Bengaluru
in Karnataka ranks first in the pre-
mium segment, followed by Tamil
Nadu, particularly Chennai.

Answering a question about busi-
ness expansion, he explained that
trade expos are a stepping stone to
success and that they had partici-
pated in expos. This had benefited
them considerably. Beyond finan-
cial gains, expos help them meet
leading figures in the incense and
fragrance industry and connect
with people associated with their
business. Therefore, he believes that
expos are a stepping stone to suc-
cess for the incense and fragrance

industry. ®
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Premium Aluminium Bottles & Drums by

M.S. CAN

M.5. CAN proudly stands as a top manufacturer of high-quality aluminium bottles and
drums, offering capacities from 1 litre to 25 litres. Our products are trusted by
businesses in over 30 countries for their durability, safety, and versatility. Our aluminium
containers are perfect for storing and transporting a wide variety of products, including:

Used in flavours, fragrances and essential oils.
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Choose M5 CAN for reliable, eco-friendly packaging solubions that meet the highest industry standards.
Whether you're in the fragrance, cosmetic, or food industry, cur aluminium bottles and drums provide the ideal
solution for preserving the integrity and quality of your products.,
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M.S. EAN? ower 3 countries, range of Industries. packaging soluthons

Elevate your product packaging with M.5. CAN's aluminium bottles and drums.

Contact us today to learn more!

Corporate Office: A:19, ¥~ Floor, Habib Complex, Bharat Nagar, New Deihi-11006%
Factory; Nazrapur Patti, Tirwa Road, Kannauj-209725 (LLP]
Mob: +91 9721127777 | Email: Samran 1012 & pmall.com
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BRAND NEWS

DevDarshan presents two premium
incense stick offerings, Dev Shanti
Premium Incense Sticks 4in1 and
Nilkanth Premium Incense Sticks. Both
products are available in 400g packs,
with a MRP of ¥ 170 per pack. These
offerings reflect the brand's focus on
providing variety in the agarbatti
category while strengthening its
product portfolio to meet changing
market preferences.

Dev Shanti Premium Incense Sticks 4in1
and Nilkanth Premium Incense Sticks
represent different options within
DevDarshan's incense range. The 4in1
variant adds variety to the portfolio,
while Nilkanth Premium Incense Sticks
offer another choice in the premium
segment. Together, these products
contribute to the brand's presence in
the incense market, where product

variety and
consumer
preferences
play an
important
role in
shaping
demand.

DevDarshan has been associated with
the dhoop and agarbatti manufacturing
business since 1954. Over the decades,
the brand has established its presence
in the category and built its identity
around incense products. Its long-
standing association with the industry
reflects its continued participation in a
market shaped by cultural traditions,
regular household demand and
seasonal celebrations. The availability of
Dev Shanti Premium Incense Sticks 4in1
and Nilkanth Premium Incense Sticks

f)
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adds to the diversity of DevDarshan's
existing product portfolio.

As the incense category continues to
remain relevant to household and
devotional practices, DevDarshan
maintains its focus on its established
product range and market presence.
The brand's premium incense offerings
contribute to its wider portfolio of
dhoop and agarbatti products.

More information about DevDarshan
and its product range is available at
www.devdarshandhoop.com
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Rocket Agarbatti's 3-in-1Pack Offers
Three Evergreen Fragrances

Nagpur-based Rocket Agarbatti, one of India's leading agarbatti brands, offers
consumers a convenient combination of three evergreen fragrances through its 3-
in-1 agarbatti pack. Featuring Lavender, Champa and Kewra, the product brings
three distinct fragrance experiences together in a single pack.

Designed for consumers who enjoy variety in their everyday fragrance choices, the
pack allows them to switch between floral and traditional fragrance profiles
according to their preferences and occasions. Lavender offers a soothing floral
character, Champa brings a familiar floral fragrance, while Kewra adds a traditional

aromatic touch.

The product caters to households seeking variety and convenience without
purchasing three separate packs. Its combination of popular, established
fragrances makes it a relevant offering for daily worship and home fragrancing.

With good demand in the market, Rocket Agarbatti's 3-in-1 pack continues to
serve consumers looking for multiple fragrance options in one convenient offering,
strengthening the brand's presence in India's competitive agarbatti market. B
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New Jar Packaging for
RKT-RIM ZIM Metallic
Golour and SFR-BIG
Premium 2-in-1

Nagpur-based Thakral Group has introduced two products, RKT-
RIM ZIM Metallic Colour Jar 225g and SFR-BIG Premium 2-in-1
Jar 500g, featuring sturdy, reusable plastic jar packaging. The
products combine convenient storage, attractive presentation
and product variety, catering to customers seeking practical
packaging options.
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RKT-RIM ZIM Metallic Colour Jar 225g

The RKT-RIM ZIM Metallic Colour Jar comes in a 225g pack
featuring a 4-in-1 variant. Its metallic colour offering and
durable jar packaging provide an attractive presentation
alongside practical storage. Priced at an MRP of 3150, the
product comes in an 8-inch jar, with standard packing of six
dozen.
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SFR-BIG Premium 2-in-1 Jar 500g

The SFR-BIG Premium 2-in-1 Jar offers a larger 500g pack in a sturdy, reusable plastic container. Designed for customers seeking
greater quantity in convenient packaging, it features a 2-in-1 variant. The product carries an MRP of 3200, comes in an 8-inch-
wide jar, and has standard packing of three dozen.

Both offerings combine practical packaging with product variety, providing convenient options for customers and an enhanced
presentation for retailers. l

Balaji Agarbatti Company Wins
BEST BRAND OF THE YEAR AWARD 2026

Bengaluru-based Balaji Agarbatti Company has
been honoured with the '‘Best Brand of the Year'
award at the 3rd National Business Excellence
Awards 2026.

The award was presented under the MSMECCII
Make in India Initiative Award 2026 by the MSME
Chamber of Commerce and Industry of India
(MSMECCII). The ceremony took place on 7
October 2026 at Vigyan Bhavan, New Delhi.

The recognition marks an important milestone for
Balaji Agarbatti Company, acknowledging its
brand presence in India's competitive incense
market. The award also highlights the
contribution of Indian manufacturers towards
strengthening domestic brands and supporting
the Make in India initiative, celebrating the
growing role of businesses in the country's
industrial and economic development.
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Maa Rkaali:

A DEVOTIONAL FRAGRANCE FROM
CHARU PERFUMERY HOUSE

Charu Perfumery House, Bengaluru,
presents Maa Kaali Incense Sticks, a
devotional offering designed for
consumers seeking fragrance for their
daily worship and religious ceremonies.
The company has an established
presence in the Indian incense market
under the Charu brand, with a diverse
portfolio that includes its Five Star
brand.

Maa Kaali features distinctive With incense sticks remaining an Backed by the Charu name, Maa Kaali
devotional packaging and highlights integral part of Indian religious strengthens the company's devotional
pure fragrance, premium quality and traditions, products catering to fragrance portfolio, bringing together
natural ingredients. The product is devotional needs continue to hold faith, fragrance and tradition for
suited to daily prayers, festive relevance throughout the year, incense users across the market. ®
celebrations and other religious particularly during festivals. Maa Kaali

occasions, helping create a fragrant combines traditional worship

atmosphere in homes and places of associations with an appealing

worshib. presentation for todav's consumers.

Param Agarbatti
Works Offers Five
Fragrances in Jumho
Family Packs

Rajkot-based Param Agarbatti Works offers a diverse
range of incense sticks, dhoop and dhoop cups,
catering to consumers across several markets in India
and a wide range of price segments. Among its
offerings, Green Ozone and Flower Jackpot stand out
with their 5-in-1 jumbo family packs, combining
premium quality, greater quantity and five fragrances
in one pack.

Flower Jackpot features floral fragrances, appealing to consumers who enjoy fresh, flower-inspired aromas for everyday use.
Green Ozone, meanwhile, caters to changing fragrance preferences with modern, fine-fragrance profiles reminiscent of
contemporary perfume sprays.

Both products address the demand for value-oriented family packs without compromising on fragrance variety. By offering five
fragrances in a single pack, they provide consumers with the flexibility to choose different aromas according to their preferences
and occasions.

With these products, Param Agarbatti Works strengthens its portfolio in the jumbo family-pack segment, bringing variety and
convenience to everyday home fragrancing. B
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First Choice Fragrance's
Bakhoor Chips Gain Traction in Rajkot

Habbat

Al Bakhoor

EERlHOOE CHIFS

First Choice Fragrance, part of the
Pune-based Jahagirdar Group, carries
forward the legacy of one of the
agarbatti industry's established
names. The brand offers a diverse
portfolio of premium products
spanning agarbatti, dhoop, cups, attar
and bakhoor.

Among its offerings, the brand's
bakhoor chios have aained pobpularitv

Oudh
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rich, distinctive fragrances. Available in
around 10 varieties, the range caters
to diverse fragrance preferences.

In the Rajkot market, Habbat Al
Bakhoor and Oudh Al Shams are
witnessing strong demand. Habbat Al
Bakhoor features a blend of oudh,
musk and cedarwood, while Oudh Al
Shams combines oudh with chocolate
notes. offerina a distinctive fraarance

The growing preference for oudh-
based fragrances is contributing to
the popularity of these products
among bakhoor enthusiasts. With
their distinctive compositions and
premium positioning, First Choice
Fragrance's bakhoor chips continue to
strengthen the brand's presence in
this segment. |

Kashi Tulsi Ashtgandh Chandan Tika:
A Trusted Name in Pooja Essentials

Varanasi-based DS Products has been
serving the pooja industry since 1963,
offering a diverse portfolio of
products, including chandan tika,
pooja samagri, sindoor, roli, kumkum,
gulal, bhasm and dishwash.

Among its offerings, Kashi Tulsi
Ashtgandh Chandan Tika has
emerged as one of the leading
products in its segment, with strong
demand across several markets in
India. The product has particularly
high demand in Madhya Pradesh,
where it enjoys a significant presence.

Designed for religious rituals and
everyday worship, Kashi Tulsi

Ashtgandh Chandan Tika caters to
consumers seeking traditional pooja
essentials. Its association with the
Kashi name further connects the
product with the spiritual heritage of
Varanasi.

With decades of experience in the
pooja products industry, DS Products
continues to serve diverse consumer
needs through its extensive portfolio,
while Kashi Tulsi Ashtgandh Chandan
Tika remains an important offering in
its product range. |

46  SUGANDH INDIA NOVEMBER-2026



80/-

Rs. only

10

S

[ - ‘,
-_"Irir.:.|r.

Tulgj

OUR OTHER PRODUCTS

® SMALL POUCH = FAMILY PACK ® MEDIUM POUCH ® FRUIT COLLECTION
® SMALL BOX ® DHOOP STICKS ® 5 IN 1 POUCH ® FLOWER SERIES ® ZIPPER POUCH

... MORE THAN 400+ PRODUCTS
LAF,

# l.l. H L —
F = -a Find us on: A Quality Product Manufactured By : | € www.paramfragrance.com
— bt PARAM AGARBATTI WORKS % paramagarbattiworks@gmail.com
Eﬁ‘ Rajkot - 360110, (Gujarat) - INDIA © +91 98751 50743




The Agarbatti Industry Is Expanding into
Pooja Products: Alok Mundra

ue to rapidly rising inflation,
D increasing raw material prices

and higher transportation costs,
the profit margins of agarbatti and
dhoop traders, manufacturers, distribu-
tors and retailers are steadily declining.
This is why, over the past few years,
businesses dealing in agarbatti and
dhoop products have also started man-
ufacturing and trading pooja materials.
In a conversation with Sugandh India,
Mr Alok Mundra, head of Indore-based
Thakur Ji Trading Company, said that
the agarbatti and dhoop industry has not
declined. The market is growing, but
the volume that previously belonged to
agarbatti now also includes wet dhoop,
dry sticks, sambrani cups and cones be-
cause of the growing preference to avoid
burning bamboo. As a result, dhoop
products have gained a greater share of
the overall agarbatti market. Answering
a question, he explained that major
agarbatti and dhoop manufacturers
with pan-India brands have also started
producing other pooja products, such as
camphor, Chandan Tika, pooja oil, desi
ghee and havan samagri. Consequently,
agarbatti traders, distributors, agency
holders and retail shop owners have
also started stocking the companies’
entire product ranges. Today, dozens of
shops exclusively selling different types
of pooja materials alongside agarbatti
and dhoop have opened in cities across

the country.
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In response to a question from Sugandh
India, Mr Alok Mundra, head of
Thakur Ji Trading Company, explained
that he started his agarbatti business in
Indore. His son Mridul and younger
brother Anoop also assist him in the
business. He said that when he entered
the trade, handmade agarbattis were
prevalent and Bengaluru dominated the
industry. When agarbattis began to be
manufactured using machines in villages
and households across the country,
Bengaluru’s monopoly over agarbatti
production came to an end. Thakur Ji
Trading Company holds agencies for
Bengaluru-based brands such as Savitri
Sugandhalaya, Omega Incense and A
Ravirag. Besides these, they stock all the
brands that customers request at their
retail counter.

In response to a question from Sugandh
India, Mr Alok said that the prices of
raw materials and packaging materials
used in agarbatti manufacturing, along
with transportation costs, have risen
considerably. Consequently, everyone
from manufacturers to retailers is facing
difficulties. Some companies have
reduced product weights and increased
prices, but most manufacturers have
been unable to reach a consensus on
this because of competition and a lack
of unity. As a result, profit margins are
steadily shrinking. He explained that In-
dore is a very good market for agarbatti
and dhoop. However, payments come
in very slowly because credit sales are
common here. The market for premi-

um products is also relatively small.
Answering a question about marketing,
he said that the market presents several
other challenges. Every distributor wants
to capture as much of the market as
possible through salespeople. Competi-
tion is intense, making it difficult even to
recover the expenses of employing sales-
people. This is why they have reduced
their own marketing activities.

In response to another question from
Sugandh India, he explained that both
agarbatti and dhoop are widely used
here. Due to concerns about burning
bamboo, the use of wet dhoop, dry
sticks, cones and cups is growing rapid-
ly, while agarbatti’s share of the market
is declining. They, too, have started
stocking all types of pooja materials at
their retail counter alongside agarbat-
tis. Answering a question, he said that
packs with MRPs of X 10, ¥ 20, ¥ 50 and
% 100 sell the most here, but 50 zipper
packs are particularly in demand. He
explained that brands such as Nishan,
Shreeji, Devdarshan, Darshan Interna-
tional and Black Stone have varying
levels of market presence. He said that
whenever a customer buys a particu-
lar product once, they usually ask for
something better or newer on their next
visit. This is why dozens of brands are
available in the market, and customers

keep trying different ones.

When asked about his expectations for
the market during the festive season,

Mr Alok Mundra said that business was
progressing reasonably well. Compa-
nies offer schemes during festivals, but
nowadays some promotional scheme

or another runs throughout the year.
Target-based schemes are also available.
He said that wet dhoop has a good mar-
ket here, but agarbatti still sells more.
Kashi is the leading brand in dhoop.
Delhi-based Grah Shanti also performs
well at their store and receives repeat
orders. He explained that Saraswati

is the best-selling brand in camphor,
followed by Kashi Ashtgandh and Man-
galam. In Chandan Tika, Kashi ranks
first, followed by Labh Ganga, Manohar
and Hari Darshan. Pooja oil and desi
ghee also have a market, but there is no
particularly dominant brand in these cat-
egories. Packaged products from local
manufacturers sell the most.
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Gopichand Badrilal Agrawal has a legacy of

Three Generations in Indore’s Agarbatti Market

e 1
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ndore’s Gopichand Badrilal
I Agrawal firm has been a well-

known trading company in the
agarbatti and dhoop business for
nearly 66 years. The firm has held
agencies for several established and
major companies. It has been oper-
ating for three generations, during
which many major companies have
changed their brands and products.
In a conversation with Sugandh
India, the firm’s proprietor, Mr
Naveen Agrawal, said that his grand-
father started the agarbatti business
in 1960. From the beginning, the
firm handled agencies for agarbatti
companies. Answering a question,
he said that at that time, they dealt
with Paras International, Ananda,
Rajdhani, Ramayan, Awaaz and
Elite, among others. Elite is now
known as Anubhav Incense. He
added that they handle Forest, Kar-
nataka Fragrance, BIC, Bindi, Sun
Temple, Grah Shanti, Bimal and
IC. Besides these, they also stock
products from Balaji and several
other branded companies according
to customer demand.
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In response to a question about the
Indore market, Mr Naveen said that
the market is very tough, competi-
tion is intense, and customers are
also wellinformed. The 50 zipper
pack of agarbatti and wet dhoop
priced at ¥ 20 are the best-selling
products here. He explained that
his firm works as a super stockist
and distributor. The firm has a
supply network covering Indore and
surrounding areas within a radius

of 200 kilometres. Besides this,
customers also come from distant
places to purchase products from
them. Answering another question,
he said that BIC, Rajkamal, Feelings
and Avon, among others, are in high
demand here. Local products also
sell well. Responding to a question
about the growing use of dry dhoop,
he explained that demand for
bamboo-less products has increased
significantly over the past four to five
years. This has happened because
people believe that bamboo should

not be burned.

In response to a question from
Sugandh India, Mr Naveen said that
Grah Shanti sells well in the wet
dhoop segment, while Karnataka
and Forest perform well in the pre-
mium segment. BIC sells well in dry
dhoop. Rajkamal and Feelings also
perform well. Answering another
question, he said that many prod-
ucts from Bengaluru and Gujarat
sell in Indore, but local brands are
also popular, and locally manufac-
tured products enjoy good demand.
When asked about the position of
new companies entering the market,
he said that every new brand must
maintain the right balance between
product quality and price because
competition is intense. Marketing
and promotional schemes are also
very important.

He told Sugandh India that the
camphor market is quite strong here,
but branded camphor products sell
more, particularly Saraswati, Three
Point and Labh Ganga. The mar-
ket for loose camphor is relatively
small. In Chandan Tika, Kashi is the
bestselling brand, followed by sever-
al others. He added that Arochem is
the leading brand in attar and roll-on
products at his firm. Since Indore is
also a metropolitan city, an average
customer spends between ¥ 200 and
%500 per month on agarbatti and
dhoop products. The average spend-
ing is around ¥ 200, while customers
who prefer premium quality spend
up to ¥ 500. Answering another
question, he said that customers

do not usually ask for products by
brand name. Instead, they ask the
firm to recommend a good agarbatti.
They make purchases based on the
firm’s recommendations, and repeat
orders are also quite frequent.
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MARKETING IS ESSENTIAL FOR NEW

BRANDS: ROHI'T PORWAL

Raja Gulab Brand Is Popular across Indore
and Several States

. Wl

oday, Indore, Ahmedabad
and Bengaluru are major
hubs of India’s agarbatti

industry. Bengaluru is the leading
producer of premium agarbatti and
dhoop, while Indore has been a
large-scale agarbatti manufacturing
centre for several decades. It is often
said that agarbatti is made in almost
every household in Indore. In a way,
agarbatti manufacturing is one of the
city’s major cottage industries. Along-
side companies with leading pan-India
brands, the city has many large do-
mestic and local manufacturers whose
products are supplied not only locally
but also throughout Madhya Pradesh
and neighbouring states. Among them
is the Raja Gulab agarbatti brand of
Indore-based firm Chandmal Lekhraj
Porwal, which supplies products to
Gujarat and Maharashtra besides
Madhya Pradesh. The firm’s propri-
etor, Mr Rohit Porwal, also manages
distribution of several brands from
Ahmedabad and Bengaluru, apart
from his own brand. In a conversa-
tion with Sugandh India, Mr Porwal
said that he has been manufacturing
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Raja Gulab products since 1957. Raja
Gulab has around 125 product ranges,
including agarbatti, wet dhoop, dry
sticks and camphor.

In response to a question from
Sugandh India, Mr Porwal explained
that, alongside manufacturing Raja
Gulab products, he has also been
handling agencies for other companies
from the beginning. These include
Gujarat-based Lohana Industries,
Poojan Agarbatti, Kamdhenu and
Nirali. He also procures loose masala
agarbatti. Answering another question,
he said that Raja Gulab products are
priced between I5 and ¥500. Loose
agarbatti and pouches are very popu-
lar here. Besides pouches, dozen-packs
are also sold in rural and urban areas.
He added that some products are

also outsourced. Raja Gulab has a
very good market, with Chandan and
Kewra being its best-selling fragrances.
Both natural and fancy fragrances are
in high demand.

In response to another question, he
said that although Bhopal is the capital

of Madhya Pradesh, Indore is the
centre of the state’s commercial and
business activities. Therefore, the city
has customers for both quality and
quantity-oriented products. Branded
products also sell in Indore, but local-
ly manufactured products and loose
agarbatti are widely used. He added
that premium Karnataka brands

such as Balaji, Padmini and Bharat
Darshan, along with Mumbai-based
Hem, also sell well here. Cycle has
its own depot, while Avon also has a
good market. Alongside these brands,
local brands are popular too. He
explained that zipper packs, jumbo
packs and 50 packs sell the most
here. Packs with an MRP of ¥5 and
%10, containing fewer incense sticks,
are more popular around temples.
Overall, the demand for family packs
has increased.

Mr Porwal told Sugandh India that
agarbatti accounts for 50% of the
Indore market, while bamboo-less
dhoop products make up the other
50%. Wet dhoop and dry sticks have
an equal market share. In wet dhoop,
Gujarat-based Parin sells particularly
well. Camphor is also widely used in
the Indore market. Among branded
products, Saraswati is popular, while
local brands account for the largest
share. The attar market here is ex-
ceptionally strong, with an attar shop
found after every three or four shops.
In Chandan Tika, Hari Darshan and
Safal are popular. When Sugandh In-
dia asked what he considers essential
for a distributor to help a new brand
succeed, he said that distributors are
generally reluctant to take up agencies
and distribution for new companies
immediately. First, a new company
must market its products effectively.
Only when demand for a product
begins to emerge in the market do
distributors start considering taking up
its agency.
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SVAR

FRAGRANCES & FLAVORS PRIVATE LIMITED

Celebrating Another Year of Industry Recognition

SVAR Fragrances & Flavors Private Limited is proud to announce that once again, our commitment to innovation, quality, and value-driven perfumery has been
recognized atthe national level. After being honoured last year, 2025 marks yet another milestone in our journey.
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AWARDS WON - 2025

Best R&D Initiative — 2025
For pioneering research-led fragrance development that delivers performance, creativity, and scalability
for the Indian perfumery industry.

Best Fragrance — Budget King — 2025
For redefining value-driven perfumery by delivering premium fragrance experiences at accessible price points.

AWARDS WON - 2024

“Best Innovative
Idea in Perfumery
Marketing” in 2024

Make-Your-Own Agarbatti compound concept designed by Mr. Shailesh Rao, where customers craft a personalized compound using
our 9 exclusive fragrance notes, was recognized for its creativity and consumer engagement. The idea stood out for transforming
traditional Agarbattiintoan interactive, memorable,and premium experience.

A Legacy of Recognition

Mr. Shailesh Rao, Innovator & Industry Veteran, continues to set benchmarks in perfumery innovation and strategic fragrance
development. With decades of expertise and a vision rooted in creativity and practicality, SVAR's work consistently stands out for its
impact, originality, and commercial relevance.

Award History Highlight
Best Innovative Idea in Perfumery Marketing - 2024
Best R&D Initiative — 2025, Best Fragrance — Budget King - 2025

Our Philosophy
Innovation is not just about creating something new —it is about creating something meaningful, scalable, and enduring.At SVAR,
every fragrance is backed by research, refinement, and responsibility.a

HEAD OFFICE: SVAR FRAGRANCES & FLAVORS PRIVATE LIMITED
610, RUNWAL R SQUARE, LBS MARG, MULUND (WEST), MUMBAI-400080. MOB: +91-9833540041




jjain, the land of Mahakal, attracs
l | pilgrims and tourists from across
India and around the world.

Consequently, it has a huge market for
agarbatti, dhoop and pooja materials.
Alongside strong demand for premium
products from Ahmedabad and Benga-
luru, products from local manufacturers
also sell in large volumes. Mr Shailendra
Jain has been handling the distribution of
several branded companies and operating
retail outlets through his firm, HR Sales,
in Ujjain for the past 20 years. In a con-
versation with Sugandh India, he said that
his retail shop is named Shree Sugandh
Vaibhav, a name he chose at the sugges-
tion of his Guruji. Through HR Sales, he
trades in agarbatti and dhoop products
throughout Ujjain. He explained that he
started with the agency for Man Mandir
Ganga Products, an opportunity he re-
ceived through Mr Arun, who is a Super
Stockist based in Indore. He added that
he had also worked under him for seven
years, and they were the ones who offered
him the Man Mandir brand agency.

HR Sales currently handles seven to eight
branded companies, including RKT,
whose products he has been dealing in for
the past eight to ten years. He said that he
has also met Bharat Bhai, and the compa-
ny’s sales team visits regularly, allowing
them to meet frequently. He added that
some of their products are very good.
RKT’s Panch, Sugandh Sangam Metallic
Cone and dry sticks sell particularly well.
Besides these, he also sells agarbatti boxes
priced at 10 and ¥20. He explained

that RKT is very popular here and that
he handles the company’s distribution
exclusively in Ujjain. Speaking about his
relationship with the company, he said
that its people are very helpful and imme-
diately resolve any problems he faces. He

RKT Products Are Popular
In Ujjain: Shailendra Jain

added that he currently also distributes
Sachche Sai, Parimal Mandir, Sujata, Dev
Darshan, Jain Products Ratlam, Amrutha
Sugandh and Nagpur Safal Industries and
Ahmedabad-based Kalpana and Lohana
Industries. His retail shop also sells prod-
ucts from several branded companies,
including Balaji, Big Bell and Misbah. He
stocks leading dhoop and agarbatti prod-
ucts from across the country at his outlets.

In response to a question from Sugandh
India, Mr Shailendra explained that Ujjain
has a very good market for agarbatti, and
they deal in premium-quality products at
selected outlets. Customers from outside
Ujjain also visit personally to buy prod-
ucts. His network extends to more than
120 outlets. Answering another question,
he said that Ujjain is a religious city with
high consumption of agarbatti. Similarly,
a large number of pilgrims and tourists
visiting the city prefer premium-quality
products. Nowadays, people increasingly
prefer premium- and medium-quality
products.

When asked about the differences
between the Ujjain and Indore markets,
Mr Shailendra explained that consumer
preferences and purchasing volumes
differ from place to place. Some prod-
ucts sell very well in Indore, while others
perform better in Ujjain. Consumers have
different tastes in different markets, and
their purchasing power also varies. How-
ever, outside brands perform well in both
cities, and local products also enjoy good
demand. He added that packs of half a
kilogram and one kilogram priced at 3100
are also in good demand.

Mr Shailendra told Sugandh India that
customers here focus on both quality and
quantity. Zipper packs priced at ¥50 and
%100 sell the most. Jumbo packs weighing
200g and 400g, priced at 100 and also
known as family packs, are increasingly
popular. Overall, the agarbatti and dhoop
market has been growing rapidly here.
Products with MRPs of 10, 320, 50
and X100 generally enjoy the highest
demand. Answering another question, he
said that Balaji, Lohana, RKT and Jain
Products are among the leading brands

in Ujjain’s agarbatti market. He explained
that demand for bamboo-less products
has increased. Larger packs of dry dhoop,
cones and cups are gaining popularity.
Consumers prefer premium ranges in wet
dhoop. Big Bell, Grah Shanti and Balaji

perform well in this category. He also han-
dles Oswal Miracle’s dhoop sticks. Mixed
varieties and larger packs of sambrani
cups containing 30-40 pieces sell partic-
ularly well. In the best-quality segment,
Cycle’s Naivedya is very popular.

In response to another question from
Sugandh India, he explained that
established outside brands enjoy strong
demand here. Products from Ahmed-
abad-based brands such as Nishan,
Shreeji and Lohana sell well. Bengaluru
has traditionally remained a leading
source for the premium market, and its
products enjoy good demand. Hem and
Parimal Mandir’s Bharatvasi also have a
good market. He added that Saraswati
and Mangalam are the leading camphor
brands here. Locally produced camphor
also has a good market. In Chandan Tika,
Dev Darshan, Safal, Kashi, Shree Ganga
and Labh Ganga’s Ashtgandh sell well.
Several local manufacturers of Chan-
dan Tika in Ujjain also have a market.
Divya Shakti performs well in pooja oil.
He said that a middle-class customer in
Ujjain typically spends around 100 per
month, while customers buying premium
products spend between 500 and ¥1,000
monthly. Answering a question about
brand loyalty, he said that he has been
in the agarbatti business for 15-20 years,
but around 95% of customers purchase
products based on his recommendations.
Only 5% come asking for specific brands
by name.

Responding to a question about the
impact of the war on business, Mr Jain
said that the market has slowed down
somewhat. Prices of all products have
increased, including agarbatti and dhoop.
Freight costs have also risen, forcing
everyone to reduce their margins. Com-
panies have also reduced product weights
and quantities. With prices increasing,
everyone is facing some losses. When
asked what advice he would give to new
companies entering the market, Mr Jain
said that premium quality is the most
important factor. He added that he can
sell any company’s products if they offer
the best quality. For a new product to
succeed in the market, quality is essential.
If he recommends a new packet to a cus-
tomer and the customer does not like it,
they will refuse to buy it again. This also
damages his reputation. However, if the
product is good, it helps build customer
trust.



HUSE‘IE FlEIUﬂI.II‘S E‘ Fra,_,rances F"I.l"[ Ltd.

Noar Ests ‘.1 th Cross, H. Siddal hF| :1 .mk,l 560 02T INDIA
+41 80 415 EIE I’IE- m E-mail: infodhilhus L'n'.'n hifhusna.com




REDOLENCE REFINED

Sandalwood Logs

Sandalwood Billets

From premium sandalwood logs, billets, shavings, and powder to purely distilled sandalwood ail,
we ensure quality at every stage to preserve nature's true aroma.

Mob: +91 8269945477 | sales@anjumaromatics.in | www.anjumaromatics.com
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M.R.P. : 165/-
Net Weight : 350 g
Carton Size : 8 Dz.

RAUNAK FRAGRANCES FOR TRADE ENQUIRY
gﬂ:ts.ecg?e' ?\l?,:LOaQnSeZgl?ﬁ)%bSR;J:mPa?lﬂ:(-’ l::!?:r?:lzf;a?;ﬁ:::s@gmail.com +91 70239 4021 4

For any complaint or feedback, please contact our customer care
head at marketing address, email & Phone Number +91 97850 21 388
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RAJALAKSHMI PERFUMERY WORKS
Mo, 247, 3rd Main Road, Chamarajpet, Bangalore - 560 018
Ph: +91 80 2650 7286 Phone :080 41206464
www.phoshak.in
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<o NRISHNA SUGANDH W

Manufacturer & Trader of Sandalwood Qil,
Sandalwood Powder &
Natural Indian Attars, Essential Qils.

Address: 1568, Ashok Nagar, M.G. Road,
Near LIC Building, Kannauj-209726
Uttar Pradesh, India

Website: www.krishnasugandh.com

E-mail Us: krishnasugandhknj@gmail.com ;
krishnasugandh@outlook.com F _f'&v

KS and Krishna Sugandh is Registered Trademark “‘k '_-""-F

L

MATERIAL USED IN AGARBATTI AND DHOOPBATTI FOR BURNING

Factory: Saraswati Kund, Masani, Mathura, U.P.

OUR SISTER CONCERN

JAGAN PRASAD PRITHIRA)J

M.L. Agrawal | G.P. Agrawal | Gaurav Agrawal | Vikas Agrawal
Mob.: 9837-414-202 | 9027-243-598 | Mob.: 9319-007-597 | 9412-180-215 | 9690-223-522
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BATST SioT & Te T3] bl JATITET
oA ihekatackabby

Guwahati, Tamil nadu,
Karnataka, Telangana,
Andhra pradesh, J

L
EAr ST
W

DIVINE INTERNATIONAL
For Trade Enguiry: 91 91115 99686 / support@labhganga.com
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algeo SOLVAY @ SK

A LINE OF SUSTAINABLE SOLVENT PERFORMANCE, SAFETY, ENVIRONMENTAL
RESPONSIBILITY & ECONOMIC VIABILITY

f.'i-u xR

AUGED" is a line of innovative solvent made from renewable sources focused on sustainability and high performance
E presents excellent solubilization power, adequate evaporation rate, low odor & is VOC compliant with CARB &

EPA legislation, which are key to achieve sustainable formulation. AUGEQ" has features that enable its application as
a carrier and /or diluent for fragrances, reinforcing the odor and extending the air fresheners fragrance.

AUGEQ" applications :

Fragrance diluent & carrier

Ajr freshners

Read diffusers

Scented Candles & Candie art

Mechanical & Aerosol Sprays

Incense Fragrances

Heed-based accords & formulation support available on demand

AUGED" sustainable Benefits & Differentials :

Glycerin-based eco-friendly organic solvent made in Brazil

A competitive alternative to petrochemical-based raw materials

Safer for the environment & human health, Mo flammable label

EFA ™ Safer Choice " Certified Fragrance enhancement due to low odor
Compliant with VOC legislation *

Salubility Power - Fully miscible in Water & Qils

Low carbon footprint & HSE profile improvemeant

Enviranmantal friendly product |
Safe for humans (QECD Guidelines and Commission Regulation (EC) Mo, 24% faoss "-'a-. =1 4 .-ﬁ
Ho Cosmetic allergeans (Annex ITL, "% 7# 2 fEEC, Diractive %93 718 JEC of tha European Parliamant)

Ho Substances listed at Callfornla Proposition ** & Mot classified as CMR substance (Annax VI to European Regulation
CTREREFELLLE]

Aligned with the axis of sustainability performance safety & valua

"CARE & EPA

AUGED usars worldwide :

@ H Aspa Wamart: ©: TESCO Sam&:t}urys K

Ly =y Loy Bt e

Dunelm }sears* '""'fﬁa*f'ti AN KOHLS H"edMeyer E&

Sugn Himemen " Hierre

E MlGRﬂS Oour hnﬂ'tun JO-ANN ROSS ¥EES west elm

103 years of distribution experience
ICIS Global Top 300 Chemical Distributors 2025: SKIL Global Rank 263

ICIS Asia Pacific Top 100 Chemical Distributors 2025: SKIL Asia Pacific Rank 65
5. KUSHALCHAND INTERNATIONAL PVT. LTD.
G 1601, Lotus Corporate Park, Opp. WEH, Goregaon (E) , MumbaF400063

ashwingokarn@skushalchand.com ; info@skushalchand.com
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SHREE YOGI SUPER

Sugandhll

INDIA'S OLDEST & ONLY CARBON FREE

sambrani Dhoop Manufacturer Since 1991

HHEE YOGI)

Our Products

iy g el g e L

| Peace of Mind (V) 100% Satisfaction
/| Natural product (V) Trusted Company

Made from Naturdal Aromatic resin Non = !:a':.-'r1ll‘||':r-|':

Mig. & Exported by :

NILIMA HEREBS PVT. LTD.

For Trade Enguiry
(£) +9193 34 315252 | +9187 89 377137

or mail us at < nilima.2014a@gmail.com

Harni Chak, Anishabad, Patna - 800 002 (BIHAR)
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NATURAL GUGGAL

I'm“l“ Immm“lmm

... | ‘mmml %

PREMIUM NATURAL gy | NO HARMFUL SUPPORT HAR EK DIN
QUALITY FRAGRANCE L5 CHEMICALS LOCAL BUSINESS TLUEELL VR =

Matural Loban

 SHURUHO !
GUSTOMER GARE : OFFICE ADDRESS : — i
O 132, Near Char Mal, Ram Suber Baba Nagar, e
AFZALBAIG : @ 9822366263 Kavrapeth, Nagpur - 440 012 (Maharasthra)
SUFIYAN BAIG : @ 9881410804 FACTORY ADDRESS :
: : ; : ﬁ 1) Plot Mo. SBE/DITES/IA Dhammadeep Nagar, Nagpur - 440026
Email : mabaigagarbatti@gmail.com 2) Plot No. 54, Opp Kalamna, Gackalamna Road, Nagpur - 440025

SUGANDH HAMARI, PEHCHAAN AAPK| <=~
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Fragrance Of Virtue Pvt. Ltd.'|

C 350, AHWC Complex, Vidya Alankar Rd, Wadala (E), Mumbai- 400037 |(}
Tel no: +91 9899881184 www fragranceofvirtue.com

Welcome to Fragrance of Wirtue, where we
i speclalize in engineering a wide range of
incense products, including Agarbatti, Dhoop Sticks,
Dhoop Come & Havan Cups, Natural Resins, Dhuna
powder, Camphior & puja-related items.

Our carefully crafted incense is designed for use
in puja rituals, meditation, healing, aromatherapy
and creating a fragrant environment. Fragrance

of Virtue ks built on Singapuraship's legacy of
quality and expertise since 1961,

- '-l"! (ST

Order now on: Website: Product Characteristics: Our Commitment:

O EmFT o« R
Fi.. M :
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SINGAPURASHIP

eade PRODUCE () PVT. LTD.

SNGAPURABHIP® MANUFACTURERS, IMPORTERS & EXPORTERS
EINCE 1961 OF HIGH QUALITY PURE RAW MATERIAL &
FINISHED GOODS FOR INCENSE INDUSTRY WITH

MORE THAN 1000+ CLIENTS

'.
DAMAR BATU GUM DAMAR GUM COPAL

5 ,'_'--|'-
'.l;.?""

Epr e . |

g -
RAL SUPERFINE RAL KANI GUM BENZOIN  155US GUM ROSIN

v O 5= @y ¥
- o O]
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RAW INCENSE DEP PREMIX RAW MATERIALS

BUILDING TRUST, @ | | (@ NTERNATIONA
\ 5

DELIVERING QUALITY PREMIUM | PURES | CONSISTENT ' INCENSE

:'runr'l'rn-t-t-*-:: F'-ﬁr;:"-"r in Incense QUALITY | AT URAL | SUPPLY AWARD

faw Materils & Packaming Solutions

€ singapuraship & +91 9920120171
(® singapuraship ) singapuraship l
: . &
O sahil@singapuraship.com rerbyrleri

"Rendering Service is the Eternal Religion of the Living Being.”

Corporate Office: Singapuraship Produce (l) Pvt Ltd
1320, The Epicentre, W.T. Patil Marg, Chembur, Mumbai - 400071, Maharashtra, India

Website: www.singapuraship.com
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SCAN FOR VISITOR
REGISTRATION

REGISTRATION CHARGES

VISITOR Rs 100/-
DELEGATE Rs 500/- Ll
PREMIER
9TH - 10TH PERFUME EXPO
JANUARY 2027

LABHGANGA EXHIBITION CENTER
INDORE, MADHYA PRADESH

FOR DETAILS :

+91 9711766786
@ sugandhindiam@gmail.com



ADVERTISEMENT TARIFF

Sugandh India : Monthly Bilingual (English and Hindi)

MAGAZINE FOR THE FRAGRANCE INDUSTRY
gl T IR R ST ot

A first and one of its kind magazine dedicated to Agarbatti industry which
along with being informative and useful for industry content wise, also
acts as a medium to connect the industry.

e Circulation: Currently 15,000 per month hard copies with an aim to
increase to 50,000. Also has a digital version as well.

Readership: Manufacturers, Perfumers, Raw material suppliers,
Agarbatti Distributors and Sellers and Allied industry across india.
Average 50,000 monthly readership.

Content: Brand News, Monthly City/State wise Market survey
and reports, Industry News, Interviews and profiling of not just
Manufacturers but also wholesalers and dealers. Also raises issues
faced by industry like increasing production cost, duplicacy, etc. all
possible through our ground level reporting.

YOURVISION
OURPRINT

PERFECT PACKAGING
——

©
<)

Ocean’s Deep Printers®

Brighter Ideas,
Bigger Dreams

Beautiful Packaging for Every Brand story

Your One Stop. Solution

1 Month Rate inclusive of | 6 Months Rate inclusive of 12 Months Rate inclusive
5% GST 5% GST(Discounted) of 5% GST(Discounted)
First 30 31,500/- 1,89,000/- 3,78,000f =
pages
Double | 5, g 21,000/- 1,26,000/- 2,52,000¢
Spread
S0and 10,500/ 63,000/- 1,26,000/
above
First 30 15,750/- 94,500/- 1,89,000¢ FULL PAGE
pages
FULL
PAGE 31-49 10,500/- 63,000/- 1,26,000¢ HALF PAGE
S0and 5,250/- 31,500/- 63,000/
above
Half-Page Ad (After 4,200/ 18,900/- 31,500/
50 Pages)
Quarter-Page Ad
(After 50 Pages) 2,625/ 12,600/ 21,000/
DOUBLE SPREAD
LU 1,575/- 9,450/- 15,750/-
Pages)
Last date for advertisement 15th of every Month
TARGET AUDIENCE
Category Details
Demographics The aim is to connect manufacturers, perfumers, raw-material suppliers,
Geographics distributors and traders current circulation of around 15,000 copies per STRIP
month and an aim to increase to 50,000. across India reaching
manufacturers, perfumers, raw-material suppliers, distributors and traders
Note : 20% extra for Advt in first 20 pages. All rates are excluding 5% G.S.T.
GST DETAILS Bank Details QUARTER
GSTIN: 07AAECA3660K1ZN Bank Name : YES BANK PAGE VISITING
State Name : Delhi, Code : 07 Alc No. : 070463400000052 CARD
IFS Code : YESB0000704

Branch : Noida Sector-62

ANAS COMMUNICATION PVT. LTD.
B-117A, 2nd Floor, Joshi Colony, I.P. Extension, New Delhi - 110092, M : +91 7838312431
Email : sugandhindiam@gmail.com | Website: www.sugandhindia.in
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Soul

Launchi ng Soon
! in Limi fﬁf Numbers
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= HRA Essential Oil Fnr.:tnry =
The Fragrance of India’s Soul -

E‘ From the heart of Kannauj — the perfume capital
' of India — HRA Essential Oil Factory brings you
nature’s rarest treasures in their purest form.

Specializing in Sandalwood 0il, Agarwood (Oud),
Nagarmotha, Vetiver, Sugandh Mantri, and the
ethereal Ruh Gulab, we craft excellence with
precision, tradition, and innovation.

Our heritage-driven expertise extends to
Shamamat ul Ambar, authentic Indian Attars,
natural perfumes, and a range of handmade
: natural products rooted in purity and

1 performance.

Trusted by leaders in the tobacco, perfumery,
pharmaceutical, cosmetics, and flavour
industries, HRA is the preferred source for
manufacturers who demand nothing but the
best.

o i h""
L:yrxghr;mggmrfh b Lovendar .ugnn"ll' IZ'«': WS
s | Maribn O |

Nature's Soul in Every Drop

HRA Essential Oil Factory
Hajiganj, Eidgah Road, Kannauj - 209725, Uttar Pradesh, India
% Mobile: +919935327008 | = Email hareem@hraessentialoil.com
£ Website: www.hraessentialoil.com



Serving Tndustry Scnce | 549

SETH BROTHERS (PERFUMERS) PVT. LTD.
(AN SO 9001:2015 , GMP CERTIFIED ORGANIZATION)
2348, TILAK BAZAR, DELHI - 110006 PHONE : +91-11-23914000, 27940000

www.schimmer.co.in

FACTORY : C-197, NARAINA INDUSTRIAL AREA PHASE -1, NEW DELHI - 110028 TEL. : +91-11-25795228, 47095228
BRANCHES : ® 6, SOURI BUILDING 74/80, BABUGENU ROAD, MUMBAI - 400 002 PHONE : 022-22057108, 22053297 ® K-62/98, SATASAGAR, VARANASI - 221001 PHONE : 0542-2413714, 2413385
® 11, RABINDRA SARANI, KOLKATTA - 700 073 PHONE : 033-22215641 TELEFAX ; +91-33-22215641




Rathore

ESTD-1980° '} :
i

WE ARE SPECIALIST INHAWAN SAMGRI

3.
Hawan * .
Samagri /' : !

F

""ln

E B AVAILABLE SIZE PACKAGE
R 5 KG, 20K6, 40K6

(¥inimum Order Quantity)

EHUHE

Mmﬁm.wiﬁﬁﬂ!ﬁﬁ ® ;8840393169

MANUFACTURED & MARKETED BY CONTACT

RATHORE PRODUCTS SURENDRA RATHORE : 9044500987
ADDRESS: BIBI CHIMIN, KANNAUJ (U.P) 208725 DIVYANSH RATHORE - 8840393169
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FREE GIFT INSIDE
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Ramlala

PREMIUM EXTRA ORDINARY
INCENSE STICKS. INCENSE STICKS

s ot dft AEE
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